
Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

5212101332101531358477122121160561324413403542482832112662412421398155681383I have no idea how big
30%39%B37%s37%sv29%34%42%sv27%34%33%36%s35%37%s46%jkl39%jk32%j23%32%35%37%d36%36%29%40%a29%34%businesses operate.

They feel like they
exist in a different
world to me.

885263172269273196891471801652217816740140957457239727533333033828410149421957I have some idea of how
52%49%47%48%52%49%44%52%50%46%50%49%46%42%47%52%m53%lm45%46%47%49%50%60%efg50%48%49%big businesses operate

hibut always feel I could
do with more
information

3066556839771285760766127631131251852551951111161059754219459678I feel I have a good
18%A12%16%15%19%18%14%20%p16%21%pw14%17%17%12%14%17%m24%klm22%def19%d16%16%14%11%11%23%b17%understanding of how

gbig businesses operate
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ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 1
Q.1 Which of the following statements do you think most applies to you? Even if none apply completely, please select the statement that applies most.
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Absolutes/col percents
Table 1
Q.1 Which of the following statements do you think most applies to you? Even if none apply completely, please select the statement that applies most.
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

495508381171756723880418299157269283382432491383I have no idea how big
34%36%33%44%ghi36%g32%43%ghi30%36%g26%38%abd48%abd31%b46%abd9%30%b34%businesses operate.

kkffThey feel like they
exist in a different
world to me.

671663622151951132301295746161632244873902544391957I have some idea of how
46%48%54%op39%46%54%jm42%48%50%jm53%jm40%40%53%cef47%ef54%cef53%ef49%big businesses operate

but always feel I could
do with more
information

3062221516337298360156244896514460176144678I feel I have a good
21%no16%13%16%18%14%15%22%hj14%21%hj22%cde12%c16%c7%37%acde17%ce17%understanding of how

fbig businesses operate



Organisations
Small and

Publically-medium sized
Family-ownedlistedSocialMultinationalbusinesses

firmscompaniesenterprisescorporationsEntrepreneursBig business(SMEs)

4018401840184018401840184018Unweighted base

4018401840184018401840184018Weighted base

35875156652066917610 - Extremely positive
9%2%4%2%5%2%4%

515112200962991082339
13%3%5%2%7%3%6%

9883174792176152686688
25%8%12%5%15%7%17%

8085176253717274288837
20%13%16%9%18%11%22%

4685885983955534415926
12%15%15%10%14%11%15%

7101712152312781120126511715 - Neutral
18%43%38%32%28%31%29%

632691604091834121374
2%7%4%10%5%10%3%

47170111381105342693
1%4%3%9%3%9%2%

251067127485264512
1%3%2%7%2%7%1%

12593422257174201
*1%1%6%1%4%1%

25926230969247180 - Extremely negative
1%2%2%8%2%6%*

7.115.445.954.526.214.776.39Mean

1.811.841.882.332.062.281.74Standard deviation
0.030.030.030.040.030.040.03Standard error

26681022146074918478741960NET: 7-10
66%25%36%19%46%22%49%
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Absolutes/col percents
Table 2
Q.2 How positively or negatively do you feel about the following? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Summary Table
Base: All respondents
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Organisations
Small and

Publically-medium sized
Family-ownedlistedSocialMultinationalbusinesses

firmscompaniesenterprisescorporationsEntrepreneursBig business(SMEs)

4018401840184018401840184018Weighted base

1240256922802082185621171900NET: 4-6
31%64%57%52%46%53%47%

10942727811873151027158NET: 0-3
3%11%7%30%8%26%4%
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

913110243016121314121891734473857302227294424987817610 - Extremely positive
5%6%3%4%6%4%6%5%4%3%4%6%5%4%5%3%5%3%4%4%4%7%i5%5%4%4%

8634322433209192525191513483868797635323330271161172339
5%6%9%npw4%6%5%4%7%7%7%4%9%npw4%5%4%6%7%l9%efg6%4%5%4%6%6%6%6%

3166359909644305169756723641331311862171689911188105973193496688
18%A12%16%16%18%u11%15%18%u19%u21%u15%14%18%u14%15%17%20%lm19%f17%16%13%16%20%f16%18%17%

361142801101091014465797810030871981942392521911191501441631164834008837
21%26%B22%20%21%25%22%23%22%22%23%19%24%21%22%21%23%22%20%21%21%24%24%24%a20%22%

24877448868653434485667226613915214315611710813310970542753175926
15%14%12%16%13%16%17%12%13%16%15%14%18%15%17%k13%15%13%18%dei19%dei16%e10%11%13%16%b15%

47415611318914512858799697133478831125035825223217019323022112562055111715 - Neutral
28%29%31%34%nr28%32%29%28%27%27%30%29%24%33%j29%j32%j23%27%28%27%34%dgi33%i26%30%28%29%

61131116231069138238103528423237162517271667701374
4%2%3%3%4%2%3%3%4%2%5%5%3%4%3%4%3%4%3%3%2%4%3%3%4%3%

388414672685836241319139102011992841693
2%1%1%2%1%2%1%2%2%1%2%2%2%2%2%2%1%1%2%3%i2%1%2%1%2%2%

2763694437122101815107891212562625512
2%1%1%1%2%1%2%1%2%*1%1%3%pq2%j2%1%1%1%1%2%2%1%1%1%1%1%

732115*1151*16267537312911201
*1%1%**1%***1%***1%*1%1%1%*1%****1%1%

443243211-3**944218521*810180 - Extremely negative
*1%1%*1%1%1%**-1%**1%j****1%ei1%****1%*

6.436.426.416.276.476.216.366.516.456.54u6.286.456.416.146.37m6.34m6.67kl6.54fg6.316.226.246.46g6.55fg6.406.376.39Mean
mh
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Absolutes/col percents
Table 3
Q.2 How positively or negatively do you feel about the following? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Small and medium sized businesses (SMEs)
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

1.771.791.751.681.831.741.791.721.771.671.701.841.721.801.731.701.701.701.801.801.701.701.731.731.761.74Standard deviation
0.050.090.090.070.090.090.120.100.090.090.080.140.090.060.070.050.050.050.070.060.070.070.080.040.040.03Standard error

854270181247268181951491871902047718141241153160646527432029434326410169441960NET: 7-10
50%50%50%44%51%w45%47%53%w52%w52%w46%48%50%43%47%48%56%klm53%fgh46%45%43%51%f55%fgh50%48%49%

78324716829323520298123158161223771634864305444403862943523553181959629381900NET: 4-6
46%46%46%52%rs45%50%49%44%44%44%50%48%45%51%j49%j49%j41%44%49%d49%d53%di47%41%47%48%47%

752112231919810171115617573439292429442815187088158NET: 0-3
4%4%3%4%4%5%4%4%5%3%3%4%5%6%jk4%3%3%3%5%e6%ei4%2%4%3%4%4%

Page 6

Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 3
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

515668218111311376987362358817610 - Extremely positive
3%4%6%p5%j4%5%2%4%3%6%hj2%c1%4%ce*7%cdef11%cdef4%

11065587783518649275541511142339
7%no5%5%2%3%4%6%m7%m6%m8%m2%c1%6%cef*11%cdef14%cde6%

f

26719920250352982391672593254160341812066688
18%o14%17%13%17%14%15%14%15%22%hij8%c10%c18%cef4%38%acde25%cde17%

kmff

3102942805353481236824727767732751111262318837
21%21%24%14%25%m23%m22%m25%m21%m24%m16%13%30%cef13%27%cef28%cef22%

225242124473830106401621546789139144521005926
15%n17%n11%12%18%14%19%ghm15%14%13%16%b16%b15%17%ab11%12%15%

402423346174556514178355258127232217498267111715 - Neutral
27%30%30%45%ghi26%31%g26%29%g31%g22%31%abd42%abd24%ab60%abd6%8%29%

jklfef

53424322681975025404020201171374
4%3%4%6%g3%4%3%3%4%g2%10%abcd7%abc2%b2%b*2%b3%

d

19311824712525132128119--693
1%2%2%1%2%3%gm2%2%2%1%5%abcd5%abcd1%ab1%a--2%

172311421112246211538-3512
1%2%1%1%1%*2%g1%2%g1%5%abcd3%abcd*1%-*1%

Page 7

Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015
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Table 3
Q.2 How positively or negatively do you feel about the following? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Small and medium sized businesses (SMEs)
Base: All respondents
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

8934*13292105-5-1201
1%1%*1%***1%1%*2%abcd1%d-1%-*1%

9812--6-73109----180 - Extremely negative
1%1%*1%--1%-1%*2%abcd2%abcd----*

6.45o6.236.50o5.976.42m6.306.24m6.46hm6.186.81hi5.335.456.65ce5.497.59cd7.46cd6.39Mean
jklmfefef

1.751.751.721.741.571.671.771.651.801.671.991.701.491.081.221.531.74Standard deviation
0.040.050.050.090.110.120.080.100.050.050.100.070.050.040.060.060.03Standard error

739614607131103962531365156971141405251493936391960NET: 7-10
50%o44%53%o34%50%m46%m46%m51%m45%m60%hij28%c25%c57%cef18%83%acd77%cde49%

klmeff

68070751324298104266125567438234361375662801881900NET: 4-6
46%51%np44%63%ghi47%g50%g48%g46%g49%g38%57%abd65%abd41%ab80%abd17%23%b47%

jklfef

5372341269328652561571421-4158NET: 0-3
4%5%n3%3%3%4%6%g3%6%g2%15%abcd10%abc2%b3%ab-1%4%

d
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

39137131262485553821142584910192033366910 - Extremely positive
2%2%2%2%2%1%1%2%2%2%1%3%1%1%2%m1%2%m1%1%1%1%3%hi4%fghi2%2%2%

4122612223816178103425301934211193130552561089
2%4%2%2%4%nu1%4%u6%npuw5%nuwx2%2%2%1%3%3%k2%3%k2%2%1%5%dghi4%dgh1%3%3%3%

x

121272436412012162933231124516767827328383669231231452688
7%5%7%6%8%5%6%6%8%9%5%7%7%5%8%6%8%8%fgh5%5%5%10%dfgh5%6%7%7%

18561353778291540603444193767891281448954718663652122164287
11%11%10%7%15%tuw7%7%14%tuw16%npq9%10%12%10%7%10%12%m13%m10%9%10%13%9%14%10%11%11%

tuwx

209503672583929283249451735112731261299768788250642192224416
12%9%10%13%11%10%15%10%9%14%10%11%10%12%8%11%12%l11%e11%e11%12%e7%13%e11%11%11%

527167121191155133637598120160549332828837827225319523321422814173752812655 - Neutral
31%31%34%34%nr30%33%32%27%27%33%36%nrs34%26%34%j33%j34%j25%29%33%33%32%34%30%36%a27%31%

17758376240592228234052193178781291279766775464542161964124
10%11%10%11%r8%15%nrv11%10%6%11%12%r12%9%8%9%12%m12%m11%11%11%8%9%11%11%10%10%

1275334482834192238244315367083821068354654253441521903423
7%10%9%8%5%9%10%8%10%v7%10%v9%10%v7%10%7%10%10%f9%9%6%8%9%7%10%b9%

11230243540261227232124627835171595943485335271121532642
7%6%7%6%8%6%6%10%6%6%5%4%7%9%j6%6%6%7%7%7%8%5%6%5%8%b7%

71291118182110191912143294938424537283832211877971741
4%5%3%3%3%5%5%7%w5%3%3%2%8%opqv5%4%4%4%4%5%5%5%3%4%4%5%4%

wx
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Absolutes/col percents
Table 4
Q.2 How positively or negatively do you feel about the following? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
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Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

103282639313396151721843835658505745513543161171312470 - Extremely negative
6%5%7%s7%s6%s8%s4%2%4%5%5%5%12%opqr9%jk6%5%5%6%8%d7%d5%6%3%6%7%6%

stvw

4.844.814.68n4.71nu5.09nu4.354.78n4.94nu5.07nu4.98nu4.77nu5.03nu4.154.434.83m4.79m4.99m4.714.474.524.91gh5.04gh5.02gh4.824.714.77Mean
wxwi

2.302.322.272.252.382.202.162.312.402.152.062.152.482.322.372.132.302.282.202.222.312.412.182.182.382.28Standard deviation
0.060.110.120.090.120.120.150.130.120.120.090.160.130.070.090.060.070.070.090.080.100.100.100.050.050.04Standard error

38512372981535736761148083386715120822928719297126164182113420454874NET: 7-10
23%23%20%17%29%npt14%18%27%npt31%npq22%u19%24%u18%16%24%m21%m27%km22%h16%18%24%gh27%gh24%gh21%23%22%

uwxuwtuwx

9132751943252522301151311522092579116051843963352844732938935034226011729452117NET: 4-6
53%51%54%nr58%nrs48%57%nrs57%nr47%42%58%nrs58%nrs56%nr44%54%j50%57%jl49%51%55%54%52%51%54%57%a48%53%

vvvv

4131409514011711450749673102321352862292532602361702021621521054575701027NET: 0-3
24%26%26%25%22%28%q25%26%26%20%23%20%37%opq30%jk26%23%24%27%29%e28%24%23%22%22%29%b26%

rstuvw
x
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Big business
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

121939121141193012*25596910 - Extremely positive
1%1%3%op3%ij**1%*2%3%ij****1%d7%bcde2%

f

33403553*733846-11215901089
2%3%3%1%1%*1%1%3%j4%jkm-***3%cdef11%bcde3%

f

10274921582271586114-3814861562688
7%5%8%o4%4%1%5%5%k8%km10%jklm-1%1%2%f18%cdef19%cde7%

f

143157128271512662598176-440401352094287
10%11%11%7%7%6%12%m9%9%15%hikl-1%4%ef5%ef28%cdef25%cde11%

mf

166161114382015602411215511880901021494416
11%12%10%10%10%7%11%9%10%13%h*3%f9%ef11%ef22%cde18%cde11%

ff

448447370168485617181320382221513345439611812655 - Neutral
30%32%32%44%ghi23%27%31%30%28%33%hl5%27%abf37%abe65%abd20%af14%f31%

jklfef

162131118322819613512211210971588229354124
11%9%10%8%14%9%11%13%11%10%3%17%abcf17%abc10%abf6%f4%10%

f

138108962523144639125644110114442593423
9%8%8%6%11%g7%8%14%gjkm11%gm6%10%abc18%abc16%abc5%ab1%1%9%

ff
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 4
Q.2 How positively or negatively do you feel about the following? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Big business
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

10210062311534422085348588809*12642
7%7%5%8%g7%g16%ghij8%g7%g7%g3%21%abcd16%abc9%abc1%**7%

lmd

65703981818241666228841394-11741
4%5%3%2%9%gm9%gm4%g6%gm6%gm2%21%abcd7%abc4%abc*-*4%

ed

10286602529374111772516151283-32470 - Extremely negative
7%6%5%7%g14%ghij18%ghi7%g4%7%g2%39%abcd9%abc3%abc*-*6%

mjmed

4.624.715.03op4.69kl3.833.304.54kl4.44kl4.60kl5.54hi1.333.32f4.13ef5.01de6.42cd6.94bc4.77Mean
jklmfefdef

2.252.272.322.152.402.312.222.052.392.011.481.791.641.071.361.682.28Standard deviation
0.060.060.070.110.170.170.100.120.070.060.070.070.050.040.060.060.04Standard error

289290295592716105442423651105059240514874NET: 7-10
20%21%26%op15%k13%8%19%k16%k21%klm31%hij*2%f5%ef7%ef51%cdef62%bcd22%

klmef

7767396022389790293140554649332665737152273022117NET: 4-6
53%53%52%62%hij47%43%53%52%48%56%hkl8%48%af63%abe86%abd48%af36%f53%

klfef

406364257898410315385353146375281292595151027NET: 0-3
28%n26%22%23%g40%ghj49%ghi28%g31%gm31%gm13%92%abc50%abc32%abc7%ab1%2%26%

mjmded

Page 12

Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 4
Q.2 How positively or negatively do you feel about the following? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Big business
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

9435153339211381717217172652577241313730343410410220610 - Extremely positive
5%7%4%6%7%s5%6%3%5%5%5%4%5%3%6%m5%m7%m5%5%5%4%5%7%5%5%5%

140293331432319222732301623665184998241424357341421572999
8%5%9%5%8%6%9%8%8%9%7%10%6%7%6%8%9%l9%g7%6%6%8%7%7%8%7%

27186578984402549775561116710712717021013282107107112753023126158
16%16%16%ou16%ou16%ou10%13%17%ou21%opt15%o14%o7%19%ou11%15%15%m20%klm15%14%15%16%17%16%15%16%15%

u

319106621041156541535582692754168159197203146119133130107923653617277
19%20%17%18%22%npr16%21%19%15%23%npr16%17%15%18%18%18%19%17%20%19%19%16%19%18%18%18%

227845380506523384356712449124135153141115861258491512792745536
13%16%15%14%10%16%v12%14%12%15%v16%v15%13%13%15%14%13%13%14%17%dfi12%14%11%14%14%14%

47314410616113913050819878128559330224633523722114018321022414463648511205 - Neutral
28%27%29%29%q27%32%q25%29%27%22%29%35%q26%32%j28%j30%j22%25%23%25%31%hi33%ghi30%h31%a25%28%

6222132213238102015239275632534346383230221584991834
4%4%4%4%3%6%4%4%5%4%5%5%7%v6%4%5%4%5%6%e5%5%3%3%4%5%5%

3812817121266771469401528223313201615850541053
2%2%2%3%2%3%3%2%2%2%3%4%3%4%jl2%3%2%4%2%3%2%2%2%2%3%3%

371051213988746392124152524231312572461852
2%2%1%2%3%2%4%3%2%1%1%2%3%2%3%1%2%3%e4%e2%2%1%2%1%3%b2%

23352672291281317161113168974133225571
1%1%1%*1%2%1%1%2%w3%w2%1%1%2%2%1%1%2%1%1%1%1%3%e2%1%1%

27651277442410112291912101918147553038690 - Extremely negative
2%1%1%2%1%2%2%1%1%1%2%*3%r3%jk2%1%1%2%3%ef2%1%1%1%1%2%2%
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 5
Q.2 How positively or negatively do you feel about the following? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Entrepreneurs
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

6.306.346.286.216.46np5.936.236.226.31u6.34u6.066.066.085.806.15m6.28m6.56kl6.136.066.196.226.38h6.336.216.216.21Mean
um

2.051.941.982.032.082.032.221.942.042.062.091.922.182.112.111.942.032.202.212.031.921.862.091.992.132.06Standard deviation
0.060.090.100.080.100.110.150.110.100.110.090.150.120.070.080.060.060.070.090.070.080.080.100.040.050.03Standard error

82525616625628114898132176186182611603663895085844002723203103102359149331847NET: 7-10
48%48%46%u46%u54%nop37%49%u47%u49%ou51%opu41%38%44%38%44%m46%m54%klm46%46%45%46%46%49%45%47%46%

uw

76225117226320321982130161149222881684824135414213822633403243382109988581856NET: 4-6
44%47%48%v47%v39%55%qrt41%46%45%41%50%qtv55%qtv47%50%j47%j49%j39%44%44%47%48%50%i44%49%a44%46%

vw

125322344383421202527381233106746569926157422933137178315NET: 0-3
7%6%6%8%7%9%10%7%7%7%9%7%9%11%jk8%6%6%11%ef10%ef8%e6%4%7%7%9%b8%
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 5
Q.2 How positively or negatively do you feel about the following? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Entrepreneurs
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

716768226526114293710503469120610 - Extremely positive
5%5%6%6%3%2%5%4%4%8%hjkl2%c2%c5%cef*10%cdef11%cde5%

f

1238691239104310721271114617881192999
8%6%8%6%4%5%8%4%6%11%hikl3%c3%c7%cef1%18%cdef14%cde7%

mf

21421418639412793461591993846135461422086158
15%15%16%10%20%m13%17%m17%m14%17%m9%c8%15%cef6%30%cdef25%cde15%

f

264263199492848106512112273770218921151957277
18%19%17%13%13%23%m19%m19%18%m20%m9%12%24%cef11%24%cef23%cef18%

2012091435126357154156157576516612949885536
14%15%12%13%13%17%13%20%ghj14%14%14%12%18%abe15%ab10%11%14%

m

360392368162614914073322262108196205492229811205 - Neutral
24%28%32%p42%ghi29%23%25%27%28%g23%26%ab35%abd22%ab59%abd5%12%b28%

jklfef

836337141772277243355834299181834
6%n5%3%4%8%gij3%4%2%6%gi4%9%abcd10%abcd4%3%2%2%5%

4637228861354018253517141121053
3%3%2%2%4%3%2%2%3%g2%6%abcd6%abcd2%b2%b*1%3%

47251236717827152928151011852
3%no2%1%1%3%3%3%gm3%2%1%7%abcd5%abcd2%a1%a**2%
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 5
Q.2 How positively or negatively do you feel about the following? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Entrepreneurs
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

231617111114117122017117-2571
2%1%2%3%gij*5%ghij1%*1%1%5%abcd3%abcd1%b1%-*1%

l

372110245163317421925--690 - Extremely negative
3%n2%1%1%2%2%3%gm1%3%gm1%10%abcd3%abc*1%--2%

ed

6.106.206.36p5.975.955.796.22h6.225.966.70hi4.665.13f6.46ce5.42ef7.69ac7.37cd6.21Mean
jklmfdefef

2.201.981.961.962.032.212.161.832.111.972.532.091.821.271.421.672.06Standard deviation
0.050.050.060.100.150.160.090.110.060.060.120.080.060.040.060.060.03Standard error

6736305451338489268117484645931404641473916121847NET: 7-10
46%45%47%35%40%43%49%hm44%m42%m56%hij23%25%c51%cef18%83%acd74%cde46%

klmeff

64566454722710590232134550461200318405649802051856NET: 4-6
44%48%47%59%ghi51%g43%42%50%g48%g40%49%ab57%abd44%ab78%abd17%25%b46%

jkfef

1549962251929501711553117994636215315NET: 0-3
10%no7%5%6%9%g14%gim9%g6%10%g5%28%abcd18%abc5%ab4%ab*2%8%

ed
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 5
Q.2 How positively or negatively do you feel about the following? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Entrepreneurs
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

37152101725345510242913193667222036296510 - Extremely positive
2%3%1%2%3%nux1%2%1%1%1%1%6%npqr1%*3%km1%2%m*1%1%1%3%fghi4%fghi2%1%2%

suwx

531848352811779232114213914962527152967969
3%3%1%1%7%nopq*4%nsuw*5%nsuw2%2%1%1%2%2%2%4%kl2%1%1%4%ghi4%ghi3%g1%3%b2%

suwxxx

10926162833171028211821819345759684217324059271151022178
6%5%4%5%6%4%5%10%pquw6%5%5%5%5%4%6%m5%6%m5%3%4%6%h9%ghi6%6%5%5%

x

16443423762381524412737172980611031278942507963491871843717
10%8%12%w7%12%w10%8%8%11%w8%8%11%8%8%7%9%12%lm10%g7%7%12%gh9%10%9%9%9%

1745530604342223043473973282711121298654645670652161793956
10%10%8%11%o8%10%o11%o11%o12%o13%o9%4%9%9%8%10%12%lm10%9%9%8%10%14%fg11%9%10%

5651751221971571296376101127148599831429240426823916223524123616573654212785 - Neutral
33%33%34%35%nrs30%32%31%27%28%35%34%37%27%33%j33%j36%j25%27%27%33%i36%hi35%hi34%hi36%a28%32%

17149375447492231284553162789991171059670895251512072034094
10%9%10%10%9%12%11%11%8%12%12%10%8%9%11%10%10%11%12%ef12%ef8%8%11%10%10%10%

133512860443719352928461342906910511710484764334401702113813
8%10%8%11%8%9%10%13%8%8%11%8%12%9%8%9%11%12%ef14%def11%ef6%5%8%8%11%b9%

95372932263215182823321030746761736853555233131191552742
6%7%8%6%5%8%8%6%8%6%7%6%8%8%8%5%7%8%d9%de8%d8%d5%3%6%8%b7%

83362634201492123122073465505255524347343214921302221
5%7%7%6%4%4%5%7%6%3%4%5%9%pquv7%6%5%5%6%d7%d7%d5%5%3%4%7%b6%
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 6
Q.2 How positively or negatively do you feel about the following? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Multinational corporations
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

1293326443840111627223211441026669738256564749181421683090 - Extremely negative
8%6%7%8%7%10%5%6%7%6%7%7%12%qst11%jk8%6%7%9%d9%d8%d7%7%4%7%9%8%

4.724.624.37n4.42n5.01np4.294.72n4.51n4.68n4.66n4.45n4.77n3.944.154.54m4.62m4.72m4.244.004.224.71gh5.00gh5.19fg4.63a4.404.52Mean
suwxiihi

2.362.372.232.252.522.202.312.282.452.122.202.462.432.332.402.162.402.302.262.182.332.452.172.222.432.33Standard deviation
0.060.120.120.090.130.120.160.130.120.110.100.190.130.070.090.060.070.070.090.080.100.100.100.050.050.04Standard error

363102648214760395583577237541401611952541477494151171112367382749NET: 7-10
21%19%18%15%28%npq15%19%20%23%npq16%16%23%w15%15%18%17%24%klm17%h12%13%22%ghi25%ghi23%ghi18%19%19%

stuwxuw

9102801893112472201071361732192408215748446263350342128638834935728011599232082NET: 4-6
53%52%52%55%nrv47%55%n53%48%48%60%nrs54%n51%43%51%53%j57%jm47%48%48%54%i52%53%59%hi57%a47%52%

v

44015610916912912255901068613042150331252286317306236234176148855236641187NET: 0-3
26%29%30%30%25%30%27%32%29%24%29%26%42%opq35%jkl29%26%30%35%def40%def33%def26%d22%18%26%34%b30%

rstuvwg
x
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Absolutes/col percents
Table 6
Q.2 How positively or negatively do you feel about the following? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Multinational corporations
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

9134232-352425--*-5606510 - Extremely positive
1%1%4%op1%1%-1%2%2%2%--*-1%cde7%bcde2%

f

22324273*864231--17683969
2%2%4%p2%1%*1%2%4%jk3%--*1%d1%def10%bcde2%

f

59728625372975583-278631372178
4%5%7%p6%l1%3%5%3%5%7%hil-*1%1%13%cdef16%cde5%

f

13112811224168432289163-427341131943717
9%9%10%6%8%4%8%8%8%14%hijk-1%3%ef4%ef24%cdef23%cde9%

lmf

14111913528201137261201511759701061513956
10%9%12%o7%10%5%7%10%10%j13%jkm*1%6%ef8%ef22%cdef18%cde10%

f

4014764001705049176753413701412430955012415712785 - Neutral
27%34%p35%p44%ghi24%23%32%28%30%32%3%22%f34%abe66%abd26%af19%f32%

jklfef

1651421023120285833110127107516210232294094
11%10%9%8%9%13%11%12%10%11%2%13%abf18%abc12%abf7%af3%10%

f

18811974362526523611684361041683822133813
13%no9%6%9%12%13%g9%13%g10%g7%9%abc19%abcf18%abc5%a5%a2%9%

f
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 6
Q.2 How positively or negatively do you feel about the following? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Multinational corporations
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

1211074618191345248766541168219322742
8%n8%n4%5%9%6%8%9%8%6%13%abc21%abc9%abc2%ab1%*7%

df

958146212317342169299066564-62221
6%n6%4%5%g11%gh8%g6%g8%g6%g3%22%abcd12%abc6%abc*-1%6%

ed

139103682229486714953120658441--3090 - Extremely negative
9%n7%6%6%g14%ghim23%ghi12%ghi5%8%g3%50%abcd10%abc5%abc*--8%

jmmed

4.144.46p5.08op4.59jk3.633.174.07k4.28kl4.47jk5.18hi1.032.92f3.85ef4.92de6.02cd6.79bc4.52Mean
lljklmfefdef

2.292.272.342.102.392.362.372.232.432.071.351.731.691.031.451.732.33Standard deviation
0.060.060.070.100.170.170.100.130.070.060.070.070.060.040.070.060.04Standard error

2212452835923168239210302-73548187473749NET: 7-10
15%18%25%op15%k11%8%15%k15%18%kl26%hij-1%4%ef6%ef39%cdef57%bcd19%

klmef

7077376372298987271134571647252075297222613372082NET: 4-6
48%53%p55%p59%hij43%42%49%50%50%56%hjk6%37%f58%aef87%abd55%aef41%f52%

kllef

5434102349796105198953682113853443506225221187NET: 0-3
37%no29%n20%25%g46%ghj51%ghi36%gm35%gm32%gm18%94%abc62%abc38%abc7%a5%a3%30%

mjmded
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 6
Q.2 How positively or negatively do you feel about the following? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Multinational corporations
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

842912212591210111315111724454147171621274135956115610 - Extremely positive
5%5%3%4%5%2%6%4%3%4%3%7%u5%2%5%m4%4%m2%3%3%4%i6%ghi7%ghi5%a3%4%

93341427261781122252771544305471312632374727101992009
5%6%4%5%5%4%4%4%6%7%6%5%4%5%3%5%7%l4%4%4%5%7%i6%5%5%5%

224684764883121294543591536838414516896697210186552402404798
13%13%13%u11%17%nsu8%10%10%12%12%13%u10%10%9%10%13%m16%lm11%12%10%15%gi13%12%12%12%12%

w

2698962739857484644554926661221321811901219012011491883093166257
16%17%17%p13%19%prw14%24%pqr16%12%15%11%16%18%p13%15%16%18%m14%15%17%17%14%18%15%16%16%

uw

2528359745671284859636421551521431451581409810378110693062925986
15%15%16%13%11%18%v14%17%v16%v17%v15%13%15%16%16%13%15%16%f16%f14%12%16%f14%15%15%15%

601187127225184164651101321331936712239335344333435021027726325317082869415235 - Neutral
35%35%35%40%35%41%32%39%37%37%44%ntv42%34%41%j40%j40%j31%40%35%39%39%37%36%40%a35%38%

x

6020162625201010129115174724493946273614191867921604
4%4%4%5%5%5%5%3%3%3%3%3%5%5%3%4%4%5%f4%f5%f2%3%4%3%5%4%

59121521817651169672922312925212419111146641113
3%2%4%4%2%4%3%2%3%2%2%4%2%3%3%3%3%3%3%3%3%2%2%2%3%3%

251141279189861817231516211113141021655712
1%2%1%2%1%2%*3%3%2%1%1%2%2%3%1%1%2%d2%2%2%1%*1%3%b2%

15-151413652-5172610111062231519341
1%-*1%*1%*1%2%1%*-1%2%kl*1%1%1%2%ef1%**1%1%1%1%
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Absolutes/col percents
Table 7
Q.2 How positively or negatively do you feel about the following? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Social enterprises
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

31551354221215113271751218191177*2636620 - Extremely negative
2%1%1%2%q1%1%1%1%3%pqsv*1%*4%pqsv3%jk2%k*1%2%d3%def2%d1%1%*1%2%2%

6.046.205.985.786.25nr5.696.18ru5.915.766.10uw6.01u6.14u5.845.615.88m6.04m6.23kl5.675.725.836.11gh6.23gh6.33gh6.04a5.865.95Mean
suwwmiii

1.961.851.791.981.811.741.791.772.091.801.791.792.101.941.891.751.911.842.011.841.851.861.781.821.941.88Standard deviation
0.050.090.090.080.090.090.120.100.100.100.080.140.110.060.070.050.060.060.080.070.080.080.080.040.040.03Standard error

6702201361862361148896121137151601352732904204762652012462792652057447161460NET: 7-10
39%41%37%u33%45%prs28%44%pru34%33%38%u34%38%37%u29%33%38%m44%klm30%34%34%41%ghi39%i43%ghi36%36%36%

uww

91329020232526525410416720320526993194592521637531536335416355382257120110792280NET: 4-6
53%54%56%58%51%63%ntv52%60%56%57%61%v58%54%62%j60%j57%j49%61%df56%58%52%57%54%59%a55%57%

129282452213391838202283389655767746155433015104174278NET: 0-3
8%5%7%9%pv4%8%v5%6%11%pqtv5%5%5%9%v9%jk7%5%6%9%de10%def8%de6%4%3%5%9%b7%
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 7
Q.2 How positively or negatively do you feel about the following? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Social enterprises
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

324875915208135040198463146715610 - Extremely positive
2%3%7%op2%7%gjm9%ghjm2%5%j4%j3%5%ce1%c5%ce*3%c8%bcde4%

5769748151615168540291049125852009
4%5%6%p2%7%gjm7%gjm3%6%m7%gjm3%7%ce2%c5%ce*5%ce10%bcde5%

1651731412321336144141153513112121791764798
11%12%12%6%10%16%m11%m16%m12%m13%m13%ce5%c13%ce3%17%ce21%cde12%

f

21123417947383862442021895248161691001936257
14%17%16%12%18%j18%11%16%18%jm16%j13%c9%18%ce8%21%cef23%cde16%

f

23818117955312483351691863670168107801375986
16%o13%16%14%15%11%15%13%15%16%9%13%18%cef13%17%f17%f15%

56054042319865642319438942511324331456513315515235 - Neutral
38%39%37%51%ghi31%31%42%hkl35%34%37%28%a44%abd34%abf68%abd28%a19%38%

jklfef

725037226430845411951253319121604
5%4%3%6%3%2%5%3%4%4%5%a9%abcd3%4%a4%a1%4%

f

46432213241672839223515221341113
3%3%2%3%1%2%3%3%2%3%5%acd6%abcd2%3%a3%a*3%

3227114551641720222613631712
2%n2%1%1%3%2%3%2%1%2%5%abcd5%abcd1%a1%1%*2%
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Absolutes/col percents
Table 7
Q.2 How positively or negatively do you feel about the following? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Social enterprises
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

219422-112611716245*341
1%n1%*1%1%-2%h1%*1%2%acd3%acd**1%ad*1%

3619747218115154018121-620 - Extremely negative
2%n1%1%1%4%i1%3%ghi1%1%1%10%abcd3%abc***-2%

ed

5.695.96p6.27op5.546.12jm6.54gh5.466.24gj6.17gj5.94jm5.35e4.976.28ce5.25e6.28ce7.05bc5.95Mean
jmmmffdef

1.911.851.831.562.201.991.941.861.891.832.711.921.671.031.721.581.88Standard deviation
0.050.050.060.080.160.140.080.110.060.050.130.080.060.040.080.060.03Standard error

465525470888910514711747942315197377942195221460NET: 7-10
32%38%p41%p23%43%jm51%gjm27%43%jm42%gjm36%jm37%ce17%c41%ce11%46%cef63%bcd36%

ef

871770639274102933441376046521683655077052323042280NET: 4-6
59%55%55%71%ghi49%44%62%ghi51%53%56%k41%65%abd55%abf85%abd49%af37%57%

jklklfef

13697452317106015668491963133235278NET: 0-3
9%n7%n4%6%8%5%11%ghim6%6%7%22%abcd17%abc3%a4%a5%a1%7%

d
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Absolutes/col percents
Table 7
Q.2 How positively or negatively do you feel about the following? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Social enterprises
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

40166131913856266927132697814241339367510 - Extremely positive
2%3%2%2%pu4%pu*2%3%pu1%2%1%4%pu2%1%3%km1%2%m1%1%1%2%4%ghi3%2%2%2%

47208102086721136211212219502310192428957561129
3%4%2%2%4%2%3%2%6%opuw3%1%1%3%2%3%2%5%km3%2%3%4%4%h2%3%3%3%

x

1323929415325102733353611175757951098238425071351401783178
8%7%8%7%10%n6%5%10%n9%n10%n8%7%5%6%6%8%10%lm9%g6%6%7%10%gh7%7%9%b8%

2296148687549273749485819399810513817612766868178802652535177
13%11%13%12%14%12%13%13%14%13%13%12%11%10%12%12%16%klm15%11%12%12%12%17%h13%13%13%

292685081606237505053612659112119185172112929988106902952935886
17%13%14%14%12%15%18%v18%v14%15%14%16%16%12%14%17%m16%m13%15%14%13%16%19%fi14%15%15%

719246157258216174821081391591946915745938749836833023934130229021095875417125 - Neutral
42%46%43%46%41%43%41%38%39%44%44%43%43%48%j44%j45%j34%38%40%48%hi45%i43%44%47%a38%43%

102462647293013181819381319586964777160464526211191512694
6%9%7%8%6%7%6%6%5%5%9%8%5%6%8%6%7%8%de10%deg6%7%4%4%6%8%7%

56181519181889121419102740393853523630231811701001703
3%3%4%3%3%4%4%3%3%4%4%6%8%rvw4%4%3%5%6%de6%de4%3%3%2%3%5%b4%

41131491912811129625452029122921152115540661062
2%2%4%p2%4%3%4%4%3%2%1%1%1%5%jkl2%3%j1%3%d4%d2%3%2%1%2%3%b3%

1981937451148*7229151217101514212336591
1%2%*2%*2%2%2%3%vx1%2%*2%2%1%1%1%2%de2%e2%de2%de**1%2%1%

355781015331131341434211918241715141834447920 - Extremely negative
2%1%2%1%2%4%q1%1%3%1%3%2%4%qw4%jk2%2%2%3%d3%d2%2%3%d1%2%2%2%
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Absolutes/col percents
Table 8
Q.2 How positively or negatively do you feel about the following? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Publically-listed companies
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

5.555.535.425.46u5.69np5.175.385.59nu5.50u5.63np5.305.495.205.085.43m5.45m5.76kl5.345.155.315.41h5.74fg5.80fg5.485.415.44Mean
uumhihi

1.791.781.771.701.931.821.781.842.061.701.761.771.921.881.851.691.861.921.841.751.881.901.501.751.921.84Standard deviation
0.050.090.090.070.100.100.120.110.100.090.080.130.100.060.070.050.050.060.070.060.080.080.070.040.040.03Standard error

4481359113216784467810910110338731842122653612401211541692011375005221022NET: 7-10
26%25%25%24%32%npt21%23%28%30%nuw28%23%24%20%19%24%m24%m34%klm27%gh20%21%25%30%gh29%gh24%27%25%

uw

1113359233386305266132176207231293107234629575747618513392486435422321137211972569NET: 4-6
65%67%64%69%rv58%66%r66%62%57%64%66%rv67%65%66%j66%j67%j58%59%66%i68%i64%62%67%i67%a61%64%

15244384550522328463046155414189102961218476735319177250427NET: 0-3
9%8%11%8%10%13%w12%10%13%w8%10%9%15%qw15%jkl10%9%9%14%de14%de11%d11%d8%d4%9%13%b11%
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Absolutes/col percents
Table 8
Q.2 How positively or negatively do you feel about the following? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Publically-listed companies
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

16223782354183422219607510 - Extremely positive
1%2%3%op2%1%2%1%1%2%3%j1%***2%cde7%bcde2%

f

334337352543850*-6-21851129
2%3%3%1%2%1%1%1%3%jm4%ijm*-1%c-4%cdef10%bcde3%

f

119921062197362298124353013961703178
8%7%9%5%4%3%6%8%9%k11%jklm1%1%3%ef2%20%cdef20%cde8%

f

1931661583926217232132190812107391332185177
13%12%14%10%12%10%13%12%12%16%hm2%2%12%cef5%ef28%cdef26%cde13%

f

204187196483529634117818726461631121091315886
14%13%17%o12%17%14%11%15%15%16%j6%8%18%cef13%ef23%acd16%ef15%

ef

56964350020685932561204674281252674715999515417125 - Neutral
39%46%p43%p53%ghl41%44%46%g45%g41%37%31%ab48%abf52%abf72%abd20%19%43%

ef

132914619162147216974518776378112694
9%no7%n4%5%8%10%9%8%6%6%12%abcd16%abc8%abc4%ab2%1%7%

d

8854291213141915514242733317221703
6%no4%3%3%6%7%4%6%4%4%10%abcd13%abc4%ab2%ab**4%

d

Page 27

Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 8
Q.2 How positively or negatively do you feel about the following? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Publically-listed companies
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

503620173814739145236117-*1062
3%n3%2%4%g2%4%g2%3%3%g1%13%abcd6%abc1%ab1%a-*3%

ed

27293461133247351265--591
2%n2%n*1%3%g1%2%g1%2%g1%9%abcd2%abcd1%1%--1%

e

4130219892213396417911-920 - Extremely negative
3%2%2%2%g4%gi4%gi4%gi*3%gi1%16%abcd3%abc1%a**-2%

ed

5.275.365.77op5.235.134.975.135.42k5.37jk5.89hi3.314.32f5.28ce5.14ef6.64cd7.04bc5.44Mean
jklmfefdef

1.891.811.751.721.881.831.841.601.941.742.121.501.300.911.311.531.84Standard deviation
0.050.050.050.090.140.130.080.100.060.050.100.060.040.030.060.060.03Standard error

361322338714233117612863981319145532585321022NET: 7-10
25%23%29%op18%20%16%21%23%25%km34%hij3%3%16%cef6%e55%cdef64%bcd25%

klmef

9059217432721361433661817146892024007107482122962569NET: 4-6
62%66%p64%71%gh65%68%66%g68%g62%59%49%a72%abf78%abe90%abd45%a36%64%

fef

20514972423033682614872194138583133427NET: 0-3
14%no11%n6%11%g15%g16%g12%g10%13%g6%47%abcd25%abc6%abc4%ab1%*11%

ed
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Absolutes/col percents
Table 8
Q.2 How positively or negatively do you feel about the following? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Publically-listed companies
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

17545316242321527333534222683898410171496451764619416435810 - Extremely positive
10%8%8%11%8%8%7%10%9%10%8%14%n7%9%10%8%9%8%8%9%8%11%10%9%8%9%

2036645746645333944484623501099914416214389816878562742405159
12%12%13%13%13%11%16%14%12%13%11%15%14%11%11%13%15%m16%efg15%f11%10%12%12%13%12%13%

42113110411410696428010511010830942222282712672201441951711461124984899888
25%24%29%ovw20%20%24%21%29%ovw29%ovw30%otv24%18%26%23%26%24%25%25%24%27%e25%22%24%24%25%25%

w

34195551241059454497062872978180196206227179119132140141974163928087
20%18%15%22%x20%23%x27%qsx18%19%17%20%18%22%19%22%18%21%20%20%18%21%21%20%20%20%20%

1838139616650183933415621421267214612310192826069642252434686
11%15%B11%11%13%13%9%14%9%11%13%13%12%13%l8%13%l11%12%15%ef11%9%10%13%11%12%12%

30510369109117653238585382315619115221615113080120149147843543557105 - Neutral
18%19%19%19%22%nqs16%16%14%16%15%19%19%15%20%j17%19%j14%15%13%17%22%ghi22%hi18%17%18%18%

316986614651314131021191381316943528634
2%1%2%1%1%1%1%1%2%2%3%1%1%1%1%2%2%1%1%2%2%1%1%2%1%2%

2153755228354415147111021312461829473
1%1%1%1%1%1%1%1%2%1%1%2%1%2%2%1%1%1%*2%h2%1%1%1%1%1%

11341843*211-*65866425421312252
1%1%1%*1%w1%2%w*1%**-*1%1%1%1%1%1%*1%1%1%1%1%1%

7211-211-22-24*4411512275121
****-***-1%*-*******1%******

1422113112-6-6510641983131411250 - Extremely negative
1%*1%**1%**1%-1%-2%qw1%1%1%**1%ei1%i**1%1%1%1%
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Absolutes/col percents
Table 9
Q.2 How positively or negatively do you feel about the following? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Family-owned firms
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

7.117.057.097.17p6.967.027.147.32pv7.187.32pv6.917.267.096.997.157.037.27km7.27fg7.167.056.947.137.097.157.077.11Mean

1.871.771.851.771.791.821.811.701.801.711.901.801.871.841.861.791.741.691.841.921.801.781.831.821.791.81Standard deviation
0.050.090.100.070.090.100.120.100.090.090.090.140.100.060.070.050.050.050.070.070.070.070.090.040.040.03Standard error

1140336235375319267143196252255276104247594612706757613400473431440311138312852668NET: 7-10
67%62%65%67%61%66%71%v70%70%v70%pv62%65%68%62%70%km63%70%km70%f67%66%64%65%65%68%65%66%

519190116178189121518297100151531023302343832932431802152252251526146261240NET: 4-6
30%35%32%32%36%qrt30%25%29%27%28%34%rt33%28%35%jl27%34%jl27%28%30%30%33%i33%32%30%32%31%

5312101014147412715412312925241817292111145258109NET: 0-3
3%2%3%2%3%4%4%1%3%2%3%2%3%3%3%2%2%2%3%4%ei3%2%3%3%3%3%
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Absolutes/col percents
Table 9
Q.2 How positively or negatively do you feel about the following? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Family-owned firms
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

12011612235171960178711624369136713735810 - Extremely positive
8%8%11%9%8%9%11%6%8%10%6%c7%c10%cef*14%cdef16%cde9%

f

23114913427341787431181833333138231181695159
16%no11%12%7%16%hm8%16%hkm16%hm10%16%hkm8%c6%c15%cef3%25%cdef20%cde13%

f

3643662587745391265928534279992841001832459888
25%26%22%20%22%19%23%22%25%29%hij19%c18%c31%cef12%39%acd29%cef25%

kmef

2982732376644511155924821283116229156671578087
20%20%21%17%21%24%21%22%22%18%20%b21%b25%abc19%14%19%20%

192142133382631704013411660938712926724686
13%o10%12%10%12%15%13%15%g12%10%15%abd17%abd9%b16%abd5%9%12%

21026823211032417541213161761347537212407105 - Neutral
14%19%p20%p29%ghi16%20%14%15%19%gj14%19%abd24%abd8%ab45%abde3%5%18%

jlf

21291313267318151615722*3634
1%2%1%3%g1%3%1%1%2%1%4%abd3%abd1%3%abd**2%

132510352442081311214-7473
1%2%1%1%3%g1%1%2%2%g1%3%abd2%bd*2%bd-1%1%

118710--2194712*6--252
1%1%1%3%ghj--**1%*2%abd2%abcd*1%--1%
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Absolutes/col percents
Table 9
Q.2 How positively or negatively do you feel about the following? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Family-owned firms
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

254411113124-6--121
***1%g******1%1%ad-1%d--*

91242213-12316412-2250 - Extremely negative
1%1%**1%1%1%-1%*4%abcd1%**-*1%

e

7.22o7.007.116.587.15m6.907.34hk7.13m6.95m7.43hi6.38c6.47c7.61ce5.908.20ac7.95cd7.11Mean
mkmfdefef

1.751.861.802.021.831.751.741.651.851.672.221.901.421.431.181.511.81Standard deviation
0.040.050.060.100.130.130.070.100.050.050.110.080.050.050.050.060.03Standard error

10139037522051411273891787388522192847422824347082668NET: 7-10
69%o65%65%53%68%m61%71%hkm66%m64%m73%hik53%c51%c81%cef34%92%acd85%cef66%

mef

423440377161607815285366291153242169523391141240NET: 4-6
29%32%33%42%ghi29%37%gj28%32%32%g25%37%abd43%abd18%ab63%abd8%14%b31%

jlef

355025198410644163832327-9109NET: 0-3
2%4%2%5%gj4%2%2%2%4%g1%9%abcd6%abd*3%abd-1%3%
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Absolutes/col percents
Table 9
Q.2 How positively or negatively do you feel about the following? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Family-owned firms
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
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Company types
Private

CarPharmaceuticalhealthcareHigh-streetEnergyTobaccoAccountancyHigh-street
manufacturerscompaniesTrain companiescompaniesfashion chainscompaniescompaniesSupermarketsfirmsbanks

4018401840184018401840184018401840184018Unweighted base

4018401840184018401840184018401840184018Weighted base

68766155753638111585010 - Extremely positive
2%2%2%1%2%1%1%3%1%1%

9612090821026951200701029
2%3%2%2%3%2%1%5%2%3%

3453282132283391421054801972098
9%8%5%6%8%4%3%12%5%5%

5154533803915253131456763413567
13%11%9%10%13%8%4%17%8%9%

6155634724416243961767154434506
15%14%12%11%16%10%4%18%11%11%

1494113312581320136710148541091155110775 - Neutral
37%28%31%33%34%25%21%27%39%27%

3444194653683624882733064044094
9%10%12%9%9%12%7%8%10%10%

2293464223562385023992173273923
6%9%11%9%6%12%10%5%8%10%

1472162482811693964381012473272
4%5%6%7%4%10%11%3%6%8%

6014817117485284402441652271
1%4%4%4%2%7%10%1%4%6%

1072162373231323761137772164200 - Extremely negative
3%5%6%8%3%9%28%2%5%10%

5.354.974.664.575.284.062.885.814.694.32Mean

1.912.272.202.302.022.312.551.982.102.44Standard deviation
0.030.040.030.040.030.040.040.030.030.04Standard error

102397774475610415613401467666717NET: 7-10
25%24%19%19%26%14%8%37%17%18%

Page 33

Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 10
Q.3 How positively or negatively do you feel about the following types of companies? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Summary Table
Base: All respondents
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Company types
Private

CarPharmaceuticalhealthcareHigh-streetEnergyTobaccoAccountancyHigh-street
manufacturerscompaniesTrain companiescompaniesfashion chainscompaniescompaniesSupermarketsfirmsbanks

4018401840184018401840184018401840184018Weighted base

2453211521952129235318981303211223971936NET: 4-6
61%53%55%53%59%47%32%53%60%48%

54292610791134624155923754399551366NET: 0-3
13%23%27%28%16%39%59%11%24%34%
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Absolutes/col percents
Table 10
Q.3 How positively or negatively do you feel about the following types of companies? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Summary Table
Base: All respondents
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

2915210151124434452111143251021928225010 - Extremely positive
2%3%1%2%3%pux*1%1%1%1%1%2%u1%1%2%m1%1%**1%2%i3%ghi2%i1%1%1%

4821612254861410764282023311381221262252501029
3%4%2%2%5%npuw1%4%2%4%nu3%2%4%1%3%2%2%3%2%1%2%3%4%hi5%ghi3%3%3%

x

90311628361286232527918414651715618352753181081012098
5%6%4%5%7%su3%4%2%6%s7%s6%s5%5%4%5%5%7%m6%h3%5%4%8%dfh4%5%5%5%

1603731434929232929334811308273931087845508549511841723567
9%7%8%8%9%7%12%10%8%9%11%7%8%9%8%8%10%9%7%7%13%eghi7%11%9%9%9%

212584156635720284038511737102741381359161776889632521974506
12%11%11%10%12%14%10%10%11%11%12%11%10%11%9%12%l13%l10%10%11%10%13%13%12%10%11%

4561639216814110252819591117479125923533025418315418018021017263943810775 - Neutral
27%30%25%30%27%25%26%29%26%25%26%29%25%27%27%30%j24%21%26%25%27%i31%gi36%fgh31%a22%27%

i

1705239655439233536285492878761351208468806859501972124094
10%10%11%12%o10%10%11%12%o10%8%12%o5%8%8%9%12%m11%m10%11%11%10%9%10%10%11%10%

150483762275021332933492328908810311012148686748381941983923
9%9%10%v11%v5%13%v11%v12%v8%9%11%v14%v8%9%10%9%10%14%def8%10%10%7%8%9%10%10%

gh

127413543443417153243281323828675848848745443191501773272
7%8%10%8%9%8%8%5%9%12%nps6%8%6%9%10%k7%8%10%de8%d10%de8%d6%4%7%9%8%

912127272217121615212393771486742545747352013891372271
5%4%8%5%4%4%6%6%4%6%5%6%10%pruv7%j5%6%j4%6%de10%defi7%de5%3%3%4%7%b6%

w
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Table 11
Q.3 How positively or negatively do you feel about the following types of companies? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
High-street banks
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

1785235474556162944353713631161098910610587886157221572634200 - Extremely negative
10%10%10%8%9%14%pw8%10%12%10%8%8%17%opqs12%k12%k8%10%12%d15%def12%d9%d8%5%8%13%b10%

tvwx

4.434.584.124.40nu4.79nq3.974.44nu4.234.38nu4.33n4.45nu4.45n3.824.124.194.41m4.50lm4.033.794.014.47gh4.85fg5.00fg4.57a4.064.32Mean
suwxihihi

2.472.502.352.322.552.332.372.302.552.502.292.482.622.482.562.272.442.442.422.422.422.462.122.292.552.44Standard deviation
0.070.120.120.090.130.120.160.130.130.130.100.190.140.080.100.070.070.080.100.090.100.100.100.050.060.04Standard error

3271045594125464144717384295615715917822314973103143149100371345717NET: 7-10
19%19%15%17%24%nsu12%20%u16%20%u20%u19%u18%15%16%18%16%21%km17%h12%14%21%gh22%ghi21%gh18%18%18%

wx

839273172290258198951441711572227315643938560350835828333731635828410888481936NET: 4-6
49%51%48%51%n49%49%47%51%47%44%50%45%43%46%44%54%jlm47%41%47%i47%i47%53%i60%fgh53%a43%48%

i

547161135179139157669411913213658150359331333342367241277218170935907761366NET: 0-3
32%30%37%v32%27%39%pv33%33%33%36%v31%36%v41%prv38%jk38%jk30%32%42%def40%def39%def32%de25%20%29%39%b34%

w
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Absolutes/col percents
Table 11
Q.3 How positively or negatively do you feel about the following types of companies? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
High-street banks
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

51530722251218-2-32445010 - Extremely positive
*1%p3%op2%1%1%*2%1%2%-*-**5%bcde1%

f

2133481164523734-1174891029
1%2%4%op3%3%2%1%1%3%ij3%j-**1%1%11%bcde3%

f

74637212322896287141215201562098
5%5%6%3%1%1%5%kl3%5%kl8%iklm*1%1%2%4%cdef19%bcde5%

f

1221349930914382193147-92648692043567
8%10%9%8%5%7%7%8%8%13%hjlm-2%f3%f6%def15%cdef25%bcd9%

ef

152145152521912434610516451292100891524506
10%10%13%14%hjk9%6%8%17%hjkl9%14%hjk1%2%10%ef12%ef19%cde18%cde11%

ff

337359381128595514157293307159724147013112410775 - Neutral
23%26%33%op33%ghi28%26%26%21%26%26%4%17%f26%aef56%abd28%aef15%f27%

jef

152148109341918403914011322661428964264094
10%11%9%9%9%9%7%15%gjm12%j10%5%12%af16%acf11%af14%af3%10%

1691368728232663301179629941445851163923
12%n10%8%7%11%13%11%11%10%8%7%a17%abcf16%abc7%a11%ac2%10%

f
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Absolutes/col percents
Table 11
Q.3 How positively or negatively do you feel about the following types of companies? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
High-street banks
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

1361286328112956261066749105115262583272
9%n9%n5%7%5%14%glm10%g10%g9%g6%12%abc19%abc13%abc3%a5%a1%8%

df

111823418191345175854766164111052271
8%n6%n3%5%9%g6%8%gh6%5%5%19%abcd11%abc7%abc1%2%1%6%

ed

19114980373932901612573212108787874200 - Extremely negative
13%n11%n7%10%19%ghi15%gi16%ghi6%11%gi6%52%abcd19%abc8%abc1%2%1%10%

mmed

3.934.23p4.91op4.45jk3.603.563.694.33jk4.25jk4.88hi1.132.68f3.65ef4.90de4.99de6.76bc4.32Mean
llljklmffdef

2.432.432.332.362.492.372.482.212.452.331.561.981.921.341.791.822.44Standard deviation
0.060.070.070.120.180.170.110.130.070.070.080.080.060.050.080.070.04Standard error

2232462485919227437204286116397295493717NET: 7-10
15%18%22%p15%9%11%13%14%18%l25%hij*3%f4%f9%def20%cdef59%bcd18%

klmef

6416526422149785224143538584421744756592843011936NET: 4-6
44%47%56%op55%hjk47%41%41%53%jk47%j50%j10%31%f52%aef79%abd60%ade36%f48%

eff

608495263113921012538940628936636740110194371366NET: 0-3
41%no36%n23%29%44%gim48%ghi46%ghi33%g35%g25%89%abc66%abc44%abc12%a20%ac4%34%

mmded
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Absolutes/col percents
Table 11
Q.3 How positively or negatively do you feel about the following types of companies? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
High-street banks
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

3013811101427424572412166561122833245810 - Extremely positive
2%2%2%2%2%*2%1%2%1%1%2%u1%1%3%km1%1%1%1%1%2%3%ghi2%2%1%1%

42112816761958531015252086101819103931709
2%2%*1%3%sx2%3%sx*2%1%2%3%sx1%1%2%2%2%1%1%1%3%i3%hi2%2%2%2%

100281824323101125301961943385165441722453930931051978
6%5%5%u4%u6%u1%5%u4%u7%u8%uw4%u4%u5%u4%4%5%6%5%3%3%7%gh6%h6%gh5%5%5%

1685123375236191734314618286467901206440545169621701713417
10%9%6%7%10%9%10%6%9%9%10%w11%8%7%8%8%11%klm7%7%8%8%10%13%fgh8%9%8%

i

19650366450412338353851204697921101448965559384572521914436
11%9%10%11%10%10%11%13%10%11%12%12%13%10%10%10%13%k10%11%8%14%g12%g12%12%a10%11%

637214155221210162771111261271566614036531848338531921928426327519286269015515 - Neutral
37%40%43%r39%40%40%38%40%35%35%35%41%39%38%36%43%jlm36%36%37%40%39%41%40%42%a35%39%

15148337452411835383548921961001119610873784442591982054044
9%9%9%13%no10%10%9%13%no10%10%11%n6%6%10%11%10%9%12%ef12%ef11%ef6%6%12%ef10%10%10%

138392836333212242146531427838178857354745052231461813273
8%7%8%6%6%8%6%9%6%13%rtvw12%rtv9%8%9%9%7%8%8%9%d10%d7%8%5%7%9%b8%

w

8845213832281310232429723655372586242604027161071412472
5%8%B6%7%6%7%6%3%6%7%7%4%6%7%6%6%5%7%de7%de8%de6%4%3%5%7%b6%

652111201223111616111352750373840463625291613551091651
4%4%3%4%2%6%v5%6%v5%3%3%3%7%pqvw5%4%3%4%5%e6%de4%4%2%3%3%6%b4%

x
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Absolutes/col percents
Table 12
Q.3 How positively or negatively do you feel about the following types of companies? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Accountancy firms
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

9718273024268162811167237550444756394832337941222160 - Extremely negative
6%3%7%pq5%5%6%4%6%8%pq3%4%4%6%8%jk6%4%4%6%d7%d7%d5%d5%d1%5%6%5%

4.844.834.594.654.96ns4.374.86u4.514.704.82u4.71u5.00ns4.524.374.65m4.77m4.91lm4.434.324.384.88gh5.10gh5.23fg4.85a4.524.69Mean
uwxuiihi

2.182.102.122.062.102.022.171.972.342.031.962.102.202.142.181.982.082.092.072.062.152.151.831.992.192.10Standard deviation
0.060.100.110.080.100.110.150.110.120.110.090.160.120.070.090.060.060.070.080.070.090.090.090.040.050.03Standard error

340103507911048393175707633541241441782201216893125148110335331666NET: 7-10
20%19%14%14%21%suw12%20%su11%21%suw19%su17%20%su15%13%16%16%20%km14%11%13%19%ghi22%ghi23%ghi16%17%17%

xx

98431222535931224411818419820025595207559510704625516357417400400308131210852397NET: 4-6
57%58%62%64%qr60%61%59%65%qr55%55%58%59%57%59%58%63%j58%59%60%58%59%59%65%64%a55%60%

38812387124101110436688911113310027222123222923817220715112859402553955NET: 0-3
23%23%24%22%19%27%v22%23%24%25%25%21%28%v29%jk25%21%21%27%de29%def29%def22%d19%d12%20%28%b24%
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Absolutes/col percents
Table 12
Q.3 How positively or negatively do you feel about the following types of companies? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Accountancy firms
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

111730433341328-1123505810 - Extremely positive
1%1%3%op1%1%1%*1%1%2%hj-***1%6%bcde1%

f

13282974-123024--14560709
1%2%p3%p2%j2%j-*1%3%j2%j--**1%de7%bcde2%

f

616868737225638612128251471978
4%5%6%2%2%3%4%2%5%im7%ijlm**1%1%5%cdef18%bcde5%

f

104106131251021492281128134425672013417
7%8%11%op6%5%10%9%8%7%11%hlm*1%5%ef3%ef14%cdef24%bcd8%

ef

15414814034261738321271565187579931734436
10%11%12%9%12%8%7%12%j11%j13%jm1%3%8%ef9%ef20%cdef21%cde11%

f

5385474671858975189964474265618040956018416215515 - Neutral
37%39%40%48%ghi43%36%34%36%39%37%14%32%af45%aef67%abd39%af20%f39%

jkef

181122101391020683610911527711508845244044
12%no9%9%10%5%9%12%l13%l9%10%7%a13%af16%abc11%a9%a3%10%

f

127124752918214127111715191106403463273
9%9%7%8%9%10%7%10%10%g6%12%abc16%abc12%abc5%a7%a1%8%

d
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Absolutes/col percents
Table 12
Q.3 How positively or negatively do you feel about the following types of companies? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Accountancy firms
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

105100432117206519624064886716932472
7%n7%n4%5%8%g9%g12%ghm7%g5%3%16%abcd16%abc7%abc2%a2%a*6%

d

82542912179311444377051297531651
6%n4%3%3%8%ghm4%6%g5%4%3%17%abcd9%abc3%abc1%1%*4%

ed

9680412310164512624713453204422160 - Extremely negative
6%n6%n4%6%5%8%8%g5%5%4%33%abcd9%abc2%ac*1%*5%

ed

4.394.62p5.15op4.57j4.374.334.144.464.70j5.13hi1.933.31f4.38ef4.90de5.35cd6.73bc4.69Mean
jklmfefdef

2.082.122.021.932.082.152.151.992.102.091.871.821.551.071.541.632.10Standard deviation
0.050.060.060.100.150.150.090.120.060.060.090.070.050.040.070.060.03Standard error

1892182584320317433186266375839101458666NET: 7-10
13%16%22%op11%10%15%13%12%16%m23%hij1%1%6%ef5%ef21%cdef55%bcd17%

klmef

873816708258125113295164683698882696347273213592397NET: 4-6
59%59%61%67%ghj60%54%54%61%59%60%j22%48%f69%aef87%abd68%aef43%f60%

kef

40935818784626518272279195319282222675114955NET: 0-3
28%n26%n16%22%30%g31%g33%ghm27%g24%g17%78%abc51%abc24%abc8%a11%a2%24%

ded
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Absolutes/col percents
Table 12
Q.3 How positively or negatively do you feel about the following types of companies? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Accountancy firms
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

57247182368414811763333232291218213218605111110 - Extremely positive
3%5%2%3%4%2%4%1%4%2%2%4%2%3%4%2%2%1%2%2%3%i5%hi4%i3%3%3%

91321427311396272322111749455056381526375034117832009
5%6%4%5%6%s3%4%2%8%su6%s5%7%s5%5%5%5%5%4%3%4%6%h7%ghi7%gh6%4%5%

21663416677422632443762233110210712714410277828577562532274808
13%12%11%12%15%n10%13%12%12%10%14%n14%9%11%12%11%13%12%13%12%13%11%12%12%12%12%

27279429392643943627268238015413519319316310212111393823513256767
16%15%12%16%18%16%19%x15%17%20%x15%14%22%px16%15%17%18%19%e17%17%17%14%17%17%17%17%

330856796849327636365832846175142203194147109134104129923613547156
19%16%18%17%16%23%ntv13%22%nt17%18%19%n17%13%18%16%18%18%17%18%19%15%19%19%18%18%18%

42516611017413297566691102127439426624030827824416319717818612357251910915 - Neutral
25%31%B30%31%25%24%28%23%25%28%29%27%26%28%27%28%26%28%27%27%26%28%26%28%26%27%

127344345282918272421261433727485757359515443261391673064
7%6%12%pqrv8%5%7%9%10%7%6%6%9%9%8%8%8%7%8%10%d7%8%6%5%7%9%8%

903520222529102519152192358485952512842482424941232173
5%6%5%4%5%7%5%9%w5%4%5%6%6%6%5%5%5%6%5%6%7%e4%5%5%6%5%

42119121214578810312191733312418221615741601012
2%2%2%2%2%4%3%3%2%2%2%2%3%2%2%3%3%3%3%3%2%2%1%2%3%3%

204447625354-410111113126761132619441
1%1%1%1%1%1%1%2%1%1%1%-1%1%1%1%1%1%1%1%1%2%1%1%1%1%

425661491376711716232017118171315123641770 - Extremely negative
2%1%2%1%3%2%1%1%2%2%2%1%5%opst2%3%2%2%1%1%2%2%2%3%2%2%2%

w
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Absolutes/col percents
Table 13
Q.3 How positively or negatively do you feel about the following types of companies? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Supermarkets
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

5.855.945.575.90ns6.00ns5.575.94n5.566.01ns5.90n5.90ns6.09ns5.505.825.805.765.875.725.735.705.835.96i6.01gi5.91a5.715.81Mean
uxuxuxuxux

2.061.961.891.862.141.971.921.882.051.921.911.912.161.982.081.941.951.881.861.992.032.112.031.971.991.98Standard deviation
0.060.100.100.080.110.100.130.110.100.100.090.140.120.060.080.060.060.060.070.070.080.090.100.040.040.03Standard error

6361981042042221248185147139163631343383203954143132062472572531907816861467NET: 7-10
37%37%29%36%x42%sux31%40%sx30%41%sux39%x37%x39%x37%35%37%35%39%36%35%35%38%37%40%38%35%37%

88228521931524321910115617818823784173513456596547464331381337358241107110412112NET: 4-6
52%53%61%nrt56%nv47%54%50%55%v49%52%54%52%48%54%52%54%51%53%55%53%50%53%51%52%53%53%

v

19455384458581840373442135510399123113985988826646196242439NET: 0-3
11%10%11%8%11%15%w9%14%w10%9%10%8%15%pw11%11%11%11%11%10%12%12%10%10%10%12%b11%
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Absolutes/col percents
Table 13
Q.3 How positively or negatively do you feel about the following types of companies? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Supermarkets
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

21395111521253935169319111110 - Extremely positive
1%3%p4%p3%2%1%2%2%3%3%*1%1%**11%bcde3%

f

536383195931126352-42012231412009
4%5%7%op5%2%4%6%4%5%4%-1%2%f1%f5%cdef17%bcde5%

f

1791681333820756251541711177463722534808
12%12%12%10%k9%k3%10%k9%k13%k15%ijk*3%f8%ef8%ef15%cdef30%bcd12%

mef

2662351756041211003318523118601501131252096767
18%17%15%16%20%k10%18%k12%16%20%hik4%11%f16%ef14%f26%cde25%cde17%

ff

256238221642536835221622726742401601111047156
17%17%19%17%12%17%15%19%19%20%l6%13%f26%ace19%aef23%aef13%f18%

f

407375309131616614782276291782092604191002610915 - Neutral
28%27%27%34%ghj29%32%27%31%24%25%19%a37%abd28%abf50%abd21%a3%27%

fef

1321056918192853318569728587312473064
9%n8%6%5%9%13%ghm10%gm11%gm7%6%18%abcd15%abc9%abc4%a5%a1%8%

d

798949201215361767457651552113-2173
5%6%4%5%6%7%7%g6%6%4%19%abcd9%abc6%abc2%a3%a-5%

e
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Absolutes/col percents
Table 13
Q.3 How positively or negatively do you feel about the following types of companies? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Supermarkets
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

4137225611189331656251144-1012
3%3%2%1%3%5%gm3%g3%3%g1%14%abcd5%abc1%a*1%a-3%

ed

17131454882117261134--441
1%1%1%1%2%4%gh1%1%1%1%6%abcd2%abcd*1%--1%

e

20302715117722015551552--770 - Extremely negative
1%2%2%4%ghij5%ghij3%1%1%2%1%13%abcd3%abc1%*--2%

ed

5.725.765.98op5.68k5.384.965.71k5.57k5.90ik6.09hi3.284.84f5.68ef5.64ef6.28cd7.76bc5.81Mean
ljklmefdef

1.872.012.082.062.182.021.981.822.031.831.971.761.561.291.441.311.98Standard deviation
0.050.050.060.100.160.140.090.110.060.050.100.070.050.040.070.050.03Standard error

52050544312771391997444048820872531922206951467NET: 7-10
35%36%38%33%k34%k19%36%ik28%38%ik42%ikm5%16%f28%ef23%ef47%cde84%bcd37%

fef

7957185992131041302821655785881763685876102351372112NET: 4-6
54%52%52%55%50%62%ghj51%61%ghj50%51%43%a66%abf64%abf73%abd50%a16%53%

lef

157170112443340693013183214102743118-439NET: 0-3
11%12%10%12%g16%g19%ghi13%g11%11%g7%52%abcd18%abc8%abc4%a4%a-11%

med
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Absolutes/col percents
Table 13
Q.3 How positively or negatively do you feel about the following types of companies? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Supermarkets
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

18133984111514*22286245613822163810 - Extremely positive
1%2%1%2%p2%1%1%**1%*2%np**3%jkm1%1%*1%1%1%2%i2%i1%1%1%

3392464121464341371912336112172031519
2%2%1%1%1%1%*1%4%pstu2%1%2%1%1%1%2%1%*1%1%2%i3%ghi1%1%2%1%

vwx

641011530714104673824311635791222401655501058
4%2%*3%x6%pqru2%7%nopq4%x1%2%2%2%2%3%4%k1%3%k1%2%2%3%i6%ghi3%i3%3%3%

wxruwx

961181626151015913212123632324519152130382475711457
6%A2%2%3%5%4%5%5%3%3%5%1%3%4%4%3%4%2%2%3%4%i6%ghi5%i4%4%4%

10218141835146101918187164134534718202550313287891766
6%3%4%3%7%w3%3%4%5%5%4%4%4%4%4%5%4%2%3%3%7%ghi5%i7%ghi4%5%4%

38210885108117793765767910842592331912481831461031801631631014573988545 - Neutral
22%20%23%n19%22%20%18%23%21%22%24%n26%n16%24%j22%j22%j17%17%17%25%hi24%hi24%hi21%22%20%21%

10928312936247162435381023636071796938424336441481242734
6%5%9%t5%7%6%4%6%7%10%tw9%t6%6%7%7%6%7%8%6%6%6%5%9%7%6%7%

17143455732472529294151162687981021119759686962422131863993
10%8%13%nv10%v6%12%v13%v10%8%11%v12%v10%7%9%11%9%10%11%10%10%10%9%9%10%9%10%

182582970684315275427441645909813012010860807555591992394382
11%11%8%12%13%q11%7%10%15%pqt8%10%10%12%9%11%12%11%12%e10%11%11%8%12%10%12%b11%

x

12363315444392732354743133886999612212467735055321992034021
7%12%B9%10%8%10%13%11%10%13%10%8%11%9%11%9%11%14%def11%df10%7%8%7%10%10%10%

g
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Absolutes/col percents
Table 14
Q.3 How positively or negatively do you feel about the following types of companies? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Tobacco companies
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

432175112180120127597495841104613028020533831528221820415816111357456311370 - Extremely negative
25%32%B31%v32%pqv23%32%qv29%26%26%23%25%28%36%pqr29%l23%30%l29%l32%def37%def28%23%24%24%28%29%28%

svg

3.28A2.692.682.663.40np2.672.892.96n2.93n3.08n2.99n3.02n2.442.913.12jk2.802.762.262.332.79hi3.30gh3.56gh3.30gh2.932.842.88Mean
ruwxiii

2.672.682.362.572.722.502.702.522.562.532.382.652.492.522.632.522.542.182.402.442.582.852.632.552.552.55Standard deviation
0.070.130.120.100.140.130.190.140.130.140.110.200.130.080.100.070.070.070.090.090.110.120.120.060.060.04Standard error

210441445703026272830321225769176973131446911254173167340NET: 7-10
12%A8%4%8%x13%npru7%13%npx10%x8%x8%x7%7%7%8%10%k7%9%3%5%6%i10%ghi17%fgh11%ghi8%8%8%

wxi

594155129156188117509212013216359983362853733092321612472562301776926101303NET: 4-6
35%29%36%ntw28%36%ntw29%25%33%33%37%ntw37%ntu37%t27%35%j33%33%j29%27%27%34%hi38%hi34%hi37%hi34%31%32%

w

90833921836226425612516221420024790238543500666668612405426352334247118411922375NET: 0-3
53%63%B60%v64%pqv51%64%v62%v58%59%v55%56%56%66%pqv57%57%60%62%m70%def68%def59%def52%49%52%58%61%59%

gg
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Absolutes/col percents
Table 14
Q.3 How positively or negatively do you feel about the following types of companies? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Tobacco companies
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

611213-126917-2112333810 - Extremely positive
*1%2%p1%-**2%hj1%1%-****4%bcde1%

f

6172863-531817-531141519
*1%p2%p2%1%-1%1%2%1%-1%***5%bcde1%

f

15345656-813347-2683851058
1%2%p5%op1%3%-2%1%3%4%ijkm-*1%1%1%10%bcde3%

f

3351611422385483622111815971457
2%4%5%p4%1%1%7%ghik2%4%3%**1%2%ef3%def12%bcde4%

lf

3875632281213858523294721931766
3%5%p5%p6%j4%6%2%3%5%j5%1%*1%6%def5%def11%bcde4%

f

2483422641143549128412122442479126380851618545 - Neutral
17%25%p23%p30%ghi17%24%23%i15%18%21%6%14%f14%f46%abd18%f19%def21%

lef

10786803014638138876733568938502734
7%6%7%8%7%3%7%5%8%7%2%6%f6%f11%adef8%f6%f7%

157137105301910442112913425461099554693993
11%10%9%8%9%5%8%8%11%k12%k6%8%12%af11%f11%f8%10%
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Absolutes/col percents
Table 14
Q.3 How positively or negatively do you feel about the following types of companies? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Tobacco companies
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

169154115332717673810814233931117369594382
11%11%10%9%13%8%12%14%h9%12%8%17%acdf12%a9%15%acf7%11%

19112487302420463712511443911243555544021
13%no9%8%8%11%9%8%14%jm11%10%11%ac16%acf14%ac4%12%ac6%10%

50136227498719216295321281273203357851299011370 - Extremely negative
34%no26%24%25%34%g44%ghj29%35%ghm28%24%67%abc36%abc39%abc10%27%ac11%28%

mde

2.293.04p3.45op3.20ik2.402.142.86ik2.302.90ik3.09ik0.871.88f1.91f3.87bd2.59de4.81bc2.88Mean
llleffdef

2.272.522.762.512.402.362.502.512.572.601.532.032.061.892.262.832.55Standard deviation
0.060.070.090.130.170.170.110.150.080.080.070.080.070.070.100.100.04Standard error

61113166281135316107117211212922256340NET: 7-10
4%8%p14%op7%k5%1%10%k6%k9%k10%k*2%2%f3%f5%def31%bcde8%

f

393503407166576717962357372331141925161453041303NET: 4-6
27%36%p35%p43%ghi27%32%32%i23%31%i32%i8%20%f21%f62%abd31%def37%def32%

jklef

10177775811911401383191916846703754337012883072722375NET: 0-3
69%no56%n50%50%67%gm66%m58%m71%ghj60%m58%m92%abc78%abc77%abc35%65%ac33%59%

mde
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Absolutes/col percents
Table 14
Q.3 How positively or negatively do you feel about the following types of companies? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Tobacco companies
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

181021091*151-535183105*4613818183610 - Extremely positive
1%2%1%2%p2%p***1%p*-3%pqsu1%1%2%km*1%1%*1%1%2%hi2%h1%1%1%

30202224-85105624227172310312162162940699
2%4%B1%*5%npqu-4%uwx2%u3%uwx1%1%u1%1%2%l1%2%2%1%1%2%2%h3%hi1%1%2%2%

wx

602581834984121117813323334432981733312578641428
4%5%2%3%7%suwx2%4%1%3%3%4%5%4%3%4%3%4%3%h1%2%5%gh5%h5%gh4%3%4%

1572921295119162435334211326461781107235495351531651483137
9%A5%6%5%10%uw5%8%9%10%uw9%w9%uw7%9%7%7%7%10%klm8%6%7%8%8%11%gh8%8%8%

183483655553718243235512034105741151026958726365682301663966
11%9%10%10%11%9%9%8%9%10%11%12%9%11%8%10%10%8%10%10%9%10%14%fi11%a8%10%

4191569614314210648789875114308523120832624919815115816620413757044310145 - Neutral
24%29%27%25%27%26%24%28%27%21%26%19%23%24%24%29%jlm23%23%25%22%25%30%gi29%gi28%a23%25%

2135253914052263542394724381109713714511766897886522512374884
12%10%15%v16%npv8%13%v13%13%12%11%11%15%v10%12%11%12%13%13%11%12%12%13%11%12%12%12%

19169457242722937405856143611211014413613684889562372542485023
11%13%13%13%v8%18%norv15%v13%11%16%v13%9%10%12%13%13%13%15%de14%de12%14%de9%8%12%13%12%

16158404955341829324136174488821181089261876850381682283962
9%11%11%9%10%9%9%10%9%11%8%11%12%9%9%11%10%10%10%12%e10%7%8%8%12%b10%

125342840283014172035311128797766626451593151281231612841
7%6%8%7%5%8%7%6%6%10%7%7%8%8%j9%j6%6%7%9%f8%f5%7%6%6%8%b7%

15636305441411427352842194410510778878478816643241622143760 - Extremely negative
9%7%8%10%8%10%7%10%10%8%10%12%12%11%jk12%jk7%8%10%d13%de11%de10%d6%5%8%11%b9%
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Absolutes/col percents
Table 15
Q.3 How positively or negatively do you feel about the following types of companies? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Energy companies
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

4.144.323.883.964.60np3.714.22u3.974.24u3.884.11u4.083.883.953.874.124.23lm3.89h3.583.774.16gh4.46gh4.66fg4.24a3.874.06Mean
qsuwxiihi

2.342.372.122.232.512.062.312.192.392.252.272.552.422.372.452.122.312.252.192.322.352.332.222.222.382.31Standard deviation
0.060.110.110.090.120.110.160.130.120.120.100.190.130.070.100.060.070.070.090.080.100.100.100.050.050.04Standard error

2658433581182933346250652653124120131186116478210811692290271561NET: 7-10
15%16%9%10%23%npq7%16%uwx12%17%uwx14%u15%ux16%u15%u13%14%12%17%km13%h8%11%16%gh17%gh19%ghi14%14%14%

suwx

815256184290238196921371711492127315644637957749638527531930735525710518471898NET: 4-6
48%48%51%q52%nq45%49%46%49%47%41%48%46%43%47%43%52%jlm46%44%46%45%45%52%fgi54%fgh51%a43%47%

i

63219714421416717776110128163165621533853764063923742753152612051287078511559NET: 0-3
37%37%40%38%32%44%rv38%39%35%45%rv37%39%42%v40%43%jk36%36%43%de46%def44%de39%de30%27%35%43%b39%
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Absolutes/col percents
Table 15
Q.3 How positively or negatively do you feel about the following types of companies? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Energy companies
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

6102131-34916----1363610 - Extremely positive
*1%2%op1%*-*1%1%1%----*4%bcde1%

f

132828562412724--32163699
1%2%p2%p1%3%j1%1%*2%j2%--***8%bcde2%

f

3750557*11565160-151251191428
3%4%5%p2%**3%2%4%kl5%jklm-*1%1%ef1%e14%bcde4%

f

10710110524167392295105-12034492093137
7%7%9%6%8%3%7%8%8%9%k-*2%ef4%ef10%cdef25%bcd8%

ef

12713613339151935271081371125394701663966
9%10%12%p10%7%9%6%10%9%12%j*2%f6%ef11%def15%def20%bcd10%

ef

34932334112249501217224831278020346513812210145 - Neutral
24%23%30%op32%hj24%24%22%27%22%27%h2%14%f22%aef56%abd29%ade15%f25%

eff

1841671374925236634132148156915210692544884
12%12%12%13%12%11%12%13%12%13%4%12%af17%af13%af19%ace6%12%

f

220183994621327650142128421311806455305023
15%n13%n9%12%10%15%14%18%ghl12%11%10%a23%abc20%abc8%a12%ac4%12%

mff
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Absolutes/col percents
Table 15
Q.3 How positively or negatively do you feel about the following types of companies? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Energy companies
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

15315588292423662013793821101272737143962
10%n11%n8%8%12%11%12%g7%12%gm8%20%abcd20%abc14%abc3%8%ac2%10%

d

1159179231528441783706565106251492841
8%7%7%6%7%13%ghim8%6%7%6%16%abc12%abc12%abc3%a3%a1%7%

16214867363324831611765197896531383760 - Extremely negative
11%n11%n6%9%g16%gi11%g15%ghi6%10%g6%48%abcd16%abc7%abc*3%c1%9%

med

3.773.96p4.54op4.08jk3.623.353.514.15jk4.01jk4.49hj1.122.58f3.34ef4.73bd4.49de6.37bc4.06Mean
lklmeffdef

2.232.342.292.162.432.112.322.092.412.251.331.701.821.301.721.932.31Standard deviation
0.060.060.070.110.170.150.100.130.070.070.060.070.060.050.080.070.04Standard error

1631902094024106033182204-2284856428561NET: 7-10
11%14%18%op10%12%k5%11%k12%k16%jkm18%jkm-*3%ef6%def12%cdef51%bcd14%

ef

6606266122119092222133488598241614086652993411898NET: 4-6
45%45%53%op55%hjk43%44%40%50%j43%52%hj6%29%f45%ef80%abd63%ade41%ef47%

leff

64957733313494107269102478357386395478119119621559NET: 0-3
44%n41%n29%35%45%gm51%ghi49%ghi38%g42%gm31%94%abc71%abc52%abc14%a25%ac7%39%

mmded
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Absolutes/col percents
Table 15
Q.3 How positively or negatively do you feel about the following types of companies? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Energy companies
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

30193151251313366812331515411816221451247510 - Extremely positive
2%3%1%3%2%1%1%1%3%qx1%1%4%2%1%4%jkm1%1%1%2%i1%2%i3%gi3%i2%a1%2%

5517592467313912510162924331091719272056461029
3%3%1%2%5%suwx2%3%1%3%3%3%3%3%2%3%2%3%1%1%2%3%i4%hi4%hi3%2%3%

180413243662127192734381516798191884635497872592281113398
10%8%9%8%13%nrsu5%14%nrsu7%8%9%n9%9%5%8%9%8%8%5%6%7%12%ghi11%ghi12%ghi11%a6%8%

ww

25955336161483039576059314612510515314294588894112793032225257
15%A10%9%11%12%12%15%14%16%wx17%wx13%19%vwx13%13%12%14%13%11%10%12%14%17%hi17%hi15%a11%13%

267107507881762750476069256211512419319211491111117105863612636246
16%20%14%14%16%19%13%18%13%17%16%15%17%12%14%17%m18%m13%15%16%17%i16%18%i18%a13%16%

52719913320817113669951101301525111034730538632830822526320821314969966713675 - Neutral
31%37%B37%37%33%34%34%34%30%36%34%32%30%36%j35%35%31%35%38%f37%31%32%31%34%34%34%

1514545583243103129244312358478991019559735152331442193624
9%8%13%qtv10%tv6%11%tv5%11%tv8%7%10%7%10%9%9%9%9%11%10%10%8%8%7%7%11%b9%

892832303218111425152982367486361763950322616751632383
5%5%9%qu5%6%4%6%5%7%4%7%5%6%7%5%6%6%9%def6%7%de5%4%3%4%8%b6%

66151331121951320142022147294153633322241810501191692
4%3%4%5%ov2%5%2%5%6%ov4%4%1%6%ov5%3%4%5%7%defg5%de3%4%3%2%2%6%b4%

35451310128106452101916212929111317772560851
2%1%1%2%2%3%4%p4%p2%1%1%1%3%2%2%2%3%3%e2%2%2%1%2%1%3%b2%

53811162018541579420442827313527212221556761320 - Extremely negative
3%1%3%3%4%4%3%2%4%2%2%2%6%pqs5%k3%2%3%4%d5%d3%3%d3%1%3%4%3%
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 16
Q.3 How positively or negatively do you feel about the following types of companies? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
High-street fashion chains
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

5.445.565.065.175.54nu5.035.48nu5.185.325.51nu5.35n5.72ns4.995.075.45m5.34m5.27m4.744.98i5.20i5.49gh5.70gh5.89fg5.64a4.915.28Mean
wxxwxuwxiihi

2.051.841.882.022.142.002.061.852.231.821.901.962.192.062.111.902.041.982.021.892.082.041.851.932.052.02Standard deviation
0.060.090.100.080.110.100.140.110.110.100.090.150.120.060.080.060.060.060.080.070.090.080.090.040.050.03Standard error

5241327312816380666411010611556802322482832781541131622062331726384031041NET: 7-10
31%A25%20%23%31%nsu20%33%nsu23%30%nuw29%ux26%35%nsu22%24%28%25%26%18%19%23%i30%ghi35%ghi36%ghi31%a20%26%

wxwxxwx

94535122834428425510617618521526488207546507679622517374447376371268120411492353NET: 4-6
55%65%B63%rtv61%r54%64%rtv53%63%r51%59%60%r55%57%57%58%61%58%59%63%ef62%ef56%55%56%59%58%59%

243556190756630416741631674177121152174204110107947237207417624NET: 0-3
14%10%17%16%14%16%15%15%19%oq11%14%10%21%opq19%kl14%14%16%23%def18%de15%d14%d11%8%10%21%b16%

gh
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Absolutes/col percents
Table 16
Q.3 How positively or negatively do you feel about the following types of companies? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
High-street fashion chains
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

16233695-952420--82-657510 - Extremely positive
1%2%3%p2%2%-2%2%2%2%--1%*-8%bcde2%

f

1936471124863235--1153831029
1%3%p4%p3%1%2%2%2%3%3%--1%e1%1%10%bcde3%

f

81127131251384520105115-94732312203398
6%9%p11%p6%6%4%8%8%9%10%k-2%f5%ef4%ef7%ef26%bcde8%

f

151182192422711682816817342012267812325257
10%13%p17%op11%13%k5%12%k10%15%k15%k1%4%f13%cef8%ef17%cef28%bcd13%

ef

205228191623225673417820915321731541181326246
14%16%17%16%15%12%12%13%16%18%j4%6%19%ef18%ef25%acd16%ef16%

ef

533471362159637619392355399862133524751637913675 - Neutral
36%n34%31%41%ghl30%37%35%34%31%34%21%a38%af39%af57%abd34%af9%34%

ef

1531238628233060281027858981036030143624
10%n9%7%7%11%14%gm11%g10%9%7%14%abc18%abc11%abc7%a6%a2%9%

d

115824121152025268246756237312942383
8%n6%n4%5%7%10%gj4%10%gj7%g4%18%abcd11%abc4%a4%a6%a1%6%

ed
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Absolutes/col percents
Table 16
Q.3 How positively or negatively do you feel about the following types of companies? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
High-street fashion chains
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

964627151113361640375370333911692
7%no3%2%4%5%6%7%gh6%3%3%13%abcd12%abc4%ac*2%ac*4%

d

4030152581792715421913461851
3%n2%1%*2%4%gm3%gm3%m2%m1%10%abcd3%acd1%a1%1%a*2%

e

6243261211132353633763715-3*1320 - Extremely negative
4%n3%2%3%5%6%4%2%3%3%19%abcd7%abc2%ac-1%c*3%

ed

4.845.34p5.78op5.34k4.98k4.435.03k5.06k5.35jk5.55hi2.823.94f5.26ef5.32ef5.48de7.27bc5.28Mean
jklfdef

2.001.991.971.892.151.982.102.022.061.931.921.771.671.111.511.462.02Standard deviation
0.050.050.060.090.150.140.090.120.060.060.090.070.050.040.070.050.03Standard error

267368406874723131603283434281881061156001041NET: 7-10
18%26%p35%op23%k23%k11%24%k22%k29%k30%ijk1%5%f21%cef13%ef24%cef72%bcd26%

mef

8918236392491191313191536356851593436286883102252353NET: 4-6
61%n59%55%65%h57%63%58%57%55%59%39%a61%af69%aef83%abd66%af27%59%

ef

314201109494254101551851312461879938486624NET: 0-3
21%no14%n9%13%20%g26%ghm18%g21%gm16%g11%60%abc33%abc11%ac5%a10%ac1%16%

ded
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Absolutes/col percents
Table 16
Q.3 How positively or negatively do you feel about the following types of companies? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
High-street fashion chains
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

281331212231655423269174789161231245510 - Extremely positive
2%2%1%2%2%1%2%*2%1%1%2%1%*3%km1%2%m*1%1%1%2%i2%i1%1%1%

3719411164761567321215193511571532134635829
2%4%1%2%3%1%4%nu2%4%npux2%2%2%1%1%2%2%3%km1%1%1%2%5%fghi3%2%2%2%

12335162646132311182826419395667673021395152351261022288
7%6%4%5%9%osuw3%11%nopr4%5%8%ou6%2%5%4%6%6%6%3%4%5%8%hi8%hi7%hi6%5%6%

xsuwx

19049294465301823394846212998801021118346586873632011903917
11%9%8%8%13%uw7%9%8%11%13%uw10%13%8%10%9%9%10%9%8%8%10%11%13%gh10%10%10%

20261446554461333394454143683981201398254797780682332084416
12%11%12%12%10%11%6%12%11%12%12%9%10%9%11%11%13%m9%9%11%11%12%14%hi11%11%11%

548202124185158143551111071181526210330628540432524718724724923315772859213205 - Neutral
32%38%34%33%30%36%28%39%nrt30%33%34%39%nt29%32%33%36%j30%28%31%34%i37%i34%i33%36%a30%33%

v

16347276546392124352830173581621211048462655360441791893684
10%9%7%12%p9%10%10%8%10%8%7%11%10%9%7%11%l10%10%10%9%8%9%9%9%10%9%

1483139444335221939294393410087808910656695450221671893563
9%6%11%8%8%9%11%7%11%8%10%5%9%10%k10%7%8%12%def9%d10%d8%7%5%8%10%9%

100302937313413131928321034835778637856463936261231582812
6%5%8%7%6%8%7%5%5%8%7%6%9%9%j7%7%6%9%ef9%def6%6%5%5%6%8%b7%

51171925201771615111582149404342593435211312711021741
3%3%5%4%4%4%3%6%4%3%3%5%6%5%5%4%4%7%def6%de5%e3%2%3%3%5%b4%

124342849313918253017319461006871839170634031271431803230 - Extremely negative
7%6%8%9%6%10%q9%9%8%5%7%6%13%opqv10%k8%6%8%10%def12%def9%e6%5%6%7%9%b8%
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Absolutes/col percents
Table 17
Q.3 How positively or negatively do you feel about the following types of companies? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Private healthcare companies
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

4.804.944.384.51n4.97ns4.254.68n4.464.67nu4.92ns4.65nu4.73nu4.044.204.66m4.64m4.75m4.074.054.42hi4.86gh5.17fg5.12gh4.74a4.404.57Mean
uwxuwxihii

2.272.272.212.312.342.182.512.202.392.182.222.172.372.292.392.142.342.302.322.252.182.212.222.232.352.30Standard deviation
0.060.110.120.090.120.110.170.130.120.120.100.160.130.070.090.060.070.070.090.080.090.090.100.050.050.04Standard error

3781165292139495140788784315215217719623112878112143173122404351756NET: 7-10
22%22%14%16%27%nps12%25%nsu14%22%nsu24%nsu19%u19%15%16%20%18%21%km15%13%16%21%ghi26%ghi25%ghi20%18%19%

uwxwxxwx

912310195316258228891681811892379417547144564656741430339137937326911409892129NET: 4-6
53%58%54%56%t49%57%t45%60%nrt50%52%54%59%t48%49%51%58%jlm53%47%51%55%i56%i55%i56%i56%a50%53%

v

42211211515512512561741038512235134332253272277333216213155130875056291134NET: 0-3
25%21%32%oqv27%24%31%30%26%28%24%28%22%37%opq35%jkl29%24%26%38%def36%def30%def23%19%18%25%32%b28%

rsvwgg
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Absolutes/col percents
Table 17
Q.3 How positively or negatively do you feel about the following types of companies? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Private healthcare companies
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

1116284--441228-2512465510 - Extremely positive
1%1%2%p1%--1%1%1%2%hj-*1%**6%bcde1%

f

1621443-5523430-142669829
1%2%4%op1%-2%1%1%3%jlm3%-***1%ef8%bcde2%

f

519187241371986887-32422211582288
3%6%p8%p6%6%3%4%3%6%7%ij-1%3%ef3%ef4%ef19%bcde6%

f

12812713637145613189147795045662153917
9%9%12%p10%k7%2%11%k12%k8%k13%hk2%2%5%ef5%ef14%cdef26%bcd10%

ef

13715614832192655271101664217394971524416
9%11%13%p8%9%13%10%10%10%14%hjm1%4%f8%ef11%ef20%cde18%cde11%

ff

4344963901755858175883273983312833152816513613205 - Neutral
30%36%p34%46%ghi28%28%32%33%28%34%h8%23%af36%aef63%abd35%aef16%f33%

jklef

145118104311812452710911311631427742313684
10%8%9%8%9%6%8%10%9%10%3%11%af16%abc9%af9%af4%9%

f

16212372241424712711571431111113840133563
11%n9%6%6%7%12%g13%gm10%10%g6%10%ac20%abc12%ac5%a8%ac2%9%

df
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Absolutes/col percents
Table 17
Q.3 How positively or negatively do you feel about the following types of companies? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Private healthcare companies
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

134866125242154159742559981172182812
9%no6%5%6%g11%gi10%g10%g5%8%g4%13%abcd18%abc9%abc2%4%ac1%7%

d

935625101419151072326553398711741
6%no4%n2%3%7%gjm9%gjm3%4%6%gjm3%16%abcd10%abc4%abc1%2%a*4%

ed

161103591933314630115451926855*713230 - Extremely negative
11%no7%5%5%16%ghjm15%gjm8%g11%gm10%gm4%47%abcd12%abc6%abc*1%ac*8%

ed

4.064.63p5.15op4.80hi3.773.674.32kl4.35kl4.30kl5.21hi1.423.07f4.17ef5.03de5.16de6.76bc4.57Mean
jkljklmffdef

2.312.222.221.982.442.402.182.292.442.101.791.901.911.121.691.672.30Standard deviation
0.060.060.070.100.180.170.090.140.070.060.090.080.060.040.080.060.04Standard error

2062552956827178945203292714827094488756NET: 7-10
14%18%p26%op18%k13%8%16%k17%k18%k25%hij2%3%9%ef8%ef20%cdef59%bcd19%

klmef

7167706422399596275142546677482135466993043192129NET: 4-6
49%55%p56%p62%hij46%46%50%53%48%58%hjk12%38%f60%aef84%abd64%aef38%f53%

kllef

549368217788695187823991903553312866375241134NET: 0-3
37%no26%n19%20%41%gim46%ghi34%gm30%gm35%gm16%87%abc59%abc31%abc8%a16%ac3%28%

jmded
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Absolutes/col percents
Table 17
Q.3 How positively or negatively do you feel about the following types of companies? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Private healthcare companies
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

32151121335355557122771542119191433286110 - Extremely positive
2%3%*2%x3%x1%2%x1%1%1%1%3%x2%1%3%jkm1%1%1%*2%1%3%hi3%hi2%1%2%

5413310172551514767202220287134233774941909
3%2%1%2%3%u1%2%2%4%ux4%ux2%4%u2%2%2%2%3%1%2%g1%3%gi5%dghi1%2%2%2%

96331820511111111715291019464857624716294148321001122138
6%6%5%4%10%qrsu3%5%4%5%4%7%uw6%5%5%5%5%6%5%h3%4%6%h7%h7%h5%6%5%

wx

1704631385826182032494917427883991198355657750512021783807
10%9%9%7%11%w7%9%7%9%14%suw11%w10%12%w8%10%9%11%9%9%9%11%e7%11%10%9%9%

2054835636543232745336618541048613115210674747171772582154726
12%9%10%11%12%11%11%10%12%9%15%q11%15%11%10%12%14%l12%12%10%10%10%16%efg13%11%12%

49818112016515214066961181101365210432525838429126419323320022514467658212585 - Neutral
29%34%33%29%29%35%33%34%33%31%31%33%29%34%j30%35%j27%30%32%33%30%33%30%33%30%31%

1926138834554273238445315369910513912111376886382422422234654
11%11%11%15%v9%13%13%11%11%12%12%10%10%10%12%13%11%13%13%12%9%12%9%12%11%12%

188485257444513343847351542969610912210258798047582102124223
11%9%14%ptv10%8%11%7%12%11%13%8%9%12%10%11%10%11%12%e10%11%e12%e7%12%e10%11%11%

106383649192313231918231014605264735642483944181191292482
6%7%10%npqr9%nv4%6%7%8%nv5%5%5%6%4%6%6%6%7%6%7%7%6%7%4%6%7%6%

v

772892329304189121861344344745383233391911611101711
4%5%2%4%5%7%rtx2%6%rx2%3%4%4%4%5%4%4%4%4%5%d5%6%de3%2%3%6%b4%

9527184229251713271422623716356475635523436241001382370 - Extremely negative
6%5%5%8%6%6%8%5%7%4%5%4%6%7%jk7%j5%4%6%6%7%5%5%5%5%7%b6%
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Absolutes/col percents
Table 18
Q.3 How positively or negatively do you feel about the following types of companies? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Train companies
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

4.734.714.424.385.03su4.264.70u4.384.73uw4.84su4.84su4.98su4.78uw4.514.674.644.78m4.484.444.424.74gh4.99gh4.99gh4.79a4.524.66Mean
wxwxwxwxii

2.272.271.992.242.372.052.292.112.252.142.112.252.212.232.362.062.182.112.092.162.282.322.172.112.292.20Standard deviation
0.060.110.100.090.120.110.160.120.110.120.100.170.120.070.090.060.060.070.080.080.090.100.100.050.050.03Standard error

3521065380139433838688389387415618018422414185109151154104384360744NET: 7-10
21%20%15%14%27%rsu11%19%u14%19%u23%suw20%suw23%suw20%uw16%21%16%21%km16%14%15%22%ghi23%ghi22%ghi19%18%19%

wxxx

89529119431126223611515420118725586195527450655564482343396334378263117610202195NET: 4-6
52%54%54%55%50%59%v57%55%55%52%58%53%54%55%51%59%jl52%55%58%f55%49%56%55%57%a52%55%

465140115172121122488993919838932712462762862511682111921451114905891079NET: 0-3
27%26%32%pv31%pv23%30%p24%32%pv26%25%22%23%26%28%28%25%27%29%e28%e29%e28%e21%23%24%30%b27%
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Absolutes/col percents
Table 18
Q.3 How positively or negatively do you feel about the following types of companies? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Train companies
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

7213356-551722-1141546110 - Extremely positive
*1%p3%p1%3%-1%2%1%2%-****7%bcde2%

f

20274415--5634264-42377909
1%2%4%op4%jkl--1%2%3%jl2%1%e-**1%9%bcde2%

f

6370796131026147271161714181552138
4%5%7%p2%6%m5%5%m5%m6%m6%m*1%2%2%4%cef19%bcde5%

f

1371421012720154319116135284744562223807
9%10%9%7%10%7%8%7%10%12%jm1%1%5%ef5%ef12%cdef27%bcd9%

ef

1801451485234173139135162132297106881474726
12%10%13%14%j16%jk8%6%14%j12%j14%j3%4%11%ef13%ef19%cde18%cde12%

ff

4574333681575758170763253704014630349315612212585 - Neutral
31%31%32%41%ghi27%28%31%28%28%32%10%26%af33%aef59%abd33%aef15%f31%

jklef

189151124361729674513512736981599157244654
13%11%11%9%8%14%12%17%glm12%11%9%a18%abcf17%abc11%a12%a3%12%

f

160158104392733732511797661051295751144223
11%11%9%10%13%16%g13%g9%10%8%16%abc19%abc14%ac7%a11%ac2%11%

d
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Absolutes/col percents
Table 18
Q.3 How positively or negatively do you feel about the following types of companies? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Train companies
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

9887632191538147772536189142472482
7%6%5%5%4%7%7%5%7%6%13%abc11%abc10%abc2%5%ac1%6%

70722917593515523664552931551711
5%n5%n3%4%2%4%6%g5%5%3%16%abcd10%abc3%ac*3%ac1%4%

ed

9286601020235813674213155393552370 - Extremely negative
6%6%5%3%10%gm11%ghi11%ghi5%6%gm4%32%abcd10%abc4%abc*1%1%6%

mmed

4.474.574.99op4.78jk4.65jk3.964.064.65jk4.70jk4.97hj2.073.35f4.20ef4.99de4.91de6.83bc4.66Mean
kffdef

2.102.232.261.952.362.152.292.152.282.092.011.871.771.151.701.762.20Standard deviation
0.050.060.070.100.170.150.100.130.070.060.100.080.060.040.080.070.03Standard error

2262602575339257943239253716696578509744NET: 7-10
15%19%p22%p14%19%12%14%16%21%jkm22%jkm2%3%8%ef8%ef17%cdef61%bcd19%

ef

826729640245108104267160595659882665596913002922195NET: 4-6
56%52%55%64%ghj52%50%49%59%hj52%57%hj22%48%af61%aef83%abd63%aef35%f55%

klef

419403256866080204663142473142762867795311079NET: 0-3
28%n29%n22%22%29%g39%ghi37%ghi25%27%g21%77%abc49%abc31%abc9%a20%ac4%27%

mmded
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Table 18
Q.3 How positively or negatively do you feel about the following types of companies? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Train companies
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

3817414947286561214311417971313191637397610 - Extremely positive
2%3%1%2%2%1%3%1%2%2%1%4%psu3%2%4%jkm1%2%1%1%2%2%3%i3%hi2%2%2%

51178626887221014742232283829161515331256641209
3%3%2%1%5%nw2%4%w3%6%nuwx3%3%w4%nw1%2%4%3%4%3%3%2%2%5%fg2%3%3%3%

15941233759251617285233928757390896637436963491721563288
9%8%6%7%11%uwx6%8%6%8%14%nopr8%6%8%8%8%8%8%8%6%6%10%gh9%10%g8%8%8%

suwx

1805441695647193935355420381139511513011154876873602342194537
11%10%11%12%11%12%9%14%10%10%12%12%10%12%11%10%12%13%9%12%10%11%13%11%11%11%

2386446757545274041677225501469514717513998849269822732905636
14%12%13%13%14%11%13%14%11%18%ru16%16%14%15%l11%13%16%l16%eg16%eg12%14%10%17%eg13%15%14%

51316492174145119518410678136529625023437327619315120321123613962351011335 - Neutral
30%30%25%31%q28%30%25%30%29%q22%31%q32%q27%26%27%33%jlm26%22%25%28%i31%i35%ghi29%i30%a26%28%

165685564475024254225471228901061031209962796164532012184194
10%13%15%noq11%9%12%q12%9%12%7%11%7%8%9%12%9%11%11%10%11%9%9%11%10%11%10%

sv

123533244344521322237291139898489858461795640261751723463
7%10%9%8%6%11%r10%11%prv6%10%7%7%11%r9%10%8%8%10%de10%de11%de8%6%5%9%9%9%

93182235362691113192241955525851554045283316901262162
5%3%6%6%7%6%4%4%4%5%5%2%5%6%6%5%5%6%7%d6%4%5%3%4%6%b5%

562415191491081722117173637314438282824151675741481
3%4%4%3%3%2%5%3%5%6%pu2%4%5%4%4%3%4%4%5%e4%3%2%3%4%4%4%

9618232620251015271219830653666495143404032101131022160 - Extremely negative
6%3%6%5%4%6%5%5%7%q3%4%5%8%pqv7%4%6%5%6%d7%d6%d6%d5%2%6%5%5%

Page 67

Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 19
Q.3 How positively or negatively do you feel about the following types of companies? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Pharmaceutical companies
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

5.045.074.684.915.25nu4.734.974.934.995.16ux5.13nu5.24ux4.734.855.044.935.074.874.644.755.01h5.25gh5.45fg4.994.954.97Mean
wxxihi

2.292.212.242.162.272.162.392.142.452.332.102.312.452.312.352.192.242.312.312.242.262.262.072.242.292.27Standard deviation
0.060.110.120.090.110.110.160.120.120.130.090.170.130.070.090.060.070.070.090.080.090.090.100.050.050.04Standard error

42812976125150844966931021074282224232247274216114157165188137499478977NET: 7-10
25%24%21%22%29%uwx21%25%23%26%28%24%26%23%23%26%22%26%25%h19%22%24%28%gh29%gh24%24%24%

91629619331326721410214919017025589174485435623571431311366364368274109710182115NET: 4-6
53%55%53%56%q51%53%51%53%53%47%58%nq55%48%51%50%56%lm53%49%52%51%54%54%57%i54%52%53%

3691139312410510450677990803010524520924422922817219214712067453474926NET: 0-3
22%21%26%p22%20%26%p25%24%22%25%18%19%29%opv26%j24%22%21%26%de29%def27%de22%d18%14%22%24%23%

w
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Table 19
Q.3 How positively or negatively do you feel about the following types of companies? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Pharmaceutical companies
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

162635781641927-61012577610 - Extremely positive
1%2%3%p2%4%j*1%1%2%2%-1%c1%c**7%bcde2%

f

4529456251454343-36471001209
3%2%4%o2%1%2%2%2%4%4%-1%1%*2%f12%bcde3%

f

10311211237954520103107-22228522243288
7%8%10%p10%k5%2%8%k7%9%k9%k-*2%ef3%ef11%cdef27%bcd8%

ef

1651551333221661361251566209254861954537
11%11%12%8%k10%k3%11%k13%k11%k13%km1%4%10%cef7%ef18%cdef24%cde11%

f

23717615147312767301372159361251411171345636
16%o13%13%12%15%13%12%11%12%19%hij2%7%f14%ef17%ef25%acd16%ef14%

mef

344414374137555315069305325311422474991308511335 - Neutral
23%30%p32%p36%ghi27%25%27%26%27%28%7%25%af27%af60%abd28%af10%28%

jkef

161140117391514564313111731951636050214194
11%10%10%10%7%7%10%16%gjk11%10%7%a17%abcf18%abc7%a11%a2%10%

lmf

145135663122225326113696398131311593463
10%n10%n6%8%11%g11%10%g10%10%g6%15%abc17%abc14%abc4%a3%a1%9%
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Table 19
Q.3 How positively or negatively do you feel about the following types of companies? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Pharmaceutical companies
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

9473491712283520703458796110532162
6%n5%4%4%6%14%ghjl6%g7%g6%g3%14%abcd14%abc7%abc1%1%*5%

md

6652309142025745286138373631481
4%n4%3%2%7%gm10%ghij5%g2%4%2%15%abcd7%abc4%abc*1%*4%

med

94804123182739105837151382213*2160 - Extremely negative
6%n6%n4%6%g9%g13%ghij7%g4%5%3%37%abcd7%abc2%abc*1%*5%

med

4.774.885.33op4.94k4.56k3.644.73k4.88k4.93k5.44hi1.813.66f4.54ef5.23de5.74cd7.19bc4.97Mean
jklmfefdef

2.312.252.182.182.482.372.342.122.302.091.861.941.881.101.571.592.27Standard deviation
0.060.060.070.110.180.170.100.130.070.060.090.080.060.040.070.060.04Standard error

3293233258240171266429033463112988147577977NET: 7-10
22%23%28%op21%k19%k8%23%k24%k25%k29%jkl1%6%f14%ef11%ef31%cde69%bcd24%

mfef

74273064222310294273142573657712735347002972392115NET: 4-6
50%52%56%p58%hjk49%45%50%53%50%57%hjk17%49%af58%aef84%abd63%aef29%f53%

ef

40034018680669815162286168333254251452915926NET: 0-3
27%n24%n16%21%g32%gm47%ghi27%gm23%g25%g15%81%abc45%abc27%abc5%a6%a2%23%

jlmded
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Table 19
Q.3 How positively or negatively do you feel about the following types of companies? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Pharmaceutical companies
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

361351212235845471622822861113191231376810 - Extremely positive
2%2%1%2%2%1%2%2%2%1%1%2%2%2%3%k1%2%k1%1%1%2%3%hi2%2%2%2%

49116817673151015452119213417982031104056969
3%2%2%2%3%1%3%1%4%suw3%3%2%1%2%2%2%3%2%2%1%3%5%ghi2%2%3%2%

147422247582817283538261727669189999038576658351382063458
9%8%6%8%11%px7%8%10%10%11%6%10%8%7%10%m8%9%10%h6%8%10%9%7%7%10%b9%

22958406876382438435063215410710713416813078787085732382775157
13%11%11%12%15%9%12%13%12%14%14%13%15%11%12%12%16%km15%fg13%11%10%13%15%12%14%13%

2707553866769243965457634561191351771841541021069883732853306156
16%14%15%15%13%17%12%14%18%13%17%21%qtv15%12%15%16%17%m18%e17%e15%14%12%15%14%17%b15%

614223156222183148741021231321795412037529345836827121827528227117785863614945 - Neutral
36%41%43%nr39%35%37%37%36%34%36%41%33%33%39%jl34%41%jl34%31%37%i38%i42%i40%i37%42%a32%37%

128493354324822282828241631807692968363604742481781663444
7%9%9%10%p6%12%pv11%p10%p8%8%5%10%9%8%9%8%9%9%11%e8%7%6%10%9%8%9%

9932213234271716171924417686254455231513643171251042293
6%6%6%6%7%7%9%o6%5%5%5%2%5%7%j7%j5%4%6%5%7%d5%6%3%6%5%6%

672110161915513922174174133452732223521201761861472
4%4%3%3%4%4%2%5%2%6%r4%2%5%4%4%4%3%4%4%5%3%3%4%3%4%4%

255461010344652520101812177156783822601
1%1%1%1%2%3%1%1%1%2%1%1%1%2%1%2%1%2%1%2%1%1%2%2%1%1%

491013111111551378221432717202222201717857491070 - Extremely negative
3%2%4%2%2%3%3%2%3%2%2%1%6%pqsv5%jk3%2%2%3%4%3%3%2%2%3%3%3%

w
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Table 20
Q.3 How positively or negatively do you feel about the following types of companies? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Car manufacturers
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

5.395.345.165.37u5.51ux5.055.285.355.53ux5.375.41u5.65nu5.185.075.38m5.31m5.60kl5.38g5.195.135.43g5.51gh5.45g5.225.48b5.35Mean
xm

1.971.841.821.812.031.831.931.872.021.951.791.782.132.042.021.741.841.921.861.931.881.991.851.861.961.91Standard deviation
0.050.090.100.070.100.100.130.110.100.110.080.130.120.060.080.050.050.060.070.070.080.080.090.040.040.03Standard error

4611247213516474507410310310945942102392523222451321541691931294475761023NET: 7-10
27%23%20%24%31%uwx18%25%26%u28%ux28%ux25%28%u26%u22%27%m23%30%km28%gh22%22%25%29%gh27%22%29%b25%

1012347242362283265121170216205279104207574504726648507384440428396298132111322453NET: 4-6
59%64%67%nqv64%v54%66%qv60%60%60%57%63%v64%57%60%58%65%jlm60%58%64%i61%63%59%62%64%a57%61%

23967486675633038435354126017113213510412381121808750281261542NET: 0-3
14%13%13%12%14%o16%o15%13%12%15%o12%7%17%o18%jk15%j12%10%14%14%17%df12%13%10%14%13%13%
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Table 20
Q.3 How positively or negatively do you feel about the following types of companies? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Car manufacturers
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

14233157-442127-12*2636810 - Extremely positive
1%2%3%p1%3%jk-1%2%2%2%-****8%bcde2%

f

2728418521122540-1821371969
2%2%4%p2%3%1%2%1%2%3%i-*1%*3%cdef9%bcde2%

f

1281239322673522108141862315722213458
9%9%8%6%3%3%6%8%l9%kl12%jklm2%1%2%2%15%cdef27%bcd9%

ef

2081491583218187334144187131490521212255157
14%o11%14%8%9%9%13%m13%13%16%hkl3%2%10%cef6%ef26%cdef27%cde13%

mf

256203156543931893317818029541691081101446156
17%n15%13%14%19%15%16%12%16%16%7%10%19%cef13%f23%ace17%cef15%

f

48955844818674841851024164051042004055661378314945 - Neutral
33%40%p39%p48%ghi36%40%34%38%36%35%25%a36%abf44%abe68%abd29%a10%37%

jlfef

14610791262217472710593481081105212133444
10%8%8%7%11%8%9%10%9%8%12%abc19%abc12%abc6%ab3%2%9%

df

8386602211304719533663766814362293
6%6%5%6%5%15%ghil9%gh7%g5%3%15%abcd14%abc7%abc2%1%1%6%

md
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Table 20
Q.3 How positively or negatively do you feel about the following types of companies? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Car manufacturers
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

545637171032916462446502717341472
4%4%3%4%g5%2%5%g6%g4%g2%11%abcd9%abc3%ab2%a1%1%4%

d

24211582688217351484--601
2%2%1%2%g1%3%g1%3%g2%g1%8%abcd2%abcd1%a1%--1%

e

443725613102323120663432-11070 - Extremely negative
3%3%2%1%6%ghim5%gi4%gim1%3%2%16%abcd6%abc**-*3%

ed

5.305.275.49op5.16k5.004.705.055.16k5.35jk5.78hi3.294.06f5.10ef5.13ef6.28cd7.18bc5.35Mean
jklmefdef

1.901.911.931.742.131.821.981.841.951.832.141.701.381.021.281.521.91Standard deviation
0.050.050.060.090.150.130.090.110.060.050.100.070.050.040.060.060.03Standard error

377324323673627123622983952021124702085801023NET: 7-10
26%23%28%o17%17%13%22%k23%k26%klm34%hij5%4%14%cef8%e44%cdef70%bcd25%

klmef

8908686942661351323211626996781803636857262592402453NET: 4-6
61%62%60%69%ghi65%63%58%60%61%58%44%a65%abf75%abe87%abd55%af29%61%

jfef

204201137523649107441518720917410637611542NET: 0-3
14%14%12%14%g18%g24%ghm19%ghm17%g13%g7%51%abcd31%abc12%abc4%ab1%1%13%

ed
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Q.3 How positively or negatively do you feel about the following types of companies? Please use a scale of 0-10, where 0 is extremely negative, 5 is neutral and 10 is extremely positive.
Car manufacturers
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
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Company types
Private

CarPharmaceuticalhealthcareHigh-streetAccountancyHigh-street
manufacturercompanyTrain companycompanyfashion chainEnergy companyTobacco companySupermarketfirmbank

4018401840184018401840184018401840184018Unweighted base

4018401840184018401840184018401840184018Weighted base

14301413118212571368928444166912251179NET: Positive
36%35%29%31%34%23%11%42%30%29%

303316222274259180123273289244Very positive     (+2)
8%8%6%7%6%4%3%7%7%6%

1128109796198311097483211396936935Fairly positive   (+1)
28%27%24%24%28%19%8%35%23%23%

1927175118981773181118131071169419081664Neither positive   (0)
48%44%47%44%45%45%27%42%47%41%nor negative

458581674657587881893493616752Fairly negative   (-1)
11%14%17%16%15%22%22%12%15%19%

2022722643312523961610162269423Very negative     (-2)
5%7%7%8%6%10%40%4%7%11%

661853938988839127725026558851176NET: Negative
16%21%23%25%21%32%62%16%22%29%

0.220.150.050.050.13-0.14-0.880.280.09-0.04Mean

0.920.990.941.000.960.981.120.910.971.04Standard deviation
0.010.020.010.020.020.020.020.010.020.02Standard error
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Q.4 How would you feel about working for the following types of companies?
Summary Table
Base: All respondents
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

5381638116920195597010910314854892612573253352221531992062251736415381179NET: Positive
31%30%22%30%x38%nqr24%30%25%30%x29%34%nsu34%ux25%27%29%29%31%25%26%28%30%33%hi36%ghi31%a27%29%

suwxx

12442103153151815233125131153526970332640516034113131244Very positive     (+2)
7%8%3%5%10%npuw4%9%nux5%6%x9%nux6%8%nx3%6%6%6%6%4%4%6%8%hi9%hi7%i6%7%6%

x

4151227113814880415586721234279208205256266189127159155165139528407935Fairly positive   (+1)
24%23%20%25%28%qsu20%21%20%24%20%28%qsu26%22%22%23%23%25%22%21%22%23%24%29%ghi26%a21%23%

xx

70223215121521218683136148143177641484033474974173382382872853082088807841664Neither positive   (0)
41%43%42%38%41%46%w41%48%w41%40%40%40%41%42%40%45%j39%39%40%40%42%45%i44%43%40%41%nor negative

29493881197269384963768029681811601942181921241521179572364388752Fairly negative   (-1)
17%17%24%ruv21%v14%17%19%18%17%21%v18%18%19%19%18%17%20%22%de21%e21%de17%14%15%18%20%19%

178494160375221264139371356109111991041228278684924164259423Very negative     (-2)
10%9%11%11%7%13%v10%9%11%11%8%8%16%opv11%13%k9%10%14%def14%de11%d10%d7%5%8%13%b11%

471142130179109121597610411511742124290271292322315207230185144965286471176NET: Negative
28%26%36%psv32%v21%30%v29%v27%29%v32%v26%26%34%pv30%31%26%30%36%def35%def32%de27%de21%20%26%33%b29%

0.010.03-0.22-0.070.21n-0.16-0.01x-0.06-0.04n-0.060.05n0.07nu-0.22-0.09-0.08*-0.02-0.21-0.19-0.090.01h0.13gh0.18fg0.03a-0.12-0.04Mean
pqrstxuxxiihi
uwx

1.061.040.981.051.031.011.080.981.061.091.011.041.051.041.081.001.051.051.051.041.051.010.950.991.091.04Standard deviation
0.030.050.050.040.050.050.070.060.050.060.050.080.060.030.040.030.030.030.040.040.040.040.040.020.020.02Standard error

Page 76

Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 22
Q.4 How would you feel about working for the following types of companies?
High-street bank
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

37540639810339351478233241616452011811725631179NET: Positive
25%29%34%op27%k19%17%27%k31%kl29%kl36%hjk4%8%f22%ef22%ef36%cde68%bcd29%

lmfef

599294205522108298-5182324174244Very positive     (+2)
4%7%p8%p5%2%2%4%4%7%jl8%ijkl-1%2%f3%ef5%def21%bcde6%

f

316314304823430125722513181640183158148389935Fairly positive   (+1)
21%23%26%p21%16%15%23%27%kl22%27%hkl4%7%20%ef19%ef31%cde47%bcd23%

mfef

5755725161818191204118459479632193895741982211664Neither positive   (0)
39%41%45%p47%hj39%44%37%44%40%41%15%39%af43%af69%abd42%af27%f41%nor negative

ef

31626916761584513950235156138178251677840752Fairly negative   (-1)
22%n19%n14%16%28%gim22%g25%gm18%20%g13%34%abc32%abc27%abc8%a16%ac5%19%

2051457341303761191221081921167410246423Very negative     (-2)
14%no10%n6%11%14%i18%ghi11%7%11%9%47%abcd21%abc8%ac1%5%ac1%11%

ed

52141524010288822016935726433029432577102471176NET: Negative
35%no30%n21%26%42%ghi39%gim36%gim26%31%g23%81%abc53%abc36%abc9%a22%ac6%29%

mded

-0.20-0.05p0.16o-0.05kl-0.35-0.38-0.170.01j-0.06kl0.12h-1.24-0.65f-0.20e0.14d0.15de0.82bc-0.04Mean
pkljklmfeffdef

1.051.050.981.001.001.021.030.941.061.050.850.920.920.640.930.841.04Standard deviation
0.030.030.030.050.070.070.040.060.030.030.040.040.030.020.040.030.02Standard error
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 22
Q.4 How would you feel about working for the following types of companies?
High-street bank
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

568170931672031016072106101146571202492623403742491461922362311716435821225NET: Positive
33%32%26%30%39%qrs25%30%25%29%28%33%u35%u33%26%30%30%35%m28%25%27%35%ghi34%ghi36%ghi31%30%30%

uwx

14534154146251722242630133065648278553045526047150139289Very positive     (+2)
8%6%4%7%9%x6%9%8%7%7%7%8%8%7%7%7%7%6%5%6%8%9%h10%h7%7%7%

4231367812715776425082751164490184198258296194117147184171124493443936Fairly positive   (+1)
25%25%22%23%30%qrs19%21%18%23%21%26%su27%s25%19%23%23%28%km22%20%21%27%gh25%h26%h24%23%23%

tuwx

80425919026822420687152164182205771544484245624743973023413143292259969121908Neither positive   (0)
47%48%53%nv48%43%51%v43%54%ntv45%50%46%48%42%47%48%50%j44%45%51%48%46%49%47%49%46%47%nor negative

238774987756439335760751364172126154163147102129878269301314616Fairly negative   (-1)
14%14%13%15%o14%16%o19%os12%16%o16%o17%o8%18%o18%k14%14%15%17%e17%e18%ef13%12%14%15%16%15%

10231294022301525341917142485645863824754403412109160269Very negative     (-2)
6%6%8%pv7%4%8%p8%9%pv10%pv5%4%9%p7%9%jk7%5%6%9%def8%d8%d6%d5%2%5%8%b7%

3411087812796955458927991278825718921222622914818312711681410474885NET: Negative
20%20%22%23%18%24%27%ov21%25%v22%21%17%24%27%jkl22%19%21%26%def25%def26%def19%17%17%20%24%b22%

0.160.12*0.070.25qr*0.040.040.010.080.15ux0.180.11-0.030.080.14m0.15m-0.01-0.03*0.18ghi0.21gh0.26gh0.13a0.040.09Mean
stuwxii

0.970.930.920.970.950.951.030.981.020.930.911.001.011.000.970.920.961.010.940.970.960.940.910.941.000.97Standard deviation
0.030.050.050.040.050.050.070.060.050.050.040.080.050.030.040.030.030.030.040.030.040.040.040.020.020.02Standard error
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 23
Q.4 How would you feel about working for the following types of companies?
Accountancy firm
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

39642740210060441537833743332592461581915391225NET: Positive
27%31%35%p26%29%21%28%29%29%37%hij8%11%27%cef19%ef40%cde65%bcd30%

kmfef

859610826169221386112212462131177289Very positive     (+2)
6%7%9%p7%8%4%4%5%7%j10%ij*2%5%cef3%f6%cef21%bcde7%

f

310331295744435131652523213047200137161362936Fairly positive   (+1)
21%24%26%p19%21%17%24%24%22%28%hkm7%8%22%cef16%ef34%cde44%bcd23%

fef

69965555520692942521375705041372554595932092551908Neither positive   (0)
47%47%48%53%g44%45%46%51%50%g43%33%46%af50%af71%abd44%af31%47%nor negative

ef

24821615252425310435161156126156174716028616Fairly negative   (-1)
17%n15%13%13%20%g25%ghi19%gh13%14%13%31%abc28%abc19%abc9%a13%ac3%15%

mdd

1299545281318421980661148735101310269Very negative     (-2)
9%n7%n4%7%6%9%8%7%7%6%28%abcd16%abc4%ac1%3%1%7%

ed

37731019779557014754241222240243210817337885NET: Negative
26%n22%n17%21%27%g34%ghi27%gh20%21%19%59%abc44%abc23%abc10%a15%ac5%22%

mded

-0.020.09p0.23op0.05k0.04-0.17-0.030.07k0.09k0.22hi-0.78-0.46f0.05e0.11ef0.29cd0.80bc0.09Mean
jklmfefdef

0.980.970.930.940.990.950.940.920.960.990.950.930.870.620.870.850.97Standard deviation
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 23
Q.4 How would you feel about working for the following types of companies?
Accountancy firm
Base: All respondents

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

0.020.030.030.050.070.070.040.060.030.030.050.040.030.020.040.030.02Standard error
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 23
Q.4 How would you feel about working for the following types of companies?
Accountancy firm
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

72024713222522615489111159176193691364253914304243302583152752882028947751669NET: Positive
42%46%37%40%43%38%45%39%44%49%nuw44%43%38%44%jk45%k39%40%38%43%44%i41%43%42%44%a39%42%

x

13625103447202220313225201279667157414255446724144129273Very positive     (+2)
8%5%3%6%x9%nx5%11%npuw7%x9%nx9%nx6%12%npuw3%8%j8%6%5%5%7%8%i6%10%di5%7%7%7%

xx

5842221221911791346790127144168491243453253583682892172602322211787506461396Fairly positive   (+1)
34%41%B34%34%34%33%34%32%35%40%38%31%34%36%37%32%34%33%36%36%34%33%37%37%a33%35%

71121315724821418083128133131201651553913574974493822582973042811738468481694Neither positive   (0)
42%40%43%44%41%45%41%45%37%36%46%qr40%43%41%41%45%42%44%d43%41%45%d42%36%41%43%42%nor negative

214605866624821374941422147103951401551185979728678247246493Fairly negative   (-1)
12%11%16%p12%12%12%11%13%13%11%10%13%13%11%11%13%14%m14%10%11%11%13%16%fgh12%13%12%

6818152420197621146624373247454421252521256299162Very negative     (-2)
4%3%4%p4%p4%p5%p4%2%6%ps4%1%4%7%ps4%4%4%4%5%3%4%4%3%5%3%5%b4%

2827873908367284370554827711391281872011638010497107103309346655NET: Negative
16%14%20%p16%p16%17%p14%15%19%p15%11%17%20%p15%15%17%19%m19%h13%15%14%16%22%fgh15%18%16%

0.300.330.150.260.32nx0.220.38nx0.290.270.38nx0.37nu0.35x0.140.34jk0.34j0.240.220.190.33i0.34i0.290.34i0.200.33a0.230.28Mean
x

0.920.860.870.900.930.900.940.861.000.930.790.980.920.920.900.900.910.910.880.900.880.930.950.890.930.91Standard deviation
0.030.040.050.040.050.050.060.050.050.050.040.070.050.030.040.030.030.030.030.030.040.040.040.020.020.01Standard error
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 24
Q.4 How would you feel about working for the following types of companies?
Supermarket
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

5885914901327651233114511532621344132461936221669NET: Positive
40%42%42%34%36%k24%42%km43%k44%km46%klm15%24%f45%cef30%ef41%cef75%bcd42%

ef

839991218335179097310521722169273Very positive     (+2)
6%7%8%5%4%2%6%k6%k8%k8%k1%2%6%cef2%5%cef20%bcde7%

f

506492399112684819898420434591243612281714531396Fairly positive   (+1)
34%35%35%29%33%23%36%k36%k37%km37%km14%22%f39%cef27%f36%cef54%bcd35%

ef

6406004541951031002161094644561862823505191961611694Neither positive   (0)
44%43%39%51%ghi50%ghj48%39%40%40%39%45%ad51%abd38%a62%abd41%a19%42%nor negative

jef

17815116436174985381221319790133647039493Fairly negative   (-1)
12%11%14%o9%8%24%ghij15%ghl14%11%11%24%abc16%ac15%ac8%a15%ac5%12%

lmmde

6551462213817852416552184139162Very negative     (-2)
4%4%4%6%6%4%3%3%5%3%16%abcd9%abc2%c*3%c1%4%

ed

24320221057295710246174172162142151688448655NET: Negative
16%14%18%o15%14%27%ghi19%17%15%15%40%abc25%abc17%ac8%18%ac6%16%

jlmded

0.250.310.280.19k0.20k-0.050.27k0.29k0.33km0.36km-0.40-0.09f0.32c0.23ef0.25ef0.88bc0.28Mean
efdef

0.900.890.940.890.870.830.910.890.930.910.940.910.860.630.870.820.91Standard deviation
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 24
Q.4 How would you feel about working for the following types of companies?
Supermarket
Base: All respondents

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

0.020.020.030.040.060.060.040.050.030.030.050.040.030.020.040.030.01Standard error
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 24
Q.4 How would you feel about working for the following types of companies?
Supermarket
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

257562961644024283549551941129110110945143819011168213232444NET: Positive
15%A10%8%11%12%10%12%10%10%13%12%12%11%14%jk13%j10%9%6%7%11%hi13%hi16%ghi14%hi10%12%11%

781432215153101316155636262833177152438226855123Very positive     (+2)
5%3%1%4%x3%4%x2%3%x4%x4%x3%x3%2%4%3%3%3%2%1%2%4%h6%ghi5%hi3%3%3%

17942263949252019223340133593848362333666667346145177321Fairly positive   (+1)
10%8%7%7%9%6%10%7%6%9%9%8%10%10%j10%j7%6%4%6%9%i10%hi11%hi10%i7%9%8%

4871381081281631064687969111853762852443052371711392082222031295345381071Neither positive   (0)
28%26%30%nw23%31%nw26%23%31%nw26%25%27%33%nw21%30%j28%j27%j22%20%23%29%hi33%hi30%hi27%i26%27%27%nor negative

391116761189590495697921102486185206234267200128146155136128456437893Fairly negative   (-1)
23%22%21%21%18%22%25%o20%27%ov25%o25%ov15%24%o19%24%21%25%m23%21%20%23%20%27%eg22%22%22%

57822814825520016681110134131159651603563154644754532862812092261538467631610Very negative     (-2)
34%42%B41%45%pqr38%41%41%39%37%36%36%41%44%37%36%42%l44%lm52%def48%def39%df31%33%32%41%39%40%

gg

96934422437329625613116623122326989246540521699742653414427364362281130312002502NET: Negative
57%64%B62%66%ov57%64%65%59%64%62%61%55%68%ov57%60%63%m69%klm75%def69%def60%54%54%59%64%61%62%

ghg

-0.71A-0.93-0.94-0.97-0.80n-0.91-0.92-0.85-0.88-0.80-0.81-0.81-0.99-0.77j-0.80j-0.92-1.01-1.19-1.09-0.85h-0.68g-0.65g-0.72h-0.91-0.85-0.88Mean
wkihihii

1.171.111.031.151.141.121.091.121.091.151.121.161.091.161.121.101.081.011.031.111.121.201.141.121.121.12Standard deviation
0.030.050.050.050.060.060.080.060.050.060.050.090.060.040.040.030.030.030.040.040.050.050.050.030.020.02Standard error
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 25
Q.4 How would you feel about working for the following types of companies?
Tobacco company
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

9417217940181275171301471028486230266444NET: Positive
6%12%p15%p10%9%6%14%ik6%11%i13%ik2%5%5%7%f6%f32%bcde11%

f

2539591146953746-41313588123Very positive     (+2)
2%3%5%op3%2%3%2%2%3%4%j-1%1%f2%f1%11%bcde3%

f

69133119291466612931011024355024178321Fairly positive   (+1)
5%10%p10%p8%7%3%12%hik4%8%k9%ik2%4%4%6%f5%21%bcde8%

f

31043033112945531535132427356134141451901991071Neither positive   (0)
21%31%p29%p34%gil22%25%28%i19%28%gi24%14%24%df15%54%abd19%24%df27%nor negative

ef

3283012648656281205325128168143207179113183893Fairly negative   (-1)
22%22%23%22%k27%k13%22%k20%22%k24%k17%26%f23%f22%24%f22%22%

740491379130901162031474434582762545181392401831610Very negative     (-2)
50%no35%33%34%43%55%ghj37%55%ghj39%40%67%abc45%ac57%ace17%51%ac22%c40%

mlmde

10687916442161451433232006947393433967253193533662502NET: Negative
73%no57%56%56%70%hjm69%m59%74%ghj60%64%m84%abc71%ac79%ace38%75%ac44%62%

me

-1.15-0.77p-0.68p-0.77i-1.03-1.15-0.80i-1.21-0.84i-0.87i-1.49-1.11d-1.29f-0.46b-1.18f-0.23b-0.88Mean
klklkkfdefcdef

1.021.111.181.081.041.091.111.021.121.150.820.960.960.890.991.301.12Standard deviation
0.030.030.040.050.070.080.050.060.030.030.040.040.030.030.040.050.02Standard error
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 25
Q.4 How would you feel about working for the following types of companies?
Tobacco company
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

4151477212113875516190741174585223204245256180116169162186116434494928NET: Positive
24%27%20%22%26%u19%25%22%25%20%26%u28%u23%23%23%22%24%21%19%24%24%27%hi24%21%25%b23%

100239263751192117171117395343453014303256178694180Very positive     (+2)
6%4%2%5%u7%ux1%6%u3%6%ux5%u4%7%ux5%u4%6%4%4%3%2%4%5%h8%dfgh4%4%5%4%

i

31412364951017039526956100346818315120221114910213912913099347400748Fairly positive   (+1)
18%23%18%17%19%17%20%19%19%16%23%qw21%19%19%17%18%20%17%17%19%19%19%21%17%20%b19%

76424117124325017676140167156198711664333715354753872692863333142249818321813Neither positive   (0)
45%45%47%43%48%t44%38%50%t46%43%45%44%46%45%42%48%44%44%45%40%49%g46%47%48%a42%45%nor negative

375110821409310349547294832882192200241249202139184129120108455426881Fairly negative   (-1)
22%20%23%25%pv18%26%pv25%19%20%26%pv19%18%23%20%23%22%23%23%e23%e26%ef19%18%23%22%22%22%

15941375941482526323945172810710093951077377545729180216396Very negative     (-2)
9%8%10%10%8%12%12%9%9%11%10%10%8%11%11%8%9%12%def12%df11%d8%8%6%9%11%10%

5341501191991341527480104132127451112993003343433082122611821771376356421277NET: Negative
31%28%33%35%v26%38%prs37%v28%29%37%v29%28%31%31%34%30%32%35%def36%ef36%def27%26%29%31%33%32%

v

-0.10-0.04-0.21-0.20*q-0.30-0.18-0.13u-0.07u-0.22-0.09u-0.03u-0.10u-0.15-0.16-0.13-0.13-0.23-0.26-0.19-0.06g0.01g-0.07hi-0.14-0.14-0.14Mean
uwhihi
x

1.000.950.930.990.980.931.070.930.990.990.981.040.950.991.040.930.970.990.961.010.941.020.900.941.020.98Standard deviation
0.030.050.050.040.050.050.070.050.050.050.040.080.050.030.040.030.030.030.040.040.040.040.040.020.020.02Standard error
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Absolutes/col percents
Table 26
Q.4 How would you feel about working for the following types of companies?
Energy company
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

295331302753730119682813071337143129126479928NET: Positive
20%24%p26%p19%18%14%22%25%k24%k26%klm3%7%f16%ef16%ef27%cde58%bcd23%

fef

4463741361171157722218117140180Very positive     (+2)
3%5%6%p3%3%1%3%4%5%k6%jk**2%e1%2%17%bcde4%

f

252268229623129103572242351135125118119339748Fairly positive   (+1)
17%19%20%16%15%14%19%21%20%20%3%6%f14%ef14%ef25%cde41%bcd19%

fef

65661953819598912271264935231022173746192242771813Neither positive   (0)
45%44%47%51%hj47%44%41%47%43%45%25%39%f41%af74%abd47%ade33%f45%nor negative

eff

34031222880565713260252230137196315759267881Fairly negative   (-1)
23%22%20%21%27%27%24%22%22%20%33%abc35%abc34%abc9%20%ac8%22%

18013185351730721512298158108829309396Very negative     (-2)
12%no9%7%9%8%15%gi13%gi5%11%i8%38%abcd19%abc9%ac1%6%ac1%10%

ed

52044331411573872057437432929430439784123761277NET: Negative
35%n32%n27%30%35%42%ghi37%gi28%33%28%72%abc55%abc43%abc10%26%ac9%32%

mded

-0.25-0.13p-0.02o-0.16k-0.23-0.41-0.26-0.04j-0.14k-0.04j-1.07-0.67f-0.35e0.06b-0.04de0.64b-0.14Mean
pkklfdeffcdef

0.980.980.970.920.900.921.000.901.010.990.890.870.890.570.870.890.98Standard deviation
0.020.030.030.050.070.070.040.050.030.030.040.030.030.020.040.030.02Standard error
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 26
Q.4 How would you feel about working for the following types of companies?
Energy company
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

619200971852051168780131136145621253282953823642161552502442662388914771368NET: Positive
36%37%27%33%39%sux29%44%psu28%36%x38%sux33%38%x35%34%34%34%34%25%26%35%hi36%hi39%hi50%efg43%a24%34%

wxhi

123346326317151531192717166559706625224247735017684259Very positive     (+2)
7%6%2%6%x12%npqs4%8%x5%x9%ux5%x6%x11%nuwx4%7%7%6%6%3%4%6%i7%hi11%fghi10%ghi9%a4%6%

uwx

49616690153142997265100117117441092642363122981901332081971921887153941109Fairly positive   (+1)
29%31%25%27%27%25%36%psu23%28%32%s27%28%30%28%27%28%28%22%22%29%hi29%hi28%hi39%efg35%a20%28%

wxhi

76525617425921420677142140154223771474224145254503902843303263151668909211811Neither positive   (0)
45%48%48%r46%41%51%nrt38%51%nrt39%43%50%nrt48%41%44%47%47%j42%45%d48%d46%d48%d47%d35%43%47%45%nor negative

vvv

23359668279502745634554156113311714918817811991756758191396587Fairly negative   (-1)
14%11%18%op15%15%12%14%16%17%o13%12%9%17%o14%13%13%17%k20%def20%def13%11%10%12%9%20%b15%

gg

9623263724309152826208287149587391384531301677174252Very negative     (-2)
6%4%7%7%5%8%5%5%8%7%5%5%8%7%6%5%7%10%defg6%6%5%4%3%4%9%b6%

h

329829111910480376091717422902051672072612691581351069674268570839NET: Negative
19%15%25%op21%20%20%18%21%25%op20%17%14%25%op21%19%19%24%kl31%def26%def19%16%14%16%13%29%b21%

gg

0.190.24-0.040.11x0.27ns0.060.28ns0.070.120.16x0.17x0.31ns0.070.120.160.170.09-0.14-0.030.16h0.23hi0.31gh0.41fg0.35a-0.090.13Mean
uwxuxuwxiihi

0.950.880.890.951.010.920.960.901.050.960.890.950.980.990.930.920.980.970.910.940.900.950.950.900.960.96Standard deviation
0.030.040.050.040.050.050.070.050.050.050.040.070.050.030.040.030.030.030.040.030.040.040.040.020.020.02Standard error
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Reputation and Trust Survey
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Absolutes/col percents
Table 27
Q.4 How would you feel about working for the following types of companies?
High-street fashion chain
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

37149450313171451658341942641683652001345591368NET: Positive
25%35%p44%op34%k34%k21%30%31%36%jk37%jk10%12%40%bce24%ef28%ef67%bcd34%

fef

478912335723215877643431911179259Very positive     (+2)
3%6%p11%op9%kl4%1%6%k6%k8%k7%k1%1%5%cef2%e2%e22%bcde6%

f

3244053809564431336833235037653221821233801109Fairly positive   (+1)
22%29%p33%p25%31%20%24%25%29%30%jk9%12%35%bce22%ef26%ef46%bcd28%

fef

674657480203871052331215194971722613995512052241811Neither positive   (0)
46%47%n42%53%ghj42%50%42%45%45%43%42%a47%a44%a66%abd43%a27%45%nor negative

lef

297166125323649102451441671011521226710441587Fairly negative   (-1)
20%no12%11%8%17%m23%ghm18%hm17%m13%14%m25%acd27%acd13%ac8%a22%acd5%15%

12976462014115120676996772814307252Very negative     (-2)
9%no5%4%5%7%5%9%gh7%6%6%24%abcd14%abc3%a2%6%acd1%6%

ed

426242171515059153642112371972291508113448839NET: Negative
29%no17%15%13%24%m28%hm28%ghm24%m18%20%m48%abc41%abc16%ac10%a28%acd6%21%

dd

-0.090.19p0.35op0.25ij0.07-0.11-0.010.050.20jk0.17jk-0.61-0.42f0.25b0.15be-0.04ef0.82b0.13Mean
kceffcdef

0.950.920.950.920.940.821.020.970.950.960.970.890.860.660.910.850.96Standard deviation
0.020.020.030.050.070.060.040.060.030.030.050.040.030.020.040.030.02Standard error
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 27
Q.4 How would you feel about working for the following types of companies?
High-street fashion chain
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

607187103180189103666612114913459862662873553492051512202262462097245321257NET: Positive
35%35%29%32%ns36%nsu26%33%ns23%34%nsu41%nps30%37%nsu24%28%33%32%33%m23%25%31%i33%hi36%hi44%fgh35%a27%31%

uwxi

13337133655121411293433152154726978372730517555162112274Very positive     (+2)
8%7%4%6%11%nsuw3%7%4%8%ux9%sux8%ux10%sux6%6%8%6%7%4%4%4%8%gi11%ghi12%ghi8%a6%7%

x

47415091144134915254931151014465212214286271168125190175171153562421983Fairly positive   (+1)
28%28%25%26%n26%n23%26%19%26%n32%nps23%27%n18%22%24%26%25%19%21%27%hi26%i25%i32%hi27%a21%24%

u

74325115625322818776146148140205691644143715344543722613233223121838828921773Neither positive   (0)
43%47%43%45%44%47%38%52%qrt41%39%46%43%45%43%42%48%j42%43%44%45%48%d46%d38%43%45%44%nor negative

245736180697642475948811776171150146190182117119947868314343657Fairly negative   (-1)
14%14%17%14%13%19%o21%oqv17%16%13%18%o11%21%oqv18%k17%13%18%k21%def20%ef17%e14%12%14%15%17%16%

w

1172741493635162333242215361036878811166755354017129203331Very negative     (-2)
7%5%11%p9%p7%9%8%8%9%p7%5%9%10%p11%jk8%7%8%13%defg11%def8%d5%6%4%6%10%b8%

36299103129105112586993721033211227521722527129818417412911886443545988NET: Negative
21%18%28%qv23%20%28%qv29%qv25%26%20%23%20%31%opq29%k25%20%25%k34%def31%def24%de19%18%18%22%28%b25%

vwgg

0.150.18-0.080.07n0.20ns-0.080.03-0.050.07n0.24ns0.10nu0.17ns-0.12-0.060.08m0.11m0.07m-0.20-0.120.03h0.17gh0.24gh0.34fg0.15a-0.050.05Mean
uxtuwxxuxiiihi

0.990.931.011.001.030.941.040.921.051.020.951.061.011.031.020.951.011.031.010.950.941.000.980.991.011.00Standard deviation
0.030.040.050.040.050.050.070.050.050.050.040.080.050.030.040.030.030.030.040.030.040.040.050.020.020.02Standard error
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 28
Q.4 How would you feel about working for the following types of companies?
Private healthcare company
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

35644645511842491728132045323412531791715901257NET: Positive
24%32%p39%op31%l20%24%31%l30%l28%39%hij6%7%28%cef21%ef36%cde71%bcd31%

klmfef

648013025843910869533362712192274Very positive     (+2)
4%6%11%op7%k4%2%7%k4%7%k8%ik1%1%4%ef3%ef3%e23%bcde7%

f

293365325933546133712343592037217151159398983Fairly positive   (+1)
20%26%p28%p24%17%22%24%26%l20%31%hjk5%7%24%cef18%ef34%cde48%bcd24%

lmfef

6336444951978684247113475515912524205962161981773Neither positive   (0)
43%46%43%51%h41%41%45%42%41%44%22%45%af46%af72%abd46%af24%44%nor negative

ef

2982121464953469050221138134177194546335657Fairly negative   (-1)
20%no15%13%13%25%gjm22%gm16%g19%g19%gm12%33%abc32%abc21%abc6%13%ac4%16%

dd

183905821272843241325316188475229331Very negative     (-2)
12%no6%5%5%13%gm14%gm8%g9%g12%gjm5%39%abcd16%abc5%ac1%5%ac1%8%

ed

48230220470807513374353190295265241588644988NET: Negative
33%no22%n18%18%38%gij36%gjm24%g28%gm31%gjm16%72%abc47%abc26%abc7%18%ac5%25%

mded

-0.170.10p0.28op0.14hk-0.27-0.240.06h-0.02l-0.07l0.26h-1.05-0.55f*e0.17def0.16de0.88bc0.05Mean
lklijklmffdef

1.020.950.990.911.011.001.000.981.070.930.940.860.900.610.860.851.00Standard deviation
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 28
Q.4 How would you feel about working for the following types of companies?
Private healthcare company
Base: All respondents

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

0.030.030.030.050.070.070.040.060.030.030.050.030.030.020.040.030.02Standard error
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Reputation and Trust Survey
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Absolutes/col percents
Table 28
Q.4 How would you feel about working for the following types of companies?
Private healthcare company
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

55516892134192875960112127162531052762473143452311722142012141505496341182NET: Positive
32%31%25%24%37%suw22%30%21%31%suw35%suw37%suw33%suw29%29%28%28%32%26%29%30%30%32%31%27%32%b29%

xxx

126251119587161023222115175159526031254442631693129222Very positive     (+2)
7%5%3%3%11%npsu2%8%uwx4%6%u6%u5%u10%suwx5%5%7%5%6%4%4%6%i6%i9%dhi3%5%7%b6%

wx

42914380115134804349881051403888225188263285200147170159151134456505961Fairly positive   (+1)
25%27%22%20%26%s20%21%18%24%29%suw32%rst23%24%24%21%24%27%l23%25%24%23%22%28%22%26%b24%

uwx

775258171267218211911591731581938117645241156746740028633233334020610248741898Neither positive   (0)
45%48%47%48%42%53%pv45%57%pqt48%44%44%50%49%47%47%51%j43%46%48%46%49%50%43%50%a44%47%nor negative

vwx

2858068114847336475752611863156153171194161941181158897353320674Fairly negative   (-1)
17%15%19%20%op16%18%18%17%16%14%14%11%17%16%17%15%18%18%e16%16%17%13%20%e17%16%17%

983332472830151521242691871646268834452273524123142264Very negative     (-2)
6%6%9%8%5%8%7%5%6%7%6%5%5%7%7%6%6%9%def7%f7%f4%5%5%6%7%7%

3821129916111210451637776872781226217233262243138170143123121476462938NET: Negative
22%21%28%op29%opq21%26%25%22%21%21%20%17%22%24%25%21%24%28%ef23%24%e21%18%25%e23%23%23%

rv

0.120.09-0.08-0.100.21s-0.100.05-0.030.10u0.14uw0.16su0.20su0.07uw0.030.030.060.07-0.070.020.05i0.11i0.18gh0.050.020.080.05Mean
uwxwxxwxwxi

0.960.910.940.931.020.861.010.840.940.960.930.950.900.950.980.890.960.960.930.970.900.950.910.900.980.94Standard deviation
0.030.040.050.040.050.050.070.050.050.050.040.070.050.030.040.030.030.030.040.030.040.040.040.020.020.01Standard error
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 29
Q.4 How would you feel about working for the following types of companies?
Train company
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

40341536410154491348037437549532601411375421182NET: Positive
27%30%32%26%26%23%24%30%33%jk32%j12%9%28%cef17%e29%cef65%bcd29%

ef

56868015135281571712434158160222Very positive     (+2)
4%6%p7%p4%6%2%5%6%6%6%*1%4%cef2%2%19%bcde6%

f

347329285864044107663033044849226126129382961Fairly positive   (+1)
24%24%25%22%19%21%19%24%26%j26%j12%9%25%cef15%e27%cef46%bcd24%

ef

6866655462021071062401255245371462684196032272341898Neither positive   (0)
47%48%47%52%j52%51%44%46%46%46%36%a48%af46%af73%abd48%af28%47%nor negative

ef

25523318559353412055177180111151194818947674Fairly negative   (-1)
17%17%16%15%17%16%22%ghm20%15%16%27%abc27%abc21%ac10%a19%ac6%17%

dd

1277958231220569736810486416208264Very negative     (-2)
9%no6%5%6%6%9%i10%ghi3%6%6%25%abcd15%abc4%ac1%4%ac1%7%

ed

382313243824754176642502482152362358810955938NET: Negative
26%n22%21%21%23%26%32%ghi24%22%21%52%abc42%abc26%ac11%a23%ac7%23%

lmded

-0.030.08p0.12p0.03j0.04-0.09-0.130.09j0.11jk0.11jk-0.65-0.48f0.02e0.07ef0.03ef0.77bc0.05Mean
fdef

0.950.930.930.880.920.921.000.890.950.940.990.880.890.590.830.860.94Standard deviation
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 29
Q.4 How would you feel about working for the following types of companies?
Train company
Base: All respondents

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

0.020.030.030.040.070.070.040.050.030.030.050.040.030.020.040.030.01Standard error
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 29
Q.4 How would you feel about working for the following types of companies?
Train company
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

6281941141821901357399135136153641332963283913972991902442192532087326811413NET: Positive
37%36%32%32%36%34%36%35%37%37%35%40%37%31%38%m35%37%m34%32%34%32%37%44%fgh36%35%35%

i

14840173761212513324129211977797981553748557645168149316Very positive     (+2)
9%7%5%7%12%npsu5%13%npsu5%9%x11%npsu7%13%npsu5%8%9%7%8%6%6%7%8%11%ghi9%8%8%8%

wxwxwxwx

47915497145128114488610294125431152192493133162441531971641761635645331097Fairly positive   (+1)
28%29%27%26%25%28%24%31%28%26%28%27%32%23%28%m28%m29%m28%26%27%24%26%34%efh28%27%27%

71625615524624017879138147155200691454443764984343632473303383011718968551751Neither positive   (0)
42%48%43%44%46%44%39%49%41%43%45%43%40%46%j43%45%40%42%41%46%d50%dhi45%d36%44%43%44%nor negative

25464669263593331534969175014111714617713111693728784281300581Fairly negative   (-1)
15%12%18%osv16%12%15%16%11%15%14%16%10%14%15%13%13%16%15%f19%efg13%11%13%18%f14%15%14%

i

11524274229311614282220113374547866824349483614139133272Very negative     (-2)
7%5%7%8%6%8%8%5%8%6%5%7%9%p8%6%7%6%9%de7%d7%d7%d5%3%7%7%7%

368889313593894944817189288321517122524321315914211912398420433853NET: Negative
22%A16%26%sv24%sv18%22%24%s16%22%20%20%17%23%22%20%20%23%24%ef27%efg20%18%18%20%21%22%21%

0.170.230.030.070.25wx0.090.170.190.160.23x0.170.29wx0.100.090.21m0.150.160.070.040.140.160.25hi0.30gh0.170.130.15Mean
i

1.010.910.970.991.000.971.090.871.031.020.931.051.011.000.990.980.991.031.000.960.971.000.960.990.990.99Standard deviation
0.030.040.050.040.050.050.080.050.050.060.040.080.050.030.040.030.030.030.040.030.040.040.050.020.020.02Standard error
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 30
Q.4 How would you feel about working for the following types of companies?
Pharmaceutical company
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

48946346111278471908440747329753132032005941413NET: Positive
33%33%40%op29%37%k22%35%k31%35%k41%hij7%13%f34%cef24%ef42%cde71%bcd35%

kmfef

921031213494451510210145372028223316Very positive     (+2)
6%7%11%op9%k4%2%8%k6%9%k9%k1%1%4%ef2%6%cef27%bcde8%

f

3973613407869431466930537225702751831723711097Fairly positive   (+1)
27%26%29%20%33%km21%26%26%27%m32%hjk6%13%f30%cef22%ef36%cde45%bcd27%

mfef

61066847320185712381174815061072563925712172071751Neither positive   (0)
41%48%np41%52%ghj41%34%43%44%42%44%k26%46%af43%af69%abd46%af25%44%nor negative

klef

2471641704831498650185119128157167564726581Fairly negative   (-1)
17%o12%15%13%15%24%ghj16%g18%g16%g10%31%abc28%abc18%abc7%a10%a3%14%

mdd

1259750231442361775611457042295272Very negative     (-2)
9%n7%n4%6%7%20%ghij7%6%7%5%35%abcd13%abc5%abc*2%ac1%7%

lmed

37226122072459112267260181273227209585630853NET: Negative
25%no19%19%19%22%44%ghi22%g25%g23%g16%67%abc41%abc23%abc7%a12%ac4%21%

jlmded

0.060.15p0.27op0.13k0.13k-0.400.14k0.06k0.15k0.29hi-0.94-0.39f0.11e0.19ef0.34cd0.94bc0.15Mean
jkmfefdef

1.010.960.980.950.961.081.000.961.010.950.970.890.910.600.810.830.99Standard deviation
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 30
Q.4 How would you feel about working for the following types of companies?
Pharmaceutical company
Base: All respondents

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

0.030.030.030.050.070.080.040.060.030.030.050.040.030.020.040.030.02Standard error
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 30
Q.4 How would you feel about working for the following types of companies?
Pharmaceutical company
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

6471871001951881307995144129162661432893333694393102122272362761695998311430NET: Positive
38%35%28%35%36%x32%40%x34%40%x36%37%x41%x40%x30%38%m33%41%km35%36%32%35%41%g35%29%42%b36%

16726154360141621273727182567747786544048488330108195303Very positive     (+2)
10%A5%4%8%u12%pux3%8%u7%7%u10%ux6%11%ux7%7%8%7%8%6%7%7%7%12%dfgh6%5%10%b8%

i

48016184152128116637511792135481182232592923532561731791881931394916361128Fairly positive   (+1)
28%30%23%27%24%29%31%27%32%vx25%30%x30%33%vx23%30%m26%33%km29%29%25%28%29%29%24%32%b28%

795267197259248208871541661572117316649140557145940328437234930721210618661927Neither positive   (0)
46%50%55%qrt46%48%52%43%55%qtw46%44%48%45%46%51%j46%51%j43%46%48%52%di52%45%44%52%a44%48%nor negative

w

201594577583626243656501438108106119125946390676481270188458Fairly negative   (-1)
12%11%12%14%11%9%13%8%10%15%su11%9%10%11%12%11%12%11%11%13%10%9%17%efhi13%a10%11%

702520312827981620198156631555168372824291611884202Very negative     (-2)
4%5%6%6%5%7%5%3%4%5%4%5%4%7%l4%5%5%8%defg6%4%4%4%3%6%4%5%

2718465108866335325175692253174137174176162100117919397389272661NET: Negative
16%16%18%s19%s16%16%17%11%14%21%s16%14%15%18%16%16%16%19%ef17%16%13%14%20%ef19%a14%16%

0.280.190.080.170.26x0.130.260.27x0.29ux0.200.23x0.33ux0.27x0.120.27m0.190.28m0.150.190.180.250.35dg0.180.100.34b0.22Mean
hi

0.940.870.860.950.980.880.940.830.901.000.890.970.900.940.910.900.940.970.940.880.860.960.900.900.930.92Standard deviation
0.030.040.050.040.050.050.060.050.040.050.040.070.050.030.040.030.030.030.040.030.040.040.040.020.020.01Standard error
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 31
Q.4 How would you feel about working for the following types of companies?
Car manufacturer
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

522463445105704320510142246484773251442525481430NET: Positive
36%33%39%o27%33%k21%37%km37%km37%km40%km20%e14%36%cef17%53%cde66%bcd36%

fef

949611228127321691115145461848172303Very positive     (+2)
6%7%10%op7%6%3%6%6%8%10%jk3%e1%5%ce2%10%cdef21%bcd8%

ef

4283673327758361748433134970732791272043761128Fairly positive   (+1)
29%26%29%20%28%17%32%km31%km29%km30%km17%13%30%cef15%43%cde45%cde28%

ff

6877215192081011172411175505381722954406001882311927Neither positive   (0)
47%52%np45%54%gij48%56%ij44%44%48%46%42%a53%abf48%ab72%abd40%a28%48%nor negative

ef

157156145503333784011710068120130732641458Fairly negative   (-1)
11%11%13%13%g16%gh16%g14%gh15%g10%9%17%abc22%abc14%abc9%a6%5%11%

d

1055245225162711605786651915711202Very negative     (-2)
7%no4%4%6%2%8%l5%4%5%5%21%abcd12%abc2%2%1%1%5%

ed

26220819073384910450177157154185149883352661NET: Negative
18%15%16%19%g18%24%gh19%g19%15%14%37%abc33%abc16%abc11%a7%6%16%

dd

0.170.210.28p0.100.19k-0.080.19k0.21k0.24km0.31jk-0.35-0.300.22c0.07ef0.55cd0.79bc0.22Mean
mefefdef

0.950.870.940.920.850.880.920.910.930.941.090.870.830.620.810.870.92Standard deviation
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 31
Q.4 How would you feel about working for the following types of companies?
Car manufacturer
Base: All respondents

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

0.020.020.030.050.060.060.040.050.030.030.050.030.030.020.040.030.01Standard error
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 31
Q.4 How would you feel about working for the following types of companies?
Car manufacturer
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
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Actions
Changed a habitSigned a

or made apetitionPraised aComplained
decision on the(online orparticularComplainedabout aComplained

basis ofoffline) -business and/ordirectly to aparticularabout a
comments abouteither about aits product orbusiness onbusiness onparticular
a business youbusiness orWritten to orservice on anTwitter,Twitter,business on an
had seen onlinecalling for acalled aonline reviewFacebook orFacebook oronline review

or on socialbusiness to dobusiness tosite or onlineanother socialanother socialsite or online
mediasomethingcomplaincomment feedmediamediacomment feed

4018401840184018401840184018Unweighted base

4018401840184018401840184018Weighted base

11321478225418756937261135Done in the past
28%37%56%47%17%18%28%

671455527515592571745Thought seriously
17%11%13%13%15%14%19%about, but did not

2215208512371628273327212139Have not done or
55%52%31%41%68%68%53%thought about doing
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 32
Q.5 Have you ever done, or seriously thought about doing, any of the following?
Summary Table
Base: All respondents

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

535163103143138114757196116120471122362653033312081551961772381605905451135Done in the past
31%30%28%25%26%28%37%prs25%27%32%27%29%31%25%30%m27%31%m24%26%27%26%35%fgh34%fhi29%28%28%

vwi

3461237097116533766646674307214316722221211375115150152140359386745Thought seriously
20%23%19%17%22%u13%18%23%u18%18%17%18%20%u15%19%20%m20%m13%13%16%22%ghi22%ghi29%fgh18%20%19%about, but did not

i

8312521893222692368914420217924884178576443588531554367405350286178110110382139Have not done or
49%47%52%57%nt51%59%nt44%51%56%t50%56%t52%49%60%jkl51%53%49%63%def61%def57%de52%de42%37%54%53%53%thought about doing

g
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 33
Q.5 Have you ever done, or seriously thought about doing, any of the following?
Complained about a particular business on an online review site or online comment feed
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

36337439882677616276340302200623831281312311135Done in the past
25%27%34%op21%32%m36%gm29%m28%30%m26%49%abc11%42%abc15%e28%ce28%ce28%

dee

1882642927439449356230191745522213273187745Thought seriously
13%19%p25%op19%19%21%17%21%20%16%18%e10%24%bce16%e16%e23%bce19%about, but did not

f

920755464230101882951365796661354413095722684132139Have not done or
63%no54%n40%60%hkl49%42%54%k51%50%57%hk33%79%abc34%69%abd57%adf50%df53%thought about doing

dff
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 33
Q.5 Have you ever done, or seriously thought about doing, any of the following?
Complained about a particular business on an online review site or online comment feed
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

411101648210763525056747627761371802022066460118141184159368358726Done in the past
24%19%18%15%20%w16%26%pru18%15%20%17%17%21%w14%21%m18%m19%m7%10%16%hi21%hi27%fgh33%fgh18%18%18%

wxii

2851015877994829404038452372131120168153676492102127120291280571Thought seriously
17%19%16%p14%19%pqr12%14%14%11%11%10%14%20%pqr14%14%15%14%8%11%13%i15%i19%ghi25%fgh14%14%14%about, but did not

uuwi

1016336240404316290120192266249321110213686576743715743473507434365199139013302721Have not done or
59%62%66%72%ntv61%72%ntv60%68%n73%ntv69%nv73%ntv69%59%72%jkl66%67%67%85%def79%def71%def64%de54%d42%68%68%68%thought about doing

ghg
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 34
Q.5 Have you ever done, or seriously thought about doing, any of the following?
Complained about a particular business on Twitter, Facebook or another social media
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

124259343645266784924115716492559047162726Done in the past
8%19%p30%op17%25%gjm32%ghi14%18%21%gj14%40%abc2%28%abce11%e10%e19%bce18%

jmde

1311932476441286937190127574114513139158571Thought seriously
9%14%p21%op17%g20%gj14%12%14%17%g11%14%be7%16%be16%be8%19%be14%about, but did not

12169415642571141144051827178751895085156113865112721Have not done or
83%no68%n49%67%kl55%55%73%hkl68%kl62%75%hik46%91%abc56%f73%adf82%acd62%f68%thought about doing

lmdff
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 34
Q.5 Have you ever done, or seriously thought about doing, any of the following?
Complained about a particular business on Twitter, Facebook or another social media
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

373123568512052455250608621651251412152125956108140194136362331693Done in the past
22%23%16%15%23%oru13%22%ruw18%14%16%20%u13%18%13%16%19%m20%m7%9%15%hi21%ghi29%fgh28%fgh18%17%17%

wxii

343755770946034374553443266132144162154645094118126140303289592Thought seriously
20%A14%16%p12%18%pw15%17%p13%13%15%10%20%pw18%pw14%16%15%14%7%8%13%hi17%hi19%ghi29%efg15%15%15%about, but did not

hi

996339248407309290122193266249311108230697590737709752490514419356202138413492733Have not done or
58%63%69%v72%ntv59%72%ntv61%68%v73%ntv69%v70%tv67%64%73%jkl67%66%66%86%def82%def72%def62%de53%d42%68%69%68%thought about doing

gg
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 35
Q.5 Have you ever done, or seriously thought about doing, any of the following?
Complained directly to a business on Twitter, Facebook or another social media
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

11524833071416185422281491401323910346152693Done in the past
8%18%p29%op18%g20%g29%ghi15%16%20%g13%34%abc2%26%abce12%e10%e18%bce17%

jmde

1142122666138376343198136632916711633185592Thought seriously
8%15%p23%op16%18%gj18%11%16%17%gj12%15%be5%18%bce14%be7%22%bcef15%about, but did not

12429335582531291114031837238742075165086143944952733Have not done or
84%no67%n48%66%k62%53%73%hkl68%k63%k75%hik50%92%abc56%74%adf83%acd60%f68%thought about doing

mlmdff
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 35
Q.5 Have you ever done, or seriously thought about doing, any of the following?
Complained directly to a business on Twitter, Facebook or another social media
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

7812521592352351971011291721992046917539539452855743528531930930821810238521875Done in the past
46%47%44%42%45%49%50%46%47%55%opv46%43%48%41%45%47%m52%lm50%48%44%46%46%46%50%a43%47%

wx

25273427799262839443845265211511513515081487684126101263251515Thought seriously
15%14%12%u14%u19%pqr6%14%u14%u12%u10%10%16%u14%u12%13%12%14%9%8%11%12%h19%fgh21%fgh13%13%13%about, but did not

uxii

68021216125118917972113146125193661354453674503673592633222832421597638661628Have not done or
40%39%45%qv45%qv36%45%qv36%40%40%35%44%q41%37%47%jk42%j40%j34%41%d44%de45%de42%d36%33%37%44%b41%thought about doing
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 36
Q.5 Have you ever done, or seriously thought about doing, any of the following?
Praised a particular business and/or its product or service on an online review site or online comment feed
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

7206285261541071142561295035692401366362162533931875Done in the past
49%45%46%40%52%m55%hm46%48%44%49%hm59%ace24%70%abc26%54%ce47%ce47%

ef

129160226502326513917513332488913355158515Thought seriously
9%11%p20%op13%11%12%9%14%15%gj11%8%9%10%16%def12%19%bde13%about, but did not

f

62260540118077682441014704571373731894831652811628Have not done or
42%n43%n35%47%gik37%33%44%k37%41%39%34%d67%abc21%58%abd35%d34%d41%thought about doing

dff
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 36
Q.5 Have you ever done, or seriously thought about doing, any of the following?
Praised a particular business and/or its product or service on an online review site or online comment feed
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

87233822130227223511017520921622977209474446655680575387420386329157113911152254Done in the past
51%63%B61%opv54%52%59%55%62%opv58%60%o52%48%58%50%51%59%lm63%lm66%def65%def59%de57%de49%d33%56%57%56%

wgg

28561407687453527385254274712112014114565456976139133253274527Thought seriously
17%A11%11%13%17%rs11%17%rs10%11%14%12%17%13%13%14%13%14%7%7%10%11%i21%fgh28%efg12%14%13%about, but did not

ihi

555139101185164121577911594159561063603103182492351652272152081876575801237Have not done or
32%A26%28%33%31%30%28%28%32%26%36%qx35%29%38%jk35%jk29%j23%27%28%32%32%31%39%efg32%29%31%thought about doing

hi
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 37
Q.5 Have you ever done, or seriously thought about doing, any of the following?
Written to or called a business to complain
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

9628064861561211303371686256843182446592743464142254Done in the past
65%no58%n42%40%58%m62%m61%hm63%hm54%m59%m78%ace44%c72%ace33%73%ace50%c56%

1091452735724305134163138364511314238153527Thought seriously
7%10%p24%op15%j11%14%9%13%14%j12%9%8%12%be17%bde8%18%bdef13%about, but did not

f

40044139517363491636736133855269142417892651237Have not done or
27%32%p34%p45%ghi30%23%30%25%31%29%13%48%abd16%50%abd19%32%bdf31%thought about doing

jklff
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 37
Q.5 Have you ever done, or seriously thought about doing, any of the following?
Written to or called a business to complain
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

64119614920818213572115145133141541443123094034533002162462352632187607181478Done in the past
37%36%41%p37%35%34%36%41%p40%p37%32%34%40%33%35%36%42%klm34%36%34%35%39%46%fgh37%36%37%

i

226862851863825383448422044981181271136543638711682224231455Thought seriously
13%16%8%9%17%pruw9%12%14%x9%13%x10%12%12%10%13%11%11%7%7%9%13%ghi17%ghi17%ghi11%12%11%about, but did not

x

84625618530425422910412818318125987173545448584508510338408355297178106510202085Have not done or
49%48%51%54%s49%57%ns52%45%51%50%59%nqr54%48%57%jl51%52%j47%58%def57%de57%de52%de44%37%52%52%52%thought about doing

sv
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 38
Q.5 Have you ever done, or seriously thought about doing, any of the following?
Signed a petition (online or offline) - either about a business or calling for a business to do something
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

516481481112951461861194463512991474951371232771478Done in the past
35%35%42%op29%46%gjm70%ghi34%44%gjm39%gm30%73%abc26%c54%abc17%26%c33%bce37%

jlmdee

108150198372295721165121233211411041136455Thought seriously
7%11%p17%op10%11%4%10%k8%14%gikm10%k6%6%12%ef13%bef9%16%bef11%about, but did not

8487624742369154308129537688883793065853094182085Have not done or
58%n55%n41%61%hik44%k26%56%hkl48%k47%k59%hik22%68%adf33%f70%adf65%adf50%df52%thought about doing

ll
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Reputation and Trust Survey
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Absolutes/col percents
Table 38
Q.5 Have you ever done, or seriously thought about doing, any of the following?
Signed a petition (online or offline) - either about a business or calling for a business to do something
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

5301739616016610665759210698481202312213273531841531812022361765915401132Done in the past
31%32%27%28%p32%p26%32%p27%25%29%22%30%33%p24%25%29%m33%lm21%26%25%30%i35%ghi37%ghi29%27%28%

31310546649859396574518126691461651781821317295123141109300371671Thought seriously
18%20%13%11%19%w15%19%w23%quw20%wx14%18%w16%19%w15%19%16%17%15%12%13%18%gh21%ghi23%ghi15%19%b17%about, but did not

x

8692602203392592369714119620526387173578489609539560372441351299193115810582215Have not done or
51%48%61%nst60%nst50%59%ntv48%50%54%57%60%nst54%48%61%jk56%55%50%64%def62%def62%def52%de44%40%57%54%55%thought about doing

vvv
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 39
Q.5 Have you ever done, or seriously thought about doing, any of the following?
Changed a habit or made a decision on the basis of comments about a business you had seen online or on social media
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

33738341286758714189339283221593891011252361132Done in the past
23%27%p36%op22%36%gjm42%ghj26%33%gjm30%gm24%54%abc11%43%abc12%26%ce28%ce28%

mdee

2032182507039187533200212445616113081199671Thought seriously
14%16%22%op18%k19%k9%14%12%17%k18%ijk11%10%18%ef16%e17%ef24%bcd17%about, but did not

ef

932792492228931033351466096651454423646022673962215Have not done or
63%no57%n43%59%l45%49%61%hkl54%53%57%l35%79%abc40%72%abd57%adf48%df55%thought about doing

dff
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Absolutes/col percents
Table 39
Q.5 Have you ever done, or seriously thought about doing, any of the following?
Changed a habit or made a decision on the basis of comments about a business you had seen online or on social media
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Comments about
the business onComments aboutThe opinion ofThe quality of

social mediathe business onjournalists andthe business'sThe opinions of
(e.g. Twitteronline reviewCustomerotherproducts oryour family and

Its advertisingor Facebook)sitesservicecommentatorsservicesfriends

4018401840184018401840184018Unweighted base

4018401840184018401840184018Weighted base

8698141423313267731701742NET: Vital/Very
22%20%35%78%17%79%43%important

2420206831913819222938353332NET: Vital/Very/Fairly
60%51%79%95%55%95%83%important

20418633914481211552372Vital              (5)
5%5%8%36%3%39%9%

6656271083168455616181370Very important     (4)
17%16%27%42%14%40%34%

15511254176868715536651590Fairly important   (3)
39%31%44%17%39%17%40%

122111125891251360108522Not particularly   (2)
30%28%15%3%34%3%13%important

3778382387442876164Not at all imp-    (1)
9%21%6%2%11%2%4%ortant

159819508271991789183686NET: Not particularly/
40%49%21%5%45%5%17%Not at all important

2.782.553.174.072.654.113.31Mean

1.001.120.980.900.950.900.95Standard deviation
0.020.020.020.010.010.010.02Standard error
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Absolutes/col percents
Table 40
Q.6 How important, if at all, are the following to you when forming an opinion of a large business?
Summary Table
Base: All respondents

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

77325815322125517595121158159183661564034174604613182153023373442259737691742NET: Vital/Very
45%48%42%39%49%w43%47%43%44%44%41%41%43%42%48%k41%43%36%36%42%i50%ghi51%ghi47%hi47%a39%43%important

1441480293454452340174231296300361135295761722943906695462577582600416174715853332NET: Vital/Very/Fairly
84%89%B81%81%86%w85%87%82%82%83%82%84%82%80%82%85%m84%m79%77%81%86%ghi89%ghi87%ghi85%a81%83%important

1844833536243142432323421241018410582535056708558209162372Vital              (5)
11%9%9%9%12%n11%7%9%9%9%8%13%n7%11%j10%9%8%6%8%8%10%i12%gi12%i10%8%9%

5892101201681941328096125127149451333023343553792651652462672591677636061370Very important     (4)
34%39%33%30%37%w33%40%ow34%35%35%34%28%37%32%38%km32%35%30%28%34%h39%hi38%hi35%h37%a31%34%

66722214023219616680111139141178691393583054834453762462752462561917748161590Fairly important   (3)
39%41%39%41%38%41%40%39%38%39%40%43%38%38%35%43%lm41%l43%f41%38%36%38%40%38%41%b40%

203505579474721345650602152127114136145137106102716344243279522Not particularly   (2)
12%9%15%v14%v9%12%11%12%15%v14%14%13%15%v13%13%12%14%16%def18%def14%de10%9%9%12%14%13%important

69714302315516911215146740342443293723131859105164Not at all imp-    (1)
4%A1%4%5%4%4%3%6%3%3%5%3%4%7%jk5%j3%2%5%e5%e5%e3%2%4%3%5%b4%ortant

2725769109716127506561812666194153171169180135139947662302384686NET: Not particularly/
16%A11%19%19%v14%15%13%18%18%17%18%16%18%20%jk18%15%16%21%def23%def19%def14%11%13%15%19%b17%Not at all important

3.363.453.283.243.43pw3.353.383.283.323.333.263.353.283.263.353.323.333.173.173.253.43gh3.50gh3.43gh3.40a3.223.31Mean
iii

0.960.830.960.990.970.950.870.980.930.930.950.970.931.040.980.920.880.930.980.970.930.900.950.930.970.95Standard deviation
0.030.040.050.040.050.050.060.060.050.050.040.070.050.030.040.030.030.030.040.030.040.040.040.020.020.02Standard error
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Absolutes/col percents
Table 41
Q.6 How important, if at all, are the following to you when forming an opinion of a large business?
The opinions of your family and friends
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

53463956916882982121115434851941474992371635021742NET: Vital/Very
36%46%p49%p44%39%47%39%41%47%gj42%47%bce26%55%bce28%34%e60%bcd43%important

fef

1156116010163201711704382229799533304038216213897683332NET: Vital/Very/Fairly
79%83%p88%op83%82%82%80%83%85%j82%81%e72%90%bce75%82%ce92%bce83%important

ff

10312614257142249251059366281123214119372Vital              (5)
7%9%12%op15%ghj7%11%9%9%9%8%16%bce5%12%bce4%3%14%bce9%

l

4315134261116775164854383921271183872051483831370Very important     (4)
29%37%p37%p29%32%36%30%32%38%jm34%31%ce21%42%bce25%31%ce46%bce34%

ff

62352144715290732261124364681362563223842262651590Fairly important   (3)
42%o37%39%39%43%35%41%42%38%40%33%46%adf35%46%adf48%adf32%40%

24317210740242878381341685998861566755522Not particularly   (2)
17%no12%n9%10%11%13%14%14%12%15%14%ad18%ad9%19%ad14%ad7%13%important

72613125131034836372056755178164Not at all imp-    (1)
5%n4%3%7%gh6%5%6%gh3%3%3%5%ad10%abcd1%7%abd4%ad1%4%ortant

f

3152331386637381134617020680155932118464686NET: Not particularly/
21%no17%n12%17%18%18%20%h17%15%18%19%ad28%abd10%25%abd18%ad8%17%Not at all important

f

3.173.34p3.47op3.353.223.343.213.303.39gj3.293.39bc2.943.56bc3.003.16ce3.66bc3.31Mean
eefdef
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Absolutes/col percents
Table 41
Q.6 How important, if at all, are the following to you when forming an opinion of a large business?
The opinions of your family and friends
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

0.950.960.921.060.961.001.000.930.920.921.071.000.850.920.830.840.95Standard deviation
0.020.030.030.050.070.070.040.060.030.030.050.040.030.030.040.030.02Standard error
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Absolutes/col percents
Table 41
Q.6 How important, if at all, are the following to you when forming an opinion of a large business?
The opinions of your family and friends
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

1329406275441412320164215287289362122283736669870896709505579512493373163615343170NET: Vital/Very
78%75%76%78%79%80%82%77%79%80%82%76%78%77%76%78%83%klm81%ef85%def81%e76%73%78%80%78%79%important

162351234152750938319627434934742215433390182810651040853581674641632454196218733835NET: Vital/Very/Fairly
95%95%94%94%97%nwx95%98%n97%n96%n96%95%96%92%94%95%96%97%lm98%efg97%eg94%95%93%95%96%95%95%important

67919312919421615986103154143162611453593254334363202592922302641888317211552Vital              (5)
40%36%36%34%41%40%43%36%43%w40%37%38%40%38%37%39%41%37%43%fi41%f34%39%39%41%a37%39%

65021314624719616178113132146199611383763444374603892462882822291858058131618Very important     (4)
38%40%40%44%38%40%39%40%37%40%45%r38%38%39%39%39%43%44%e41%e40%e42%e34%39%39%41%40%

2941066587966332586258603250166159196144144769512914081326338665Fairly important   (3)
17%20%18%15%18%16%16%21%p17%16%14%20%14%17%j18%j18%j13%17%13%13%19%gh21%gh17%16%17%17%

542113226923710144181926372691225203295453108Not particularly   (2)
3%4%4%v4%sv1%2%1%1%2%3%3%3%5%stv2%3%3%2%1%2%4%i3%i5%dhi2%3%3%3%important

36581381035656311352212812417161215324376Not at all imp-    (1)
2%1%2%2%1%2%2%2%2%1%1%2%3%4%jk2%j1%1%1%1%2%h2%h2%3%h2%2%2%ortant

90262135141958131420728534849342216423644238797183NET: Not particularly/
5%5%6%v6%v3%5%2%3%4%4%5%4%8%rstv6%j5%j4%3%2%3%6%hi5%i7%hi5%4%5%5%Not at all important

4.104.064.044.044.164.124.204.094.174.144.124.094.074.054.064.114.20kl4.14f4.25de4.134.024.044.094.15a4.074.11Mean
mfgi

0.930.890.940.930.870.920.850.870.890.870.860.911.000.980.940.880.810.830.800.940.930.970.950.890.920.90Standard deviation
0.030.040.050.040.040.050.060.050.040.050.040.070.050.030.040.030.020.030.030.030.040.040.040.020.020.01Standard error
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Absolutes/col percents
Table 42
Q.6 How important, if at all, are the following to you when forming an opinion of a large business?
The quality of the business's products or services
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

121310918652881581714452218739573593868574274446973170NET: Vital/Very
82%no78%75%75%76%82%81%82%76%83%hm88%ce69%c94%ace51%94%ace84%ce79%important

ff

143413151086347191195538256109311273995119107294698163835NET: Vital/Very/Fairly
97%no94%94%90%92%94%98%klm95%m95%m97%hkl98%ce92%c100%ace88%99%ce98%ce95%important

mf

5795224521418766217974344882081315151042153791552Vital              (5)
39%37%39%37%42%32%39%36%38%42%k51%ce23%c56%abc12%45%ce46%ce39%

e

635569414147711052281244404691512553423232293181618Very important     (4)
43%n41%n36%38%34%50%ghl41%46%hl38%40%37%46%acd37%39%48%acd38%40%

mff

2202242215932259335220171411255330225119665Fairly important   (3)
15%16%19%p15%16%12%17%13%19%gi15%10%bd22%abd6%36%abde5%14%bd17%

ff

2245411979610322182246238108Not particularly   (2)
1%3%p4%p5%gj4%4%j1%4%j3%2%2%d4%abd*7%abde1%1%3%important

f

16332719104722311225-411776Not at all imp-    (1)
1%2%p2%p5%ghij5%gij2%1%1%2%1%1%4%abdf-5%abdf*1%d2%ortant

3878683817131313553210474104415183NET: Not particularly/
3%6%p6%p10%ghij8%gj6%gj2%5%5%g3%2%d8%abdf*12%abde1%2%d5%Not at all important

f

Page 122

Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 42
Q.6 How important, if at all, are the following to you when forming an opinion of a large business?
The quality of the business's products or services
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

4.18no4.084.063.974.054.054.16m4.134.074.21hm4.35ce3.80c4.50ab3.464.38ac4.27ce4.11Mean
cefe

0.820.930.961.081.070.890.830.840.920.820.780.990.630.970.630.800.90Standard deviation
0.020.030.030.050.080.060.040.050.030.020.040.040.020.030.030.030.01Standard error
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Absolutes/col percents
Table 42
Q.6 How important, if at all, are the following to you when forming an opinion of a large business?
The quality of the business's products or services
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

3271155295130534037695571225314117018318310157117151145106355322677NET: Vital/Very
19%21%14%17%25%nop13%20%13%19%15%16%14%15%15%19%m16%17%12%10%16%hi22%ghi21%hi22%ghi17%16%17%important

qsuwx

101634121230034920711315820819422787174489500620622408281380427420312110611232229NET: Vital/Very/Fairly
59%63%59%n53%67%nop52%56%56%57%n54%51%54%48%51%57%m56%58%m47%47%53%i63%ghi62%ghi65%ghi54%57%55%important

qrstuw
x

7518815289615131195226313430124133434235863121Vital              (5)
4%3%2%3%5%np2%3%5%np4%n3%2%3%1%3%3%3%3%1%1%2%5%ghi5%ghi5%ghi3%3%3%

2529744801014434225645621750115139149153905310411711083296260556Very important     (4)
15%18%12%14%s19%oqs11%17%s8%16%s12%14%s10%14%s12%16%13%14%10%9%14%hi17%hi16%hi17%hi14%13%14%

ux

68922616020622015473121139138156651223483304364393072242632762762077518011553Fairly important   (3)
40%42%44%npw37%42%38%36%43%n38%38%35%40%34%36%38%39%41%35%38%37%41%i41%43%i37%41%b39%

5251571141991311427295121135161581303362683993573452362621971921287366241360Not particularly   (2)
31%29%31%35%v25%35%v36%v34%v34%v37%v37%v36%v36%v35%31%36%33%39%def40%def37%def29%28%27%36%a32%34%important

17139366342521529333253165712910895961218074526437206222428Not at all imp-    (1)
10%7%10%11%8%13%8%10%9%9%12%10%16%qrt14%jk12%k9%9%14%def13%df10%8%9%8%10%11%11%ortant

vx

69719614926217319588124154168215741874663764944534673153362492561659438461789NET: Not particularly/
41%37%41%v47%v33%48%v44%v44%v43%v46%v49%v46%v52%rvx49%jl43%44%42%53%def53%def47%def37%38%35%46%43%45%Not at all important

g

2.732.812.66n2.622.89no2.542.71n2.642.71nu2.632.572.602.482.552.68m2.67m2.69m2.462.442.61hi2.83gh2.79gh2.85gh2.642.652.65Mean
pqrsuwiii
x

0.980.930.900.950.990.930.940.950.960.920.950.920.940.961.000.920.920.900.860.920.970.990.960.940.950.95Standard deviation
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Absolutes/col percents
Table 43
Q.6 How important, if at all, are the following to you when forming an opinion of a large business?
The opinion of journalists and other commentators
Base: All respondents

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

0.030.050.050.040.050.050.060.050.050.050.040.070.050.030.040.030.030.030.030.030.040.040.050.020.020.01Standard error
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Absolutes/col percents
Table 43
Q.6 How important, if at all, are the following to you when forming an opinion of a large business?
The opinion of journalists and other commentators
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

159268250522822834722920567161558538315677NET: Vital/Very
11%19%p22%p14%13%11%15%17%20%jkm18%16%bce3%17%bce10%e8%e38%bcde17%important

f

6898077331861001252551576856711931805314442386442229NET: Vital/Very/Fairly
47%58%p64%op48%48%60%jm46%58%jm60%jlm58%jlm47%e32%58%bef53%e50%e77%bcd55%important

ef

16485763618104631192238169121Vital              (5)
1%3%p5%p2%2%3%3%4%4%3%5%bce*3%bce1%*8%bcde3%

f

143220193462417653618317449141327738246556Very important     (4)
10%16%p17%p12%12%8%12%13%16%k15%k12%e3%14%bce9%e8%e30%bcde14%

f

531540483134721031721104574661261643753592003291553Fairly important   (3)
36%39%42%p35%35%49%hjl31%41%j40%j40%j31%29%41%ef43%ef42%ef40%ef39%

m

5814593201397767216853613921532553212851881571360Not particularly   (2)
39%no33%n28%36%37%32%39%h32%31%34%37%a46%acd35%a34%a40%a19%34%important

f

20112610160321680261029664122621044630428Not at all imp-    (1)
14%no9%9%16%ghk15%gh8%15%gh10%9%8%16%abd22%abc7%a12%ad10%a4%11%ortant

df

782585421199108832961124634892173783843892351871789NET: Not particularly/
53%no42%n36%52%ghi52%gh40%54%ghi42%40%42%53%ad68%abc42%a47%a50%ad23%45%Not at all important

kkdf
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Absolutes/col percents
Table 43
Q.6 How important, if at all, are the following to you when forming an opinion of a large business?
The opinion of journalists and other commentators
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

2.452.72p2.81op2.482.482.662.502.70jl2.75jl2.70jl2.52e2.132.71bc2.52e2.49e3.20bc2.65Mean
mmmefdef

0.880.950.980.950.940.840.990.960.960.921.040.790.890.860.780.960.95Standard deviation
0.020.030.030.050.070.060.040.060.030.030.050.030.030.030.040.040.01Standard error
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Absolutes/col percents
Table 43
Q.6 How important, if at all, are the following to you when forming an opinion of a large business?
The opinion of journalists and other commentators
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

1307421272443399322165214288288340120281748690840853714497576499497347163614963132NET: Vital/Very
76%78%75%79%76%80%82%76%80%80%77%75%78%78%79%75%79%82%def83%def80%def74%73%73%80%a76%78%important

161451533652950138119627235234741215333989083310541042843580679635640441196618533819NET: Vital/Very/Fairly
94%96%93%94%96%95%98%px97%97%npw96%93%95%94%93%95%95%97%km96%df97%df95%94%95%92%96%a94%95%important

x

62619413118319214768100145143159621183423134033903212302822282421448096391448Vital              (5)
37%36%36%33%37%37%34%36%40%w39%36%38%33%36%36%36%36%37%39%d39%d34%36%30%39%a32%36%

68122714126020717597115143145181591624063774384643932672942722552038278571684Very important     (4)
40%42%39%46%40%43%48%o41%40%40%41%37%45%43%43%39%43%45%e45%e41%40%38%43%40%44%42%

30794648610259315865597232581421432131891298310313514394330357687Fairly important   (3)
18%17%18%15%20%15%16%21%18%16%16%20%16%15%16%19%m18%15%14%14%20%ghi21%ghi20%h16%18%17%

64181720119256823618312644241613202623265273125Not particularly   (2)
4%3%5%r4%2%2%1%2%2%2%5%rstv4%5%rt3%3%4%j2%2%2%3%4%i3%6%hi3%4%3%important

34591310113436625341617816317151310314374Not at all imp-    (1)
2%1%3%2%2%3%1%1%1%2%1%1%1%4%jk2%2%1%2%1%2%h2%h2%2%2%2%2%ortant

98232634212159914298236542603231163741363683116199NET: Not particularly/
6%4%7%rt6%r4%5%2%3%3%4%7%rt5%6%r7%j5%5%j3%4%3%5%6%hi5%8%hi4%6%b5%Not at all important

4.054.094.024.034.074.094.124.074.16w4.134.054.074.034.044.084.054.124.13de4.19de4.12df3.994.023.934.14a4.004.07Mean
ff

0.930.860.980.910.910.930.800.870.840.890.930.930.900.980.900.920.820.850.790.920.950.940.950.880.920.90Standard deviation
0.030.040.050.040.050.050.050.050.040.050.040.070.050.030.030.030.020.030.030.030.040.040.040.020.020.01Standard error
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Absolutes/col percents
Table 44
Q.6 How important, if at all, are the following to you when forming an opinion of a large business?
Customer service
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

121210768442681651554532188659453513818514384037073132NET: Vital/Very
82%no77%73%70%79%m74%82%hm81%m75%82%hm86%ce68%c93%abc53%85%ce85%ce78%important

ef

142413141081346190194535252109211243975089077254658163819NET: Vital/Very/Fairly
97%no94%94%90%91%93%97%ikl94%95%m97%ikl97%ce91%c99%cef87%98%ce98%ce95%important

mm

5515103871177472219993904482031334781081803461448Vital              (5)
37%37%34%30%36%35%40%m37%34%39%m49%abc24%c52%abc13%38%ce42%ce36%

ee

66156545815190832341194754981492483733302233611684Very important     (4)
45%no41%40%39%43%40%42%44%41%43%36%44%f41%40%47%cdf43%f42%

2122382377826398234226178461275628762109687Fairly important   (3)
14%17%21%p20%il12%19%15%13%20%gij15%11%d23%abd6%35%abde13%d13%d17%

lff

2946501813991235251029761711125Not particularly   (2)
2%3%p4%p5%gj6%gj4%2%4%j3%2%3%d5%abd1%7%abdf2%1%3%important

1933232155652111221-461474Not at all imp-    (1)
1%2%2%6%ghij2%3%1%2%2%1%1%4%abdf-6%abdf*1%2%ortant

4879733918151516573513507107815199NET: Not particularly/
3%6%p6%p10%ghj9%gj7%gj3%6%gj5%3%3%d9%abdf1%13%abde2%2%5%Not at all important

f

4.15no4.063.983.844.043.994.18hk4.10m4.03m4.16hk4.32ce3.80c4.45ab3.474.22ce4.24ce4.07Mean
mmcef

0.830.940.941.080.970.980.830.900.910.830.810.980.650.990.730.770.90Standard deviation
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Absolutes/col percents
Table 44
Q.6 How important, if at all, are the following to you when forming an opinion of a large business?
Customer service
Base: All respondents

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

0.020.030.030.050.070.070.040.050.030.020.040.040.020.030.030.030.01Standard error
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Absolutes/col percents
Table 44
Q.6 How important, if at all, are the following to you when forming an opinion of a large business?
Customer service
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

6782141221822221417786145130148521163073304043811921632402543302458385851423NET: Vital/Very
40%40%34%32%43%nop35%38%31%40%sw36%34%32%32%32%38%m36%35%22%27%i33%hi38%hi49%fgh51%fgh41%a30%35%important

swxii

1417454281438434306171213287285352130294745687903856594449574574588411170014913191NET: Vital/Very/Fairly
83%84%78%78%83%su76%85%su76%79%79%80%81%81%78%78%81%80%68%75%i80%i85%hi87%ghi86%ghi83%a76%79%important

198282747572819223130291634661138080333954579363213126339Vital              (5)
12%A5%7%8%11%7%10%8%9%8%7%10%9%7%13%jkm7%7%4%7%i8%i8%i14%fghi13%fgh10%a6%8%

i

48018695135165114576511410111936822412173243011591231861972371816254581083Very important     (4)
28%35%B26%24%32%nos28%29%23%32%nos28%27%22%23%25%25%29%28%18%21%26%i29%hi35%ghi38%fgh31%a23%27%

wwi

73924015925621216494126142155203791784383574994754022863343212581668629061768Fairly important   (3)
43%45%44%46%41%41%47%45%39%43%46%49%49%rv46%41%45%44%46%de48%de47%de47%de38%35%42%46%b44%

21665599061662051466167204712712716417219495108746553266323589Not particularly   (2)
13%12%16%16%12%16%10%18%tv13%17%15%12%13%13%15%15%16%22%def16%ef15%e11%10%11%13%16%b15%important

gh

791922352730101728152311208361474787533428231383155238Not at all imp-    (1)
5%3%6%6%5%8%5%6%8%4%5%7%6%9%jk7%jk4%4%10%defg9%def5%4%3%3%4%8%b6%ortant

g

29584811248896306975769030672101882112182801481421028866349478827NET: Not particularly/
17%16%22%22%17%24%tv15%24%tv21%21%20%19%19%22%22%19%20%32%def25%def20%de15%13%14%17%24%b21%Not at all important

gh

3.293.263.133.133.31ps3.113.283.083.203.193.143.173.173.083.22m3.20m3.18m2.843.00i3.16hi3.27hi3.46fg3.48fg3.30a3.043.17Mean
uwxhihi

0.980.860.980.980.991.010.950.981.030.960.931.000.961.001.070.920.940.960.990.940.910.960.950.960.980.98Standard deviation
0.030.040.050.040.050.050.060.060.050.050.040.080.050.030.040.030.030.030.040.030.040.040.040.020.020.02Standard error
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Absolutes/col percents
Table 45
Q.6 How important, if at all, are the following to you when forming an opinion of a large business?
Comments about the business on online review sites
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

35549457415168791899141939215067470164874841423NET: Vital/Very
24%35%p50%op39%33%38%34%34%36%34%37%bce12%51%bce20%e18%e58%bcd35%important

fef

104311499993041691734142059399083363378275913397613191NET: Vital/Very/Fairly
71%82%p87%op79%81%83%75%77%82%j78%82%bce60%90%bce71%e72%e92%bce79%important

ff

7211115649201657138990506116137147339Vital              (5)
5%8%p14%op13%ghi9%8%10%i5%8%8%12%bce1%13%bce2%2%18%bcde8%

f

28338341810348621327933030110161354151803371083Very important     (4)
19%27%p36%op27%23%30%24%29%29%26%25%bce11%39%bce18%e17%e41%bce27%

ff

688655425152102942251145205171852703574272522771768Fairly important   (3)
47%n47%n37%40%49%45%41%42%45%45%45%a48%ad39%a51%ad53%adf33%44%

2881821195624289042158184451358016810458589Not particularly   (2)
20%no13%10%14%12%13%16%16%14%16%11%a24%adf9%20%adf22%adf7%15%important

1406236261474621516729867743013238Not at all imp-    (1)
10%no4%3%7%7%4%8%h8%4%6%7%ad15%abcd1%9%ad6%ad2%6%ortant

f

42824415582393613763209251742218724213470827NET: Not particularly/
29%no18%n13%21%19%17%25%h23%18%22%18%ad40%abc10%29%adf28%adf8%21%Not at all important

df

2.903.21p3.47op3.243.173.253.123.073.223.143.24bc2.583.54bc2.83e2.86e3.66bc3.17Mean
eefdef
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Table 45
Q.6 How important, if at all, are the following to you when forming an opinion of a large business?
Comments about the business on online review sites
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

0.980.930.961.060.990.911.070.980.930.971.030.920.850.880.830.900.98Standard deviation
0.020.030.030.050.070.070.050.060.030.030.050.040.030.030.040.030.02Standard error
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Table 45
Q.6 How important, if at all, are the following to you when forming an opinion of a large business?
Comments about the business on online review sites
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

4791255910613768444874827936811382332282155352113181222192480334814NET: Vital/Very
28%23%16%19%26%psu17%22%17%20%23%18%23%22%14%27%jkm20%m20%m6%9%16%hi27%ghi33%ghi40%fgh23%a17%20%important

wxi

1057321176254331184981491741892289719044051158653123219634144349436311509182068NET: Vital/Very/Fairly
62%60%49%45%63%npq46%49%53%48%52%52%60%ruw53%46%58%jkm53%m49%26%33%i48%hi65%ghi73%fgh76%fgh56%a47%51%important

rstuwxxii

14217122527268814151792526605150662333704810680186Vital              (5)
8%A3%3%5%5%7%4%3%4%4%4%6%7%3%7%m5%5%1%1%3%hi5%hi10%fghi10%fgh5%4%5%

i

33710847811114236406067622756112173177165484690148153143374254627Very important     (4)
20%20%13%14%21%psu10%18%u14%16%u18%u14%17%15%12%20%jm16%m15%m5%8%13%hi22%ghi23%ghi30%efg18%a13%16%

wxhi

57919611714819411554101100107149611093022783583161781442292612711716705841254Fairly important   (3)
34%36%32%26%37%rtu29%27%36%w28%30%34%w38%rw30%32%32%32%29%20%24%32%hi39%ghi40%ghi36%hi33%30%31%

w

416139106182107124626910710811925104281212326293304202241145132885285841112Not particularly   (2)
24%26%29%ov32%osv20%31%ov31%ov25%o29%ov30%ov27%o15%29%ov29%l24%29%27%35%def34%def34%def21%20%18%26%30%b28%important

2397880127859441648165953967233152203250339199134895127371467838Not at all imp-    (1)
14%14%22%23%v16%23%v20%23%22%18%22%24%v19%24%kl17%18%23%kl39%def33%def19%def13%de7%6%18%24%b21%ortant

gg

6552171863091912181031331881732146417151436452854364340137523418311589910511950NET: Not particularly/
38%40%51%ov55%ov37%54%ov51%v47%v52%ov48%v48%v40%47%v54%kl42%47%l51%l74%def67%def52%def35%de27%24%44%53%b49%Not at all important

ghg

2.842.722.462.462.79pr2.462.542.502.502.612.522.642.632.392.74jk2.59m2.51m1.942.09i2.48hi2.84gh3.09fg3.21fg2.67a2.442.55Mean
stuwxmihihi

1.141.041.071.121.111.151.121.081.131.111.091.181.151.061.161.091.140.930.981.031.061.061.041.121.111.12Standard deviation
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Absolutes/col percents
Table 46
Q.6 How important, if at all, are the following to you when forming an opinion of a large business?
Comments about the business on social media (e.g. Twitter or Facebook)
Base: All respondents

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

0.030.050.060.050.060.060.080.060.060.060.050.090.060.030.050.030.030.030.040.040.040.040.050.030.020.02Standard error
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Absolutes/col percents
Table 46
Q.6 How important, if at all, are the following to you when forming an opinion of a large business?
Comments about the business on social media (e.g. Twitter or Facebook)
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

1052944149247499951267189932023010224345814NET: Vital/Very
7%21%p36%op24%g23%24%18%19%23%gj16%23%bce4%25%bce12%be5%41%bcde20%important

f

4287848562241131162391376575262241155614201296202068NET: Vital/Very/Fairly
29%56%p74%op58%gj54%j56%gj43%51%57%gj45%55%be21%61%bce50%be27%e75%bcd51%important

ef

125611835141122441572685510187186Vital              (5)
1%4%p10%op9%ghi7%i5%4%2%4%5%i6%bce1%6%bce1%*10%bcde5%

j

93238296573338774622613267121759223258627Very important     (4)
6%17%p26%op15%16%18%g14%17%g20%gj11%16%bce2%19%bce11%be5%e31%bcde16%

f

322490442131666713987390337131943313181052761254Fairly important   (3)
22%35%p38%p34%j32%32%25%32%34%gj29%32%be17%36%be38%be22%33%be31%

505386220936063167613043451072062492361711431112Not particularly   (2)
34%no28%n19%24%29%30%30%23%26%30%26%a37%acd27%a28%a36%acd17%28%important

ff

53822278683529145701872887923710517617368838Not at all imp-    (1)
37%no16%n7%18%17%14%26%hkl26%hkm16%25%hkl19%ad43%acd11%21%ad37%acd8%21%ortant

mmff

104460929816195933121314916331864433534123442111950NET: Not particularly/
71%no44%n26%42%46%44%57%hkl49%43%55%hkm45%a79%abc39%a50%ad73%acd25%49%Not at all important

mdff
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Absolutes/col percents
Table 46
Q.6 How important, if at all, are the following to you when forming an opinion of a large business?
Comments about the business on social media (e.g. Twitter or Facebook)
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

2.002.66p3.14op2.73gi2.67gj2.70gj2.392.462.68gi2.422.64bc1.832.81bc2.43be1.96e3.18bc2.55Mean
jjeefdef

0.951.061.051.181.131.081.141.101.071.121.150.891.060.980.901.091.12Standard deviation
0.020.030.030.060.080.080.050.070.030.030.060.040.030.030.040.040.02Standard error
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Absolutes/col percents
Table 46
Q.6 How important, if at all, are the following to you when forming an opinion of a large business?
Comments about the business on social media (e.g. Twitter or Facebook)
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

43412868114126853856888797367420321922722010992137187186157479390869NET: Vital/Very
25%24%19%20%24%21%19%20%24%24%22%22%20%21%25%20%20%12%15%19%i28%ghi27%ghi33%ghi23%a20%22%important

1094351203332358222120180215220254107207536581665637436302426439449367133010902420NET: Vital/Very/Fairly
64%65%56%59%68%npr55%60%64%59%61%58%67%ux57%56%66%jkm60%59%50%51%59%hi65%hi66%ghi77%efg65%a55%60%important

uwxhi

1222515273127713152519101750484958141530436142105100204Vital              (5)
7%5%4%5%6%7%3%5%4%7%4%6%5%5%5%4%5%2%2%4%i6%hi9%ghi9%ghi5%5%5%

31210354879558324373637826561531711781629578107145125115374290665Very important     (4)
18%19%15%15%18%14%16%15%20%17%18%16%16%16%20%j16%15%11%13%15%i21%ghi18%hi24%ghi18%a15%17%

66022313521823213782124127133157721333333624394173272102892522632098517001551Fairly important   (3)
39%41%37%39%44%pru34%41%44%pru35%37%36%45%u37%35%41%m39%39%37%35%40%37%39%44%h42%a36%39%

483148113182124131628110311514539125291227353351329222217184177925676541221Not particularly   (2)
28%28%31%v32%v24%33%v31%29%29%32%v33%v25%35%v30%26%32%l33%l38%def37%def30%d27%d26%d19%28%33%b30%important

gg

1353845494148192043274214301276896861107373535019152226377Not at all imp-    (1)
8%7%12%9%8%12%9%7%12%7%10%9%8%13%jkl8%9%8%13%def12%def10%d8%d7%4%7%11%b9%ortant

61818615823116518081101146141188531544182944494374392952902372271117198791598NET: Not particularly/
36%35%44%ov41%v32%45%ov40%36%41%v39%42%v33%43%v44%l34%40%l41%l50%def49%def41%de35%d34%d23%35%45%b40%Not at all important

gg

2.882.872.672.752.91pu2.712.732.822.762.842.742.862.742.692.89jk2.762.772.512.562.73hi2.91gh2.96gh3.15ef2.86a2.692.78Mean
wxmiighi

1.030.961.010.980.981.070.950.941.041.021.000.990.981.060.990.970.980.900.950.981.021.050.960.971.021.00Standard deviation
0.030.050.050.040.050.060.070.050.050.050.050.080.050.030.040.030.030.030.040.040.040.040.050.020.020.02Standard error

Page 138

Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 47
Q.6 How important, if at all, are the following to you when forming an opinion of a large business?
Its advertising
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

20132534392493710733261267683221511748389869NET: Vital/Very
14%23%p30%op24%i24%i18%19%i12%23%i23%i17%be6%23%bcef14%e10%e47%bcd22%important

ef

738865816227123953141467327231692075824992437202420NET: Vital/Very/Fairly
50%62%p71%op59%k59%k46%57%k55%64%ijk62%ik41%37%64%bef60%bef51%ef87%bcd60%important

ef

2873103251651956169211044131115204Vital              (5)
2%5%p9%op6%i8%ijk2%3%2%5%i6%i5%bce2%b5%bce2%b*14%bcde5%

f

1732522406733328828200197472217110447274665Very important     (4)
12%18%p21%p17%i16%15%16%10%17%i17%i12%e4%19%bcef12%e10%e33%bcd17%

ef

53754147313574582061144714561011743673831953311551Fairly important   (3)
37%39%41%35%35%28%37%42%k41%k39%k25%31%f40%ef46%ade41%ef40%ef39%

f

5514012701086591167103311356149251290238197961221Not particularly   (2)
37%no29%n23%28%31%44%ghj30%38%ghj27%31%36%ac45%acd32%a29%a42%acd12%30%important

lmmf

183126685020227119105819110143953315377Not at all imp-    (1)
12%no9%n6%13%gi9%11%13%ghi7%9%7%22%abcd18%abc5%a11%abd7%a2%9%ortant

d

733527338158851142371224164362413513333332301121598NET: Not particularly/
50%no38%n29%41%41%54%ghj43%h45%gh36%38%59%abc63%abc36%a40%a49%acd13%40%Not at all important

lmdd
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Absolutes/col percents
Table 47
Q.6 How important, if at all, are the following to you when forming an opinion of a large business?
Its advertising
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

2.532.82p3.03op2.762.81k2.552.672.622.83ij2.84ij2.412.272.87bc2.64ef2.55e3.45bc2.78Mean
kkefdef

0.921.001.021.091.060.951.000.841.000.991.110.860.930.900.770.931.00Standard deviation
0.020.030.030.050.080.070.040.050.030.030.050.030.030.030.040.030.02Standard error
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Absolutes/col percents
Table 47
Q.6 How important, if at all, are the following to you when forming an opinion of a large business?
Its advertising
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

289874876985835426644782258131137194164126761249312086310315625NET: More likely to buy
17%16%13%14%19%q15%17%15%18%12%18%14%16%14%16%17%m15%14%13%17%h14%18%h18%15%16%16%from company A

64321715271616918820419394048424115342535198585169-3 = much more likely
4%6%5%3%5%4%8%oqsw3%5%2%5%2%5%4%5%4%4%5%3%5%4%5%h4%4%4%4%to buy from Company A

793016272215991819161013383053523722272435279479173-2
5%6%5%5%4%4%5%3%5%5%4%6%4%4%3%5%5%4%4%4%4%5%6%5%4%4%

146251535492792430174292654679270473963445040132151282-1
9%A5%4%6%9%qx7%5%8%x8%x5%10%qx5%7%6%8%8%m7%5%7%9%i6%7%8%6%8%7%

5351551141871471195293109115138498430425933730721617020625019217259061612060 = no impact
31%29%31%n33%n28%30%26%33%n30%32%n31%n30%23%32%30%30%29%25%29%29%37%egh28%36%egh29%31%30%

ii

2989150969270434059586928601231591812021339911011012884325340665+1
17%17%14%17%18%17%21%14%16%16%16%18%17%13%18%m16%19%m15%17%15%16%19%18%16%17%17%

255947210398503248515266276516212919717616410111110211670370294664+2
15%17%20%u18%u19%u12%16%17%14%14%15%17%18%17%15%18%16%19%17%16%15%17%15%18%a15%17%

33511178100881063958779291349423519120622523615016512112165454404858+3 = much more likely
20%21%22%18%17%26%vw19%21%21%25%vw21%21%26%vw25%k22%19%21%27%def25%def23%df18%18%14%22%21%21%to buy from Company B

88929620029927722511414718720322690220520480584604533350387333364219114910382187NET: More likely to buy
52%55%55%53%53%56%57%52%52%56%51%56%61%pr54%55%52%56%61%def59%df54%d49%54%d46%56%53%54%from company B

g

0.770.800.910.830.720.950.740.860.750.990.770.901.010.95k0.850.760.871.06de1.04de0.85d0.750.730.560.900.800.85Mean
fgf
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Absolutes/col percents
Table 48
Q.7 Imagine for a moment there are two companies - Company A and Company B - offering the same quality of service or product at the same
price but they have the following differences, described below.  For each difference, please indicate whether you would be more likely
to buy from Company A or Company B or whether the difference would have no real impact. Please use a -3-+3 scale (-3=much more likely
to buy from Company A, 0=has no real impact, +3=much more likely to buy from Company B)
Company A, which paid its chief executive as high a basic salary as they needed to get his/her services
Company B, which limited its chief executive's basic salary to 50 times the pay of its average employee
BAse: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

1.601.701.641.521.631.651.741.571.681.581.631.571.711.651.631.621.611.691.571.671.531.641.531.641.611.63Standard deviation
0.040.080.090.060.080.090.120.090.080.090.070.120.090.050.060.050.050.050.060.060.060.070.070.040.040.03Standard error
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Absolutes/col percents
Table 48
Q.7 Imagine for a moment there are two companies - Company A and Company B - offering the same quality of service or product at the same
price but they have the following differences, described below.  For each difference, please indicate whether you would be more likely
to buy from Company A or Company B or whether the difference would have no real impact. Please use a -3-+3 scale (-3=much more likely
to buy from Company A, 0=has no real impact, +3=much more likely to buy from Company B)
Company A, which paid its chief executive as high a basic salary as they needed to get his/her services
Company B, which limited its chief executive's basic salary to 50 times the pay of its average employee
BAse: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

2022172065626177444178216447713211590166625NET: More likely to buy
14%16%18%p14%13%8%14%16%k15%k19%jk11%14%14%14%19%cde20%cde16%from company A

ff

5759541010724105051211542232346169-3 = much more likely
4%4%5%2%5%3%4%4%4%4%5%3%5%3%5%6%ce4%to buy from Company A

59516212742113426982141262948173-2
4%4%5%3%3%2%4%5%4%6%h2%4%4%3%6%cf6%cf4%

8610790349629208696154149663873282-1
6%8%8%9%k4%3%5%8%7%8%k4%7%f5%8%f8%f9%df7%

3864563641785050154702993637218515043716320012060 = no impact
26%33%p32%p46%ghi24%24%28%26%26%31%h18%33%adf16%52%abd34%adf24%df30%

jklef

23322021246362990622031904310014114480158665+1
16%16%18%12%18%14%16%23%gjk18%m16%10%18%f15%f17%f17%f19%f17%

m

2652141864434431004420917861932098271149664+2
18%15%16%11%17%21%m18%m16%18%m15%15%c17%c23%abc10%15%c18%c17%

ef

386286186616169133492592121901022835569159858+3 = much more likely
26%no21%n16%16%29%gim33%ghi24%gm18%23%gm18%46%abc18%c31%abc7%15%c19%c21%to buy from Company B

mdee
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 48
Q.7 Imagine for a moment there are two companies - Company A and Company B - offering the same quality of service or product at the same
price but they have the following differences, described below.  For each difference, please indicate whether you would be more likely
to buy from Company A or Company B or whether the difference would have no real impact. Please use a -3-+3 scale (-3=much more likely
to buy from Company A, 0=has no real impact, +3=much more likely to buy from Company B)
Company A, which paid its chief executive as high a basic salary as they needed to get his/her services
Company B, which limited its chief executive's basic salary to 50 times the pay of its average employee
BAse: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

8837205841511321413231556725802942956332812204652187NET: More likely to buy
60%no52%51%39%63%gm68%gm59%gm58%gm58%gm50%m72%abc53%c69%abc34%46%c56%bc54%from company B

ee

1.05no0.800.660.601.13gm1.38gh0.99gm0.820.94gm0.691.56ab0.83bc1.26ab0.340.55c0.75c0.85Mean
ijmcdece

1.641.611.601.451.681.581.641.571.631.641.731.511.711.221.591.701.63Standard deviation
0.040.040.050.070.120.110.070.090.050.050.080.060.060.040.070.060.03Standard error
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 48
Q.7 Imagine for a moment there are two companies - Company A and Company B - offering the same quality of service or product at the same
price but they have the following differences, described below.  For each difference, please indicate whether you would be more likely
to buy from Company A or Company B or whether the difference would have no real impact. Please use a -3-+3 scale (-3=much more likely
to buy from Company A, 0=has no real impact, +3=much more likely to buy from Company B)
Company A, which paid its chief executive as high a basic salary as they needed to get his/her services
Company B, which limited its chief executive's basic salary to 50 times the pay of its average employee
BAse: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

343125851051386937347078862364176155232226150102146117158117500290790NET: More likely to buy
20%23%23%os19%s27%nop17%18%12%19%s21%s20%s15%18%18%18%21%21%17%17%20%17%23%fhi24%fhi24%a15%20%from company A

rsuw

8827232836171371324216196148564349294430332314959208-3 = much more likely
5%5%6%5%7%s4%6%3%4%7%s5%4%5%6%j5%5%4%6%5%6%4%5%5%7%a3%5%to buy from Company A

121362934452310112422305246162637347394828564016989259-2
7%7%8%6%9%os6%5%4%7%6%7%3%7%6%7%6%7%5%7%7%4%8%f8%f8%a5%6%

1346233435729141533313512215444114110533454596954182141323-1
8%12%B9%8%11%ns7%7%5%9%9%8%8%6%6%5%10%lm10%lm6%6%8%9%10%hi11%hi9%7%8%

687195138208192153661121391361676412638733841935726222627230626716875075115010 = no impact
40%36%38%37%37%38%33%40%38%38%38%40%35%41%j39%38%33%30%38%i38%i45%dgh40%i35%37%38%37%

i

21477496869493242505653303911410215816411672778610483281257538+1
12%14%14%12%13%12%16%15%14%16%12%19%n11%12%12%14%15%13%12%11%13%15%g17%gh14%13%13%

2195144716347293340415620671091091451471308491896253230280510+2
13%9%12%13%12%12%14%12%11%11%13%12%19%qrs11%12%13%14%15%e14%e13%13%9%11%11%14%b13%

uvw

2499145109598337606351802466168172159180216113129788557287391678+3 = much more likely
15%17%12%19%vx11%21%vx18%v21%qvx17%v14%18%v15%18%v18%20%k14%17%25%def19%def18%def12%13%12%14%20%b17%to buy from Company B

gh

68221813924919218098135153148188741723913824624914622692982532511937989281727NET: More likely to buy
40%41%38%44%v37%45%49%vx48%vx42%41%43%46%48%vx41%44%42%46%53%def45%ef42%37%37%40%39%47%b43%from company B

gh
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 49
Q.7 Imagine for a moment there are two companies - Company A and Company B - offering the same quality of service or product at the same
price but they have the following differences, described below.  For each difference, please indicate whether you would be more likely
to buy from Company A or Company B or whether the difference would have no real impact. Please use a -3-+3 scale (-3=much more likely
to buy from Company A, 0=has no real impact, +3=much more likely to buy from Company B)
Company A, which went out of its way to ensure half of its executive board were women
Company B, which put its best performing executives on its board even if these were all men
BAse: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

0.440.440.320.61vx0.230.66vx0.64v0.81qv0.54v0.390.55v0.63v0.68vx0.500.590.460.570.83de0.63de0.510.430.300.330.310.76b0.53Mean
xfgh

1.601.641.621.671.631.651.681.531.591.631.651.481.691.671.691.581.621.751.661.701.471.561.571.681.561.64Standard deviation
0.040.080.080.070.080.090.120.090.080.090.070.110.090.050.070.050.050.060.070.060.060.060.070.040.030.03Standard error
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 49
Q.7 Imagine for a moment there are two companies - Company A and Company B - offering the same quality of service or product at the same
price but they have the following differences, described below.  For each difference, please indicate whether you would be more likely
to buy from Company A or Company B or whether the difference would have no real impact. Please use a -3-+3 scale (-3=much more likely
to buy from Company A, 0=has no real impact, +3=much more likely to buy from Company B)
Company A, which went out of its way to ensure half of its executive board were women
Company B, which put its best performing executives on its board even if these were all men
BAse: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

25226327464446371492961881017923411940217790NET: More likely to buy
17%19%24%op17%21%j30%gij13%18%26%gij16%25%bce14%b26%bce14%b9%26%bce20%from company A

mm

79745527152827127026422160181156208-3 = much more likely
5%5%5%7%g7%g13%ghij5%g4%6%g2%10%bce4%7%bce2%2%7%bce5%to buy from Company A

m

86769618171020131116430238939770259-2
6%5%8%op5%8%j5%4%5%10%gijm6%7%b4%b10%bce5%b2%8%bce6%

87113123191225242411697283584612291323-1
6%8%p11%p5%6%12%jm4%9%j10%jm8%j7%6%9%b7%5%11%bce8%

488578435178727920611541039214424125648314023715010 = no impact
33%42%p38%p46%ghj35%38%37%43%g36%34%35%ad43%abd28%58%abd30%28%37%

lfef

1881631875223294935167177268311311266138538+1
13%12%16%op13%11%14%9%13%15%j15%j6%15%f12%f13%f14%f17%df13%

214181116433916593513317845741346394100510+2
15%n13%10%11%19%hjk8%11%13%12%15%hjk11%13%c15%c8%20%acde12%c13%

mf

32920714249302216534142225947917756133139678+3 = much more likely
22%no15%12%13%15%10%30%ghi13%12%19%hik23%ace14%c19%ce7%28%acde17%c17%to buy from Company B

klmm
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 49
Q.7 Imagine for a moment there are two companies - Company A and Company B - offering the same quality of service or product at the same
price but they have the following differences, described below.  For each difference, please indicate whether you would be more likely
to buy from Company A or Company B or whether the difference would have no real impact. Please use a -3-+3 scale (-3=much more likely
to buy from Company A, 0=has no real impact, +3=much more likely to buy from Company B)
Company A, which went out of its way to ensure half of its executive board were women
Company B, which put its best performing executives on its board even if these were all men
BAse: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

73155144514392662741044425791652374252302923781727NET: More likely to buy
50%no40%39%37%44%k32%50%hik39%39%50%hik40%c42%c46%c28%62%acd45%c43%from company B

mmef

0.75no0.47n0.310.39k0.48k-0.010.94h0.45k0.270.78hi0.450.58c0.51c0.251.23ac0.430.53Mean
iklmklmdef

1.711.591.561.561.731.701.721.511.641.551.911.481.811.201.501.741.64Standard deviation
0.040.040.050.080.120.120.070.090.050.050.090.060.060.040.070.060.03Standard error
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 49
Q.7 Imagine for a moment there are two companies - Company A and Company B - offering the same quality of service or product at the same
price but they have the following differences, described below.  For each difference, please indicate whether you would be more likely
to buy from Company A or Company B or whether the difference would have no real impact. Please use a -3-+3 scale (-3=much more likely
to buy from Company A, 0=has no real impact, +3=much more likely to buy from Company B)
Company A, which went out of its way to ensure half of its executive board were women
Company B, which put its best performing executives on its board even if these were all men
BAse: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

70224414923618517991105140159212682064374044714203872763682632641738658661732NET: More likely to buy
41%45%41%42%35%44%v45%v37%39%44%v48%rsv42%57%opq46%j46%j42%39%44%d46%def51%def39%39%36%42%44%43%from company A

rstuvwi
x

30010174114759048505853110319622621919216220813517811410659403396799-3 = much more likely
17%19%21%20%v14%22%qv24%qv18%16%15%25%qrs19%27%qrs24%jk25%jk17%15%24%def23%def25%def17%16%12%20%20%20%to buy from Company A

vv

2157341696845282532505921601319814012910870104748457259239498-2
13%14%11%12%13%11%14%9%9%14%13%13%17%rs14%11%13%12%12%12%15%11%12%12%13%12%12%

1877034534244153150554316498087139129717286767456203231435-1
11%13%9%9%8%11%8%11%14%v15%tvw10%10%14%v8%10%12%m12%m8%12%i12%i11%11%12%10%12%11%

5591701331831661255699122123134518331325937033224517619925225115164962512740 = no impact
33%32%37%n33%n32%n31%n28%35%n34%n34%n30%32%23%33%30%33%31%28%29%28%37%ghi37%ghi32%32%32%32%

20651376984362144422454163194921301431036362807081240219459+1
12%9%10%12%q16%nqu9%10%16%nqu12%7%12%q10%9%10%10%12%13%m12%10%9%12%10%17%egh12%11%11%

xi

153351738513223183834261828577685106824153556033170153323+2
9%6%5%7%10%x8%12%px6%10%px9%x6%11%px8%6%9%8%10%m9%7%7%8%9%7%8%8%8%

943925363630101520201571553455874584134263140125105230+3 = much more likely
5%7%7%6%7%7%p5%5%5%6%3%5%4%6%5%5%7%7%f7%f5%4%5%8%fg6%5%6%to buy from Company B

45212479143171985477100799642732042122743222421451491611611545354771012NET: More likely to buy
26%23%22%25%33%npq24%27%27%28%22%22%26%20%21%24%25%30%klm28%g24%21%24%24%32%efg26%24%25%from company B

uwxh
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 50
Q.7 Imagine for a moment there are two companies - Company A and Company B - offering the same quality of service or product at the same
price but they have the following differences, described below.  For each difference, please indicate whether you would be more likely
to buy from Company A or Company B or whether the difference would have no real impact. Please use a -3-+3 scale (-3=much more likely
to buy from Company A, 0=has no real impact, +3=much more likely to buy from Company B)
Company A, which pledged to use no zero hours or casual contracts at all
Company B, which used zero hours and casual contracts because many of its workers preferred them
BAse: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

-0.42-0.52-0.53n-0.50n-0.21n-0.53n-0.58-0.37n-0.31n-0.45n-0.76-0.47n-0.91-0.69-0.64-0.47m-0.28k-0.54g-0.58-0.78-0.44g-0.41g-0.17f-0.48-0.54-0.51Mean
pptuwxppplmghi

1.731.761.741.771.741.831.871.681.701.671.721.771.771.771.821.691.741.881.811.771.631.651.701.771.741.76Standard deviation
0.050.090.090.070.090.100.130.100.080.090.080.130.100.060.070.050.050.060.070.060.070.070.080.040.040.03Standard error
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 50
Q.7 Imagine for a moment there are two companies - Company A and Company B - offering the same quality of service or product at the same
price but they have the following differences, described below.  For each difference, please indicate whether you would be more likely
to buy from Company A or Company B or whether the difference would have no real impact. Please use a -3-+3 scale (-3=much more likely
to buy from Company A, 0=has no real impact, +3=much more likely to buy from Company B)
Company A, which pledged to use no zero hours or casual contracts at all
Company B, which used zero hours and casual contracts because many of its workers preferred them
BAse: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

6646314371331271112501136263383072435062041233481732NET: More likely to buy
45%n45%n38%35%61%gij53%gm45%gm42%g55%gij29%75%abc44%bc55%abc25%26%42%bc43%from company A

mmdee

343291165626853131402971302121002277442146799-3 = much more likely
23%n21%n14%16%g33%gij26%gim24%gim15%26%gim11%52%abc18%bc25%abc9%9%18%bc20%to buy from Company A

mdee

178178142423631703317210568691625732109498-2
12%13%12%11%17%g15%g13%g12%15%g9%17%bc12%bc18%abc7%7%13%bc12%

e

14216213030232649401561042874117744993435-1
10%12%11%8%11%12%9%15%gjm14%gjm9%7%13%cf13%cf9%10%11%f11%

4214514021604263174982804186720621146215417312740 = no impact
29%32%35%p42%hjk20%30%32%hl36%hl24%36%hl16%37%adf23%f56%abd33%adf21%32%

lef

16514215240182257251171741456889582125459+1
11%10%13%10%9%11%10%9%10%15%hij3%10%f10%f11%f17%cde15%def11%

f

1231089335923517681461023545180106323+2
8%8%8%9%k4%1%6%k6%k6%k13%hijk3%4%6%f6%f17%cdef13%cde8%

lf
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 50
Q.7 Imagine for a moment there are two companies - Company A and Company B - offering the same quality of service or product at the same
price but they have the following differences, described below.  For each difference, please indicate whether you would be more likely
to buy from Company A or Company B or whether the difference would have no real impact. Please use a -3-+3 scale (-3=much more likely
to buy from Company A, 0=has no real impact, +3=much more likely to buy from Company B)
Company A, which pledged to use no zero hours or casual contracts at all
Company B, which used zero hours and casual contracts because many of its workers preferred them
BAse: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

99607016121134155783112955213380230+3 = much more likely
7%o4%6%4%6%5%6%6%5%7%3%5%c6%cf2%7%cf10%cdef6%to buy from Company B

38731031591393512757242403351081971661963111012NET: More likely to buy
26%o22%27%o24%19%17%23%21%21%35%hij9%19%f22%f20%f41%cde37%cde25%from company B

klmff

-0.56-0.61-0.31o-0.36h-1.09-0.91-0.64l-0.45h-0.840.01h-1.78-0.58d-0.83f-0.18d0.22a-0.21de-0.51Mean
pjklklijklmfefcdeff

1.851.711.671.641.841.691.801.621.771.661.611.631.801.311.621.921.76Standard deviation
0.050.050.050.080.130.120.080.100.050.050.080.070.060.050.070.070.03Standard error
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 50
Q.7 Imagine for a moment there are two companies - Company A and Company B - offering the same quality of service or product at the same
price but they have the following differences, described below.  For each difference, please indicate whether you would be more likely
to buy from Company A or Company B or whether the difference would have no real impact. Please use a -3-+3 scale (-3=much more likely
to buy from Company A, 0=has no real impact, +3=much more likely to buy from Company B)
Company A, which pledged to use no zero hours or casual contracts at all
Company B, which used zero hours and casual contracts because many of its workers preferred them
BAse: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

762691639149314821314253039532311262233336880148NET: More likely to buy
4%5%3%3%7%oqsu3%4%1%4%2%5%s2%4%3%3%4%5%m3%2%4%3%5%h7%fghi3%4%4%from company A

wx

143241033-11-1365712926374191130-3 = much more likely
1%1%1%1%2%p1%2%p-**-1%1%1%1%1%1%1%*1%*1%1%1%1%1%to buy from Company A

2463210342516139410188164166182341-2
1%1%1%*2%w1%2%w1%1%*1%1%1%1%*1%2%1%*1%1%2%fh1%1%1%1%

3817410188117515*7102122237814151122304677-1
2%3%1%2%3%s2%**2%1%3%stx*2%1%2%2%2%1%1%2%2%i2%5%eghi1%2%2%

4911621001611808144768294111468024221332128114913917818822817455749910560 = no impact
29%30%28%u29%u35%npq20%22%27%23%26%25%29%22%25%24%29%26%17%23%i25%i28%i34%ghi36%fgh27%25%26%

rtui

30686538482643145687269215712714117820111780108129110102319327646+1
18%16%15%15%16%16%16%16%19%20%16%13%16%13%16%16%19%m13%13%15%19%hi16%21%ghi16%17%16%

34911576121831024855766684398718117224723518914016313814067412424836+2
20%21%21%21%16%25%v24%v20%21%18%19%24%v24%v19%20%22%22%22%d23%d23%d20%d21%d14%20%22%21%

49014812418113914169101122122157521243793193293043972272411991651026936381331+3 = much more likely
29%28%34%v32%27%35%v34%36%v34%34%35%v32%34%40%jk36%jk30%28%45%def38%def34%de29%d24%21%34%32%33%to buy from Company B

gh

1145349253386304307148202266260310111268687632754740702447512466415271142413902814NET: More likely to buy
67%65%70%v69%v58%76%vw74%v72%v74%v72%v70%v69%v74%v72%72%68%69%80%def75%def72%de69%de61%57%70%71%70%from company B

gh
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 51
Q.7 Imagine for a moment there are two companies - Company A and Company B - offering the same quality of service or product at the same
price but they have the following differences, described below.  For each difference, please indicate whether you would be more likely
to buy from Company A or Company B or whether the difference would have no real impact. Please use a -3-+3 scale (-3=much more likely
to buy from Company A, 0=has no real impact, +3=much more likely to buy from Company B)
Company A, which was headquartered in Switzerland
Company B, which was headquartered in the UK
BAse: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

1.371.341.55v1.50v1.141.66v1.57v1.61v1.57v1.55v1.54v1.54v1.60v1.66jk1.60jk1.431.391.87de1.72de1.56de1.43de1.221.041.511.511.51Mean
fghfg

1.361.351.341.331.481.301.421.271.311.281.361.321.331.351.331.331.371.311.261.341.301.381.351.361.341.35Standard deviation
0.040.070.070.050.070.070.100.070.070.070.060.100.070.040.050.040.040.040.050.050.050.060.060.030.030.02Standard error
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 51
Q.7 Imagine for a moment there are two companies - Company A and Company B - offering the same quality of service or product at the same
price but they have the following differences, described below.  For each difference, please indicate whether you would be more likely
to buy from Company A or Company B or whether the difference would have no real impact. Please use a -3-+3 scale (-3=much more likely
to buy from Company A, 0=has no real impact, +3=much more likely to buy from Company B)
Company A, which was headquartered in Switzerland
Company B, which was headquartered in the UK
BAse: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

34486617211212613920161248646148NET: More likely to buy
2%3%6%op4%k1%*2%4%k5%jkl3%5%bd3%1%6%bde1%5%bd4%from company A

109117-1268453681730-3 = much more likely
1%1%1%2%g-**2%gj1%*1%1%1%1%*1%1%to buy from Company A

910224--7315126321141641-2
1%1%2%op1%--1%1%1%1%1%d1%*1%d1%2%d1%

15293362-33382391042922377-1
1%2%p3%p2%1%-1%1%3%jk2%2%bd2%d*3%bd*3%bd2%

2883664021625652126742692766215613939611019410560 = no impact
20%26%p35%op42%ghi27%25%23%27%23%24%15%28%df15%48%abd23%df23%df26%

jklef

19723721246344977412011854111212515278139646+1
13%17%p18%p12%16%23%gjm14%15%17%m16%10%20%df14%18%df16%f17%f16%

3293012075448371007123428670102243142132147836+2
22%n22%18%14%23%m18%18%26%jm20%m25%hjm17%18%27%ace17%28%ace18%21%

ff

624440267105687023572383373216171396941483061331+3 = much more likely
42%no32%n23%27%33%34%43%ghi27%33%32%53%abc31%c43%abc11%31%c37%ce33%to buy from Company B

lmdee
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 51
Q.7 Imagine for a moment there are two companies - Company A and Company B - offering the same quality of service or product at the same
price but they have the following differences, described below.  For each difference, please indicate whether you would be more likely
to buy from Company A or Company B or whether the difference would have no real impact. Please use a -3-+3 scale (-3=much more likely
to buy from Company A, 0=has no real impact, +3=much more likely to buy from Company B)
Company A, which was headquartered in Switzerland
Company B, which was headquartered in the UK
BAse: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

11499786862061501554131838188443283857643883575922814NET: More likely to buy
78%no70%n59%53%72%m74%m75%m68%m71%m73%m80%ace69%c84%abc47%75%ce71%c70%from company B

e

1.81no1.50n1.141.131.59m1.58m1.74gh1.381.50m1.57m1.94ab1.44c1.94ab0.771.63ce1.53c1.51Mean
imcece

1.291.321.371.441.231.231.331.401.371.301.411.301.191.211.221.421.35Standard deviation
0.030.040.040.070.090.090.060.080.040.040.070.050.040.040.050.050.02Standard error
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 51
Q.7 Imagine for a moment there are two companies - Company A and Company B - offering the same quality of service or product at the same
price but they have the following differences, described below.  For each difference, please indicate whether you would be more likely
to buy from Company A or Company B or whether the difference would have no real impact. Please use a -3-+3 scale (-3=much more likely
to buy from Company A, 0=has no real impact, +3=much more likely to buy from Company B)
Company A, which was headquartered in Switzerland
Company B, which was headquartered in the UK
BAse: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

4181389116314712266798310211832117267246293314330177225155143915265941120NET: More likely to buy
24%26%25%29%o28%30%o33%or28%23%28%27%20%32%or28%28%26%29%38%def30%def31%def23%21%19%26%30%b28%from company A

gh

1243524545527212930343010411067785881206970344418178178356-3 = much more likely
7%6%7%10%11%7%11%10%8%9%7%6%11%11%k9%8%8%14%defg12%def10%df5%6%4%9%9%9%to buy from Company A

1413631464336151720424073979848092944981364333149187335-2
8%7%9%8%8%9%7%6%6%12%ors9%5%11%r8%10%7%9%11%ef8%11%def5%6%7%7%9%b8%

15367366349583034332649153883851271341165974855640200229429-1
9%12%10%11%9%15%q15%q12%9%7%11%9%10%9%10%11%12%m13%de10%10%13%e8%8%10%12%11%

5981741131861861216084125115155599630525840533222019720127324616369360813010 = no impact
35%32%31%33%36%n30%30%30%35%n32%35%n37%n27%32%30%36%jl31%25%33%i28%40%ghi36%gi34%i34%31%32%

326106729299723157766667375615014821621114498123109134117376349725+1
19%20%20%16%19%18%15%20%21%18%15%23%p15%16%17%19%20%m16%16%17%16%20%25%fgh18%18%18%

i

199634368414225274740551544109105106126846184788951218229447+2
12%12%12%12%8%11%12%10%13%v11%12%10%12%11%12%10%12%10%10%12%11%13%11%11%12%11%

1725743545044193430384717481231189491976483626455236189426+3 = much more likely
10%11%12%10%10%11%9%12%8%11%11%11%13%13%jk13%jk8%8%11%11%12%9%9%11%12%10%11%to buy from Company B

69722615821419015974118153145169691483833714164283252232902492872238307681597NET: More likely to buy
41%42%44%38%36%40%37%42%42%40%38%43%41%40%42%37%40%37%37%40%37%42%47%fhi41%39%40%from company B

0.250.300.320.130.060.190.070.210.270.140.230.380.140.190.260.150.14-0.070.080.130.29i0.34hi0.47gh0.240.120.18Mean
i
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 52
Q.7 Imagine for a moment there are two companies - Company A and Company B - offering the same quality of service or product at the same
price but they have the following differences, described below.  For each difference, please indicate whether you would be more likely
to buy from Company A or Company B or whether the difference would have no real impact. Please use a -3-+3 scale (-3=much more likely
to buy from Company A, 0=has no real impact, +3=much more likely to buy from Company B)
Company A, which was profitable and paid dividends to shareholders that included major UK pension pots
Company B, which prioritised donating staff time and money to charities even if that meant making lower profits and paying lower dividends to shareholders that included major UK pension pots
BAse: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

1.601.581.641.681.651.641.701.711.581.721.621.511.841.781.751.551.621.831.731.761.471.541.481.661.671.67Standard deviation
0.040.080.090.070.080.090.120.100.080.090.070.110.100.060.070.050.050.060.070.060.060.060.070.040.040.03Standard error
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 52
Q.7 Imagine for a moment there are two companies - Company A and Company B - offering the same quality of service or product at the same
price but they have the following differences, described below.  For each difference, please indicate whether you would be more likely
to buy from Company A or Company B or whether the difference would have no real impact. Please use a -3-+3 scale (-3=much more likely
to buy from Company A, 0=has no real impact, +3=much more likely to buy from Company B)
Company A, which was profitable and paid dividends to shareholders that included major UK pension pots
Company B, which prioritised donating staff time and money to charities even if that meant making lower profits and paying lower dividends to shareholders that included major UK pension pots
BAse: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

50638023486602218880260409781502191762172791120NET: More likely to buy
34%no27%n20%22%k29%k11%34%hkm30%hk23%k35%hkm19%27%cf24%21%46%acd34%cde28%from company A

eff

1891046234226831683107345164406898356-3 = much more likely
13%no8%5%9%k11%k3%15%ghik6%7%9%k8%c9%c7%5%14%cdef12%cd9%to buy from Company A

m

1421177628216532370130223971426695335-2
10%n8%7%7%10%k3%10%hk8%k6%11%hk5%7%8%5%14%cdef11%cde8%

f

175158962316105241107172226084948486429-1
12%n11%n8%6%8%5%9%15%hjkl9%15%hjkl5%11%f9%f11%f18%acd10%f11%

mmef

4174744091896359174903253617123222546312618313010 = no impact
28%34%p35%p49%ghi30%28%32%33%28%31%17%42%abd25%f56%abd27%f22%32%

jklfef

2422322515138418456252191599118611690183725+1
16%17%22%op13%18%20%15%21%m22%gjm16%14%16%20%cf14%19%c22%cef18%

145161141282035462617210872421445626106447+2
10%12%12%7%9%17%gjm8%10%15%gij9%18%bce8%16%bce7%6%13%bce11%

m
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 52
Q.7 Imagine for a moment there are two companies - Company A and Company B - offering the same quality of service or product at the same
price but they have the following differences, described below.  For each difference, please indicate whether you would be more likely
to buy from Company A or Company B or whether the difference would have no real impact. Please use a -3-+3 scale (-3=much more likely
to buy from Company A, 0=has no real impact, +3=much more likely to buy from Company B)
Company A, which was profitable and paid dividends to shareholders that included major UK pension pots
Company B, which prioritised donating staff time and money to charities even if that meant making lower profits and paying lower dividends to shareholders that included major UK pension pots
BAse: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

16114511931275259171399112942139201481426+3 = much more likely
11%10%10%8%13%i25%ghi11%6%12%gi8%32%abcd8%bc15%abce2%3%10%bc11%to buy from Company B

jlme

54853951111085128189995633892601764701931303691597NET: More likely to buy
37%39%44%op29%41%m61%ghi34%37%49%gij34%64%abc31%c51%abc23%27%44%bce40%from company B

jlmmdee

-0.010.21p0.39op0.040.161.09gh-0.100.080.45gi-0.061.03a0.02b0.52ab-0.01b-0.500.08b0.18Mean
ijlmjmbcdece

1.791.631.521.521.781.531.811.481.641.631.911.541.721.181.571.801.67Standard deviation
0.040.040.050.080.130.110.080.090.050.050.090.060.060.040.070.070.03Standard error
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 52
Q.7 Imagine for a moment there are two companies - Company A and Company B - offering the same quality of service or product at the same
price but they have the following differences, described below.  For each difference, please indicate whether you would be more likely
to buy from Company A or Company B or whether the difference would have no real impact. Please use a -3-+3 scale (-3=much more likely
to buy from Company A, 0=has no real impact, +3=much more likely to buy from Company B)
Company A, which was profitable and paid dividends to shareholders that included major UK pension pots
Company B, which prioritised donating staff time and money to charities even if that meant making lower profits and paying lower dividends to shareholders that included major UK pension pots
BAse: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

5451821211551751326993125104153481263062723593633011882491972001666466551301NET: More likely to buy
32%34%33%28%33%33%35%33%35%w29%35%w30%35%32%31%32%34%34%31%35%29%30%35%32%33%32%from company A

12033263244301532202430103197627559804561444618143151294-3 = much more likely
7%6%7%6%8%7%7%11%rw6%7%7%6%9%10%jk7%7%6%9%d8%d9%d6%7%4%7%8%7%to buy from Company A

1775841396644242533324313508591112122915185636357218192410-2
10%11%11%7%13%w11%12%9%9%9%10%8%14%w9%10%10%11%10%9%12%9%9%12%11%10%10%

24991548464573036724780254512411817218213091103919191285311596-1
15%17%15%15%12%14%15%13%20%nqs13%18%v16%12%13%14%15%17%m15%15%14%13%13%19%14%16%15%

v

65118513522419815962871341481556212336131143937529820926226327617975872914870 = no impact
38%34%37%40%st38%39%31%31%37%41%s35%39%34%38%36%39%35%34%35%37%39%41%i37%37%37%37%

267725276695139554953673157128121184164130888310910087293304597+1
16%13%14%13%13%13%19%19%uw13%15%15%19%16%13%14%17%15%15%15%12%16%g15%18%g14%15%15%

13253295440281725243833162786787592725758596125173158331+2
8%10%8%10%8%7%9%9%7%10%8%10%7%9%9%7%9%8%9%d8%9%9%5%8%8%8%

1174725543932142230203342973935679745664494020179123302+3 = much more likely
7%9%7%10%o8%8%o7%8%8%o5%7%3%8%8%k11%k5%7%k8%d9%d9%d7%6%4%9%a6%8%to buy from Company B

51617110618314911170101102111133511132872923153362752002052162011336455851230NET: More likely to buy
30%32%29%33%29%28%35%36%28%31%30%32%31%30%33%28%31%31%34%29%32%30%28%31%30%31%from company B

-0.050.02-0.080.15n-0.12-0.08-0.05-0.04-0.030.01-0.05-0.03-0.11-0.070.08k-0.11-0.02-0.070.07-0.090.04-0.02-0.130.01-0.08-0.03Mean
v

1.511.571.521.521.581.541.571.661.491.471.521.361.621.611.631.431.511.621.601.621.501.471.331.571.511.54Standard deviation
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 53
Q.7 Imagine for a moment there are two companies - Company A and Company B - offering the same quality of service or product at the same
price but they have the following differences, described below.  For each difference, please indicate whether you would be more likely
to buy from Company A or Company B or whether the difference would have no real impact. Please use a -3-+3 scale (-3=much more likely
to buy from Company A, 0=has no real impact, +3=much more likely to buy from Company B)
Company A, which employed fewer people in the UK than Company B with the same wage bill but paid, on average, higher wages
Company B, which employed more people in the UK than Company A with the same wage bill but paid, on average, lower wages
BAse: All respondents

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

0.040.080.080.060.080.080.110.100.070.080.070.100.090.050.060.040.040.050.060.060.060.060.060.040.030.02Standard error
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 53
Q.7 Imagine for a moment there are two companies - Company A and Company B - offering the same quality of service or product at the same
price but they have the following differences, described below.  For each difference, please indicate whether you would be more likely
to buy from Company A or Company B or whether the difference would have no real impact. Please use a -3-+3 scale (-3=much more likely
to buy from Company A, 0=has no real impact, +3=much more likely to buy from Company B)
Company A, which employed fewer people in the UK than Company B with the same wage bill but paid, on average, higher wages
Company B, which employed more people in the UK than Company A with the same wage bill but paid, on average, lower wages
BAse: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

4894473661078478174954003351831653321671572971301NET: More likely to buy
33%32%32%28%40%gm37%32%35%35%gm29%45%abc30%c36%ce20%33%c36%ce32%from company A

de

1251056429201849168665574364232483294-3 = much more likely
8%n8%6%8%10%9%9%g6%8%6%14%bcde8%c7%c3%5%10%bc7%to buy from Company A

143148120363319532612810264441144041108410-2
10%11%10%9%16%g9%10%10%11%9%16%bce8%c12%ce5%9%c13%ce10%

2211941814331417252185167627815410392107596-1
15%14%16%11%15%20%m13%19%jm16%m14%15%14%17%c12%19%ace13%15%

507526454183648319010438243611124027248616921014870 = no impact
34%38%39%p47%ghj31%40%35%39%33%38%27%43%abd30%58%abd36%adf25%37%

lfef

2181921885126268038175197398613710672157597+1
15%14%16%13%13%12%15%14%15%17%9%15%f15%f13%15%f19%cf15%

128116862417134421106100323289454885331+2
9%8%7%6%8%6%8%8%9%9%8%6%10%ce5%10%ce10%ce8%

130112602117962108690463484292682302+3 = much more likely
9%n8%n5%5%8%4%11%ghik4%7%8%11%bce6%c9%bc4%6%10%bce8%to buy from Company B

m
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 53
Q.7 Imagine for a moment there are two companies - Company A and Company B - offering the same quality of service or product at the same
price but they have the following differences, described below.  For each difference, please indicate whether you would be more likely
to buy from Company A or Company B or whether the difference would have no real impact. Please use a -3-+3 scale (-3=much more likely
to buy from Company A, 0=has no real impact, +3=much more likely to buy from Company B)
Company A, which employed fewer people in the UK than Company B with the same wage bill but paid, on average, higher wages
Company B, which employed more people in the UK than Company A with the same wage bill but paid, on average, lower wages
BAse: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

476420334956048186703673881161533111801463241230NET: More likely to buy
32%30%29%25%29%23%34%km26%32%km33%ikm28%c27%c34%ce22%31%c39%bce31%from company B

f

-0.01-0.03-0.06-0.10-0.23-0.260.05-0.15-0.050.09i-0.29-0.07-0.01f0.04f*f*f-0.03Mean
kl

1.611.561.411.421.681.421.671.391.571.491.831.451.631.111.441.741.54Standard deviation
0.040.040.040.070.120.100.070.080.050.040.090.060.050.040.070.060.02Standard error
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 53
Q.7 Imagine for a moment there are two companies - Company A and Company B - offering the same quality of service or product at the same
price but they have the following differences, described below.  For each difference, please indicate whether you would be more likely
to buy from Company A or Company B or whether the difference would have no real impact. Please use a -3-+3 scale (-3=much more likely
to buy from Company A, 0=has no real impact, +3=much more likely to buy from Company B)
Company A, which employed fewer people in the UK than Company B with the same wage bill but paid, on average, higher wages
Company B, which employed more people in the UK than Company A with the same wage bill but paid, on average, lower wages
BAse: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

72325815123022418187123127159207641913953774944783862733482732661989068381744NET: More likely to buy
42%48%42%41%43%45%r43%44%35%44%r47%r40%53%orv41%43%44%44%44%46%49%ef40%39%41%44%43%43%from company A

wx

24682617581703642434776227916614918013815393137889665343290633-3 = much more likely
14%15%17%13%15%17%18%15%12%13%17%14%22%qrw17%j17%j16%13%18%f16%19%ef13%14%14%17%15%16%to buy from Company A

236904280775019404556592261129114152156115105100838861286266552-2
14%17%12%14%15%12%10%14%13%15%13%13%17%t14%13%14%15%13%18%fi14%12%13%13%14%13%14%

242864875666131413956722151100114162183118751111018272277283559-1
14%16%13%13%13%15%16%14%11%16%16%r13%14%10%13%15%m17%m13%13%16%15%12%15%14%14%14%

5631411241781611166188127119134428731027435929323217121424421416161262412360 = no impact
33%A26%34%n32%n31%29%30%31%35%n33%n30%26%24%32%j31%32%j27%26%29%30%36%ghi32%34%i30%32%31%

19462376350512837393650363197861251501006668669465219240459+1
11%11%10%11%10%13%14%13%11%10%11%22%npq9%10%10%11%14%lm11%11%9%10%14%g14%11%12%11%

rsuvwx

13738245647371616353327122784757891904441616230171158329+2
8%7%7%10%p9%9%8%6%10%9%6%7%7%9%9%7%8%10%dg7%6%9%9%g6%8%8%8%

953825344018101733142572668635763674246324123141109251+3 = much more likely
6%7%7%6%8%4%5%6%9%qu4%6%5%7%7%7%5%6%8%f7%6%5%6%5%7%6%6%to buy from Company B

4271388615413710553701078310255842502242603042571521551591971185315071038NET: More likely to buy
25%26%24%27%26%26%26%25%30%23%23%34%npq23%26%26%23%28%k29%fg26%22%24%29%g25%26%26%26%from company B

x
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 54
Q.7 Imagine for a moment there are two companies - Company A and Company B - offering the same quality of service or product at the same
price but they have the following differences, described below.  For each difference, please indicate whether you would be more likely
to buy from Company A or Company B or whether the difference would have no real impact. Please use a -3-+3 scale (-3=much more likely
to buy from Company A, 0=has no real impact, +3=much more likely to buy from Company B)
Company A, which paid its small number of interns the living wage
Company B, which offered a greater number of three month unpaid internships for 18-25 year olds wishing to gain experience
BAse: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

-0.41-0.48-0.42-0.32n-0.38-0.48-0.45-0.45-0.14n-0.46-0.54-0.31-0.68-0.40-0.42-0.50-0.36-0.38g-0.48-0.61-0.37g-0.30g-0.41-0.44-0.41-0.42Mean
pqsu

1.661.741.711.691.761.701.691.671.731.601.681.661.831.771.761.661.671.821.751.721.601.701.601.751.671.71Standard deviation
0.050.080.090.070.090.090.120.100.090.090.080.130.100.060.070.050.050.060.070.060.070.070.070.040.040.03Standard error

Page 166

Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 54
Q.7 Imagine for a moment there are two companies - Company A and Company B - offering the same quality of service or product at the same
price but they have the following differences, described below.  For each difference, please indicate whether you would be more likely
to buy from Company A or Company B or whether the difference would have no real impact. Please use a -3-+3 scale (-3=much more likely
to buy from Company A, 0=has no real impact, +3=much more likely to buy from Company B)
Company A, which paid its small number of interns the living wage
Company B, which offered a greater number of three month unpaid internships for 18-25 year olds wishing to gain experience
BAse: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

6606214641341191152371205584402612304852262043401744NET: More likely to buy
45%45%40%35%57%gij55%gjm43%m45%m49%gm38%64%abc41%c53%abc27%43%c41%c43%from company A

mdee

24722516149596110136203114163681885144119633-3 = much more likely
17%16%14%13%28%ghi29%ghi18%g14%18%g10%40%abc12%c21%abc6%9%14%bc16%to buy from Company A

jmjmdee

220183149442830685116116268761696473103552-2
15%13%13%12%14%15%12%19%jm14%14%17%c14%c18%ace8%15%c12%c14%

1932131534132246732193164308612911186118559-1
13%15%13%11%15%11%12%12%17%jm14%7%15%f14%f13%f18%cf14%f14%

4034583751664960176892833677320319945212818012360 = no impact
27%33%p33%p43%ghi24%29%32%h33%h25%32%h18%36%abd22%54%abd27%f22%31%

jklfef

166134159341620623013715019678910364116459+1
11%10%14%o9%8%10%11%11%12%13%5%12%f10%f12%f14%f14%df11%

134103923297431792120323172365998329+2
9%7%8%8%4%3%8%6%8%10%kl8%c6%8%c4%12%cde12%cde8%

10977641814633117983252669151897251+3 = much more likely
7%6%6%5%7%3%6%4%7%7%6%c5%c8%bc2%4%12%bcde6%to buy from Company B

f
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 54
Q.7 Imagine for a moment there are two companies - Company A and Company B - offering the same quality of service or product at the same
price but they have the following differences, described below.  For each difference, please indicate whether you would be more likely
to buy from Company A or Company B or whether the difference would have no real impact. Please use a -3-+3 scale (-3=much more likely
to buy from Company A, 0=has no real impact, +3=much more likely to buy from Company B)
Company A, which paid its small number of interns the living wage
Company B, which offered a greater number of three month unpaid internships for 18-25 year olds wishing to gain experience
BAse: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

40931431585403413859308353761242301541413121038NET: More likely to buy
28%o23%27%o22%19%16%25%k22%27%k30%ikl19%22%25%cf19%30%cef38%bcd26%from company B

mef

-0.42-0.49-0.35-0.32k-0.90-1.02-0.47k-0.54k-0.49k-0.16h-1.21-0.42d-0.64f-0.20d-0.27d-0.09d-0.42Mean
lllijklfeffef

1.791.671.661.571.821.671.741.601.771.661.941.541.851.191.601.891.71Standard deviation
0.040.050.050.080.130.120.070.100.050.050.090.060.060.040.070.070.03Standard error
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 54
Q.7 Imagine for a moment there are two companies - Company A and Company B - offering the same quality of service or product at the same
price but they have the following differences, described below.  For each difference, please indicate whether you would be more likely
to buy from Company A or Company B or whether the difference would have no real impact. Please use a -3-+3 scale (-3=much more likely
to buy from Company A, 0=has no real impact, +3=much more likely to buy from Company B)
Company A, which paid its small number of interns the living wage
Company B, which offered a greater number of three month unpaid internships for 18-25 year olds wishing to gain experience
BAse: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

1944541477543102629265010358190112109655072718054177215392NET: More likely to buy
11%8%11%t8%14%oqrt11%5%9%8%7%11%t6%10%9%10%10%10%7%8%10%10%12%i11%9%11%b10%from company A

w

2865911624511017241122511921947283361-3 = much more likely
2%1%1%2%2%2%1%2%2%*2%1%2%2%j1%2%j*1%2%3%ei1%1%1%1%2%2%to buy from Company A

66131192214476618418203920412214171631195268119-2
4%2%3%2%4%w4%2%2%2%2%4%w2%5%rw2%4%km2%4%km2%2%2%2%5%4%3%3%3%

10126253042235141718224103840706333273445442796115211-1
6%5%7%nt5%8%not6%2%5%5%5%5%3%3%4%5%6%m6%4%5%5%7%i7%i6%5%6%5%

5531681301761561214585116110140488630026036928419016420524424316859362012130 = no impact
32%31%36%nt31%nt30%30%22%30%32%nt30%32%nt30%24%31%j30%33%j26%22%27%i29%i36%ghi36%ghi35%hi29%31%30%

35312467119939545687984983576201158241259199140148131141100435424859+1
21%23%19%21%18%24%22%24%22%23%22%22%21%21%18%22%24%l23%23%21%19%21%21%21%22%21%

3181096112993795553708694368519318722123922812514814111189434407841+2
19%20%17%23%18%20%28%rvx19%19%24%21%22%24%20%21%20%22%26%def21%21%21%16%19%21%21%21%

gh

29492629210564455068555933791791791711831931181448910267409303713+3 = much more likely
17%17%17%16%20%p16%23%p18%19%15%13%21%22%p19%20%k15%17%22%def20%f20%def13%15%14%20%a15%18%to buy from Company B

965325190339292237146171217226252103240573525633682620382440361353256127911342412NET: More likely to buy
56%60%53%60%x56%59%73%pqr61%60%62%x57%64%x66%pvx60%60%57%63%k71%def64%def61%def53%52%54%62%a58%60%from company B

suvwxgh
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 55
Q.7 Imagine for a moment there are two companies - Company A and Company B - offering the same quality of service or product at the same
price but they have the following differences, described below.  For each difference, please indicate whether you would be more likely
to buy from Company A or Company B or whether the difference would have no real impact. Please use a -3-+3 scale (-3=much more likely
to buy from Company A, 0=has no real impact, +3=much more likely to buy from Company B)
Company A, which enjoyed a high-profile and popular British chief executive but a recent history of poor financial performance
Company B, which had a low-profile American chief executive with a history of steady financial performance
BAse: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

0.911.020.861.030.910.931.37pq1.011.041.070.851.18px1.15px1.021.050.921.05k1.29de1.11de1.04de0.850.810.821.10a0.911.01Mean
rsuvwxfghff

1.421.341.411.341.521.391.301.371.361.251.401.331.491.421.461.361.351.361.381.471.331.371.381.391.391.39Standard deviation
0.040.070.070.050.080.070.090.080.070.070.060.100.080.040.060.040.040.040.050.050.060.060.060.030.030.02Standard error
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 55
Q.7 Imagine for a moment there are two companies - Company A and Company B - offering the same quality of service or product at the same
price but they have the following differences, described below.  For each difference, please indicate whether you would be more likely
to buy from Company A or Company B or whether the difference would have no real impact. Please use a -3-+3 scale (-3=much more likely
to buy from Company A, 0=has no real impact, +3=much more likely to buy from Company B)
Company A, which enjoyed a high-profile and popular British chief executive but a recent history of poor financial performance
Company B, which had a low-profile American chief executive with a history of steady financial performance
BAse: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

11614213434181652261271085346676728131392NET: More likely to buy
8%10%12%p9%8%8%9%10%11%9%13%bcde8%7%8%6%16%bcde10%from company A

2030116211552289891152061-3 = much more likely
1%2%1%1%1%*3%g2%2%g1%2%1%1%1%1%2%2%to buy from Company A

363351967192353523111913945119-2
2%2%4%op2%3%3%3%i1%3%3%6%bcde2%2%2%2%5%bcde3%

608072199818187065202739431567211-1
4%6%6%p5%4%4%3%7%j6%j6%5%5%4%5%3%8%bd5%

3534494111704971159783482981192062064449214712130 = no impact
24%32%p36%p44%ghi24%34%29%29%30%g26%29%abd37%abd23%a53%abd19%18%30%

jlfef

3392792416339481127126724767123215177115162859+1
23%20%21%16%19%23%20%27%m23%m21%16%22%f23%f21%24%f19%21%

353289199675440106572152877810622198143195841+2
24%n21%17%17%26%m19%19%21%19%25%hjm19%c19%c24%ce12%30%acd23%c21%

ef

3102341695149341223619221993772054695196713+3 = much more likely
21%no17%15%13%23%im16%22%him14%17%19%m23%ce14%c22%ce6%20%ce24%ce18%to buy from Company B
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 55
Q.7 Imagine for a moment there are two companies - Company A and Company B - offering the same quality of service or product at the same
price but they have the following differences, described below.  For each difference, please indicate whether you would be more likely
to buy from Company A or Company B or whether the difference would have no real impact. Please use a -3-+3 scale (-3=much more likely
to buy from Company A, 0=has no real impact, +3=much more likely to buy from Company B)
Company A, which enjoyed a high-profile and popular British chief executive but a recent history of poor financial performance
Company B, which had a low-profile American chief executive with a history of steady financial performance
BAse: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

10028016091821411223391656737532373066413223535532412NET: More likely to buy
68%no58%53%47%68%hm58%m62%m61%m59%m65%hm58%c55%c70%cef39%75%ace67%cef60%from company B

f

1.21no0.950.810.771.27hi0.981.06m0.960.931.14hm0.99c0.88c1.28ce0.491.35ac1.11ce1.01Mean
mfef

1.371.411.371.321.411.311.501.311.411.361.571.301.341.081.271.591.39Standard deviation
0.030.040.040.070.100.090.060.080.040.040.080.050.040.040.060.060.02Standard error
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 55
Q.7 Imagine for a moment there are two companies - Company A and Company B - offering the same quality of service or product at the same
price but they have the following differences, described below.  For each difference, please indicate whether you would be more likely
to buy from Company A or Company B or whether the difference would have no real impact. Please use a -3-+3 scale (-3=much more likely
to buy from Company A, 0=has no real impact, +3=much more likely to buy from Company B)
Company A, which enjoyed a high-profile and popular British chief executive but a recent history of poor financial performance
Company B, which had a low-profile American chief executive with a history of steady financial performance
BAse: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

2756846811077635314358691741135151150166136711111039487272329602NET: More likely to buy
16%13%13%14%20%nor19%nor17%11%12%16%16%11%11%14%17%13%15%16%12%15%15%14%18%h13%17%b15%from company A

swxs

741492030269712179510533829354018252926166293155-3 = much more likely
4%3%2%3%6%p6%px5%3%3%5%2%3%3%6%jk4%3%3%5%3%3%4%4%3%3%5%b4%to buy from Company A

662018233014117111217214374232483612302827277882159-2
4%4%5%4%6%3%6%2%3%3%4%1%4%4%5%3%4%4%h2%4%h4%4%6%h4%4%4%

13433193846361417202942101646718883604156464144132155287-1
8%6%5%7%9%9%7%6%6%8%10%nx6%5%5%8%m8%m8%m7%7%8%7%6%9%6%8%7%

5621751271731651045285113109130508026927235429316514520625126715460358411880 = no impact
33%32%35%nu31%n32%n26%26%30%31%n30%29%31%22%28%31%32%j27%19%24%i29%i37%ghi39%ghi32%hi29%30%30%

26488498483612353515868244313110817418511591110939694292306598+1
15%16%14%15%16%15%11%19%n14%16%15%15%12%14%12%16%17%l13%15%15%14%14%20%fi14%16%15%

24671501006056384260487027781491141861811661081051007873336294630+2
14%13%14%18%v12%14%19%v15%17%13%16%17%22%quv16%13%17%17%19%eg18%e15%15%12%15%16%15%16%

x

366137901251071055371948910542120270230250250293181185129142705454561000+3 = much more likely
21%25%25%22%20%26%26%25%26%25%24%26%33%pqv28%jk26%22%23%34%def30%def26%df19%21%d15%27%a23%25%to buy from Company B

wxg

87629618930825122211416620519524494241550452610616573380400322316237117310562229NET: More likely to buy
51%55%52%55%48%55%57%59%v57%v54%55%58%67%pqr58%l52%55%57%l66%def64%def56%ef48%47%50%57%54%55%from company B

uvwxgg
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 56
Q.7 Imagine for a moment there are two companies - Company A and Company B - offering the same quality of service or product at the same
price but they have the following differences, described below.  For each difference, please indicate whether you would be more likely
to buy from Company A or Company B or whether the difference would have no real impact. Please use a -3-+3 scale (-3=much more likely
to buy from Company A, 0=has no real impact, +3=much more likely to buy from Company B)
Company A, whose chief executive announced their preferred result of a UK-wide referendum on the UK's membership of the EU and suggested which way employees should vote
Company B, whose management remained silent and neutral on all political issues
BAse: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

0.800.980.93v0.91v0.630.870.961.06v1.04v0.880.95v1.10v1.34pq1.010.860.950.941.23de1.23de0.96df0.720.750.631.04a0.850.94Mean
rtuvwxfgfg

1.631.571.591.601.711.771.751.531.601.671.571.551.621.731.711.541.611.741.591.651.601.581.531.611.671.64Standard deviation
0.040.080.080.060.080.090.120.090.080.090.070.120.090.050.070.050.050.060.060.060.070.070.070.040.040.03Standard error

Page 174

Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 56
Q.7 Imagine for a moment there are two companies - Company A and Company B - offering the same quality of service or product at the same
price but they have the following differences, described below.  For each difference, please indicate whether you would be more likely
to buy from Company A or Company B or whether the difference would have no real impact. Please use a -3-+3 scale (-3=much more likely
to buy from Company A, 0=has no real impact, +3=much more likely to buy from Company B)
Company A, whose chief executive announced their preferred result of a UK-wide referendum on the UK's membership of the EU and suggested which way employees should vote
Company B, whose management remained silent and neutral on all political issues
BAse: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

207214181502798939185194607511710272175602NET: More likely to buy
14%15%16%13%k13%k4%16%k14%k16%k17%k15%14%13%12%15%21%bcd15%from company A

ef

585542136331105040281626171849155-3 = much more likely
4%4%4%3%3%1%6%k4%4%3%7%cde3%3%2%4%6%cde4%to buy from Company A

4758541112-25123859101635212355159-2
3%4%5%3%6%k-5%k5%k3%k5%k3%3%4%3%5%7%cdef4%

10210184259733169895224357643171287-1
7%7%7%7%4%3%6%6%8%k8%5%8%6%8%7%9%7%

3104574201613751131913223507418317244710520811880 = no impact
21%33%p36%p42%ghj18%25%24%34%jl28%l30%jl18%33%abd19%54%abd22%25%df30%

klfef

2062031895830456442167183337514712975139598+1
14%15%16%15%14%22%hj12%16%15%16%8%14%f16%f16%f16%f17%f15%

274205152464141804817518852941718796129630+2
19%no15%13%12%20%m20%m15%18%15%16%13%17%c19%cf10%20%cf16%c16%

47431421270736118749299245192130307671251801000+3 = much more likely
32%no23%n18%18%35%ghi29%gim34%ghi18%26%gim21%47%abc23%c34%abc8%27%c22%c25%to buy from Company B

mmdee
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 56
Q.7 Imagine for a moment there are two companies - Company A and Company B - offering the same quality of service or product at the same
price but they have the following differences, described below.  For each difference, please indicate whether you would be more likely
to buy from Company A or Company B or whether the difference would have no real impact. Please use a -3-+3 scale (-3=much more likely
to buy from Company A, 0=has no real impact, +3=much more likely to buy from Company B)
Company A, whose chief executive announced their preferred result of a UK-wide referendum on the UK's membership of the EU and suggested which way employees should vote
Company B, whose management remained silent and neutral on all political issues
BAse: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

9547225531741441483311386416152763006252832964482229NET: More likely to buy
65%no52%48%45%69%ghi71%ghi60%gim52%56%m53%m67%ace54%c68%ace34%63%ace54%c55%from company B

mjm

1.23no0.840.700.711.35gh1.42gh1.11gi0.790.95m0.831.43ab0.95ac1.32ab0.421.08ac0.73c0.94Mean
imimmcece

1.681.631.561.501.681.341.811.581.671.621.881.571.631.221.671.761.64Standard deviation
0.040.040.050.070.120.100.080.090.050.050.090.060.050.040.080.070.03Standard error
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 56
Q.7 Imagine for a moment there are two companies - Company A and Company B - offering the same quality of service or product at the same
price but they have the following differences, described below.  For each difference, please indicate whether you would be more likely
to buy from Company A or Company B or whether the difference would have no real impact. Please use a -3-+3 scale (-3=much more likely
to buy from Company A, 0=has no real impact, +3=much more likely to buy from Company B)
Company A, whose chief executive announced their preferred result of a UK-wide referendum on the UK's membership of the EU and suggested which way employees should vote
Company B, whose management remained silent and neutral on all political issues
BAse: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
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Statements
I constantly

worry about not
having the

income I needI trust big
to maintain myIf given aI trust bigbusinesses that

Globalisationfamilyâ€™schance, bigGovernmentbusinesses thatI deal withBig businesses
is more of anBritain's bestcurrentbusinesses willneeds to beI deal withregularly tomake a positive
opportunityyears arestandard ofrip-offtougher on bigregularly to bekeep my datacontribution to

than a threatbehind uslivingcustomersbusinesseshonest with mesafelife in the UK

40184018401840184018401840184018Unweighted base

40184018401840184018401840184018Weighted base

16911753203425772859159817242354NET: Agree
42%44%51%64%71%40%43%59%

684925109413701708545612881NET: Very Strongly/
17%23%27%34%43%14%15%22%Strongly agree

182464550675850160172223Very strongly agree (7)
5%12%14%17%21%4%4%6%

501461543695859385440657Strongly agree      (6)
12%11%14%17%21%10%11%16%

100882894112071151105311121473Somewhat agree      (5)
25%21%23%30%29%26%28%37%

1566120110401061953127511141227Neither agree nor   (4)
39%30%26%26%24%32%28%31%disagree

467696561307131724744262Somewhat disagree   (3)
12%17%14%8%3%18%19%7%

172277263505525424898Strongly disagree   (2)
4%7%7%1%1%6%6%2%

12192120242116718876Very strongly dis-  (1)
3%2%3%1%1%4%5%2%agree

761106594438120711451180436NET: Disagree
19%26%23%9%5%28%29%11%

2933693837476421436175NET: Very strongly/
7%9%10%2%2%10%11%4%Strongly disagree

4.344.404.565.035.274.144.184.69Mean

1.261.481.541.271.251.341.391.17Standard deviation
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 57
Q.8 To what extent do you agree or disagree with the following statements?
Summary Table
Base: All respondents
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Statements
I constantly

worry about not
having the

income I needI trust big
to maintain myIf given aI trust bigbusinesses that

Globalisationfamilyâ€™schance, bigGovernmentbusinesses thatI deal withBig businesses
is more of anBritain's bestcurrentbusinesses willneeds to beI deal withregularly tomake a positive
opportunityyears arestandard ofrip-offtougher on bigregularly to bekeep my datacontribution to

than a threatbehind uslivingcustomersbusinesseshonest with mesafelife in the UK

40184018401840184018401840184018Weighted base

0.020.020.020.020.020.020.020.02Standard error
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Table 57
Q.8 To what extent do you agree or disagree with the following statements?
Summary Table
Base: All respondents
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

96029520633130923012717721920225799196542478639695612352408365350267117011842354NET: Agree
56%55%57%59%59%57%63%63%61%56%58%62%54%57%55%57%65%klm70%def59%e57%54%52%56%57%60%59%

gh

362107631341317450669174913670190197212281243121151135127103392488881NET: Very Strongly/
21%20%18%24%x25%x18%25%23%25%x21%21%22%19%20%23%19%26%km28%def20%21%20%19%22%19%25%b22%Strongly agree

gh

11826143842261214251513101346574871462743363734104120223Very strongly agree (7)
7%5%4%7%p8%npx7%p6%5%7%p4%3%6%4%5%7%4%7%k5%4%6%5%6%7%5%6%6%

244814996894837526660782557144140164210197951081009069289369657Strongly agree      (6)
14%15%14%17%17%12%19%18%18%u17%18%16%16%15%16%15%20%km22%def16%15%15%13%14%14%19%b16%

gh

59818814319617815677111128128167641263532804274143692302572302231647776961473Somewhat agree      (5)
35%35%39%35%34%39%38%39%36%35%38%40%35%37%32%38%l39%l42%def39%36%34%33%34%38%35%37%

g

5661861101741671334882101125134491053022943702611851682292342551566975301227Neither agree nor   (4)
33%35%31%31%32%33%t24%29%28%34%t30%31%29%32%j34%j33%j24%21%28%i32%i35%hi38%hi33%i34%a27%31%disagree

1083127362218191528223493167556475515045424529112149262Somewhat disagree   (3)
6%6%7%6%4%4%10%uv5%8%6%8%5%9%v7%6%6%7%6%8%6%6%7%6%5%8%b7%

392214141395787821223252227161715141520356498Strongly disagree   (2)
2%4%4%2%2%2%3%3%2%2%2%1%3%2%3%2%3%2%3%2%2%2%4%i2%3%b2%

394581212215591171924191511102021105354176Very strongly dis-  (1)
2%1%1%1%2%3%s1%*1%1%2%1%5%oqrs2%3%2%1%1%2%3%i3%i2%1%2%2%2%agree

twx

186574558463926234135511260110104105118777780777154182254436NET: Disagree
11%11%12%10%9%10%13%8%11%10%12%7%17%oqsu12%12%9%11%9%13%i11%11%11%11%9%13%b11%

vw
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Table 58
Q.8 To what extent do you agree or disagree with the following statements?
Big businesses make a positive contribution to life in the UK
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

782618222421781313173294249414227273535262570105175NET: Very strongly/
5%5%5%4%5%5%3%3%3%3%4%2%8%opqr4%6%4%4%3%5%5%5%4%5%3%5%b4%Strongly disagree

sw

4.664.634.604.74n4.77n4.644.77n4.80nx4.77n4.664.644.80n4.484.644.644.664.81kl4.90de4.654.654.604.604.674.674.714.69Mean
mfgh

1.211.131.131.181.231.201.171.061.191.101.131.061.321.161.251.101.181.111.161.211.211.141.201.111.241.17Standard deviation
0.030.050.060.050.060.060.080.060.060.060.050.080.070.040.050.030.030.040.050.040.050.050.060.020.030.02Standard error
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Table 58
Q.8 To what extent do you agree or disagree with the following statements?
Big businesses make a positive contribution to life in the UK
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

96477361717210484311153639857852335483584217092354NET: Agree
66%no56%54%45%50%40%57%km57%km56%km74%hij21%42%f60%cef43%f89%cde85%cde59%

klmff

36428623059272011341220386144816155212391881NET: Very Strongly/
25%no21%20%15%13%10%20%k15%19%k33%hij3%9%f18%cef7%45%cdef47%cde22%Strongly agree

klmf

7379721882271156994837942125223Very strongly agree (7)
5%6%6%5%k4%1%5%k4%5%k9%hijk1%1%4%cef1%9%cdef15%bcde6%

mf

2912081584119188630165287104112446170266657Strongly agree      (6)
20%no15%14%11%9%9%16%11%14%25%hij3%7%f14%cef6%f36%cdef32%cde16%

klmf

6004873871137764199112419470711853873032093181473Somewhat agree      (5)
41%no35%34%29%37%31%36%42%m36%m41%km17%33%f42%cef36%f44%cef38%f37%

353463411170637816893356248105254292428441041227Neither agree nor   (4)
24%33%p36%p44%ghi30%g37%g31%g35%g31%g21%26%ab46%abd32%ab51%abd9%13%31%disagree

jlff

10187743023184416864191565834616262Somewhat disagree   (3)
7%6%6%8%g11%g9%g8%g6%7%g4%22%abcd10%abc6%ab4%ab1%2%7%

ed

3329369914145398591212112298Strongly disagree   (2)
2%2%3%2%g4%g7%gijm2%g2%3%g1%14%abcd2%ab1%a1%**2%

e
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Table 58
Q.8 To what extent do you agree or disagree with the following statements?
Big businesses make a positive contribution to life in the UK
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

204115491513127569241-176Very strongly dis-  (1)
1%3%np1%1%4%gim7%ghij2%g*2%g*17%abcd***-*2%agree

me

154157125434147712215355219707446819436NET: Disagree
10%11%11%11%g20%ghi22%ghi13%g8%g13%g5%54%abcd13%abc8%ab6%ab2%2%11%

mjmed

547051131829276671312814161123175NET: Very strongly/
4%5%4%3%g9%gim14%ghij5%g2%6%gi1%31%abcd3%ab2%a1%**4%Strongly disagree

me

4.80no4.634.634.49k4.344.074.62kl4.66kl4.58kl5.10hi3.234.36f4.71ce4.44f5.41cd5.45cd4.69Mean
jklmfefef

1.141.211.161.081.291.311.200.991.211.041.450.920.990.770.860.981.17Standard deviation
0.030.030.040.050.090.090.050.060.040.030.070.040.030.030.040.040.02Standard error
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Table 58
Q.8 To what extent do you agree or disagree with the following statements?
Big businesses make a positive contribution to life in the UK
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

73622914223922916179121172161182731644123824644653872383062892872179228021724NET: Agree
43%43%39%43%44%40%39%43%48%x45%41%46%45%43%44%42%43%44%40%43%43%42%46%45%a41%43%

2719454100945030346938592857155153129175135721089912672308304612NET: Very Strongly/
16%18%15%18%q18%q12%15%12%19%qsu10%13%18%16%16%k18%k12%16%k15%12%15%15%19%h15%15%15%15%Strongly agree

74191132231697239151017584828385416352329148488172Very strongly agree (7)
4%3%3%6%4%4%4%2%6%qs2%3%6%5%6%jk6%k3%4%6%dfh3%5%3%4%3%4%4%4%

19776426870342127462945184097105101137805673769658224216440Strongly agree      (6)
12%14%12%12%13%8%10%9%13%8%10%11%11%10%12%9%13%k9%9%10%11%14%hi12%11%11%11%

465134881391351114988103123123451072572293352902521651981901621466144981112Somewhat agree      (5)
27%25%24%25%26%28%24%31%28%34%tvw28%28%30%27%26%30%27%29%28%28%28%24%31%30%a25%28%

x

4981641111541471025281929914452812782233332802031651862112231266025121114Neither agree nor   (4)
29%30%31%n27%28%25%26%29%25%27%33%nr32%n22%29%26%30%26%23%28%26%31%i33%gi26%29%a26%28%disagree

29193631137798515465667124611461622252111911221461089186321423744Somewhat disagree   (3)
17%17%17%20%15%24%nop25%nop19%18%18%16%15%17%15%19%20%m20%m22%ef20%e20%e16%13%18%16%21%b19%

vv

913927333715131823202872876535070604443334326108140248Strongly disagree   (2)
5%7%7%6%7%4%6%6%6%5%6%5%8%8%k6%4%6%7%7%6%5%6%5%5%7%b6%

96131923322577101616428435443483428353632239692188Very strongly dis-  (1)
6%A2%5%4%6%r6%r3%3%3%4%4%3%8%prs4%6%4%4%4%5%5%5%5%5%5%5%5%agree

478146108170146138707998102116361172652693173292851942241771661345256551180NET: Disagree
28%27%30%30%28%34%op35%op28%27%28%26%22%32%o28%31%28%31%33%ef33%ef31%e26%25%28%26%33%b29%

18753455769402025333644125611910792118947278697548204232436NET: Very strongly/
11%10%12%10%13%10%10%9%9%10%10%7%16%orsw12%k12%k8%11%11%12%11%10%11%10%10%12%11%Strongly disagree
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Table 59
Q.8 To what extent do you agree or disagree with the following statements?
I trust big businesses that I deal with regularly to keep my data safe
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

4.194.244.104.214.194.064.104.184.34ux4.154.184.37u4.104.214.184.154.174.194.054.164.194.25h4.214.24a4.114.18Mean

1.411.331.391.421.471.391.371.251.391.291.301.321.531.431.481.261.391.421.351.411.361.401.351.361.421.39Standard deviation
0.040.060.070.060.070.070.090.070.070.070.060.100.080.040.060.040.040.050.050.050.060.060.060.030.030.02Standard error
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Table 59
Q.8 To what extent do you agree or disagree with the following statements?
I trust big businesses that I deal with regularly to keep my data safe
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

6245955051429065204110516574341473672752646371724NET: Agree
42%43%44%37%43%31%37%41%45%jkm50%ijk8%26%f40%cef33%ef56%cde77%bcd43%

mfef

207208197382915843716822911401225474311612NET: Very Strongly/
14%15%17%10%14%7%15%km14%15%km20%hik3%7%f13%cef7%f16%cef37%bcd15%Strongly agree

mef

7159431672221052586154291585172Very strongly agree (7)
5%4%4%4%3%1%4%4%5%5%2%3%5%cf1%3%c10%bcde4%

f

1361491542222136127115171425804559226440Strongly agree      (6)
9%11%13%p6%11%6%11%m10%10%m15%hkm1%5%f9%cef5%f12%cef27%bcd11%

ef

417387308104615012173349346231072452211913261112Somewhat agree      (5)
28%28%27%27%29%24%22%27%30%j30%j6%19%f27%ef27%ef40%cde39%cde28%

ff

368397349148515313684286308421712134561041281114Neither agree nor   (4)
25%28%30%p38%ghj25%25%25%31%25%27%10%31%abd23%af55%abd22%af15%f28%disagree

klfef

31325417754354113349211206113164242798857744Somewhat disagree   (3)
21%n18%15%14%17%20%24%ghm18%18%18%28%abc29%abc26%abc10%19%ac7%19%

10476682318235116783898496518126248Strongly disagree   (2)
7%5%6%6%9%g11%g9%g6%7%g3%24%abcd9%abc7%abc2%3%a1%6%

e
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Table 59
Q.8 To what extent do you agree or disagree with the following statements?
I trust big businesses that I deal with regularly to keep my data safe
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

627155181426271156331232727354188Very strongly dis-  (1)
4%5%5%5%7%g13%ghij5%4%5%g3%30%abcd5%abc3%ac*1%*5%agree

me

47940130095679021075346277334240334101105671180NET: Disagree
33%n29%26%25%32%g43%ghi38%ghi28%30%g24%81%abc43%abc37%abc12%a22%ac8%29%

mmded

1661471234032497726134702207592221710436NET: Very strongly/
11%11%11%10%g15%g23%ghi14%g10%12%g6%54%abcd13%abc10%abc3%4%a1%11%Strongly disagree

jme

4.134.174.234.11k4.06k3.603.99k4.17k4.17jk4.42hi2.473.75f4.08ef4.25de4.48cd5.15bc4.18Mean
jklmfefdef

1.391.381.381.281.461.481.441.331.411.311.361.281.360.861.161.111.39Standard deviation
0.030.040.040.060.100.110.060.080.040.040.070.050.040.030.050.040.02Standard error
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Table 59
Q.8 To what extent do you agree or disagree with the following statements?
I trust big businesses that I deal with regularly to keep my data safe
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

66818111923123113777114167139173731383943324364374131932652562741978487501598NET: Agree
39%34%33%41%x44%ux34%38%40%46%ux38%39%45%ux38%41%38%39%41%47%efg32%37%38%41%h41%h41%38%40%

h

24961386286523035624752226014412811615712955799011875269276545NET: Very Strongly/
15%11%11%11%17%wx13%15%12%17%wx13%12%14%17%w15%k15%k10%15%k15%gh9%11%13%17%gh16%h13%14%14%Strongly agree

76291012312348291311513384534432819282539218278160Very strongly agree (7)
4%5%3%2%6%pw6%pw2%3%8%npqs4%2%3%4%4%5%3%4%3%3%4%4%6%i4%4%4%4%

twx

17332284955302627323441174710583821141013651657853187198385Strongly agree      (6)
10%A6%8%9%11%7%13%9%9%9%9%10%13%u11%k10%7%11%k12%gh6%7%10%h12%gh11%h9%10%10%

418120811691448547781059212150792502033202802831381871661571225794741053Somewhat agree      (5)
24%22%22%30%nux28%21%23%28%29%u25%27%31%nu22%26%23%29%l26%32%def23%26%25%23%26%28%a24%26%

gh

5641971321741501396298106111147511042902893693272371992182262291656716031275Neither agree nor   (4)
33%37%37%v31%29%34%31%35%29%31%33%32%29%30%33%33%30%27%33%i30%33%i34%i35%i33%31%32%disagree

2911116910085814247498477197115415221320714014214112310771352372724Somewhat disagree   (3)
17%21%19%18%16%20%r21%or17%14%23%orv17%12%20%16%17%19%19%16%24%def20%18%16%15%17%19%18%

i

1093423363520131425202411327357616356346136382796157254Strongly disagree   (2)
6%6%6%6%7%5%6%5%7%6%6%7%9%8%7%5%6%6%6%9%5%6%6%5%8%b6%

8115182221257914820617444636412928313528178186167Very strongly dis-  (1)
5%3%5%4%4%6%q3%3%4%2%5%4%5%5%5%3%4%3%5%4%5%4%3%4%4%4%agree

481160110158141126627089112122371192702543093112252052331941731155306151145NET: Disagree
28%30%30%28%27%31%31%25%25%31%28%23%33%or28%29%28%29%26%34%dei32%dei29%26%24%26%31%b28%
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Absolutes/col percents
Table 60
Q.8 To what extent do you agree or disagree with the following statements?
I trust big businesses that I deal with regularly to be honest with me
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

19049415856452023392845174811710397104856292716644177243421NET: Very strongly/
11%9%11%10%11%11%10%8%11%8%10%11%13%12%k12%9%10%10%10%13%11%10%9%9%12%b10%Strongly disagree

4.144.094.004.124.25x4.044.114.204.32uw4.144.114.254.084.154.124.134.174.26fg3.954.024.104.24gh4.24gh4.20a4.084.14Mean
xh

1.371.281.301.271.401.411.301.241.431.261.291.321.421.391.401.241.341.311.291.351.351.381.321.301.381.34Standard deviation
0.040.060.070.050.070.070.090.070.070.070.060.100.080.040.050.040.040.040.050.050.060.060.060.030.030.02Standard error
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Table 60
Q.8 To what extent do you agree or disagree with the following statements?
I trust big businesses that I deal with regularly to be honest with me
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

605522471125674220399427605261202992482866201598NET: Agree
41%37%41%32%k32%k20%37%k37%k37%k52%hij6%22%f33%ef30%ef61%cde75%bcd40%

klmfef

18516919242361963311471961230983667302545NET: Very Strongly/
13%12%17%op11%18%9%11%12%13%17%hjk3%5%11%cef4%14%cef36%bcd14%Strongly agree

mef

47526110103251046538142931492160Very strongly agree (7)
3%4%5%p2%5%2%4%4%4%5%2%c3%c3%c*3%c11%bcde4%

f

1371161323227163821101143416693352210385Strongly agree      (6)
9%8%11%o8%13%j8%7%8%9%12%hj1%3%8%cef4%f11%cef25%bcd10%

ef

4213532798330221406828040914902012112193181053Somewhat agree      (5)
29%n25%24%22%k15%11%25%kl25%kl24%kl35%hij3%16%f22%ef25%ef46%acd38%cde26%

klmeff

436444395158696216478340354442052794671181621275Neither agree nor   (4)
30%32%34%p41%ghi33%30%30%29%30%31%11%37%abd31%af56%abd25%f19%f32%disagree

jkfef

28226417967445811064232143111170240996044724Somewhat disagree   (3)
19%n19%15%17%g21%g28%gm20%g24%g20%g12%27%abc30%abc26%abc12%a13%a5%18%

9198652319204119953511142731683254Strongly disagree   (2)
6%7%6%6%g9%g10%g7%g7%g8%g3%27%abcd8%abc8%abc2%a2%a*6%

e
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Absolutes/col percents
Table 60
Q.8 To what extent do you agree or disagree with the following statements?
I trust big businesses that I deal with regularly to be honest with me
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

57664513927338542311921232-3167Very strongly dis-  (1)
4%5%4%3%4%13%ghij6%g3%5%g2%29%abcd4%abc2%abc*-*4%agree

lme

430427288102721051849138120134023333611769501145NET: Disagree
29%n31%n25%27%g35%g50%ghi33%g34%g33%gm17%83%abc42%abc37%abc14%a15%a6%28%

jlmde

14816311035284773271495823063961886421NET: Very strongly/
10%12%9%9%g13%g23%ghi13%g10%g13%g5%56%abcd11%abc10%abc2%2%1%10%Strongly disagree

jme

4.144.064.24o4.07k4.02k3.444.00k4.05k4.03k4.49hi2.433.73f3.97ef4.18de4.61cd5.15bc4.14Mean
jklmfefdef

1.311.351.361.211.431.451.401.301.381.201.321.171.270.791.001.081.34Standard deviation
0.030.040.040.060.100.100.060.080.040.040.060.050.040.030.050.040.02Standard error
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Table 60
Q.8 To what extent do you agree or disagree with the following statements?
I trust big businesses that I deal with regularly to be honest with me
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

1192400242395356283148204267267306115276687664765743638454545461452309147613832859NET: Agree
70%74%67%70%68%70%74%73%74%74%69%72%76%vx72%76%jk69%69%73%de76%def76%def68%67%65%72%70%71%

71423815023022517489115146150177721794523934264383632513292902712048668421708NET: Very Strongly/
42%44%41%41%43%43%44%41%40%42%40%45%50%prw47%jk45%k38%41%41%42%46%43%40%43%42%43%43%Strongly agree

3781138011198934657797682309624222818119816512819213912898415435850Very strongly agree (7)
22%21%22%20%19%23%23%20%22%21%19%19%27%pvw25%jk26%jk16%18%19%21%27%efi21%19%21%20%22%21%

336125701191268143586774954383209165244240198123138151143106451407859Strongly agree      (6)
20%23%19%21%24%20%21%21%19%20%21%27%23%22%19%22%22%23%21%19%22%21%22%22%21%21%

47816292165132109598912111612943972352713403052752032151701821056105411151Somewhat agree      (5)
28%30%25%29%25%27%29%32%33%vx32%29%27%27%25%31%m30%m28%31%df34%def30%d25%27%22%30%27%29%

42712599133134102416473841164165236171300246171116145201191129510442953Neither agree nor   (4)
25%23%27%n24%26%n25%20%23%20%23%26%n26%18%25%l20%27%l23%20%19%20%30%ghi28%ghi27%ghi25%22%24%disagree

51717191511101117810*12231735564820171313193596131Somewhat disagree   (3)
3%1%5%o3%3%3%5%o4%o5%o2%2%*3%2%2%3%5%klm6%efg3%2%2%2%4%2%5%b3%

2854914621318336121126153611910183755Strongly disagree   (2)
2%1%1%2%3%q1%1%1%1%*2%2%1%1%1%1%2%km2%f1%1%*3%fgh2%f1%2%b1%

14-*72--121216311433331110101121Very strongly dis-  (1)
1%-*1%*--*1%***2%u*1%*******2%efgi1%1%1%agree

93122135321712132110204203240498566262715333963144207NET: Disagree
5%A2%6%6%6%4%6%5%6%3%5%3%6%3%5%4%8%klm8%fgh4%4%2%5%f8%fgh3%7%b5%

4254161662252104892315291861022020284876NET: Very strongly/
2%1%1%3%q3%q1%1%1%1%1%2%2%2%1%3%m1%3%km2%f1%1%*3%f4%fgh1%2%b2%Strongly disagree

5.255.365.235.215.205.315.345.285.285.335.205.305.43pv5.40jk5.38jk5.175.175.235.34d5.43de5.295.185.145.305.255.27Mean
wi
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Table 61
Q.8 To what extent do you agree or disagree with the following statements?
Government needs to be tougher on big businesses
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

1.291.151.271.291.281.241.231.191.241.161.231.191.321.231.301.171.281.251.191.241.171.251.411.191.311.25Standard deviation
0.040.060.070.050.060.060.080.070.060.060.060.090.070.040.050.030.040.040.050.040.050.050.070.030.030.02Standard error
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Table 61
Q.8 To what extent do you agree or disagree with the following statements?
Government needs to be tougher on big businesses
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

109210057622191631664191948897674004338253382356282859NET: Agree
74%n72%n66%57%78%gm79%gm76%gm72%m77%gm66%m98%abc78%bc90%abc41%50%c76%bc71%

dee

61461947512711212527110758036537824158878703531708NET: Very Strongly/
42%44%41%33%54%gim60%gij49%gim40%g50%gim32%92%abc43%bc64%abc9%15%c42%bc43%Strongly agree

mdee

29333122662658215539287149301104298715125850Very strongly agree (7)
20%24%np20%16%31%gim39%ghi28%gim15%25%gim13%73%abc19%bc33%abc1%3%c15%bc21%

jmdee

32128924965474211667293217771372907155229859Strongly agree      (6)
22%21%22%17%23%20%21%25%gm26%gm19%19%bc25%bc32%bce9%12%27%bcf21%

f

47838628792514114888309401221912372601652751151Somewhat agree      (5)
32%no28%25%24%25%20%27%33%km27%35%hjk5%34%df26%f31%df35%df33%df29%

lm

287346320147313310561222310510766446162168953Neither agree nor   (4)
20%25%p28%p38%ghi15%16%19%23%19%27%hjk1%19%df7%f54%abde34%ade20%df24%disagree

jkllff

683033148318101958-414305825131Somewhat disagree   (3)
5%no2%3%4%4%1%3%4%2%5%h-1%2%f4%def12%acde3%ef3%

f

187294146215193751615955Strongly disagree   (2)
1%1%3%op1%1%2%1%1%1%2%1%1%1%2%d3%adf1%1%
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Table 61
Q.8 To what extent do you agree or disagree with the following statements?
Government needs to be tougher on big businesses
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

6411153313527423221Very strongly dis-  (1)
**1%*3%ghjm2%h****1%1%ac**1%*1%agree

9342721914102713388251823487636207NET: Disagree
6%o3%6%o5%7%h5%5%5%3%7%h1%3%3%6%df16%acde4%f5%

f

241240567931824514918181176NET: Very strongly/
2%1%3%op1%3%4%2%1%2%2%1%3%1%2%4%adf1%2%Strongly disagree

5.285.36n5.165.005.51gi5.69gi5.47gi5.20g5.48gi5.016.60ab5.32bc5.83ab4.434.475.27bc5.27Mean
mmmmcdece

1.221.211.321.211.411.401.271.141.201.180.841.201.090.831.091.121.25Standard deviation
0.030.030.040.060.100.100.050.070.040.030.040.050.040.030.050.040.02Standard error
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Table 61
Q.8 To what extent do you agree or disagree with the following statements?
Government needs to be tougher on big businesses
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

108836721835932727212818323723027599249633588685670549386482442404313127013072577NET: Agree
64%68%60%64%63%68%64%65%65%64%62%62%69%66%67%k62%62%63%65%67%e65%60%66%62%66%b64%

60718611617717314566101127114140621503733373273332681982532482431596237471370NET: Very Strongly/
35%34%32%31%33%36%33%36%35%32%32%39%41%pqw39%jk39%jk29%31%31%33%35%37%i36%33%30%38%b34%Strongly agree

x

29588599379773043665561298420419314213712910412712712563301374675Very strongly agree (7)
17%16%16%16%15%19%15%15%18%15%14%18%23%pqs21%jk22%jk13%13%15%17%18%19%18%13%15%19%b17%

vw

3129757849468365861597933661691451851961409412612211995322373695Strongly agree      (6)
18%18%16%15%18%17%18%21%17%16%18%21%18%18%17%17%18%16%16%18%18%18%20%16%19%b17%

481182102182154127628210911613537992602513583382801882291941611556475601207Somewhat agree      (5)
28%34%28%32%o30%32%31%29%30%32%31%23%27%27%29%32%m31%32%e31%e32%e29%24%32%e32%28%30%

4681361191411291025480889312352802602193212612181631721772101215964641061Neither agree nor   (4)
27%25%33%nrv25%25%25%27%28%24%26%28%32%n22%27%25%29%j24%25%27%24%26%31%gi25%29%a24%26%disagree

w

11529164356251718313134829544597111903553513740150157307Somewhat disagree   (3)
7%5%4%8%11%x6%8%6%8%x9%8%5%8%6%5%9%lm10%lm10%eh6%7%8%6%8%7%8%8%

274613932-47411610102413119314*183250Strongly disagree   (2)
2%1%2%2%ns2%1%1%-1%2%1%1%*1%1%1%2%km1%2%df1%*2%df*1%2%1%

151272---315-3213*852-4103141024Very strongly dis-  (1)
1%*1%1%*---1%*1%-1%*2%km*1%k1%*-1%1%g1%1%*1%agree

15634246367281918383944103362681081431094862576243183198381NET: Disagree
9%6%7%11%sx13%osu7%9%6%10%11%10%6%9%6%8%10%m13%klm12%fgh8%9%8%9%9%9%10%9%

x
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Table 62
Q.8 To what extent do you agree or disagree with the following statements?
If given a chance, big businesses will rip-off customers
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

4259211132-789148231132181396244334274NET: Very strongly/
2%1%2%s4%su2%s1%1%-2%s2%s2%s1%1%1%3%km1%3%km2%2%1%1%4%dfg1%2%2%2%Strongly disagree

5.045.124.994.954.965.15p5.015.105.064.974.945.125.22pq5.19jk5.16jk4.934.894.935.055.10i5.11i5.005.024.965.11b5.03Mean
vwx

1.301.181.261.341.301.221.211.161.301.261.261.241.331.261.351.181.291.281.261.241.271.371.201.231.311.27Standard deviation
0.040.060.070.050.060.060.080.070.070.070.060.090.070.040.050.030.040.040.050.040.050.060.060.030.030.02Standard error
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Absolutes/col percents
Table 62
Q.8 To what extent do you agree or disagree with the following statements?
If given a chance, big businesses will rip-off customers
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

9349247182171401574161678206183884327443251735152577NET: Agree
64%66%62%56%68%gm75%gim76%gim62%g71%gim53%95%abc77%abc81%abc39%37%62%bc64%

de

46650240210692992359146126735922241173422641370NET: Very Strongly/
32%36%p35%28%44%gm48%gim43%gim34%g40%gm23%88%abc40%abc45%abc9%9%32%bc34%Strongly agree

de

233254188585260131382289728110617016596675Very strongly agree (7)
16%18%16%15%g25%gim29%ghi24%gim14%g20%g8%69%abcd19%abc19%abc2%1%12%bc17%

me

23424821448403910553232170781162415737168695Strongly agree      (6)
16%18%19%12%19%19%19%m20%m20%gm15%19%bc21%bc26%abc7%8%20%bc17%

ef

468423316111485818176360351292103332521322511207Somewhat agree      (5)
32%n30%27%29%23%28%33%l28%31%30%7%38%abcf36%abc30%f28%f30%f30%

f

38034933113747411017224737481101274321752081061Neither agree nor   (4)
26%25%29%36%hij22%20%18%27%j22%32%hjk2%20%df14%f52%abd37%ade25%df26%disagree

klleff

1261047724205292466136410346710884307Somewhat disagree   (3)
9%7%7%6%9%k2%5%9%k6%12%hjkm1%2%4%f8%def23%acde10%def8%

f

2412155-4558233562151950Strongly disagree   (2)
2%1%1%1%-2%1%2%1%2%h1%1%1%*3%cdef2%cd1%
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Absolutes/col percents
Table 62
Q.8 To what extent do you agree or disagree with the following statements?
If given a chance, big businesses will rip-off customers
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

7413311--8771362524Very strongly dis-  (1)
**1%o1%1%1%--1%1%2%de**1%*1%1%agree

15711910532211034298116713164375125109381NET: Disagree
11%9%9%8%10%5%6%11%j7%14%hjkm3%3%5%9%def26%acde13%cde9%

ff

31162881555163010698172574NET: Very strongly/
2%1%2%2%1%3%1%2%1%3%2%1%1%1%4%cde3%cde2%Strongly disagree

4.985.11p5.014.88g5.26gm5.44gi5.35gi4.97g5.22gi4.676.43ab5.32ab5.39ab4.39b4.164.88bc5.03Mean
mmmcdecc

1.271.251.301.251.351.311.221.251.251.201.131.121.120.871.021.271.27Standard deviation
0.030.030.040.060.100.090.050.080.040.040.050.040.040.030.050.050.02Standard error
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Absolutes/col percents
Table 62
Q.8 To what extent do you agree or disagree with the following statements?
If given a chance, big businesses will rip-off customers
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

9842811752572802191051381791912138319456147754545228227742638341724911319032034NET: Agree
57%52%48%46%54%w55%w52%49%50%53%48%51%54%w59%jk54%j49%j42%32%46%i60%hi57%hi62%dhi52%i55%a46%51%

54815785137150119527510094116511153032902652361311242432232411336194751094NET: Very Strongly/
32%29%24%24%29%30%26%27%28%26%26%32%32%wx32%jk33%jk24%22%15%21%i34%hi33%hi36%dhi28%hi30%a24%27%Strongly agree

271755081625924404853532854176141121113646712811011764310240550Very strongly agree (7)
16%14%14%14%12%15%12%14%13%15%12%18%15%18%jk16%jk11%10%7%11%i18%hi16%hi17%hi14%i15%a12%14%

276833656886027365242642361127149144124675611511312468309235543Strongly agree      (6)
16%15%10%10%17%wx15%14%13%14%12%14%15%17%wx13%17%jk13%12%8%9%16%hi17%hi18%hi14%i15%a12%14%

4371239012013110154627997963180258187280215152153183159176117512428941Somewhat agree      (5)
26%23%25%21%25%25%27%22%22%27%22%19%22%27%jl21%25%j20%17%26%i26%i24%i26%i24%i25%a22%23%

432141112165142885772947511642792482322972622201531531841841475265141040Neither agree nor   (4)
25%26%31%nqu29%nqu27%22%28%25%26%21%26%26%22%26%27%27%24%25%26%21%27%g27%g31%g26%26%26%disagree

1937845786154284942647125458810316920218410399684957260301561Somewhat disagree   (3)
11%14%13%14%12%13%14%17%12%18%16%16%12%9%12%15%m19%klm21%def17%ef14%e10%7%12%e13%15%b14%

g

703020452229915302432830274672117134392734141597166263Strongly disagree   (2)
4%6%5%8%v4%7%4%5%8%v7%7%5%8%v3%5%m6%m11%klm15%def6%e4%5%e2%3%5%8%b7%

gh

3381019181228178113143117314255261081283585120Very strongly dis-  (1)
2%2%3%3%3%3%1%3%5%t2%2%2%4%3%2%3%4%6%defg4%efg1%1%2%2%2%4%b3%agree

29611675141100943972899611436891461662713603731671371107581392551944NET: Disagree
17%22%21%25%19%23%19%26%25%26%v26%v22%24%15%19%24%lm34%klm43%def28%def19%e16%e11%17%e19%28%b23%

ghg
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Absolutes/col percents
Table 63
Q.8 To what extent do you agree or disagree with the following statements?
I constantly worry about not having the income I need to maintain my familyâ€™s current standard of living
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

10338296439411123473243114458641031591896538422624132251383NET: Very strongly/
6%7%8%11%t8%10%5%8%13%tv9%10%7%12%t6%7%9%m15%klm22%def11%def5%6%4%5%6%13%b10%Strongly disagree

ghg

4.804.654.544.454.644.624.654.534.484.564.494.704.604.84jk4.75jk4.47j4.223.844.35i4.85hi4.82hi4.98dh4.70hi4.73a4.374.56Mean
i

1.461.481.471.571.471.571.381.541.621.541.521.551.641.501.511.481.591.581.531.491.451.381.401.471.591.54Standard deviation
0.040.070.080.060.070.080.090.090.080.080.070.120.090.050.060.040.050.050.060.050.060.060.070.030.040.02Standard error

Page 200

Reputation and Trust Survey
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Absolutes/col percents
Table 63
Q.8 To what extent do you agree or disagree with the following statements?
I constantly worry about not having the income I need to maintain my familyâ€™s current standard of living
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

5598096672241111272911156644542882525652931255112034NET: Agree
38%58%p58%p58%gi54%g61%gi53%gi43%58%gi39%70%abc45%bc62%bce35%b26%62%bce51%

de

254466373134726416550369210210129318107442861094NET: Very Strongly/
17%33%p32%p35%gi34%gi30%gi30%gi18%32%gi18%51%abc23%bc35%bce13%9%34%bce27%Strongly agree

de

131238181673132932219996118691643813148550Very strongly agree (7)
9%17%p16%p17%gi15%g15%gi17%gi8%17%gi8%29%abcd12%bc18%bce5%3%18%bce14%

e

123228192674131722817011492591547032137543Strongly agree      (6)
8%16%p17%p17%gi20%gi15%13%10%15%g10%22%abc11%b17%bce8%7%17%bce14%

de

305343293904064126652952437812324718681225941Somewhat agree      (5)
21%25%p25%p23%19%31%gl23%24%26%g21%19%22%27%bf22%17%27%bf23%

37333633111552591307129028875155169385991561040Neither agree nor   (4)
25%24%29%o30%25%28%24%26%25%25%18%28%abd18%46%abd21%19%26%disagree

fef

2861681072025158247125244217312597135110561Somewhat disagree   (3)
19%no12%9%5%12%m7%15%hkm17%hkm11%m21%hjk5%13%f14%f12%f29%acd13%f14%

lmef

172612919137393050104185338457633263Strongly disagree   (2)
12%no4%n3%5%6%3%7%11%hkm4%9%hkm4%9%acdf4%5%16%acde4%7%

f
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Absolutes/col percents
Table 63
Q.8 To what extent do you agree or disagree with the following statements?
I constantly worry about not having the income I need to maintain my familyâ€™s current standard of living
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

81192077186197172517123821120Very strongly dis-  (1)
6%no1%2%2%3%*2%2%2%6%hijk2%5%cdf2%1%8%acde2%3%agree

mf

5402481564644231298319441846151180154248164944NET: Disagree
37%no18%n14%12%21%km11%24%hkm31%hkm17%36%hjk11%27%acd20%f19%f53%acd20%f23%

lmfef

2538050262084736691742578555811354383NET: Very strongly/
17%no6%4%7%10%4%9%13%hkm6%15%hjkm6%14%acdf6%7%24%acde6%10%Strongly disagree

f

4.054.84p4.86p4.90gi4.69gi4.92gi4.66gi4.234.83gi4.085.32ab4.35b4.87bc4.26b3.544.85bc4.56Mean
jcdeee

1.581.471.391.451.591.311.551.471.471.571.531.601.511.171.461.531.54Standard deviation
0.040.040.040.070.110.090.070.090.040.050.070.060.050.040.070.060.02Standard error
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Absolutes/col percents
Table 63
Q.8 To what extent do you agree or disagree with the following statements?
I constantly worry about not having the income I need to maintain my familyâ€™s current standard of living
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

76823314622820417795130153165204781744834284154273612643193192882028499041753NET: Agree
45%43%40%41%39%44%47%46%42%45%46%48%48%v51%jk49%jk37%40%41%44%45%47%i43%42%41%46%b44%

401115721241149849656992106399727624520719818313716817316797448478925NET: Very Strongly/
23%21%20%22%22%24%24%23%19%25%24%24%27%r29%jk28%jk19%18%21%23%24%26%25%20%22%24%23%Strongly agree

190593862596426234135591738152106116901006798877537223241464Very strongly agree (7)
11%11%10%11%11%16%qs13%8%11%10%13%11%11%16%jk12%j10%8%11%11%14%d13%d11%8%11%12%12%

21156346255342342295747225812413990108837071859260225237461Strongly agree      (6)
12%10%10%11%11%8%11%15%ru8%16%rux11%13%16%rux13%k16%jk8%10%10%12%10%13%14%i13%11%12%11%

36811873104907946658473983977207183208229178127151146121105401426828Somewhat agree      (5)
21%22%20%18%17%20%23%23%23%20%22%24%21%22%21%19%21%20%21%21%22%18%22%20%22%21%

540169127179152113538510410913546972732343683252111632062142531546725281201Neither agree nor   (4)
32%31%35%n32%29%28%26%30%29%30%31%28%27%29%27%33%l30%24%27%29%32%i37%ghi32%i33%a27%30%disagree

2478352969776384570607228601371352122112051001241049766362334696Somewhat disagree   (3)
14%15%14%17%19%19%19%16%19%17%16%18%17%14%15%19%m20%m23%def17%17%15%14%14%18%17%17%

gh

1223325405829121528212352147609080765149283539132145277Strongly disagree   (2)
7%6%7%7%11%nopq7%6%5%8%6%5%3%6%5%7%8%m7%m9%ef9%ef7%4%5%8%f6%7%7%

s

3419121912735678491518293023191812416335892Very strongly dis-  (1)
2%4%3%3%2%2%1%2%2%2%2%2%3%2%2%3%3%3%e3%e3%e2%1%3%e2%3%b2%agree

4031368915616711253661048810337911992133313223031701911431361215285371065NET: Disagree
24%25%25%28%32%ps28%27%23%29%24%23%23%25%21%24%30%lm30%lm35%def28%ef27%ef21%20%25%26%27%26%

gh
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Table 64
Q.8 To what extent do you agree or disagree with the following statements?
Britain's best years are behind us
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

157533759703515213428319306278119110987067393955166203369NET: Very strongly/
9%10%10%11%13%opq9%7%7%9%8%7%5%8%6%9%11%m10%m11%ef12%ef9%ef6%6%12%ef8%10%b9%Strongly disagree

s

4.454.374.334.324.254.464.494.454.334.474.52v4.524.494.67jk4.54jk4.234.244.254.354.43i4.57dh4.52di4.304.394.424.40Mean
i

1.451.491.461.511.551.551.481.381.451.441.461.411.491.491.501.461.441.541.541.521.431.361.451.431.531.48Standard deviation
0.040.070.080.060.080.080.100.080.070.080.070.110.080.050.060.040.040.050.060.050.060.060.070.030.030.02Standard error
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Absolutes/col percents
Table 64
Q.8 To what extent do you agree or disagree with the following statements?
Britain's best years are behind us
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

62463849115111384373935783332722754502351024181753NET: Agree
42%46%43%39%g54%gik40%g68%ghi35%50%gik29%66%abc49%bc49%bc28%b22%50%bc44%

mklmmde

320341264736045237373171452071362378133231925NET: Very Strongly/
22%25%23%19%g29%gim22%g43%ghi14%28%gim13%51%abc24%bc26%bc10%7%28%bc23%Strongly agree

klmde

167185111423027130181516414578107311290464Very strongly agree (7)
11%13%n10%11%g14%gi13%g24%ghi7%13%gi5%35%abcd14%bc12%bc4%3%11%bc12%

klme

153156152323017107191658262591305120140461Strongly agree      (6)
10%11%13%8%15%gi8%19%ghik7%14%gim7%15%bc11%bc14%bc6%4%17%bce11%

m

304297227785339137562621886513821315469188828Somewhat agree      (5)
21%21%20%20%26%g19%25%g21%23%g16%16%25%bcf23%bcf18%15%23%bf21%

374420407164547810580349319881622204381041891201Neither agree nor   (4)
25%30%p35%op43%ghi26%38%gj19%30%j30%j28%j22%29%abf24%53%abd22%23%30%disagree

jlef

30522816350242854711543053276136134159158696Somewhat disagree   (3)
21%no16%14%13%11%13%10%26%hjk13%26%hjk8%14%f15%f16%f34%acd19%ef17%

lmlmef

127767418915121849156113784158347277Strongly disagree   (2)
9%o5%6%5%4%7%j2%7%j4%13%hijk3%7%cf9%acf2%18%acde6%cf7%

lmf
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Table 64
Q.8 To what extent do you agree or disagree with the following statements?
Britain's best years are behind us
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

423020284761846682410251992Very strongly dis-  (1)
3%2%2%1%4%m2%1%2%2%4%hjm2%2%3%1%5%acde2%2%agree

f

4733352577041467395220507491212441592672241065NET: Disagree
32%no24%22%18%20%22%j13%35%hjk19%j44%hij12%22%f27%cf19%f56%acd27%cf26%

lmklmef

1691069420171819246720217451082510766369NET: Very strongly/
11%no8%8%5%8%j9%j3%9%j6%17%hijk4%8%cf12%acef3%23%acde8%cf9%Strongly disagree

lmf

4.294.50p4.434.45gi4.66gi4.42gi5.16gh4.09g4.65gi3.815.35ab4.56bc4.46bc4.18b3.474.52bc4.40Mean
iklmmcde

1.541.481.401.291.531.451.451.351.421.441.571.461.551.031.331.491.48Standard deviation
0.040.040.040.060.110.100.060.080.040.040.080.060.050.040.060.060.02Standard error
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Table 64
Q.8 To what extent do you agree or disagree with the following statements?
Britain's best years are behind us
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

77323014722726115885122145144201621403403534975013592122962862892498308611691NET: Agree
45%43%41%40%50%noq39%42%43%40%40%46%38%39%36%40%45%m47%lm41%36%41%42%h43%h52%efg41%44%42%

ruwxhi

342984691139583441626569265112015117823411865115116146124321363684NET: Very Strongly/
20%18%13%16%27%nop15%17%15%17%18%16%16%14%13%17%m16%22%klm13%11%16%h17%h22%ghi26%fgh16%18%17%Strongly agree

qrstuwi
x

972812274413691724124143347564623152927513880102182Very strongly agree (7)
6%5%3%5%8%nops3%3%3%5%7%p3%3%4%3%5%5%4%3%3%4%4%7%fghi8%fghi4%5%5%

tux

24570356395462932454257223687104122189955086899586241261501Strongly agree      (6)
14%13%10%11%18%nqs11%14%11%12%12%13%13%10%9%12%11%18%klm11%8%12%13%h14%h18%ghi12%13%12%

uwx

430133101136122995081837813236892202023192662421471811701431255094991008Somewhat agree      (5)
25%25%28%24%23%25%25%29%23%22%30%qr22%25%23%23%29%lm25%28%e25%25%25%21%26%25%25%25%

66421915322818016979112134155155721304053544403683032292742973031609266401566Neither agree nor   (4)
39%41%42%41%34%42%39%40%37%43%v35%45%v36%42%j40%j39%j34%35%38%38%44%di45%dgi34%45%a32%39%disagree

1595830635040272852435818581229911413212410193565538191276467Somewhat disagree   (3)
9%11%8%11%9%10%13%10%14%x12%13%11%16%vx13%11%10%12%14%def17%def13%def8%8%8%9%14%b12%

62222122172110101910155225839324352303715181958115172Strongly disagree   (2)
4%4%6%4%3%5%5%3%5%3%3%3%6%6%k4%3%4%6%ef5%f5%f2%3%4%3%6%b4%

5491123151411011912312293131303625172211114477121Very strongly dis-  (1)
3%2%3%4%t3%4%1%4%3%3%3%2%3%3%3%3%3%4%e4%e2%3%2%2%2%4%b3%agree

2758962108817638478262862792210168177206212156147938469293468761NET: Disagree
16%17%17%19%16%19%19%17%23%v17%19%17%25%qsv22%k19%16%19%24%def26%def20%def14%12%14%14%24%b19%

xg
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Table 65
Q.8 To what extent do you agree or disagree with the following statements?
Globalisation is more of an opportunity than a threat
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

1163132453235112030192793487696373885554372930102192293NET: Very strongly/
7%6%9%8%6%9%5%7%8%5%6%5%9%9%k8%6%7%10%ef9%ef8%e6%4%6%5%10%b7%Strongly disagree

4.454.424.284.304.60np4.264.384.344.284.394.364.334.194.174.32m4.41m4.44m4.194.094.31h4.41hi4.54gh4.63fg4.394.304.34Mean
rsuwxihi

1.291.221.211.301.361.241.151.221.301.261.201.151.301.231.301.221.301.291.241.251.201.221.321.151.371.26Standard deviation
0.040.060.060.050.070.070.080.070.070.070.050.090.070.040.050.040.040.040.050.040.050.050.060.030.030.02Standard error
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Table 65
Q.8 To what extent do you agree or disagree with the following statements?
Globalisation is more of an opportunity than a threat
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

57158253812877831781274925751031633982192805281691NET: Agree
39%42%47%p33%37%40%32%47%jm43%jm50%hjk25%29%44%cef26%59%cde63%cde42%

lmff

1822312705626426646202234394314641122293684NET: Very Strongly/
12%17%p23%op14%13%20%j12%17%18%j20%jlm10%c8%16%cef5%26%cdef35%bcd17%Strongly agree

ef

38568821812221350542394253270182Very strongly agree (7)
3%4%8%op6%4%6%4%5%4%5%6%ce2%5%ce1%7%ce8%cde5%

145175182341831443215218016341033690223501Strongly agree      (6)
10%13%p16%p9%8%15%j8%12%13%j15%jlm4%6%11%cef4%19%cdef27%bcd12%

ef

38935126872514111381290341641202531781582341008Somewhat agree      (5)
26%25%23%19%24%20%20%30%jkm25%m29%jkm16%22%f28%cef21%f34%cde28%cef25%

f

532571463207735719495440448852483265351462271566Neither agree nor   (4)
36%41%p40%54%ghi35%27%35%35%38%k39%k21%44%abd36%af64%abd31%f27%f39%disagree

jklfef

2251489423393295281401058485142613462467Somewhat disagree   (3)
15%no11%8%6%19%ghim16%gm17%ghi10%12%gm9%20%abc15%abc16%abc7%7%7%12%

m

8253371914125316391857473512912172Strongly disagree   (2)
6%n4%3%5%g7%g6%g10%ghm6%g3%g2%14%abcd9%abc4%ac1%2%1%4%

ed
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Table 65
Q.8 To what extent do you agree or disagree with the following statements?
Globalisation is more of an opportunity than a threat
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

61392284243043912811314554121Very strongly dis-  (1)
4%n3%2%2%2%11%ghij5%gim1%3%g1%20%abcd2%ac1%1%1%*3%agree

lme

36824015350586917847217136222146190794777761NET: Disagree
25%no17%n13%13%28%ghi33%ghi32%ghi18%g19%gm12%54%abc26%abc21%abc9%10%9%19%

mmmded

1439259271936831978311386149171315293NET: Very strongly/
10%no7%5%7%g9%g17%ghim15%ghi7%g7%g3%34%abcd11%abc5%ac2%3%2%7%Strongly disagree

med

4.154.36p4.57op4.31j4.144.043.954.43jk4.36jk4.59hj3.333.99f4.36ce4.20ef4.78cd4.96bc4.34Mean
lklmfefdef

1.271.221.271.181.261.651.391.231.271.111.711.151.210.771.151.171.26Standard deviation
0.030.030.040.060.090.120.060.070.040.030.080.050.040.030.050.040.02Standard error
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Table 65
Q.8 To what extent do you agree or disagree with the following statements?
Globalisation is more of an opportunity than a threat
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



The abolition
of the non-
domicile (orA maximum wage,Compulsory

Health warnings'non-dom') rulemeaning noworker
on theRaising thetax status,employee orrepresentation

packaging ofCorporation Taxwhich allowsmanager canon the boards
sugary drinksrate onsome Britishearn more thanof businesses

like fruitCapping bonusesbusiness'sA minimum priceresidents to10 times thein the UK with
juices and softat 50% ofprofits fromof 50p per unitnot pay tax onaverage wage ofmore than 500

drinksannual salary20% to 30%of alcoholforeign incomestaffemployees

4018401840184018401840184018Unweighted base

4018401840184018401840184018Weighted base

3108303117601644232327252692NET: Support
77%75%44%41%58%68%67%

15891759635683131014021028Strongly support
40%44%16%17%33%35%26%

151912721125961101213231664Somewhat support
38%32%28%24%25%33%41%

424365906901609565439Somewhat oppose
11%9%23%22%15%14%11%

161159434739321249130Strongly oppose
4%4%11%18%8%6%3%

58552413401640929814569NET: Oppose
15%13%33%41%23%20%14%

325463918734766479757Don't know
8%12%23%18%19%12%19%
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Table 66
Q.9 To what extent would you support or oppose the following?
Summary Table
Base: All respondents
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

1097377230367337262136181250233313112270639585736732622426509434430271138013122692NET: Support
64%70%64%65%64%65%68%65%69%65%71%69%75%qsu67%67%66%68%71%def71%def71%def64%64%57%67%67%67%

vwx

426143911251379658629210110842116270229263266224171230149173815165121028Strongly support
25%27%25%22%26%24%29%22%25%28%24%26%32%psu28%k26%24%25%26%d29%df32%def22%26%d17%25%26%26%

wi

67123413924220016679119158132205701543693564724663982552792862571908638001664Somewhat support
39%43%38%43%38%41%39%42%44%37%46%qv43%42%39%41%42%43%45%eg43%39%42%38%40%42%41%41%

209663559724424343942421929801021091481016358778258168271439Somewhat oppose
12%12%10%10%14%n11%12%12%11%12%9%12%8%8%12%10%14%km12%g11%8%11%12%g12%8%14%b11%

611411211412312121617211162337543724151417223793130Strongly oppose
4%3%3%4%3%3%1%4%3%4%4%1%3%2%3%3%m5%lm4%fg4%2%2%3%5%2%5%b3%

271804680865627455158592141961251462021398773929979205364569NET: Oppose
16%15%13%14%16%14%14%16%14%16%13%13%11%10%14%m13%19%klm16%g15%g10%14%15%g17%g10%18%b14%

3448185115100843754607070295121916523314011484134150148127464293757Don't know
20%A15%24%npr20%n19%21%18%19%17%19%16%18%14%23%j19%j21%j13%13%14%19%hi22%hi22%hi27%ghi23%a15%19%
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Table 67
Q.9 To what extent would you support or oppose the following?
Compulsory worker representation on the boards of businesses in the UK with more than 500 employees
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

10489437011981611583641968497313603727793142626042692NET: Support
71%n68%n61%51%77%gjm76%gm66%m73%gm74%gjm63%m88%abc67%bc85%abc38%55%c73%bce67%

ee

3963792547078901547336618127011436839391981028Strongly support
27%n27%n22%18%38%gij43%ghi28%gm27%gm32%gm16%66%abc20%bc40%abc5%8%c24%bc26%

mjmdee

6525654471288267210123482550912584112752234061664Somewhat support
44%n41%39%33%40%32%38%46%km42%km47%hjk22%46%cf45%cf33%f47%cf49%cf41%

m

164136139421912622810416515443513598112439Somewhat oppose
11%10%12%11%9%6%11%10%9%14%hk4%8%df4%16%def21%ade13%def11%

f

6129391172151218656206314720130Strongly oppose
4%o2%3%3%3%1%3%4%h2%6%hjk2%4%d1%4%d10%acde2%d3%

f

2261651785326147740123230216442166145131569NET: Oppose
15%o12%15%o14%k12%7%14%k15%k11%20%hjk5%11%df5%20%def31%acd16%df14%

lmef

19828427513522371103217719929122933526596757Don't know
13%20%p24%p35%ghi10%18%20%il12%15%17%7%22%abdf10%42%abd14%f12%f19%

jklef
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Table 67
Q.9 To what extent would you support or oppose the following?
Compulsory worker representation on the boards of businesses in the UK with more than 500 employees
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

1129360234384354265133186248252295110264694639708684635404532449431275144912762725NET: Support
66%67%65%68%68%66%66%66%69%70%67%69%73%x73%jk73%jk64%64%73%def68%d74%def66%d64%58%71%a65%68%

h

5711931371861751396785121130152651463933593253263182133031962391337396631402Strongly support
33%36%38%33%34%35%34%30%34%36%34%40%40%s41%jk41%jk29%30%36%df36%df42%def29%35%d28%36%34%35%

hi

5581679819817912666101127122143451183012803833583161912292521921427096131323Somewhat support
33%31%27%35%x34%31%33%36%x35%x34%32%28%33%32%32%34%33%36%e32%32%37%de28%30%35%31%33%

2518147708352234854537718401059417419212181809510484245320565Somewhat oppose
15%15%13%12%16%13%11%17%15%15%17%n11%11%11%11%16%lm18%lm14%14%11%14%15%18%g12%16%b14%

1342623422625191820252691530437410140525022325281168249Strongly oppose
8%5%6%8%5%6%10%n6%5%7%6%6%4%3%5%7%m9%klm5%9%efi7%f3%5%11%efi4%9%b6%

3841076911210978426674781032755135138248293161132130117137136326488814NET: Oppose
22%20%19%20%21%19%21%23%n20%22%23%n17%15%14%16%22%lm27%klm18%22%18%17%20%29%efg16%25%b20%

i

199715866595925304032442342125981599779605411110966274204479Don't know
12%13%16%pq12%11%15%q13%11%11%9%10%15%12%13%j11%14%j9%9%10%8%16%ghi16%ghi14%gi13%a10%12%
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 68
Q.9 To what extent would you support or oppose the following?
A maximum wage, meaning no employee or manager can earn more than 10 times the average wage of staff
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

10399817062361451564151788696783614067533912126012725NET: Support
71%n70%n61%61%70%g75%gm75%gim66%g76%gim59%88%abc73%bc82%abc47%45%72%bc68%

dee

5314993721179010626576435295285205445115662871402Strongly support
36%36%32%30%44%gim51%ghi48%ghi28%38%gim25%70%abc37%bc49%abc14%14%34%bc35%

mmdee

5074813341195550151102434383762023082761463151323Somewhat support
34%n35%n29%31%26%24%27%38%jkl38%gjk33%jk18%36%f34%f33%f31%f38%bf33%

lm

2021751894423205852143219186283137134131565Somewhat oppose
14%13%16%o12%11%9%10%19%hjk12%19%hjk4%11%f9%f17%def28%acd16%def14%

lmlmef

9273852510535113012963121538850249Strongly oppose
6%5%7%6%h5%2%6%h4%3%11%hijk1%5%df2%6%df19%acde6%df6%

lmf

29424727369332593631723472392104191222181814NET: Oppose
20%18%24%o18%16%12%17%24%hjk15%30%hjk6%17%df11%f23%def47%acd22%def20%

lmef

13916517580292843271071332559572513949479Don't know
9%12%15%p21%ghi14%j13%8%10%9%12%6%11%adf6%30%abde8%6%12%

jf

Page 215

Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 68
Q.9 To what extent would you support or oppose the following?
A maximum wage, meaning no employee or manager can earn more than 10 times the average wage of staff
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

94831418932830921710616721421126189232515461653694566381422380345229108212412323NET: Support
55%58%52%58%59%54%53%59%59%58%59%56%64%tux54%53%59%l65%klm65%def64%def59%de56%d51%48%53%63%b58%

g

4921881291791441157381123111149631433202663613643572282541961711055657451310Strongly support
29%35%B36%v32%28%29%36%29%34%31%34%39%uv40%qsu34%30%32%34%41%def38%def35%def29%d25%22%28%38%b33%

vwg

4561276014916510233869110011227881951952923302091521681841741245174951012Somewhat support
27%24%17%26%otx32%otx25%tx16%31%otx25%tx28%otx25%otx17%24%x20%22%26%m31%klm24%26%23%27%26%26%25%25%25%

27381657975613739526459285014614814816714575949210993307301609Somewhat oppose
16%15%18%14%14%15%18%14%14%18%13%18%14%15%17%13%16%17%13%13%14%16%19%fgh15%15%15%

13735293826292419284037143984987266834666474138168153321Strongly oppose
8%7%8%7%5%7%12%v7%8%11%v8%9%11%v9%j11%jk6%6%9%e8%9%7%6%8%8%8%8%

4101179411710190615880103964288231246220233228121160139150131475454929NET: Oppose
24%22%26%21%19%22%30%psv21%22%29%vw22%26%24%24%k28%jk20%22%26%fh20%22%21%22%27%fh23%23%23%

w

3541077911711295345668488529422091682421478195134157182118492274766Don't know
21%20%22%nq21%nq22%nq24%nq17%20%n19%n13%19%n18%12%22%j19%j22%j14%9%16%i19%i23%hi27%ghi25%hi24%a14%19%
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 69
Q.9 To what extent would you support or oppose the following?
The abolition of the non-domicile (or 'non-dom') rule tax status, which allows some British residents to not pay tax on foreign income
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

9478025741621271303381757206383312996353002515072323NET: Support
64%no58%n50%42%61%m62%m61%gm65%gm63%gm55%m81%abc54%c70%abc36%53%c61%bce58%

dee

585450276778988217110438277297175420871102211310Strongly support
40%no32%n24%20%43%gm42%gm39%gm41%gm38%gm24%72%abc31%bc46%abc11%23%c27%c33%

dee

36235329885384212165283361341232152121412861012Somewhat support
25%25%26%22%18%20%22%24%25%31%hjk8%22%f24%f26%f30%def34%cde25%

lmf

22018620248281776351632301484102158114136609Somewhat oppose
15%13%18%o13%14%8%14%13%14%20%hij3%15%f11%f19%df24%ade16%df15%

kmf

1291137933221952119287356470424763321Strongly oppose
9%8%7%8%10%i9%9%i4%8%i8%9%c12%acd8%5%10%c8%8%

3493002818150351284525531749148172200161199929NET: Oppose
24%22%24%21%24%17%23%17%22%27%hik12%27%df19%f24%df34%acd24%df23%

mef

175291300142314384481732042911110633262125766Don't know
12%21%p26%op37%ghi15%21%15%18%15%18%7%20%abdf12%f40%abd13%f15%f19%

jklef
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 69
Q.9 To what extent would you support or oppose the following?
The abolition of the non-domicile (or 'non-dom') rule tax status, which allows some British residents to not pay tax on foreign income
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

6652351422342091759597162148160661564023464344624072382852642791698867581644NET: Support
39%44%39%42%40%44%s47%ps34%45%ps41%36%41%43%42%40%39%43%47%dfg40%40%39%41%35%43%a38%41%

h

28199588883713638676059299517015716519216910813110011462343341683Strongly support
16%18%16%16%16%18%18%14%18%17%13%18%26%pqr18%18%15%18%19%df18%18%15%17%13%17%17%17%

suvwx

38413584147127104595995881013761233190269270238131154165165107543417961Somewhat support
22%25%23%26%n24%n26%n29%n21%26%n24%23%23%17%24%22%24%25%27%gh22%22%24%24%22%27%a21%24%

3961218711211975417977731103989192212241256167142134160156141448453901Somewhat oppose
23%23%24%20%23%19%20%28%uw21%20%25%25%25%20%24%22%24%19%24%19%24%23%30%gi22%23%22%

3268162957585316060819628671731761902001661391541139571252487739Strongly oppose
19%15%17%17%14%21%v16%21%v17%22%v22%v18%18%18%20%17%19%19%e23%def22%de17%14%15%12%25%b18%

72120214920719316072139137154205681553653884314563332812882742512137009391640NET: Oppose
42%38%41%37%37%40%36%49%rtu38%43%46%rtv42%43%38%44%m39%42%38%47%efg40%40%37%45%34%48%b41%

vwwi

3261017112112067344663597727501881412491561347814213814695463272734Don't know
19%19%20%22%n23%n17%17%16%17%16%17%17%14%20%j16%22%jl15%15%13%20%hi20%hi22%hi20%h23%a14%18%
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 70
Q.9 To what extent would you support or oppose the following?
A minimum price of 50p per unit of alcohol
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

64555044911798882051324874871882323932201804291644NET: Support
44%no39%39%30%47%jm42%m37%49%jm42%m42%m46%bc42%c43%c26%38%c52%bcd41%

e

2762311764459389957192188132821556569179683Strongly support
19%17%15%12%28%ghj18%18%m21%m17%m16%32%abc15%c17%c8%15%c22%bce17%

mde

3693192727339501067529529956150238156111250961Somewhat support
25%23%24%19%19%24%19%28%jm26%jm26%jm14%27%cf26%cf19%24%f30%bcf24%

309294298844149122682892256911822222396173901Somewhat oppose
21%21%26%op22%20%24%22%25%25%g19%17%21%24%f27%abe20%21%22%

f

305268166693727155361802328912416291141133739Strongly oppose
21%n19%n14%18%18%13%28%ghi13%16%20%hi22%ac22%ac18%c11%30%acd16%c18%

klmef

61456246415378762771044694571592423833142373051640NET: Oppose
42%40%40%40%37%37%50%ghi39%41%39%39%43%a42%38%50%acd37%41%

klmf

2122812411153244693219321563831372985697734Don't know
14%20%p21%p30%ghi15%21%ij13%12%17%19%ij15%15%15%36%abd12%12%18%

jlef
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 70
Q.9 To what extent would you support or oppose the following?
A minimum price of 50p per unit of alcohol
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

74426416823622915793109152145209701924343934694633642563152903242109118481760NET: Support
43%49%46%42%44%39%46%39%42%40%47%su43%53%qrs45%45%42%43%42%43%44%43%48%i44%44%43%44%

uvw

2649667948255303945457526771641651551511299512211910861288347635Strongly support
15%18%19%r17%16%14%15%14%12%12%17%16%21%qru17%19%jk14%14%15%16%17%18%16%13%14%18%b16%

4801681001421471026369108100134441162702283143132351611931712161496235011125Somewhat support
28%31%28%25%28%25%31%25%30%28%30%27%32%28%26%28%29%27%27%27%25%32%f31%30%a25%28%

38811170116120103446772811163779188199252267224143147159123111403503906Somewhat oppose
23%21%19%21%23%26%22%24%20%22%26%x23%22%20%23%23%25%m26%eg24%e20%24%18%23%20%26%b23%

20140316352482141495441122381871021641317687545136129305434Strongly oppose
12%A7%8%11%n10%12%n10%15%nx14%n15%nop9%8%6%9%10%9%15%klm15%def13%def12%def8%8%8%6%15%b11%

x

58915110017817215265108121135158491022692863544313542182332131741475338071340NET: Oppose
34%A28%28%32%33%38%nx32%38%nx34%37%nx36%x31%28%28%33%32%40%klm40%def37%e33%e32%26%31%26%41%b33%

g

379123931481229343658881764268251196291180156122168173178121605314918Don't know
22%23%26%p26%np23%23%22%23%24%p22%17%26%p19%26%j22%j26%j17%18%20%23%i26%i26%hi25%i30%a16%23%
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 71
Q.9 To what extent would you support or oppose the following?
Raising the Corporation Tax rate on business's profits from 20% to 30%
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

621605534119112133258124597391320243485205844231760NET: Support
42%43%46%31%54%gm64%ghi47%gm46%gm52%gm34%78%abc44%bc53%bce25%b18%51%bce44%

jmde

224241169485061116362289021888158417122635Strongly support
15%17%15%12%g24%gim29%ghi21%gim13%g20%gim8%53%abcd16%bc17%bc5%b1%15%bc16%

me

39636436572627214288369300101155327163773021125Somewhat support
27%26%32%op19%30%m34%m26%m33%m32%gjm26%m25%b28%bc36%bce20%16%36%bce28%

ff

3663062347643211057126232038118197200157196906Somewhat oppose
25%n22%20%20%k21%k10%19%k27%jk23%k28%hjk9%21%f22%f24%f33%acd24%f23%

mef

2061408731898221762041748457016887434Strongly oppose
14%no10%8%8%4%4%15%hikl8%7%18%hikl4%9%df5%8%df35%acde10%df11%

mmf

572446321106513018792337524551662422703252821340NET: Oppose
39%no32%28%28%k25%k15%34%kl34%k29%k45%hij13%30%f26%f32%df69%acd34%df33%

klmef

2793412991594446106532142443514818735865126918Don't know
19%24%p26%p41%ghi21%22%19%20%19%21%9%27%abdf20%abf43%abd14%f15%f23%

jklef
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 71
Q.9 To what extent would you support or oppose the following?
Raising the Corporation Tax rate on business's profits from 20% to 30%
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

1216400269433363323157203271267328126291698675822835762493555491445284154114893031NET: Support
71%74%74%77%v69%80%sv78%72%75%74%74%78%80%sv73%77%74%78%m87%def83%def78%de73%de66%59%75%76%75%

ghg

67922816725719717979122161148193761804294154554594913063472492311358479121759Strongly support
40%42%46%v46%v38%45%39%43%45%41%44%47%50%tv45%47%k41%43%56%def51%def49%def37%d34%28%41%46%b44%

g

5371711021761661447782110119135501102692603673762711882082422141496945781272Somewhat support
31%32%28%31%32%36%39%x29%30%33%31%31%31%28%30%33%m35%m31%31%29%36%g32%31%34%a29%32%

1865127445927143933473511297761119108543557687972164201365Somewhat oppose
11%10%7%8%11%7%7%14%ptuw9%13%uwx8%7%8%8%7%11%l10%6%6%8%10%hi12%hi15%fgh8%10%b9%

xi

1001812212113138151326510323639511622281837396594159Strongly oppose
6%3%3%4%4%3%6%3%4%4%6%3%3%3%4%4%5%2%4%i4%i3%6%fi8%fghi3%5%b4%

2856939668040274749606117391109715815969578586116111229295524NET: Oppose
17%13%11%12%15%10%14%17%u13%17%u14%10%11%12%11%14%15%8%10%12%i13%i17%ghi23%fgh11%15%b13%

i

210695464793917314235521832147103134804446769911583278185463Don't know
12%13%15%n11%15%nt10%8%11%12%10%12%11%9%15%j12%j12%j7%5%8%11%i15%hi17%ghi17%ghi14%a9%12%
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 72
Q.9 To what extent would you support or oppose the following?
Capping bonuses at 50% of annual salary
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

125510467292281761654382208828783824528244073276393031NET: Support
85%no75%n63%59%85%ghm79%m79%m82%m77%m76%m93%abc81%bc90%abc49%69%c77%bc75%

ee

7965973661001021203051345134643162585791241433391759Strongly support
54%no43%n32%26%49%gm57%ghm55%ghm50%gm45%m40%m77%abc46%bc63%abc15%30%c41%bc44%

dee

459450363128734513387369414651932452841843011272Somewhat support
31%32%31%33%jk35%jk22%24%32%jk32%jk36%jk16%35%df27%f34%df39%df36%df32%

891251513371740181171251136361147495365Somewhat oppose
6%9%p13%op9%3%8%7%7%10%l11%jl3%6%f4%14%def16%def11%def9%

3746762252205445831217534133159Strongly oppose
3%3%7%op6%ik2%1%4%2%4%5%k1%2%2%6%def9%adef4%df4%

1271712275512196023161184144853167115127524NET: Oppose
9%12%p20%op14%l6%9%11%9%14%il16%ijl3%9%f6%20%adef24%ade15%def13%

f

9017619810220255325105981458372583165463Don't know
6%13%p17%op26%ghi10%12%10%9%9%8%3%10%df4%31%abde7%8%df12%

jklf
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Table 72
Q.9 To what extent would you support or oppose the following?
Capping bonuses at 50% of annual salary
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

1271413274433393306158216293291336128280747683832846756471578506449348162114873108NET: Support
74%77%76%77%75%76%79%77%81%80%76%80%77%78%78%75%79%k86%def79%e81%def75%e66%73%79%a76%77%

gh

60522514723120515877108148150155671443813663894524082673032272241608627271589Strongly support
35%42%B41%41%39%39%38%38%41%41%35%41%40%40%k42%k35%42%k47%def45%def42%def34%33%34%42%a37%40%

66518712720218814881108145141182621363663174423943482042762782251887597601519Somewhat support
39%35%35%36%36%37%40%39%40%39%41%38%37%38%36%40%37%40%e34%38%41%eh33%39%37%39%38%

19861335767512331322554113990841201297251697310158182242424Somewhat oppose
12%11%9%10%13%q13%q12%11%9%7%12%q7%11%9%10%11%12%8%9%10%11%15%ghi12%9%12%b11%

882010241322591124216183742414117392526312359102161Strongly oppose
5%4%3%4%3%5%2%3%3%7%vx5%4%5%4%5%4%4%2%7%gi4%4%5%i5%i3%5%b4%

2878143828073283942497517571271261611708990959913281241344585NET: Oppose
17%15%12%15%15%18%rx14%14%12%14%17%11%16%13%14%14%16%10%15%i13%15%i19%gi17%i12%17%b15%

155444548502315262622301525806612158293643729648188137325Don't know
9%8%12%npqr9%10%6%7%9%7%6%7%10%7%8%j8%11%j5%3%6%i6%i11%ghi14%ghi10%gi9%a7%8%

u
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Table 73
Q.9 To what extent would you support or oppose the following?
Health warnings on the packaging of sugary drinks like fruit juices and soft drinks
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

122710847972771641614062139119233564177984643667073108NET: Support
83%no78%n69%72%79%77%74%79%79%jm80%jm87%bce75%c87%bce56%77%c85%bce77%

67553038413092902091174724562541994991271803301589Strongly support
46%no38%33%34%44%m43%38%43%m41%m39%62%abc36%c55%abc15%38%c40%c40%

dee

5525544131477271197974384671012182993371863771519Somewhat support
38%40%36%38%35%34%36%36%38%40%25%39%df33%f41%df39%df45%df38%

12314215837202564361271132865661266375424Somewhat oppose
8%10%14%op10%10%12%12%13%11%10%7%12%df7%15%adf13%adf9%11%

565154101134453249132824452526161Strongly oppose
4%4%5%3%5%2%8%ghik2%3%4%3%5%d3%5%d5%d3%4%

m

1791932134731281084215916141949017188100585NET: Oppose
12%14%18%op12%15%13%20%ghm16%14%14%10%17%adf10%21%adf19%adf12%15%

66115144611320371378751347261971924325Don't know
4%8%p12%op16%ghi6%9%7%5%7%6%3%8%abdf3%24%abde4%3%8%

jlf
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Table 73
Q.9 To what extent would you support or oppose the following?
Health warnings on the packaging of sugary drinks like fruit juices and soft drinks
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

378121981541189654711081031194610322422128234234923618813697634046651069NET: Banking
22%22%27%27%23%24%27%25%30%v29%27%28%29%23%25%25%32%klm40%def39%def26%def20%de14%13%20%34%b27%

gg

218747095715827517060673174140149164222243159126664635236438674Banking scandals
13%14%19%17%14%14%14%18%19%v17%15%19%20%v15%17%15%21%km28%def27%def18%def10%7%7%12%22%b17%(e.g. non-specific

ggstories about Libor,
forex)

94271628262010820273010123637736243353137412077130207HSBC (e.g. tax
5%5%4%5%5%5%5%3%6%7%s7%s6%3%4%4%7%m6%5%6%4%5%6%4%4%7%b5%avoidance

allegations, job
cuts)

197314971047582219102219292010921254570Barclays (e.g.
1%1%1%2%2%2%5%npqs1%2%1%2%1%1%2%1%2%2%3%defg3%defg1%1%**1%2%b2%fines, Libor, forex)

uvx

167396654754241112131824591133302555Banking bonuses
1%1%1%2%1%2%2%1%2%1%1%1%1%1%1%1%2%3%deh1%1%2%1%1%1%1%1%(non-specific)

1432414-2315-1091049411871-211031RBS (e.g. bonuses,
1%1%1%1%*1%-1%1%*1%-3%qvw1%1%*1%1%2%dei1%1%*-1%1%1%fines)

12-2342*1143-37366664322101222Co-op Bank (e.g.
1%-*1%1%****1%1%-1%1%*1%1%1%1%1%1%***1%1%financial losses)

43211-11*211-2*2611-4235610Lloyds Bank (e.g.
**1%**-*****1%-***1%**-1%*1%***restructuring)

2929158105837639435455673272166126200193154891491269076358327685NET: Supermarkets
17%17%16%19%16%19%20%15%15%15%15%20%20%17%14%18%18%18%e15%21%eh19%e13%16%17%17%17%

Page 226

Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 74
Q10. Over the last year what would you say has been the biggest business story that you have noticed? This can be a story that showed a particular (or multiple)
 businesses in a positive or a negative light but please only describe one story.
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

24382558664663135413059276311810316816711575128977468288269556Tesco (e.g.
14%15%15%q15%q12%17%q15%q12%11%8%13%17%q17%qr12%12%15%16%13%13%18%ehi14%11%14%14%14%14%financial losses,

horsemeat,
accountancy scandal,
job cuts)

326416143781011525361222162911112086483785Supermarkets (e.g.
2%1%1%3%3%1%3%u3%3%3%1%1%1%4%jkl1%2%1%3%e2%2%3%1%1%2%2%2%non-specific stories

about horsemeat, job
cuts, financial
losses)

132-2472-394-1886101126822161532Aldi/Lidl (e.g.
1%*-*1%2%x1%-1%2%nswx1%-*1%1%1%1%1%*1%1%**1%1%1%increased market

share)

52-*-----5-34444--1425-5612Morrisons (e.g. job
**-*-----1%pvw-2%pruv1%***--*1%*1%i-***cuts)

wx

112534439262362328213663161547989514252405643153130283NET: Tax avoidance
7%10%B12%oqt7%5%6%3%8%t8%t6%8%t4%9%t6%6%7%8%6%7%7%6%8%9%7%7%7%allegations

uvw

7733312621175132216254174142585637273932342710690196Multinational
5%6%9%otuv5%4%4%3%5%6%4%6%2%5%4%5%5%5%4%5%5%5%5%6%5%5%5%companies and tax

wavoidance (non-
specific)

136535616221-61271088354117261137Starbucks (e.g. tax
1%1%2%1%1%1%*2%pw1%**-2%1%1%1%1%1%*1%1%2%1%1%1%1%avoidance

allegations)

16949-1-32162643621396268142034Amazon (e.g. tax
1%2%1%v2%v-*-1%v1%*1%v1%v2%v**1%2%klm*2%fi1%*1%2%1%1%1%avoidance

allegations)
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Table 74
Q10. Over the last year what would you say has been the biggest business story that you have noticed? This can be a story that showed a particular (or multiple)
 businesses in a positive or a negative light but please only describe one story.
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

55311--*224-2415422226*7815Google (e.g. tax
*1%1%**--**1%1%-1%********1%****avoidance

allegations)

3716617141979975410151534442224161517147434108Thomas Cook (e.g. death
2%3%2%3%3%5%px4%3%2%2%1%3%3%2%2%3%4%lm3%4%2%2%3%3%4%a2%3%of Christi and Bobby

Shepherd)

355137810235582825241291710241531373470Energy companies (e.g.
2%1%4%w1%2%2%1%1%1%1%2%1%2%3%jk3%jk1%1%2%de2%d3%de2%de**2%2%2%non-specific stories

about energy prices,
competition
investigation)

5544671211121736141761222161431Marks & Spencer (e.g.
*1%1%1%1%2%*1%***1%*1%*1%1%2%defg1%****1%1%1%return to profit)

732262--334*2957464133717825NHS (e.g. finances,
**1%*1%*--1%1%1%*1%1%1%1%*1%1%***2%g1%*1%privatisation)

434*1--3128118427103324*91322Newspaper phone hacking
**1%**--1%w*1%2%uvw1%*1%**1%1%***1%**1%1%allegations (non-

specific)

13413423-2-3-1238711266261419Apple (e.g. new iPhone)
1%1%**1%1%2%-*-1%-***1%1%***1%i1%i1%*1%*

91113--1321*231642162-231114Oil/gas/fuel prices
1%****--*1%1%**1%**1%***1%*-**1%*(non-specific)

42125-1--1--1-3363223-14711BP (e.g. Gulf of Mexico
****1%-1%--*--*-**1%m****-****oil spill)

21----1-10----2253542---3711Jaguar Land Rover (e.g.
**----*-3%npqs----****1%1%*---***expansion)

uvwx
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Table 74
Q10. Over the last year what would you say has been the biggest business story that you have noticed? This can be a story that showed a particular (or multiple)
 businesses in a positive or a negative light but please only describe one story.
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

4-151-*1--11-2143421-315410Shell (e.g. Arctic
*-*1%*-**--*1%-*******-*****drilling, purchase of

BG Group)

3-3*-11--*3--2332221**48210BBC (e.g. Top Gear,
*-1%*-*1%--*1%--*********1%***Operation Yewtree)

41--41*121--1325-2*231*279BT (e.g. increased
**--1%*****--****-*********market share, purchase

of EE)

-111---14-3--41-3522---279JCB (e.g. Brexit,
-***---*1%-1%--**-*1%**---***financial performance)

-211---1-11*3314-111121527Sports Direct (e.g.
-*B**---*-***1%***-*********stories about zero

hours contracts)

5-*4-11-----12-14----426*6McDonald's (e.g.
*-*1%-**-----**-**----1%****content of burgers)

23-1-2---1-2--222112--26-6Black Friday
*1%-*-*---*-1%pv--******--**a-*

*-1------3*-112-21-3---325Fracking
*-*------1%*-***-**-*---***

21---21-11---1121-2111-224Zero hours contracts
**---**-**---****-****-***(non-specific)

2747834527341234840665221501061451241267644858911889245256501Other
16%15%9%9%14%w10%11%17%uwx11%18%pru12%13%14%11%17%jkm11%12%9%7%12%h13%hi18%ghi19%ghi12%13%12%

wx

521148881661711196175918812842753112563272101431211732312671686794241104None
30%28%24%29%n33%nqr30%n30%n27%25%24%29%n26%21%33%j29%j29%j20%16%20%24%i34%ghi40%ghi35%ghi33%a22%27%

x
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Table 74
Q10. Over the last year what would you say has been the biggest business story that you have noticed? This can be a story that showed a particular (or multiple)
 businesses in a positive or a negative light but please only describe one story.
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

585324160535662166943163141731802751231781391069NET: Banking
40%no23%n14%14%27%m30%m30%m35%ghm28%m27%m42%acd32%ac30%ac15%38%acd17%27%

e

40119281323836100561862211111271656912379674Banking scandals
27%no14%n7%8%18%m17%m18%m21%m16%m19%m27%acd23%ac18%ac8%26%acd9%17%(e.g. non-specific

stories about Libor,
forex)

7868611471630208336372456302931207HSBC (e.g. tax
5%5%5%4%4%8%g6%g7%g7%gm3%9%ace4%6%c4%6%4%5%avoidance

allegations, job
cuts)

491831*515715251114157131070Barclays (e.g.
3%no1%n***3%m3%m3%m1%2%m3%c3%c2%1%3%c1%2%fines, Libor, forex)

292061321241417992066555Banking bonuses
2%n1%1%*2%1%2%m1%1%1%2%a2%2%ac1%1%1%1%(non-specific)

1515117-628723982831RBS (e.g. bonuses,
1%n1%n**3%ghkm-1%1%1%1%**1%1%*1%1%fines)

11743-3127543716122Co-op Bank (e.g.
1%1%*1%-2%*1%1%*1%1%1%*1%ac*1%financial losses)

2451--*333--32-510Lloyds Bank (e.g.
****--*1%**--**-1%*restructuring)

24427516546412588471732504683171108112165685NET: Supermarkets
17%20%n14%12%20%m12%16%18%15%22%hjk11%15%19%cf13%24%cef20%cef17%

m

Page 230

Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 74
Q10. Over the last year what would you say has been the biggest business story that you have noticed? This can be a story that showed a particular (or multiple)
 businesses in a positive or a negative light but please only describe one story.
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

190224142353721724413619737611448898129556Tesco (e.g.
13%16%np12%9%18%m10%13%16%m12%17%hkm9%11%16%cef11%21%acd15%cef14%financial losses,

efhorsemeat,
accountancy scandal,
job cuts)

40311411251132329515151582885Supermarkets (e.g.
3%n2%1%3%1%2%2%1%2%3%1%3%2%2%2%3%2%non-specific stories

about horsemeat, job
cuts, financial
losses)

13144---4-818461136132Aldi/Lidl (e.g.
1%1%*---1%-1%2%m1%1%a1%a*1%a*1%increased market

share)

165-2---64-122*712Morrisons (e.g. job
***-1%---**-****1%*cuts)

9292999171845267685433278442859283NET: Tax avoidance
6%7%9%2%8%m9%m8%m10%m7%m7%m11%bce6%9%c5%6%7%7%allegations

6570626161731114965302550252443196Multinational
4%5%5%2%7%m8%m6%m4%4%m6%m7%c4%5%c3%5%5%5%companies and tax

avoidance (non-
specific)

11918*1155167931162637Starbucks (e.g. tax
1%1%2%***1%2%m1%1%2%b1%1%1%*1%1%avoidance

allegations)

1381311-6697211392734Amazon (e.g. tax
1%1%1%**-1%2%ghm1%1%1%*1%e1%*1%1%avoidance

allegations)
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Q10. Over the last year what would you say has been the biggest business story that you have noticed? This can be a story that showed a particular (or multiple)
 businesses in a positive or a negative light but please only describe one story.
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

4461--34252343-315Google (e.g. tax
**1%*--1%1%h***1%**-**avoidance

allegations)

4630318123138303261240201812108Thomas Cook (e.g. death
3%2%3%2%6%ghk1%2%3%3%3%2%2%4%af2%4%a1%3%of Christi and Bobby

Shepherd)

2839343-1862315131124661070Energy companies (e.g.
2%n3%n*1%2%-3%gk2%2%1%3%ac2%3%c1%1%1%2%non-specific stories

about energy prices,
competition
investigation)

2344--282314141317531Marks & Spencer (e.g.
2%no**--1%1%hm1%*1%h*1%1%c*1%c1%1%return to profit)

1041141*4177245321025NHS (e.g. finances,
1%*1%1%1%*1%*1%1%*1%1%**1%1%privatisation)

1354-1-2298-2646422Newspaper phone hacking
1%**-*-*1%1%1%-*1%*1%f*1%allegations (non-

specific)

28922*315633113819Apple (e.g. new iPhone)
*1%1%1%1%*1%***1%***1%1%d*

482-1-2*28*1144414Oil/gas/fuel prices
*1%*-*-***1%****1%**(non-specific)

6513----14--233311BP (e.g. Gulf of Mexico
***1%----**--**1%**oil spill)

Page 232

Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 74
Q10. Over the last year what would you say has been the biggest business story that you have noticed? This can be a story that showed a particular (or multiple)
 businesses in a positive or a negative light but please only describe one story.
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

92-2--1125--3-6211Jaguar Land Rover (e.g.
1%n*-*--*1%**--*-1%acef**expansion)

613--11134-13*3310Shell (e.g. Arctic
***--*****-***1%**drilling, purchase of

BG Group)

4142-*2-321242-*10BBC (e.g. Top Gear,
****-**-******-**Operation Yewtree)

361*1-1-43113*139BT (e.g. increased
*****-*-*********market share, purchase

of EE)

72----4-322311129JCB (e.g. Brexit,
**----1%-**1%******financial performance)

224-2-1-41*221217Sports Direct (e.g.
***-1%g-*-*********stories about zero

hours contracts)

--62--*-----1--56McDonald's (e.g.
--1%op1%gh--*-----*--1%*content of burgers)

222-----31*-1--46Black Friday
***-----***-*--1%*

13--1-1-3*1-2*-25Fracking
**--*-*-***-**-**

221-----4-2-21--4Zero hours contracts
***-----*-*-**--*(non-specific)
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Q10. Over the last year what would you say has been the biggest business story that you have noticed? This can be a story that showed a particular (or multiple)
 businesses in a positive or a negative light but please only describe one story.
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

120174207531941592415714057391108948158501Other
8%12%p18%op14%9%20%gijl11%9%14%12%14%e7%12%e11%e10%19%bcd12%

e

26440443619650551335531525858180166421462331104None
18%29%p38%op51%ghi24%27%24%20%27%gi22%14%32%bdf18%b51%abd10%28%bdf27%

jklef
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Q10. Over the last year what would you say has been the biggest business story that you have noticed? This can be a story that showed a particular (or multiple)
 businesses in a positive or a negative light but please only describe one story.
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
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Ranking
Third mostSecond mostNET: Top 3 Most
importantimportantMost importantimportant

4018401840184018Unweighted base

4018401840184018Weighted base

7706075361912Providing the service
19%15%13%48%(energy, banking,

product, etc.) that
people need

8075443341684Investing in improving
20%14%8%42%the service and product

they provide

5395626571758Creating and protecting
13%14%16%44%jobs

3927539122056Giving investors a
10%19%23%51%return on the money

they invest in the
company

3427979172056Attracting investors
9%20%23%51%

5574464341436Paying tax
14%11%11%36%

380206123709Minimising their
9%5%3%18%environmental footprint

23210510687Don't know
6%3%3%2%
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Q.11 Which of the following roles and responsibilities do you think large businesses in the UK currently view as the most/second most/third most important?
Summary Table
Base: All respondents
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

839267180291251228971391921802227220546138859561150735440230129320093611212056Giving investors a
49%50%50%52%48%57%ov48%49%53%50%50%45%57%ov48%44%53%lm57%lm58%def59%def56%def44%43%42%46%57%b51%return on the money

they invest in the
company

82930118328924420610115718618222985194477427573578445322374329330255103210242056Attracting investors
48%56%B51%51%47%51%50%56%v51%50%52%53%54%50%49%51%54%51%54%52%49%49%53%50%52%51%

808268163277238208931291641812038816842239855154138728834830734124110129001912Providing the service
47%50%45%49%45%52%46%46%45%50%46%55%47%44%46%49%m50%m44%48%49%45%50%i51%49%46%48%(energy, banking,

product, etc.) that
people need

80822915824525016695124150154192711534373985074153462213223303172219508071758Creating and protecting
47%43%44%43%48%41%47%44%42%43%43%44%42%46%j46%j46%j39%40%37%45%h49%hi47%hi46%h46%a41%44%jobs

75021813322523616684117153158197691453683844574753702612692862872128598251684Investing in improving
44%41%37%40%45%x41%42%42%42%44%45%43%40%39%44%41%44%m42%44%g38%42%42%44%42%42%42%the service and product

they provide

6081851411952091328190121124159591263653553683493472082572652371237107261436Paying tax
36%34%39%35%40%33%40%32%33%34%36%37%35%38%jk41%jk33%32%40%d35%d36%d39%d35%d26%35%37%36%

3439873106107662952695370246017817218117712175119129146119382327709Minimising their
20%18%20%19%20%16%14%18%19%15%16%15%17%19%20%16%16%14%13%17%19%hi22%hi25%ghi19%17%18%environmental footprint

24810114658121110453619221022139141812563187Don't know
1%2%3%2%1%1%3%3%3%v3%2%3%1%4%jk2%2%1%3%2%1%2%3%2%3%a2%2%

Page 236

Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 76
Q.11 Which of the following roles and responsibilities do you think large businesses in the UK currently view as the most/second most/third most important?
NET: Top 3 Most important
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

8617024931501181312731575616332393195173183213422056Giving investors a
59%no50%n43%39%57%m63%hjm50%m58%hjm49%m55%hm58%ac57%ac57%ac38%68%acd41%51%return on the money

efthey invest in the
company

7677035851821091372931305875862512955633442413612056Attracting investors
52%51%51%47%52%66%ghi53%48%51%51%61%abc53%ac62%abc41%51%ac43%51%

jlmee

675655582175901082501345535631732584553612474181912Providing the service
46%47%50%46%43%52%45%50%48%49%42%46%50%cf43%52%cf50%cf48%(energy, banking,

product, etc.) that
people need

56765353818296672371124985181332423514241684401758Creating and protecting
39%47%p47%p47%k46%k32%43%k42%43%k45%k32%43%bf38%51%bde35%53%bde44%jobs

ff

63155549815680662241264715311331873663622663701684Investing in improving
43%40%43%41%39%32%41%47%k41%46%k32%34%40%ef43%ef56%acd45%ef42%the service and product

efthey provide

5545223601287155223824363981552112883221193411436Paying tax
38%n38%n31%33%34%27%40%gik30%38%ik34%38%b38%bd32%b39%bd25%41%bd36%

1962482658235399339237164699015315446196709Minimising their
13%18%p23%op21%g17%19%17%14%21%gi14%17%b16%b17%b19%b10%24%bcd18%environmental footprint

ef

352329214213418191110755-587Don't know
2%2%3%5%ghij2%1%2%2%2%2%3%abd2%b1%7%abde-1%2%

kf
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Q.11 Which of the following roles and responsibilities do you think large businesses in the UK currently view as the most/second most/third most important?
NET: Top 3 Most important
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

379129781471248744648174973586206197267247201133156127165136529388917Attracting investors
22%24%21%26%24%22%22%23%22%20%22%22%24%22%23%24%23%23%22%22%19%24%28%fg26%a20%23%

3411158112188104417682761083410020316824829323319917312310876360552912Giving investors a
20%21%22%22%17%26%v21%27%v23%21%24%v21%28%v21%19%22%27%klm27%def33%def24%def18%16%16%18%28%b23%return on the money

githey invest in the
company

33282637310355365062568126511681551981351067212314911889350306657Creating and protecting
19%15%17%13%20%w14%18%18%17%16%18%w16%14%18%j18%j18%j13%12%12%17%hi22%hi17%hi19%hi17%16%16%jobs

2107739896063333150525219491151351371491237493979158298238536Providing the service
12%14%11%16%12%16%16%11%14%14%12%12%14%12%15%12%14%14%12%13%14%13%12%15%12%13%(energy, banking,

product, etc.) that
people need

1885937566444212641404721371161061101021015180896942207227434Paying tax
11%11%10%10%12%11%10%9%11%11%11%13%10%12%12%10%10%12%9%11%13%h10%9%10%12%11%

160423052602712192744291320745896105784053447444176158334Investing in improving
9%8%8%9%11%np7%6%7%8%12%npu7%8%6%8%7%9%10%l9%7%7%7%11%fh9%9%8%8%the service and product

they provide

66232110181776591181131323327912262829195963123Minimising their
4%4%6%prsw2%3%4%4%2%1%2%2%5%r3%3%4%3%2%1%2%4%i4%i4%i4%i3%3%3%environmental footprint

36101315566913121747412526142415121922137036106Don't know
2%2%3%v3%1%2%3%3%4%v3%4%v3%2%4%jk3%2%1%3%3%2%3%3%3%3%a2%3%
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Q.11 Which of the following roles and responsibilities do you think large businesses in the UK currently view as the most/second most/third most important?
Most important
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

3332833019246681434524725412013727915388140917Attracting investors
23%20%26%o24%22%33%ghi26%i17%22%22%29%abc25%abc31%abc18%19%17%23%

e

43229618457646712476241277127147235113159131912Giving investors a
29%no21%n16%15%31%hm32%hjm22%m28%hm21%m24%m31%ac26%ac26%ac14%34%acd16%23%return on the money

ethey invest in the
company

178272207852798245201181617911417348182657Creating and protecting
12%20%p18%p22%gjk13%k4%15%k17%k17%k16%k15%14%12%21%bde10%22%bde16%jobs

lff

1971901495028156635144187255711610696137536Providing the service
13%14%13%13%13%7%12%13%13%16%hk6%10%f13%f13%f20%cde16%ef13%(energy, banking,

fproduct, etc.) that
people need

15217011232222968261371094277901122588434Paying tax
10%12%10%8%11%14%12%10%12%9%10%b14%bd10%b13%bd5%11%b11%

11897118297123831107106829518354108334Investing in improving
8%7%10%o7%3%6%7%12%l9%l9%l2%5%f6%f10%def12%def13%def8%the service and product

they provide

2153481196176452413172130240123Minimising their
1%4%p4%p3%4%3%3%2%4%g2%3%b3%b2%b4%b*5%bd3%environmental footprint

393235295214425201315962-7106Don't know
3%2%3%8%ghij2%1%2%2%2%2%3%abd3%abd1%8%abde-1%3%

klf
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Q.11 Which of the following roles and responsibilities do you think large businesses in the UK currently view as the most/second most/third most important?
Most important
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

2991257710586823372717192307819216022422217314914812711684337460797Attracting investors
17%23%B21%19%16%20%17%25%tvw20%20%21%19%22%20%18%20%21%20%25%def21%19%17%18%16%23%b20%

i

3328867109103844439706583206916814921721818010915710712180392360753Giving investors a
19%16%18%19%20%21%os22%os14%19%18%19%12%19%18%17%19%20%21%f18%22%f16%18%17%19%18%19%return on the money

they invest in the
company

277795479925229375461643354149116172170117899910212278319287607Providing the service
16%15%15%14%18%13%14%13%15%17%14%21%15%16%13%15%16%13%15%14%15%18%i16%16%15%15%(energy, banking,

product, etc.) that
people need

230744293715834394547612349141130157134123681111058867318243562Creating and protecting
13%14%12%16%14%14%17%14%12%13%14%14%14%15%15%14%13%14%11%16%15%13%14%16%a12%14%jobs

2297550686657253850486625501111261531541229777957676289254544Investing in improving
13%14%14%12%13%14%13%14%14%13%15%16%14%12%14%14%14%14%16%eg11%14%11%16%g14%13%14%the service and product

they provide

210604159654424324340491534104114111117975586888337225222446Paying tax
12%11%11%11%12%11%12%11%12%11%11%9%9%11%13%10%11%11%9%12%13%d12%8%11%11%11%

1052415363318615171815112151575146381628315340102104206Minimising their
6%5%4%6%6%4%3%5%5%5%3%7%6%5%7%5%4%4%3%4%5%8%ghi8%fghi5%5%5%environmental footprint

301415127861013131146382430122514102119156639105Don't know
2%3%4%v2%1%2%3%4%4%4%2%3%2%4%j3%j3%j1%3%2%1%3%3%3%3%a2%3%
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Absolutes/col percents
Table 78
Q.11 Which of the following roles and responsibilities do you think large businesses in the UK currently view as the most/second most/third most important?
Second most important
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

32227520059505610562237219113124213113107128797Attracting investors
22%n20%17%15%24%m27%gm19%23%m21%19%28%ac22%ac23%ac14%23%ac15%20%

289264200603451111562062109911520511697120753Giving investors a
20%19%17%16%17%25%m20%21%18%18%24%ac21%ac22%ac14%21%ac14%19%return on the money

they invest in the
company

2062012007325247341181170519413212856146607Providing the service
14%14%17%19%j12%12%13%15%16%15%13%17%b14%15%12%18%b15%(energy, banking,

product, etc.) that
people need

1912161555634298731157159388112513652129562Creating and protecting
13%16%13%15%17%14%16%11%14%14%9%15%f14%16%bf11%16%f14%jobs

21917215250311774381481802858109119110119544Investing in improving
15%12%13%13%15%8%13%14%13%16%k7%10%12%f14%f23%acd14%f14%the service and product

efthey provide

15217412042181563241311445055729840130446Paying tax
10%12%10%11%9%7%11%9%11%12%12%d10%8%12%d8%16%bde11%

546092211113258645417204959854206Minimising their
4%4%8%op5%5%6%5%3%6%5%4%4%5%b7%be2%7%be5%environmental footprint

39323424421482323131196336105Don't know
3%2%3%6%ghjk2%1%3%3%2%2%3%abd2%1%8%abde1%1%3%

f
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Absolutes/col percents
Table 78
Q.11 Which of the following roles and responsibilities do you think large businesses in the UK currently view as the most/second most/third most important?
Second most important
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

361101531051118246607666102317518320020821616912413814713792394413807Investing in improving
21%19%15%19%21%x21%23%x21%21%x18%23%x19%21%19%23%19%20%19%21%19%22%20%19%19%21%20%the service and product

they provide

32111270109859432616069873665159148242221146125156108129105395375770Providing the service
19%21%19%19%16%23%v16%22%17%19%20%22%18%17%17%22%lm21%m17%21%22%fi16%19%22%f19%19%19%(energy, banking,

product, etc.) that
people need

21066638081443632374463235514513514713014810291878543279277557Paying tax
12%12%17%ru14%15%11%18%r11%10%12%14%14%15%15%15%13%12%17%deg17%d13%13%13%9%14%14%14%

24672527976542536445149235212911315214511781887711165282258539Creating and protecting
14%13%14%14%15%13%12%13%12%14%11%14%14%14%13%14%13%13%14%12%11%16%f14%14%13%13%jobs

165643261603911244039311836907113199944672716445183208392Giving investors a
10%12%9%11%12%t10%6%9%11%11%7%11%10%9%8%12%l9%11%8%10%10%9%9%9%11%10%return on the money

they invest in the
company

17350375956321531472744528968497104754666706559221160380Minimising their
10%9%10%o11%o11%o8%7%11%o13%oqu7%10%o3%8%10%10%9%10%9%8%9%10%10%12%h11%a8%9%environmental footprint

151482837353724213436401929807183109714171754935166176342Attracting investors
9%9%8%7%7%9%12%w8%10%10%9%12%w8%8%8%7%10%8%7%10%11%h7%7%8%9%9%

842426331920131623292562174545350543134423833129103232Don't know
5%4%7%6%4%5%6%6%6%8%v6%4%6%8%jk6%5%5%6%5%5%6%6%7%6%5%6%
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Absolutes/col percents
Table 79
Q.11 Which of the following roles and responsibilities do you think large businesses in the UK currently view as the most/second most/third most important?
Third most important
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

2932852287743371125721524497100205160102143807Investing in improving
20%20%20%20%21%18%20%21%19%21%24%a18%22%a19%21%17%20%the service and product

they provide

272264234533868112582272069710720712895134770Providing the service
18%19%20%14%18%33%ghi20%m22%m20%m18%24%ac19%23%ac15%20%16%19%(energy, banking,

jlmproduct, etc.) that
people need

2501791285431129231167145627812611254124557Paying tax
17%no13%11%14%k15%k6%17%k12%15%k12%k15%14%14%13%11%15%14%

1981651764135296936141178348311211567129539Creating and protecting
13%12%15%o11%17%14%13%14%12%15%8%15%f12%14%f14%f16%f13%jobs

1401431093419133925114146135777896491392Giving investors a
10%10%9%9%9%6%7%9%10%13%jk3%10%f8%f11%f14%df11%f10%return on the money

they invest in the
company

1211351245014195125127863953836637102380Minimising their
8%10%11%13%g7%9%9%9%11%g7%10%10%9%8%8%12%bc9%environmental footprint

112146853113134423103112193571774694342Attracting investors
8%10%np7%8%6%6%8%8%9%10%5%6%8%9%f10%f11%def9%

8576714615183314544249443286813232Don't know
6%5%6%12%ghij7%9%g6%5%5%4%12%abd8%abd3%a10%abd2%2%6%
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Absolutes/col percents
Table 79
Q.11 Which of the following roles and responsibilities do you think large businesses in the UK currently view as the most/second most/third most important?
Third most important
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
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Ranking
Third mostSecond mostNET: Top 3 Most
importantimportantMost importantimportant

4018401840184018Unweighted base

4018401840184018Weighted base

51759910722188Providing the service
13%15%27%54%(energy, banking,

product, etc.) that
people need

7088164511974Investing in improving
18%20%11%49%the service and product

they provide

706100711722884Creating and protecting
18%25%29%72%jobs

441284218943Giving investors a
11%7%5%23%return on the money

they invest in the
company

292269170730Attracting investors
7%7%4%18%

6756626581995Paying tax
17%16%16%50%

5532941941040Minimising their
14%7%5%26%environmental footprint

127888475Don't know
3%2%2%2%
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Absolutes/col percents
Table 80
Q.12 Which of the following roles and responsibilities do you think large businesses in the UK should view  as the most/second most/third most important?
Summary Table
Base: All respondents
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

1240401249396354296142204252267336131258711648809717576428527517475362156413212884Creating and protecting
72%74%69%70%68%74%70%73%70%74%76%vx82%nrt71%74%j74%j73%j67%66%72%i74%i76%ei70%76%i76%a67%72%jobs

vwx

90128918031127723511914619118823490217506446620616483338404361357245114410442188Providing the service
53%54%50%55%53%59%x59%52%53%52%53%56%60%x53%51%56%57%l55%57%56%53%53%51%56%53%54%(energy, banking,

product, etc.) that
people need

837271181278262193811331841872267919147043555353745429534634435020896910261995Paying tax
49%50%50%t49%t50%t48%40%47%51%t52%t51%t49%53%t49%50%50%50%52%d49%48%51%52%d44%47%52%b50%

84624717926526220997138186165213821794534285205724863183463043102119759991974Investing in improving
49%46%50%47%50%52%48%49%51%46%48%51%49%48%49%47%53%km56%def53%def48%45%46%44%48%51%49%the service and product

gthey provide

51614399157145975559989410738912222373092721481181801952161835554851040Minimising their
30%27%27%28%28%24%28%21%27%26%24%24%25%23%27%28%m25%17%20%25%hi29%hi32%ghi38%fgh27%25%26%environmental footprint

i

395122881431259554749271101247520119426028925415517613014089408535943Giving investors a
23%23%24%o25%o24%o24%27%o26%o25%o20%23%15%21%21%22%23%27%m29%def26%df25%f19%21%19%20%27%b23%return on the money

they invest in the
company

2951186587118633563617380285818116918519415611513011512788355375730Attracting investors
17%22%18%16%23%uw16%17%22%w17%20%18%17%16%19%19%17%18%18%19%18%17%19%18%17%19%18%

2461113636771063530172171767161514472875Don't know
1%1%3%2%1%1%3%u3%2%3%1%2%1%3%j2%j2%j1%2%1%1%2%2%3%2%1%2%
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Absolutes/col percents
Table 81
Q.12 Which of the following roles and responsibilities do you think large businesses in the UK should view  as the most/second most/third most important?
NET: Top 3 Most important
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

100310448372711571554151798488013124047225683015792884Creating and protecting
68%75%p73%p70%76%75%75%gi67%74%gi69%76%abc72%b79%abc68%64%70%72%jobs

e

8217656022151161073021406126462333085263882824512188Providing the service
56%55%52%56%56%51%55%52%53%56%57%c55%c58%c47%60%c54%c54%(energy, banking,

product, etc.) that
people need

7486895581681031152901445945422752844623641964141995Paying tax
51%49%48%44%49%55%m53%m54%m52%gm47%67%abc51%bc51%bc44%41%50%b50%

de

80465052115898822741495416231652774663833033801974Investing in improving
55%no47%45%41%47%39%50%m55%hkm47%54%hkm40%50%f51%f46%64%acd46%49%the service and product

efthey provide

266375399103591079784338232140149272194692161040Minimising their
18%27%p35%op27%gj28%gj51%ghi18%31%gj29%gj20%34%abc27%b30%bc23%b15%26%b26%environmental footprint

jlme

4093062298840331465522533248116159221178220943Giving investors a
28%no22%20%23%19%16%27%hk20%20%29%hik12%21%f17%f27%def38%acd27%def23%return on the money

lefthey invest in the
company

2712452146640229535206250387612019384220730Attracting investors
18%18%19%17%19%k10%17%13%18%k22%ik9%14%13%23%bde18%df26%bde18%

ff
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Absolutes/col percents
Table 81
Q.12 Which of the following roles and responsibilities do you think large businesses in the UK should view  as the most/second most/third most important?
NET: Top 3 Most important
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

23232924317421134152521275Don't know
2%2%3%6%ghij2%1%1%1%2%1%1%3%abd*6%abde**2%

klf
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Absolutes/col percents
Table 81
Q.12 Which of the following roles and responsibilities do you think large businesses in the UK should view  as the most/second most/third most important?
NET: Top 3 Most important
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

547163107129137127679110391146581173132843222542051632242302001516575151172Creating and protecting
32%30%30%23%26%32%w33%w32%w28%25%33%qw36%qvw32%w33%j32%j29%j24%23%27%31%i34%hi30%i32%i32%a26%29%jobs

4331568916813311757649392117361062332282943172281822171581661215485241072Providing the service
25%29%25%30%25%29%28%23%26%25%27%22%29%24%26%26%30%m26%30%f30%f23%25%25%27%27%27%(energy, banking,

product, etc.) that
people need

25389601067062254963617526611631501761691721009910910474316343658Paying tax
15%17%17%19%v13%16%13%17%17%17%17%16%17%17%17%16%16%20%g17%14%16%15%16%15%17%16%

17659396593381525543840192484741441491316378676743224227451Investing in improving
10%11%11%12%n18%npq9%8%9%15%npst10%9%12%7%9%8%13%lm14%lm15%def11%11%10%10%9%11%12%11%the service and product

stuwxghthey provide

99222232232011172026272184346517858383933302075143218Giving investors a
6%4%6%o6%o4%5%6%6%o5%o7%o6%o1%5%5%5%5%7%km7%6%5%5%4%4%4%7%b5%return on the money

they invest in the
company

10020272629201171322137184544554928232339532710193194Minimising their
6%4%7%prs5%6%5%5%3%4%6%3%4%5%5%5%5%5%3%4%3%6%i8%ghi6%5%5%5%environmental footprint

762382031138201121171012402950513521252341257991170Attracting investors
4%4%2%3%6%x3%4%7%rwx3%6%x4%6%x3%4%3%5%5%4%4%3%3%6%5%4%5%4%

29611176477711635332022818711171515503484Don't know
2%1%3%3%1%1%3%3%2%3%1%2%1%3%j2%j2%j1%2%1%2%2%2%3%2%2%2%
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Absolutes/col percents
Table 82
Q.12 Which of the following roles and responsibilities do you think large businesses in the UK should view  as the most/second most/third most important?
Most important
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

3684533511216840157743813011271522772551002601172Creating and protecting
25%33%p30%p31%k33%k19%29%k28%33%gk26%31%b27%b30%b31%b21%31%b29%jobs

410376287975965155762673261101382851841641911072Providing the service
28%27%25%25%28%31%28%28%23%28%h27%25%31%ace22%35%ace23%27%(energy, banking,

fproduct, etc.) that
people need

272208178433745105402131679411115312055125658Paying tax
18%o15%15%11%18%22%gm19%gm15%19%gm14%23%abc20%abc17%b14%12%15%16%

d

194146111341117583512615621571041057884451Investing in improving
13%n10%10%9%5%8%11%13%l11%l13%l5%10%f11%f13%f17%ade10%f11%the service and product

fthey provide

9772501912928183893103035434951218Giving investors a
7%n5%4%5%6%4%5%7%h3%8%h3%5%4%5%10%acde6%f5%return on the money

fthey invest in the
company

51628027132919135336383133311150194Minimising their
3%4%7%op7%gj6%14%ghij3%5%5%3%9%bcde5%b4%4%2%6%b5%environmental footprint

lm

5648661752208476752124371667170Attracting investors
4%3%6%o5%2%1%4%3%4%6%k1%4%f3%4%f3%8%bcde4%

f

25283126318523144172561284Don't know
2%2%3%7%ghij2%1%1%2%2%1%1%3%abd*7%abde**2%

klf
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Absolutes/col percents
Table 82
Q.12 Which of the following roles and responsibilities do you think large businesses in the UK should view  as the most/second most/third most important?
Most important
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

404141841521309652587710411347932442153042431991411861911641265534541007Creating and protecting
24%26%23%27%25%24%26%21%21%29%26%29%26%26%25%27%j23%23%24%26%28%i24%26%27%a23%25%jobs

35810275100928941656772100387917719220124619214215910113190392424816Investing in improving
21%19%21%18%18%22%20%23%19%20%23%23%22%19%22%18%23%km22%f24%f22%f15%19%19%19%22%20%the service and product

they provide

2957961898074264369567830561631411981601518911012111576327335662Paying tax
17%15%17%16%15%18%13%15%19%16%18%19%15%17%16%18%15%17%15%15%18%17%16%16%17%16%

2567354847862254458485625631491111721671377910110710570321278599Providing the service
15%14%15%15%15%16%12%16%16%13%13%16%18%16%13%15%16%16%13%14%16%15%15%16%14%15%(energy, banking,

product, etc.) that
people need

1454522524123201728283172560637893453856524854159135294Minimising their
8%8%6%9%8%6%10%6%8%8%7%4%7%6%7%7%9%5%6%8%i8%7%11%hi8%7%7%environmental footprint

1234129305234222128212252164567786685249355327126158284Giving investors a
7%8%8%5%10%opw8%11%opw8%8%6%5%3%6%7%6%7%8%8%9%f7%5%8%6%6%8%7%return on the money

they invest in the
company

103482441422092528203472062775971624843524420116153269Attracting investors
6%9%7%7%8%5%4%9%8%6%8%4%6%7%9%k5%7%7%8%d6%8%6%4%6%8%b7%

28912157577712935362024820612171715553388Don't know
2%2%3%3%1%1%3%3%2%3%2%2%1%4%j2%j2%j1%2%1%2%3%2%3%3%2%2%

Page 250

Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 83
Q.12 Which of the following roles and responsibilities do you think large businesses in the UK should view  as the most/second most/third most important?
Second most important
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

340377290104626714056285273126148271180951861007Creating and protecting
23%27%p25%27%30%32%gi25%21%25%24%31%abc27%b30%abc22%20%22%25%jobs

3352602216038331175821727766109200132142167816Investing in improving
23%o19%19%16%18%16%21%22%19%24%hm16%20%22%cf16%30%acd20%20%the service and product

efthey provide

241231191572736100541861861028614613564130662Paying tax
16%17%17%15%13%17%18%20%16%16%25%abc15%16%16%13%16%16%

de

2172081755433207934195174479114311469136599Providing the service
15%15%15%14%16%9%14%13%17%k15%11%16%16%14%15%16%15%(energy, banking,

product, etc.) that
people need

8310810226203326329853384973542258294Minimising their
6%8%9%p7%10%gj16%ghj5%12%gj9%gj5%9%b9%b8%b7%5%7%7%environmental footprint

m

12084803111845127391123136814779284Giving investors a
8%6%7%8%5%4%8%5%6%8%3%5%4%10%def10%def9%def7%return on the money

they invest in the
company

110956427141032167191152641803473269Attracting investors
7%7%6%7%7%5%6%6%6%8%4%5%4%10%def7%f9%def7%

273032253112623145174581388Don't know
2%2%3%7%ghij2%1%2%2%2%1%1%3%abd*7%abde**2%

klf
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Absolutes/col percents
Table 83
Q.12 Which of the following roles and responsibilities do you think large businesses in the UK should view  as the most/second most/third most important?
Second most important
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

312866610077814148655573257519216317517716311210913511277360348708Investing in improving
18%16%18%18%15%20%20%17%18%15%17%16%21%20%k19%16%17%19%19%15%20%17%16%18%18%18%the service and product

they provide

28997581148773235572727726491541491842191721241179611284354352706Creating and protecting
17%18%16%20%nt17%18%11%19%t20%nt20%t17%16%13%16%17%16%20%km20%f21%f16%14%17%18%17%18%18%jobs

2891036084112572941527073237414414417920813010613611413158327348675Paying tax
17%19%17%15%21%rsu14%14%14%14%19%17%15%21%15%16%16%19%m15%18%d19%di17%19%d12%16%18%17%

w

2717850797554253557446324481171301761307557101104115102296257553Minimising their
16%15%14%14%14%13%12%12%16%12%14%15%13%12%15%16%jm12%9%9%14%hi15%hi17%hi21%fgh14%13%14%environmental footprint

i

2126037596656373840486129481241061541321187786968655274243517Providing the service
12%11%10%11%13%14%18%rwx13%11%13%14%18%rwx13%13%12%14%12%14%13%12%14%13%11%13%12%13%(energy, banking,

product, etc.) that
people need

17359378150412136452552173693911321251286488615742207234441Giving investors a
10%11%10%14%qv9%10%10%13%q12%q7%12%11%10%10%10%12%12%15%def11%12%9%8%9%10%12%11%return on the money

they invest in the
company

11747342644301819223230112680647672604662404243160132292Attracting investors
7%9%9%w5%8%w8%9%7%6%9%w7%7%7%8%7%7%7%7%8%9%6%6%9%8%7%7%

50921191298118161346502938102912173022177156127Don't know
3%2%6%nruv3%2%2%4%4%2%4%3%2%2%5%j3%j3%j1%3%2%2%4%h3%4%3%3%3%
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Table 84
Q.12 Which of the following roles and responsibilities do you think large businesses in the UK should view  as the most/second most/third most important?
Third most important
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

27524418963493298551981907811016214683129708Investing in improving
19%17%16%16%24%g15%18%21%17%16%19%20%18%18%17%16%18%the service and product

they provide

2962141964627481184918222760103174132105132706Creating and protecting
20%o15%17%12%13%23%lm21%hlm18%16%20%hm15%18%19%16%22%acf16%18%jobs

2362511896739338551196190808716311078158675Paying tax
16%18%16%18%19%16%15%19%17%16%19%c16%18%c13%16%19%c17%

1322052174926455239187143646916510937109553Minimising their
9%15%p19%op13%12%22%gjm9%15%16%gj12%16%b12%b18%abc13%b8%13%b14%environmental footprint

e

19518114164242367301501457780989049123517Providing the service
13%13%12%17%11%11%12%11%13%13%19%bcd14%11%11%10%15%d13%(energy, banking,

product, etc.) that
people need

192149993818157324113148265688978391441Giving investors a
13%n11%9%10%8%7%13%9%10%13%6%10%10%12%f18%acd11%f11%return on the money

efthey invest in the
company

105102842221944128892182955763480292Attracting investors
7%7%7%6%10%i5%8%4%8%8%4%5%6%9%def7%10%def7%

41473935421493524725107249127Don't know
3%3%3%9%ghij2%1%2%3%3%2%2%4%abd1%9%abde1%1%3%

klf
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Absolutes/col percents
Table 84
Q.12 Which of the following roles and responsibilities do you think large businesses in the UK should view  as the most/second most/third most important?
Third most important
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Publications
The Sun/Sun

DailyDailyon SundayTheDaily
The DailyExpress/Mirror/(includingIndependent/Daily Mail/Telegraph/The
Record/SundaySundayThe ScottishTheIndependentMail onThe Times/SundayFinancialGuardian/

Sunday MailThe ScotsmanThe NationalWestern MailExpressMirrorSun)EconomistMetroon SundaySundaySunday TimesTelegraphTimesObserver

34034034021240184018401840184018401840184018401840184018Unweighted base

36236236220140184018401840184018401840184018401840184018Weighted base

1248450469861128122660617239251557113910217261034NET: Ever
34%23%14%23%25%28%31%15%43%23%39%28%25%18%26%

58282612305425614184696273821394332186306NET: At least once a
16%8%7%6%8%11%15%5%17%7%20%10%8%5%8%week

19565801411962114856300971194873Every day
5%1%2%3%2%4%5%1%4%1%7%2%3%1%2%

1512154112140240673421022681078955111A few times a week
4%3%4%2%3%3%6%2%9%3%7%3%2%1%3%

2412531131441789620611625219012382122Once a week
7%3%1%2%3%4%4%2%5%3%6%5%3%2%3%

25811815016616980276141190168143128162A few times a month
7%2%3%4%4%4%4%2%7%4%5%4%4%3%4%

131222100121111801809912012911881131Once a month
3%3%1%1%2%3%3%2%4%2%3%3%3%2%3%

29361123432416332262571412426448428331435Less often than once
8%10%3%12%11%10%8%7%14%10%11%11%11%8%11%a month

23827731115430322890279234122295309324612879299732922984Never
66%77%86%77%75%72%69%85%57%77%61%72%75%82%74%
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Table 85
Q.13 How often, if at all, do you read the following news publications in print?
Summary Table
Base: All respondents
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

55318582135233705064928410038851461853113931281141362202581795025331034NET: Ever
32%34%23%24%u45%nop18%25%23%25%u23%23%24%24%15%21%m28%lm37%klm15%19%i19%i33%ghi38%ghi37%ghi24%27%26%

qrstuw
x

179562033892113171922291231375384132262432719261138168306NET: At least once a
10%10%6%6%17%nopq5%6%6%5%6%7%8%9%4%6%8%m12%klm3%4%4%11%ghi14%ghi13%ghi7%9%8%week

rstuwx

341159185135555138132131128515248254873Every day
2%2%1%2%3%t1%*1%1%1%1%3%t3%t1%1%2%3%m1%1%1%2%4%ghi2%1%2%b2%

69248834125575143111217285558172831224665111A few times a week
4%4%2%1%6%oqrs3%3%2%2%1%3%2%3%1%2%3%5%klm1%1%2%i4%hi5%hi5%hi2%3%3%

wx

76218163747871310471724354698102836306755122Once a week
4%4%2%3%7%nprs1%4%3%2%3%2%3%2%2%3%3%4%m1%1%1%4%ghi5%ghi6%ghi3%3%3%

uwx

91401027451471011913511232851601317142461337983162A few times a month
5%7%3%5%9%npqr4%4%4%3%3%3%3%3%2%3%5%m6%lm2%3%2%4%i9%fghi7%fghi4%4%4%

suwx

692515192486814121031210234059217122628376467131Once a month
4%5%4%3%5%2%3%3%4%3%2%2%3%1%3%4%m5%lm2%1%2%4%gh4%gh8%fghi3%3%3%

2146437567627242947414918327680137142676479997748220216435Less often than once
12%12%10%10%15%nu7%12%10%13%u11%11%11%9%8%9%12%m13%lm8%11%11%i15%i11%i10%11%11%11%a month

1159353279428289331151217270278342122276808691803681747483580456418298154714362984Never
68%66%77%v76%v55%82%rvw75%v77%v75%v77%v77%v76%v76%v85%jkl79%jk72%j63%85%def81%def81%def67%62%63%76%73%74%

gh
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Table 86
Q.13 How often, if at all, do you read the following news publications in print?
The Guardian/Observer
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

2413564378741102739640320215481236159783271034NET: Ever
16%26%p38%op23%j20%49%ghi13%36%gjl35%gjl17%37%bcd15%26%bce19%17%39%bcd26%

jlmmmee

51103152161022192115950522150486130306NET: At least once a
3%7%p13%op4%5%11%gjm3%8%gj14%gijl4%13%bcde4%b5%b6%b1%16%bcde8%week

m

20203353624371714711613373Every day
1%1%3%p1%1%3%j*2%3%gj1%4%bcde1%1%1%*4%bcde2%

1345534543968152361214353111A few times a week
1%3%p5%p1%2%2%1%3%j6%gjm1%6%bcde1%1%2%1%6%bcde3%

183867731214854181482828243122Once a week
1%3%p6%op2%1%6%g2%3%5%gm2%3%b1%3%b3%b*5%be3%

313894137321011493920133225368162A few times a month
2%3%8%op3%4%15%ghij2%4%4%j3%5%b2%4%b3%b1%8%bcde4%

lm

283765968815433421530311530131Once a month
2%3%6%op2%3%4%1%6%j4%j3%5%e1%3%e4%e3%e4%e3%

1321781264917413749151796143124555499435Less often than once
9%13%p11%13%gj8%19%gjl7%18%gjl13%gj7%15%ce8%14%ce7%11%c12%ce11%a month

123010377172981671064781737459582564776786733955052984Never
84%no74%n62%77%hik80%hik51%87%hik64%k65%k83%hik63%85%adf74%af81%adf83%adf61%74%

m

Page 256

Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 86
Q.13 How often, if at all, do you read the following news publications in print?
The Guardian/Observer
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

41112261921935423406251702754991342002931007289139200124321405726NET: Ever
24%23%17%16%37%nop13%11%14%17%14%16%17%15%10%15%m18%m27%klm11%12%12%21%ghi30%fgh26%ghi16%21%b18%

qrstuwi
x

11543122364137111110178112041398614181535643974112186NET: At least once a
7%8%3%4%12%nopq3%4%4%3%3%4%5%3%2%5%m3%8%klm2%3%2%5%gi9%fghi8%ghi4%6%b5%week

rstuwx

2817-8174-4335316892513781514143448Every day
2%3%-1%3%nrtx1%-1%1%1%1%2%x*1%1%1%2%km*1%1%1%i2%hi3%ghi1%2%b1%

371144209--435245763857491714282755A few times a week
2%2%1%1%4%pqrs2%s--1%1%1%1%1%*1%1%4%klm1%1%*1%3%gi3%gi1%1%1%

tw

501681127-77447369262423885193111325082Once a week
3%3%2%u2%u5%npqr-4%u3%u1%1%2%u2%u2%u1%3%m2%2%1%1%1%3%gi5%ghi2%2%3%2%

uw

902510133411241110171141234325046143239335969128A few times a month
5%5%3%2%7%ostu3%1%2%3%3%4%1%4%1%4%m3%m5%m*1%2%i5%ghi6%ghi7%ghi3%4%3%

wx

47146182113164947131215418107143210354681Once a month
3%3%2%3%su4%qsu*1%*2%1%2%2%u2%1%1%1%4%klm1%2%1%2%5%fghi2%2%2%2%

1594033397329112434272614225446114117743953586642152179331Less often than once
9%7%9%7%14%npqt7%5%9%9%7%6%9%6%6%5%10%lm11%lm8%7%7%9%10%9%7%9%8%a month

uw

1302416301471329348178241300311372134308856741914781774525627537476353172815643292Never
76%77%83%v84%v63%87%v89%v86%v83%v86%v84%v83%v85%v90%jkl85%j82%j73%89%def88%def88%def79%e70%74%84%a79%82%
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Reputation and Trust Survey
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Absolutes/col percents
Table 87
Q.13 How often, if at all, do you read the following news publications in print?
Financial Times
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

1722293255626406051232230544811713688283726NET: Ever
12%16%p28%op14%12%19%j11%19%j20%jlm20%jlm13%e9%13%e16%e19%de34%bcd18%

ef

3251103442128797123194216104186NET: At least once a
2%4%p9%op1%2%1%2%3%7%ijkl6%jkm1%1%2%e5%def3%ef13%bcde5%week

mf

514292---42121-*11043348Every day
*1%p3%op*---2%j2%j2%j-**1%de1%d4%bcde1%

f

121232131411924-27683455A few times a week
1%1%3%op*2%1%1%1%2%2%-*1%1%2%ef4%bcde1%

f

16244211182382621112643882Once a week
1%2%4%op**1%1%1%3%m2%m1%*1%3%bdef1%5%bdef2%

10477212461211513110413301061128A few times a month
1%3%p6%op3%2%3%2%4%4%gj3%3%e1%1%4%de2%7%bcde3%

f

182142956841724641912113081Once a month
1%1%4%op2%2%3%1%2%1%2%1%1%2%1%2%4%ce2%

113111108311326292785104363767525189331Less often than once
8%8%9%8%6%13%j5%10%j7%9%j9%7%7%6%11%ce11%cde8%a month

129911648293291821684902189179293555107976973855483292Never
88%no84%n72%86%gh88%gh81%89%ghi81%80%80%87%a91%abc87%ab84%a81%a66%82%

kdf
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Absolutes/col percents
Table 87
Q.13 How often, if at all, do you read the following news publications in print?
Financial Times
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

48916385159191904475103839534621711842803862201371351752171364695521021NET: Ever
29%30%23%28%np36%nop23%22%27%n29%np23%21%21%17%18%21%25%m36%klm25%g23%19%26%g32%fgh29%g23%28%b25%

qrstuwi
x

157532164722317243419241320534682151864131567839137195332NET: At least once a
9%10%6%11%npqu14%npq6%9%9%9%5%5%8%6%6%5%7%14%klm10%g7%4%8%g12%gh8%g7%10%b8%week

xux

501653223961112411421612345746219132553881119Every day
3%3%1%6%npqu4%nq2%3%4%nq3%n1%3%3%1%2%1%3%5%klm5%dfg4%dg1%2%4%dg1%2%4%b3%

x

4221510233431077511171517401289202713335689A few times a week
2%4%1%2%4%psuw1%2%1%3%2%2%3%u3%2%2%2%4%klm1%1%1%3%4%ghi3%2%3%b2%

x

641611222611710128647201930542813132326216658123Once a week
4%3%3%4%p5%p3%3%3%3%2%1%2%2%2%2%3%5%klm3%2%2%3%4%4%3%3%3%

80251312321621415131537242944461712212340316875143A few times a month
5%5%4%2%6%ntw4%1%5%tw4%4%3%2%2%3%3%4%4%2%2%3%3%6%ghi6%ghi3%4%4%

632017191510531612131818203644198162525265365118Once a month
4%4%5%s3%3%2%2%1%4%s3%3%1%2%2%2%3%4%m2%1%2%4%h4%h5%ghi3%3%3%

1886534647242203338394317277689118144987668727440211216428Less often than once
11%12%9%11%14%n10%10%12%11%11%10%10%8%8%10%11%13%m11%13%9%11%11%8%10%11%11%a month

1224375277404332311157206258278347127300783691834688655459581501459341158014172997Never
71%70%77%v72%v64%77%v78%v73%v71%v77%v79%rvw79%v83%rsv82%jk79%j75%j64%75%e77%e81%def74%e68%71%77%a72%75%

wi
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Absolutes/col percents
Table 88
Q.13 How often, if at all, do you read the following news publications in print?
Daily Telegraph/Sunday Telegraph
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

3583103547929461196926437687801851811543331021NET: Ever
24%22%31%op21%14%22%22%26%l23%l32%hjk21%e14%20%e22%e33%cde40%bcd25%

lmfef

1278711814594116841461619445663133332NET: At least once a
9%o6%10%o4%2%4%7%lm6%7%lm13%hijk4%3%5%7%e13%cdef16%cde8%week

lmf

6722304*117224635911164236119Every day
5%no2%3%1%*1%3%1%2%5%hikl1%2%1%2%9%acde4%cdef3%

mf

20284145*55244363121194989A few times a week
1%2%4%p1%2%*1%2%2%4%hjkm1%1%1%1%2%6%bcde2%

f

4036477-719936395722291249123Once a week
3%3%4%2%-4%l3%l3%l3%l3%l1%1%2%3%e3%6%bdef3%

3043711547139375291126381049143A few times a month
2%3%6%op4%2%3%2%3%3%4%2%2%3%5%e2%6%bdef4%

2740516791010334111720251838118Once a month
2%3%4%p1%3%4%2%4%3%4%3%1%2%3%4%e5%de3%

17413911545132254351101385143966163114428Less often than once
12%10%10%12%6%10%10%13%10%12%12%ce8%10%7%13%ce14%ce11%a month

111410838003061791624321998847833234777296513194982997Never
76%n78%n69%79%g86%ghi78%g78%g74%77%g68%79%ab86%abc80%ab78%ab67%a60%75%

df
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Absolutes/col percents
Table 88
Q.13 How often, if at all, do you read the following news publications in print?
Daily Telegraph/Sunday Telegraph
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

590181931692339852671049711634761702053174471971491452372411695306081139NET: Ever
34%34%26%30%n45%nop24%26%24%29%n27%26%21%21%18%23%m28%lm42%klm23%25%20%35%ghi36%ghi35%ghi26%31%b28%

qrstuw
x

2037029619831162531253914255665105168764445659668172222394NET: At least once a
12%13%8%11%19%nop8%8%9%8%7%9%8%7%6%7%9%m16%klm9%7%6%10%14%fgh14%ghi8%11%b10%week

qrstuwi
x

49164202083958105513152841241411161616405797Every day
3%3%1%4%4%2%1%3%1%2%2%3%1%1%2%2%4%lm3%2%2%2%2%3%2%3%2%

611711152811856564821192146127192027234562107A few times a week
4%3%3%3%5%pqrs3%4%2%2%1%1%3%2%2%2%2%4%klm1%1%3%3%h4%hi5%hi2%3%3%

9337142751125112011224132331568039231629532987103190Once a week
5%7%4%5%10%nopq3%3%4%5%3%5%3%3%2%4%5%m7%klm5%g4%2%4%8%fghi6%g4%5%5%

stuwx

108201619441581516131118163740751913113061348286168A few times a month
6%4%4%3%9%nopq4%4%5%o4%o4%3%1%2%2%4%m4%m7%klm2%2%2%4%gi9%fghi7%ghi4%4%4%

uw

7616728141426131611414191845472218113119275871129Once a month
4%3%2%5%tx3%3%1%2%3%5%3%2%4%2%2%4%lm4%lm2%3%2%5%gi3%6%gi3%4%3%

20474416176382521454354152978851271588175761116541218230448Less often than once
12%14%11%11%15%ns9%13%7%13%12%12%10%8%8%10%11%m15%lm9%13%11%16%deg10%8%11%12%11%a month

i

1122357268394289304149214257265326127285785671797627678448572439435308151813612879Never
66%66%74%v70%v55%76%v74%v76%v71%v73%v74%v79%v79%rvw82%jkl77%jk72%j58%77%def75%def80%def65%64%65%74%a69%72%
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Absolutes/col percents
Table 89
Q.13 How often, if at all, do you read the following news publications in print?
The Times/Sunday Times
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

34638241177405912193343368100952341971533591139NET: Ever
24%27%p36%op20%19%28%22%35%jlm30%jlm32%jlm24%e17%26%e24%e32%cde43%bcd28%

fef

12011116421122050241151422035516771150394NET: At least once a
8%8%14%op5%6%9%9%9%10%m12%lm5%6%6%8%15%cdef18%cde10%week

f

38273134715621405131112144197Every day
3%2%3%1%2%3%3%2%2%3%hm1%2%1%1%3%5%cdef2%

1939504337641364915121451107A few times a week
1%3%p4%p1%2%2%1%2%4%jm3%1%2%2%1%3%6%bcde3%

f

6245831451028125366111225434357190Once a week
4%3%7%op4%2%5%5%4%5%6%3%2%3%5%de9%cdef7%def5%

3141958812161158481393339966168A few times a month
2%3%8%op2%4%6%3%4%5%m4%3%2%4%5%be2%8%bcde4%

f

394347681161638409631251740129Once a month
3%3%4%2%4%1%3%6%km3%3%2%1%3%e3%e4%e5%e3%

156187105421326394313213858461186656103448Less often than once
11%13%np9%11%6%12%7%16%jl12%j12%jl14%ce8%13%ce8%12%c12%ce11%a month

112510117433081681504301758057913104626806353204722879Never
76%no73%n64%80%ghi81%ghi72%78%ghi65%70%68%76%ab83%abc74%ab76%ab68%a57%72%

df
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Absolutes/col percents
Table 89
Q.13 How often, if at all, do you read the following news publications in print?
The Times/Sunday Times
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

7072001242222511487599164137164641093093494174823872272482592641717987591557NET: Ever
41%37%34%39%n48%npq37%37%35%45%nps38%37%40%30%32%40%m37%m45%km44%dfg38%35%38%39%36%39%39%39%

stuwxuxh

3679670116117753953957287415415817322726325110713511113482408413821NET: At least once a
21%18%19%21%22%n19%20%19%26%npu20%20%26%n15%17%20%20%24%km29%def18%19%16%20%17%20%21%20%week

xgh

11436245341277273724261816725580941214443284322143157300Every day
7%7%7%9%nt8%7%3%10%nt10%npt7%6%11%nt4%8%6%7%9%14%defg7%f6%4%6%5%7%8%7%

h

13837223643221712322625131940607494513847365937138130268A few times a week
8%7%6%6%8%6%9%4%9%s7%6%8%5%4%7%7%m9%m6%6%7%5%9%8%7%7%7%

11522242733251514262237101946587475792544483224127125252Once a week
7%4%7%5%6%6%7%5%7%6%8%w6%5%5%7%7%7%9%deh4%6%7%5%5%6%6%6%

952715224020818161420214315546583228254540209892190A few times a month
6%5%4%4%8%ow5%4%6%o4%4%5%2%4%3%6%m4%5%m4%5%3%7%gi6%4%5%5%5%

591191321115682010413273125382025102020265862120Once a month
3%2%2%2%4%3%3%2%2%5%w2%2%4%3%4%2%4%2%4%g1%3%3%5%gi3%3%3%

1866630707342232244314616299390119124846779837042234192426Less often than once
11%12%8%12%14%nsx11%11%8%12%9%10%10%8%10%10%11%12%10%11%11%12%10%9%11%10%11%a month

100533823834127225412618219822527897252646526697592488369468417412307125112102461Never
59%63%66%rv61%v52%63%rv63%v65%rv55%62%v63%rv60%70%rvw68%jkl60%63%j55%56%62%i65%i62%i61%64%i61%61%61%
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 90
Q.13 How often, if at all, do you read the following news publications in print?
Daily Mail/Mail on Sunday
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

6145084351135156233794035801061753312941934581557NET: Ever
42%o36%38%29%24%27%42%hik29%35%l50%hij26%31%36%f35%f41%ef55%bcd39%

lmklmef

358246217382519128392023515095170141112254821NET: At least once a
24%no18%19%10%12%9%23%hikl14%18%km30%hij12%17%19%f17%24%cef30%bcd20%week

mklmef

1657165841156952159194257495281300Every day
11%no5%6%2%2%5%10%hilm3%5%14%hikl5%8%6%6%11%cdf10%cdf7%

m

89849623622814761051119555326103268A few times a week
6%6%8%6%k3%1%5%k5%k7%k9%jkl3%3%6%f6%ef5%12%bcde7%

f

1049156816744157487203357383470252Once a week
7%7%5%2%7%m3%8%m6%m6%m7%m5%6%6%5%7%8%c6%

59706012444295954151835541454190A few times a month
4%5%5%3%2%2%8%gikl3%5%5%4%3%4%6%bde3%6%bde5%

m

4529461338188274191129241037120Once a month
3%2%4%o3%1%4%3%3%2%4%2%2%3%3%2%4%e3%

15216211251192545241151343251987656113426Less often than once
10%12%10%13%j9%12%8%9%10%12%8%9%11%9%12%14%cef11%a month

8578857192721571533181907465793043835835382803742461Never
58%64%p62%71%gj76%ghj73%gj58%g71%gj65%gj50%74%abc69%ab64%a65%a59%a45%61%

d
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Absolutes/col percents
Table 90
Q.13 How often, if at all, do you read the following news publications in print?
Daily Mail/Mail on Sunday
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

488171881301986442568378863266139182255348127111110189232156436489925NET: Ever
28%32%24%u23%u38%nop16%21%20%23%u22%20%20%18%15%21%m23%m32%klm15%19%15%28%ghi34%fgh33%ghi21%25%b23%

qrstuwi
x

165552535682011142720221120315874110271926618357118155273NET: At least once a
10%10%7%6%13%npqr5%6%5%7%6%5%7%5%3%7%m7%m10%klm3%3%4%9%ghi12%ghi12%ghi6%8%b7%week

stuwx

3610212843355546714727723151613213456Every day
2%2%1%2%1%1%1%1%1%1%1%3%2%1%2%1%2%km1%**2%ghi2%ghi3%ghi1%2%1%

6118910309357512588213043109122825163864102A few times a week
4%3%2%2%6%nqrs2%2%2%2%1%3%3%2%1%2%m3%m4%m1%2%2%4%ghi4%ghi3%i2%3%b3%

tuw

682714133176615116261623374198121742275857116Once a week
4%5%4%p2%6%nops2%3%2%4%p3%1%1%2%2%3%3%m4%m1%1%2%3%6%fghi6%fghi3%3%3%

uw

9222122326194981212412242638541213212544256872141A few times a month
5%4%3%4%5%5%2%3%2%3%3%3%3%2%3%3%5%m1%2%3%i4%i7%ghi5%hi3%4%4%

52219152126591192101315313971210222522465399Once a month
3%4%3%u3%u4%u*3%u2%2%u3%u2%2%3%u1%2%3%4%lm1%2%1%3%i4%gi5%gi2%3%2%

1797342578324202839354315257183113145816652817952204208412Less often than once
10%14%12%u10%16%npq6%10%10%11%u10%10%9%7%7%10%10%13%klm9%11%g7%12%g12%g11%10%11%10%a month

uw

1225367274433324337159225278283356129295816693859726747486606487445322161314803093Never
72%68%76%v77%v62%84%rvw79%v80%v77%v78%v80%v80%v82%v85%jkl79%j77%j68%85%def81%def85%def72%e66%67%79%a75%77%

x
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Table 91
Q.13 How often, if at all, do you read the following news publications in print?
The Independent/Independent on Sunday
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

23829938864358372893512011227521214182291925NET: Ever
16%21%p34%op17%17%40%ghj13%33%gjl31%gjl17%30%bcd14%23%bce17%17%35%bcd23%

lmmmee

4687141157162134109583011524417119273NET: At least once a
3%6%p12%op4%3%7%4%13%gjlm9%gjl5%7%be2%6%e5%e4%14%bcde7%week

mf

91829112431426154833556Every day
1%1%3%p*1%1%1%1%1%2%m*1%*1%1%4%bcde1%

f

20404285361843141432210844102A few times a week
1%3%p4%p2%2%1%1%7%gjkm4%gj1%3%ce1%2%e1%2%5%bcde3%

1729696111101352191532625641116Once a week
1%2%6%op1%*5%glm2%5%gjlm5%gjlm2%4%be1%3%e3%e1%5%be3%

2547697723147492821102630449141A few times a month
2%3%p6%op2%4%11%ghij3%3%4%g2%5%be2%3%b4%b1%6%bde4%

lm

2032477585727372162014112899Once a month
1%2%4%op2%2%4%j1%3%2%3%j5%cde1%2%2%2%3%e2%

1471331313415363240165774949114545095412Less often than once
10%10%11%9%7%17%gjlm6%15%gjlm14%gjl7%12%c9%13%c6%11%c11%c10%a month

m

123310947663211731264791807979582884827026913915403093Never
84%no79%n66%83%hik83%hik60%87%hik67%69%k83%hik70%86%adf77%af83%adf83%adf65%77%
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Table 91
Q.13 How often, if at all, do you read the following news publications in print?
The Independent/Independent on Sunday
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

82928587220407966196150175196731633443414995393032272963323242418668571723NET: Ever
48%53%24%39%ux78%nop24%30%34%ux41%tux48%stu44%stu46%stu45%stu36%39%45%lm50%klm35%38%41%i49%ghi48%ghi51%ghi42%44%43%

qrstuwwxxxx
x

395135195223727233359698427681221631862248269134153155103336360696NET: At least once a
23%25%5%9%45%nopq7%11%x12%x16%uwx19%stu19%stu17%uwx19%stu13%19%m17%m21%km9%12%19%hi23%hi23%hi22%hi16%18%17%week

rstuwxwxwxwx

8737316695-515612108173155451312343538176683148Every day
5%7%1%3%tx13%nopq1%-2%4%tux2%3%t6%nqst2%2%4%5%m4%m1%2%5%hi5%hi6%hi4%i3%4%4%

rstuwxux

1956112271071011133130501341657884114434067776649157185342A few times a week
11%11%3%5%20%nopq2%5%5%8%uwx8%ux11%stuw8%ux11%suwx7%9%8%11%km5%7%9%i11%hi10%i10%i8%9%9%

rstuwxx

1143749621212151333224194054486526173342513611392206Once a week
7%7%1%2%12%nopr3%6%wx5%wx4%9%oruw5%wx3%5%wx4%6%4%6%3%3%5%6%hi8%hi8%hi6%5%5%

stuwxx

130421327737718223435112967547778552644634543141135276A few times a month
8%8%4%5%u14%nopr2%4%6%u6%u9%tuwx8%ux7%u8%ux7%6%7%7%6%4%6%9%h7%9%h7%7%7%

stuwx

80267263116714171814722352961543625303132259090180Once a month
5%5%2%5%6%x4%3%5%5%5%3%5%6%x4%3%6%5%4%4%4%5%5%5%4%5%4%

22381481156646243152546428441209417518313010788859270299272571Less often than once
13%15%13%20%npr13%12%12%11%14%15%14%17%12%13%11%16%l17%lm15%18%fg12%13%14%15%15%14%14%a month

stuvx
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Table 92
Q.13 How often, if at all, do you read the following news publications in print?
Metro
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

88325327534311630514018521218724687199610535615535572370420344353236118311122295Never
52%47%76%nop61%qv22%76%nop70%nop66%nop59%v52%v56%v54%v55%v64%jk61%jk55%j50%65%def62%def59%def51%52%49%58%56%57%

qrsvwqrsvwqrvqvg
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Table 92
Q.13 How often, if at all, do you read the following news publications in print?
Metro
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

530628565141931151951085774481741734203121684761723NET: Ever
36%45%p49%p37%45%55%gij35%40%50%gij39%43%e31%46%bce37%e35%57%bcd43%

mmef

1512872584639428733258176635615211544265696NET: At least once a
10%21%p22%p12%19%20%m16%12%22%gij15%15%be10%17%be14%b9%32%bcde17%week

mf

2568557410936549852827476148Every day
2%5%p5%p2%2%5%2%1%6%ijm4%ij2%1%3%be3%be1%9%bcde4%

f

831441162222185116121803526855027119342A few times a week
6%10%p10%p6%11%9%9%6%11%gim7%8%e5%9%bce6%6%14%bcde9%

f

43758717141427137247212439381370206Once a week
3%5%p8%p4%7%7%5%5%6%g4%5%4%4%5%3%8%bcde5%

8110788151822142810068262976562366276A few times a month
5%8%p8%4%9%j11%jm3%11%gjm9%gjm6%j6%5%8%be7%5%8%7%

6161571910616106850201941451640180Once a month
4%4%5%5%5%3%3%4%6%j4%5%3%4%5%3%5%4%

237173161612645783815215465691519685105571Less often than once
16%o12%14%16%12%22%gh14%14%13%13%16%12%17%c11%18%ace13%14%a month

942764589244115943551605717112353854945203053552295Never
64%no55%51%63%hk55%45%65%hk60%hk50%61%hk57%a69%acd54%a63%ad65%ad43%57%

f
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Table 92
Q.13 How often, if at all, do you read the following news publications in print?
Metro
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

3591214576170442331533955214880117158250444771120207117275331606NET: Ever
21%22%13%14%33%nop11%11%11%15%11%13%13%13%8%13%m14%m23%klm5%8%i10%i18%ghi31%fgh25%fgh13%17%b15%

qrstuwii
x

12834121852159914112371420394778191250783478106184NET: At least once a
7%6%3%3%10%npqr4%5%3%4%3%5%4%4%2%4%m4%m7%klm*1%i2%i7%ghi12%fghi7%ghi4%5%b5%week

suwx

1110164--223*3-53111--256761421Every day
1%2%*1%1%--1%1%1%*2%npu-1%**1%k--*1%i1%i1%hi*1%1%

52825251144214-85121931-24153611274067A few times a week
3%2%1%1%5%oqrt**2%1%1%3%oquw-2%1%1%2%m3%m-**2%ghi5%dfgh2%ghi1%2%2%

uwxxi

6617972314838684610242635167303616445196Once a week
4%3%3%1%4%sw3%4%sw1%2%2%2%2%2%1%3%m2%3%m*1%i1%4%ghi5%ghi3%ghi2%3%2%

6110213328173532515101935118103328423780A few times a month
4%2%*2%6%nopq2%1%2%1%1%1%1%1%2%1%2%3%klm**1%i1%hi5%fghi6%fghi2%2%2%

rtuwx

37306162871*6251851424376812132318285280Once a month
2%6%B2%3%qs5%opqr2%1%*2%*1%1%2%1%2%2%m3%lm1%1%2%2%3%i4%hi1%3%b2%

stux

133462530591411153022251121395468100352939487437127136262Less often than once
8%9%7%5%11%npqs3%5%5%8%u6%6%7%6%4%6%6%9%klm4%5%5%7%i11%ghi8%i6%7%7%a month

tuw

1353417316486352358178250309323387140313874758956824831550645556469360177416383412Never
79%78%87%v86%v67%89%v89%v89%v85%v89%v87%v87%v87%v92%jkl87%j86%j77%95%def92%def90%def82%de69%75%87%a83%85%

gh
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Q.13 How often, if at all, do you read the following news publications in print?
The Economist
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

911913254320454445215171564010110951248606NET: Ever
6%14%p28%op11%10%22%gjl8%17%j19%gjl15%j14%e7%11%e13%e11%30%bcd15%

mmef

10621121223135915610113379113184NET: At least once a
1%4%p10%op3%1%1%2%2%8%gijk5%2%e*1%e4%bde2%e14%bcde5%week

lmf

-813--1--128---3-1721Every day
-1%p1%p--*--1%j1%---*-2%bcde1%

f

21847-2-323822116924867A few times a week
*1%p4%op-1%-1%1%3%jkm2%m**1%1%*6%bcde2%

f

8365212-210342269-72574896Once a week
1%3%p4%op3%l-1%2%1%4%l2%2%e-1%3%de1%e6%bcde2%

f

117615483821242192483480A few times a month
*1%p5%op1%2%4%j1%3%j2%2%**1%3%def2%e4%def2%

152441865691921124111992680Once a month
1%2%4%op2%3%3%1%3%2%2%3%e1%1%2%2%3%de2%

64871111882921238470333468292574262Less often than once
4%6%p10%op5%4%14%ghjl4%9%j7%j6%8%c6%7%c4%5%9%bc7%a month

m
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Q.13 How often, if at all, do you read the following news publications in print?
The Economist
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

138112028293421881635072249339893535178137234225843412Never
94%no86%n72%89%hk90%hk78%92%ghi83%81%85%hk86%a93%acd89%a87%a89%a70%85%

kf
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Table 93
Q.13 How often, if at all, do you read the following news publications in print?
The Economist
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

684179771542171316389108121101531122953483122711391482222852711595636631226NET: Ever
40%A33%21%27%42%npr33%px31%px32%px30%px34%px23%33%px31%px31%j40%jkm28%25%16%25%i31%hi42%dgh40%ghi33%hi27%34%b31%

stuwxi

3408940671086938454563493357160213118123777312116512157259355614NET: At least once a
20%16%11%12%21%prw17%p19%pwx16%13%18%pwx11%20%prw16%17%jk24%jkm11%11%9%12%i17%hi24%deg18%dhi12%13%18%b15%week

xxhi

106171320371311161918168256962333234363648311169127196Every day
6%A3%3%4%7%uw3%6%6%5%5%4%5%7%7%jk7%jk3%3%4%6%d5%7%di5%2%3%6%b5%

13742122642331215202919141752954350232253724526103137240A few times a week
8%8%3%5%8%x8%x6%5%6%8%x4%9%x5%5%11%jkm4%5%3%4%7%hi11%dehi7%hi5%i5%7%b6%

9830162029231514617131016405641412016324545208791178Once a week
6%6%4%4%6%r6%r7%pr5%r2%5%3%6%r4%4%6%jk4%4%2%3%4%i7%hi7%hi4%4%5%4%

1112313132825717151814216453363281015233752338585169A few times a month
7%4%4%2%5%w6%ow4%6%ow4%5%3%1%4%5%j4%6%j3%1%3%3%i5%hi8%ghi7%ghi4%4%4%

7664201586911161056263223301316182226144467111Once a month
4%A1%1%4%x3%2%3%3%3%5%x2%3%2%3%4%2%3%2%3%2%3%i4%i3%2%3%b3%

157621954662912183624281333636910990394362617255175156332Less often than once
9%11%5%10%x13%pqs7%6%6%10%x7%6%8%9%7%8%10%m8%4%7%i9%i9%i11%i12%i9%8%8%a month

tux

1028359285408305270138192254240341108249659528802803735449494391405318148613062792Never
60%67%B79%noq73%v58%67%v69%v68%v70%v66%77%noq67%69%v69%l60%72%l75%lm84%def75%def69%ef58%60%67%f73%a66%69%

rstuvrstuvghg
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Absolutes/col percents
Table 94
Q.13 How often, if at all, do you read the following news publications in print?
The Sun/Sun on Sunday (including The Scottish Sun)
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

288508430109773518541374365671172772611014021226NET: Ever
20%36%p37%p28%ik37%ik17%34%ik15%33%ik32%ik16%21%30%bef31%bef21%48%bcd31%

ef

150286178314139318202212316712311742234614NET: At least once a
10%21%np15%p8%k20%ikm1%17%ikm7%k18%ikm18%ikm8%12%f14%bf14%bf9%28%bcde15%week

f

708442315*346627653126372177196Every day
5%6%n4%1%7%ikm*6%ikm2%5%km7%ikm1%5%df3%4%f4%f9%bcde5%

f

4512571201113187981191557431393240A few times a week
3%9%np6%p5%k5%k1%6%k3%7%ik7%ik5%3%6%be5%e3%11%bcde6%

f

357765816128461557214036865178Once a week
2%6%p6%p2%8%ikm*5%ik2%5%ikm5%ik2%4%4%bf4%bf2%8%bcde4%

f

2659852269255524411134140956169A few times a month
2%4%p7%op6%i3%4%4%2%5%4%3%2%5%b5%be2%7%bef4%

304041106320928283422331237111Once a month
2%3%4%3%3%2%4%3%2%2%1%1%2%e4%ef3%e4%ef3%

821231274725204799282233490713875332Less often than once
6%9%p11%p12%ghi12%i10%i9%i3%8%i7%6%6%10%ef9%8%9%8%a month

11848857232761311733662287747943424406375713724292792Never
80%no64%63%72%63%83%ghj66%85%ghj67%68%84%acd79%acd70%a69%a79%acd52%69%

lmlm
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 94
Q.13 How often, if at all, do you read the following news publications in print?
The Sun/Sun on Sunday (including The Scottish Sun)
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

5841606814020783607110411915749692612842862961731311822442381605455821128NET: Ever
34%30%19%25%40%nrs21%30%nux25%29%nux33%nuw35%nsu31%nux19%27%32%k26%28%20%22%25%i36%ghi35%ghi34%ghi27%30%28%

tuwxxwx

22462245189222517354270282211412395937051689210243178246425NET: At least once a
13%11%7%9%17%nrsu5%12%nsu6%10%12%nu16%nrs18%nrs6%12%jk14%jk9%9%8%8%9%14%ghi15%dgh9%9%13%b11%week

wxuwxuwxi

6717621268698927155464430223520233217146378141Every day
4%3%2%4%5%nx2%3%3%2%3%6%nqru10%nqrs1%5%jk5%jk3%2%4%3%3%5%3%3%3%4%4%

xtuwx

7323111525633151824910394431261618243138135585140A few times a week
4%4%3%3%5%su1%2%1%4%s5%su5%suw5%su3%4%5%jk3%2%2%3%3%5%i6%i3%3%4%b3%

832171538815511151947293534461912213047156183144Once a week
5%4%2%3%7%nrsu2%8%nrsu2%3%4%4%2%2%3%4%3%4%2%2%3%4%hi7%dghi3%3%4%4%

wxwx

991512634161619132116410373141561914243841328779166A few times a month
6%A3%3%1%6%nw4%w8%nwx7%nw4%w6%w4%w2%3%4%4%4%5%2%2%3%6%hi6%hi7%ghi4%4%4%

622081220116812112049202934391711122329296952121Once a month
4%4%2%2%4%3%3%3%3%3%4%2%3%2%3%3%4%2%2%2%3%4%ghi6%ghi3%3%3%

19963257164331427444651142790102116108685678916757211205416Less often than once
12%12%7%13%nx12%x8%7%10%12%x13%x12%x8%7%9%12%10%10%8%9%11%13%i10%12%i10%10%10%a month

1128378293422315319141210258242285111293693591828778702466534432438317150413872890Never
66%70%81%opq75%pqv60%79%opq70%v75%pv71%v67%65%69%81%opq73%68%74%l72%80%def78%def75%def64%65%66%73%70%72%

rtvrtvrtvg
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 95
Q.13 How often, if at all, do you read the following news publications in print?
Daily Mirror/Sunday Mirror
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

30342639810942431394543227690104235227743961128NET: Ever
21%31%p35%p28%i20%21%25%i17%38%gij24%i22%b19%26%be27%be16%48%bcd28%

klmef

12016014429974623210934335687816185425NET: At least once a
8%12%p12%p7%4%3%8%9%18%gijk8%11%be6%7%b9%b3%22%bcde11%week

lmf

555431347135822517132220267141Every day
4%4%3%1%2%3%2%2%7%gijl2%4%b2%b2%b2%b*8%bcde4%

mf

345551103-1310643610112830259140A few times a week
2%4%p4%p3%1%-2%4%k6%gjkl3%k2%b2%b3%b4%b*7%bcde3%

mf

315162163*2086432171117281259144Once a week
2%4%p5%p4%k1%*4%k3%6%gkl3%4%d2%2%3%3%7%bcde4%

32617312107249613516927441257166A few times a month
2%4%p6%p3%5%4%4%3%5%g3%4%e2%3%5%bde3%7%bde4%

273658168414539296622291246121Once a month
2%3%5%op4%4%2%3%2%3%3%1%1%2%4%e2%6%bdef3%

12316912453162455812211825551187534108416Less often than once
8%12%p11%14%i8%12%i10%i3%11%i10%i6%10%13%bcf9%7%13%bcf10%a month

11689667562761661664112247168833194536796053994352890Never
79%no69%65%72%h80%h79%h75%h83%ghj62%76%h78%a81%acd74%a73%a84%acd52%72%

mf
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Absolutes/col percents
Table 95
Q.13 How often, if at all, do you read the following news publications in print?
Daily Mirror/Sunday Mirror
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

4971597511518487486696931083282194245245302190125147199210114459527986NET: Ever
29%30%21%20%35%nop22%24%23%26%26%24%20%23%20%28%km22%28%km22%21%21%29%ghi31%dgh24%22%27%b25%

qrstuwi
x

14761273363232218252429132959697997601949568140150155305NET: At least once a
9%11%7%6%12%pqrs6%11%uw7%7%7%6%8%8%6%8%7%9%m7%h3%7%h8%h12%ghi8%h7%8%8%week

uw

3221216121381249671719222320512161512324880Every day
2%4%B1%3%ux2%*1%3%u3%ux1%2%4%ux2%2%2%2%2%2%h1%2%2%2%2%2%2%2%

6219610241411787143815282147186151939155656112A few times a week
4%3%2%2%5%w3%5%wx2%2%2%3%2%2%2%3%2%4%km2%1%2%3%6%fghi3%h3%3%3%

532119727884513531427223727229222126136152113Once a week
3%4%5%prsu1%5%prsu2%4%pw1%1%4%w1%2%4%pw3%3%3%3%2%1%3%3%4%h3%3%3%3%

ww

951786381871271218320314723482019163636215693150A few times a month
6%3%2%1%7%oqrw4%w4%w4%w2%3%4%w2%6%rwx3%5%k2%5%k2%3%2%5%gi5%gi4%3%5%b4%

x

5816519169251199410141531391213171632104059100Once a month
3%3%1%3%3%2%1%2%3%2%2%3%3%2%2%3%4%lm1%2%2%2%5%hi2%2%3%2%

19766355667381730534951112390113112117987465906142213219432Less often than once
11%12%10%10%13%n9%8%11%15%no14%n12%n7%6%9%13%10%11%11%12%9%13%g9%9%10%11%11%a month

1215379286448339314152215266269334129279760631869772685471569477467363159014423032Never
71%70%79%v80%v65%78%v76%v77%v74%v74%v76%v80%v77%v80%jl72%78%jl72%78%ef79%ef79%ef71%69%76%e78%a73%75%
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 96
Q.13 How often, if at all, do you read the following news publications in print?
Daily Express/Sunday Express
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

315346324833928151412763356685171187125352986NET: Ever
21%25%28%p22%19%13%27%ik15%24%ik29%hik16%15%19%22%ef26%def42%bcd25%

lmef

7910512125102459110952218445730133305NET: At least once a
5%8%p10%op6%k5%1%8%ik4%10%ik8%ik5%3%5%7%e6%e16%bcde8%week

f

252827511162302541095114080Every day
2%2%2%1%**3%1%3%2%1%2%1%1%2%c5%cdef2%

243354105*15442301231821850112A few times a week
2%2%5%op3%3%*3%1%4%k3%3%e1%2%e2%e2%6%bcde3%

304339104114338396517311143113Once a week
2%3%3%3%2%1%3%1%3%3%1%1%2%4%e2%5%bdef3%

395358487226494871317411061150A few times a month
3%4%5%p1%4%3%4%m2%4%m4%m2%2%2%5%bdef2%7%bdef4%

2533425441252341671720940100Once a month
2%2%4%p1%2%2%2%2%2%4%hm1%1%2%2%2%5%bcde2%

f

1721561045017157220951513145936976118432Less often than once
12%11%9%13%h8%7%13%hi7%8%13%hi8%8%10%8%16%cdef14%cde11%a month

f

115610478303021691814002288728243434737436463484793032Never
79%n75%72%78%g81%g87%ghj73%85%ghj76%g71%84%abc85%abc81%ab78%a74%a58%75%
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Absolutes/col percents
Table 96
Q.13 How often, if at all, do you read the following news publications in print?
Daily Express/Sunday Express
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorth
vatePublicWestEasternWaleslandslandsersideWestEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(u)(t)(s)(r)(q)(p)(o)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

7419---212-----6435694442364137342211993212Unweighted base

94*23**-**-**-**201-**-**-**-**-**52*38**65*45*33*35**42**39**35**18**116*85*201Weighted base

331---46-----81210177768136291846NET: Ever
35%6%---23%-----14%32%15%37%km20%20%13%20%37%35%25%21%23%

10----12-----3415321-7-5712NET: At least once a
10%----6%-----5%12%1%10%9%5%2%-20%-4%9%6%week

3----5-----22112-1-3-335Every day
4%----3%-----3%5%1%2%5%-2%-7%-2%3%3%

4----4-----1--412--2--44A few times a week
4%----2%-----1%--8%2%5%--5%--5%b2%

3----3-----13--1---3-313Once a week
3%----2%-----1%7%--2%---7%-2%1%2%

41---8-----2132111212358A few times a month
4%4%---4%-----4%3%5%4%4%3%2%5%4%9%3%6%4%

2----2-----12----*2--2-2Once a month
2%----1%-----1%4%----1%5%--2%-1%

171---23-----2561034345518623Less often than once
18%2%---12%-----4%13%9%23%m8%12%8%10%14%26%15%7%12%a month

6121---154-----452655292628363122118767154Never
65%94%---77%-----86%j68%85%j63%80%80%87%80%63%65%75%79%77%
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Absolutes/col percents
Table 97
Q.13 How often, if at all, do you read the following news publications in print?
Western Mail
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

78785624191028156743233457352241212Unweighted base

68*80*53*21**22**7**26**12**64*43*19**27**55*33**23**44*201Weighted base

141319-82641885412781146NET: Ever
20%17%36%o-36%33%22%31%28%18%23%16%21%21%37%25%23%

517-1-5142-1322512NET: At least once a
7%1%13%o-2%-18%6%6%4%-2%5%5%8%12%6%week

213----14---2--35Every day
3%1%5%----6%6%---5%--6%3%

2-2-1-2--2--122-4A few times a week
4%-3%-2%-7%--4%--1%5%8%-2%

1-3---3----1---33Once a week
1%-5%---12%----2%---6%2%

233-----62-122138A few times a month
4%3%6%-----10%4%-3%3%7%2%6%4%

-2----11---1-2--2Once a month
-3%----3%10%---3%-5%--1%

779-72*28452716323Less often than once
10%9%18%-33%33%1%15%12%10%23%8%12%4%26%6%12%a month

546733211452184635152344261433154Never
80%83%n64%100%64%67%78%69%72%82%77%84%79%79%63%75%77%
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Absolutes/col percents
Table 97
Q.13 How often, if at all, do you read the following news publications in print?
Western Mail
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEasternlandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(u)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

10044--------3407258101109875671414639163177340Unweighted base

134*56*-**-**-**-**-**-**-**-**36277*90*97*98*83*55*70*56*50*48**177185362Weighted base

2211--------503171713461310125203050NET: Ever
16%19%--------14%4%18%m18%m13%5%11%19%i18%i24%i10%11%16%14%

910--------26191151474101121426NET: At least once a
7%18%--------7%1%10%11%m5%1%7%10%i6%20%i3%7%7%7%week

13--------6--6--1-311336Every day
1%6%--------2%--6%j--2%-6%2%1%2%2%2%

56--------151824135*7-6915A few times a week
4%11%--------4%1%9%2%4%1%5%6%1%14%fi-3%5%4%

31--------5-231--2-21415Once a week
2%2%--------1%-2%3%1%--4%-4%1%2%1%1%

5---------11232521342-4811A few times a month
4%---------3%3%3%2%5%2%1%5%7%4%-2%4%3%

1---------2--2---21---22Once a month
*---------1%--2%---2%1%---1%1%

71--------11-4342112144711Less often than once
5%1%--------3%-5%3%4%2%3%2%3%1%8%2%4%3%a month

11246--------31174737985794957463743157154311Never
84%81%--------86%96%kl82%82%87%95%efg89%81%82%76%90%89%84%86%
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Absolutes/col percents
Table 98
Q.13 How often, if at all, do you read the following news publications in print?
The National
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

143112852415149316650625079563855340Unweighted base

139126*97*20**1672**13**27**67*58*62*51**84*53*37**74*362Weighted base

102317335*-17413210631650NET: Ever
7%18%p18%17%21%14%-4%11%6%21%4%12%12%7%21%14%

51111117*--449132*1126NET: At least once a
3%8%11%7%10%14%--6%6%15%2%4%3%1%14%7%week

131-3---3-1----56Every day
1%3%1%-2%---5%-2%----6%2%

357-10*--*45132*415A few times a week
2%4%7%-6%14%--1%6%8%2%4%3%1%5%4%

-2314-----3----25Once a week
-2%3%7%2%-----5%----3%1%

272-8---3-3-112511A few times a month
2%6%2%-5%---5%-5%-1%1%4%7%3%

-2--2--1----21--2Once a month
-2%--1%--2%----2%1%--1%

33428--1--11441-11Less often than once
2%2%4%10%5%--2%--2%2%5%7%2%-3%a month

1291038017132213266054494974463558311Never
93%o82%82%83%79%86%100%96%89%94%79%96%88%88%93%79%86%
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Table 98
Q.13 How often, if at all, do you read the following news publications in print?
The National
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
* small base; ** very small base (under 30) ineligible for sig testing
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEasternlandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(u)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

10044--------3407258101109875671414639163177340Unweighted base

134*56*-**-**-**-**-**-**-**-**36277*90*97*98*83*55*70*56*50*48**177185362Weighted base

3817--------848202333211311151212404484NET: Ever
28%30%--------23%10%22%24%34%m25%23%15%28%25%26%23%24%23%

137--------28211510552861131528NET: At least once a
10%12%--------8%2%12%5%11%7%10%4%15%12%1%8%8%8%week

12--------5-31122--1-325Every day
1%4%--------1%-3%1%1%2%4%--2%-2%1%1%

43--------12-4162225--9312A few times a week
3%5%--------3%-5%1%6%3%3%4%9%--5%1%3%

92--------12244321-35111112Once a week
7%3%--------3%2%4%4%4%2%2%-6%11%g1%1%6%b3%

44--------83-23-32111278A few times a month
3%8%--------2%4%-2%3%-5%3%2%2%1%1%4%2%

51--------121-66312-256712Once a month
4%1%--------3%1%-6%6%4%1%3%-4%10%3%4%3%

165--------363910141244637201636Less often than once
12%8%--------10%4%10%10%14%15%7%6%10%6%14%11%9%10%a month

9640--------27769707465624260403735137141277Never
72%70%--------77%90%j78%76%66%75%77%85%72%75%74%77%76%77%
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Table 99
Q.13 How often, if at all, do you read the following news publications in print?
The Scotsman
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

143112852415149316650625079563855340Unweighted base

139126*97*20**1672**13**27**67*58*62*51**84*53*37**74*362Weighted base

342625734*291613107211352784NET: Ever
24%21%25%36%21%14%15%32%23%23%16%14%25%25%14%37%f23%

11117-10-21785-6421228NET: At least once a
8%9%7%-6%-15%5%11%14%9%-7%7%6%16%8%week

4-1-2--12-2---125Every day
3%-1%-1%--3%2%-3%---2%2%1%

48--4-2-332-341312A few times a week
3%6%--2%-15%-4%5%3%-3%7%2%4%3%

336-4--1351-3-*712Once a week
2%3%6%-2%--2%4%9%2%-4%-1%10%3%

33214*--121211-38A few times a month
2%3%2%3%3%14%--1%4%2%5%2%1%-4%2%

42724--2-12-622112Once a month
3%2%7%9%2%--6%-2%3%-7%3%5%2%3%

161010516--581258721236Less often than once
12%8%10%24%10%--20%12%2%3%9%10%14%4%16%10%a month

1051007313132211185144524463393247277Never
76%79%75%64%79%86%85%68%77%77%84%a86%75%75%86%63%77%
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Absolutes/col percents
Table 99
Q.13 How often, if at all, do you read the following news publications in print?
The Scotsman
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
* small base; ** very small base (under 30) ineligible for sig testing
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEasternlandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(u)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

10044--------3407258101109875671414639163177340Unweighted base

134*56*-**-**-**-**-**-**-**-**36277*90*97*98*83*55*70*56*50*48**177185362Weighted base

5714--------124263234322818123816104578124NET: Ever
43%25%--------34%34%36%35%32%34%g33%18%68%egh33%22%26%42%b34%

i

256--------581618101416742191184058NET: At least once a
19%10%--------16%21%20%10%14%19%g13%6%37%gh19%1%10%22%b16%week

7---------19753354*82-61219Every day
5%---------5%10%6%3%3%6%7%1%14%g3%-4%7%5%

113--------15451513272141215A few times a week
8%6%--------4%5%6%1%5%1%6%3%12%i3%1%2%6%4%

83--------24576610-266-81624Once a week
6%5%--------7%6%8%6%6%12%h-3%11%12%h-5%9%7%

18*--------25567745192491625A few times a month
13%1%--------7%6%6%7%7%5%8%1%17%g4%8%5%9%7%

51--------1312732224115713Once a month
4%1%--------3%2%2%7%3%3%3%3%8%2%2%3%4%3%

97--------2947108755345141529Less often than once
7%13%--------8%5%8%10%8%8%9%7%6%8%11%8%8%8%a month

7742--------23851586366553758183337132106238Never
57%75%--------66%66%64%65%68%66%f67%f82%fi32%67%f78%74%a58%66%
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Table 100
Q.13 How often, if at all, do you read the following news publications in print?
The Daily Record/Sunday Mail
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

143112852415149316650625079563855340Unweighted base

139126*97*20**1672**13**27**67*58*62*51**84*53*37**74*362Weighted base

475027661*32281819132618739124NET: Ever
34%40%27%27%37%14%26%9%42%32%31%26%31%35%19%53%d34%

232510-32-311291545822458NET: At least once a
17%20%10%-19%-22%4%18%16%25%d7%7%16%4%32%d16%week

982-13-2-215114-719Every day
6%7%2%-8%-15%-3%2%9%1%2%7%-10%5%

482-11---316222-415A few times a week
3%7%2%-6%---5%3%10%4%2%3%-5%4%

1086-8-1167412321324Once a week
7%7%6%-5%-8%4%9%11%6%2%3%6%4%17%d7%

810615---106*5913625A few times a month
6%8%6%7%3%---14%l10%1%11%11%f1%7%8%7%

472-7--14111212613Once a month
3%5%2%-4%--2%6%2%2%1%2%2%6%8%3%

1289418**13223981429Less often than once
8%6%9%21%11%14%3%3%4%4%4%7%11%16%3%5%8%a month

92767115106210253939433858343035238Never
66%60%73%73%63%86%74%91%58%68%69%74%69%a65%81%47%66%
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Table 100
Q.13 How often, if at all, do you read the following news publications in print?
The Daily Record/Sunday Mail
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
* small base; ** very small base (under 30) ineligible for sig testing
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Websites
The DailyDailyThe
RecordThe ScotsmanThe HeraldThe NationalWalesOnlineBuzzFeedExpressIndependentTwitterDaily MailYahooMSN NewsSky NewsBBC NewsThe Guardian

3403403403402124018401840184018401840184018401840184018Unweighted base

3623623623622014018401840184018401840184018401840184018Weighted base

838675489682375310001345153113941126169229051183NET: Ever
23%24%21%13%48%20%19%25%33%38%35%28%42%72%29%

34353529453862584078428387205198532155619NET: At least once a
9%10%10%8%22%10%6%10%21%21%18%13%21%54%15%week

711103167076734013683071813241120206Every day
2%3%3%1%8%2%2%2%10%9%8%5%8%28%5%

181410131320492180269272261213308718234A few times a week
5%4%3%4%7%5%2%4%7%7%7%5%8%18%6%

91015141611291155172197151125221317179Once a week
3%3%4%4%8%3%2%4%4%5%4%3%5%8%4%

191814324152144211192276227174277341190A few times a month
5%5%4%1%12%4%4%5%5%7%6%4%7%8%5%

912108893908897151107110152146120Once a month
2%3%3%2%4%2%2%2%2%4%3%3%4%4%3%

212215919193261294214267340323410263255Less often than once
6%6%4%2%10%5%7%7%5%7%8%8%10%7%6%a month

2792752873131053195326530182673248726242892232611132835Never
77%76%79%87%52%80%81%75%67%62%65%72%58%28%71%
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Absolutes/col percents
Table 101
Q.14 How often, if at all, do you visit the following to get your news online  (please include websites and apps)?
Summary Table
Base: All respondents
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

61520297144235110517796100120501032002153314371321081682233202335945891183NET: Ever
36%38%27%26%45%nop27%26%28%26%28%27%31%29%21%25%30%lm41%klm15%18%23%hi33%ghi47%fgh49%fgh29%30%29%

qrstuwii
x

3261164277136622640454762235991117169242624875122196116293326619NET: At least once a
19%22%12%14%26%nop15%13%14%12%13%14%14%16%10%13%m15%m23%klm7%8%10%i18%ghi29%fgh24%fgh14%17%15%week

qrstuwii
x

100291432491251814131711213124658632232334662883123206Every day
6%5%4%6%9%pqrt3%3%6%4%4%4%7%6%3%3%6%lm8%lm4%4%3%5%10%fghi6%4%6%b5%

ux

120461530452591326112392935447183181628428248123110234A few times a week
7%9%4%5%9%qx6%4%5%7%q3%5%5%8%q4%5%6%m8%m2%3%4%i6%hi12%fghi10%ghi6%6%6%

10641121542251296232231024493373128244747418793179Once a week
6%8%3%3%8%nors6%rw6%r3%2%6%rw5%r2%3%3%6%km3%7%km1%1%3%hi7%ghi7%ghi9%ghi4%5%4%

wx

105292520342191413112012114235605313202933593710288190A few times a month
6%5%7%w4%6%5%4%5%4%3%5%7%3%4%4%5%5%1%3%i4%i5%i9%fghi8%ghi5%4%5%

6019101820125615913210231930481914162019315664120Once a month
3%4%3%3%4%3%3%2%4%3%3%1%3%2%2%3%4%lm2%2%2%3%3%7%efgh3%3%3%

i

12438213045151117223225132344447295382648484748143112255Less often than once
7%7%6%5%9%u4%5%6%6%9%u6%8%6%5%5%6%9%lm4%4%7%7%i7%10%hi7%6%6%a month

1097336264418287292150204266262322111258755661783637743489548453357245145513802835Never
64%62%73%v74%v55%73%v74%v72%v74%v72%v73%v69%v71%v79%jk75%jk70%j59%85%def82%def77%def67%de53%51%71%70%71%

gg
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Table 102
Q.14 How often, if at all, do you visit the following to get your news online  (please include websites and apps)?
The Guardian
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

24039155290681329299428240179111284183923331183NET: Ever
16%28%p48%op23%j33%gjm63%ghi17%37%gjm37%gjm21%44%bcd20%31%bce22%20%40%bcd29%

jlmee

1101973123339883751247108131531466237191619NET: At least once a
7%14%p27%op9%19%gjm42%ghi7%19%gjm21%gjm9%32%abcd9%16%bce7%8%23%bcde15%week

jlme

5657931414329118931542051101852206Every day
4%4%8%op4%7%gj15%ghij2%4%8%gjm3%13%abcd4%c6%c1%4%c6%c5%

lme

347013010193414209042412758171278234A few times a week
2%5%p11%op3%9%gjm16%ghij2%7%gjm8%gjm4%10%bce5%c6%bc2%3%9%bce6%

m

2071889522142168363563734761179Once a week
1%5%p8%op2%3%10%gjlm3%8%gjlm6%gjm3%9%bcde1%4%be4%be1%7%bcde4%

3262961611241512703716164851949190A few times a month
2%4%p8%op4%5%11%ghij3%4%6%gj3%4%3%5%b6%be2%6%be5%

m

3336501096922352710926261138120Once a month
2%3%4%p3%4%3%2%8%ghjm3%2%3%2%3%3%2%5%e3%

6496953191431147768223364453655255Less often than once
4%7%p8%p8%4%7%6%5%7%6%5%6%7%5%8%7%6%a month

12321002602295140764591697209192314466306493814982835Never
84%no72%n52%77%hik67%k37%83%hik63%k63%k79%hik56%80%adf69%af78%adf80%adf60%71%

llml
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Table 102
Q.14 How often, if at all, do you visit the following to get your news online  (please include websites and apps)?
The Guardian
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

1281434254393426280156201255265315108255593579846887572425509522510367137715292905NET: Ever
75%81%B70%70%82%nop70%77%71%70%73%71%67%71%62%66%76%lm83%klm65%71%i71%i77%ghi75%i77%i67%78%b72%

qrsuwx

9653441892843242141031452001972298119141142060671843831638538738923993812162155NET: At least once a
56%64%B52%50%62%nop53%51%51%55%54%52%50%53%43%48%54%lm67%klm50%53%54%57%i58%i50%46%62%b54%week

stuwx

4521879815616410754831049311542105191192318419270188207183174993997211120Every day
26%35%B27%28%31%27%27%30%29%26%26%26%29%20%22%29%lm39%klm31%d31%d29%d27%26%21%19%37%b28%

35010663949962324276769226571531721912021309113415312586362355718A few times a week
20%20%17%17%19%15%16%15%21%21%21%16%16%16%20%17%19%15%15%19%23%hi18%18%18%18%18%

16350283361441720212823133067569698383744529155177140317Once a week
9%9%8%6%12%prw11%prw9%7%6%8%5%8%8%7%6%9%9%4%6%6%8%i13%fghi11%ghi9%7%8%

153394445552820232132331228847411172604455556761195146341A few times a month
9%7%12%ru8%11%r7%10%8%6%9%8%7%8%9%8%10%j7%7%7%8%8%10%13%fgh10%a7%8%

i

63177251412121414142357303456262325203024248561146Once a month
4%3%2%4%3%3%6%nx5%4%4%5%x3%2%3%4%5%j2%3%4%3%4%4%5%4%3%4%

10034144034262119202229102869517371514050493043158105263Less often than once
6%6%4%7%6%7%10%x7%5%6%7%6%8%7%6%7%7%6%7%7%7%4%9%e8%a5%7%a month

43110410817096122458110797127531073612962681873031712071541671116724411113Never
25%A19%30%v30%v18%30%v23%29%v30%v27%v29%v33%v29%v38%jk34%jk24%j17%35%def29%f29%f23%25%23%33%a22%28%

gh
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 103
Q.14 How often, if at all, do you visit the following to get your news online  (please include websites and apps)?
BBC News
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

99710318772251391713612078768593073517005253726512905NET: Ever
68%74%p76%p58%67%82%jlm66%77%jlm76%jlm74%jm75%ce63%77%ce63%79%ce78%ce72%

7547726291291041262411776786542332425343542865062155NET: At least once a
51%55%p54%33%50%m60%jm44%m66%gjl59%jm56%jm57%ce43%58%ce43%60%ce61%ce54%week

m

457390272665564127823503401351442661761692311120Every day
31%n28%n24%17%26%m31%m23%31%jm30%jm29%jm33%ce26%29%c21%36%acd28%c28%

e

2212862113736448565225221726419312283184718A few times a week
15%21%p18%10%17%m21%m15%m24%jm20%m19%m18%e12%21%ce15%18%e22%ce18%

7696146261318293010493273374563591317Once a week
5%7%13%op7%6%9%5%11%j9%j8%7%6%8%7%7%11%cef8%

104110128441627391395100344671873470341A few times a month
7%8%11%op11%i8%13%ij7%5%8%9%8%8%8%10%7%8%8%

48504812723354835101934302231146Once a month
3%4%4%3%3%1%6%gik2%4%3%2%3%4%4%5%4%4%

92997240121748125570294462543044263Less often than once
6%7%6%10%ghi6%8%9%h4%5%6%7%8%7%6%6%5%7%a month

4743622771606937190612733001032062143081011811113Never
32%no26%24%42%ghi33%hik18%34%ghi23%24%26%25%37%abd23%37%abd21%22%28%

kkff
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 103
Q.14 How often, if at all, do you visit the following to get your news online  (please include websites and apps)?
BBC News
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

86124313722227615880126149169170661383293814785042621912963693512237859061692NET: Ever
50%45%38%40%53%nop39%40%45%41%47%x39%41%38%34%44%m43%m47%m30%32%41%hi54%dgh52%ghi47%hi38%46%b42%

rtuwxi

4671206110515869376077869139691661992292591329414619420286360493853NET: At least once a
27%22%17%19%30%npr17%18%21%21%24%21%25%19%17%23%m21%24%m15%16%20%i29%dgh30%dgh18%18%25%b21%week

stuwxii

175432953632111302622341718657477108532360787832140185324Every day
10%8%8%9%nu12%nqtu5%6%11%nu7%6%8%10%n5%7%8%7%10%km6%4%8%h11%dhi12%dhi7%7%9%b8%

17238193241311016335332172364808678524555597521117191308A few times a week
10%7%5%6%8%8%5%6%9%15%nprs7%10%6%7%9%8%7%6%8%8%9%d11%di5%6%10%b8%

tuvwx

1203913195417161418112562837466573272630574832104117221Once a week
7%7%4%3%10%opqr4%8%qw5%5%3%6%4%8%qw4%5%6%7%m3%4%4%8%ghi7%i7%i5%6%5%

suwx

1333427343929162023292992265607676453541614946137140277A few times a month
8%6%8%6%8%7%8%7%6%8%6%5%6%7%7%7%7%5%6%6%9%i7%10%gi7%7%7%

71211317221988111516518362343502014293226327973152Once a month
4%4%4%3%4%5%4%3%3%4%4%3%5%4%3%4%5%2%2%4%5%hi4%7%hi4%4%4%

1896836675641183738393512296298131119644980827559208202410Less often than once
11%13%10%12%11%10%9%13%p11%11%8%8%8%6%11%m12%m11%m7%8%11%i12%i11%i12%i10%10%10%a month

85129522534024624412115521319327195224626494636571613405420308326254126410632326Never
50%55%62%qv60%v47%61%v60%v55%59%v53%61%v59%v62%v66%jkl56%57%53%70%def68%def59%ef46%48%53%f62%a54%58%

gg
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 104
Q.14 How often, if at all, do you visit the following to get your news online  (please include websites and apps)?
Sky News
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

45366557413785722011015514931521313923211855111692NET: Ever
31%48%p50%p36%41%35%37%38%48%gij42%m37%e23%43%e39%e39%e61%bcd42%

kmef

22634028745442010839291282656118314282321853NET: At least once a
15%24%p25%p12%21%km10%20%km14%25%ijk24%ikm16%11%20%e17%e17%e39%bcd21%week

mef

761381102212103791071151923795033120324Every day
5%10%p10%p6%6%5%7%4%9%i10%im5%4%9%ef6%7%14%bcde8%

f

9711497916248121031132123595335117308A few times a week
7%8%8%2%8%km1%9%km4%9%ikm10%ikm5%4%6%6%7%e14%bcde8%

f

5388801416823188154261545391383221Once a week
4%6%p7%p4%8%4%4%7%7%gm5%6%be3%5%5%3%10%bcde5%

801029526131628198975221773772859277A few times a month
5%7%8%p7%6%8%5%7%8%7%5%3%8%e9%e6%e7%e7%

3461581691018134539141234251848152Once a month
2%4%p5%p4%4%5%3%5%4%3%3%2%4%3%4%6%ce4%

1131621345019264931126965041102785783410Less often than once
8%12%p12%p13%g9%13%9%11%11%8%12%e7%11%e9%12%e10%10%a month

10187285802481231363491685976672584275225112883212326Never
69%no52%50%64%gh59%65%h63%h62%h52%58%h63%a77%abc57%a61%a61%a39%58%

df
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 104
Q.14 How often, if at all, do you visit the following to get your news online  (please include websites and apps)?
Sky News
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

59417582128208100517310412212441912582303253131361351792572501685715551126NET: Ever
35%33%23%23%40%nop25%25%26%29%34%uwx28%26%25%27%26%29%29%16%23%i25%i38%ghi37%ghi35%ghi28%28%28%

rstuwx

27977346085442942465063204513510515012858757313211863279239519NET: At least once a
16%14%9%11%16%wx11%15%15%13%14%14%12%13%14%12%14%12%7%13%i10%i19%dgh17%gi13%i14%12%13%week

i

902213292491213181524717483651462926255333159487181Every day
5%4%4%5%u5%2%6%u5%5%4%5%u4%5%5%4%5%4%3%4%4%8%dghi5%3%5%4%5%

123271420382410181918256216338605219343848462811698213A few times a week
7%5%4%4%7%w6%5%6%5%5%6%4%6%7%4%5%5%2%6%i5%i7%i7%i6%i6%5%5%

662871122127109171577243139311016103138207055125Once a week
4%5%2%2%4%3%4%4%3%5%w3%4%2%2%4%4%3%1%3%1%5%gi6%ghi4%gi3%3%3%

8933152537213715211731140384551209224946278490174A few times a month
5%6%4%5%7%nost5%2%3%4%6%4%2%3%4%4%4%5%2%2%3%7%ghi7%ghi6%hi4%5%4%

631941324134699107921252638149122724245358110Once a month
4%3%1%2%5%x3%2%2%3%2%2%5%x3%2%3%2%4%2%2%2%4%ghi4%i5%ghi3%3%3%

163462929632214193442341226626210396444173506253155169323Less often than once
10%9%8%5%12%suw6%7%7%9%w12%uw8%7%7%6%7%9%m9%5%7%10%i7%9%i11%hi8%9%8%a month

1119363279435314302150208258240318119270696645789761739462537419427309147814142892Never
65%67%77%qv77%qv60%75%qv75%v74%v71%v66%72%v74%v75%v73%74%71%71%84%def77%def75%def62%63%65%72%72%72%

gh
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 105
Q.14 How often, if at all, do you visit the following to get your news online  (please include websites and apps)?
MSN News
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

2714374181025651134683752988487244247823821126NET: Ever
18%31%p36%op27%27%24%24%25%33%gij26%20%16%27%bef30%bef17%46%bcd28%

ef

133204181452811552718216031319810334221519NET: At least once a
9%15%p16%p12%k13%k5%10%10%16%ijk14%k8%6%11%e12%bef7%27%bcde13%week

f

55784816137239535716836311179181Every day
4%6%p4%4%6%3%4%3%5%5%4%e1%4%e4%e2%9%bcde5%

f

538674201322067374111643401687213A few times a week
4%6%p6%p5%k6%k1%4%2%6%ik6%ik3%3%5%5%3%10%bcde5%

f

26405893312115628561932755125Once a week
2%3%5%op2%1%1%2%4%5%gj2%1%1%2%4%bef1%7%bcde3%

f

3071731391016126442101235521253174A few times a month
2%5%p6%p3%5%5%3%5%6%j4%2%2%4%6%bef3%6%bef4%

233948465209442211142031727110Once a month
2%3%p4%p1%3%2%4%m3%4%gm2%3%2%2%4%2%3%3%

8512311641122543208574313090622881323Less often than once
6%9%p10%p11%g6%12%g8%8%7%6%8%5%10%be7%6%10%e8%a month

12009567362831521584162007748613264716705853914502892Never
82%no69%n64%73%73%76%76%h75%h67%74%h80%acd84%acd73%a70%a83%acd54%72%
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 105
Q.14 How often, if at all, do you visit the following to get your news online  (please include websites and apps)?
MSN News
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

734201981592571388885124143145491073143283553971971822593032871676797151394NET: Ever
43%37%27%28%49%nop34%44%nop30%34%40%nsw33%30%30%33%38%k32%37%k23%30%i36%i45%dgh42%hi35%i33%36%35%

qrsuwxrswxxi

38193498413564444563589128581851621781941209412616615756340380720NET: At least once a
22%17%14%15%26%nqr16%22%wx16%18%16%21%wx18%16%19%19%16%18%14%16%18%d25%dgh23%dgh12%17%19%18%week

suwxii

15444274260172214272936132179847965604564655915156151307Every day
9%8%7%7%11%nsu4%11%su5%7%8%8%8%6%8%10%j7%6%7%d8%d9%d10%d9%d3%8%8%8%

1362715284422142423183982868446386413543685520113148261A few times a week
8%5%4%5%8%x5%7%8%x6%5%9%wx5%8%7%5%6%8%l5%6%6%10%dghi8%di4%6%8%b7%

912281531258713111779383436431913203444227180151Once a week
5%4%2%3%6%wx6%nwx4%2%4%3%4%4%2%4%4%3%4%2%2%3%5%hi7%ghi5%3%4%4%

1124513244730171419301051847555767351842454641107120227A few times a month
7%8%4%4%9%opwx7%p8%px5%5%p8%pwx2%3%5%5%6%5%6%4%3%6%h7%h7%hi9%hi5%6%6%

551461417135611131255202620411422131326205552107Once a month
3%3%2%2%3%3%3%2%3%4%3%3%1%2%3%2%4%km2%4%i2%2%4%i4%i3%3%3%

186483037593222193142321026628510095294877805849177164340Less often than once
11%9%8%7%11%w8%11%7%9%12%w7%6%7%6%10%m9%9%3%8%i11%i12%i9%i10%i9%8%8%a month

978337263403265264113197237218297112254640547759677677415457373390311137012542624Never
57%63%73%qtv72%qtv51%66%v56%70%qtv66%tv60%v67%tv70%tv70%qtv67%62%68%jl63%77%def70%ef64%f55%58%65%f67%64%65%

gh
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 106
Q.14 How often, if at all, do you visit the following to get your news online  (please include websites and apps)?
Yahoo
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

3795624541457169171774463811111123352781234371394NET: Ever
26%40%p39%p38%i34%33%31%29%39%gij33%27%e20%37%bef33%be26%e53%bcd35%

ef

21429221467322510033250198545815612956267720NET: At least once a
15%21%p19%p18%16%12%18%12%22%gik17%13%10%17%be15%e12%32%bcd18%week

ef

1051287442168521591812331645321114307Every day
7%9%n6%11%gik8%4%9%6%8%7%6%6%7%6%5%14%bcde8%

f

76111741810833109483152067432986261A few times a week
5%8%p6%5%5%4%6%4%8%im7%4%4%7%ef5%6%10%bcef7%

32536687816865351572433666151Once a week
2%4%p6%p2%3%4%3%3%6%gjm3%4%be1%3%4%be1%8%bcde4%

f

5387872712152697558231660551757227A few times a month
4%6%p8%p7%6%7%5%3%7%5%6%3%7%be7%be3%7%be6%

3626461278121227276132723929107Once a month
2%2%4%o3%3%4%2%4%2%2%1%2%3%3%2%3%3%

7615610838202133239497272592714184340Less often than once
5%11%p9%p10%10%10%6%9%8%8%7%4%10%e9%e9%e10%e8%a month

10938317002401371393801927027792994465795553503952624Never
74%no60%61%62%66%67%69%h71%hm61%67%h73%ad80%abc63%a67%a74%acd47%65%

df

Page 297

Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 106
Q.14 How often, if at all, do you visit the following to get your news online  (please include websites and apps)?
Yahoo
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

74621914021525213868105132137152711213053114524632651762392593222718586731531NET: Ever
44%41%39%38%48%npq34%34%37%37%38%34%44%34%32%36%41%m43%lm30%29%33%38%hi48%fgh57%efg42%a34%38%

rstuwxihi

41212271109139873462706289486716517423226716082132127192144494344838NET: At least once a
24%23%20%19%27%nqr22%17%22%19%17%20%30%npq18%17%20%21%25%lm18%h14%18%19%h28%fgh30%fgh24%a17%21%week

twrtwxii

192453965383213332823343328748894112832859557866219149368Every day
11%8%11%12%q7%8%7%12%q8%6%8%21%npqr8%8%10%8%10%9%h5%8%h8%h11%h14%fgh11%a8%9%

stuvwxi

1264219285333915222937621583976100543554315643161112272A few times a week
7%8%5%5%10%otwx8%4%5%6%8%8%4%6%6%4%7%9%lm6%6%8%5%8%f9%f8%a6%7%

94341315482112132010189183447625524191941593511483197Once a week
6%6%4%3%9%pqwx5%6%5%6%3%4%5%5%4%5%6%5%3%3%3%6%ghi9%ghi7%ghi6%4%5%

13134303354201522253017111957748560413742495750143133276A few times a month
8%6%8%p6%10%npuw5%7%8%p7%8%p4%7%5%6%8%8%6%5%6%6%7%8%i10%ghi7%7%7%

8919132420837152418117302445521820142629438467151Once a month
5%4%4%4%4%2%2%3%4%7%ostu4%1%5%o3%3%4%5%2%3%2%4%4%gi9%efgh4%3%4%

i

11444254940231614212028101954409084463651564533138129267Less often than once
7%8%7%9%8%6%8%5%6%6%6%6%5%6%5%8%l8%l5%6%7%8%i7%7%7%7%7%a month

96631922234727026413317722922529090240649564662611610421477417354207119012962487Never
56%59%61%v62%v52%66%v66%v63%v63%v62%v66%v56%66%v68%jk64%j59%57%70%def71%def67%de62%de52%d43%58%66%b62%

Page 298

Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 107
Q.14 How often, if at all, do you visit the following to get your news online  (please include websites and apps)?
Daily Mail
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

4414985931196275226904065041221343712721874471531NET: Ever
30%36%p51%op31%30%36%41%lm33%35%43%hil30%24%41%cef33%e40%cef54%bcd38%

mef

243259336443027137432313006266201137102269838NET: At least once a
16%19%29%op11%15%13%25%ikl16%20%m26%hik15%12%22%cef16%e22%cef32%bcd21%week

mlmef

1111141441512158413761452136935348118368Every day
8%8%12%op4%6%7%15%hikl5%7%13%hilm5%6%10%cef6%10%cf14%cde9%

mf

8985981513536188792292371414068272A few times a week
6%6%9%p4%6%2%7%7%8%km8%km7%4%8%ce5%8%ce8%ce7%

43609413571711686312737431584197Once a week
3%4%8%op3%2%3%3%4%6%j5%3%1%4%e5%e3%10%bcde5%

f

78911073281443137681172060643679276A few times a month
5%7%9%op8%4%7%8%5%7%7%4%4%7%e8%ef8%e9%ef7%

384172211319248323216104528845151Once a month
3%3%6%op5%gh6%gh9%ghi4%3%3%3%4%2%5%be3%2%5%be4%

821087822101623256891273764434254267Less often than once
6%8%p7%6%5%8%4%9%j6%8%j7%7%7%5%9%c6%7%a month

10318955612661461333251797426552884245435612863852487Never
70%no64%n49%69%gj70%gj64%59%67%g65%g57%70%abd76%abc59%a67%abd60%a46%62%

d

Page 299

Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 107
Q.14 How often, if at all, do you visit the following to get your news online  (please include websites and apps)?
Daily Mail
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

7452221161652401365992107128139501122522933824171001232032993472726926531345NET: Ever
44%41%32%29%46%nop34%29%33%30%35%32%31%31%26%34%m34%m39%m11%21%i28%hi44%ghi51%fgh57%fgh34%33%33%

qrstuwii
x

4791357311113984335672769032741451742432795570114188227188421421842NET: At least once a
28%25%20%20%27%tw21%16%20%20%21%20%20%20%15%20%m22%m26%klm6%12%i16%i28%ghi34%ghi39%fgh21%21%21%week

i

24153365175461026344142152359781241402428609310987183217401Every day
14%10%10%9%14%ntw11%t5%9%10%11%t10%9%6%6%9%11%m13%lm3%5%8%hi14%ghi16%ghi18%ghi9%11%10%

14351203238281126202129132957517982172133636965143125269A few times a week
8%9%6%6%7%7%6%9%6%6%7%8%8%6%6%7%8%2%4%5%i9%ghi10%ghi14%ghi7%6%7%

943117272611125171419421294640581420213249369479172Once a week
6%6%5%5%s5%3%6%s2%5%4%4%3%6%s3%5%4%5%m2%3%i3%5%i7%ghi8%ghi5%4%4%

10038202438218131019178164451445418222241563310983192A few times a month
6%7%5%4%7%r5%4%5%3%5%4%5%4%5%6%4%5%2%4%3%6%gi8%ghi7%gi5%4%5%

611681017117811710161817362541522162118475097Once a month
4%3%2%2%3%3%4%3%3%2%2%*2%2%2%3%2%1%3%i3%i2%i3%i4%i2%3%2%

106341621462011161425229164551595822164554443311599214Less often than once
6%6%4%4%9%rwx5%5%6%4%7%5%6%4%5%6%5%5%3%3%6%hi8%hi6%hi7%hi6%5%5%a month

967316245398283266142189255234303110250702582732657775473513378329205135713162673Never
56%59%68%v71%v54%66%v71%v67%v70%v65%v68%v69%v69%v74%jkl66%66%61%89%def79%def72%def56%de49%43%66%67%67%

ghg
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 108
Q.14 How often, if at all, do you visit the following to get your news online  (please include websites and apps)?
Twitter
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

223502620118689813492459343143963402421014221345NET: Ever
15%36%p54%op31%33%47%gij24%34%j40%gjm30%35%be17%37%bce29%be21%51%bcd33%

lmef

1253024156347748054286224955422212070280842NET: At least once a
8%22%p36%op16%23%j35%ghi15%20%25%gjm19%j23%bce10%24%bce14%e15%e34%bcd21%week

jlmef

52153196351434302813611547221086247115401Every day
4%11%p17%op9%7%16%gjlm5%10%j12%j10%j11%e4%12%ce7%e10%e14%ce10%

3996134182231231410255242185251697269A few times a week
3%7%p12%op5%11%gjm15%ghi4%5%9%gjm5%6%4%9%bce3%3%12%bcef7%

jm

34538591192712485425112932768172Once a week
2%4%p7%op2%5%4%5%5%4%5%6%bde2%3%4%b1%8%bcde4%

406389179102720584522154142766192A few times a month
3%5%p8%op5%4%5%5%7%g5%4%5%be3%4%b5%b1%8%bde5%

203839146199342397212782597Once a month
1%3%p3%p4%3%*2%4%3%2%2%1%2%3%2%3%2%

389977245141898051162156541651214Less often than once
3%7%p7%p6%3%7%3%3%7%gij4%4%4%6%6%b3%6%5%a month

12488915342671401104161776898162674615745903724092673Never
85%no64%n46%69%hk67%k53%76%hik66%k60%70%hk65%a83%acd63%a71%ad79%acd49%67%

ff
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 108
Q.14 How often, if at all, do you visit the following to get your news online  (please include websites and apps)?
Twitter
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

530175871281978941649283924483187180272362901091411912692005005001000NET: Ever
31%32%24%23%38%nop22%21%23%25%23%21%27%23%20%21%24%m34%klm10%18%i20%i28%ghi40%fgh42%fgh24%25%25%

qrstuwii
x

2237135537831132641324420357783991473233548312974191216407NET: At least once a
13%13%10%9%15%qtuw8%7%9%11%9%10%13%10%8%10%9%14%klm4%6%8%i12%ghi19%fgh16%ghi9%11%10%week

i

331441782294657891718301157182210324173Every day
2%3%1%3%u2%1%1%3%u1%2%1%4%prux2%1%2%2%3%m1%1%1%3%h3%ghi2%2%2%2%

1013616283517111267204143627476912192935523379100180A few times a week
6%7%4%t5%t7%qt4%t1%4%t7%qt2%5%t3%4%t4%3%4%6%klm1%3%i4%i5%i8%ghi7%hi4%5%4%

8922168351110611191891333403448810193056328074155Once a week
5%4%4%w1%7%rsuw3%5%w2%3%5%w4%w6%w3%3%5%3%4%1%2%3%i4%hi8%fghi7%ghi4%4%4%

121372320543010111616107154127657714203031655111398211A few times a month
7%7%6%p4%10%npqr7%pw5%4%4%4%2%5%4%4%3%6%l7%lm2%3%i4%i5%i10%fghi11%fgh5%5%5%

swi

521381112451167113912122835699231624464288Once a month
3%2%2%2%2%1%3%4%u2%2%3%2%3%1%1%3%3%lm1%1%1%3%gi2%i5%ghi2%2%2%

135542244522514163028271424555779103384747545851150144294Less often than once
8%10%6%8%10%6%7%6%8%8%6%8%7%6%7%7%10%m4%8%i7%8%i9%i11%i7%7%7%a month

1182363274435326313159217270279350117279768695842712785488575486408277154914693018Never
69%68%76%v77%v62%78%v79%v77%v75%v77%v79%v73%v77%v80%jk79%j76%j66%90%def82%def80%def72%de60%58%76%75%75%

gh
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 109
Q.14 How often, if at all, do you visit the following to get your news online  (please include websites and apps)?
The Independent
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

1993324697749109858235121514784233164742981000NET: Ever
14%24%p41%op20%24%j52%ghi15%30%gjm31%gjm19%36%bcd15%26%bce20%16%36%bcd25%

jlmee

651382042619553036154759228854626130407NET: At least once a
4%10%p18%op7%9%26%ghij5%14%gjm13%gjm6%22%abcd5%9%bce5%6%16%bcde10%week

lme

16253255108421151011151072073Every day
1%2%3%p1%3%5%ghjm1%2%2%1%2%2%2%1%1%2%2%

316485127261512733139123591272180A few times a week
2%5%p7%op3%4%13%ghij3%5%6%gjm3%9%bcde2%4%c1%3%9%bcde4%

lm

184987961972060294353527738155Once a week
1%4%p8%op2%3%9%gjm1%7%gjm5%gjm2%10%abcd1%4%be3%e1%5%be4%

e

34611161718281514634922145846961211A few times a month
2%4%p10%op4%9%gj13%ghij3%5%5%j4%5%be3%6%be6%be2%7%be5%

m

1533415710533522106201473188Once a month
1%2%p4%p1%4%j5%j1%1%3%j2%2%1%2%2%2%4%ce2%

851011092851635289869233670583175294Less often than once
6%7%9%p7%l2%8%6%10%gl9%gl6%6%6%8%7%7%9%7%a month

127210616853081581004661877979442624746816693995343018Never
86%no76%n59%80%hik76%k48%85%hik70%k69%k81%hik64%85%adf74%af80%adf84%adf64%75%

l
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 109
Q.14 How often, if at all, do you visit the following to get your news online  (please include websites and apps)?
The Independent
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

408126597915568424167717732621581691952329173112150193133377376753NET: Ever
24%23%16%14%30%nop17%21%15%18%20%18%20%17%17%19%17%22%km10%12%16%i22%ghi29%fgh28%ghi18%19%19%

qrstuwi
x

13945172958301214251424132159536482361624538742142116258NET: At least once a
8%8%5%5%11%npqs8%6%5%7%4%6%8%6%6%6%6%8%4%3%3%8%ghi13%fghi9%ghi7%6%6%week

wx

4219510141528421052191414291038112320383876Every day
2%3%1%2%3%4%nqr1%3%1%*2%3%q1%2%2%1%3%k1%*1%2%3%ghi4%fghi2%2%2%

4513491567615765132320212815411212714494392A few times a week
3%2%1%2%3%1%3%2%4%pwx2%1%3%4%2%2%2%3%2%1%2%3%h4%ghi3%h2%2%2%

52148102910317692717192926119421378563591Once a week
3%3%2%2%6%npqr2%2%*2%2%2%2%2%2%2%3%2%1%2%1%3%gi6%dghi2%3%2%2%

swx

8123151237914911121177264133441310282643247173144A few times a month
5%4%4%2%7%npru2%7%npuw3%3%3%2%4%2%3%5%3%4%1%2%4%hi4%hi6%hi5%hi3%4%4%

w

482118233395119414201624306615222020365490Once a month
3%4%*1%4%ruwx1%2%3%ux1%3%x2%x2%x4%ux2%2%2%3%1%1%2%i3%hi3%hi4%hi2%3%2%

140372730362612826343492054597475374145484348127134261Less often than once
8%7%7%s5%7%s7%6%3%7%s9%s8%s6%6%6%7%7%7%4%7%i6%7%i6%10%i6%7%7%a month

1305412303483367334159240295291365128299797706919843783523604526483344167215933265Never
76%77%84%v86%v70%83%v79%v85%v82%v80%v82%v80%v83%v83%j81%83%j78%90%def88%def84%def78%e71%72%82%81%81%

g
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 110
Q.14 How often, if at all, do you visit the following to get your news online  (please include websites and apps)?
Daily Express
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

16526232664333411532225213544615614663287753NET: Ever
11%19%p28%op17%16%17%21%i12%20%i18%i13%e8%17%e18%e13%e35%bcd19%

ef

527712915911401087711314353517144258NET: At least once a
4%6%p11%op4%4%5%7%4%8%m6%3%3%4%4%4%17%bcde6%week

f

13204321101111927148555276Every day
1%1%4%op1%*5%hilm2%*2%2%*1%1%1%1%6%bcde2%

f

19334165-115352862141085292A few times a week
1%2%4%p2%2%-2%2%3%2%1%*2%1%2%e6%bcde2%

f

202546731184341669132043991Once a week
1%2%4%op2%1%1%3%g2%3%g1%1%2%1%2%1%5%bcde2%

f

235466156522646351084341736144A few times a month
2%4%p6%p4%3%3%4%2%4%3%2%1%5%be5%be2%4%be4%

123840712412*252785122243890Once a month
1%3%p3%p2%6%ghij2%2%*2%2%i2%1%1%3%b1%5%bde2%

m

7893902661441156680241965483570261Less often than once
5%7%8%p7%3%7%7%6%6%7%6%3%7%e6%7%e8%e7%a month
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 110
Q.14 How often, if at all, do you visit the following to get your news online  (please include websites and apps)?
Daily Express
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

130711318273211751744362369239463555117586874105443265Never
89%no81%n72%83%84%83%79%88%ghj80%82%87%a92%abc83%a82%a87%a65%81%

df
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 110
Q.14 How often, if at all, do you visit the following to get your news online  (please include websites and apps)?
Daily Express
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

48714174881876041546371753971123159274266172788167270254490333823NET: Ever
28%26%20%16%36%nop15%20%19%17%20%17%24%uw20%13%18%m25%lm25%lm2%5%i12%hi25%ghi40%fgh53%efg24%a17%20%

qrstuwihi
x

2326632488531242231213818365159136139552371137145248138386NET: At least once a
14%12%9%9%16%npqr8%12%q8%9%6%9%11%10%5%7%12%lm13%lm1%1%3%hi11%ghi20%fgh30%efg12%a7%10%week

suwxihi

361328162238510561281931--2172229462470Every day
2%2%1%1%3%ux1%1%1%2%1%2%3%ux2%1%1%2%3%lm--*3%ghi3%ghi6%fghi2%a1%2%

128322129441681217818723273273714-1234777713470204A few times a week
7%6%6%q5%8%pqu4%4%4%5%2%4%4%6%q3%4%7%lm7%lm*-2%hi5%ghi11%fghi16%fgh7%a4%5%

i

6920811241314668957131844371592038396844112Once a week
4%4%2%2%5%3%7%npqr2%2%2%2%3%2%1%2%4%m3%m*1%1%i3%hi6%ghi8%fghi3%2%3%

swx

853013163710696201112122335544024222747509557152A few times a month
5%6%4%3%7%pruw2%3%3%2%5%r2%7%pruw3%2%4%5%m4%*1%3%hi4%hi7%ghi11%fghi5%a3%4%

6412111026542413122417231933168163527484493Once a month
4%2%3%2%5%nrsu1%2%1%1%3%3%1%1%2%3%2%3%*1%i1%i2%i5%fghi6%fghi2%2%2%

w

106331814391482021181571931436554913345351329994193Less often than once
6%6%5%2%7%puw3%4%7%pw6%w5%3%5%5%3%5%6%m5%1%2%5%hi8%hi8%hi7%hi5%5%5%a month

1225397288475336342160227299290367122290831716840808858570628510407223155916363195Never
72%74%80%v84%ov64%85%ov80%v81%v83%v80%v83%v76%v80%v87%jkl82%jk75%75%98%def95%def88%def75%de60%d47%76%83%b80%

ghg
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 111
Q.14 How often, if at all, do you visit the following to get your news online  (please include websites and apps)?
BuzzFeed
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

442555247950905546297177884619417037288823NET: Ever
3%18%p45%op20%gj24%gj43%ghi10%17%j26%gij15%j22%be8%21%be20%be8%35%bcde20%

jlmf

99528235213119211638837171085915149386NET: At least once a
1%7%p24%op9%j10%j15%gij3%8%j14%gijm8%j9%be3%12%bce7%be3%18%bcde10%week

f

-195161612331735141133470Every day
-1%p4%op2%j1%3%j*1%3%j1%j1%1%2%1%1%4%bcde2%

f

44615419141591878482257028574204A few times a week
*3%p13%op5%j7%j7%j2%7%j7%gj4%j5%be1%8%bce3%be1%9%bce5%

62977106109152231272520840112Once a week
*2%p7%op3%3%5%i2%*5%gij2%3%1%3%2%2%5%bce3%

54997141226111446222283142444152A few times a month
*4%p8%op4%6%gj12%ghij2%5%gj4%g2%5%be2%3%b5%be1%5%be4%

m

7246210515732329103152453593Once a month
*2%p5%op3%2%7%ghij1%1%2%3%2%e1%2%3%e1%4%bde2%

m

2387831912191996537191839451260193Less often than once
2%6%p7%p5%6%9%gij3%3%6%g3%5%3%4%5%b3%7%bde5%a month

142811386303061581184962238519833215117206634365433195Never
97%no82%n55%80%k76%k57%90%ghi83%hk74%k85%hkl78%a92%acd79%a80%a92%acd65%80%

klmmff
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 111
Q.14 How often, if at all, do you visit the following to get your news online  (please include websites and apps)?
BuzzFeed
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorth
vatePublicWestEasternWaleslandslandsersideWestEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(u)(t)(s)(r)(q)(p)(o)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

7419---212-----6435694442364137342211993212Unweighted base

94*23**-**-**-**201-**-**-**-**-**52*38**65*45*33*35**42**39**35**18**116*85*201Weighted base

5910---96-----2714302591318222310613596NET: Ever
62%44%---48%-----51%37%46%54%28%38%43%57%66%58%52%41%48%

254---45-----14912973106136281745NET: At least once a
27%20%---22%-----27%24%18%21%22%8%24%15%36%36%24%20%22%week

9----16-----91243242139716Every day
9%----8%-----16%k3%3%9%10%5%10%6%4%17%8%8%8%

44---13-----426111216310313A few times a week
5%20%---7%-----8%4%9%3%4%3%4%2%16%16%9%3%7%

12----16-----26443-436*9716Once a week
13%----8%-----3%16%6%9%8%-11%7%16%2%7%8%8%

172---24-----628826355215924A few times a month
18%10%---12%-----12%4%12%17%6%17%8%13%15%13%13%10%12%

41---8-----2233---53*548Once a month
5%6%---4%-----3%4%4%6%---12%9%2%4%4%4%

122---19-----5275-4572113619Less often than once
13%8%---10%-----9%5%11%12%-13%11%17%7%7%12%7%10%a month

3513---105-----26243521242224171275550105Never
38%56%---52%-----49%63%54%46%72%62%57%43%34%42%48%59%52%
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 112
Q.14 How often, if at all, do you visit the following to get your news online  (please include websites and apps)?
WalesOnline
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

78785624191028156743233457352241212Unweighted base

68*80*53*21**22**7**26**12**64*43*19**27**55*33**23**44*201Weighted base

224033121231263217742916102996NET: Ever
33%50%63%p57%54%43%44%51%51%39%38%16%52%50%41%68%48%

101619651931633215621645NET: At least once a
15%19%36%p30%22%13%35%23%25%g7%13%9%28%18%10%37%22%week

564-4-2-71-1121-216Every day
7%8%8%-17%-9%-10%3%-4%21%3%-5%8%

2283-1314111121713A few times a week
4%3%16%op15%-8%11%13%6%3%4%5%2%7%6%15%d7%

37631*416-2-331716Once a week
4%9%11%15%5%5%14%10%9%-10%-5%8%4%17%8%

88735*229331642724A few times a month
12%10%14%16%22%6%7%15%14%6%18%2%11%12%9%17%12%

-532*--113*--4-38Once a month
-6%7%7%2%--13%2%8%2%--13%-8%4%

41131221-6811725319Less often than once
7%14%7%5%8%24%3%-9%19%5%6%12%7%22%6%10%a month

45411991041563226122327161314105Never
67%n50%37%43%46%57%56%49%49%61%62%84%48%50%59%32%52%
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Reputation and Trust Survey
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Absolutes/col percents
Table 112
Q.14 How often, if at all, do you visit the following to get your news online  (please include websites and apps)?
WalesOnline
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEasternlandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(u)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

10044--------3407258101109875671414639163177340Unweighted base

134*56*-**-**-**-**-**-**-**-**36277*90*97*98*83*55*70*56*50*48**177185362Weighted base

2012--------484131714231111155202848NET: Ever
15%21%--------13%5%15%18%m14%2%6%16%i20%i31%hi11%11%15%13%

126--------293111062*8992121729NET: At least once a
9%10%--------8%4%12%10%6%2%1%11%i15%hi19%hi4%7%9%8%week

1---------32-1*--2-1-123Every day
1%---------1%3%-1%*--3%-1%-*1%1%

53--------1318311-336-7613A few times a week
4%5%--------4%1%9%3%1%1%-5%5%13%hi-4%3%4%

63--------14*3641*26225814Once a week
5%5%--------4%*3%6%4%1%1%3%10%i5%4%3%5%4%

11--------3--3-----2**23A few times a month
1%3%--------1%--3%-----4%1%*1%1%

42--------81124*11-23538Once a month
3%4%--------2%1%1%2%4%1%2%1%-5%6%3%1%2%

32--------9-134-2321-269Less often than once
2%4%--------2%-1%4%4%-3%4%4%3%-1%3%2%a month

11445--------31373767984815259453442157157313Never
85%79%--------87%95%k85%82%86%98%efg94%e84%80%69%89%89%85%87%
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 113
Q.14 How often, if at all, do you visit the following to get your news online  (please include websites and apps)?
The National
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

143112852415149316650625079563855340Unweighted base

139126*97*20**1672**13**27**67*58*62*51**84*53*37**74*362Weighted base

522213341-16413*12711548NET: Ever
4%18%p21%p13%20%54%-2%10%6%21%1%14%12%4%20%13%

21611-191--649*4211229NET: At least once a
1%13%p12%p-12%35%--9%6%15%1%5%3%4%17%8%week

-21-3-----2-1---3Every day
-2%1%-2%-----4%-1%---1%

166-9----46-22-413A few times a week
*5%6%p-6%----6%9%-2%3%-5%4%

184-71--6-1*2-1914Once a week
1%6%5%-4%35%--9%-2%1%2%-4%12%c4%

--3-1*--1-*-1--13A few times a month
--3%-1%19%--1%-1%-2%--1%1%

11517-----1-22-28Once a month
1%1%6%4%4%-----2%-2%5%-3%2%

25126--1--2-42--9Less often than once
1%4%1%10%4%--2%--3%-5%5%--2%a month

1331047617133113266054505172463659313Never
96%no82%79%87%80%46%100%98%90%94%79%99%86%88%96%80%87%
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 113
Q.14 How often, if at all, do you visit the following to get your news online  (please include websites and apps)?
The National
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEasternlandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(u)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

10044--------3407258101109875671414639163177340Unweighted base

134*56*-**-**-**-**-**-**-**-**36277*90*97*98*83*55*70*56*50*48**177185362Weighted base

3018--------75121421281081518159284775NET: Ever
22%31%--------21%16%16%21%28%12%15%21%33%i30%i19%16%25%21%

138--------3539814547910*132135NET: At least once a
10%14%--------10%4%10%8%14%6%7%9%16%20%i1%7%12%10%week

52--------1025*3322-4-2810Every day
3%4%--------3%2%6%*3%4%3%2%-7%-1%4%3%

14--------10-13513312*6310A few times a week
1%8%--------3%-1%4%5%1%5%4%3%4%1%4%2%3%

71--------1513471-275-41115Once a week
6%3%--------4%2%3%4%7%1%-3%13%hi9%-2%6%4%

73--------1443522-36125914A few times a month
5%6%--------4%5%4%5%2%2%-5%11%3%4%3%5%4%

53--------10*154-121245510Once a month
4%5%--------3%1%1%5%4%-2%2%1%5%9%3%3%3%

53--------15512743321241115Less often than once
4%6%--------4%7%1%2%8%5%6%4%4%1%5%3%6%4%a month

10439--------28765757671734756383539149138287Never
78%69%--------79%84%84%79%72%88%ef85%79%67%70%81%84%75%79%
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 114
Q.14 How often, if at all, do you visit the following to get your news online  (please include websites and apps)?
The Herald
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

143112852415149316650625079563855340Unweighted base

139126*97*20**1672**13**27**67*58*62*51**84*53*37**74*362Weighted base

1833243401-31610164149102375NET: Ever
13%26%p24%16%24%54%-11%24%18%26%7%16%17%26%31%21%

91510-221-25410*8211335NET: At least once a
6%12%11%-13%40%-7%8%7%16%1%9%4%4%18%10%week

524-4*-1141*321410Every day
3%1%4%-2%20%-4%2%6%1%1%3%3%1%6%3%

342-8*-11*6-3-1-10A few times a week
2%3%2%-5%19%-2%1%1%10%a-3%-2%-3%

1105-11--*4-3-2*-915Once a week
1%8%p5%-7%--2%5%-6%-3%1%-12%4%

210315*--725-224214A few times a month
1%8%p3%4%3%14%--10%3%7%-2%4%11%2%4%

13719---1-1-32*310Once a month
1%2%7%p3%5%---1%-1%-4%4%1%5%3%

75323--13413124415Less often than once
5%4%3%10%2%--3%4%8%1%6%1%5%10%6%4%a month

120937417127113245147464870442851287Never
87%o74%76%84%76%46%100%89%76%82%74%93%84%83%74%69%79%
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Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 114
Q.14 How often, if at all, do you visit the following to get your news online  (please include websites and apps)?
The Herald
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEasternlandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(u)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

10044--------3407258101109875671414639163177340Unweighted base

134*56*-**-**-**-**-**-**-**-**36277*90*97*98*83*55*70*56*50*48**177185362Weighted base

3130--------861216293081718201311384986NET: Ever
23%54%B--------24%15%18%30%31%m9%31%i26%i35%i26%i23%21%26%24%

1312--------3521010124104872152035NET: At least once a
10%20%--------10%2%11%11%13%m5%17%5%14%15%5%8%11%10%week

24--------112424442-1-7411Every day
1%8%--------3%2%4%2%4%5%8%3%-2%-4%2%3%

55--------14-374-316225814A few times a week
3%10%--------4%-3%7%m4%-6%1%11%i4%3%3%5%4%

72--------10-415-211512710Once a week
5%3%--------3%-4%1%5%-3%1%2%10%i2%1%4%3%

78--------184*94-156418918A few times a month
5%15%--------5%5%*10%l4%-2%8%i11%i8%i2%5%5%5%

43--------122343215--47512Once a month
3%5%--------3%2%3%4%3%2%2%7%--9%4%3%3%

77--------224351125462381522Less often than once
5%13%--------6%5%3%5%11%2%10%6%11%4%6%4%8%6%a month

10326--------27565746868753852363637139136275Never
77%A46%--------76%85%j82%70%69%91%efg69%74%65%74%77%79%74%76%

h
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Absolutes/col percents
Table 115
Q.14 How often, if at all, do you visit the following to get your news online  (please include websites and apps)?
The Scotsman
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

143112852415149316650625079563855340Unweighted base

139126*97*20**1672**13**27**67*58*62*51**84*53*37**74*362Weighted base

2538245451-519111552112122186NET: Ever
18%30%24%25%27%54%-18%29%19%24%10%25%22%32%29%24%

141110216*-2106615531435NET: At least once a
10%9%10%9%9%19%-6%14%10%10%1%6%10%9%19%10%week

921-6--2313-431111Every day
6%1%1%-3%--6%4%3%5%-4%5%1%2%3%

37326*--5*21121714A few times a week
2%6%4%9%4%19%--8%1%3%1%2%3%2%10%4%

226-4---241--12610Once a week
1%2%6%-2%---3%6%2%--1%5%8%3%

112519--15231713218A few times a month
1%9%p5%4%6%--2%7%4%5%2%8%3%7%3%5%

354-10*-2--4-221312Once a month
2%4%4%-6%14%-7%--6%-2%4%3%4%3%

7105210*-15324735222Less often than once
5%8%5%12%6%20%-3%8%6%3%7%9%6%13%2%6%a month

114887315122113224846474663412553275Never
82%70%76%75%73%46%100%82%71%81%76%90%75%78%68%71%76%
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Absolutes/col percents
Table 115
Q.14 How often, if at all, do you visit the following to get your news online  (please include websites and apps)?
The Scotsman
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEasternlandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(u)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

10044--------3407258101109875671414639163177340Unweighted base

134*56*-**-**-**-**-**-**-**-**36277*90*97*98*83*55*70*56*50*48**177185362Weighted base

3519--------83181823247101629139275583NET: Ever
26%33%--------23%23%20%23%25%8%18%22%i51%egh25%i20%16%30%b23%

i

135--------34910106455126282534NET: At least once a
10%10%--------9%11%11%10%6%5%9%8%22%i12%4%5%14%b9%week

1---------75-1122-21--77Every day
1%---------2%7%-1%1%3%4%-3%2%--4%b2%

93--------18475222454131518A few times a week
6%6%--------5%5%8%5%2%2%4%6%8%8%3%2%8%b5%

32--------9-343-1161*649Once a week
2%4%--------3%-3%4%3%-1%2%11%i3%1%3%2%3%

104--------19555412493*61319A few times a month
7%7%--------5%6%6%5%4%1%3%6%17%i6%1%3%7%5%

34--------921421-2-33549Once a month
2%8%--------2%2%1%4%2%1%-2%-6%7%3%2%2%

95--------213231313571481321Less often than once
7%9%--------6%3%3%4%13%k1%6%7%13%i1%9%5%7%6%a month

9938--------27959727474764654273738149129279Never
74%67%--------77%77%80%77%75%92%efg82%f78%f49%75%f80%84%a70%77%
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Absolutes/col percents
Table 116
Q.14 How often, if at all, do you visit the following to get your news online  (please include websites and apps)?
The Daily Record
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

143112852415149316650625079563855340Unweighted base

139126*97*20**1672**13**27**67*58*62*51**84*53*37**74*362Weighted base

1744223461*123815621972583NET: Ever
12%35%p23%16%28%54%3%3%35%g13%24%11%25%18%18%34%23%

9188*181--95845311334NET: At least once a
6%14%8%1%11%40%--14%9%12%8%6%5%1%18%9%week

421-5*--2-3*-1127Every day
3%1%1%-3%20%--3%-5%1%-1%1%3%2%

495*8---452452-418A few times a week
3%7%5%1%5%---6%9%4%8%6%4%-6%5%

172-5*--4-2--*-79Once a week
*6%p2%-3%19%--6%-4%--1%-9%d3%

2133*9---9-41523419A few times a month
2%11%p4%2%6%---14%g-7%1%6%4%8%6%5%

12617*--*---42*39Once a month
1%1%6%3%4%14%--1%---4%4%1%3%2%

5125211-*14331723521Less often than once
3%9%5%10%7%-3%3%6%5%5%2%9%5%7%7%6%a month

122827517120113264450484663433149279Never
88%o65%77%84%72%46%97%97%65%87%h76%89%75%82%82%66%77%
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Absolutes/col percents
Table 116
Q.14 How often, if at all, do you visit the following to get your news online  (please include websites and apps)?
The Daily Record
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

46114210319414311443981361161134158218227335379357205202146155955665931159Conservative
27%26%29%n34%npt27%n28%n22%35%npt38%nop32%nt26%n25%n16%23%26%30%m35%klm41%def34%def28%df22%23%20%28%30%29%

vtuvxghg

5031798710719010864929511415866672792583192921781432142342111675785701148Labour
29%33%24%19%36%nru27%nw32%nw33%nwx26%nw32%nw36%nru41%nru19%29%29%29%27%20%24%30%hi35%hi31%hi35%hi28%29%29%

wxwxwx

944642372934121328192452738537999684346414823128141269Liberal Democrat
5%9%B12%opqs7%6%8%o6%4%8%5%6%3%7%4%6%7%m9%lm8%7%6%6%7%5%6%7%7%

vw

2124950109476126505752622313180162108100170105110764942242309551UKIP
12%9%14%n19%nv9%n15%nv13%n18%nv16%nv14%n14%nv15%n4%19%jk19%jk10%9%19%def18%def15%de11%e7%9%12%16%b14%

110363836252379922211625033695715222550554213573208The Green Party
6%7%11%nprs6%nr5%n6%nr4%n3%n2%6%nr5%n10%nprs1%5%4%6%5%2%4%i3%i7%ghi8%ghi9%ghi7%a4%5%

tuvtv

8437451-2213-6-16752505649363447323127101107208Another party
5%7%1%1%*-11%opqr*1%-1%u-46%opqr5%6%5%5%4%6%7%5%5%6%5%5%5%

suvwxstuvwx

20136335667522114293747102011178119773735587910967247138385Did not vote
12%A7%9%10%s13%ns13%ns10%s5%8%10%s11%ns6%6%12%j9%11%j7%4%6%8%i12%hi16%ghi14%ghi12%a7%10%

4712620211064429-827142920141015181815523890Rather not say
3%2%2%3%oqr4%oqr2%3%1%1%1%2%-2%3%2%3%2%2%2%2%3%3%3%3%2%2%
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Absolutes/col percents
Table 117
Q.15 At this year's General Election in May, many people didn't vote. Can you remember, did you vote in that election, or did you not vote?
Which party did you vote for in the General Election in May 2015?
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

562348249------1159321362102162812861159Conservative
38%no25%22%------100%hijk8%24%f23%f26%f59%acd34%cde29%

lmeff

321449378-----1148-149149294236572621148Labour
22%32%p33%p-----100%gijk-36%bce27%b32%b28%b12%32%b29%

lm

1118870----269--273280592843269Liberal Democrat
8%6%6%----100%ghjk--7%6%9%a7%6%5%7%

lm

27518690---551---63118139805892551UKIP
19%no13%n8%---100%ghik---15%c21%abc15%ac10%12%11%14%

lmdf

377497--208----57306427723208The Green Party
2%5%p8%op--100%ghij----14%abcd5%ab7%abc3%2%3%5%

lme

707959-208-----442957251736208Another party
5%6%5%-100%ghij-----11%abcd5%6%c3%3%4%5%

kme

72137176385------3257581412471385Did not vote
5%10%p15%op100%ghi------8%10%bd6%17%abde5%9%10%

jklf

243333-------57114811890Rather not say
2%2%3%-------1%1%1%6%abde*2%b2%

f
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Absolutes/col percents
Table 117
Q.15 At this year's General Election in May, many people didn't vote. Can you remember, did you vote in that election, or did you not vote?
Which party did you vote for in the General Election in May 2015?
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

4301156295161584444788389457419320020423411678133181189134483348831Optimists
25%21%17%17%31%npq15%22%16%22%u23%u20%28%suw20%20%23%18%22%13%13%19%hi27%ghi28%ghi28%ghi24%a18%21%

rstuwxx

15445426644512351534052143769591392071979672343638174299473Business Advocates
9%8%12%12%8%13%11%18%nop15%v11%12%9%10%7%7%12%lm19%klm23%def16%def10%ef5%5%8%8%15%b12%

qvwxghg

400122811301188033546969118285321417228116511588143176192118458374832Apathetic Disengaged
23%23%22%n23%n23%n20%16%19%19%19%27%noq18%15%22%j20%25%jl15%13%15%20%hi26%ghi28%ghi25%hi22%a19%21%

rt

379146811259793556677101954084193217269236168140181135156134526388914Mistrustful Regulators
22%27%22%22%19%23%27%v24%21%28%v22%25%23%20%25%24%22%19%23%25%fi20%23%28%fi26%a20%23%

177595597567227365145482051167126127137185122102704931235323558Disillusioned Critics
10%11%15%17%pv11%18%pv13%13%14%12%11%13%14%17%jk14%11%13%21%def20%def14%de10%7%6%11%16%b14%

gg

1725141504747192935254113621201019396947386805422172237410Dissenting
10%9%11%9%9%12%10%10%10%7%9%8%17%opqr13%jk12%8%9%11%d12%de12%de12%d8%5%8%12%b10%Interventionists

stvw

Page 321

Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 118
Segments
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Absolutes/col percents
Table 118
Segments
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus

Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

1943143247136239243262286-----831831Optimists
13%23%p28%op18%17%11%17%16%23%ijk25%ijk-----100%bcde21%

mf

2931067424177582857281----473-473Business Advocates
20%no8%6%6%8%4%11%hk10%hk5%24%hijk----100%acde-12%

lmf

20332031014125278059236216---832--832Apathetic Disengaged
14%23%p27%p37%ghi12%13%15%22%jkl21%jkl19%---100%abde--21%

jklf

30831629058576413980294210--914---914Mistrustful Regulators
21%23%25%p15%28%gm31%gm25%gm30%gm26%gm18%--100%abce---23%

f

3061727957293011832149136-558----558Disillusioned Critics
21%no12%n7%15%14%14%21%ghi12%13%12%-100%abcd----14%

mf

16816577324457632714932410-----410Dissenting
11%n12%n7%8%g21%ghij28%ghi11%g10%g13%gm3%100%abcd-----10%Interventionists

mjme



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

8952261562752361988515119617723774185467441470590529309383347253148-19691969Male
52%A42%43%49%45%49%42%54%tx54%tvx49%54%tvx46%51%49%k50%k42%55%km60%def52%de53%de51%de37%31%-100%b49%

gh

817312206288286204116130166185205871774884346444843462883333294233302049-2049Female
48%58%B57%prs51%55%pr51%58%prs46%46%51%46%54%49%51%j50%58%jlm45%40%48%i47%i49%i63%fgh69%fgh100%a-51%

ii
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Table 119
Gender
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

838730401138107733091415705932373233883742993481969Male
57%no52%n35%36%51%km35%56%hkm52%km50%km51%km58%acd58%acd42%45%63%acd42%49%

6346627532471011352421285785661722355264581744832049Female
43%48%p65%op64%ghi49%65%ghi44%48%50%j49%42%42%58%bef55%bef37%58%bef51%

jljl
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Absolutes/col percents
Table 119
Gender
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

2445844678342182938444519488991168130-----47733014847718-24
14%11%12%12%16%pt10%9%10%11%12%10%12%13%9%10%15%lm12%-----100%efgh16%a8%12%

i

4531165678136693541565862365096169232180----676-42325367625-34
26%22%16%14%26%npq17%17%15%16%16%14%22%npw14%10%19%m21%jm17%m----100%dfgh-21%a13%17%

rstuwxi

4031336587786039556065872556151163208154---676--32934767635-44
24%25%18%16%15%15%19%20%16%18%20%16%15%16%19%j19%j14%---100%degh--16%18%17%

i

3991506390897742534774852770194187175160--716---33338371645-54
23%28%17%16%17%19%21%r19%13%20%r19%r17%19%20%jk21%jk16%15%--100%defh---16%19%b18%

i

183795598585335305957702755149109152187-597----28830959755-64
11%15%15%17%sv11%13%17%11%16%16%16%17%15%16%12%14%17%kl-100%defg----14%16%15%

i

3037914278101337310164942783275156179264875-----34652987565+
2%1%22%v25%qtv15%25%qtv16%26%qtv28%oqt18%21%v17%23%v29%kl18%16%25%kl100%def-----17%27%b22%

vgh

39.3941.40B47.28v49.14o42.4048.72v47.41v48.61v49.44o46.72v48.09v45.3247.95v51.12j46.12k44.0148.52k70.61d59.92d49.72d39.72d29.55d21.6144.3150.55b47.36Average age
vvkllefghefgefe
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Absolutes/col percents
Table 120
Age
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

--47767274242231679522311341183813447718-24
--41%op17%gij13%20%gij8%8%15%gij8%5%5%15%bef14%bef8%16%bef12%

--6761093155494821115554491561923618967625-34
--59%op28%ghi15%j27%ghj9%18%j18%gj13%j13%b9%17%be23%bde8%23%bdef17%

jllf

-676-793250764123414680701351763418167635-44
-49%np-21%gj16%24%gj14%15%20%gj13%19%be13%b15%b21%bde7%22%bde17%

-716-58472511046214202861021811437213371645-54
-51%np-15%23%k12%20%k17%19%17%21%18%20%17%15%16%18%

597--353422105431432057312214088967859755-64
41%no--9%16%m11%19%hkm16%m12%18%hm18%ac22%acd15%ac11%20%acd9%15%

875--373615170681783579418516811519711687565+
59%no--10%18%km7%31%hklm25%hkm16%km31%hkl23%ac33%acd18%ac14%42%acd14%22%

mfef

66.28no44.86n26.2739.6146.45k38.5352.87h49.14h44.46k51.89h49.84a54.39a46.30a42.7856.30a42.1147.36Average age
miklmkmmiklmcdcdfccdf
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Absolutes/col percents
Table 120
Age
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

438210841711501134560111831233698---10742641871601541801304845901074AB
26%39%B23%30%qsx29%28%23%21%31%s23%28%23%27%---100%klm30%fg31%fg22%23%27%27%24%30%b27%

527202120137178100658282961104797--1114-1791521752082321686444701114C1
31%38%B33%pru24%34%pru25%33%rw29%23%27%25%29%27%--100%jlm-20%25%i24%31%gi34%ghi35%ghi31%a24%28%

ww

47580651189496386667119903390-875--15610918716316991434441875C2
28%A15%18%21%18%24%19%23%18%33%opr20%21%25%-100%jkm--18%18%26%dhi24%hi25%hi19%21%22%22%

stuvwx

2724692138100945273102631194477955---2751491941519689488467955DE
16%A9%25%q24%q19%23%26%q26%q28%qv17%27%qv27%q21%100%jkl---31%defh25%de27%de22%e14%19%24%24%24%

96641220530732821211114219317923383195--11141074443338335362412298112710612188NET: ABC1
56%77%B57%55%63%nop53%55%51%53%50%53%52%54%--100%lm100%lm51%57%gi47%53%g61%fgi62%fgi55%54%54%

qrsuw

7471261572551941909013916918220977167955875--4322583813152651799219081830NET: C2DE
44%A23%43%45%v37%47%v45%49%v47%v50%v47%v48%v46%v100%jk100%jk--49%deh43%53%def47%de39%38%45%46%46%

h
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Table 121
Social Grade
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

45131431077495710099292379961372361652072341074AB
31%o23%27%o20%24%27%j18%37%hjl25%j33%hjl23%25%26%c20%44%acd28%c27%

mmef

331383400119566910879319335931272692811392041114C1
22%28%p35%op31%j27%33%j20%29%j28%j29%j23%23%29%ef34%aef29%e25%28%

2653502607850331625325822710112621717259200875C2
18%25%p23%p20%24%16%29%ghi20%22%20%25%b23%b24%b21%b12%24%b22%

km

42534618411152501803827921812016719321469193955DE
29%no25%n16%29%gi25%i24%i33%ghi14%24%gi19%29%bd30%abd21%b26%b15%23%b24%

7826977101961051262091776117141892655054473454382188NET: ABC1
53%50%62%op51%j51%j60%j38%66%hjl53%j62%hjl46%47%55%ef54%f73%acd53%54%

mmef

69069644418910283342915374452212934093861283931830NET: C2DE
47%n50%n38%49%gi49%gi40%62%ghi34%47%gi38%54%bcd53%bd45%b46%b27%47%b46%

klm

Page 328

Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 121
Social Grade
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

13456----------36277909798835570565048177185362Scotland
8%10%----------100%opqr8%10%9%9%10%9%10%8%7%10%9%9%9%

stuvwx

6621---------161-443347362727272536198774161North East
4%4%---------100%npqr-5%4%4%3%3%4%4%4%5%4%4%4%4%

stuvwx

17367--------442--11990110123947085876245205237442North West
10%12%--------100%noqr--12%10%10%11%11%12%12%13%9%9%10%12%11%

stuvwx

19334-------362---631199683645774655844185177362Yorkshire & Humberside
11%A6%-------100%nopr---7%14%jkm9%8%7%10%10%10%9%9%9%9%9%

stuvwx

13844------362----10267821111015947605638166196362West Midlands
8%8%------100%nopq----11%k8%7%10%k12%g10%7%9%8%8%8%10%9%

stuvwx

11037-----281-----73668260733053554129130151281East Midlands
6%7%-----100%nopq-----8%8%7%6%8%h5%7%8%6%6%6%8%7%

rtuvwx

9423----201------5238654533354239351811685201Wales
5%4%----100%nopq------5%4%6%4%4%6%6%6%5%4%6%4%5%

rsuvwx

16557---402-------94961001131015377606942204198402Eastern
10%11%---100%nopq-------10%11%9%10%12%9%11%9%10%9%10%10%10%

rstvwx

25974--522--------100941781507858897813683286236522London
15%14%--100%nopq--------10%11%16%lm14%m9%10%12%i12%20%fgh17%fhi14%12%13%

rstuwxi
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Absolutes/col percents
Table 122
GO Region
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

23667-563---------1381181371711429890877867288275563South East
14%12%-100%nopq---------14%13%12%16%k16%e16%e13%13%12%14%14%14%14%

rstuvx

14659362----------926512084795563655644206156362South West
8%11%100%nop----------10%7%11%jl8%9%9%9%10%8%9%10%8%9%

qrstuvw
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Absolutes/col percents
Table 122
GO Region
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

1391269720167213276758625184533774362Scotland
9%9%8%5%k80%ghij1%2%10%ghjk6%jk5%jk15%abcd9%9%6%8%9%9%

kmme

54525510-162356641132040281445161North East
4%4%5%3%-8%gilm4%l2%6%gilm4%l3%4%4%3%3%5%4%

1641711074762162241581134148951185289442North West
11%12%9%12%l3%10%l11%l9%l14%gl10%l10%9%10%14%e11%11%11%

12113910237-2252191141162545101694083362Yorkshire & Humberside
8%10%9%10%l-10%l9%l7%l10%l10%l6%8%11%f8%8%10%9%

160107952939572895136355177695378362West Midlands
11%o8%8%8%l2%4%10%kl10%kl8%l12%hklm8%9%8%8%11%9%9%

10310871141950139298293666545144281East Midlands
7%8%6%4%*5%l9%lm5%l8%lm8%lm7%7%7%7%11%acde5%7%

6880532122726126443192755332344201Wales
5%6%5%5%10%ghij3%5%4%6%4%5%5%6%4%5%5%5%

k

15413711152-236134108114477293805158402Eastern
10%10%10%13%l-11%l11%l13%l9%l10%l11%a13%a10%10%11%7%10%

13616721967125472919014347569711844161522London
9%12%p19%op17%gij*12%l8%l11%l17%gij12%l11%10%11%14%be9%19%bcde13%

llf

239178145565361093710719450971251306695563South East
16%no13%13%14%hl2%17%hl20%hl14%l9%l17%hl12%17%a14%16%a14%11%14%
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Absolutes/col percents
Table 122
GO Region
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

13412810033438504287103415581814262362South West
9%9%9%8%l2%18%ghjl9%l16%ghjl8%l9%l10%10%9%10%9%7%9%

mm
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Absolutes/col percents
Table 122
GO Region
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

110035619735737725111315020921126998219414513727797547343379387448346125511962451Yes
64%66%55%64%sx72%nop62%s56%53%58%58%61%61%60%43%59%m65%lm74%klm63%g57%53%57%66%fgh73%fgh61%61%61%

qrstuwi
x

61218216420514515188131153151173631435413623872773272543372892281317947731567No
36%34%45%vw36%v28%38%v44%v47%uvw42%v42%v39%v39%v40%v57%jkl41%jk35%j26%37%d43%de47%dei43%de34%27%39%39%39%
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Table 123
Have you taken a foreign holiday in the last 3 years?
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

8907677941901161193281906837582212845664613485712451Yes
60%o55%69%op49%56%57%60%m71%hjk59%m65%hjl54%51%62%cef55%74%cde69%cde61%

lmmff

5816263591959290223784654011882743483711252601567No
40%n45%np31%51%ghi44%gi43%i40%gi29%41%gi35%46%abd49%abd38%ab45%abd26%31%39%

j
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Absolutes/col percents
Table 123
Have you taken a foreign holiday in the last 3 years?
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

1071364225392278285144168263242287104224465548746852697438479410350237131113012612NET: Homeowners
63%68%62%v70%nsv53%71%nsv72%nsv60%73%nps67%v65%v65%v62%v49%63%m67%m79%klm80%def73%def67%def61%de52%50%64%66%65%

xxxvxghg

3301161162001351648087121113158431082862533394486102911799468846167101326Owned outright -
19%22%32%36%v26%41%noq40%nov31%33%v31%36%v27%30%30%29%30%42%klm70%def49%def25%def14%10%18%e30%36%b33%without mortgage

svxghg

741247109191143120648114212912961117180295407404881473003162821536955911286Owned with a mortgage
43%46%30%34%27%30%32%29%39%psu36%v29%38%v32%19%34%m37%m38%m10%25%i42%dhi47%dhi42%dhi32%hi34%a30%32%or loan

vx

6191721311662401105511296115145551364793203562051751572342613172177106501360NET: Renters
36%32%36%ru29%46%opq27%27%40%rtu26%32%33%34%38%rtu50%jkl37%j32%j19%20%26%i33%hi39%hi47%fgh45%ghi35%33%34%

rtuwxwwi

2185338609144205839605428702601491015391871111129567267295562Rented from the council
13%10%10%11%17%rtu11%10%21%prt11%17%rwx12%18%rwx19%prt27%jkl17%jk9%j5%10%15%i16%i17%i14%14%13%15%14%

wxuwxuwx

103322443482013162210381025117546534473754454741137132269Rented from a housing
6%6%7%q8%q9%q5%6%6%6%3%9%q6%7%q12%jkl6%j6%j3%5%6%7%7%7%9%7%7%7%association

2978769631004623383544531740103117190118373369104176109306223529Rented from someone
17%16%19%nop11%19%nop11%11%14%10%12%12%10%11%11%13%17%jm11%4%6%10%hi15%ghi26%fgh23%fgh15%a11%13%else

qrtuwqrtuwii

23265571135101211611172235924281846Rent free
1%*2%1%1%2%1%*1%1%2%1%*1%1%1%2%***1%1%i5%efgh1%1%1%

i
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Table 124
Tenure
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

11358895871811181183541986779112463755844964005102612NET: Homeowners
77%no64%n51%47%57%56%64%m74%hjk59%m79%hjk60%67%cf64%60%85%acd61%65%

lmlmef

9002731526354462161042845231152142742282732231326Owned outright -
61%no20%n13%16%26%m22%39%hkl39%hkl25%m45%hkl28%38%acd30%27%58%acd27%33%without mortgage

mmmfef

2356164351186372138943933891311623112681272871286Owned with a mortgage
16%44%np38%p31%30%34%j25%35%j34%j34%j32%29%34%b32%27%35%b32%or loan

332495533197878719467458236156176323325713101360NET: Renters
23%36%p46%op51%ghi42%gi42%gi35%gi25%40%gi20%38%b32%b35%b39%be15%37%b34%

j

1782241617548311031719778648211014617144562Rented from the council
12%16%p14%19%gi23%gi15%gi19%gi6%17%gi7%16%b15%b12%b18%bd4%17%bd14%

8398883711143889658314362591857269Rented from a housing
6%7%8%10%gi6%7%7%3%8%gi5%8%b8%b7%7%b4%7%7%association

711732848527425442165100615215112136108529Rented from someone
5%12%p25%op22%ghj13%20%gj10%16%gj14%gj9%15%be9%17%be15%be8%13%b13%else

l

48338342413128671111246Rent free
*1%3%op2%j1%2%*1%1%1%2%b1%1%1%*1%1%
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Table 124
Tenure
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

14-54272*245-2139561446134132033No formal education
1%-1%1%*2%1%*1%1%1%-1%1%k1%*1%2%f1%1%**1%1%1%1%

13--4222111438141131713567151429Primary
1%--1%*1%1%***1%2%x2%rx1%jk1%jk**1%**1%1%1%1%1%1%

83022120229819923810616516519623188155656534529324502328453351234175102310202044Secondary school, high
48%A41%56%nrv53%nv38%59%nrv53%v58%nrv46%54%nv52%nv54%nv43%69%jkl61%jk47%j30%57%de55%de63%def52%de35%37%50%52%51%school, NVQ levels 1 to

hi3, etc.

5731791051831581076392129117138501281922133914732761961742212731296356351270University degree or
33%33%29%33%30%27%32%33%36%u32%31%31%35%u20%24%35%lm44%klm32%g33%g24%33%g40%dfg27%31%32%32%equivalent professional

hiqualification, NVQ
level 4, etc.

2321294148122351918403342174336681122415759679114241264193456Higher university
14%24%B11%9%23%nopq9%9%6%11%9%9%10%12%s4%8%m10%m22%klm7%10%i9%13%i21%dfg9%13%a10%11%degree, doctorate, MBA,

rstuwxhiNVQ level 5, etc.

213719286731641231621176122--31101077744121Still in full time
1%*2%3%5%qsux1%4%1%4%qsu1%3%2%4%q2%2%5%jlm2%--**1%fhi22%efgh4%a2%3%education

i

*2-31-*12-2*2353*532-*26511Don't know
**-**-**1%-****1%**1%**-*****

29323107127610-8191910613596912163955Prefer not to answer
2%1%1%*2%2%1%1%2%2%2%w-2%2%j2%j1%1%2%1%1%1%1%3%1%2%b1%
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What is the highest educational level that you have achieved to date?
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

19775127-31327358733No formal education
1%1%1%1%h*1%1%h-*1%h1%1%*1%2%d1%1%

881332-10-6923392929Primary
1%1%1%1%1%-2%h-1%1%1%1%*1%*1%1%

830804409213104663611075725821793184704402204172044Secondary school, high
56%n58%n35%55%ik50%k32%65%ghi40%50%ik50%ik44%57%abf51%f53%f46%50%51%school, NVQ levels 1 to

klm3, etc.

47239540210067901151013653991521593102451712321270University degree or
32%28%35%o26%32%j43%hjm21%38%jm32%j34%jm37%ace29%34%a29%36%ace28%32%equivalent professional

qualification, NVQ
level 4, etc.

11615818241203746491401176440917954127456Higher university
8%11%p16%op11%10%18%gj8%18%ghjl12%j10%16%cde7%10%10%11%e15%cde11%degree, doctorate, MBA,

mNVQ level 5, etc.

-41172161166472371028321431121Still in full time
-*10%op5%gj3%5%gj1%2%4%gj2%2%2%3%4%3%4%3%education

722*2-21*421421111Don't know
1%***1%h-*1%*********

1815212734415122195184755Prefer not to answer
1%1%2%*3%gjm2%1%2%1%1%*3%abdf1%2%df1%1%1%
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What is the highest educational level that you have achieved to date?
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

1590509321505482365182250313335409146327888799997950759566678657628347194016953635Yes - responsible for
93%95%89%90%92%r91%90%89%86%93%r92%r91%90%93%jk91%90%88%87%d95%di95%di97%dei93%di73%95%a86%90%half or more of the

items bought

122294157413719314926331435677611712411631381949131109274383No - not responsible
7%5%11%10%8%9%10%11%14%pqv7%8%9%10%7%9%10%m12%m13%efg5%5%3%7%f27%efgh5%14%b10%for most of the items

hibought
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Thinking about your household's food and grocery shopping, are you personally responsible for selecting half or more of the items to be bought
from supermarkets and food shops?
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

13251335974358194180501237105710233744878317674047733635Yes - responsible for
90%n96%np84%93%gk93%87%91%88%92%gk88%91%b87%91%b92%be85%93%be90%half or more of the

items bought

14657179271428503191136367184666959383No - not responsible
10%o4%16%op7%7%13%hm9%12%8%12%hm9%13%ac9%8%15%acdf7%10%for most of the items

bought
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Thinking about your household's food and grocery shopping, are you personally responsible for selecting half or more of the items to be bought
from supermarkets and food shops?
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

348105678619854345465671173269340119255129128101168179154114476368844No cars in the
20%20%18%15%38%nop14%17%19%18%19%27%nqr20%19%36%jkl14%23%jl12%15%17%23%hi27%hi23%hi24%hi23%a19%21%household

qrstuwtuwx
x

1364432295477324347166227297294325129292614756859945747496548497522363157316013174NET: Any
80%80%82%pv85%pv62%86%pv83%pv81%v82%pv81%pv73%v80%v81%pv64%86%km77%m88%km85%def83%def77%73%77%76%77%81%b79%

gg

66220115023119118287123157159186731493964194424314892832692582929678790116881
39%37%42%41%37%45%v44%44%44%44%42%45%41%41%48%jkm40%40%56%def47%dfg38%d38%d43%d20%38%46%b42%

gh

525168103186108116608111899108499717426530937721816220620518415058154411252
31%31%28%v33%pv21%29%v30%v29%v33%pv27%24%31%v27%18%30%m28%m35%km25%27%29%30%i27%31%i28%28%28%

17764426125502023213631747447210813839517334471182061563623+
10%12%12%opr11%orv5%12%oprv10%v8%6%10%v7%4%13%oprv5%8%m10%m13%klm4%8%fi10%fi5%7%25%efgh10%8%9%

vi
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Table 127
How many cars are there in your household?
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

22934726812641651094727216110711718722251160844No cars in the
16%25%p23%p33%ghi20%31%gij20%g17%24%g14%26%abd21%b20%b27%abd11%19%b21%household

jlle

124310468862591661434422228769983024407276114226713174NET: Any
84%no75%77%67%80%km69%80%km83%km76%m86%hjk74%79%c80%cf73%89%acd81%cf79%

mef

773527388139896024611151049717827236632619535216881
53%no38%34%36%43%k29%45%km41%k44%km43%k43%49%abc40%39%41%42%42%

d

380411334914939148793103859514124323117424111252
26%29%29%24%24%19%27%29%k27%33%hjk23%25%27%28%37%acd29%28%

lmef

9010716529284548315711630271185454783623+
6%8%14%op8%14%h21%ghi9%h12%h5%10%h7%5%13%cef6%11%ce9%e9%

jm
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Table 127
How many cars are there in your household?
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

15274693425233753811932613353374161533458707991004988858582676587566394185218103662White
89%87%95%v93%v72%95%v96%v93%v93%v93%v94%v95%v96%v91%91%90%92%98%def97%def94%def87%84%82%90%92%91%

gg

156631328134195172420246870629570111031789968173125298NET: Non-white
9%12%3%5%26%nopq5%3%6%n7%n5%5%n4%2%7%7%9%7%1%2%4%hi12%ghi15%ghi14%ghi8%a6%7%

rstuwx

32741018113*5613138171417671614262652Mixed
2%1%1%2%r3%nrtu**1%*1%1%1%1%1%1%2%1%*1%i1%i1%i2%i3%gi1%1%1%

763259771123176633264334376183254416971141Asian
4%6%1%2%15%nopq3%1%1%5%npst2%1%2%1%3%5%3%3%1%*1%5%ghi8%ghi9%fghi3%4%4%

rstuwxwx

311726295*94772221834115110311511561773Black
2%3%1%1%6%npqr1%*3%ntx1%2%1%1%*2%1%3%jl1%1%*1%h5%ghi2%hi2%hi3%a1%2%

tuwx

8511621-2-4-15345--329312516Chinese
*1%**1%**-*-1%-*****--**1%hi1%1%**

101213112122--5*63--375-10515Other ethnic group
1%***1%*1%1%***--1%*1%*--*1%hi1%i-***

296711132332421914141415669111215243458Prefer not to answer
2%1%2%2%3%p1%1%1%1%1%*1%2%2%2%1%1%1%1%1%2%2%3%hi1%2%1%
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To which of the following ethnic groups do you consider you belong?
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

1439126395933720019552825298410943795258687414536953662White
98%no91%n83%88%96%hm94%h96%hm94%hm86%94%hm93%a94%ac95%ac89%a96%ac84%91%

2111016744191512150581818427316131298NET: Non-white
1%8%p14%op11%gij*4%l3%5%l13%gijk5%l4%3%5%9%bdef3%16%bcde7%

kllf

814308-4852038810841552Mixed
1%1%3%op2%g-2%g2%g2%g2%g*2%1%1%1%1%2%1%

7409416-1347937751140671141Asian
*3%p8%op4%jkl-1%*1%7%gijk3%jl2%1%1%5%bdef1%9%bcde4%

lf

6412614-2214283-131263873Black
*3%p2%p4%gijl-1%**4%gijl1%1%-1%e1%e1%e5%bcde2%

f

-5111111-58-345-416Chinese
-*p1%p****-*1%-**1%-1%*

-1054-11243-238-215Other ethnic group
-1%p*p1%-**1%**-**1%-**

1120274748414612154193558Prefer not to answer
1%1%2%p1%3%g2%1%1%1%1%3%abd3%abd*2%ad1%1%1%
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To which of the following ethnic groups do you consider you belong?
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

77826015829724121011114620219425492194503462568565624381382327256129108010192099Christian
45%48%44%53%x46%52%55%x52%56%vx54%x58%vx57%vx54%x53%53%51%53%71%def64%def53%de48%de38%d27%53%52%52%

ghg

135511226104247929192051562687468311339547163145126272NET: Other
8%9%3%5%20%nopq6%4%3%8%sx5%4%3%4%6%8%7%6%4%2%5%h8%hi10%ghi13%fgh7%6%7%

rstuwxi

4023-5338-313772422212217215242426414081Muslim
2%4%-1%6%nopq2%x-1%4%ntwx2%x2%x1%1%2%2%2%2%**1%4%ghi4%ghi5%ghi2%2%2%

stuwx

24727212*12-1--317511--46188221537Hindu
1%1%1%1%4%nopq1%***-*--*2%km*1%--1%1%i3%ghi2%hi1%1%1%

rstuwx

1661721311*-2-3771691246288211939Jewish
1%1%*1%4%nopq1%1%**-*-1%1%1%1%1%1%1%1%*1%2%1%1%1%

rstuwx

72--6---22----712--12351910Sikh
**--1%w---1%*----1%m**--***1%hi**b*

2121-15431134*4798114311684181735Buddhist
1%**-3%rswx1%2%w**1%1%w*1%w1%1%1%1%*1%2%i1%1%1%1%1%1%

2711988822118635229221714513151012432769Other
2%2%2%1%1%2%1%1%3%2%1%2%1%2%1%2%2%2%1%2%2%1%2%2%1%2%

74821917922415716581119127145156601493703284484162071962852763262717907721562None
44%41%49%opq40%v30%41%v40%v42%v35%40%v35%38%41%v39%37%40%39%24%33%i40%hi41%hi48%fgh57%efg39%39%39%

rvwihi

5181316203173412331916242613610192315335286Prefer not to say
3%1%4%ru3%4%nrtu1%*3%1%1%3%2%1%2%2%2%2%1%1%1%3%3%hi3%2%3%2%
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To which of the following religious groups do you consider yourself to be a member of?
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

1005709385158105543211255667241672804624102964832099Christian
68%no51%n33%41%k51%k26%58%hik47%k49%km62%hik41%50%f50%f49%f63%cde58%cde52%

mlmff

449413430819192211458322349631985272NET: Other
3%7%p12%op8%j4%9%j3%8%j10%gjl5%8%be4%5%8%be4%10%bde7%

3285010-32352128481933981Muslim
*2%p4%op3%j-1%*1%4%gijl1%2%1%1%2%e1%5%bcde2%

f

-10273-1*21712112812437Hindu
-1%p2%op1%-**1%2%j1%***1%*3%bcde1%

f

16816313141116264137639Jewish
1%1%1%1%*1%*1%1%1%j1%1%*2%2%1%1%

-28-----82-1-7-210Sikh
-*1%p-----1%*-*-1%d-**

71712544441221121352235Buddhist
*1%1%1%g2%g2%g1%2%g1%g*3%abce*1%a1%**1%

19292293812815141010221061269Other
1%2%2%2%2%4%gh2%3%1%1%3%2%2%1%1%1%2%

403561598193921312071194373602022433943241502491562None
27%40%p52%op50%ghj44%g63%ghi37%g44%g38%g31%49%abc44%ab43%ab39%ab32%30%39%

jlm
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Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

19293743553321781193581486Prefer not to say
1%2%3%p1%1%2%1%1%3%j1%2%2%1%4%abde2%2%2%
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

1364440287439514271108192303276372126242760664888817608431575554581379157715523129NET: Urban
80%82%79%nst78%nst98%nop67%t54%68%t84%nqs76%ntu84%nqs78%ntu67%t80%76%80%76%70%72%80%hi82%hi86%dgh79%hi77%79%78%

uuqrstuwtutuwi
x

7452501381804451194693143136171511333843254974482742052883153462257998551654Urban - Population over
43%47%38%tu32%t85%nop30%23%33%t40%tuw38%t39%tu32%37%t40%37%45%l42%31%34%40%i47%ghi51%ghi47%hi39%43%b41%10,000

qrstuw
x

619190149259691526299160140201751083763393923683342262872392351547786971475Town and Fringe
36%35%41%ntv46%nst13%38%v31%v35%v44%nst39%v45%nst46%nst30%v39%j39%35%34%38%38%40%d35%35%32%38%35%37%

uvvvv

349987512381319389598670351201942112262582661651411229599472417889NET: Rural
20%18%21%v22%pv2%33%opqr46%nop32%prv16%v24%prv16%v22%v33%opq20%24%20%24%30%def28%def20%e18%14%21%e23%21%22%

vwxqrsuvwwxrvwxgg
x

30681591138115798449836735821721831932242371331191119280402370772Village
18%15%16%v20%rv2%29%prvw39%nop30%prv14%v23%prv15%v22%rv23%prv18%21%17%21%27%def22%efg17%16%14%17%20%19%19%

xqruvwxwxg

43181611-161451033*3822283334303222114187046117Hamlet & Isolated
2%3%4%opqv2%v-4%opqv7%opqr2%v3%v1%1%*11%opqr2%3%3%3%3%e5%ef3%e2%1%4%e3%2%3%Dwelling

wsvwsuvwx

Page 348

Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 130
Which of the following best describes where you live?
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

104011309603291241634092109658583304236926903126833129NET: Urban
71%81%p83%p85%gij60%78%l74%l78%l84%gjl74%l80%b76%b76%b83%bde66%82%bde78%

l

48060357118066941791185624161852163573431543991654Urban - Population over
33%43%p49%op47%gjl32%45%jl32%44%gjl49%gjl36%45%b39%39%b41%b32%48%bcd41%10,000

e

5605263891495869230934034421452073353461582831475Town and Fringe
38%38%34%39%l28%33%42%hl35%35%38%l35%37%37%42%ab34%34%37%

4322631945684461425818330180134222143161149889NET: Rural
29%no19%17%15%40%ghi22%26%hm22%m16%26%hm20%24%ac24%ac17%34%acd18%22%

jkmef

3702301725262371205216426564113189135144128772Village
25%no17%15%14%30%hik18%22%hm19%14%23%hm16%20%21%a16%30%acd15%19%

mef

6233224218226193616223481721117Hamlet & Isolated
4%no2%2%1%10%ghij4%m4%hm2%2%3%4%c4%c4%c1%4%c2%c3%Dwelling

m
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Which of the following best describes where you live?
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

17125382043033332211171471822272408719031855572964833262548536569302112911212250NET: Working
100%100%57%54%64%npr55%58%52%50%63%npr54%54%53%33%63%m65%jm60%m4%44%i77%dhi79%dhi84%dgh63%hi55%57%56%

suwswi

13444241482432661729711114118519269144227432581528181844304294692387819861768Working full time -
78%79%41%43%51%nrs43%48%40%39%51%nrs43%43%40%24%49%m52%m49%m2%31%i60%dhi63%dhi69%dgh50%hi38%50%b44%working 30 hours per

wxxiweek or more

368114566067491935414348174691123148120157811810710065347135482Working part time -
22%21%16%11%13%12%10%13%11%12%11%11%13%10%14%m13%m11%2%13%i17%i16%i15%i14%i17%a7%12%working between 8 and

29 hours per week

--15726018918184135180134202741716363203854268423351681401081759208481768NET: Not working
--43%46%qv36%45%v42%48%qv50%qv37%46%qv46%47%qv67%jkl37%35%40%k96%def56%def23%e21%16%37%efg45%43%44%

ghg

--1223241071311523516115111410317454124217080150Not working but seeking
--3%4%q5%q3%4%5%q3%1%5%q3%4%q12%jkl1%1%1%*3%i6%hi6%hi4%i4%i3%4%4%work or temporarily

unemployed or sick

--2133401617152919221232112298728131352624140152105256Not working and not
--6%6%8%4%8%5%8%5%5%7%9%u12%jkl3%8%jl3%*5%i5%i4%i4%i29%efgh7%a5%6%seeking work/ student

i

--3449344520244127441230260532522310472---217142359Retired on a state
--9%9%6%11%v10%9%11%v8%10%8%8%27%jkl6%jk2%2%35%defg8%def*---11%a7%9%pension only

hg

--6811668742564805782337256138219326524203112--254486740Retired with a private
--19%21%tv13%18%13%23%tv22%tv16%19%v20%v20%v6%16%m20%m30%klm60%def34%def2%de*--12%25%b18%pension

ghg

--2238243516181926311221939040393387472601522735262House person,
--6%7%5%9%8%6%5%7%7%8%6%10%jk10%jk4%4%*6%i10%dhi11%dhi9%di3%i11%a2%7%housewife,

househusband, etc.

Page 350

Reputation and Trust Survey
ONLINE Fieldwork: 20th-25th May 2015

Absolutes/col percents
Table 131
Which of the following best describes your current working status?
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

29510848712371211472611406826032222365255222005452250NET: Working
20%78%p75%p61%gij58%j70%ghi47%52%59%gj52%54%be42%57%be63%bef42%66%bde56%

jlf

202859707179951202071055414701761753984071544581768Working full time -
14%62%p61%p46%j46%58%ghi38%39%47%gij41%43%be31%44%be49%be33%55%bcd44%working 30 hours per

jmefweek or more

93225164582626553514113447611271164686482Working part time -
6%16%p14%p15%j12%13%10%13%12%12%11%11%14%14%10%10%12%working between 8 and

29 hours per week

117730828314887622901294665561873223893102732871768NET: Not working
80%no22%25%39%42%k30%53%hkl48%km41%k48%hkm46%ac58%acd43%a37%58%acd34%44%

mff

20864427116286472121293433529150Not working but seeking
1%6%np4%p7%ghi6%g3%5%g2%4%g2%5%b5%b4%b4%b1%3%b4%work or temporarily

unemployed or sick

326116437212221149145303270642436256Not working and not
2%4%p14%op10%gj10%gj11%gj4%5%8%gj4%7%6%8%a8%a5%4%6%seeking work/ student

3572-22187821882117568370612861359Retired on a state
24%no*-6%9%4%15%ghik7%7%10%hkm14%abc15%abc8%7%6%7%9%pension only

mdd

72613-22271912674161308631471518420491740Retired with a private
49%no1%n-6%13%m9%23%hklm28%hkl14%m27%hkl15%c26%acd17%ac10%43%acd11%18%pension

mmfef
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

4114675409833178565163165671370262House person,
3%10%np6%p10%gjkl5%4%6%6%7%6%4%6%b7%b8%bf3%8%bf7%housewife,

househusband, etc.
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

13364261692572181539312216116620277144246349618549221955004084282098838791762Unweighted base

1712538204303333221117*147*18222724087*190*31855572964833**262548536569302112911212250Weighted base

-5385967745723374434672156468020221037915013311658312226538NET: Public Sector
-100%B29%q22%22%26%q19%25%24%15%28%q24%30%q14%14%28%lm32%lm9%30%de27%e25%20%19%28%a20%24%

-4043662-25346-2201814121454221840Central government
-7%B2%1%2%3%2%-1%2%1%5%sw3%-*3%lm3%lm2%2%2%3%1%1%2%2%2%including all

administrative
departments and central
government agencies
such as the Bank of
England

-101-6---11--21-36---2364610HM Forces
-2%B*-2%---1%*--1%*-*1%---**2%g*1%*

-12110201913211771921214205038-17412917188536121National Health Service
-23%B5%7%6%6%2%8%4%3%8%2%6%4%4%7%6%-6%7%e5%3%6%8%a3%5%

-4911258326*22812252016196143301949Universities and
-9%B5%pqw1%2%3%3%1%3%*1%3%4%q**3%lm3%lm2%2%3%f1%2%1%3%2%2%Academies funded by

government

-2--1---1------11---1-1-22Courts service
-*--*---1%------**---*-*-**

-5985597281518492322171618152302959Local government
-11%B4%2%2%4%6%q2%4%q*2%1%4%1%2%3%3%4%3%3%3%3%1%3%3%3%administration

-72113----1---331--143-447Police service
-1%B1%**1%----*---1%**--*1%*-***

-20241--1-4711-3116-13854101020Public sector housing
-4%B1%1%*--*-2%3%v1%*-1%1%1%-**1%1%1%1%1%1%
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1712538204303333221117*147*18222724087*190*31855572964833**262548536569302112911212250Weighted base

-9114111387106413-5363350-161922259662591Teaching employed by
-17%B7%4%4%4%6%7%o3%2%5%-2%1%1%4%lm8%lm-6%4%4%4%3%6%a2%4%local education

authority including
voluntary aided schools
and foundation schools

-2731441542121131112-31156112627Public corporations
-5%B1%*1%2%1%3%w2%1%*2%1%4%jk2%k**-1%2%1%1%**2%b1%such as the Royal Mail

or British Nuclear
fuels or Driving
Standards agency

-2-------1-1---11---11-112Bradford and Bingley or
-*-------1%-1%---**---**-***Northern Rock Building

societies

-109520136169101681510233343-25282521106050109Other public sector
-20%B2%7%t4%3%*4%5%4%7%t9%tx8%t3%4%4%7%-10%def5%5%4%3%5%4%5%occupation (please

specify as much detail
as possible)

1712-1462362591659411013819317366134272475527438301833994034532448178951712None of the above
100%A-71%78%78%74%81%75%76%85%npu72%76%70%86%jk86%jk72%68%91%70%73%75%80%gh81%h72%80%b76%(Private Sector)

x
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Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

217908637204931101861155564561872014264121533831762Unweighted base

2951084871237121*147*261140*6826032222365255222005452250Weighted base

822821743637364946179142515914612245115538NET: Public Sector
28%n26%n20%15%31%m25%19%33%jm26%m24%m23%25%28%23%23%21%24%

52610*51271510531265940Central government
2%2%1%*4%m1%1%5%m2%2%2%1%2%1%2%2%2%including all

administrative
departments and central
government agencies
such as the Bank of
England

-29----181--15-410HM Forces
-*1%----1%1%*--*1%-1%*

177035986179462417122833724121National Health Service
6%6%4%4%6%4%6%7%7%4%8%5%5%6%3%4%5%

72517823461510791765449Universities and
2%2%2%4%1%2%2%4%2%2%3%4%a3%a1%3%1%2%Academies funded by

government

-11------1---11-2Courts service
-**------*---*1%-*

83417-8624211653101881459Local government
3%3%2%-6%jm4%m1%3%m3%m3%m2%1%2%4%4%3%3%administration

-53----332111-327Police service
-**----2%*****-1%c**

110821---1251-47-820Public sector housing
*1%1%1%1%---2%1%*-1%1%-2%1%
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Do you work in any of the following occupations?
Base: All respondents who work

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
* small base
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

2951084871237121*147*261140*6826032222365255222005452250Weighted base

16423465115122031383320101791Teaching employed by
5%4%4%3%4%7%2%9%hjm3%5%1%3%6%f4%5%3%4%local education

authority including
voluntary aided schools
and foundation schools

3178--3731134587-227Public corporations
1%2%1%--2%3%2%2%1%2%2%2%1%-*1%such as the Royal Mail

or British Nuclear
fuels or Driving
Standards agency

-11---1-11-----22Bradford and Bingley or
-**---*-**-----**Northern Rock Building

societies

255331109712126387173119828109Other public sector
9%n5%4%4%8%i5%5%1%4%6%i3%7%6%4%4%5%5%occupation (please

specify as much detail
as possible)

21380269720184110212945034611721773794001544301712None of the above
72%74%80%op85%ghi69%75%81%i67%74%76%77%75%72%77%77%79%76%(Private Sector)

l
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Table 132
Do you work in any of the following occupations?
Base: All respondents who work

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
* small base
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

1022338269434358284129194278228320102269721528817799862541444273362385141214542866No children aged 18 or
60%63%74%oqt77%oqs69%71%64%69%77%oqs63%72%q64%74%oqt76%l60%73%l74%l99%def91%def62%ef40%54%f81%efg69%74%b71%under

tvtvghg

6521978812315410570837912411458902163232812671151250385306846074811088NET: Yes
38%37%24%22%30%rw26%35%npr30%w22%34%npr26%36%npr25%23%37%jkm25%25%1%9%i35%dhi57%deg45%dgh18%hi30%a24%27%

wxwxuwxhii

192381642603324191835179254910081682316461676419998298Yes - children aged
11%A7%4%7%p12%prx8%p12%prx7%5%10%px4%6%7%5%11%jkm7%6%*1%2%hi7%ghi25%dfgh13%fgh10%a5%7%under 5 years old

ii

29893475559452940405750343796117140140177825114017281212493Yes - children aged 5
17%17%13%10%11%11%15%14%11%16%w11%21%npr10%10%13%13%13%*1%i11%dhi37%deg21%dgh4%hi14%a11%12%to 10 years old

uvwxhii

15661272729321717203237172871935663419100127268137146283Yes - children aged 11
9%11%8%5%6%8%8%6%6%9%w8%w11%w8%7%11%jk5%6%*3%i14%dehi19%deg4%i2%7%7%7%to 15 years old

hi

1073616281720122418252371146544952832105493395106200Yes - children aged 16
6%7%4%5%3%5%6%9%nv5%7%5%5%3%5%6%4%5%1%5%dei15%defh7%dei*1%5%5%5%to 18 years old

i

393451013245108*3172416815221989313464Refused
2%A1%1%1%2%3%w1%2%1%3%2%*1%2%3%j1%1%*1%3%ehi3%hi1%i2%i1%2%2%
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Table 133
Do you have any children aged 18 or under? If so, how old are they?
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

14037167472401521654121967628763104566755623954692866No children aged 18 or
95%no51%65%o62%73%m79%hm75%hm73%m66%76%hm76%ac82%acd74%ac68%a84%acd56%71%under

ff

636353901335342130723662679196227243773531088NET: Yes
4%46%np34%p35%gjk26%20%24%27%32%gjk23%22%17%25%be29%bef16%42%bcd27%

ef

56323061177432181661527517819109298Yes - children aged
*4%p20%op16%ghi8%3%8%8%7%6%4%5%6%9%bdef4%13%bdef7%under 5 years old

jkl

83281574320284733171132443210212432159493Yes - children aged 5
1%24%np14%p11%10%14%8%12%15%gj11%11%e6%11%be15%be7%19%bdef12%to 10 years old

232263329161236179871223567522284283Yes - children aged 11
2%16%np3%7%8%6%7%6%9%6%5%6%7%6%5%10%bcef7%to 15 years old

401546215534137545312546332244200Yes - children aged 16
3%n11%np*5%2%3%6%5%6%g4%7%c5%5%4%5%5%5%to 18 years old

64117113191201696122711064Refused
*3%np1%p3%i1%1%2%*2%1%2%b1%1%3%abde*1%2%
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Do you have any children aged 18 or under? If so, how old are they?
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

18758-31-360-321----10894109113985680637651224200424Anglia
11%11%-6%nopq-90%nopq-11%nopq*----11%11%10%11%11%9%11%9%11%11%11%10%11%

rtvxrstvwxrtvwx

12------1--18-1388971056442121931Border
1%------*--4%oqrs-4%oqrs1%1%1%1%1%1%1%1%1%*1%1%1%

tuvwxtuvwx

2117256-42194350---81601171411511608583978956260310569Central
12%13%1%pv1%-1%1%pv69%nopq97%nop---2%pqv17%k13%13%14%18%deg14%12%14%13%12%13%16%b14%

tuvwxqstuvw
x

17264-1--6121417111179299121916682846244202227429Granada
10%12%-*--3%nqsu*1%*94%noqr**12%k10%9%11%10%11%11%12%9%9%10%12%11%

vwxstuvwx

33593415551632-2----11361372272111309212011016197386324710London
20%17%1%p27%nopq99%nop8%nop-1%----*14%16%20%lm20%m15%15%17%16%24%fgh20%i19%16%18%

rstuxqrstuwqrstxi
x

184485836721-11----107861061311086973716148216214430Meridian
11%9%16%nopq65%nop**-1%*----11%10%9%12%12%12%10%11%9%10%11%11%11%

rstuvqrstuv
x

124551---------33873849192795169494547169171339STV
7%10%*---------94%opqr8%10%8%9%9%9%10%7%7%10%8%9%8%

stuvwx

6520-------3-1581473347353027272535188578162Tyne Tees
4%4%-------1%-99%npqr*5%4%4%3%3%5%4%4%5%4%4%4%4%

stuvwx
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Which of the following ITV regions do you live in?
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

8925-3--189------5035644328324138351810983192Wales
5%5%-*--94%nopq------5%4%6%4%3%5%6%i6%5%4%5%4%5%

rsuvwx

392394---3-6-5--241435342518161817134958107West
2%4%26%nopq---1%uvw-2%nquv-1%w--3%2%3%3%3%3%2%3%3%3%2%3%3%

rstuvww

8036199-4-1-1----5342713937343639293012481205Westcountry
5%7%55%nopq-1%-*-*----6%5%6%j4%4%6%5%6%4%6%6%a4%5%

rstuvw

21544---5-50*35732-7313311597776286786253213205418Yorkshire
13%A8%---1%w-18%nopr*99%nopr1%1%vw-8%15%jkm10%9%9%10%12%11%9%11%10%10%10%

tuvwxstuvwx

1--*---*-------1-----****1UTV
*--*---*-------*-----*****
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Which of the following ITV regions do you live in?
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

15414312752-226131119124487399845070424Anglia
10%10%11%13%l-11%l11%l12%l10%l11%l12%13%a11%10%11%8%11%

1510612-359931499631Border
1%1%1%*1%-1%2%1%1%1%**1%2%de1%1%

245179145356199040164209597812010892112569Central
17%no13%13%9%l3%9%l16%klm15%lm14%lm18%hkl14%14%13%13%19%acd13%14%

me

1571661064552163211551123948931125088429Granada
11%12%9%12%l3%10%l11%l8%l13%gil10%l10%9%10%13%e10%11%11%

222231257863319445219205598715016064190710London
15%17%22%op22%l1%15%l17%l17%l19%l18%l14%16%16%19%b14%23%bde18%

f

17714410946332692881162417894985663430Meridian
12%10%9%12%hl2%15%hl13%hl11%l7%l14%hl10%14%a10%12%a12%a8%11%

1301179219163313255752585082523067339STV
9%8%8%5%78%ghij1%2%9%ghjk5%j4%14%abcd9%9%6%6%8%8%

kme

58525310-172356443132041291742162Tyne Tees
4%4%5%3%-8%gilm4%l2%6%il4%l3%4%4%3%4%5%4%

6079531921723126440182552322243192Wales
4%6%5%5%10%gijk3%4%4%6%g3%4%4%6%4%5%5%5%

43343012*1313152527161420271020107West
3%2%3%3%l*6%ghjl2%5%ghjl2%2%4%3%2%3%2%2%3%
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Which of the following ITV regions do you live in?
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

7175591742131205751243147472135205Westcountry
5%5%5%4%2%10%ghlm6%8%l5%4%6%6%5%6%4%4%5%

14016311542-2368201351253152113755295418Yorkshire
9%12%10%11%l-11%l12%l7%l12%l11%l8%9%12%f9%11%11%10%

--1*----*----*-*1UTV
--**----*----*-**
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Which of the following ITV regions do you live in?
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

5701741091431919845659989134408726718836927652771492082653485605391099Single
33%32%30%25%37%noq24%23%23%27%24%30%25%24%28%l21%33%jlm26%6%13%i21%hi31%ghi39%fgh73%efg27%27%27%

rstuwihi

999306204338260250127171215226249103217470610597684581399461421384114116311992362NET: Married/ Civil
58%57%56%60%v50%62%v63%v61%v60%v63%v56%64%v60%v49%70%jkm54%64%km66%de67%de64%de62%d57%d24%57%61%b59%partnership/ co

habiting

65124015925720219310711617816617971160346478434530550333359288228298479411788Married
38%45%B44%46%39%48%v53%psv41%49%pv46%41%44%44%36%55%km39%49%km63%def56%def50%def43%de34%d6%41%48%b44%

gh

2831264-44762681210115181113493241Civil Partnership
2%1%**1%1%-1%1%2%1%1%2%1%1%1%1%1%*1%2%h2%hi1%*2%b1%

32063448052532152335464305111612015314426659412314481307226533Co Habiting
19%A12%12%14%r10%13%10%18%rtv9%15%r14%r19%rtv14%12%14%14%13%3%11%i13%i18%ghi21%ghi17%hi15%a11%13%

1245247795850274247445718502076614010523911710341161311207518NET: Widowed/
7%10%13%14%11%12%14%15%13%12%13%11%14%22%jkl8%13%l10%27%def20%def14%def6%de2%d*15%a11%13%separated/ divorced

ghg

16510211615121211151741665144028104271033-9849148Widowed
1%1%3%4%3%4%6%4%3%4%4%2%4%7%jkl2%4%l3%12%defg5%def1%d**-5%a2%4%

hg

209696767645152012131618919115-332962Separated
1%2%2%2%1%2%3%2%2%1%1%1%1%2%1%1%1%2%d1%d3%de2%d1%-2%1%2%

883730493629923302635132912240876111782742781180129309Divorced
5%7%8%9%7%7%4%8%8%7%8%8%8%13%jkl5%8%l6%13%def14%def10%def4%de1%*9%a7%8%

1962213313123-711118933351114152439Prefer not to answer
1%1%**3%rw1%1%1%*1%1%-2%1%1%1%1%***1%2%i3%fghi1%1%1%
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Marital Status
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

129358613142479312873351236109147257282862201099Single
9%26%p53%op37%gij23%45%ghi23%27%g31%gj20%27%b26%b28%b34%abd18%26%b27%

ljlef

980883499190132893301616627572353135184523155292362NET: Married/ Civil
67%n63%n43%49%63%km43%60%km60%km58%km65%hkm57%56%57%54%67%cde64%cde59%partnership/ co

fhabiting

88364725711798462561335046021832553843162623891788Married
60%no46%n22%30%47%km22%47%km50%km44%km52%hkm45%46%c42%38%55%acd47%c44%

ef

6181641-21122164810-1341Civil Partnership
*1%p1%p1%1%-**1%2%j1%b1%1%1%b-2%b1%

912172257033447226147135475412612653127533Co Habiting
6%16%p20%op18%ghi16%21%ghi13%10%13%12%11%10%14%e15%e11%15%e13%

j

3561451747232192331261586690127886979518NET: Widowed/
24%no10%n1%12%11%10%17%h12%11%14%16%ac16%ac14%a11%15%a9%13%separated/ divorced

13113311532463458122526242735148Widowed
9%no1%*3%2%1%4%2%3%5%h3%4%3%3%6%cd4%4%

27305612158141210817910762Separated
2%n2%n*2%*1%3%g3%gh1%1%3%1%2%1%2%1%2%

198101930171653197888435784553237309Divorced
13%no7%n1%8%8%8%10%7%7%8%11%ac10%ac9%a7%7%4%8%
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Marital Status
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

68256651288-912103439Prefer not to answer
*1%2%op1%j3%ghj3%gj*1%1%1%-2%f1%f1%1%*1%
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

6425-3--------172464741403731273323238490174Glasgow
4%5%-*--------47%opqr5%5%4%4%4%5%4%5%3%5%4%5%4%

stuvwx

4726---------1139203043473617272019217268140Edinburgh
3%5%---------1%38%opqr2%3%4%m4%m4%3%4%3%3%4%4%3%3%

stuvwx

7219-------891513434349363128292237239080170Newcastle
4%4%-------2%rsuv2%rsuv94%npqr1%5%5%4%3%4%5%4%3%5%5%4%4%4%

wxwxstuvwx

7223----1--15212-274842383125363220127878156Leeds
4%4%----*--42%nopr*2%nruv-3%5%m4%4%4%4%5%5%3%3%4%4%4%

stuvwxwx

443---1-6-74---181727192113189811374480Hull
3%A1%---*-2%npru-20%nopr---2%2%2%2%2%2%3%1%1%2%2%2%2%

vwxstuvwx

6714-----24*100---234033271616202923206361124Sheffield
4%3%-----8%nopr*28%nopr---2%5%3%3%2%3%3%4%i3%4%i3%3%3%

tuvwxstuvwx

13453----631842991-876282100655455725131155175330Manchester
8%10%----3%nuvw1%w5%noqs1%w68%noqr*-9%7%7%9%7%9%8%11%8%7%8%9%8%

xuvwxstuvwx

5320-2--29-1-103--353034362917391418176471135Liverpool
3%4%-*--14%noqr-*-23%noqr--4%3%3%3%3%3%5%efh2%3%4%3%4%3%

suvwxstuvwx

7224-1-6-16248---464749384516313036228892180Nottingham
4%4%-*-2%pvwx-57%nopq1%2%npvw---5%5%4%4%5%h3%4%4%5%5%4%5%4%

rtuvwxx
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Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

124411---31830011--84647798905048564634142182323Birmingham
7%8%*---2%npuv6%nopq83%nopq**--9%7%7%9%10%eg8%7%8%7%7%7%9%b8%

wtuvwxstuvwx

9037-*-202-1-----4651525440263636382711291203Norwich
5%7%-*-50%nopq-*-----5%6%5%5%5%4%5%5%6%6%5%5%5%

rstvwx

5111121157-303----282429322718171425115261113Milton Keynes
3%2%*4%nopq*14%nopq-11%nopq1%----3%3%3%3%3%3%2%2%4%2%3%3%3%

rtvxrtvwxrtvwx

357-85---------231716282618131674364985Brighton
2%1%-15%nopq---------2%2%1%3%3%de3%de2%2%1%1%2%2%2%

rstuvx

196628---16----9715109714146211941Oxford
1%1%2%npqu5%nopq---*2%npqu----1%1%1%1%1%g1%g*1%2%g1%1%1%1%

vrstuvxv

404117325752178-1--2-1179166264255168104157131186117462401864London
24%22%1%46%nopq100%nop20%no-*--*-*19%19%24%lm24%lm19%17%22%19%28%fgh25%h23%20%21%

rstuxqrstuwxpqrsti
x

782363118-*-----1-424143564724313621239390182Southampton
5%4%17%nopq21%nop-*-----1%-4%5%4%5%5%4%4%5%3%5%5%5%5%

rstuvqrstuv

5624139---1-*----322247392824162524237565140Bristol
3%4%38%nopq---*-*----3%3%4%4%3%4%2%4%4%5%g4%3%3%

rstuvw

4723120----------312443222024301519127446120Plymouth
3%4%33%nopq----------3%3%4%j2%2%4%4%i2%3%2%4%a2%3%

rstuvw
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

7113----137------352549281822223427138255137Cardiff
4%2%----68%nopq------4%3%4%3%2%4%3%5%i4%3%4%3%3%

rsuvwx

111282949-572437301627548101698071896164503224168153321None of these
6%5%8%v9%oqv-14%opqr12%opq13%opq8%ov4%v6%v3%v13%opqv11%jk8%7%7%10%de10%de9%de7%5%5%8%8%8%

vwxvv
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Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

68604614891243824322334252040174Glasgow
5%4%4%4%j43%ghij1%*1%3%j2%j8%bcde4%4%3%4%5%4%

km

52474056123153020211941221226140Edinburgh
4%3%3%1%29%ghij1%1%5%ghjk3%j2%5%3%5%3%3%3%3%

kmm

59516011-212386346151646301944170Newcastle
4%4%5%3%l-10%gijl4%l3%l5%l4%l4%3%5%4%4%5%4%

m

57673220-719104951132447291825156Leeds
4%5%n3%5%l-3%l3%l4%l4%l4%l3%4%5%3%4%3%4%

3427195-320121314121310132880Hull
2%2%2%1%-1%4%il*2%3%i1%2%1%1%3%3%cdf2%

32494415-517553288936271034124Sheffield
2%3%4%p4%l-3%3%l2%5%gl2%2%2%4%e3%2%4%e3%

1201288234216481711790283774833969330Manchester
8%9%7%9%l1%8%l9%l6%l10%l8%l7%7%8%10%8%8%8%

46533618372225427131536291626135Liverpool
3%4%3%5%gi2%4%4%i1%5%gi2%3%3%4%4%3%3%3%

6261587173076167212431373532180Nottingham
4%4%5%2%*3%5%lm2%5%lm6%lm5%4%3%4%7%ad4%4%

140103812439472984122334164615471323Birmingham
9%7%7%6%l2%4%8%l11%kl7%l11%hklm8%7%7%7%11%cde9%8%
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Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

67716526-1530185952272754462228203Norwich
5%5%6%7%l-7%l5%l7%l5%l4%l7%a5%6%a6%5%3%5%

46313615-21252841141725201324113Milton Keynes
3%2%3%4%l-1%2%2%2%4%l3%3%3%2%3%3%3%

4429117*820817231511172014785Brighton
3%n2%1%2%*4%l4%hl3%1%2%4%a2%2%2%a3%a1%2%

1752061963692121344641Oxford
1%o*2%o1%1%4%ghj1%1%1%1%*2%cf1%1%1%1%1%

272288304100237119522612657111717519185225864London
19%21%26%op26%l1%18%l22%l19%l23%l23%l17%21%19%23%18%27%bde21%

f

7167442311225163070103140472330182Southampton
5%5%4%6%hl*6%hl5%l6%hl3%6%hl3%6%f4%6%f5%4%5%

51414819-2020173032162127401422140Bristol
3%3%4%5%hl-10%ghjl4%l6%ghl3%3%4%4%3%5%3%3%3%

444531431014133933191431221321120Plymouth
3%3%3%1%2%5%m3%5%m3%m3%5%2%3%3%3%3%3%

415640132061584328131439271233137Cardiff
3%4%3%3%10%ghij3%3%3%4%2%3%3%4%3%2%4%3%

km

15011457212211603366100377270633741321None of these
10%n8%n5%5%10%h5%11%hm12%hkm6%9%h9%a13%abcd8%8%8%5%8%
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

411416203017111316112182010815491117284023294610083183Up to £7,000      (3.5)
2%3%4%4%6%4%6%4%5%3%5%5%5%11%jkl2%4%jl1%2%5%i6%i3%4%i10%efgh5%4%5%

i

14225577450572851655172224631784121512079976797043310263573£7,001 to        (10.5)
8%A5%16%v13%9%14%14%18%v18%v14%16%v13%13%33%jkl10%j11%j5%24%defg17%def11%12%10%9%15%13%14%£14,000

hg

28782649281764169586885446322118221612320711412811211466383357741£14,001 to       (17.5)
17%15%18%16%15%19%20%25%rvw16%19%19%27%nrv17%23%j21%j19%j11%24%def19%18%16%17%14%19%18%18%£21,000

wxg

343967510185764060647578215511820024117317010013613212666348383731£21,001 to       (24.5)
20%18%21%18%16%19%20%21%18%21%18%13%15%12%23%jm22%jm16%m19%d17%19%20%19%14%17%19%18%£28,000

24889517074622928614962185477142165174114991101088840270288558£28,001 to         (31)
15%17%14%12%14%15%14%10%17%s14%14%11%15%8%16%m15%m16%m13%d17%d15%d16%d13%8%13%15%14%£34,000

1986234524330112240363313383087109128505170627545171182354£34,001 to       (37.5)
12%12%9%9%8%7%5%8%11%t10%8%8%11%3%10%m10%m12%m6%9%10%i9%i11%i9%i8%9%9%£41,000

983719242718741020138211643476517223035402767104171£41,001 to       (44.5)
6%7%5%s4%5%s5%3%1%3%5%s3%5%6%s2%5%m4%m6%m2%4%4%i5%i6%i6%i3%5%b4%£48,000

743163519154598979427366088442819196759127£48,001 to       (51.5)
4%6%2%6%npqr4%4%2%2%3%2%2%4%2%*3%m3%m6%klm1%1%6%ehi4%hi3%i4%hi3%3%3%£55,000

stx

3616487213291104859144021112102113422668£55,001 to       (58.5)
2%3%1%1%1%1%6%npqr1%2%q*2%q2%2%1%1%1%4%klm*2%i2%i1%i3%i3%i2%1%2%£62,000

suvwx

31203916--*271029-109392101712107292858£62,001 to       (65.5)
2%4%B1%2%u3%rstu--*1%2%u2%su1%2%su-1%m1%m4%klm*2%i2%i2%i2%i1%1%1%1%£69,000
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What is the combined annual income of your household, prior to tax being deducted?
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

381721017931-87-21712401813131213392160£69,001 to       (72.5)
2%3%1%2%r3%nors2%r2%r*-2%r2%r-1%*1%1%m4%klm*1%i2%i2%i2%i3%i2%1%1%£76,000

x

346332512-1-211-31225-2442010241640£76,001 to       (79.5)
2%1%1%*5%nopq*1%-*-1%1%*-*1%m2%klm-*1%i1%3%fghi2%hi1%1%1%£83,000

rstuwx

47147131911-554317-3765665181426413475£83,001 or more    (86)
3%3%2%2%p4%pt3%pt-2%2%1%1%*2%-*1%m6%klm1%1%1%3%gi2%5%eghi2%2%2%

9627205029271219202336143060647679723833403858156124280Prefer not to answer
6%5%5%9%6%7%6%7%6%6%8%8%8%6%7%7%7%8%g6%5%6%6%12%efgh8%6%7%

32.1634.66B26.64s29.56o33.50n27.62s26.2823.2025.9427.30s26.12s25.5228.19s16.9827.26m27.12m38.75k21.8326.01i28.65h29.79h31.02h32.47g27.8727.7627.82Average income (£000's)
prsxopqrstlmiiihi

uwx
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What is the combined annual income of your household, prior to tax being deducted?
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

456375331114205653029253545941183Up to £7,000      (3.5)
3%5%7%p8%gij5%7%gi4%2%6%gi3%7%bd4%b4%5%b2%5%b5%

3061551135728289736185131778712713246104573£7,001 to        (10.5)
21%no11%10%15%13%14%18%g13%16%g11%19%ab16%b14%16%b10%12%14%£14,000

321239180763640136422151788012716516978122741£14,001 to       (17.5)
22%no17%16%20%17%19%25%ghi16%19%15%19%23%ab18%20%a16%15%18%£21,000

27126819266334093452072356210917015189150731£21,001 to       (24.5)
18%19%17%17%16%19%17%17%18%20%15%19%19%18%19%18%18%£28,000

2132181275327317040146188527411910374136558£28,001 to         (31)
14%n16%n11%14%13%15%13%15%13%16%h13%13%13%12%16%16%14%£34,000

10113212023271044331081052633806054100354£34,001 to       (37.5)
7%10%p10%p6%13%km5%8%12%km9%9%6%6%9%7%11%cef12%cef9%£41,000

3965679111219153757191550392127171£41,001 to       (44.5)
3%5%p6%p2%5%6%3%6%3%5%5%3%5%e5%4%3%4%£48,000

1672381429167354181043181532127£48,001 to       (51.5)
1%5%p3%p4%1%4%3%3%3%3%2%2%5%cef2%3%4%3%£55,000

132233482761923910171271468£55,001 to       (58.5)
1%2%3%p1%4%m1%1%2%2%2%2%2%2%1%1%2%2%£62,000

12291744443221652158151358£62,001 to       (65.5)
1%2%p1%1%2%2%1%1%2%1%1%*2%e1%3%ce2%1%£69,000

926252-378132810816242060£69,001 to       (72.5)
1%2%p2%p1%-1%1%3%hlm1%2%h3%c1%c2%c*1%2%c1%£76,000
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Table 137
What is the combined annual income of your household, prior to tax being deducted?
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

147113931154385208208551269114811594105589148324738314018Weighted base

283081--71113714-101740£76,001 to       (79.5)
*1%3%op2%j1%--3%hj1%1%j2%ce**-2%cde2%cde1%£83,000

1322407-2571935461416132175£83,001 or more    (86)
1%2%3%op2%-1%1%2%2%3%jl1%1%1%2%3%3%2%

110739629191433146880215259773734280Prefer not to answer
7%o5%8%o8%9%7%6%5%6%7%5%9%af6%9%af8%a4%7%

23.5529.20p31.59o25.7726.9826.1324.7531.67h26.7930.74h26.2924.6828.43c25.2331.50c30.33c27.82Average income (£000's)
pjklmjklmedefef
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Table 137
What is the combined annual income of your household, prior to tax being deducted?
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p

Prepared by Populus



Employment
SectorRegionSocial GradeAgeGender

York-
shire

EastWest&
Pri-SouthSouthEast-Mid-Mid-Humb-NorthNorthScot-
vatePublicWestEastLondonernWaleslandslandsersideWestEastlandDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal
(B)(A)(x)(w)(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1336426366615405364212304402344492174340103265811721156964648776588587455198020384018Unweighted base

171253836256352240220128136236244216136295587511141074875597716676676477204919694018Weighted base

228717313288100497681729033893281811881842641551801338862423459882NET: Yes
13%13%20%23%v17%25%v24%27%v22%20%20%21%24%v34%jkl21%17%17%30%def26%def25%def20%de13%13%21%23%22%

g

112434678556327535146542459200115124117206108109753225257299556Yes - physical
7%8%13%14%11%16%14%19%pv14%13%12%15%16%21%jkl13%11%11%24%def18%def15%de11%de5%5%13%15%b14%condition

gh

107302747313917222323271438132715551203387724948155154309Yes - mental condition
6%6%7%8%6%10%9%8%6%6%6%9%11%14%jkl8%jk5%5%2%5%i12%ehi11%hi7%i10%hi8%8%8%

4720274932271731282230123214249575790776843235140166305Yes - disability
3%4%7%9%6%7%8%11%8%6%7%8%9%15%jkl6%5%5%10%def13%def9%de6%d3%d1%7%8%8%

11436973334915258117171081042212951Yes - other
1%1%1%1%2%2%1%1%1%1%2%1%1%3%jkl1%1%1%2%2%1%1%1%*1%1%1%

1461457281424425297149202276283338123266602676913873601432521529570409158814753063No
85%85%78%75%81%nsu74%74%72%76%78%77%76%74%63%77%m82%lm81%m69%72%73%78%hi84%fgh86%fgh78%75%76%

ii

23108795345614572418131710101514187383573Prefer not to say
1%2%2%1%2%1%1%1%1%2%3%3%2%3%k2%1%2%1%2%2%2%3%1%2%2%2%
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Table 138
Do you have a longstanding physical or mental condition or disability that has lasted or is likely to last 12 months
and which has a substantial adverse effect on your ability to carry out day-to-day activities?
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b - d/e/f/g/h/i - j/k/l/m - n/o/p/q/r/s/t/u/v/w/x/y - A/B
* small base; ** very small base (under 30) ineligible for sig testing
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Grouped ages
AgeElection VoteSegment

Dis-
sent-
ingDis-Mis-

Inter-illu-trust-Apath-Busi-
ven-sionedfuleticness

Didtion-Crit-Regu-Disen-Advo-Opti-
notLibistsicslatorsgagedcatesmists

55+35-5418-34voteOtherGreensUKIPDemsLabourCons(6)(4)(1)(2)(5)(3)Total
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

161213641042402193195544276117511504306199258264897294018Unweighted base

147113931154385208208551269114811594105589148324738314018Weighted base

4193141507962491574127520113315723713775143882NET: Yes
28%no23%n13%21%30%gim24%28%gim15%24%gi17%33%abc28%abc26%abc16%16%17%22%

d

314184584237251012917513785111143855973556Yes - physical
21%no13%n5%11%18%12%18%gim11%15%g12%21%abc20%abc16%ac10%12%9%14%condition

5315997442929441210438654090531250309Yes - mental condition
4%11%np8%p12%gi14%gij14%gi8%g4%9%gi3%16%abcd7%b10%abc6%b2%6%b8%

e

16711028201916581710666574182482255305Yes - disability
11%no8%n2%5%9%8%11%gm6%9%gm6%14%abcd7%9%bc6%5%7%8%

e

2718543315-14913141351551Yes - other
2%n1%*1%1%2%3%gi-1%1%3%abc3%abc1%1%*1%1%

103310509792981431563812228539462603896696723956793063No
70%75%p85%op77%j69%75%69%83%hjl74%82%hjl63%70%73%f81%def83%def82%def76%

2029258331361912171282431073Prefer not to say
1%2%2%2%1%1%2%2%2%1%4%abd2%1%3%bd1%1%2%
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Table 138
Do you have a longstanding physical or mental condition or disability that has lasted or is likely to last 12 months
and which has a substantial adverse effect on your ability to carry out day-to-day activities?
Base: All respondents

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f - g/h/i/j/k/l/m - n/o/p
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