
Q4/ Q5.Q5.Q4.
Q9. BelieveImportance ofImportance ofImportance of
illicit tradedircet orindirectdirect
in tobaccoindirectrevenue fromtobacco sales

has impact onsales totobacco toto bottomQ3. 2012 vs 2011
Regionbusinessbottom linebottom linelinesalesSample Type

YorksNotNotNotAboutPetrol
NrtSouthSouthGrterEastWestEast&NorthScot-importImporimporImporimporImporthePopulusRetailer

IrelandWestEastLondonAngliaWalesMidsMidsHumberWestNorthlandNoYes-tant-tant-tant-tant-tant-tantsameLowerHigherSampleSampleTotal

2459471341232835363520391312466233310129083315160112108-400400Base

121-3-11211-57112310211256-131318-24
4%3%2%-7%-4%3%6%3%5%-4%3%2%4%3%3%2%3%1%4%6%-3%3%

1363-42354213162734383854117719-464625-29
54%10%6%-10%9%11%14%11%6%5%8%12%11%5%13%8%13%6%13%11%6%18%-12%12%

25646-3331341422139435337141014-404030-34
8%8%13%31%15%-11%9%8%3%15%10%11%9%2%12%4%12%4%12%9%9%13%-10%10%

237192253343103233983363718814-444435-39
8%5%15%8%22%9%7%14%8%9%20%8%8%13%5%12%8%11%7%12%11%7%13%-11%11%

31163737481218204576513591360302116-737340-44
13%19%13%23%17%13%25%11%22%34%5%21%15%18%11%20%13%20%16%19%19%19%15%-18%18%

21453154388542140115115461349281913-626245-49
8%24%11%23%2%22%14%9%22%23%25%10%16%16%18%15%15%16%16%16%18%17%12%-16%16%

-741423445-41522112618181424111314-383850-54
-12%9%8%10%9%11%11%11%14%-10%11%9%18%8%18%6%17%8%7%12%13%-10%10%

-65135251136122410271423112616166-383855-59
-10%11%8%7%22%7%14%3%3%15%15%9%10%16%8%14%8%13%8%10%14%6%-10%10%

134-11132212615417516516774-212160-64
4%5%9%-2%4%4%9%6%6%5%5%5%6%6%5%5%6%6%5%4%6%4%-5%5%

-14-21121-135105116105111141-161665-69
-2%9%-5%4%4%6%3%-5%8%4%4%8%3%6%3%6%3%7%4%1%-4%4%

-12-121----272637263621-9970 or older
-2%4%-2%9%4%----5%5%1%10%1%7%1%7%1%4%2%1%-2%2%

33.0044.5646.7941.6241.1550.3043.8644.5442.3643.9743.4547.9244.8743.8952.1142.4648.7642.3349.4242.5345.6045.7640.26-43.9943.99Mean

9.6111.5513.798.2813.0912.7312.6713.0811.228.8412.2513.0613.6611.8312.7011.8613.3411.7912.9511.9212.8112.1011.73-12.4412.44Standard deviation

1.961.502.012.302.042.662.392.211.871.492.742.091.190.751.610.651.330.691.420.671.011.141.13-0.620.62Standard error
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UK Retailers Survey
CATI Fieldwork : 4th September - 5th November 2012

Absolutes/col percents

Sample: RMI
S1. First, how old are you?
Base: All respondents

Prepared by Populus



Q4/ Q5.Q5.Q4.
Q9. BelieveImportance ofImportance ofImportance of
illicit tradedircet orindirectdirect
in tobaccoindirectrevenue fromtobacco sales

has impact onsales totobacco toto bottomQ3. 2012 vs 2011
Regionbusinessbottom linebottom linelinesalesSample Type

YorksNotNotNotAboutPetrol
NrtSouthSouthGrterEastWestEast&NorthScot-importImporimporImporimporImporthePopulusRetailer

IrelandWestEastLondonAngliaWalesMidsMidsHumberWestNorthlandNoYes-tant-tant-tant-tant-tant-tantsameLowerHigherSampleSampleTotal

2459471341232835363520391312466233310129083315160112108-400400Base

123631925121413191682666142451756015757163866359-221221Male
50%61%66%69%61%52%50%37%53%46%40%67%50%58%73%53%59%54%69%52%54%56%55%-55%55%

1223164161114221719121365104171584113326152744949-179179Female
50%39%34%31%39%48%50%63%47%54%60%33%50%42%27%47%41%46%31%48%46%44%45%-45%45%
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UK Retailers Survey
CATI Fieldwork : 4th September - 5th November 2012

Absolutes/col percents

Sample: RMI
S2. Gender
Base: All respondents

Prepared by Populus



Q4/ Q5.Q5.Q4.
Q9. BelieveImportance ofImportance ofImportance of
illicit tradedircet orindirectdirect
in tobaccoindirectrevenue fromtobacco sales

has impact onsales totobacco toto bottomQ3. 2012 vs 2011
Regionbusinessbottom linebottom linelinesalesSample Type

YorksNotNotNotAboutPetrol
NrtSouthSouthGrterEastWestEast&NorthScot-importImporimporImporimporImporthePopulusRetailer

IrelandWestEastLondonAngliaWalesMidsMidsHumberWestNorthlandNoYes-tant-tant-tant-tant-tant-tantsameLowerHigherSampleSampleTotal

2459471341232835363520391312466233310129083315160112108-400400Base

--------------------------A nationally elected
--------------------------official

--------------------------A senior role or policy
--------------------------making role in the

government

2459471341232835363520391312466233310129083315160112108-400400Neither of these
100%100%100%100%100%100%100%100%100%100%100%100%100%100%100%100%100%100%100%100%100%100%100%-100%100%
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UK Retailers Survey
CATI Fieldwork : 4th September - 5th November 2012

Absolutes/col percents

Sample: RMI
S3. Are you - or is any member of your immediate family - currently employed with/as:
Base: All respondents

Prepared by Populus



Q4/ Q5.Q5.Q4.
Q9. BelieveImportance ofImportance ofImportance of
illicit tradedircet orindirectdirect
in tobaccoindirectrevenue fromtobacco sales

has impact onsales totobacco toto bottomQ3. 2012 vs 2011
Regionbusinessbottom linebottom linelinesalesSample Type

YorksNotNotNotAboutPetrol
NrtSouthSouthGrterEastWestEast&NorthScot-importImporimporImporimporImporthePopulusRetailer

IrelandWestEastLondonAngliaWalesMidsMidsHumberWestNorthlandNoYes-tant-tant-tant-tant-tant-tantsameLowerHigherSampleSampleTotal

2459471341232835363520391312466233310129083315160112108-400400Base

695381887755234211611953155719641-7272NET: Better
25%15%11%23%20%4%29%23%19%20%25%13%18%17%18%18%19%18%18%18%12%5%38%-18%18%

-32------1-327-9-918314-99Significantly better (5)
-5%4%------3%-8%2%3%-3%-3%1%3%2%1%4%-2%2%

663381887652213511521944144916537-6363Somewhat better     (4)
25%10%6%23%20%4%29%23%19%17%25%5%16%14%18%16%19%15%17%16%10%4%34%-16%16%

6141439371088383354207226662469431829-9393About the same      (3)
25%24%30%23%22%13%25%29%22%23%15%21%25%22%32%22%26%23%29%22%27%16%27%-23%23%

6151431113710121351536831610627952499574121-124124Somewhat worse      (2)
25%25%30%23%27%57%25%29%33%37%25%38%27%34%26%32%27%33%29%31%36%37%19%-31%31%

42012410667877103364148527681981374513-101101Significantly worse (1)
17%34%26%31%24%26%21%20%22%20%35%26%25%26%23%26%27%23%23%26%23%40%12%-25%25%

1035267211913172020122569147301915416343180948634-225225NET: Worse
42%59%55%54%51%83%46%49%56%57%60%64%53%60%48%57%53%56%52%57%59%77%31%-56%56%

212-3---1--163192819424-1010Don't know/refused
8%2%4%-7%---3%--3%5%1%2%3%2%3%1%3%3%2%4%-3%3%

2.642.262.312.382.391.962.612.542.402.462.302.292.382.332.462.362.372.402.442.362.301.872.98-2.372.37Mean

1.091.191.081.191.100.771.131.071.061.091.221.161.101.101.041.121.081.111.071.111.010.911.11-1.101.10Standard deviation

0.230.160.160.330.180.160.210.180.180.180.270.190.100.070.130.060.110.070.120.060.080.090.11-0.060.06Standard error
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UK Retailers Survey
CATI Fieldwork : 4th September - 5th November 2012

Absolutes/col percents

Sample: RMI
Q1. From the perspective of a business person, do you feel like the economy in the UK is better or worse than it was a year ago?
Base: All respondents

Prepared by Populus



Q4/ Q5.Q5.Q4.
Q9. BelieveImportance ofImportance ofImportance of
illicit tradedircet orindirectdirect
in tobaccoindirectrevenue fromtobacco sales

has impact onsales totobacco toto bottomQ3. 2012 vs 2011
Regionbusinessbottom linebottom linelinesalesSample Type

YorksNotNotNotAboutPetrol
NrtSouthSouthGrterEastWestEast&NorthScot-importImporimporImporimporImporthePopulusRetailer

IrelandWestEastLondonAngliaWalesMidsMidsHumberWestNorthlandNoYes-tant-tant-tant-tant-tant-tantsameLowerHigherSampleSampleTotal

2459471341232835363520391312466233310129083315160112108-400400Base

101110-71339334203710531548154817245-6464Higher
42%19%21%-17%4%11%9%25%9%15%10%15%15%16%16%15%17%18%15%11%2%42%-16%16%

72419815131315101461645107271314211336123578317-160160Lower
29%41%40%62%37%57%46%43%28%40%30%41%34%43%44%39%42%39%43%39%36%74%16%-40%40%

720134158101617179175394251274011131122832641-153153About the same
29%34%28%31%37%35%36%46%47%49%45%44%40%38%40%38%40%38%37%39%52%23%38%-38%38%

-4514121-122138-22418122315-2323Don't know/refused
-7%11%8%10%4%7%3%-3%10%5%10%3%-7%4%6%1%7%2%1%5%-6%6%
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UK Retailers Survey
CATI Fieldwork : 4th September - 5th November 2012

Absolutes/col percents

Sample: RMI
Q2. How would you compare your sales revenue today versus a year ago? Overall, is your revenue from sales higher, lower, or about the same?
Base: All respondents

Prepared by Populus



Q4/ Q5.Q5.Q4.
Q9. BelieveImportance ofImportance ofImportance of
illicit tradedircet orindirectdirect
in tobaccoindirectrevenue fromtobacco sales

has impact onsales totobacco toto bottomQ3. 2012 vs 2011
Regionbusinessbottom linebottom linelinesalesSample Type

YorksNotNotNotAboutPetrol
NrtSouthSouthGrterEastWestEast&NorthScot-importImporimporImporimporImporthePopulusRetailer

IrelandWestEastLondonAngliaWalesMidsMidsHumberWestNorthlandNoYes-tant-tant-tant-tant-tant-tantsameLowerHigherSampleSampleTotal

2459471341232835363520391312466233310129083315160112108-400400Base

131310394991411853466129426801989--108-108108Higher
54%22%21%23%22%17%32%26%39%31%40%13%26%27%19%28%26%28%23%28%--100%-27%27%

4181141168101375152975199327822191-112--112112Lower
17%31%23%31%27%26%29%29%36%20%25%38%22%30%31%28%27%28%25%29%-100%--28%28%

724215191210158167165997281294311340118160---160160About the same
29%41%45%38%46%52%36%43%22%46%35%41%45%39%45%39%43%39%48%37%100%---40%40%

-451211111-398317515317----2020Don't know/refused
-7%11%8%5%4%4%3%3%3%-8%7%3%5%5%5%5%4%5%----5%5%
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UK Retailers Survey
CATI Fieldwork : 4th September - 5th November 2012

Absolutes/col percents

Sample: RMI
Q3. And thinking about the year ahead. Do you expect your overall sales revenue in 2012 to be higher, lower or about the same as they were in 2011?
Base: All respondents

Prepared by Populus



Q4/ Q5.Q5.Q4.
Q9. BelieveImportance ofImportance ofImportance of
illicit tradedircet orindirectdirect
in tobaccoindirectrevenue fromtobacco sales

has impact onsales totobacco toto bottomQ3. 2012 vs 2011
Regionbusinessbottom linebottom linelinesalesSample Type

YorksNotNotNotAboutPetrol
NrtSouthSouthGrterEastWestEast&NorthScot-importImporimporImporimporImporthePopulusRetailer

IrelandWestEastLondonAngliaWalesMidsMidsHumberWestNorthlandNoYes-tant-tant-tant-tant-tant-tantsameLowerHigherSampleSampleTotal

2459471341232835363520391312466233310129083315160112108-400400Base

19423512331524303232172478215-31539272-3151189189-315315NET: Important
79%71%74%92%80%65%86%86%89%91%85%62%60%87%-95%39%94%-100%74%81%82%-79%79%

1223268171015172223131346138-19914182-199795259-199199Very important      (4)
50%39%55%62%41%43%54%49%61%66%65%33%35%56%-60%14%63%-63%49%46%55%-50%50%

719941659131094113277-1162590-116393930-116116Somewhat important  (3)
29%32%19%31%39%22%32%37%28%26%20%28%24%31%-35%25%31%-37%24%35%28%-29%29%

574-5415132217212215221539-20712-3939Not very important  (2)
21%12%9%-12%17%4%14%3%9%10%5%13%9%35%5%22%5%47%-13%6%11%-10%10%

-1081343-2-11235940340344-20147-4444Not important at all (1)
-17%17%8%7%17%11%-6%-5%31%27%4%65%1%40%1%53%-13%13%6%-11%11%

51712188453331452306218621883-402119-8383NET: Not important
21%29%26%8%20%35%14%14%8%9%15%36%40%12%100%5%61%6%100%-25%19%18%-21%21%

--------1--111------2---22Don't know/refused
--------3%--3%1%*------1%---1%1%

3.292.933.133.463.152.913.293.343.493.573.452.662.683.401.353.532.133.561.473.633.123.153.31-3.183.18Mean

0.811.101.150.880.911.160.980.730.820.650.891.261.210.800.480.631.090.640.500.481.061.010.91-1.001.00Standard deviation

0.160.140.170.240.140.240.180.120.140.110.200.200.110.050.060.030.110.040.060.030.080.100.09-0.050.05Standard error
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UK Retailers Survey
CATI Fieldwork : 4th September - 5th November 2012

Absolutes/col percents

Sample: RMI
Q4. How important are direct tobacco sales to your establishment's bottom line?
Base: All respondents

Prepared by Populus



Q4/ Q5.Q5.Q4.
Q9. BelieveImportance ofImportance ofImportance of
illicit tradedircet orindirectdirect
in tobaccoindirectrevenue fromtobacco sales

has impact onsales totobacco toto bottomQ3. 2012 vs 2011
Regionbusinessbottom linebottom linelinesalesSample Type

YorksNotNotNotAboutPetrol
NrtSouthSouthGrterEastWestEast&NorthScot-importImporimporImporimporImporthePopulusRetailer

IrelandWestEastLondonAngliaWalesMidsMidsHumberWestNorthlandNoYes-tant-tant-tant-tant-tant-tantsameLowerHigherSampleSampleTotal

2459471341232835363520391312466233310129083315160112108-400400Base

22333510281420293129152469200-290-290182721138280-290290NET: Important
92%56%74%77%68%61%71%83%86%83%75%62%53%81%-87%-100%22%86%71%73%74%-73%73%

9191871651217142491432120-164-1645159624745-164164Very important      (4)
38%32%38%54%39%22%43%49%39%69%45%36%24%49%-49%-57%6%50%39%42%42%-41%41%

13141731298121756103780-126-12613113513535-126126Somewhat important  (3)
54%24%36%23%29%39%29%34%47%14%30%26%28%33%-38%-43%16%36%32%31%32%-32%32%

1135210536-53-2130223153-2231251016-5353Not very important  (2)
4%22%11%15%24%22%11%17%-14%15%-16%12%35%9%52%-27%10%16%9%15%-13%13%

-1171343-31213371140848-408181710-4848Not important at all (1)
-19%15%8%7%17%11%-8%3%10%33%28%4%65%2%48%-48%3%11%15%9%-12%12%

124123139663651358416239101-6239432726-101101NET: Not important
4%41%26%23%32%39%21%17%8%17%25%33%44%17%100%12%100%-75%12%27%24%24%-25%25%

12----2-2--245-4--34432-99Don't know/refused
4%3%----7%-6%--5%3%2%-1%--4%1%3%3%2%-2%2%

3.352.722.983.233.002.653.123.313.243.493.102.682.503.281.353.361.523.571.793.363.013.033.08-3.043.04Mean

0.571.131.051.010.971.031.030.760.850.851.021.311.160.850.480.750.500.500.940.771.011.080.98-1.021.02Standard deviation

0.120.150.150.280.150.210.200.130.150.140.230.220.100.050.060.040.050.030.100.040.080.100.09-0.050.05Standard error
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UK Retailers Survey
CATI Fieldwork : 4th September - 5th November 2012

Absolutes/col percents

Sample: RMI
Q5. How important is indirect revenue from tobacco, such as increased foot traffic and larger shopping baskets to your establishment's bottom line?
Base: All respondents

Prepared by Populus



Q4/ Q5.Q5.Q4.
Q9. BelieveImportance ofImportance ofImportance of
illicit tradedircet orindirectdirect
in tobaccoindirectrevenue fromtobacco sales

has impact onsales totobacco toto bottomQ3. 2012 vs 2011
Regionbusinessbottom linebottom linelinesalesSample Type

YorksNotNotNotAboutPetrol
NrtSouthSouthGrterEastWestEast&NorthScot-importImporimporImporimporImporthePopulusRetailer

IrelandWestEastLondonAngliaWalesMidsMidsHumberWestNorthlandNoYes-tant-tant-tant-tant-tant-tantsameLowerHigherSampleSampleTotal

2459471341232835363520391312466233310129083315160112108-400400Base

72017411661215147162810519114379528106485030-135135Yes
29%34%36%31%27%26%21%34%42%40%35%41%21%43%31%34%37%33%34%34%30%45%28%-34%34%

17352782814222318211222931353720756185481981045576-247247No
71%59%57%62%68%61%79%66%50%60%60%56%71%55%60%62%55%64%58%63%65%49%70%-62%62%

-43123--3-11106612810711872-1818Don't know/refused
-7%6%8%5%13%--8%-5%3%8%2%10%4%8%3%8%3%5%6%2%-5%5%
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UK Retailers Survey
CATI Fieldwork : 4th September - 5th November 2012

Absolutes/col percents

Sample: RMI
Q6. Are you aware of illicit tobacco products being sold in your local area? That is to say tobacco and cigarettes that are either smuggled into

the UK, counterfeit cigarettes, or cheap cigarettes produced in other countries for the sole purpose of illegal sale in the UK.
Base: All respondents

Prepared by Populus



Q4/ Q5.Q5.Q4.
Q9. BelieveImportance ofImportance ofImportance of
illicit tradedircet orindirectdirect
in tobaccoindirectrevenue fromtobacco sales

has impact onsales totobacco toto bottomQ3. 2012 vs 2011
Regionbusinessbottom linebottom linelinesalesSample Type

YorksNotNotNotAboutPetrol
NrtSouthSouthGrterEastWestEast&NorthScot-importImporimporImporimporImporthePopulusRetailer

IrelandWestEastLondonAngliaWalesMidsMidsHumberWestNorthlandNoYes-tant-tant-tant-tant-tant-tantsameLowerHigherSampleSampleTotal

2459471341232835363520391312466233310129083315160112108-400400Base

1224175181112162520121645139231624314134153746047-188188NET: Easy
50%41%36%38%44%48%43%46%69%57%60%41%34%57%37%49%43%49%41%49%46%54%44%-47%47%

49914157111057195476514581261232619-7373Very easy        (4)
17%15%19%8%10%4%18%20%31%29%25%18%15%22%11%20%14%20%14%19%14%23%18%-18%18%

815841410791410792685169729832292513428-115115Quite easy       (3)
33%25%17%31%34%43%25%26%39%29%35%23%20%35%26%29%29%29%27%29%32%30%26%-29%29%

61051632624-722305461139942241115-5252Quite difficult  (2)
25%17%11%8%15%13%7%17%6%11%-18%17%12%8%14%11%13%11%13%15%10%14%-13%13%

16836-51142418198331129103116129-4141Very difficult   (1)
4%10%17%23%15%-18%3%3%11%10%10%14%8%13%10%11%10%12%10%10%11%8%-10%10%

71613412377382114049137922681973402324-9393NET: Difficult
29%27%28%31%29%13%25%20%8%23%10%28%31%20%21%24%22%23%23%23%25%21%22%-23%23%

519174119912876124658269236813089462937-119119Don't know/refused
21%32%36%31%27%39%32%34%22%20%30%31%35%24%42%28%36%28%36%28%29%26%34%-30%30%

2.792.672.602.332.532.862.632.963.252.933.072.702.542.932.612.802.712.812.682.812.712.892.80-2.782.78Mean

0.851.001.191.120.970.531.160.880.751.051.001.031.060.921.050.991.000.991.030.990.951.010.98-0.990.99Standard deviation

0.200.160.220.370.180.140.270.180.140.200.270.200.120.070.170.060.120.070.140.070.090.110.12-0.060.06Standard error
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UK Retailers Survey
CATI Fieldwork : 4th September - 5th November 2012

Absolutes/col percents

Sample: RMI
Q7. How easy do you think it is for people to buy illicit tobacco products in your local area?
Base: All respondents

Prepared by Populus



Q4/ Q5.Q5.Q4.
Q9. BelieveImportance ofImportance ofImportance of
illicit tradedircet orindirectdirect
in tobaccoindirectrevenue fromtobacco sales

has impact onsales totobacco toto bottomQ3. 2012 vs 2011
Regionbusinessbottom linebottom linelinesalesSample Type

YorksNotNotNotAboutPetrol
NrtSouthSouthGrterEastWestEast&NorthScot-importImporimporImporimporImporthePopulusRetailer

IrelandWestEastLondonAngliaWalesMidsMidsHumberWestNorthlandNoYes-tant-tant-tant-tant-tant-tantsameLowerHigherSampleSampleTotal

2459471341232835363520391312466233310129083315160112108-400400Base

3106-724891062105466115511057262318-6767Increased
13%17%13%-17%9%14%23%25%29%30%5%8%22%10%18%15%18%12%18%16%21%17%-17%17%

-412711213146216218196218154-2727Decreased
-7%2%15%17%4%4%6%3%9%5%10%5%9%10%6%8%7%7%7%5%13%4%-7%7%

122117717791013135114297111282411321119573343-142142Stayed about the same
50%36%36%54%41%30%32%29%36%37%25%28%32%39%18%38%24%39%25%38%36%29%40%-36%36%

924234101314151398227374391235410746118694143-164164Don't know/refused
38%41%49%31%24%57%50%43%36%26%40%56%56%30%63%37%53%37%55%37%43%37%40%-41%41%
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UK Retailers Survey
CATI Fieldwork : 4th September - 5th November 2012

Absolutes/col percents

Sample: RMI
Q8. Would you say the illicit trade in tobacco products in your local area has increased, decreased, or stayed about the same over the past 12 months?
Base: All respondents

Prepared by Populus



Q4/ Q5.Q5.Q4.
Q9. BelieveImportance ofImportance ofImportance of
illicit tradedircet orindirectdirect
in tobaccoindirectrevenue fromtobacco sales

has impact onsales totobacco toto bottomQ3. 2012 vs 2011
Regionbusinessbottom linebottom linelinesalesSample Type

YorksNotNotNotAboutPetrol
NrtSouthSouthGrterEastWestEast&NorthScot-importImporimporImporimporImporthePopulusRetailer

IrelandWestEastLondonAngliaWalesMidsMidsHumberWestNorthlandNoYes-tant-tant-tant-tant-tant-tantsameLowerHigherSampleSampleTotal

2459471341232835363520391312466233310129083315160112108-400400Base

13382572317182524231518-246182264120030215977566-246246Yes
54%64%53%54%56%74%64%71%67%66%75%46%-100%29%68%41%69%36%68%61%67%61%-62%62%

102016416678810521131-438558695278592934-131131No
42%34%34%31%39%26%25%23%22%29%25%54%100%-69%26%57%24%63%25%37%26%31%-33%33%

11622-3242----122221122488-2323Don't know/refused
4%2%13%15%5%-11%6%11%6%----2%7%2%7%1%7%3%7%7%-6%6%
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UK Retailers Survey
CATI Fieldwork : 4th September - 5th November 2012

Absolutes/col percents

Sample: RMI
Q9. Do you believe the illicit trade in tobacco products has an impact on your business?
Base: All respondents

Prepared by Populus



Q4/ Q5.Q5.Q4.
Q9. BelieveImportance ofImportance ofImportance of
illicit tradedircet orindirectdirect
in tobaccoindirectrevenue fromtobacco sales

has impact onsales totobacco toto bottomQ3. 2012 vs 2011
Regionbusinessbottom linebottom linelinesalesSample Type

YorksNotNotNotAboutPetrol
NrtSouthSouthGrterEastWestEast&NorthScot-importImporimporImporimporImporthePopulusRetailer

IrelandWestEastLondonAngliaWalesMidsMidsHumberWestNorthlandNoYes-tant-tant-tant-tant-tant-tantsameLowerHigherSampleSampleTotal

2459471341232835363520391312466233310129083315160112108-400400Base

1521167146161311125114588111352611718129444254-147147Yes
63%36%34%54%34%26%57%37%31%34%25%28%34%36%18%41%26%40%22%41%28%38%50%-37%37%

62323518146151517102145125261464312934138825134-173173No
25%39%49%38%44%61%21%43%42%49%50%54%34%51%42%44%43%44%41%44%51%46%31%-43%43%

315819367106574133255232443148341920-8080Don't know/refused
13%25%17%8%22%13%21%20%28%17%25%18%31%13%40%16%32%15%37%15%21%17%19%-20%20%
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UK Retailers Survey
CATI Fieldwork : 4th September - 5th November 2012

Absolutes/col percents

Sample: RMI
Q10. Do you think enough is being done by the government to fight illicit trade in tobacco products and protect your business?
Base: All respondents

Prepared by Populus



Q4/ Q5.Q5.Q4.
Q9. BelieveImportance ofImportance ofImportance of
illicit tradedircet orindirectdirect
in tobaccoindirectrevenue fromtobacco sales

has impact onsales totobacco toto bottomQ3. 2012 vs 2011
Regionbusinessbottom linebottom linelinesalesSample Type

YorksNotNotNotAboutPetrol
NrtSouthSouthGrterEastWestEast&NorthScot-importImporimporImporimporImporthePopulusRetailer

IrelandWestEastLondonAngliaWalesMidsMidsHumberWestNorthlandNoYes-tant-tant-tant-tant-tant-tantsameLowerHigherSampleSampleTotal

2459471341232835363520391312466233310129083315160112108-400400Base

19534110362125312929202910022247294832566328013510193-343343Yes
79%90%87%77%88%91%89%89%81%83%100%74%76%90%76%88%82%88%76%89%84%90%86%-86%86%

4663523475-103023153718322033251113-5555No
17%10%13%23%12%9%11%11%19%14%-26%23%9%24%11%18%11%24%10%16%10%12%-14%14%

1--------1--11-2-2-2--2-22Unsure
4%--------3%--1%*-1%-1%-1%--2%-1%1%

Page 14

UK Retailers Survey
CATI Fieldwork : 4th September - 5th November 2012

Absolutes/col percents

Sample: RMI
Q11. Have you read, seen, or heard anything recently about the government considering changes to cigarette packaging, which some have referred to as "plain packaging"?
Base: All respondents

Prepared by Populus



Q4/ Q5.Q5.Q4.
Q9. BelieveImportance ofImportance ofImportance of
illicit tradedircet orindirectdirect
in tobaccoindirectrevenue fromtobacco sales

has impact onsales totobacco toto bottomQ3. 2012 vs 2011
Regionbusinessbottom linebottom linelinesalesSample Type

YorksNotNotNotAboutPetrol
NrtSouthSouthGrterEastWestEast&NorthScot-importImporimporImporimporImporthePopulusRetailer

IrelandWestEastLondonAngliaWalesMidsMidsHumberWestNorthlandNoYes-tant-tant-tant-tant-tant-tantsameLowerHigherSampleSampleTotal

2459471341232835363520391312466233310129083315160112108-400400Base

92318927913131622131961119291605513336154795643-191191More education on ways
38%39%38%69%66%39%46%37%44%63%65%49%47%48%47%48%54%46%43%49%49%50%40%-48%48%to quit smoking

5771337274272233124313401837231715-5555Raising taxes to make
21%12%15%8%7%13%25%6%19%11%10%18%17%13%19%13%13%14%22%12%14%15%14%-14%14%cigarettes more

expensive

5741512843351530642939939181117-4848Better enforcement of
21%12%9%8%12%4%7%23%11%9%15%13%11%12%10%13%9%13%11%12%11%10%16%-12%12%current laws and

restrictions related to
smoking

3571153432-31124532928631141110-3737Further restricting
13%8%15%8%2%22%11%11%8%6%-8%8%10%8%10%9%10%7%10%9%10%9%-9%9%where people can smoke

292132-311-2916322519322988-2626Implementing plain
8%15%4%8%7%9%-9%3%3%-5%7%7%5%7%5%7%4%7%6%7%7%-7%7%packaging for

cigarettes

-35----2--1-371102929424-1111Other
-5%11%----6%--5%-2%3%2%3%2%3%2%3%3%2%4%-3%3%

-54-23335313101762482292313711-3232None of the above
-8%9%-5%13%11%9%14%9%5%8%8%7%10%7%8%8%11%7%8%6%10%-8%8%
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UK Retailers Survey
CATI Fieldwork : 4th September - 5th November 2012

Absolutes/col percents

Sample: RMI
Q12. When it comes to reducing smoking rates in the UK, where should the government focus its efforts?
-First mention
Base: All respondents

Prepared by Populus



Q4/ Q5.Q5.Q4.
Q9. BelieveImportance ofImportance ofImportance of
illicit tradedircet orindirectdirect
in tobaccoindirectrevenue fromtobacco sales

has impact onsales totobacco toto bottomQ3. 2012 vs 2011
Regionbusinessbottom linebottom linelinesalesSample Type

YorksNotNotNotAboutPetrol
NrtSouthSouthGrterEastWestEast&NorthScot-importImporimporImporimporImporthePopulusRetailer

IrelandWestEastLondonAngliaWalesMidsMidsHumberWestNorthlandNoYes-tant-tant-tant-tant-tant-tantsameLowerHigherSampleSampleTotal

2459471341232835363520391312466233310129083315160112108-400400Base

4137364411911792656107719681374392223-8888Better enforcement of
17%22%15%23%15%17%14%31%25%31%35%23%20%23%16%23%19%23%16%23%24%20%21%-22%22%current laws and

restrictions related to
smoking

41113255611962102753117216661469312623-8484More education on ways
17%19%28%15%12%22%21%31%25%17%10%26%21%22%18%22%16%23%17%22%19%23%21%-21%21%to quit smoking

57911254135462338115115471547281715-6262Further restricting
21%12%19%8%29%22%14%3%8%14%20%15%18%15%18%15%15%16%18%15%18%15%14%-16%16%where people can smoke

614421125432452040124924361448221619-6262Raising taxes to make
25%24%9%15%27%9%18%11%8%6%20%13%15%16%19%15%24%12%17%15%14%14%18%-16%16%cigarettes more

expensive

4443133311-412185266239221487-3131Implementing plain
17%7%9%23%2%13%11%9%3%3%-10%9%7%8%8%6%8%11%7%9%7%6%-8%8%packaging for

cigarettes

1-3-----111-15162525241-77Other
4%-6%-----3%3%5%-1%2%2%2%2%2%2%2%1%4%1%-2%2%

-10726465109252236125219451650241920-6666None of the above
-17%15%15%15%17%21%14%28%26%10%13%17%15%19%16%19%16%19%16%15%17%19%-17%17%
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UK Retailers Survey
CATI Fieldwork : 4th September - 5th November 2012

Absolutes/col percents

Sample: RMI
Q12. When it comes to reducing smoking rates in the UK, where should the government focus its efforts?
-Second mention
Base: All respondents

Prepared by Populus



Q4/ Q5.Q5.Q4.
Q9. BelieveImportance ofImportance ofImportance of
illicit tradedircet orindirectdirect
in tobaccoindirectrevenue fromtobacco sales

has impact onsales totobacco toto bottomQ3. 2012 vs 2011
Regionbusinessbottom linebottom linelinesalesSample Type

YorksNotNotNotAboutPetrol
NrtSouthSouthGrterEastWestEast&NorthScot-importImporimporImporimporImporthePopulusRetailer

IrelandWestEastLondonAngliaWalesMidsMidsHumberWestNorthlandNoYes-tant-tant-tant-tant-tant-tantsameLowerHigherSampleSampleTotal

2459471341232835363520391312466233310129083315160112108-400400Base

133431113214192425281529881724023271199502231108266-275275More education on ways
54%58%66%85%78%61%68%69%69%80%75%74%67%70%65%70%70%69%60%71%69%73%61%-69%69%to quit smoking

920114115619131410144186161192810722113573340-136136Better enforcement of
38%34%23%31%27%22%21%54%36%40%50%36%31%35%26%36%28%37%27%36%36%29%37%-34%34%current laws and

restrictions related to
smoking

11211131451261066124273249237763285453334-117117Raising taxes to make
46%36%23%23%34%22%43%17%28%17%30%31%32%30%39%28%37%26%39%27%28%29%31%-29%29%cigarettes more

expensive

81216213107567493462168324752178422825-9999Further restricting
33%20%34%15%32%43%25%14%17%20%20%23%26%25%26%25%24%26%25%25%26%25%23%-25%25%where people can smoke

61364453622-6213484811421244231615-5757Implementing plain
25%22%13%31%10%22%11%17%6%6%-15%16%14%13%14%11%14%14%14%14%14%14%-14%14%packaging for

cigarettes

138----2111-411215413413664-1717Other
4%5%17%----6%3%3%5%-3%4%3%5%4%4%5%4%4%5%4%-4%4%

-54-23335313101762482292313711-3232None of the above
-8%9%-5%13%11%9%14%9%5%8%8%7%10%7%8%8%11%7%8%6%10%-8%8%
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UK Retailers Survey
CATI Fieldwork : 4th September - 5th November 2012

Absolutes/col percents

Sample: RMI
Q12. When it comes to reducing smoking rates in the UK, where should the government focus its efforts?
-First & Second mentions
Base: All respondents

Prepared by Populus



Q13-Q17. Summary
Harm honestMake it easier

retailersCause people toResult into produce
because peopleturn to thepeople bringingLead to ancounterfeit

will buy theirblack market,back moreincrease incigarettes
cigarettes fromwhere they canbranded packsbranded packsbecause all

the blackaccess cheap,from theirsmuggled frompacks will look
marketbranded packstravels abroadabroadthe same

400400400400400Base

291303328296352Think will happen
73%76%82%74%88%

109977210448Think will not happen
27%24%18%26%12%
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UK Retailers Survey
CATI Fieldwork : 4th September - 5th November 2012

Absolutes/col percents

Sample: RMI
Q13-Q17. Please say whether you think plain packaging will or will not cause the following to happen.
-Summary
Base: All respondents

Prepared by Populus



Q4/ Q5.Q5.Q4.
Q9. BelieveImportance ofImportance ofImportance of
illicit tradedircet orindirectdirect
in tobaccoindirectrevenue fromtobacco sales

has impact onsales totobacco toto bottomQ3. 2012 vs 2011
Regionbusinessbottom linebottom linelinesalesSample Type

YorksNotNotNotAboutPetrol
NrtSouthSouthGrterEastWestEast&NorthScot-importImporimporImporimporImporthePopulusRetailer

IrelandWestEastLondonAngliaWalesMidsMidsHumberWestNorthlandNoYes-tant-tant-tant-tant-tant-tantsameLowerHigherSampleSampleTotal

2459471341232835363520391312466233310129083315160112108-400400Base

225040938232330323219341102225729190255742761429699-352352Think will happen
92%85%85%69%93%100%82%86%89%91%95%87%84%90%92%87%89%88%89%88%89%86%92%-88%88%

29743-5543152124542113593918169-4848Think will not happen
8%15%15%31%7%-18%14%11%9%5%13%16%10%8%13%11%12%11%12%11%14%8%-12%12%
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UK Retailers Survey
CATI Fieldwork : 4th September - 5th November 2012

Absolutes/col percents

Sample: RMI
Q13. Please say whether you think plain packaging will or will not cause the following to happen.
-Make it easier to produce counterfeit cigarettes because all packs will look the same
Base: All respondents

Prepared by Populus



Q4/ Q5.Q5.Q4.
Q9. BelieveImportance ofImportance ofImportance of
illicit tradedircet orindirectdirect
in tobaccoindirectrevenue fromtobacco sales

has impact onsales totobacco toto bottomQ3. 2012 vs 2011
Regionbusinessbottom linebottom linelinesalesSample Type

YorksNotNotNotAboutPetrol
NrtSouthSouthGrterEastWestEast&NorthScot-importImporimporImporimporImporthePopulusRetailer

IrelandWestEastLondonAngliaWalesMidsMidsHumberWestNorthlandNoYes-tant-tant-tant-tant-tant-tantsameLowerHigherSampleSampleTotal

2459471341232835363520391312466233310129083315160112108-400400Base

18443392820212626251927891924125272219562381227786-296296Think will happen
75%75%70%69%68%87%75%74%72%71%95%69%68%78%66%76%71%76%67%76%76%69%80%-74%74%

6151441337910101124254218129712777383522-104104Think will not happen
25%25%30%31%32%13%25%26%28%29%5%31%32%22%34%24%29%24%33%24%24%31%20%-26%26%
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UK Retailers Survey
CATI Fieldwork : 4th September - 5th November 2012

Absolutes/col percents

Sample: RMI
Q14. Please say whether you think plain packaging will or will not cause the following to happen.
-Lead to an increase in branded packs smuggled from abroad
Base: All respondents

Prepared by Populus



Q4/ Q5.Q5.Q4.
Q9. BelieveImportance ofImportance ofImportance of
illicit tradedircet orindirectdirect
in tobaccoindirectrevenue fromtobacco sales

has impact onsales totobacco toto bottomQ3. 2012 vs 2011
Regionbusinessbottom linebottom linelinesalesSample Type

YorksNotNotNotAboutPetrol
NrtSouthSouthGrterEastWestEast&NorthScot-importImporimporImporimporImporthePopulusRetailer

IrelandWestEastLondonAngliaWalesMidsMidsHumberWestNorthlandNoYes-tant-tant-tant-tant-tant-tantsameLowerHigherSampleSampleTotal

2459471341232835363520391312466233310129083315160112108-400400Base

204837937202326302917321022064627879241622641299193-328328Think will happen
83%81%79%69%90%87%82%74%83%83%85%82%78%84%74%83%78%83%75%84%81%81%86%-82%82%

411104435966372940165522492151312115-7272Think will not happen
17%19%21%31%10%13%18%26%17%17%15%18%22%16%26%17%22%17%25%16%19%19%14%-18%18%
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UK Retailers Survey
CATI Fieldwork : 4th September - 5th November 2012

Absolutes/col percents

Sample: RMI
Q15. Please say whether you think plain packaging will or will not cause the following to happen.
-Result in people bringing back more branded packs from their travels abroad
Base: All respondents

Prepared by Populus



Q4/ Q5.Q5.Q4.
Q9. BelieveImportance ofImportance ofImportance of
illicit tradedircet orindirectdirect
in tobaccoindirectrevenue fromtobacco sales

has impact onsales totobacco toto bottomQ3. 2012 vs 2011
Regionbusinessbottom linebottom linelinesalesSample Type

YorksNotNotNotAboutPetrol
NrtSouthSouthGrterEastWestEast&NorthScot-importImporimporImporimporImporthePopulusRetailer

IrelandWestEastLondonAngliaWalesMidsMidsHumberWestNorthlandNoYes-tant-tant-tant-tant-tant-tantsameLowerHigherSampleSampleTotal

2459471341232835363520391312466233310129083315160112108-400400Base

184432103120232829251726921934225871227592421248482-303303Think will happen
75%75%68%77%76%87%82%80%81%71%85%67%70%78%68%77%70%78%71%77%78%75%76%-76%76%

615153103577103133953207530632473362826-9797Think will not happen
25%25%32%23%24%13%18%20%19%29%15%33%30%22%32%23%30%22%29%23%23%25%24%-24%24%
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UK Retailers Survey
CATI Fieldwork : 4th September - 5th November 2012

Absolutes/col percents

Sample: RMI
Q16. Please say whether you think plain packaging will or will not cause the following to happen.
-Cause people to turn to the black market, where they can access cheap, branded packs
Base: All respondents

Prepared by Populus



Q4/ Q5.Q5.Q4.
Q9. BelieveImportance ofImportance ofImportance of
illicit tradedircet orindirectdirect
in tobaccoindirectrevenue fromtobacco sales

has impact onsales totobacco toto bottomQ3. 2012 vs 2011
Regionbusinessbottom linebottom linelinesalesSample Type

YorksNotNotNotAboutPetrol
NrtSouthSouthGrterEastWestEast&NorthScot-importImporimporImporimporImporthePopulusRetailer

IrelandWestEastLondonAngliaWalesMidsMidsHumberWestNorthlandNoYes-tant-tant-tant-tant-tant-tantsameLowerHigherSampleSampleTotal

2459471341232835363520391312466233310129083315160112108-400400Base

16403782918212130281627811934124765220542351148678-291291Think will happen
67%68%79%62%71%78%75%60%83%80%80%69%62%78%66%74%64%76%65%75%71%77%72%-73%73%

819105125714674125053218636702980462630-109109Think will not happen
33%32%21%38%29%22%25%40%17%20%20%31%38%22%34%26%36%24%35%25%29%23%28%-27%27%
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UK Retailers Survey
CATI Fieldwork : 4th September - 5th November 2012

Absolutes/col percents

Sample: RMI
Q17. Please say whether you think plain packaging will or will not cause the following to happen.
-Harm honest retailers because people will buy their cigarettes from the black market
Base: All respondents

Prepared by Populus



Q4/ Q5.Q5.Q4.
Q9. BelieveImportance ofImportance ofImportance of
illicit tradedircet orindirectdirect
in tobaccoindirectrevenue fromtobacco sales

has impact onsales totobacco toto bottomQ3. 2012 vs 2011
Regionbusinessbottom linebottom linelinesalesSample Type

YorksNotNotNotAboutPetrol
NrtSouthSouthGrterEastWestEast&NorthScot-importImporimporImporimporImporthePopulusRetailer

IrelandWestEastLondonAngliaWalesMidsMidsHumberWestNorthlandNoYes-tant-tant-tant-tant-tant-tantsameLowerHigherSampleSampleTotal

2459471341232835363520391312466233310129083315160112108-400400Base

15392772917182330231220521922023844211362231037668-260260Yes
63%66%57%54%71%74%64%66%83%66%60%51%40%78%32%71%44%73%43%71%64%68%63%-65%65%

92018411610126108197551428856734785543538-133133No
38%34%38%31%27%26%36%34%17%29%40%49%57%21%68%26%55%25%57%27%34%31%35%-33%33%

--221----2--43-716-7312-77Don't know/refused
--4%15%2%----6%--3%1%-2%1%2%-2%2%1%2%-2%2%
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UK Retailers Survey
CATI Fieldwork : 4th September - 5th November 2012

Absolutes/col percents

Sample: RMI
Q18. And, if the Government did decide to proceed forward and pass plain packaging legislation, do you believe this would have a negative impact on your business?
Base: All respondents

Prepared by Populus



Q4/ Q5.Q5.Q4.
Q9. BelieveImportance ofImportance ofImportance of
illicit tradedircet orindirectdirect
in tobaccoindirectrevenue fromtobacco sales

has impact onsales totobacco toto bottomQ3. 2012 vs 2011
Regionbusinessbottom linebottom linelinesalesSample Type

YorksNotNotNotAboutPetrol
NrtSouthSouthGrterEastWestEast&NorthScot-importImporimporImporimporImporthePopulusRetailer

IrelandWestEastLondonAngliaWalesMidsMidsHumberWestNorthlandNoYes-tant-tant-tant-tant-tant-tantsameLowerHigherSampleSampleTotal

2459471341232835363520391312466233310129083315160112108-400400Base

245046124022273234331831113234503158827470298148102101-369369NET: Aware of
100%85%98%92%98%96%96%91%94%94%90%79%86%95%81%95%87%94%84%95%93%91%94%-92%92%

20403993015242831331421802062827361238442591188489-304304NET: Very/ Quite
83%68%83%69%73%65%86%80%86%94%70%54%61%84%45%82%60%82%53%82%74%75%82%-76%76%familiar

-------1-----1-11--1--1-11I have already had to
-------3%-----*-*1%--*--1%-**implement in my shop

131318495914161457338861182210113113463543-127127Very familiar
54%22%38%31%22%22%32%40%44%40%25%18%25%36%10%35%22%35%16%36%29%31%40%-32%32%

72721521101513151991447117221543813731145724945-176176Quite familiar
29%46%45%38%51%43%54%37%42%54%45%36%36%48%35%46%38%47%37%46%45%44%42%-44%44%

41073107343-4103328224227362639301812-6565I have heard about it,
17%17%15%23%24%30%11%11%8%-20%26%25%11%35%13%27%12%31%12%19%16%11%-16%16%but I'm not familiar

-91111132227171211181216121711107-3030Haven't heard of it
-15%2%8%2%4%4%9%6%6%10%18%13%5%18%5%12%6%14%5%7%9%6%-8%8%

-----------11-1-1-1-1---11Don't know/refused
-----------3%1%-2%-1%-1%-1%---**
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UK Retailers Survey
CATI Fieldwork : 4th September - 5th November 2012

Absolutes/col percents

Sample: RMI
Q19. How familiar are you with the point of sale display ban on tobacco products that is starting to be implemented in some retail shops here in
the UK?
Base: All respondents

Prepared by Populus



Q4/ Q5.Q5.Q4.
Q9. BelieveImportance ofImportance ofImportance of
illicit tradedircet orindirectdirect
in tobaccoindirectrevenue fromtobacco sales

has impact onsales totobacco toto bottomQ3. 2012 vs 2011
Regionbusinessbottom linebottom linelinesalesSample Type

YorksNotNotNotAboutPetrol
NrtSouthSouthGrterEastWestEast&NorthScot-importImporimporImporimporImporthePopulusRetailer

IrelandWestEastLondonAngliaWalesMidsMidsHumberWestNorthlandNoYes-tant-tant-tant-tant-tant-tantsameLowerHigherSampleSampleTotal

2459471341232835363520391312466233310129083315160112108-400400Base

20413063018212630271626871874024866220552351148977-291291The Government has gone
83%69%64%46%73%78%75%74%83%77%80%67%66%76%65%74%65%76%66%75%71%79%71%-73%73%too far with tobacco

regulations like this -
it is extreme, won't
stop young people from
experimenting with
smoking or help adults

quit, and it will
hurt legitimate
retailers.

41817711579684134459228535702880462331-109109Regulations like the
17%31%36%54%27%22%25%26%17%23%20%33%34%24%35%26%35%24%34%25%29%21%29%-27%27%point of sale display

ban are the right move
and the Government
should continue to
regulate tobacco
further, because it
will stop

young people from
experimenting with
smoking and encourage
adult smokers to
quit.
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Absolutes/col percents

Sample: RMI
Q20. Which of these two statements do you agree with most, even if you don't agree with either fully?
Base: All respondents

Prepared by Populus



Q4/ Q5.Q5.Q4.
Q9. BelieveImportance ofImportance ofImportance of
illicit tradedircet orindirectdirect
in tobaccoindirectrevenue fromtobacco sales

has impact onsales totobacco toto bottomQ3. 2012 vs 2011
Regionbusinessbottom linebottom linelinesalesSample Type

YorksNotNotNotAboutPetrol
NrtSouthSouthGrterEastWestEast&NorthScot-importImporimporImporimporImporthePopulusRetailer

IrelandWestEastLondonAngliaWalesMidsMidsHumberWestNorthlandNoYes-tant-tant-tant-tant-tant-tantsameLowerHigherSampleSampleTotal

2459471341232835363520391312466233310129083315160112108-400400Base

225340935232430293220371142205129886261702821489593-354354NET: Agree
92%90%85%69%85%100%86%86%81%91%100%95%87%89%82%89%85%90%84%90%93%85%86%-89%89%

17393092515212321251428731802823858208442221127567-267267Agree Strongly      (4)
71%66%64%69%61%65%75%66%58%71%70%72%56%73%45%71%57%72%53%70%70%67%62%-67%67%

51410-1083787694140236028532660362026-8787Agree Somewhat      (3)
21%24%21%-24%35%11%20%22%20%30%23%31%16%37%18%28%18%31%19%23%18%24%-22%22%

21412-2232-1109614712812677-2020Disagree Somewhat   (2)
8%2%9%8%5%-7%6%8%6%-3%8%4%10%4%7%4%10%4%4%6%6%-5%5%

-5333-2341-16175208165205108-2525Disagree Strongly   (1)
-8%6%23%7%-7%9%11%3%-3%5%7%8%6%8%6%6%6%3%9%7%-6%6%

26745-4573-21626113415281332111715-4545NET: Disagree
8%10%15%31%12%-14%14%19%9%-5%12%11%18%10%15%10%16%10%7%15%14%-11%11%

----1-------1--1-1-11---11Don't know/refused
----2%-------1%--*-*-*1%---**

3.633.473.433.153.423.653.543.433.283.603.703.643.393.563.193.553.353.573.313.543.603.433.41-3.493.49Mean

0.650.900.901.340.900.490.920.951.030.740.470.670.820.860.920.830.920.810.880.840.710.960.91-0.850.85Standard deviation

0.130.120.130.370.140.100.170.160.170.120.110.110.070.050.120.050.090.050.100.050.060.090.09-0.040.04Standard error

Page 27

UK Retailers Survey
CATI Fieldwork : 4th September - 5th November 2012

Absolutes/col percents

Sample: RMI
Q21. Thinking once more about the tobacco point of sale display ban, tell me if you agree or disagree with the following statement,
  “If customers cannot even see the cigarette packets because they are banned from view at the point of sale, then plain packaging just doesn't make any sense.”

Base: All respondents

Prepared by Populus



Q4/ Q5.Q5.Q4.
Q9. BelieveImportance ofImportance ofImportance of
illicit tradedircet orindirectdirect
in tobaccoindirectrevenue fromtobacco sales

has impact onsales totobacco toto bottomQ3. 2012 vs 2011
Regionbusinessbottom linebottom linelinesalesSample Type

YorksNotNotNotAboutPetrol
NrtSouthSouthGrterEastWestEast&NorthScot-importImporimporImporimporImporthePopulusRetailer

IrelandWestEastLondonAngliaWalesMidsMidsHumberWestNorthlandNoYes-tant-tant-tant-tant-tant-tantsameLowerHigherSampleSampleTotal

2459471341232835363520391312466233310129083315160112108-400400Base

922208156188151361344100111402312519133604241-153153Yes
38%37%43%62%37%26%64%23%42%37%30%33%34%41%18%42%23%43%23%42%38%38%38%-38%38%

15372752617102721221426871465119378165641821007067-247247No
63%63%57%38%63%74%36%77%58%63%70%67%66%59%82%58%77%57%77%58%63%63%62%-62%62%
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Absolutes/col percents

Sample: RMI
Q22. Have you read, seen, or heard anything about a loophole in the UK law that allows people 18 and over to purchase cigarettes for minors? This is

often referred to as "proxy purchase".
Base: All respondents

Prepared by Populus



Q4/ Q5.Q5.Q4.
Q9. BelieveImportance ofImportance ofImportance of
illicit tradedircet orindirectdirect
in tobaccoindirectrevenue fromtobacco sales

has impact onsales totobacco toto bottomQ3. 2012 vs 2011
Regionbusinessbottom linebottom linelinesalesSample Type

YorksNotNotNotAboutPetrol
NrtSouthSouthGrterEastWestEast&NorthScot-importImporimporImporimporImporthePopulusRetailer

IrelandWestEastLondonAngliaWalesMidsMidsHumberWestNorthlandNoYes-tant-tant-tant-tant-tant-tantsameLowerHigherSampleSampleTotal

2459471341232835363520391312466233310129083315160112108-400400Base

19443982919163223281628961894625275222582421168288-301301Work to close this
79%75%83%62%71%83%57%91%64%80%80%72%73%77%74%76%74%77%70%77%73%73%81%-75%75%loophole before

introducing other
restrictions

41352841131054102746126618572058352515-7979Focus on introducing
17%22%11%15%20%17%39%9%28%14%20%26%21%19%19%20%18%20%24%18%22%22%14%-20%20%other restrictions

first

12334-1-32-1811415811515955-2020Don't know/refused
4%3%6%23%10%-4%-8%6%-3%6%4%6%5%8%4%6%5%6%4%5%-5%5%
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Absolutes/col percents

Sample: RMI
Q23. Do you think that when it comes to preventing kids from smoking, the Government should:
Base: All respondents

Prepared by Populus



Q4/ Q5.Q5.Q4.
Q9. BelieveImportance ofImportance ofImportance of
illicit tradedircet orindirectdirect
in tobaccoindirectrevenue fromtobacco sales

has impact onsales totobacco toto bottomQ3. 2012 vs 2011
Regionbusinessbottom linebottom linelinesalesSample Type

YorksNotNotNotAboutPetrol
NrtSouthSouthGrterEastWestEast&NorthScot-importImporimporImporimporImporthePopulusRetailer

IrelandWestEastLondonAngliaWalesMidsMidsHumberWestNorthlandNoYes-tant-tant-tant-tant-tant-tantsameLowerHigherSampleSampleTotal

2459471341232835363520391312466233310129083315160112108-400400Base

13393182520202625291726881753823867206472301157574-279279Secondary school, high
54%66%66%62%61%87%71%74%69%83%85%67%67%71%61%71%66%71%57%73%72%67%69%-70%70%school, NVQ levels 1 to

3, etc.

10171241236895163455187426652865372924-9393University degree or
42%29%26%31%29%13%21%23%25%14%5%15%26%22%29%22%26%22%34%21%23%26%22%-23%23%equivalent professional

qualification, NVQ
level 4, etc.

13313---2123413316415316548-1919Higher university
4%5%6%8%7%---6%3%10%8%3%5%5%5%4%5%4%5%3%4%7%-5%5%degree, doctorate, MBA,

NVQ level 5, etc.

--------------------------Still in full time
--------------------------education

----1-21---452253444332-88Prefer not to answer
----2%-7%3%---10%4%1%3%2%3%1%5%1%2%3%2%-2%2%

--1----------11-1-1--1--11Don't know
--2%----------*2%-1%-1%--1%--**
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Absolutes/col percents

Sample: RMI
D1. What is the highest educational level that you have achieved to date?
Base: All respondents

Prepared by Populus



Q4/ Q5.Q5.Q4.
Q9. BelieveImportance ofImportance ofImportance of
illicit tradedircet orindirectdirect
in tobaccoindirectrevenue fromtobacco sales

has impact onsales totobacco toto bottomQ3. 2012 vs 2011
Regionbusinessbottom linebottom linelinesalesSample Type

YorksNotNotNotAboutPetrol
NrtSouthSouthGrterEastWestEast&NorthScot-importImporimporImporimporImporthePopulusRetailer

IrelandWestEastLondonAngliaWalesMidsMidsHumberWestNorthlandNoYes-tant-tant-tant-tant-tant-tantsameLowerHigherSampleSampleTotal

2459471341232835363520391312466233310129083315160112108-400400Base

235038834172130292710251031945425686220682431298584-3123121
96%85%81%62%83%74%75%86%81%77%50%64%79%79%87%77%85%76%82%77%81%76%78%-78%78%

-5654532445101334448745547181615-53532
-8%13%38%10%22%11%6%11%11%25%26%10%14%6%14%7%16%6%15%11%14%14%-13%13%

-22-112211-1761124949454-13133
-3%4%-2%4%7%6%3%3%-3%5%2%2%4%4%3%5%3%3%4%4%-3%3%

---------11--1-2-2-2-11-224
---------3%5%--*-1%-1%-1%-1%1%-1%1%

121----1224-210111111211434-13135-100
4%3%2%----3%6%6%20%-2%4%2%3%1%4%2%3%3%3%4%-3%3%

----1-1-----2-11112-2---22More than 100
----2%-4%-----2%-2%*1%*2%-1%---1%1%

----1-1----34113222332--55Don't know/refused
----2%-4%----8%3%*2%1%2%1%2%1%2%2%--1%1%
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Absolutes/col percents

Sample: RMI
D2. How many retail locations do you own/manage?
Base: All respondents

Prepared by Populus



Q4/ Q5.Q5.Q4.
Q9. BelieveImportance ofImportance ofImportance of
illicit tradedircet orindirectdirect
in tobaccoindirectrevenue fromtobacco sales

has impact onsales totobacco toto bottomQ3. 2012 vs 2011
Regionbusinessbottom linebottom linelinesalesSample Type

YorksNotNotNotAboutPetrol
NrtSouthSouthGrterEastWestEast&NorthScot-importImporimporImporimporImporthePopulusRetailer

IrelandWestEastLondonAngliaWalesMidsMidsHumberWestNorthlandNoYes-tant-tant-tant-tant-tant-tantsameLowerHigherSampleSampleTotal

2459471341232835363520391312466233310129083315160112108-400400Base

-1--1----1---3-312-321--331
-2%--2%----3%---1%-1%1%1%-1%1%1%--1%1%

-2---1-1---3617-7-7-42--772
-3%---4%-3%---8%5%*11%-7%-8%-3%2%--2%2%

-32-212211-1310213312213572-15153
-5%4%-5%4%7%6%3%3%-3%2%4%3%4%3%4%2%4%3%6%2%-4%4%

-462211312-1913518615518884-23234
-7%13%15%5%4%4%9%3%6%-3%7%5%8%5%6%5%6%6%5%7%4%-6%6%

2146381133192327302416301021994427076236632531278492-3183185-100
88%78%81%85%80%83%82%77%83%69%80%77%78%81%71%81%75%81%76%80%79%75%85%-80%80%

331-1112453-4172224202221068-2424More than 100
13%5%2%-2%4%4%6%11%14%15%-3%7%3%7%4%7%2%7%6%5%7%-6%6%

----2-1--21473274546442-1010Don't know/refused
----5%-4%--6%5%10%5%1%3%2%4%2%5%2%3%4%2%-3%3%
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Absolutes/col percents

Sample: RMI
D3. How many people are employed across all of your retail locations?
Base: All respondents

Prepared by Populus



Q4/ Q5.Q5.Q4.
Q9. BelieveImportance ofImportance ofImportance of
illicit tradedircet orindirectdirect
in tobaccoindirectrevenue fromtobacco sales

has impact onsales totobacco toto bottomQ3. 2012 vs 2011
Regionbusinessbottom linebottom linelinesalesSample Type

YorksNotNotNotAboutPetrol
NrtSouthSouthGrterEastWestEast&NorthScot-importImporimporImporimporImporthePopulusRetailer

IrelandWestEastLondonAngliaWalesMidsMidsHumberWestNorthlandNoYes-tant-tant-tant-tant-tant-tantsameLowerHigherSampleSampleTotal

2459471341232835363520391312466233310129083315160112108-400400Base

42816214126111493164586399452814886614724-135135Yes
17%47%34%15%34%52%21%31%39%26%15%41%34%35%63%28%51%28%58%27%38%42%22%-34%34%

19312911201121232024132178148222204319532211915878-243243No
79%53%62%85%49%48%75%66%56%69%65%54%60%60%35%66%43%67%39%67%57%52%72%-61%61%

1-2-7-112242812119614318876-2222Don't know/refused
4%-4%-17%-4%3%6%6%20%5%6%5%2%6%6%5%4%6%5%6%6%-6%6%
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Absolutes/col percents

Sample: RMI
D4. Are you a member of any retailer association?
Base: All respondents

Prepared by Populus



Q4/ Q5.Q5.Q4.
Q9. BelieveImportance ofImportance ofImportance of
illicit tradedircet orindirectdirect
in tobaccoindirectrevenue fromtobacco sales

has impact onsales totobacco toto bottomQ3. 2012 vs 2011
Regionbusinessbottom linebottom linelinesalesSample Type

YorksNotNotNotAboutPetrol
NrtSouthSouthGrterEastWestEast&NorthScot-importImporimporImporimporImporthePopulusRetailer

IrelandWestEastLondonAngliaWalesMidsMidsHumberWestNorthlandNoYes-tant-tant-tant-tant-tant-tantsameLowerHigherSampleSampleTotal

42816214126111493164586399452814886614724-135135Base

-11--561243-5102653263182920125-3737PRA - Petrol Retailers
-39%--36%50%17%18%29%33%-31%22%30%13%34%12%38%17%34%33%26%21%-27%27%Association

-42121-3-1-351161088881133-1717FSB - Federation of
-14%13%50%14%8%-27%-11%-19%11%13%15%11%15%10%17%9%18%6%13%-13%13%Small Businesses

----2-----1434-7-7-7511-77NFRN - National
----14%-----33%25%7%5%-7%-9%-8%8%2%4%-5%5%Federation of Retail

Newsagents

-11-1---21--23151515321-66ACS - Association of
-4%6%-7%---14%11%--4%3%3%5%2%6%2%6%5%4%4%-4%4%Convenience Stores

-----------1-1-1-1-11---11NABA - National Asian
-----------6%-1%-1%-1%-1%2%---1%1%Business Association

-----------1-1-1-1-11---11SGF - Scottish Grocers
-----------6%-1%-1%-1%-1%2%---1%1%Federation

--------------------------LABA - Leicester Asian
--------------------------Business Association

--------------------------RSA - Rural Shops
--------------------------Alliance

--------------------------BRC - British Retail
--------------------------Consortium

--------------------------NFSP - National
--------------------------Federation of

SubPostmasters

119122964765293347334843383744372815-8282Other
25%68%75%100%64%50%67%64%43%56%67%56%73%55%85%51%83%47%77%51%61%60%63%-61%61%

3-2-1-1231-1311-13211311463-1414Don't know/refused
75%-13%-7%-17%18%21%11%-6%7%13%-14%4%14%6%13%7%13%13%-10%10%
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Absolutes/col percents

Sample: RMI
D5. What association or associations are you a member of?
Base: All members of retailer association

Prepared by Populus



Q4/ Q5.Q5.Q4.
Q9. BelieveImportance ofImportance ofImportance of
illicit tradedircet orindirectdirect
in tobaccoindirectrevenue fromtobacco sales

has impact onsales totobacco toto bottomQ3. 2012 vs 2011
Regionbusinessbottom linebottom linelinesalesSample Type

YorksNotNotNotAboutPetrol
NrtSouthSouthGrterEastWestEast&NorthScot-importImporimporImporimporImporthePopulusRetailer

IrelandWestEastLondonAngliaWalesMidsMidsHumberWestNorthlandNoYes-tant-tant-tant-tant-tant-tantsameLowerHigherSampleSampleTotal

2459471341232835363520391312466233310129083315160112108-400400Base

227165191161612841945954010456884896734327-145145Yes
8%46%34%38%46%48%21%46%33%23%20%49%34%39%65%31%55%30%58%30%46%38%25%-36%36%

2232308211221182327151781147212234319733213826879-246246No
92%54%64%62%51%52%75%51%64%77%75%44%62%60%34%67%43%68%40%68%51%61%73%-62%62%

--1-1-111-1354162526512-99Don't know/refused
--2%-2%-4%3%3%-5%8%4%2%2%2%2%2%2%2%3%1%2%-2%2%
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Absolutes/col percents

Sample: RMI
RMI1. Are you aware of any commercial services provided by the Retail Motor Industry Federation?
Base: All RMI sample/ PRA members

Prepared by Populus



Q4/ Q5.Q5.Q4.
Q9. BelieveImportance ofImportance ofImportance of
illicit tradedircet orindirectdirect
in tobaccoindirectrevenue fromtobacco sales

has impact onsales totobacco toto bottomQ3. 2012 vs 2011
Regionbusinessbottom linebottom linelinesalesSample Type

YorksNotNotNotAboutPetrol
NrtSouthSouthGrterEastWestEast&NorthScot-importImporimporImporimporImporthePopulusRetailer

IrelandWestEastLondonAngliaWalesMidsMidsHumberWestNorthlandNoYes-tant-tant-tant-tant-tant-tantsameLowerHigherSampleSampleTotal

227165191161612841945954010456884896734327-145145Base

11482683563-72140233928343032321812-6363NET: Any mention
50%52%50%40%32%73%50%31%50%38%-37%47%42%58%38%50%39%63%33%44%42%44%-43%43%

-2-1312-11-24821149310643-1313Insurance
-7%-20%16%9%33%-8%13%-11%9%8%5%11%7%10%6%10%8%9%11%-9%9%

-2-12---12--252635356-2-88Banking
-7%-20%11%---8%25%--4%5%5%6%5%6%6%5%8%-7%-6%6%

-2--1---11-115152415312-66Telecoms
-7%--5%---8%13%-5%2%5%3%5%4%5%2%5%4%2%7%-4%4%

--21-1------21223122-13-44Card processing
--13%20%-9%------4%1%5%2%5%1%4%2%-2%11%-3%3%

--1-11-----1132222224---44Petrol maintenance and
--6%-5%9%-----5%2%3%5%2%4%2%4%2%5%---3%3%pumps

-1-11-------11-312-3111-33Petrol card processing
-4%-20%5%-------2%1%-3%2%2%-3%1%2%4%-2%2%

---1-1-1----11122121-21-33Car warranty
---20%-9%-6%----2%1%3%2%4%1%4%1%-5%4%-2%2%

--11-1------11123-121-2-33Oils and lubricants
--6%20%-9%------2%1%3%2%5%-2%2%1%-7%-2%2%

--11---------1112-111-1-22PCI/DSS compliance
--6%20%---------1%3%1%4%-2%1%1%-4%-1%1%

--11---------1-211-21-1-22Waste collection
--6%20%---------1%-2%2%1%-2%1%-4%-1%1%

--1-----1----2-211-211--22Business stationery and
--6%-----8%----2%-2%2%1%-2%1%2%--1%1%supplies

---1-----------11--1--1-11Health insurance
---20%-----------1%2%--1%--4%-1%1%

---1-----------11--1--1-11Autodata
---20%-----------1%2%--1%--4%-1%1%

-1-----------1-1-1-1-1--11DMS systems
-4%-----------1%-1%-1%-1%-2%--1%1%

--------------------------Debt recovery
--------------------------

11131331442-5142315221720201720107-3838Other
50%41%19%20%16%27%17%25%33%25%-26%31%24%38%21%30%23%42%18%27%23%26%-26%26%
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Absolutes/col percents

Sample: RMI
RMI2. Which of their services do you use, if any?
Base: All aware of commercial service from Retail Motor Industry Federation

Prepared by Populus



Q4/ Q5.Q5.Q4.
Q9. BelieveImportance ofImportance ofImportance of
illicit tradedircet orindirectdirect
in tobaccoindirectrevenue fromtobacco sales

has impact onsales totobacco toto bottomQ3. 2012 vs 2011
Regionbusinessbottom linebottom linelinesalesSample Type

YorksNotNotNotAboutPetrol
NrtSouthSouthGrterEastWestEast&NorthScot-importImporimporImporimporImporthePopulusRetailer

IrelandWestEastLondonAngliaWalesMidsMidsHumberWestNorthlandNoYes-tant-tant-tant-tant-tant-tantsameLowerHigherSampleSampleTotal

227165191161612841945954010456884896734327-145145Base

-853733643381536104317361043231910-5353Don't use any of their
-30%31%60%37%27%50%38%33%38%75%42%33%38%25%41%30%41%21%45%32%44%37%-37%37%services

153-6--5221491972211188211865-2929Don't know/refused
50%19%19%-32%--31%17%25%25%21%20%20%18%21%20%20%17%22%25%14%19%-20%20%

0.50.70.62.20.60.70.50.30.70.80.00.50.60.60.70.60.80.50.70.60.60.50.9-0.60.6Mean mentions
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Absolutes/col percents

Sample: RMI
RMI2. Which of their services do you use, if any?
Base: All aware of commercial service from Retail Motor Industry Federation

Prepared by Populus



Q4/ Q5.Q5.Q4.
Q9. BelieveImportance ofImportance ofImportance of
illicit tradedircet orindirectdirect
in tobaccoindirectrevenue fromtobacco sales

has impact onsales totobacco toto bottomQ3. 2012 vs 2011
Regionbusinessbottom linebottom linelinesalesSample Type

YorksNotNotNotAboutPetrol
NrtSouthSouthGrterEastWestEast&NorthScot-importImporimporImporimporImporthePopulusRetailer

IrelandWestEastLondonAngliaWalesMidsMidsHumberWestNorthlandNoYes-tant-tant-tant-tant-tant-tantsameLowerHigherSampleSampleTotal

2459471341232835363520391312466233310129083315160112108-400400Base

215745124022263436352031114242483278628569309150108102-379379Petrol retailer
88%97%96%92%98%96%93%97%100%100%100%79%87%98%77%98%85%98%83%98%94%96%94%-95%95%

195038103719242733281827952143229567256492801308992-330330Confectioner
79%85%81%77%90%83%86%77%92%80%90%69%73%87%52%89%66%88%59%89%81%79%85%-83%83%

19493693719242731271723852122628959252432741278489-318318Tobacconist
79%83%77%69%90%83%86%77%86%77%85%59%65%86%42%87%58%87%52%87%79%75%82%-80%80%

17503383517222528251727881953027165233452581218483-304304Other beverage retailer
71%85%70%62%85%74%79%71%78%71%85%69%67%79%48%81%64%80%54%82%76%75%77%-76%76%

19483583417242227261723901932926858235462531257682-300300Food retailer
79%81%74%62%83%74%86%63%75%74%85%59%69%78%47%80%57%81%55%80%78%68%76%-75%75%

19463383216222330271621841891927147240342581197285-293293Newsagent
79%78%70%62%78%70%79%66%83%77%80%54%64%77%31%81%47%83%41%82%74%64%79%-73%73%

-35266281120202220121058139111973317120189885357-210210Alchohol retailer
-59%55%46%68%48%71%57%61%57%60%26%44%57%18%59%33%59%24%60%55%47%53%-53%53%

7108311435344163935225532452354391520-7878Other retailer
29%17%17%23%27%17%11%14%8%11%20%41%30%14%35%17%32%16%28%17%24%13%19%-20%20%
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Sample: RMI
RMI3a. Which of the following best describes your business?
Base: All respondents

Prepared by Populus



Q4/ Q5.Q5.Q4.
Q9. BelieveImportance ofImportance ofImportance of
illicit tradedircet orindirectdirect
in tobaccoindirectrevenue fromtobacco sales

has impact onsales totobacco toto bottomQ3. 2012 vs 2011
Regionbusinessbottom linebottom linelinesalesSample Type

YorksNotNotNotAboutPetrol
NrtSouthSouthGrterEastWestEast&NorthScot-importImporimporImporimporImporthePopulusRetailer

IrelandWestEastLondonAngliaWalesMidsMidsHumberWestNorthlandNoYes-tant-tant-tant-tant-tant-tantsameLowerHigherSampleSampleTotal

2459471341232835363520391312466233310129083315160112108-400400Base

323144161191417138134199211243610831114624336-145145Yes
13%39%30%31%39%48%32%40%47%37%40%33%31%40%34%37%36%37%37%36%39%38%33%-36%36%

410134864746272842254830432746361918-7575No
17%17%28%31%20%26%14%20%11%17%10%18%21%17%40%14%30%15%33%15%23%17%17%-19%19%

51614463911119312276999314861291313231-103103Not a member of RMI
21%27%30%31%15%13%32%31%31%26%15%31%21%28%15%28%14%30%14%29%19%29%29%-26%26%

121061113634777353676821531364311823-7777Don't know/refused
50%17%13%8%27%13%21%9%11%20%35%18%27%15%11%20%21%18%16%20%19%16%21%-19%19%
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Sample: RMI
RMI3b. Is the RMI's petrol forecourt-related support your main reason for joining the Association?
Base: All RMI sample/ PRA members

Prepared by Populus



Q4/ Q5.Q5.Q4.
Q9. BelieveImportance ofImportance ofImportance of
illicit tradedircet orindirectdirect
in tobaccoindirectrevenue fromtobacco sales

has impact onsales totobacco toto bottomQ3. 2012 vs 2011
Regionbusinessbottom linebottom linelinesalesSample Type

YorksNotNotNotAboutPetrol
NrtSouthSouthGrterEastWestEast&NorthScot-importImporimporImporimporImporthePopulusRetailer

IrelandWestEastLondonAngliaWalesMidsMidsHumberWestNorthlandNoYes-tant-tant-tant-tant-tant-tantsameLowerHigherSampleSampleTotal

2459471341232835363520391312466233310129083315160112108-400400Base

-----------39211811261324142416155-3939Scotland
-----------100%16%7%18%8%13%8%17%8%10%13%5%-10%10%

----------20-515317515317758-2020North
----------100%-4%6%5%5%5%5%4%5%4%4%7%-5%5%

---------35--102323362933216711-3535North West
---------100%--8%9%3%10%6%10%4%10%10%6%10%-9%9%

--------36---82423233133281314-3636Yorks & Humberside
--------100%---6%10%3%10%3%11%4%10%5%12%13%-9%9%

-------35----82523362953015109-3535East Midlands
-------100%----6%10%3%10%6%10%6%10%9%9%8%-9%9%

------28-----7182266204241089-2828West Midlands
------100%-----5%7%3%8%6%7%5%8%6%7%8%-7%7%

-----23------6176179148151264-2323Wales
-----100%------5%7%10%5%9%5%10%5%8%5%4%-6%6%

----41-------1623734132883319119-4141East Anglia
----100%-------12%9%11%10%13%10%10%10%12%10%8%-10%10%

---13--------47112310112543-1313Greater London
---100%--------3%3%2%4%3%3%1%4%3%4%3%-3%3%

--47---------162593812351235211110-4747South East
--100%---------12%10%15%11%12%12%14%11%13%10%9%-12%12%

-59----------2038164324331742241813-5959South West
-100%----------15%15%26%13%24%11%20%13%15%16%12%-15%15%

24-----------10131221225197413-2424Northern Ireland
100%-----------8%5%2%7%1%8%6%6%4%4%12%-6%6%
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Sample: RMI
Region
Base: All respondents

Prepared by Populus



Q4/ Q5.Q5.Q4.
Q9. BelieveImportance ofImportance ofImportance of
illicit tradedircet orindirectdirect
in tobaccoindirectrevenue fromtobacco sales

has impact onsales totobacco toto bottomQ3. 2012 vs 2011
Regionbusinessbottom linebottom linelinesalesSample Type

YorksNotNotNotAboutPetrol
NrtSouthSouthGrterEastWestEast&NorthScot-importImporimporImporimporImporthePopulusRetailer

IrelandWestEastLondonAngliaWalesMidsMidsHumberWestNorthlandNoYes-tant-tant-tant-tant-tant-tantsameLowerHigherSampleSampleTotal

2459471341232835363520391312466233310129083315160112108-400400Base

2459471341232835363520391312466233310129083315160112108-400400Petrol Retailer Sample
100%100%100%100%100%100%100%100%100%100%100%100%100%100%100%100%100%100%100%100%100%100%100%-100%100%

--------------------------Populus Sample
--------------------------
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Sample: RMI
Sample type
Base: All respondents

Prepared by Populus


