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Coca-Cola Reasons to Believe Survey
Online Fieldwork : 15th - 24th November 2013

Absolutes/col percents

Table 1
Age
Base: All respondents

Prepared by Populus

D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

338543221252635293519304501171765171231317417327176--34734716 - 18
10%41%34%24%27%48%36%38%34%34%41%39%18%44%38%31%11%28%7%42%33%35%50%16%--100%34%

11325450141929332330182511319819861325294175163177161-338-33819 - 21
38%34%34%37%18%37%40%35%27%29%39%33%50%27%32%34%13%22%14%40%33%33%33%33%-100%-33%

152350544281825343992173296203363014013217616289249338--33822 - 24
52%25%32%40%55%15%25%27%40%38%20%28%32%28%31%35%77%50%79%18%34%33%17%51%100%--33%

21.1419.7120.1320.6921.0519.3119.9619.9920.4420.2619.5419.9920.3619.8420.0420.3522.0220.8522.3119.5320.2620.1319.4121.0722.8319.8717.9620.20Mean
1.941.962.112.102.311.702.072.112.202.061.662.182.062.142.092.111.732.181.621.802.132.101.872.020.820.800.222.11Standard deviation
0.360.200.170.180.260.240.240.220.240.200.240.250.440.200.120.090.250.280.120.070.090.090.080.090.040.040.010.07Standard error



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

3231481910658351731172120981515131434716 - 18
40%10%44%44%35%30%28%40%14%38%46%37%32%51%26%33%62%30%41%31%50%34%

28121172114783834302282883121516733819 - 21
35%40%34%39%39%42%33%15%38%23%11%36%42%20%36%30%23%24%41%38%25%33%

211573149909105162214122910223713733822 - 24
26%50%22%17%26%27%39%45%48%38%43%27%26%29%38%37%15%46%19%31%25%33%

19.9121.1019.6619.2819.8320.0620.5620.4021.0020.1520.2220.0220.0419.7320.3620.4119.1520.6619.5920.3319.5420.20Mean
2.211.921.931.531.992.002.152.411.822.382.392.151.992.171.912.321.682.211.672.232.052.11Standard deviation
0.250.350.340.360.270.350.140.540.400.660.390.240.270.340.220.450.460.310.280.340.390.07Standard error
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2993158136775273938610446762211331157747601777395254985374863383383471023Base

18435873472037404154144115401183133229105320254232-48624916176486Male
62%46%37%54%61%38%51%43%48%52%30%54%68%35%38%54%68%48%59%43%48%47%-100%74%48%22%48%

1150100633032365345503235773193264153172419271266537-89177271537Female
38%54%63%46%39%62%49%57%52%48%70%46%32%65%62%46%32%52%41%57%52%53%100%-26%52%78%52%
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D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

311913102717109697213529164514424122315486Male
38%63%41%56%50%52%47%30%43%54%57%42%55%39%58%52%31%48%32%55%54%48%

5011198271612414126164824253213926251913537Female
62%37%59%44%50%48%53%70%57%46%43%58%45%61%42%48%69%52%68%45%46%52%
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2335937040202250345218412093188197404597316-498266232162163173498Living at your parent's
79%38%59%51%52%38%30%54%40%50%39%54%91%82%60%34%85%75%55%43%-100%50%48%48%48%50%49%home

6586566373251435252283522012338071580423525-271254176175174525Living independently
21%62%41%49%48%62%70%46%60%50%61%46%9%18%40%66%15%25%45%57%100%-50%52%52%52%50%51%from your parents
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D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

3723155181013913710224513193711619121720498Living at your parent's
46%77%47%28%33%30%60%65%33%77%59%54%25%46%48%41%46%38%32%40%71%49%home

4471713362394714315384022401673125258525Living independently
54%23%53%72%67%70%40%35%67%23%41%46%75%54%52%59%54%62%68%60%29%51%from your parents
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2993158136775273938610446762211331157747601777395254985374863383383471023Base

20721069044425869567743621475209441---739423316419320132294313739Student
69%77%67%66%57%81%79%74%65%74%93%82%64%66%67%76%---100%81%63%78%66%39%87%90%72%

513423122310102114154235991--177-8097721051402512177Working full time -
17%14%27%23%29%6%14%11%24%13%2%7%18%20%19%16%--100%-15%19%13%22%41%7%3%17%working 30 hours per

week or more

3877754845-21102623-60--1545312930131760Working part time -
10%9%4%5%9%10%5%9%5%5%-3%5%9%8%4%-100%--3%9%6%6%9%4%5%6%working between 8 and

29 hours per week

1-384216582735172247---7401532366547Not working
3%-2%6%5%4%1%6%6%8%4%9%14%4%5%4%100%---1%8%3%7%11%2%1%5%
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D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

5520231641261461314102463453160191029363424739Student
68%67%72%89%76%79%63%65%67%77%65%76%85%76%78%70%77%58%97%81%86%72%

1653-95645727972107-15-31177Working full time -
20%17%9%-17%15%27%25%33%15%19%11%13%5%13%26%-30%-7%4%17%working 30 hours per

week or more

644242121-136143123--160Working part time -
7%13%13%11%7%6%5%5%-8%8%7%2%10%4%4%15%6%--4%6%working between 8 and

29 hours per week

412---111--35-44-1315247Not working
5%3%6%---5%5%--8%6%-10%5%-8%6%3%12%7%5%
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Hamlet
&Living
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2993158136775273938610446762211331157747601777395254985374863383383471023Base

1348731143224405553612143---577222391441380197264313203198176577Urban - Population over
45%52%46%84%42%46%55%59%62%59%46%57%---100%47%38%51%60%72%40%49%64%60%59%51%56%10,000

93264202717202324322221--311-1726592091231881931189698117311Town and Fringe
31%34%41%15%35%33%27%25%28%31%48%28%--100%-36%43%33%28%23%38%36%24%28%29%34%30%

211172151113148938-113--510237520937340323150113Village
7%12%11%1%19%21%18%15%9%9%7%11%-100%--11%17%13%10%4%19%14%8%9%9%14%11%

524-3--112-422---31414220715711422Hamlet & Isolated
17%2%3%-4%--1%1%2%-5%100%---6%2%2%2%*4%1%3%2%3%1%2%Dwelling

Page 9

Coca-Cola Reasons to Believe Survey
Online Fieldwork : 15th - 24th November 2013

Absolutes/col percents

Table 5
D.4 Which of the following best describes where you live?
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

331416932211527135134835264218229212912577Urban - Population over
41%47%50%50%59%64%65%35%62%38%35%58%66%63%55%67%15%58%57%69%43%56%10,000

319108148677751322101125761715811311Town and Fringe
38%30%31%44%26%24%29%35%33%38%35%27%19%27%32%26%46%34%41%19%39%30%

1426172145-31013848252142113Village
17%7%19%6%13%6%6%25%-23%27%16%15%10%10%7%38%4%3%10%7%11%

35--12-11-1---2--2-1322Hamlet & Isolated
4%17%--2%6%-5%5%-3%---3%--4%-2%11%2%Dwelling
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D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

-----------76482143725623541354121253076Scotland
-----------100%18%7%7%7%15%3%3%8%7%8%7%8%6%7%9%7%

----------46--322212-143281832149181946North East
----------100%--3%7%4%4%-1%6%5%4%6%3%3%5%5%4%

---------104--29326185147752525054393035104North West
---------100%--9%8%10%11%17%8%8%10%10%10%9%11%12%9%10%10%

--------86---1824535421565234454134232986Yorkshire & Humberside
--------100%---5%7%8%9%11%7%12%8%10%7%8%8%10%7%8%8%

-------93----11423556810694350534025333593West Midlands
-------100%----5%12%7%10%13%13%6%9%8%10%10%8%7%10%10%9%

------73------1320401410585122363718292673East Midlands
------100%------12%6%7%2%7%6%8%10%4%7%8%5%9%7%7%

-----52-------11172425342322032208192552Wales
-----100%-------10%5%4%4%8%2%6%6%4%6%4%2%6%7%5%

----77-------31527324722443740304742142177Eastern
----100%-------14%13%9%6%9%12%12%6%7%8%6%10%12%4%6%8%

---136---------22011487319066706373545032136London
---100%---------2%6%20%17%12%18%12%13%14%12%15%16%15%9%13%

--158---------41764733742106659310058505454158South East
--100%---------18%15%21%13%6%12%24%14%12%19%19%12%15%16%16%15%

-93----------2113248-813725835504323323893South West
-100%----------9%10%10%8%-13%7%10%11%7%9%9%7%9%11%9%

29-----------529131352062311181511329Northern Ireland
100%-----------23%2%3%2%2%5%3%3%1%5%2%4%4%3%1%3%
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D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

6------------------422876Scotland
7%------------------100%100%7%

4----1----1--1-11235--46North East
5%----3%----3%--2%-4%8%4%95%--4%

5------------3069------104North West
6%------------73%90%------10%

4-------------22112461--86Yorkshire & Humberside
5%-------------3%78%92%92%3%--8%

10---1------771-3---1--93West Midlands
12%---2%------93%2%-4%---3%--9%

12--------11250-15-1---73East Midlands
15%--------8%3%2%94%-1%19%-2%---7%

5-32--------4-101------52Wales
6%-100%--------5%-24%1%------5%

12---1-242-433------1---77Eastern
15%---2%-10%10%-31%89%------2%---8%

21---1131-------1------136London
2%3%---3%56%-------1%------13%

13---12375132182-2--------158South East
16%---2%70%32%65%100%62%5%-4%--------15%

8--1851835-------------93South West
10%--100%94%24%1%25%-------------9%

-29-------------------29Northern Ireland
-97%-------------------3%
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D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
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2993158136775273938610446762211331157747601777395254985374863383383471023Base

-----------28321112211248201315771428Glasgow
-----------37%14%2%4%2%4%2%1%3%2%4%2%3%2%2%4%3%

-----------42148295-3342517192313161342Edinburgh
-----------55%5%4%3%5%11%-2%5%5%3%4%5%4%5%4%4%

-------11-35--115211--36251225127151537Newcastle
-------1%1%-76%--1%5%4%2%--5%5%2%5%2%2%4%4%4%

----1-1-46-2-2217293315293119262423121550Leeds
----1%-1%-53%-4%-9%2%5%5%6%5%8%4%6%4%5%5%7%4%4%5%

--------12-1--56212-10769423813Hull
--------14%-2%--4%2%*2%3%-1%1%1%2%1%1%1%2%1%

------5-21-1--2718-171916111314108927Sheffield
------7%-24%-2%--2%2%3%-2%4%3%3%2%2%3%3%2%3%3%

---1-113269--2825424310604037324529282077Manchester
---1%-2%1%3%2%66%--9%7%8%7%9%5%6%8%8%7%6%9%9%8%6%8%

-----10---301--4112644231221925161282141Liverpool
-----19%---29%2%--4%4%5%9%7%1%4%4%4%5%3%4%2%6%4%

--2---501-----81035-17454013242914221753Nottingham
--1%---68%1%-----7%3%6%-2%4%6%8%3%4%6%4%7%5%5%

-----4277-----132248569633845483522303183Birmingham
-----8%3%83%-----12%7%8%11%10%5%9%7%9%9%7%7%9%9%8%

--2-33-1---1-110131333724152216211641737Norwich
--1%-43%-1%---2%-5%9%4%2%6%5%4%3%3%4%3%4%5%1%5%4%

--8-4-1------355-12103106753513Milton Keynes
--5%-5%-1%------3%2%1%-2%1%1%1%2%1%1%1%1%1%1%

--21---------1-713--714147129108321Brighton
--13%---------5%-2%2%--4%2%3%1%2%2%3%2%1%2%
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D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

-513-2-------15771151371314693820Oxford
-5%8%-3%-------5%4%2%1%2%2%3%2%1%3%3%1%3%1%2%2%

-37513124--------146715211126414694139124109907865233London
-3%47%96%31%--------12%22%26%23%20%36%20%18%28%23%22%27%23%19%23%

-8231------1-22821-2526231016179141033Southampton
-9%15%1%------2%-9%2%3%4%-3%3%4%4%2%3%3%3%4%3%3%

-511-1--1----171432-49413618272714211954Bristol
-55%1%-1%--1%----5%6%5%6%-7%5%6%7%4%5%6%4%6%5%5%

-18-----------189-2-1613581037818Plymouth
-19%-----------1%3%2%-3%-2%2%1%1%2%1%2%2%2%

-----32-------6101624323171519137111432Cardiff
-----62%-------5%3%3%4%7%2%3%3%3%4%3%2%3%4%3%

29--1--------529141452072311191512330Belfast
100%--1%--------23%2%3%2%2%7%3%3%1%5%2%4%4%4%1%3%

-81321251210454631431334616554437503121283281None of the above
-9%8%1%16%10%16%11%5%5%9%8%14%12%10%6%9%10%9%7%8%7%9%6%6%8%9%8%
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D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

--------------------2828Glasgow
--------------------100%3%

-------------------42-42Edinburgh
-------------------100%-4%

------------------37--37Newcastle
------------------100%--4%

-----------------50---50Leeds
-----------------100%---5%

----------------13----13Hull
----------------100%----1%

---------------27-----27Sheffield
---------------100%-----3%

--------------77------77Manchester
--------------100%------8%

-------------41-------41Liverpool
-------------100%-------4%

------------53--------53Nottingham
------------100%--------5%

-----------83---------83Birmingham
-----------100%---------8%

----------37----------37Norwich
----------100%----------4%

---------13-----------13Milton Keynes
---------100%-----------1%

--------21------------21Brighton
--------100%------------2%

-------20-------------20Oxford
-------100%-------------2%

------233--------------233London
------100%--------------23%
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Coca-Cola Reasons to Believe Survey
Online Fieldwork : 15th - 24th November 2013

Absolutes/col percents

Table 7
D.6 Which of the following cities do you live in, or nearest to?
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

-----33---------------33Southampton
-----100%---------------3%

----54----------------54Bristol
----100%----------------5%

---18-----------------18Plymouth
---100%-----------------2%

--32------------------32Cardiff
--100%------------------3%

-30-------------------30Belfast
-100%-------------------3%

81--------------------81None of the above
100%--------------------8%
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Coca-Cola Reasons to Believe Survey
Online Fieldwork : 15th - 24th November 2013

Absolutes/col percents

Table 7
D.6 Which of the following cities do you live in, or nearest to?
Base: All respondents

Prepared by Populus
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Coca-Cola Reasons to Believe Survey
Online Fieldwork : 15th - 24th November 2013

Absolutes/col percents

Table 8
Q.1 Which, if any, of the following inspire you in life?
Base: All respondents

Prepared by Populus

D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

2064917546325254585733471471192352213496478332297372257187207235629Mother
69%69%58%55%60%62%71%58%67%55%72%62%64%63%62%61%45%57%54%65%63%60%69%53%55%61%68%61%

16588967472546524851224612461743352427107409315252308259198175194567Friends
55%62%56%49%61%48%63%56%56%49%48%61%55%41%56%58%51%45%60%55%60%51%57%53%59%52%56%55%

2153776346273753515425421567163304232691409286263283266173182194549Father
72%57%49%46%60%52%51%57%59%52%54%55%68%59%52%53%49%43%51%55%54%53%53%55%51%54%56%54%

1247754835184039334827401147149255201955368248214279183115169178462Teachers
41%51%47%35%45%35%55%42%38%46%59%53%50%42%48%44%43%32%31%50%47%43%52%38%34%50%51%45%

123056383319263834331731847103209102358276190177194173111126130367Grandparents
41%32%35%28%43%37%36%41%40%32%37%41%36%42%33%36%21%38%33%37%36%36%36%36%33%37%37%36%

9314737241819272431142672894178895723317013717912893100114307Siblings (a brother or
31%33%30%27%31%35%26%29%28%30%30%34%32%25%30%31%17%15%32%32%32%28%33%26%28%30%33%30%sister)

62433241510132312171718428671137152816210710511993607676212A celebrity
21%26%21%18%19%19%18%25%14%16%37%24%18%25%22%20%15%25%16%22%20%21%22%19%18%22%22%21%

4153217141091692052142058906102812884889478445870172Wider family members
14%16%20%13%18%19%12%17%10%19%11%28%18%18%19%16%13%17%16%17%16%18%18%16%13%17%20%17%

81924161061712141121661944866629114847150105595541155A sportsperson
28%20%15%12%13%12%23%13%16%11%4%21%27%17%14%15%13%10%16%15%16%14%9%22%17%16%12%15%

3102420115109149510314427136546768625476673825130A boss or manager
10%11%15%15%14%10%14%10%16%9%11%13%14%12%14%12%6%10%31%9%13%12%10%16%20%11%7%13%

269963-53647141837146493030184223142360A politician
7%6%6%7%8%6%-5%3%6%9%9%5%4%6%6%2%7%3%7%6%6%3%9%7%4%7%6%

31220249861810157122104488129269788566579614340144Other
10%13%13%18%12%15%8%19%12%14%15%16%9%9%14%15%26%15%15%13%17%11%12%16%18%13%12%14%

137108458412452721415416463041294234172071None of the above
3%3%4%7%10%8%7%9%5%12%9%7%9%6%7%7%11%7%9%6%6%8%5%9%10%5%6%7%



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

472121133623129101182547412344151135262518629Mother
58%70%66%72%67%70%55%50%52%62%68%57%77%56%57%56%85%70%70%60%64%61%

4216178342111413149274540184217624192318567Friends
52%53%53%44%63%64%49%65%67%69%73%54%75%44%55%63%46%48%51%55%64%55%

4022181035141131087214533194513926232216549Father
49%73%56%56%65%42%48%50%38%54%57%54%62%46%58%48%69%52%62%52%57%54%

36139727198813125183631183612617242411462Teachers
44%43%28%39%50%58%38%65%57%38%49%43%58%44%47%44%46%34%65%57%39%45%

2612133211373874193422112610418161512367Grandparents
32%40%41%17%39%39%31%40%33%31%51%41%42%27%34%37%31%36%43%36%43%36%

3491141912626551222141225751012129307Siblings (a brother or
42%30%34%22%35%36%27%30%24%38%32%27%26%29%32%26%38%20%32%29%32%30%sister)

1977412843753820751172614116212A celebrity
23%23%22%22%22%24%18%35%24%23%22%24%13%12%14%26%15%12%38%26%21%21%

12475933856381177162154118172Wider family members
15%13%22%28%17%9%16%25%29%23%22%13%13%17%21%7%8%10%11%26%29%17%

128131272923451212410428296155A sportsperson
15%27%3%17%22%21%12%10%14%31%14%14%23%10%13%15%15%16%5%21%21%15%

1331-753534139657319591130A boss or manager
16%10%3%-13%15%15%15%19%8%8%11%11%12%9%11%8%18%14%21%4%13%

422-5213-1345-1611142360A politician
5%7%6%-9%6%6%-5%23%11%6%-2%8%4%8%2%11%5%11%6%

133851013523241244112-7792144Other
16%10%25%28%19%3%15%10%14%15%11%14%8%10%14%7%-14%19%21%7%14%

613-2-141413824101-332371None of the above
7%3%9%-4%-6%5%19%8%8%10%4%10%13%4%-6%8%5%11%7%
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Absolutes/col percents

Table 8
Q.1 Which, if any, of the following inspire you in life?
Base: All respondents
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Coca-Cola Reasons to Believe Survey
Online Fieldwork : 15th - 24th November 2013

Absolutes/col percents

Table 9
Q.2 How much influence, if any, does each of the following have on your future happiness?  SUMMARY TABLE
Please rate on a scale where 10 means they are very influential on your future happiness and 1 means that they are not influential at all.
Base: All respondents

Prepared by Populus

CharitiesBusinessGovernmentSocietyFriendsMy familyMe

1023102310231023102310231023Base

1440295019231552410 - Very influential
1%4%3%5%19%31%51%

143445832062261859
1%3%4%8%20%22%18%

781161021852632511508
8%11%10%18%26%25%15%

109145114224169118757
11%14%11%22%17%12%7%

1201411411708250316
12%14%14%17%8%5%3%

2002042061507138375
20%20%20%15%7%4%4%

1341091207519884
13%11%12%7%2%1%1%

14695118499853
14%9%12%5%1%1%*

956561174462
9%6%6%2%**1%

1137487208521 - Not influential at
11%7%9%2%1%**all

4.555.325.116.427.858.388.86Mean
2.212.312.321.981.761.631.60Standard deviation
0.070.070.070.060.050.050.05Standard error



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

174183654126385542532439124616430222318938227724728324116917617952410 - Very influential
59%44%53%48%53%50%52%59%49%51%52%51%55%41%53%52%47%52%50%52%53%50%53%50%50%52%52%51%

4213225141015121916896195011079371321038287986265581859
14%23%20%18%18%19%21%13%22%15%17%12%27%17%16%19%15%15%21%18%20%16%16%20%18%19%17%18%

718232412881010861642548735822115638786643954571508
24%19%15%18%16%15%11%11%12%8%13%21%18%22%15%13%11%13%12%16%12%17%16%13%12%16%16%15%

-5912537671443-9194755115439363540272028757
-5%6%9%6%6%10%6%8%13%9%4%-8%6%8%11%8%6%7%7%7%7%8%8%6%8%7%

-44213234422-71113335201120161513612316
-4%3%1%1%6%3%3%5%4%4%3%-6%4%2%6%5%3%3%2%4%3%3%4%2%3%3%

-24531163525-51022419231720221520116375
-2%3%4%4%2%1%6%3%5%4%7%-4%3%4%9%2%5%3%3%4%4%3%6%3%2%4%

-1-1111--3---2241124442642284
-1%-1%1%2%1%--3%---2%1%1%2%2%1%1%1%1%*1%1%1%1%1%

---2----11-1--32--14411423-53
---1%----1%1%-1%--1%*--1%1%1%**1%1%1%-*

112---1----1--33-114515111462
3%1%1%---1%----1%--1%1%-2%1%1%1%*1%***1%1%

--1----1------11-1-12--21-121 - Not influential at
--1%----1%------**-2%-**--**-**all

9.108.808.958.818.998.888.928.918.868.658.918.719.368.588.838.918.518.678.848.908.898.838.898.838.738.968.888.86Mean
1.611.541.601.561.431.491.591.731.531.791.461.800.791.581.711.561.821.991.641.541.681.521.571.631.731.491.571.60Standard deviation
0.300.160.130.130.160.210.190.180.160.180.210.210.170.150.100.070.260.260.120.060.070.070.070.070.090.080.080.05Standard error
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Absolutes/col percents

Table 10
Q.2 How much influence, if any, does each of the following have on your future happiness?  Me
Please rate on a scale where 10 means they are very influential on your future happiness and 1 means that they are not influential at all.
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

3818168231511510101119483118421662420211552410 - Very influential
47%60%50%44%43%45%49%50%48%85%51%58%58%44%55%59%46%48%54%50%54%51%

12465127433528121171353126541859
15%13%19%28%22%21%18%15%24%15%22%14%21%17%17%19%23%24%16%12%14%18%

157511173943-5105831165771508
19%23%16%6%20%21%17%20%14%-14%12%9%20%4%4%8%12%14%17%25%15%

10-12211821-34341021443-757
12%-3%11%4%3%8%10%5%-8%5%6%10%13%7%8%8%11%7%-7%

2-2-4-6---141232111-1316
2%-6%-7%-3%---3%5%2%5%4%7%8%2%3%-4%3%

2-1112811-14114111141375
2%-3%6%2%6%3%5%5%-3%5%2%2%5%4%8%2%3%10%4%4%

2-1-1-1-----111------84
2%-3%-2%-*-----2%2%1%------1%

------2-------1--1-1-53
------1%-------1%--2%-2%-*

-1-1--1-1--------1-1-62
-3%-6%--*-5%--------2%-2%-1%

-----1-----1---------21 - Not influential at
-----3%-----1%---------*all

8.749.138.818.568.768.708.858.908.719.859.038.939.158.688.789.048.698.809.008.509.048.86Mean
1.531.591.642.151.481.931.541.412.000.381.301.701.361.561.751.511.701.771.352.091.321.60Standard deviation
0.170.290.290.510.200.340.100.320.440.100.210.190.190.240.200.290.470.250.220.320.250.05Standard error
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Absolutes/col percents

Table 10
Q.2 How much influence, if any, does each of the following have on your future happiness?  Me
Please rate on a scale where 10 means they are very influential on your future happiness and 1 means that they are not influential at all.
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

1332473618152435233616203338919061650243172143200115929612731510 - Very influential
45%34%30%26%23%29%33%38%27%35%35%26%14%29%29%33%13%27%28%33%33%29%37%24%27%28%37%31%

51733251911162123171326327661301015391621101161251016984732269
17%18%21%18%25%21%22%23%27%16%28%34%14%24%21%23%21%25%22%22%21%23%23%21%20%25%21%22%

8244340191515172223916727881291010451861151361181337696792518
28%26%27%29%25%29%21%18%26%22%20%21%32%24%28%22%21%17%25%25%22%27%22%27%22%28%23%25%

21419196681281617614287010111978655350684632401187
7%15%12%14%8%12%11%13%9%15%2%9%27%12%9%12%21%18%11%11%12%11%9%14%14%9%12%12%

-37361745743-516294493330202030261113506
-3%4%2%8%2%10%4%6%7%9%4%-4%5%5%9%7%5%4%6%4%4%6%8%3%4%5%

-17772322223-611213211222315162218119385
-1%4%5%9%4%4%2%2%2%4%4%-5%4%4%6%3%6%3%4%3%3%5%5%3%3%4%

1--2-2--11-111422-33172661184
3%--1%-4%--1%1%-1%5%1%1%*4%-2%**1%*1%2%**1%

-2-22----2--2-421115263534183
-2%-1%3%----2%--9%-1%*2%2%1%1%*1%1%1%1%1%*1%

--21------1---22-1-3311311242
--1%1%------2%---1%*-2%-*1%**1%**1%*

---1---22-----321--4412312251 - Not influential at
---1%---2%2%-----1%*2%--1%1%**1%*1%1%*all

8.868.528.398.158.088.378.458.558.318.388.528.537.508.428.268.487.478.188.298.488.388.398.648.108.148.438.578.38Mean
1.381.491.551.781.751.561.491.741.771.631.741.401.971.471.771.551.981.761.601.581.681.571.511.711.721.571.571.63Standard deviation
0.260.150.120.150.200.220.170.180.190.160.260.160.420.140.100.060.290.230.120.060.070.070.070.080.090.090.080.05Standard error

Page 22

Coca-Cola Reasons to Believe Survey
Online Fieldwork : 15th - 24th November 2013

Absolutes/col percents

Table 11
Q.2 How much influence, if any, does each of the following have on your future happiness?  My family
Please rate on a scale where 10 means they are very influential on your future happiness and 1 means that they are not influential at all.
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

171411719866463103123102974131413631510 - Very influential
21%47%34%39%35%24%28%20%29%23%27%37%43%24%38%26%31%26%38%31%21%31%

2058491246261819106127512121392269
25%17%25%22%17%36%20%10%29%8%22%23%19%15%16%26%38%24%32%31%32%22%

2286414863367101391221541551062518
27%27%19%22%26%24%27%15%29%54%27%16%17%29%27%19%31%30%14%24%21%25%

1422194306--3115894-31331187
17%7%6%6%17%12%13%30%--8%13%9%20%12%15%-6%3%7%11%12%

5-112-9131154243-2312506
6%-3%6%4%-4%5%14%8%3%6%8%5%5%11%-4%8%2%7%5%

1-21--123-15222-1-2121385
1%-6%6%--5%15%-8%14%2%4%5%-4%-4%3%5%4%4%

-12---2-------1--1--184
-3%6%---1%-------1%--2%--4%1%

2---1-21-----11------83
2%---2%-1%5%-----2%1%------1%

-----12-----------1--42
-----3%1%-----------3%--*

------1----2-----2---51 - Not influential at
------*----2%-----4%---*all

8.218.908.388.678.548.558.247.408.578.158.228.488.708.078.578.309.008.148.658.678.258.38Mean
1.491.371.831.501.451.521.701.961.331.461.651.821.491.621.491.490.822.051.751.321.581.63Standard deviation
0.170.250.320.350.200.270.110.440.290.410.270.200.200.250.170.290.230.290.290.200.300.05Standard error
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Absolutes/col percents

Table 11
Q.2 How much influence, if any, does each of the following have on your future happiness?  My family
Please rate on a scale where 10 means they are very influential on your future happiness and 1 means that they are not influential at all.
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

8194021911131912205154225011641233143109831236956597719210 - Very influential
28%20%25%15%12%21%18%20%14%19%11%20%18%19%16%20%9%20%19%19%21%17%23%14%17%17%22%19%

52430212210171419228141186612151442145121851041026964732069
17%26%19%15%29%19%23%15%22%21%17%18%5%16%21%21%11%23%24%20%23%17%19%21%20%19%21%20%

102138372012172222271522633781461310421981281351311328984902638
34%23%24%27%26%23%23%24%26%26%33%29%27%29%25%25%28%17%24%27%24%27%24%27%26%25%26%26%

41725261110141617105147205488121022125799077925659541697
14%18%16%19%14%19%19%17%20%10%11%18%32%18%17%15%26%17%12%17%15%18%14%19%17%17%16%17%

1810127549797318274676185139434933293023826
3%9%6%9%9%10%5%10%8%9%15%4%5%7%9%8%15%10%10%7%7%9%9%7%9%9%7%8%

1213107346685638263456144627443833242522715
3%2%8%7%9%6%5%6%7%8%11%8%14%7%8%6%11%10%8%6%5%9%7%7%7%7%6%7%

-1271122-2-1-2314-14141271185104194
-1%1%5%1%2%3%2%-2%-1%-2%1%2%-2%2%2%2%1%2%2%1%3%1%2%

---1--11141--144-117452744193
---1%--1%1%1%4%2%--1%1%1%-2%1%1%1%1%*1%1%1%*1%

-1----111----112---4311312142
-1%----1%1%1%----1%**---1%1%**1%*1%**

---1---312-1--261-16351751281 - Not influential at
---1%---3%1%2%-1%--1%1%2%-1%1%1%1%*1%1%*1%1%all

8.418.148.117.587.877.987.867.577.727.697.547.937.597.857.777.907.267.827.897.887.997.707.997.697.757.738.067.85Mean
1.321.541.601.791.521.581.772.131.782.071.641.711.561.691.731.791.671.791.731.761.741.761.691.821.821.771.651.76Standard deviation
0.250.160.130.150.170.220.210.220.190.200.240.200.330.160.100.070.240.230.130.060.080.080.070.080.100.100.090.05Standard error
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Coca-Cola Reasons to Believe Survey
Online Fieldwork : 15th - 24th November 2013

Absolutes/col percents

Table 12
Q.2 How much influence, if any, does each of the following have on your future happiness?  Friends
Please rate on a scale where 10 means they are very influential on your future happiness and 1 means that they are not influential at all.
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

14881146455413151161761859519210 - Very influential
17%27%25%6%26%18%19%25%19%8%8%18%21%15%22%22%8%16%14%21%18%19%

85641694336411151371771117762069
10%17%19%22%30%27%18%15%29%31%30%18%25%17%22%26%8%22%19%17%21%20%

291074966155310171312196313111552638
36%33%22%22%17%18%26%25%24%23%27%20%25%29%25%22%23%26%30%36%18%26%

15535810383416158874575661697
19%17%9%28%15%30%16%15%19%8%16%18%15%20%9%15%38%14%14%14%21%17%

71535117112410236214421826
9%3%16%17%9%3%7%5%5%15%11%12%4%7%8%7%8%8%11%5%4%8%

6121-1193-235335124424715
7%3%6%6%-3%8%15%-15%8%6%6%7%6%4%15%8%11%5%14%7%

2-1-1-8-1--12-2----1-194
2%-3%-2%-3%-5%--1%4%-3%----2%-2%

------1----1-131-11--93
------*----1%-2%4%4%-2%3%--1%

----1------11----1---42
----2%------1%2%----2%---*

------1----3-11--1--181 - Not influential at
------*----4%-2%1%--2%--4%1%all

7.778.377.977.568.308.187.837.958.197.627.847.518.007.617.838.117.237.647.658.127.617.85Mean
1.541.331.751.341.671.311.731.731.501.661.402.151.801.912.041.721.422.051.701.482.081.76Standard deviation
0.170.240.310.320.230.230.110.390.330.460.230.240.250.300.230.330.390.290.280.230.390.05Standard error
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Coca-Cola Reasons to Believe Survey
Online Fieldwork : 15th - 24th November 2013

Absolutes/col percents

Table 12
Q.2 How much influence, if any, does each of the following have on your future happiness?  Friends
Please rate on a scale where 10 means they are very influential on your future happiness and 1 means that they are not influential at all.
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

-5762237472515113312839292125251715185010 - Very influential
-5%4%4%3%4%4%8%5%7%4%7%5%4%4%6%2%3%5%5%6%4%5%5%5%4%5%5%

111101645257143517264947145846374340242534839
3%12%6%12%5%10%3%5%8%13%7%7%5%6%8%8%9%12%8%8%9%7%8%8%7%7%10%8%

41333271710131118169142235011066321419986103825553771858
14%14%21%20%22%19%18%12%21%15%20%18%9%20%16%19%13%10%18%19%19%17%19%17%16%16%22%18%

6253723189163020159166296412561243163111113130947072822247
21%27%23%17%23%17%22%32%23%14%20%21%27%26%21%22%13%20%24%22%21%23%24%19%21%21%24%22%

514252016111314141871361546103121023125888276946158511706
17%15%16%15%21%21%18%15%16%17%15%17%27%13%15%18%26%17%13%17%17%16%14%19%18%17%15%17%

31221191051314151681421360759932100747679715056441505
10%13%13%14%13%10%18%15%17%15%17%18%9%12%19%13%19%15%18%14%14%15%15%15%15%17%13%15%

2815978733445110263846105535403441312618754
7%9%9%7%9%15%10%3%3%4%9%7%5%9%8%7%9%10%6%7%7%8%6%8%9%8%5%7%

525812443843281722-573722272920171913493
17%2%3%6%1%4%5%4%3%8%9%4%9%7%5%4%-8%4%5%4%5%5%4%5%6%4%5%

11341-1114---368216898116764172
3%1%2%3%1%-1%1%1%4%---3%2%1%4%2%3%1%2%2%2%1%2%2%1%2%

22241-1412-11-51432213128713686201 - Not influential at
7%2%1%3%1%-1%4%1%2%-1%5%-2%2%6%3%1%2%2%2%1%3%2%2%2%2%all

5.346.606.466.386.476.486.166.426.636.416.356.546.096.426.246.535.876.056.426.486.496.346.476.366.296.256.716.42Mean
2.241.951.892.181.721.821.862.071.822.241.881.872.041.931.961.992.152.161.961.952.011.941.952.011.992.011.911.98Standard deviation
0.420.200.150.190.200.250.220.210.200.220.280.210.440.180.110.080.310.280.150.070.090.090.080.090.110.110.100.06Standard error
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Coca-Cola Reasons to Believe Survey
Online Fieldwork : 15th - 24th November 2013

Absolutes/col percents

Table 13
Q.2 How much influence, if any, does each of the following have on your future happiness?  Society
Please rate on a scale where 10 means they are very influential on your future happiness and 1 means that they are not influential at all.
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

2-1-7-10-3-162161-42225010 - Very influential
2%-3%-13%-4%-14%-3%7%4%2%8%4%-8%5%5%7%5%

61326321-1-343412413222839
7%3%9%11%11%9%9%-5%-8%5%6%10%16%15%8%6%5%5%7%8%

224833645435991141242108851858
27%13%25%17%6%18%19%20%14%38%24%11%21%10%16%15%15%20%22%19%18%18%

166651674926292813711631171132247
20%20%19%28%30%21%21%10%29%15%24%34%25%17%14%22%23%22%19%26%11%22%

135319835644511814104467941706
16%17%9%6%17%24%15%30%19%31%14%13%15%34%13%15%31%12%19%21%14%17%

123437531411515831412126671505
15%10%13%17%13%15%13%20%5%8%14%18%15%7%18%4%15%24%16%14%25%15%

72524320221333423-2223754
9%7%16%11%7%9%9%10%10%8%8%4%6%10%3%11%-4%5%5%11%7%

-52-1-1121-1344531-321493
-17%6%-2%-5%10%5%-3%4%8%10%6%11%8%-8%5%4%5%

21--116----11-3--1---172
2%3%--2%3%3%----1%2%-4%--2%---2%

13-2--5---13--21-1--1201 - Not influential at
1%10%-11%--2%---3%4%--3%4%-2%--4%2%all

6.585.206.476.006.856.396.385.806.906.696.576.406.426.206.526.336.386.626.496.606.216.42Mean
1.802.341.932.381.961.642.051.581.951.321.882.001.851.792.312.291.561.941.841.642.151.98Standard deviation
0.200.430.340.560.270.290.130.350.420.360.310.220.250.280.260.440.430.270.300.250.410.06Standard error
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Coca-Cola Reasons to Believe Survey
Online Fieldwork : 15th - 24th November 2013

Absolutes/col percents

Table 13
Q.2 How much influence, if any, does each of the following have on your future happiness?  Society
Please rate on a scale where 10 means they are very influential on your future happiness and 1 means that they are not influential at all.
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

-33512322611-7616--6231217171296142910 - Very influential
-3%2%4%1%4%4%2%2%6%2%1%-6%2%3%--3%3%2%3%3%2%3%2%4%3%

-35735415363-213301253729162223121221459
-3%3%5%4%10%5%1%6%3%13%4%-2%4%5%2%3%3%5%6%3%4%5%4%4%6%4%

-111318126799836183261361974614156462543341028
-12%8%13%16%12%10%10%10%8%7%8%5%7%10%11%6%10%11%10%12%8%10%9%7%13%10%10%

591916385711145122133069691980536150644136371147
17%10%12%12%4%15%7%8%13%13%11%16%9%12%10%12%13%15%11%11%10%12%9%13%12%11%11%11%

516242011610151288611646788922102776468735340481416
17%17%15%15%14%12%14%16%14%8%17%8%5%14%15%14%17%15%12%14%15%13%13%15%16%12%14%14%

31834221971423152581810226311112937148103103112946065812065
10%19%22%16%25%13%19%25%17%24%17%24%45%19%20%19%26%15%21%20%20%21%21%19%18%19%23%20%

371917137912911581123869462288625860604736371204
10%8%12%13%17%13%12%13%10%11%11%11%5%11%12%12%9%10%12%12%12%12%11%12%14%11%11%12%

31018176310711136142134063452485556370483748331183
10%11%11%13%8%6%14%8%13%13%13%18%9%12%13%11%9%8%14%12%10%13%13%10%11%14%10%12%

-9107346674321623313384735263724192418612
-10%6%5%4%8%8%6%8%4%7%3%5%5%7%5%6%5%5%6%7%5%7%5%6%7%5%6%

10713764511512164142049611155538494542352824871 - Not influential at
34%8%8%5%8%8%7%12%6%12%2%8%18%12%6%8%13%18%8%7%7%10%8%9%10%8%7%9%all

3.835.134.995.435.165.565.074.815.225.055.574.994.274.975.055.204.744.735.075.175.225.005.035.204.965.015.365.11Mean
2.392.362.202.312.182.522.402.232.322.462.282.192.052.482.232.342.162.462.302.322.302.322.342.292.302.312.322.32Standard deviation
0.440.240.180.200.250.350.280.230.250.240.340.250.440.230.130.100.320.320.170.090.100.100.100.100.130.130.120.07Standard error

Page 28

Coca-Cola Reasons to Believe Survey
Online Fieldwork : 15th - 24th November 2013

Absolutes/col percents

Table 14
Q.2 How much influence, if any, does each of the following have on your future happiness?  Government
Please rate on a scale where 10 means they are very influential on your future happiness and 1 means that they are not influential at all.
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

2---3-7--1133-6--21--2910 - Very influential
2%---6%-3%--8%3%4%6%-8%--4%3%--3%

1-5-3110-1-314-3313321459
1%-16%-6%3%4%-5%-8%1%8%-4%11%8%6%8%5%4%4%

13-438130-13374352163321028
16%-13%17%15%3%13%-5%23%8%8%8%7%6%7%8%12%8%7%7%10%

4542562633-11035101375831147
5%17%13%11%9%18%11%15%14%-3%12%6%12%13%4%23%14%14%19%11%11%

1154196342528137461287421416
14%17%13%6%17%18%15%10%24%15%22%16%13%10%8%4%15%16%19%10%7%14%

17314873785482111131952968102065
21%10%3%22%15%21%16%40%24%31%22%25%21%32%25%19%15%18%16%19%36%20%

1135254313--696483165441204
14%10%16%11%9%12%13%15%--16%11%11%10%10%11%8%12%14%10%14%12%

533172342112683125245931183
6%10%9%6%13%6%15%10%5%8%5%7%15%7%16%19%15%8%14%21%11%12%

7-334311-121565111421-612
9%-9%17%7%9%5%-5%15%3%6%11%12%1%4%8%8%5%2%-6%

101132231324-481476-1-33871 - Not influential at
12%37%9%11%4%9%6%10%19%-11%10%2%10%9%22%-2%-7%11%9%all

4.883.735.384.615.574.885.294.654.865.625.195.065.234.565.264.305.545.645.595.004.865.11Mean
2.412.412.692.402.412.102.271.692.432.432.342.242.402.052.462.672.112.222.092.162.032.32Standard deviation
0.270.440.470.570.330.370.150.380.530.670.390.250.330.320.280.510.580.310.340.330.380.07Standard error
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Coca-Cola Reasons to Believe Survey
Online Fieldwork : 15th - 24th November 2013

Absolutes/col percents

Table 14
Q.2 How much influence, if any, does each of the following have on your future happiness?  Government
Please rate on a scale where 10 means they are very influential on your future happiness and 1 means that they are not influential at all.
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

13772-14852--2162212112617231525178154010 - Very influential
3%3%4%5%3%-1%4%9%5%4%--2%5%4%2%3%6%4%3%5%3%5%5%2%4%4%

-44722442311-5623128231915161813129349
-4%3%5%3%4%5%4%2%3%2%1%-4%2%4%2%3%5%3%4%3%3%4%4%4%3%3%

-121420958111067141123469651986694748683946311168
-13%9%15%12%10%11%12%12%6%15%18%5%11%11%12%13%8%11%12%13%9%9%14%12%14%9%11%

41323161258131516101041151794227112776861844643561457
14%14%15%12%16%10%11%14%17%15%22%13%18%10%16%14%9%3%15%15%15%14%11%17%14%13%16%14%

518241710812129144831841796102699647765765740441416
17%19%15%13%13%15%16%13%10%13%9%11%14%16%13%14%13%17%15%13%12%15%12%16%17%12%13%14%

614312821101317102791832766108151332144103101131736264782045
21%15%20%21%27%19%18%18%12%26%20%24%14%24%21%19%32%22%18%19%20%20%24%15%18%19%22%20%

21120117887913582103265481582545550593736361094
7%12%13%8%9%15%11%8%10%13%11%11%9%9%10%11%9%13%8%11%10%11%9%12%11%11%10%11%

261318689310848216265135196844516134272840953
7%6%8%13%8%15%12%3%12%8%9%11%9%14%8%9%6%8%11%9%8%10%11%7%8%8%12%9%

47116256873243823312694838274421232616652
14%8%7%4%3%10%8%9%8%3%4%5%14%7%7%5%4%10%5%6%7%5%8%4%7%8%5%6%

5511661414692544165057115140344628173522741 - Not influential at
17%5%7%4%8%2%5%15%7%9%4%7%18%4%5%9%11%12%6%7%8%7%9%6%5%10%6%7%all

4.315.515.255.615.394.965.185.155.505.265.705.244.235.215.425.325.114.725.565.325.325.314.975.715.525.125.315.32Mean
2.382.262.282.332.162.012.252.642.612.232.222.132.352.122.262.372.242.382.382.292.342.282.282.282.282.412.232.31Standard deviation
0.440.230.180.200.250.280.260.270.280.220.330.240.500.200.130.100.330.310.180.080.100.100.100.100.120.130.120.07Standard error
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Coca-Cola Reasons to Believe Survey
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Absolutes/col percents

Table 15
Q.2 How much influence, if any, does each of the following have on your future happiness?  Business
Please rate on a scale where 10 means they are very influential on your future happiness and 1 means that they are not influential at all.
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

11--2-12-2-331-52-53--4010 - Very influential
1%3%--4%-5%-10%-8%4%2%-6%7%-10%8%--4%

2-112291--153-3--211-349
2%-3%6%4%6%4%5%--3%6%6%-4%--4%3%2%-3%

13-21832822-5127321194941168
16%-6%6%15%9%12%10%10%-14%14%13%7%3%4%8%18%11%21%14%11%

84528631-61612541433108361457
10%13%16%11%15%18%13%-29%8%16%14%9%10%18%11%23%20%22%7%21%14%

135441153031541466112153531416
16%17%13%22%20%15%13%15%5%38%11%17%11%15%14%7%8%10%8%12%11%14%

18663834984371110151462681252045
22%20%19%17%15%9%21%40%19%23%19%13%19%37%18%22%15%12%22%29%18%20%

524277214133676112-83341094
6%7%13%11%13%21%9%20%5%23%8%7%13%15%14%7%-16%8%7%14%11%

7261422911-43746351342953
9%7%19%6%7%6%12%5%5%-11%4%13%10%8%11%38%2%8%10%7%9%

84323312-1--75233-3231652
10%13%9%11%6%9%5%-5%--8%9%5%4%11%-6%5%7%4%6%

66121212131410218511223741 - Not influential at
7%20%3%11%2%6%5%5%14%8%11%12%4%2%10%19%8%2%5%5%11%7%all

5.174.204.844.835.765.185.475.155.525.005.625.435.194.985.234.414.696.245.735.335.145.32Mean
2.282.412.032.332.092.242.311.792.731.532.542.592.291.622.422.662.182.312.402.142.212.31Standard deviation
0.250.440.360.550.280.390.150.400.600.420.420.280.310.250.280.510.600.330.390.330.420.07Standard error
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Coca-Cola Reasons to Believe Survey
Online Fieldwork : 15th - 24th November 2013

Absolutes/col percents

Table 15
Q.2 How much influence, if any, does each of the following have on your future happiness?  Business
Please rate on a scale where 10 means they are very influential on your future happiness and 1 means that they are not influential at all.
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

1322--1211-1--2121111177864281410 - Very influential
3%3%1%1%--1%2%1%1%-1%--1%2%2%2%1%1%1%1%1%1%1%1%2%1%

-241-11--113-365--2127786365149
-2%3%1%-2%1%--1%2%4%-3%2%1%--1%2%1%1%1%1%1%2%1%1%

361311213115751116294241126134444731213225788
10%6%8%8%3%2%4%12%6%7%11%14%5%5%9%7%9%2%7%8%6%9%9%6%6%9%7%8%

3171414542101315661154350271882535667423034451097
10%18%9%10%6%8%3%11%15%14%13%8%5%13%14%9%4%12%10%11%10%11%12%9%9%10%13%11%

212171113151086106103163467561891625869512542531206
7%13%11%8%17%29%14%9%7%10%13%13%14%14%11%12%11%10%10%12%12%12%13%10%7%12%15%12%

7212732151010201519101452360112151427144100100114866470662005
24%23%17%24%19%19%14%22%17%18%22%18%23%20%19%19%32%23%15%19%19%20%21%18%19%21%19%20%

21120191061112161151131236833625100785663714840461344
7%12%13%14%13%12%15%13%19%11%11%14%14%11%12%14%6%10%14%14%15%11%12%15%14%12%13%13%

61330141371591413482144684963695826470766145401463
21%14%19%10%17%13%21%10%16%13%9%11%9%12%15%15%19%10%20%13%16%13%13%16%18%13%12%14%

23181665131031135212275429196546495144323132952
7%3%11%12%8%10%18%11%3%11%7%7%9%11%9%9%4%15%11%9%9%10%9%9%9%9%9%9%

35131613371113166751228686101978565740735036271131 - Not influential at
10%5%8%12%17%6%10%12%15%15%13%9%23%11%9%12%13%17%11%11%11%11%7%15%15%11%8%11%all

4.665.234.524.464.004.673.964.654.384.384.805.033.864.584.744.464.474.054.284.654.484.614.814.254.154.624.854.55Mean
2.352.102.232.221.981.872.062.332.182.322.282.332.142.172.202.222.162.202.142.232.162.272.162.232.192.212.192.21Standard deviation
0.440.220.180.190.230.260.240.240.230.230.340.270.460.200.120.090.310.280.160.080.090.100.090.100.120.120.120.07Standard error
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Table 16
Q.2 How much influence, if any, does each of the following have on your future happiness?  Charities
Please rate on a scale where 10 means they are very influential on your future happiness and 1 means that they are not influential at all.
Base: All respondents
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D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

21--1-3--1-3--1--1-1-1410 - Very influential
2%3%--2%-1%--8%-4%--1%--2%-2%-1%

3---1-3-1---111---111149
4%---2%-1%-5%---2%2%1%---3%2%4%1%

43-2121911129335214492788
5%10%-11%2%6%8%5%5%8%5%11%6%7%6%7%8%8%11%21%7%8%

7325115221--4112772195141097
9%10%6%28%20%15%9%5%--11%13%4%17%9%7%8%18%14%2%14%11%

821137721121888793--5451206
10%7%34%17%13%21%9%5%10%8%22%10%15%17%12%11%--14%10%18%12%

1577312350852418731843108942005
19%23%22%17%22%9%21%40%24%15%11%22%13%7%23%15%23%20%22%21%14%20%

922164315144994952115921344
11%7%6%6%11%12%13%25%5%31%11%11%17%10%12%19%15%22%14%21%7%13%

176629633262489763472431463
21%20%19%11%17%18%14%10%29%15%11%10%17%17%8%11%31%14%5%10%11%14%

1022123251413109572-2213952
12%7%6%6%4%9%11%5%19%8%8%12%17%12%9%7%-4%5%2%11%9%

642143261118754146265341131 - Not influential at
7%13%6%6%7%9%11%5%5%8%22%8%9%10%18%22%15%12%14%7%14%11%all

4.494.534.595.394.914.584.454.504.054.544.164.874.084.634.343.964.004.604.895.244.644.55Mean
2.272.401.702.062.062.112.211.572.062.402.302.342.062.312.322.242.042.222.282.262.412.21Standard deviation
0.250.440.300.490.280.370.150.350.450.670.380.260.280.360.260.430.570.310.380.350.450.07Standard error
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Table 16
Q.2 How much influence, if any, does each of the following have on your future happiness?  Charities
Please rate on a scale where 10 means they are very influential on your future happiness and 1 means that they are not influential at all.
Base: All respondents
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Your localThe country asThe state ofThe world as aMy life inThe day I am
communitya wholethe environmentwholeMy social lifeMy friendsMy family lifegeneralhaving today

102310231023102310231023102310231023Base

2510920103161197736610 - Very influential
2%1%1%2%10%16%19%7%6%

521712301292121971731079
5%2%1%3%13%21%19%17%10%

1658249972062422373022188
16%8%5%9%20%24%23%30%21%

2191731041902031791371941997
21%17%10%19%20%17%13%19%19%

186204189209137931031051776
18%20%18%20%13%9%10%10%17%

1762252431921327977811155
17%22%24%19%13%8%8%8%11%

9312917113049263546654
9%13%17%13%5%3%3%4%6%

53911238125131524333
5%9%12%8%2%1%1%2%3%

205468352571212242
2%5%7%3%2%1%1%1%2%

3438553914111313191 - Not influential at
3%4%5%4%1%1%1%1%2%all

6.035.284.805.536.927.657.657.226.67Mean
1.961.891.871.962.051.862.001.882.02Standard deviation
0.060.060.060.060.060.060.060.060.06Standard error
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Table 17
Q.2 How much influence, if any, does each of the following have on your future happiness?  SUMMARY TABLE
Please rate on a scale where 10 means they are very influential on your future happiness and 1 means that they are not influential at all.
Base: All respondents
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Table 18
Q.3 How happy are you about each of the following?  Please rate on a scale of 1-10 where 1 means you are very unhappy and 10 means you are very happy.
The day I am having today
Base: All respondents

Prepared by Populus

D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

-487611077943162237251247313539271328256610 - Very happy
-4%5%5%8%2%14%8%8%9%9%4%5%5%7%6%4%8%7%6%6%7%7%6%4%8%7%6%

47259779109857453662232181535462453239361079
14%8%16%7%9%13%12%11%10%8%11%9%18%4%12%11%4%5%12%11%10%11%12%9%9%12%10%10%

52542301610131912218173246512642239153120981081107178692188
17%27%27%22%21%19%18%20%14%20%17%22%14%21%21%22%9%37%22%21%23%20%20%23%21%23%20%21%

61826281114151220161023626511161373614310693106936970601997
21%19%16%21%14%27%21%13%23%15%22%30%27%23%16%20%28%12%20%19%20%19%20%19%20%21%17%19%

51920261471313211871452450989734127958289886647641776
17%20%13%19%18%13%18%14%24%17%15%18%23%21%16%17%19%12%19%17%18%16%17%18%20%14%18%17%

311181497613818442143465471886605553624035401155
10%12%11%10%12%13%8%14%9%17%9%5%9%12%11%11%9%12%10%12%11%11%10%13%12%10%12%11%

266117-397734-428338564626393530192224654
7%6%4%8%9%-4%10%8%7%7%5%-4%9%6%17%8%3%6%5%8%7%6%6%7%7%6%

32726312-322141216228211419201314811333
10%2%4%1%8%6%1%2%-3%4%3%5%4%4%3%4%3%5%3%3%4%4%3%4%2%3%3%

112512-6-312-4515322179151212969242
3%1%1%4%1%4%-6%-3%2%3%-4%2%3%6%3%1%2%2%3%2%2%3%2%3%2%

--44-132212--289--118118136559191 - Very unhappy
--3%3%-2%4%2%2%1%4%--2%3%2%--1%2%2%2%2%1%1%1%3%2%

6.286.776.876.456.566.587.076.406.786.586.596.847.056.476.616.725.946.826.896.656.736.606.696.656.536.906.596.67Mean
2.021.682.062.052.042.012.132.301.862.042.291.711.651.932.131.991.982.011.852.051.952.092.101.931.941.982.112.02Standard deviation
0.370.170.160.180.230.280.250.240.200.200.340.200.350.180.120.080.290.260.140.080.080.090.090.090.110.110.110.06Standard error



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

2--1221411-369295213216610 - Very happy
2%--6%4%6%6%5%5%-8%7%17%5%12%19%15%2%8%5%4%6%

545-67213324115273174341079
6%13%16%-11%21%9%15%14%15%11%13%9%5%9%11%8%14%11%7%14%10%

165461895364281888186185872188
20%17%13%33%33%27%23%30%19%15%22%22%15%20%23%22%8%16%14%19%25%21%

2161021164143561111412211481561997
26%20%31%11%20%18%18%20%14%38%16%13%21%10%16%7%8%28%22%36%21%19%

15555953823381091088578771776
19%17%16%28%17%15%16%10%14%23%22%12%17%24%10%30%38%14%22%17%25%17%

9352522824-31158122343311155
11%10%16%11%9%6%12%10%19%-8%13%9%20%16%7%23%8%8%7%4%11%

72-22-191-126326--8211654
9%7%-11%4%-8%5%-8%5%7%6%5%8%--16%5%2%4%6%

432-11712-321-3---12-333
5%10%6%-2%3%3%5%10%-8%2%2%-4%---3%5%-3%

221--15----6-31---111242
2%7%3%--3%2%----7%-7%1%---3%2%4%2%

------7-1--22211-12--191 - Very unhappy
------3%-5%--2%4%5%1%4%-2%5%--2%

6.416.136.566.677.137.336.537.106.437.006.816.497.026.006.827.336.856.606.496.797.046.67Mean
1.782.131.791.611.521.812.101.802.291.351.942.362.212.242.132.081.821.852.291.721.692.02Standard deviation
0.200.390.320.380.210.320.140.400.500.380.320.260.300.350.240.400.500.260.380.270.320.06Standard error
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Table 18
Q.3 How happy are you about each of the following?  Please rate on a scale of 1-10 where 1 means you are very unhappy and 10 means you are very happy.
The day I am having today
Base: All respondents
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Table 19
Q.3 How happy are you about each of the following?  Please rate on a scale of 1-10 where 1 means you are very unhappy and 10 means you are very happy.
My life in general
Base: All respondents

Prepared by Populus

D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

3613874554657-71848141058383536372121317310 - Very happy
10%6%8%6%9%8%7%5%5%6%11%9%-6%6%8%2%7%6%8%7%7%7%8%6%6%9%7%

41437181451316141751651860904540124928188855763531739
14%15%23%13%18%10%18%17%16%16%11%21%23%16%19%16%9%8%23%17%18%16%16%17%17%19%15%17%

833472920192230243211278379316471752226163139169133891071063028
28%35%30%21%26%37%30%32%28%31%24%36%36%33%30%28%15%28%29%31%31%28%31%27%26%32%31%30%

51330261613151614221212624561086103514392102103916470601947
17%14%19%19%21%25%21%17%16%21%26%16%27%21%18%19%13%17%20%19%18%20%19%19%19%21%17%19%

5119231038108855-132864107781446155503828391056
17%12%6%17%13%6%11%11%9%8%11%7%-12%9%11%21%12%4%11%8%12%10%10%11%8%11%10%

1111015654311924152847104175042394734321930815
3%12%6%11%8%10%5%3%13%9%4%5%5%4%9%8%21%7%10%7%8%8%9%7%9%6%9%8%

-35832445624-411314692725211828191710464
-3%3%6%4%4%5%4%6%6%4%5%-4%4%5%9%10%5%4%5%4%3%6%6%5%3%4%

121411142331-27153411614101014978243
3%2%1%3%1%2%1%4%2%3%7%1%-2%2%3%6%7%1%2%3%2%2%3%3%2%2%2%

1-31--12211-225312456666444122
3%-2%1%--1%2%2%1%2%-9%2%2%1%2%3%2%1%1%1%1%1%1%1%1%1%

1-34---32----15711299458526131 - Very unhappy
3%-2%3%---3%2%----1%2%1%2%2%1%1%2%1%1%2%1%1%2%1%

7.107.317.506.767.447.357.367.056.877.227.097.677.277.317.227.216.006.577.337.337.227.227.287.167.067.357.257.22Mean
2.211.641.902.021.631.571.712.132.071.762.001.601.961.761.911.881.982.211.891.801.941.801.781.981.941.761.911.88Standard deviation
0.410.170.150.170.190.220.200.220.220.170.290.180.420.170.110.080.290.290.140.070.080.080.080.090.110.100.100.06Standard error



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

332-52183-1355272114517310 - Very happy
4%10%6%-9%6%8%15%-8%8%6%9%5%9%7%8%2%11%12%4%7%

7432910445424121161333115961739
9%13%9%11%17%30%19%25%19%15%11%14%21%15%17%11%23%22%14%21%21%17%

278155221051675142613122211311913123028
33%27%47%28%41%30%22%30%33%38%38%31%25%29%29%41%23%22%24%31%43%30%

1856273432648181391522911741947
22%17%19%11%13%9%18%10%29%31%22%22%25%22%19%7%15%18%30%17%14%19%

105336530111393183152231056
12%17%9%17%11%15%13%5%5%8%8%11%6%2%10%11%8%10%5%5%11%10%

10124322121-332833-7222815
12%3%6%22%6%6%9%10%5%-8%4%4%20%4%11%-14%5%5%7%8%

3--21-12-1-2353621113-464
4%--11%2%-5%-5%-5%4%9%7%8%7%8%2%3%7%-4%

221-1-51---31-2--231-243
2%7%3%-2%-2%5%---4%2%-3%--4%8%2%-2%

11----3-1--1--1-22---122
1%3%----1%-5%--1%--1%-15%4%---1%

-1---16----3---1-1---131 - Very unhappy
-3%---3%3%----4%---4%-2%---1%

6.986.977.506.567.677.647.067.807.197.857.437.077.457.107.317.076.856.807.277.647.717.22Mean
1.642.301.441.651.521.802.061.851.751.071.522.061.771.691.852.062.642.131.901.781.241.88Standard deviation
0.180.420.250.390.210.310.130.410.380.300.250.230.240.260.210.400.730.300.310.270.230.06Standard error
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Table 19
Q.3 How happy are you about each of the following?  Please rate on a scale of 1-10 where 1 means you are very unhappy and 10 means you are very happy.
My life in general
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

61733161711142015217202305511011032154105921187955677519710 - Very happy
21%18%21%12%22%21%19%22%17%20%15%26%9%27%18%19%2%17%18%21%20%18%22%16%16%20%22%19%

5233816131015221516101462153117473515110889108895866731979
17%25%24%12%17%19%21%24%17%15%22%18%27%19%17%20%9%12%20%20%21%18%20%18%17%20%21%19%

112022362214142220261614721811281213421701211161171208089682378
38%22%14%26%29%27%19%24%23%25%35%18%32%19%26%22%26%22%24%23%23%23%22%25%24%26%20%23%

11519211059121513314216378216132286657258795641401377
3%16%12%15%13%10%12%13%17%13%7%18%9%14%12%14%34%22%12%12%12%14%11%16%17%12%12%13%

39181556951110662123851771673525153503735311036
10%10%11%11%6%12%12%5%13%10%13%8%9%11%12%9%15%12%9%10%10%10%10%10%11%10%9%10%

-4151774554101518175164224534433839312125775
-4%9%13%9%8%7%5%5%10%2%7%5%7%5%9%13%7%12%6%6%9%7%8%9%6%7%8%

135521534321--1718-3527161922138819354
3%3%3%4%3%2%7%3%5%3%4%1%--5%3%-5%3%4%3%4%4%3%2%2%5%3%

-1431-1--3-22256111129696537153
-1%3%2%1%-1%--3%-3%9%2%2%1%2%2%1%2%2%1%2%1%1%1%2%1%

1-34-111-1---228-11104866462122
3%-2%3%-2%1%1%-1%---2%1%1%-2%1%1%1%2%1%1%1%2%1%1%

1113---3211--166-111111285427131 - Very unhappy
3%1%1%2%---3%2%1%2%--1%2%1%-2%1%1%2%*1%1%1%1%2%1%

7.767.877.617.017.917.877.597.857.607.577.807.997.597.897.527.677.007.307.677.717.697.607.707.587.517.797.647.65Mean
2.251.802.132.161.741.832.012.111.942.051.851.801.942.002.051.981.352.071.872.062.061.952.081.911.941.892.162.00Standard deviation
0.420.190.170.180.200.250.230.220.210.200.270.210.410.190.120.080.200.270.140.080.090.090.090.090.110.100.120.06Standard error
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Online Fieldwork : 15th - 24th November 2013

Absolutes/col percents

Table 20
Q.3 How happy are you about each of the following?  Please rate on a scale of 1-10 where 1 means you are very unhappy and 10 means you are very happy.
My family life
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

116811444044391711619637512719710 - Very happy
14%20%25%6%26%12%17%20%19%23%24%20%21%15%25%22%23%14%14%29%25%19%

1457413153226281814612457101031979
17%17%22%22%24%45%14%10%29%15%22%22%26%15%16%15%38%14%27%24%11%19%

121274125534341123101120511214682378
15%40%22%22%22%15%23%20%14%31%30%28%19%27%26%19%8%24%38%14%29%23%

181231033332149551131102741377
22%3%6%17%19%9%14%15%10%8%11%11%9%12%14%11%8%20%5%17%14%13%

113441327312245644184241036
14%10%13%22%2%9%12%15%5%15%5%5%9%15%5%15%8%16%11%5%14%10%

7-212126151253662-2131775
9%-6%6%4%3%11%5%24%8%5%6%6%15%8%7%-4%3%7%4%8%

511-2171--133-23121-1354
6%3%3%-4%3%3%5%--3%4%6%-3%11%8%4%3%-4%3%

2--1--51----112----2-153
2%--6%--2%5%----2%2%3%----5%-1%

-11---7----11-1------122
-3%3%---3%----1%2%-1%------1%

11---131---3----12---131 - Very unhappy
1%3%---3%1%5%---4%----8%4%---1%

7.237.777.917.288.288.007.277.107.768.008.227.777.797.467.867.527.777.348.088.107.937.65Mean
1.982.212.021.741.561.942.162.471.891.631.572.162.041.781.942.032.682.041.421.911.682.00Standard deviation
0.220.400.360.410.210.340.140.550.410.450.260.240.280.280.220.390.740.290.230.290.320.06Standard error
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Coca-Cola Reasons to Believe Survey
Online Fieldwork : 15th - 24th November 2013

Absolutes/col percents

Table 20
Q.3 How happy are you about each of the following?  Please rate on a scale of 1-10 where 1 means you are very unhappy and 10 means you are very happy.
My family life
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

41135149812161420117421449228261258378936842645516110 - Very happy
14%12%22%10%12%15%16%17%16%19%2%22%18%19%14%16%4%13%15%17%16%16%17%14%12%19%16%16%

523421922131520131581752364120793316312092125876069832129
17%25%27%14%29%25%21%22%15%14%17%22%23%20%21%21%15%15%19%22%23%18%23%18%18%20%24%21%

6253231141016202028192142770141914401791291131191237791742428
21%27%20%23%18%19%22%22%23%27%41%28%18%24%23%24%19%23%23%24%25%23%22%25%23%27%21%24%

61722301411141319166115176196111433121839684956651621797
21%18%14%22%18%21%19%14%22%15%13%14%23%15%20%17%23%23%19%16%16%19%16%20%20%15%18%17%

2111114549910972-12275473156847464548372729936
7%12%7%10%6%8%12%10%12%9%15%3%-11%9%9%15%5%8%9%9%9%8%10%11%8%8%9%

34913836951027272743118154537423742372220795
10%4%6%10%10%6%8%10%6%10%4%9%9%6%9%7%23%13%8%6%7%8%7%9%11%7%6%8%

-13922-2133--2915-3518131316109512264
-1%2%7%3%4%-2%1%3%7%--2%3%3%-5%3%2%2%3%3%2%3%1%3%3%

--24-1-131-12-47--4967103346133
--1%3%-2%-1%3%1%-1%9%-1%1%--2%1%1%1%2%1%1%1%2%1%

211-2--1-----214-133165213372
7%1%1%-3%--1%-----2%*1%-2%2%**1%1%**1%1%1%

1-121-1212---245--386538623111 - Very unhappy
3%-1%1%1%-1%2%1%2%---2%1%1%--2%1%1%1%1%2%2%1%1%1%

7.147.838.047.127.557.777.757.587.557.627.398.137.647.737.577.687.007.387.427.777.757.557.747.557.397.867.707.65Mean
2.401.521.811.951.991.731.712.061.861.951.451.592.081.961.861.831.521.842.051.821.811.911.881.831.891.771.881.86Standard deviation
0.450.160.140.170.230.240.200.210.200.190.210.180.440.180.110.080.220.240.150.070.080.090.080.080.100.100.100.06Standard error
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Coca-Cola Reasons to Believe Survey
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Absolutes/col percents

Table 21
Q.3 How happy are you about each of the following?  Please rate on a scale of 1-10 where 1 means you are very unhappy and 10 means you are very happy.
My friends
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

1045-1133546-2141032073817816110 - Very happy
12%13%16%-20%9%15%20%29%-5%17%19%7%26%26%23%16%3%17%29%16%

1558414104756412171071062691052129
19%17%25%22%26%30%20%25%29%31%32%20%19%17%13%22%15%12%24%24%18%21%

2276514946653819108214312141372428
27%23%19%28%26%27%20%30%24%23%22%23%19%20%27%15%23%24%38%31%25%24%

136637943321713137127295561797
16%20%19%17%13%27%18%15%10%8%19%16%25%17%16%26%15%18%14%12%21%17%

1124361191-248546126611936
14%7%13%17%11%3%8%5%-15%11%10%9%10%8%4%15%12%16%2%4%9%

43221123112274751-5161795
5%10%6%11%2%3%10%5%5%15%5%8%8%17%6%4%-10%3%14%4%8%

2-11--11--112-31-111--264
2%-3%6%--5%--8%3%2%-7%1%-8%2%3%--3%

3-----5------111-2---133
4%-----2%------2%1%4%-4%---1%

12--1-2----1---------72
1%7%--2%-1%----1%---------1%

-1----2-1-12111--1---111 - Very unhappy
-3%----1%-5%-3%2%2%2%1%--2%---1%

7.497.177.817.178.158.067.458.258.297.157.577.607.776.857.948.117.857.307.657.988.367.65Mean
1.842.361.641.541.581.171.981.372.101.771.822.021.782.081.851.741.822.051.321.571.391.86Standard deviation
0.200.430.290.360.220.200.130.310.460.490.300.220.240.320.210.330.500.290.220.240.260.06Standard error
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Coca-Cola Reasons to Believe Survey
Online Fieldwork : 15th - 24th November 2013

Absolutes/col percents

Table 21
Q.3 How happy are you about each of the following?  Please rate on a scale of 1-10 where 1 means you are very unhappy and 10 means you are very happy.
My friends
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

39189837116133131929641516816043574624344510310 - Very happy
10%10%11%7%10%6%10%12%7%13%7%17%5%8%9%11%2%8%9%11%11%9%11%9%7%10%13%10%

210241411101010121061031435772220105715880492948521299
7%11%15%10%14%19%14%11%14%10%13%13%14%12%11%13%4%3%11%14%14%12%15%10%9%14%15%13%

419412516111320151791662654120993515310997112946677632068
14%20%26%18%21%21%18%22%17%16%20%21%27%23%17%21%19%15%20%21%21%19%21%19%20%23%18%20%

72426261615171515211110517681135102816011093111925672752037
24%26%16%19%21%29%23%16%17%20%24%13%23%15%22%20%11%17%16%22%21%19%21%19%17%21%22%20%

511211874101716841622038778132987627564735342421376
17%12%13%13%9%8%14%18%19%8%9%21%9%18%12%13%17%22%16%12%12%15%12%15%16%12%12%13%

3158201351110132077218456711122188597368645534431325
10%16%5%15%17%10%15%11%15%19%15%9%9%16%14%12%23%20%12%12%11%15%13%13%16%10%12%13%

13714133354321216304413282722212824187494
3%3%4%10%1%6%4%3%6%4%7%3%5%2%5%5%9%7%7%4%5%4%4%6%7%5%2%5%

1124111236211314753314101511141249253
3%1%1%3%1%2%1%2%3%6%4%1%5%3%5%1%11%5%2%2%2%3%2%3%4%1%3%2%

21643-131211146142181410159161366252
7%1%4%3%4%-1%3%1%2%2%1%5%4%2%2%4%2%5%2%2%3%2%3%4%2%2%2%

1-521--2-3----68-14977410635141 - Very unhappy
3%-3%1%1%--2%-3%----2%1%-2%2%1%1%1%1%2%2%1%1%1%

6.417.087.116.507.017.257.056.916.806.656.787.396.866.886.727.035.816.276.647.117.076.767.126.696.447.147.166.92Mean
2.371.742.222.092.071.671.822.141.882.291.971.882.031.942.112.031.962.002.211.982.022.061.932.142.121.912.022.05Standard deviation
0.440.180.180.180.240.230.210.220.200.220.290.220.430.180.120.080.290.260.170.070.090.090.080.100.120.100.110.06Standard error
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Coca-Cola Reasons to Believe Survey
Online Fieldwork : 15th - 24th November 2013

Absolutes/col percents

Table 22
Q.3 How happy are you about each of the following?  Please rate on a scale of 1-10 where 1 means you are very unhappy and 10 means you are very happy.
My social life
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

7411741832-49431141626610310 - Very happy
9%13%3%6%13%12%8%15%10%-11%11%8%7%14%15%8%12%5%14%21%10%

1127157244345710493194631299
14%7%22%6%9%21%10%20%14%31%14%8%19%10%12%11%8%18%11%14%11%13%

1547213115029191694166188872068
19%13%22%11%24%33%21%10%43%8%24%19%17%10%21%22%8%16%22%19%25%20%

1671051174443210171391254410642037
20%23%31%28%20%21%19%20%14%15%27%20%25%22%16%19%31%8%27%14%14%20%

1052281334133167644284951376
12%17%6%11%15%3%14%20%5%23%8%19%13%15%5%15%15%16%11%21%18%13%

113459-312-14968134195431325
14%10%13%28%17%-13%10%-8%11%11%11%20%17%15%8%18%14%10%11%13%

7111-215-1-12243-2412-494
9%3%3%6%-6%6%-5%-3%2%4%10%4%-15%8%3%5%-5%

-1-1-141-1-3-251-221-253
-3%-6%-3%2%5%-8%-4%-5%6%4%-4%5%2%-2%

42--1-10--1-21-2-1-1--252
5%7%--2%-4%--8%-2%2%-3%-8%-3%--2%

-1----4-2-12112------141 - Very unhappy
-3%----2%-10%-3%2%2%2%3%------1%

6.816.537.346.337.247.796.677.357.246.627.306.807.096.346.827.306.316.966.787.267.716.92Mean
2.052.421.471.781.751.672.111.932.452.291.872.101.932.072.391.842.182.071.901.861.672.05Standard deviation
0.230.440.260.420.240.290.140.430.530.640.310.230.270.320.270.350.600.290.310.290.320.06Standard error
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Coca-Cola Reasons to Believe Survey
Online Fieldwork : 15th - 24th November 2013

Absolutes/col percents

Table 22
Q.3 How happy are you about each of the following?  Please rate on a scale of 1-10 where 1 means you are very unhappy and 10 means you are very happy.
My social life
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

-241313113-11289-251311991110462010 - Very happy
-2%3%1%4%2%4%1%1%3%-1%5%2%3%2%-3%3%2%2%2%2%2%3%1%2%2%

-33321234513-5916-22261515151591011309
-3%2%2%3%2%3%3%5%5%2%4%-4%3%3%-3%1%4%3%3%3%3%3%3%3%3%

4813119676151026314265442197250474156323332978
14%9%8%8%12%12%10%6%17%10%4%8%14%12%8%9%9%3%11%10%10%9%8%12%9%10%9%9%

6163519131017201410822621611021111311379694102885468681907
21%17%22%14%17%19%23%22%16%10%17%29%27%19%20%18%23%18%18%19%18%19%19%18%16%20%20%19%

4252730171371522221512228531266839156105104120897161772096
14%27%17%22%22%25%10%16%26%21%33%16%9%25%17%22%13%13%22%21%20%21%22%18%21%18%22%20%

61332311641521102461461365108812361369399108846461671925
21%14%20%23%21%8%21%23%12%23%13%18%27%12%21%19%17%20%20%18%18%20%20%17%19%18%19%19%

318181884141271210611647668101993745666644542431304
10%19%11%13%10%8%19%13%8%12%22%8%5%14%15%11%17%17%11%13%14%11%12%13%13%12%12%13%

-413143877973619254656175345364140273420813
-4%8%10%4%15%10%8%10%7%7%8%5%8%8%8%11%10%10%7%9%7%8%8%8%10%6%8%

218334-227-3-49223342513221718111113352
7%1%5%2%4%8%-2%2%7%-4%-4%3%4%6%5%2%3%2%4%3%4%3%3%4%3%

435631162413218282452823161821151410391 - Very unhappy
14%3%3%4%4%2%1%6%2%4%2%4%9%1%3%5%4%7%3%4%4%3%3%4%4%4%3%4%

5.105.675.515.295.755.465.735.375.905.425.465.685.775.815.565.465.115.125.605.585.515.565.525.555.505.465.645.53Mean
2.301.831.981.852.012.101.921.991.962.101.561.992.201.881.911.991.942.161.891.961.981.941.882.052.021.981.881.96Standard deviation
0.430.190.160.160.230.290.220.210.210.210.230.230.470.180.110.080.280.280.140.070.090.090.080.090.110.110.100.06Standard error
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Absolutes/col percents

Table 23
Q.3 How happy are you about each of the following?  Please rate on a scale of 1-10 where 1 means you are very unhappy and 10 means you are very happy.
The world as a whole
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

1--11-3-11112-41-2-1-2010 - Very happy
1%--6%2%-1%-5%8%3%1%4%-5%4%-4%-2%-2%

1-112-4-1-24-232-3112309
1%-3%6%4%-2%-5%-5%5%-5%4%7%-6%3%2%7%3%

4423512031257667419223978
5%13%6%17%9%3%9%15%5%15%14%8%11%15%9%15%8%18%5%5%11%9%

1867211940-43617134854781081907
22%20%22%11%20%27%17%-19%23%16%20%25%10%10%19%31%14%22%24%29%19%

194841010465329146719531113652096
23%13%25%22%19%30%20%25%14%15%24%17%11%17%25%19%23%22%35%14%18%20%

176238653531716109164273861925
21%20%6%17%15%18%23%25%14%8%19%19%19%22%21%15%15%14%8%19%21%19%

10344134293-431183102148421304
12%10%13%22%24%12%12%15%-31%8%13%15%7%13%7%8%8%22%10%7%13%

6-4-221837-17663423142813
7%-13%-4%6%8%15%33%-3%8%11%15%4%15%15%6%3%10%7%8%

324---12-1-11-33--2-3-352
4%7%13%---5%-5%-3%1%-7%4%--4%-7%-3%

25--2181--25214--213-391 - Very unhappy
2%17%--4%3%3%5%--5%6%4%2%5%--4%3%7%-4%

5.464.975.256.225.655.585.365.055.296.155.895.515.605.325.616.115.696.005.685.196.145.53Mean
1.752.392.001.831.871.501.891.822.281.912.072.041.992.092.131.991.602.191.582.201.601.96Standard deviation
0.190.440.350.430.260.260.120.410.500.530.340.220.270.330.240.380.440.310.260.340.300.06Standard error
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Absolutes/col percents

Table 23
Q.3 How happy are you about each of the following?  Please rate on a scale of 1-10 where 1 means you are very unhappy and 10 means you are very happy.
The world as a whole
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

--213-1--2---144-15345365-4910 - Very happy
--1%1%4%-1%--2%---1%1%1%-2%3%*1%1%1%1%1%-1%1%

2-111-3111-11-65-1-118439156129
7%-1%1%1%-4%1%1%1%-1%5%-2%1%-2%-1%2%1%1%2%*1%2%1%

-689435454-11611311593424251633181813498
-6%5%7%5%6%7%4%6%4%-1%5%5%4%5%2%8%5%5%5%5%3%7%5%5%4%5%

21216107479159674113059432473535146584334271047
7%13%10%7%9%8%10%10%17%9%13%9%18%10%10%10%9%5%14%10%10%10%9%12%13%10%8%10%

420311815812222117714327491101010281419396104855859721896
14%22%20%13%19%15%16%24%24%16%15%18%14%24%16%19%21%17%16%19%18%19%19%17%17%17%21%18%

81836371614131320281921725821291014431761221211391047682852435
28%19%23%27%21%27%18%14%23%27%41%28%32%22%26%22%21%23%24%24%23%24%26%21%22%24%24%24%

41627232181114815717-235791101029122858690815650651714
14%17%17%17%27%15%15%15%9%14%15%22%-20%18%16%21%17%16%17%16%17%17%17%17%15%19%17%

3121519710101371548293973492486675676474243381233
10%13%9%14%9%19%14%14%8%14%9%11%9%8%13%13%9%15%14%12%13%11%14%10%12%13%11%12%

331410219857242520414375434343137212522682
10%3%9%7%3%2%12%9%6%7%4%5%9%4%6%7%9%5%4%7%6%7%6%8%6%7%6%7%

3688142946132613344483935202926182215551 - Very unhappy
10%6%5%6%1%8%3%10%5%6%2%4%9%5%4%6%9%7%5%5%7%4%5%5%5%7%4%5%

4.484.884.814.645.194.584.894.535.204.724.874.715.004.934.804.774.474.784.994.784.744.874.664.954.864.714.834.80Mean
2.131.831.901.881.811.792.112.011.831.921.391.612.201.771.841.901.792.031.921.851.921.821.741.991.911.891.811.87Standard deviation
0.400.190.150.160.210.250.250.210.200.190.210.180.470.170.100.080.260.260.140.070.080.080.080.090.100.100.100.06Standard error
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Table 24
Q.3 How happy are you about each of the following?  Please rate on a scale of 1-10 where 1 means you are very unhappy and 10 means you are very happy.
The state of the environment
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

------3-1-2-1-2------910 - Very happy
------1%-5%-5%-2%-3%------1%

12----3----12-1--2---129
1%7%----1%----1%4%-1%--4%---1%

3-124114-12243233-3-1-498
4%-3%11%7%3%6%-5%15%5%5%6%5%4%11%-6%-2%-5%

8231732022-4882821116331047
10%7%9%6%13%9%9%10%10%-11%10%15%5%10%7%8%22%16%7%11%10%

12461131138531721710964126941896
15%13%19%6%24%33%16%25%14%8%19%25%13%24%12%22%31%24%16%21%14%18%

208651146312691291320669149102435
25%27%19%28%20%12%27%5%10%46%24%14%17%32%26%22%46%18%38%21%36%24%

1446511437334912961431451341714
17%13%19%28%20%12%16%15%14%31%24%14%17%15%18%11%8%8%14%31%14%17%

13363262454-31366104-35431233
16%10%19%17%4%18%10%25%19%-8%16%11%15%13%15%-6%14%10%11%12%

53-1331832-166253-3--4682
6%10%-6%6%9%8%15%10%-3%7%11%5%6%11%-6%--14%7%

544-311313--62-5-1313-551 - Very unhappy
6%13%13%-6%3%6%5%14%--7%4%-6%-8%6%3%7%-5%

4.584.374.414.725.064.734.814.154.335.235.354.674.964.904.734.965.085.404.974.644.574.80Mean
1.822.191.881.671.801.771.931.842.461.361.801.952.161.452.011.831.442.011.401.571.531.87Standard deviation
0.200.400.330.390.240.310.130.410.540.380.300.210.300.230.230.350.400.280.230.240.290.06Standard error
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Table 24
Q.3 How happy are you about each of the following?  Please rate on a scale of 1-10 where 1 means you are very unhappy and 10 means you are very happy.
The state of the environment
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

--121-1121-1--46-12737372351010 - Very happy
--1%1%1%-1%1%2%1%-1%--1%1%-2%1%1%1%1%1%1%1%1%1%1%

-31-12311-14-3311-1214125314665179
-3%1%-1%4%4%1%1%-2%5%-3%1%2%-2%1%2%2%1%1%3%2%2%1%2%

1111496678852549244533146243393745213130828
3%12%9%7%8%12%10%9%9%5%4%7%18%8%8%8%6%5%8%8%8%8%7%9%6%9%9%8%

52125191489151614819619371117724135947988855845701737
17%23%16%14%18%15%12%16%19%13%17%25%27%17%12%19%15%12%14%18%18%16%16%17%17%13%20%17%

322402514614202017101332763111893914810698116886361802046
10%24%25%18%18%12%19%22%23%16%22%17%14%24%20%19%17%15%22%20%20%20%22%18%19%18%23%20%

614413217161620162471633377112131041161104121134918075702255
21%15%26%24%22%31%22%22%19%23%15%21%14%29%25%19%28%17%23%22%20%24%25%19%24%22%20%22%

8512258514913151142946723131796686168614148401294
28%5%8%18%10%10%19%10%15%14%24%5%9%8%15%12%6%22%10%13%13%12%13%13%12%14%12%13%

-7171185675144726315299205343484348323227913
-8%11%8%10%10%8%8%6%13%9%9%9%5%10%9%19%15%11%7%8%10%8%10%9%9%8%9%

29665218352524143444133331232529231714542
7%10%4%4%6%4%1%9%3%5%4%7%9%4%5%6%9%7%7%4%6%5%5%6%7%5%4%5%

411732242912-31223-35302117201812206381 - Very unhappy
14%1%1%5%4%4%3%4%2%9%2%3%-3%4%4%-5%3%4%4%3%4%4%4%6%2%4%

4.525.635.465.055.235.375.455.225.584.725.155.615.685.525.145.304.964.775.185.375.305.275.235.355.165.125.565.28Mean
2.031.941.641.861.971.941.861.981.831.961.742.011.961.691.851.951.731.991.891.891.931.861.772.021.881.991.781.89Standard deviation
0.380.200.130.160.220.270.220.210.200.190.260.230.420.160.100.080.250.260.140.070.080.080.080.090.100.110.100.06Standard error
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Table 25
Q.3 How happy are you about each of the following?  Please rate on a scale of 1-10 where 1 means you are very unhappy and 10 means you are very happy.
The country as a whole
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

------2-1-111-11-1--11010 - Very happy
------1%-5%-3%1%2%-1%4%-2%--4%1%

1-121-1---123----113-179
1%-3%11%2%-*---3%2%6%----2%3%7%-2%

1143761511248615315341828
1%3%13%17%13%18%6%5%5%15%11%10%11%2%6%11%8%10%8%10%4%8%

1454115539252514471143971071737
17%17%13%6%28%15%17%10%24%15%14%17%8%17%14%15%23%18%19%24%25%17%

1933414104272391612101053128572046
23%10%9%22%26%30%18%35%10%23%24%19%23%24%13%19%23%24%22%12%25%20%

1861246660653619125214296962255
22%20%38%22%11%18%26%30%24%23%16%23%23%12%27%15%15%18%16%21%21%22%

6831413113168810963610221294
7%27%9%6%7%3%13%5%14%8%16%10%15%24%12%22%23%12%27%5%7%13%

10-213222131295510312252913
12%-6%6%6%6%9%5%14%8%5%11%9%12%13%11%8%4%5%12%7%9%

1022133142-1131-41-2-31542
12%7%6%6%6%9%6%10%-8%3%4%2%-5%4%-4%-7%4%5%

25111-7-1-23136--3-11381 - Very unhappy
2%17%3%6%2%-3%-5%-5%4%2%7%8%--6%-2%4%4%

4.884.405.315.725.855.735.155.255.335.545.515.415.574.884.835.445.545.525.575.575.575.28Mean
1.832.091.912.271.811.791.801.552.061.812.051.931.921.762.001.911.512.021.542.101.871.89Standard deviation
0.200.380.340.540.250.310.120.350.450.500.340.210.260.280.230.370.420.290.250.320.350.06Standard error
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Table 25
Q.3 How happy are you about each of the following?  Please rate on a scale of 1-10 where 1 means you are very unhappy and 10 means you are very happy.
The country as a whole
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

228131-2-2-435512-3418916151069102510 - Very happy
7%2%5%1%4%2%-2%-2%-5%14%4%2%2%-5%2%2%2%3%3%2%2%3%3%2%

2692423755341916262-133731212923161521529
7%6%6%1%5%4%4%8%6%5%7%5%5%8%5%5%4%-7%5%6%4%5%5%5%4%6%5%

412221717141614142041172637952726130917488774451701658
14%13%14%13%22%27%22%15%16%19%9%14%32%23%12%16%4%12%15%18%17%15%16%16%13%15%20%16%

33139211111171522161617122731237732173125941151045877842197
10%33%25%15%14%21%23%16%26%15%35%22%5%19%23%21%15%12%18%23%24%19%21%21%17%23%24%21%

52130298413191516101611664105811321359591102846159661866
17%23%19%21%10%8%18%20%17%15%22%21%5%14%21%18%17%18%18%18%18%18%19%17%18%17%19%18%

31122241811131817215133165998111731117799794827452501765
10%12%14%18%23%21%18%19%20%20%11%17%14%14%19%17%23%28%18%16%15%19%18%17%22%15%14%17%

3717188764692639334866206143504548313626934
10%8%11%13%10%13%8%4%7%9%4%8%14%8%11%8%13%10%11%8%8%10%8%10%9%11%7%9%

236135-36283223143456113127262726231713533
7%3%4%10%6%-4%6%2%8%7%3%9%3%5%6%11%10%6%4%5%5%5%5%7%5%4%5%

2-2412-31221-3512414118125151361202
7%-1%3%1%4%-3%1%2%4%1%-3%2%2%9%2%2%1%2%2%1%3%4%2%*2%

3-372-25451214524224261717171712166341 - Very unhappy
10%-2%5%3%-3%5%5%5%2%3%5%4%2%4%4%3%2%4%3%3%3%3%4%5%2%3%

5.556.516.285.386.086.316.195.906.075.846.046.296.456.416.015.965.005.535.996.156.145.926.135.935.715.946.446.03Mean
2.691.501.911.972.061.811.752.151.872.101.861.922.582.101.772.011.981.981.981.941.932.001.922.002.012.041.771.96Standard deviation
0.500.160.150.170.240.250.200.220.200.210.270.220.550.200.100.080.290.260.150.070.080.090.080.090.110.110.090.06Standard error
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Table 26
Q.3 How happy are you about each of the following?  Please rate on a scale of 1-10 where 1 means you are very unhappy and 10 means you are very happy.
Your local community
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

12-11271--22-2------42510 - Very happy
1%7%-6%2%6%3%5%--5%2%-5%------14%2%

7212326-13174-411322-529
9%7%3%11%6%6%3%-5%23%3%8%8%-5%4%8%6%5%5%-5%

13472104254629101114167174631658
16%13%22%11%19%12%11%20%29%15%24%12%21%34%21%26%8%14%11%14%11%16%

1536519747622717144145510141072197
19%10%19%28%35%21%20%30%10%15%19%20%26%10%18%19%38%20%38%24%25%21%

18633127434424169510431081051866
22%20%9%17%22%21%18%20%19%15%11%19%17%12%13%15%23%20%22%24%18%18%

937-67404418181110146295841765
11%10%22%-11%21%17%20%19%8%22%22%21%24%18%22%15%18%14%19%14%17%

63623331132332552-5233934
7%10%19%11%6%9%13%5%14%15%8%4%4%12%6%7%-10%5%7%11%9%

42-3-119--1251-8-12211533
5%7%-17%-3%8%--8%5%6%2%-10%-8%4%5%2%4%5%

522---6----1--2--1-1-202
6%7%6%---3%----1%--3%--2%-2%-2%

33----9-1-141142-3-11341 - Very unhappy
4%10%----4%-5%-3%5%2%2%5%7%-6%-2%4%3%

5.985.575.886.336.746.395.646.606.106.546.306.046.476.375.776.076.385.786.356.056.396.03Mean
2.152.651.842.171.311.732.011.431.952.072.002.041.611.882.142.021.502.021.441.722.181.96Standard deviation
0.240.480.330.510.180.300.130.320.420.570.330.220.220.290.240.390.420.290.240.270.410.06Standard error
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Q.3 How happy are you about each of the following?  Please rate on a scale of 1-10 where 1 means you are very unhappy and 10 means you are very happy.
Your local community
Base: All respondents

Prepared by Populus
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Table 27
Q.4 Which, if any, of the following is most important to you?
Base: All respondents

Prepared by Populus

D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

165074713029325346602934474150296193186388244280324200152185187524Family
55%54%47%52%39%56%44%57%53%58%63%45%18%65%48%51%40%52%49%53%46%56%60%41%45%55%54%51%

6112320881281116415684088106289887556280494449142Friends
21%12%15%15%10%15%16%9%13%15%9%20%27%7%13%15%21%10%16%13%17%11%12%16%14%13%14%14%

215221212669711571114062511108859556054313746114Having a good education
7%16%14%9%16%12%8%10%8%11%11%9%5%10%13%11%11%18%6%12%11%11%11%11%9%11%13%11%

1717101429175453627466221534339315141172482Living a healthy,
3%8%11%7%18%4%12%1%8%5%9%7%14%5%9%8%13%3%12%7%8%8%6%10%12%5%7%8%active lifestyle

3488413898164425302413443330174630221163Having money
10%4%5%6%5%2%4%9%10%8%2%8%18%4%8%5%4%7%7%6%6%6%3%9%9%7%3%6%

-17221352231-31115-1523171214158111029Doing good things for
-1%4%1%3%2%4%5%2%2%7%1%-3%4%3%-2%3%3%3%2%3%3%2%3%3%3%the community

-22411111--1-2391111111331164414The environment
-2%1%3%1%2%1%1%1%--1%-2%1%2%2%2%1%1%2%1%1%2%2%1%1%1%

1359647832-74515314413343124262921181655None of the above
3%3%3%7%8%8%10%9%3%2%-9%18%4%5%5%9%7%7%5%6%5%5%6%6%5%5%5%



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

281618143013127769124624254613824261814524Family
35%53%56%78%56%39%55%35%29%69%32%55%45%61%60%48%62%48%70%43%50%51%

1166-73314416877115173104142Friends
14%20%19%-13%9%13%20%19%8%16%10%13%17%14%19%8%14%8%24%14%14%

17343762325-77418325133114Having a good education
21%10%13%17%13%18%10%10%24%-19%8%8%2%10%11%15%10%3%7%11%11%

81113417543626142-635-82Living a healthy,
10%3%3%6%6%12%7%25%19%23%16%2%11%2%5%7%-12%8%12%-8%active lifestyle

631-24111--3733431513263Having money
7%10%3%-4%12%5%5%--8%8%6%7%5%11%8%10%3%7%7%6%

5----26---15221-113--29Doing good things for
6%----6%3%---3%6%4%5%1%-8%2%8%--3%the community

1---114-1-112-1-----114The environment
1%---2%3%2%-5%-3%1%4%-1%-----4%1%

512-4-1411-175221-2-3455None of the above
6%3%6%-7%-6%5%5%-3%8%9%5%3%4%-4%-7%14%5%
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Table 28
Q.5 To what extent do you agree or disagree with each of the following statements?
SUMMARY TABLE
Base: All respondents

Prepared by Populus

Statememt
I look forward

to settlingI am excited
There is moredown andYou only liveThere are lotsabout the
positive thanperhaps gettingonce so shouldof things Iprospect ofI have a lot to

negative in theMy best daysmarried ormake the mostwant to achievegrowing up orlook forward to
worldare ahead of mehaving childrenout of each dayin lifegetting olderin life

1023102310231023102310231023Base

476747790858945628882NET: Agree
47%73%77%84%92%61%86%

126335447398655214478Strongly agree    (+2)
12%33%44%39%64%21%47%

350412343460290414404Somewhat agree    (+1)
34%40%34%45%28%40%39%

31622013711454178102Neither agree nor  (0)
31%22%13%11%5%17%10%disagree

1804561402114627Somewhat disagree (-1)
18%4%6%4%2%14%3%

5111351137112Strongly disagree (-2)
5%1%3%1%*7%1%

2315696512421739NET: Disagree
23%5%9%5%2%21%4%

0.310.991.081.171.540.541.28Mean
1.060.901.050.850.721.170.84Standard deviation
0.030.030.030.030.020.040.03Standard error



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

25791401176847627972834070201002634993549151647451431472410278296308882NET: Agree
86%85%89%86%88%90%85%85%84%80%87%92%91%88%85%86%74%82%85%88%86%87%88%84%82%88%89%86%

1341745247274050383819391058137273151881364255223261217144162172478Strongly agree    (+2)
45%44%47%38%61%52%55%54%44%37%41%51%45%51%44%47%32%30%46%49%49%45%49%45%43%48%50%47%

1238666521202229344521311042126226203170283196208211193134134136404Somewhat agree    (+1)
41%41%42%48%27%38%30%31%40%43%46%41%45%37%41%39%43%52%40%38%37%42%39%40%40%40%39%39%

31312127398111563110375488206650524953433524102Neither agree nor  (0)
10%14%8%9%9%6%12%9%13%14%13%4%5%9%12%9%17%13%11%9%10%10%9%11%13%10%7%10%disagree

1-34222326-2127174141816111017135927Somewhat disagree (-1)
3%-2%3%3%4%3%3%2%6%-3%5%2%2%3%9%2%2%2%3%2%2%3%4%1%3%3%

-133---31--1-147-228846642612Strongly disagree (-2)
-1%2%2%---3%1%--1%-1%1%1%-3%1%1%2%1%1%1%1%1%2%1%

1167222636-313112443626241516231771539NET: Disagree
3%1%4%5%3%4%3%6%3%6%-4%5%3%4%4%9%5%3%4%5%3%3%5%5%2%4%4%

1.281.271.301.171.471.381.371.291.231.111.281.381.321.361.241.280.981.031.271.321.281.281.321.231.191.331.321.28Mean
0.800.780.840.870.770.770.810.980.850.860.690.800.780.790.840.850.920.900.830.820.870.800.810.870.880.770.850.84Standard deviation
0.150.080.070.070.090.110.090.100.090.080.100.090.170.070.050.040.130.120.060.030.040.040.030.040.050.040.050.03Standard error
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Table 29
Q.5 To what extent do you agree or disagree with each of the following statements?
I have a lot to look forward to in life
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

6626311348292031817123568493362251041323727882NET: Agree
81%87%97%72%89%88%87%90%81%92%95%82%92%80%81%93%77%82%86%88%96%86%

251317726191001489234234163017421152216478Strongly agree    (+2)
31%43%53%39%48%58%43%70%38%69%62%51%64%39%39%63%31%42%41%52%57%47%

4113146221010349312261517328620171511404Somewhat agree    (+1)
51%43%44%33%41%30%44%20%43%23%32%31%28%41%42%30%46%40%46%36%39%39%

133156320121192710136521102Neither agree nor  (0)
16%10%3%28%11%9%9%5%10%8%3%11%4%17%13%4%23%12%14%5%4%10%disagree

21----5-2-132151-2-2-27Somewhat disagree (-1)
2%3%----2%-10%-3%4%4%2%6%4%-4%-5%-3%

-----151---3-----1-1-12Strongly disagree (-2)
-----3%2%5%---4%-----2%-2%-1%

21---11012-162151-3-3-39NET: Disagree
2%3%---3%4%5%10%-3%7%4%2%6%4%-6%-7%-4%

1.101.271.501.111.371.391.241.501.101.621.541.221.531.171.131.521.081.161.271.311.541.28Mean
0.750.780.570.830.680.900.861.000.940.650.691.020.750.800.880.750.760.930.690.950.580.84Standard deviation
0.080.140.100.200.090.160.060.220.210.180.110.110.100.130.100.140.210.130.110.150.110.03Standard error
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Table 29
Q.5 To what extent do you agree or disagree with each of the following statements?
I have a lot to look forward to in life
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

156110179453147645060304512681983502631100471322306345283185213230628NET: Agree
52%66%64%58%58%60%64%69%58%58%65%59%55%60%64%61%55%52%56%64%61%61%64%58%55%63%66%61%

8183431171319191916911329631199837160104110104110775582214Strongly agree    (+2)
28%19%22%23%22%25%26%20%22%15%20%14%14%26%20%21%19%13%21%22%20%22%19%23%23%16%24%21%

74367482818284531442134939135231172363311218196241173108158148414Somewhat agree    (+1)
24%46%42%35%36%35%38%48%36%42%46%45%41%35%43%40%36%38%36%42%42%39%45%36%32%47%43%40%

4142820181211121819715422511011183612388908494666052178Neither agree nor  (0)
14%15%18%15%23%23%15%13%21%18%15%20%18%19%16%18%23%13%20%17%17%18%16%19%20%18%15%17%disagree

61315231071110111981331644835112810273737769564347146Somewhat disagree (-1)
21%14%9%17%13%13%15%11%13%18%17%17%14%14%14%14%11%18%16%14%14%15%14%14%17%13%14%14%

4514144247761337184351013434229314031221871Strongly disagree (-2)
14%5%9%10%5%4%5%8%8%6%2%4%14%6%6%7%11%17%7%6%8%6%6%8%9%7%5%7%

101829371491517182591662362126102141145115102108109876565217NET: Disagree
34%19%18%27%18%17%21%18%21%24%20%21%27%20%20%22%21%35%23%20%22%20%20%22%26%19%19%21%

0.310.600.580.430.570.630.640.630.510.430.630.490.270.590.580.520.430.130.470.600.510.570.580.500.430.540.660.54Mean
1.441.111.181.291.131.121.181.151.211.131.061.061.281.191.131.181.231.331.201.141.191.151.131.221.261.111.131.17Standard deviation
0.270.120.090.110.130.160.140.120.130.110.160.120.270.110.060.050.180.170.090.040.050.050.050.060.070.060.060.04Standard error
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Table 30
Q.5 To what extent do you agree or disagree with each of the following statements?
I am excited about the prospect of growing up or getting older
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

42151912402313614138245538234619529253012628NET: Agree
52%50%59%67%74%70%58%70%62%62%65%66%72%56%60%70%38%58%68%71%43%61%

148941394754410131561410112673214Strongly agree    (+2)
17%27%28%22%24%27%20%25%19%31%27%16%28%15%18%37%8%24%16%17%11%21%

2871082714899941442231732941719239414Somewhat agree    (+1)
35%23%31%44%50%42%38%45%43%31%38%51%43%41%42%33%31%34%51%55%32%40%

1548175414527135121154105410178Neither agree nor  (0)
19%13%25%6%13%15%18%20%24%15%19%16%9%29%14%19%31%20%14%10%36%17%disagree

207445334212386317316665146Somewhat disagree (-1)
25%23%13%22%9%9%15%10%5%15%8%10%11%7%22%11%8%12%16%14%18%14%

44112222-2137433-3512171Strongly disagree (-2)
5%13%3%6%4%6%9%-10%8%8%8%8%7%4%-23%10%3%5%4%7%

2411557556233615106203411786217NET: Disagree
30%37%16%28%13%15%24%10%14%23%16%18%19%15%26%11%31%22%19%19%21%21%

0.350.270.690.560.810.760.450.850.570.620.680.550.740.490.480.96-0.080.500.620.640.290.54Mean
1.171.441.121.251.031.151.230.931.161.331.201.131.211.081.141.021.321.271.041.081.011.17Standard deviation
0.130.260.200.290.140.200.080.210.250.370.200.120.170.170.130.200.370.180.170.170.190.04Standard error
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Table 30
Q.5 To what extent do you agree or disagree with each of the following statements?
I am excited about the prospect of growing up or getting older
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

25861461276851678677954473201042875344054160691484461508437296314335945NET: Agree
86%92%92%93%88%98%92%92%90%91%96%96%91%92%92%93%85%90%90%94%92%93%95%90%88%93%97%92%

176310086483649644856315715781983642839101487339316367288196219240655Strongly agree    (+2)
59%68%63%63%62%69%67%69%56%54%67%75%68%69%64%63%60%65%57%66%65%63%68%59%58%65%69%64%

82346412015182229391316526891701215592041451451411491009595290Somewhat agree    (+1)
28%25%29%30%26%29%25%24%34%38%28%21%23%23%29%29%26%25%33%28%28%29%26%31%30%28%27%28%

33966-558612191628631431262821333115854Neither agree nor  (0)
10%3%6%4%8%-7%5%9%6%2%3%5%8%5%5%13%5%8%4%5%6%4%7%9%4%2%5%disagree

-431311213111-7131231513871499321Somewhat disagree (-1)
-4%2%1%4%2%1%2%1%3%2%1%5%-2%2%2%3%2%2%2%2%1%3%3%3%1%2%

1--2----------12-1-221122-13Strongly disagree (-2)
3%--1%----------**-2%-*****1%-**

1433311213111-81513317159816119424NET: Disagree
3%4%2%2%4%2%1%2%1%3%2%1%5%-3%3%2%5%2%2%3%2%1%3%3%3%1%2%

1.381.561.541.531.471.651.581.591.441.421.611.701.551.611.531.531.431.481.461.571.541.541.611.451.421.551.641.54Mean
0.940.760.690.750.800.590.690.700.710.730.650.590.800.630.730.720.800.870.710.700.740.690.650.780.810.710.600.72Standard deviation
0.170.080.060.060.090.080.080.070.080.070.100.070.170.060.040.030.120.110.050.030.030.030.030.040.040.040.030.02Standard error
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Table 31
Q.5 To what extent do you agree or disagree with each of the following statements?
There are lots of things I want to achieve in life
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

762632184730215201812347550396926947354126945NET: Agree
94%87%100%100%87%91%92%100%86%92%92%90%94%95%90%96%69%94%95%98%93%92%

49182214322014713148285638244020628263022655Strongly agree    (+2)
60%60%69%78%59%61%63%65%67%62%76%67%72%59%52%74%46%56%70%71%79%64%

27810415106874461912152963199114290Somewhat agree    (+1)
33%27%31%22%28%30%29%35%19%31%16%23%23%37%38%22%23%38%24%26%14%28%

33--2215-11262151431-254Neither agree nor  (0)
4%10%--4%6%6%-5%8%5%7%4%2%6%4%31%6%3%-7%5%disagree

2---511-2-12113---11-21Somewhat disagree (-1)
2%---9%3%*-10%-3%2%2%2%4%---3%2%-2%

-1----2--------------3Strongly disagree (-2)
-3%----1%--------------*

21--513-2-12113---11-24NET: Disagree
2%3%--9%3%1%-10%-3%2%2%2%4%---3%2%-2%

1.521.401.691.781.371.481.531.651.431.541.651.551.641.511.381.701.151.501.621.671.711.54Mean
0.690.930.470.430.940.760.710.490.980.660.720.740.650.680.780.540.900.610.680.610.600.72Standard deviation
0.080.170.080.100.130.130.050.110.210.180.120.080.090.110.090.100.250.090.110.090.110.02Standard error
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Table 31
Q.5 To what extent do you agree or disagree with each of the following statements?
There are lots of things I want to achieve in life
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

2677133114644360836687386719982614803448152624439419471387280280298858NET: Agree
90%83%84%84%83%83%82%89%77%84%83%88%86%87%84%83%72%80%86%84%84%84%88%80%83%83%86%84%

1327615227182643314517381252112222122358305196202223175114137147398Strongly agree    (+2)
45%29%39%38%35%35%36%46%36%43%37%50%55%46%36%38%26%38%33%41%37%41%42%36%34%41%42%39%

135072623725344035422129746149258222594319243217248212166143151460Somewhat agree    (+1)
45%54%46%46%48%48%47%43%41%40%46%38%32%41%48%45%47%42%53%43%46%44%46%44%49%42%44%45%

1131816116951576731037641010217358564866414033114Neither agree nor  (0)
3%14%11%12%14%12%12%5%17%7%13%9%14%9%12%11%21%17%12%10%11%11%9%14%12%12%10%11%disagree

-36412435822-31126223332218152512151340Somewhat disagree (-1)
-3%4%3%1%4%5%3%6%8%4%3%-3%4%5%4%3%2%4%4%4%3%5%4%4%4%4%

2-1211-2-2---2271-19653853311Strongly disagree (-2)
7%-1%1%1%2%-2%-2%---2%1%1%2%-1%1%1%1%1%2%1%1%1%1%

2376234551022-51333324422823183317181651NET: Disagree
7%3%4%4%3%6%5%5%6%10%4%3%-4%4%6%6%3%2%6%5%5%3%7%5%5%5%5%

1.211.091.181.161.141.101.121.281.071.151.151.361.411.271.151.150.891.151.161.191.141.191.251.071.101.171.231.17Mean
1.050.750.830.850.810.890.830.880.880.980.820.760.730.870.810.870.910.820.740.870.860.850.780.920.850.870.830.85Standard deviation
0.190.080.070.070.090.120.100.090.090.100.120.090.160.080.050.040.130.110.060.030.040.040.030.040.050.050.040.03Standard error
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Table 32
Q.5 To what extent do you agree or disagree with each of the following statements?
You only live once so should make the most out of each day
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

69262914442620216188317146346223938313625858NET: Agree
85%87%91%78%81%79%87%80%86%62%84%86%87%83%81%85%69%76%84%86%89%84%

29131051388710105173525202912517141618398Strongly agree    (+2)
36%43%31%28%24%24%37%50%48%38%46%42%47%49%38%44%38%34%38%38%64%39%

4013199311811568314362114331142117207460Somewhat agree    (+1)
49%43%59%50%57%55%49%30%38%23%38%43%40%34%43%41%31%42%46%48%25%45%

11234762331347428338543114Neither agree nor  (0)
14%7%9%22%13%18%10%15%5%23%11%8%8%5%10%11%23%16%14%10%11%11%disagree

1---3161211334511412-40Somewhat disagree (-1)
1%---6%3%3%5%10%8%3%4%6%10%6%4%8%8%3%5%-4%

-2----2--112-12------11Strongly disagree (-2)
-7%----1%--8%3%2%-2%3%------1%

12--3181222535711412-51NET: Disagree
1%7%--6%3%3%5%10%15%5%6%6%12%9%4%8%8%3%5%-5%

1.201.171.221.061.001.001.201.251.240.771.221.191.281.171.061.261.001.021.191.191.541.17Mean
0.711.050.610.730.780.750.780.910.941.300.950.920.841.070.990.811.000.910.780.800.690.85Standard deviation
0.080.190.110.170.110.130.050.200.210.360.160.100.120.170.110.160.280.130.130.120.130.03Standard error
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Table 32
Q.5 To what extent do you agree or disagree with each of the following statements?
You only live once so should make the most out of each day
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

2275114106643955727086365113932474372845136581399391432358247260283790NET: Agree
76%81%72%78%83%75%75%77%81%83%78%67%59%82%79%76%60%75%77%79%76%79%80%74%73%77%82%77%

163970563623313936512525356148240132271341229218271176125145177447Strongly agree    (+2)
55%42%44%41%47%44%42%42%42%49%54%33%14%50%48%42%28%37%40%46%44%44%50%36%37%43%51%44%

63644502816243334351126103799197152365240170173161182122115106343Somewhat agree    (+1)
21%39%28%37%36%31%33%35%40%34%24%34%45%33%32%34%32%38%37%32%32%35%30%37%36%34%31%34%

31428151071313894132123885128239469685780544835137Neither agree nor  (0)
10%15%18%11%13%13%18%14%9%9%9%17%9%11%12%15%26%13%13%13%13%14%11%16%16%14%10%13%disagree

221393243652106512382416393427313024231461Somewhat disagree (-1)
7%2%8%7%4%4%5%3%7%5%4%13%27%4%4%7%4%7%9%5%6%5%6%6%7%7%4%6%

2236-415244213141753225231217181371535Strongly disagree (-2)
7%2%2%4%-8%1%5%2%4%9%3%5%3%5%3%11%5%1%3%4%2%3%4%4%2%4%3%

4416153658896127826557718645739484837302996NET: Disagree
14%4%10%11%4%12%7%9%9%9%13%16%32%7%8%10%15%12%10%9%11%8%9%10%11%9%8%9%

1.101.161.041.041.261.001.101.051.121.191.110.820.361.221.141.050.620.951.061.131.041.121.190.960.951.091.201.08Mean
1.260.911.061.090.831.200.971.091.001.041.271.121.180.991.071.041.241.111.001.041.111.001.051.051.081.011.061.05Standard deviation
0.230.090.080.090.090.170.110.110.110.100.190.130.250.090.060.040.180.140.080.040.050.040.050.050.060.060.060.03Standard error
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Table 33
Q.5 To what extent do you agree or disagree with each of the following statements?
I look forward to settling down and perhaps getting married or having children
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

572221134623181151593064433466231140293018790NET: Agree
70%73%66%72%85%70%78%75%71%69%81%77%81%83%86%85%85%80%78%71%64%77%

2816123291310488318352420401691423177447Strongly agree    (+2)
35%53%38%17%54%39%45%40%38%23%49%42%45%49%52%59%69%28%62%40%25%44%

2969101710777761229191426722661311343Somewhat agree    (+1)
36%20%28%56%31%30%33%35%33%46%32%35%36%34%34%26%15%52%16%31%39%34%

143637633422612845114475137Neither agree nor  (0)
17%10%19%17%13%18%14%20%10%15%16%14%15%10%6%4%8%8%11%17%18%13%disagree

83111212132131242-423561Somewhat disagree (-1)
10%10%3%6%2%6%5%5%14%15%3%4%2%5%5%7%-8%5%7%18%6%

2241-27-1--411211222-35Strongly disagree (-2)
2%7%13%6%-6%3%-5%--5%2%2%3%4%8%4%5%5%-3%

1055214191421723631645596NET: Disagree
12%17%16%11%2%12%8%5%19%15%3%8%4%7%8%11%8%12%11%12%18%9%

0.901.030.750.721.370.911.111.100.860.771.271.061.211.221.271.301.380.921.240.950.711.08Mean
1.071.301.341.020.781.181.030.911.241.010.841.070.910.990.981.101.191.031.191.151.051.05Standard deviation
0.120.240.240.240.110.210.070.200.270.280.140.120.120.150.110.210.330.150.200.180.200.03Standard error
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Table 33
Q.5 To what extent do you agree or disagree with each of the following statements?
I look forward to settling down and perhaps getting married or having children
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

216711299524349736375375618842314143442119552372375390357234248265747NET: Agree
72%72%71%73%68%83%67%78%73%72%80%74%82%74%74%72%72%70%67%75%71%75%73%73%69%73%76%73%

113039472521212930341830834102191151753250169166176159110107118335Strongly agree    (+2)
38%32%25%35%32%40%29%31%35%33%39%39%36%30%33%33%32%28%30%34%32%33%33%33%33%32%34%33%

1037735227222844334119261050129223192566302203209214198124141147412Somewhat agree    (+1)
34%40%46%38%35%42%38%47%38%39%41%34%45%44%41%39%40%42%37%41%39%42%40%41%37%42%42%40%

82236252392016172261612466129101345152117103116104827266220Neither agree nor  (0)
28%24%23%18%30%17%27%17%20%21%13%21%5%21%21%22%21%22%25%21%22%21%22%21%24%21%19%22%disagree

-4982-3157333511262412272718271818141345Somewhat disagree (-1)
-4%6%6%3%-4%1%6%7%7%4%14%4%4%5%4%7%7%4%5%4%5%4%5%4%4%4%

--14--131--1--381118924744311Strongly disagree (-2)
--1%3%--1%3%1%--1%--1%1%2%2%1%1%2%*1%1%1%1%1%1%

-410122-4467343514343513353620312522181656NET: Disagree
-4%6%9%3%-5%4%7%7%7%5%14%4%5%6%6%8%7%5%7%4%6%5%7%5%5%5%

1.101.000.890.960.971.230.891.021.000.981.131.071.051.001.020.980.960.880.891.030.941.040.991.000.940.991.050.99Mean
0.820.860.871.020.860.730.920.910.950.900.880.941.000.830.880.930.950.960.930.890.950.850.900.910.940.900.870.90Standard deviation
0.150.090.070.090.100.100.110.090.100.090.130.110.210.080.050.040.140.120.070.030.040.040.040.040.050.050.050.03Standard error
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Table 34
Q.5 To what extent do you agree or disagree with each of the following statements?
My best days are ahead of me
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

532127144021172131572763402959191036303021747NET: Agree
65%70%84%78%74%64%74%65%71%54%73%76%75%71%77%70%77%72%81%71%75%73%

221112719474633162619142411617151610335Strongly agree    (+2)
27%37%38%39%35%12%32%30%14%23%43%31%36%34%31%41%46%34%41%38%36%33%

3110157211798712411372115358419151411412Somewhat agree    (+1)
38%33%47%39%39%52%42%35%57%31%30%45%40%37%45%30%31%38%41%33%39%40%

24854111044766915119148194105220Neither agree nor  (0)
30%27%16%22%20%30%19%35%29%46%24%18%21%22%18%30%8%18%11%24%18%22%disagree

41--3113---12234-2331245Somewhat disagree (-1)
5%3%--6%3%6%---3%2%4%7%5%-15%6%8%2%7%4%

-----14----3-----2-1-11Strongly disagree (-2)
-----3%2%----4%-----4%-2%-1%

41--3217---15234-2532256NET: Disagree
5%3%--6%6%7%---3%6%4%7%5%-15%10%8%5%7%5%

0.881.031.221.171.040.670.970.950.860.771.140.981.080.981.031.111.080.921.141.021.040.99Mean
0.870.890.710.790.890.850.940.830.650.830.890.960.850.940.840.851.121.070.920.980.920.90Standard deviation
0.100.160.120.190.120.150.060.180.140.230.150.110.120.150.100.160.310.150.150.150.170.03Standard error

Page 67

Coca-Cola Reasons to Believe Survey
Online Fieldwork : 15th - 24th November 2013

Absolutes/col percents

Table 34
Q.5 To what extent do you agree or disagree with each of the following statements?
My best days are ahead of me
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

1442755340223249414725361460140262172486349244232255221160151165476NET: Agree
48%45%47%39%52%42%44%53%48%45%54%47%64%53%45%45%36%40%49%47%46%47%47%45%47%45%48%47%

5921141271016912743163671210268859676264473643126Strongly agree    (+2)
17%10%13%10%16%13%14%17%10%12%15%5%14%14%12%12%4%17%15%12%11%13%12%13%14%11%12%12%

933543928152233323518321144104191151460261185165193157113115122350Somewhat agree    (+1)
31%35%34%29%36%29%30%35%37%34%39%42%50%39%33%33%32%23%34%35%35%33%36%32%33%34%35%34%

7315340201826232636122462896186181852228160156167149104104108316Neither agree nor  (0)
24%33%34%29%26%35%36%25%30%35%26%32%27%25%31%32%38%30%29%31%30%31%31%31%31%31%31%31%disagree

6142132141014161417715120591008133112890909684576360180Somewhat disagree (-1)
21%15%13%24%18%19%19%17%16%16%15%20%5%18%19%17%17%22%18%17%17%18%18%17%17%19%17%18%

2691132155421151629458343120193217201451Strongly disagree (-2)
7%6%6%8%4%4%1%5%6%4%4%1%5%4%5%5%9%8%5%5%6%4%4%7%5%6%4%5%

820304317121521192191622575129121839162121110115116748374231NET: Disagree
28%22%19%32%22%23%21%23%22%20%20%21%9%22%24%22%26%30%22%22%23%22%21%24%22%25%21%23%

0.310.270.360.100.420.290.360.420.300.330.460.300.640.410.270.300.060.180.370.330.290.340.340.280.340.250.350.31Mean
1.201.041.051.121.081.050.991.131.051.011.070.890.951.071.061.051.011.201.071.041.061.051.011.101.071.061.031.06Standard deviation
0.220.110.080.100.120.150.120.120.110.100.160.100.200.100.060.040.150.150.080.040.050.050.040.050.060.060.060.03Standard error
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Table 35
Q.5 To what extent do you agree or disagree with each of the following statements?
There is more positive than negative in the world
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

281414728151029117174326163714825222013476NET: Agree
35%47%44%39%52%45%44%45%52%54%46%52%49%39%48%52%62%50%59%48%46%47%

352273313145159214524513126Strongly agree    (+2)
4%17%6%11%13%9%13%15%5%31%14%18%17%5%18%19%15%8%14%2%11%12%

259125211271610312281714239621171910350Somewhat agree    (+1)
31%30%38%28%39%36%30%30%48%23%32%34%32%34%30%33%46%42%46%45%36%34%

318117171164874151920162673138129316Neither agree nor  (0)
38%27%34%39%31%33%27%40%33%31%41%23%38%39%34%26%23%26%22%29%32%31%disagree

2166352522223176711428696180Somewhat disagree (-1)
26%20%19%17%9%6%22%10%10%15%8%20%11%17%14%15%15%16%16%21%21%18%

1211451511-241232-411-51Strongly disagree (-2)
1%7%3%6%7%15%6%5%5%-5%5%2%5%4%7%-8%3%2%-5%

228749767332521791462127106231NET: Disagree
27%27%22%22%17%21%29%15%14%15%14%25%13%22%18%22%15%24%19%24%21%23%

0.100.300.250.220.410.180.220.400.380.690.410.400.510.170.440.410.620.260.510.240.360.31Mean
0.871.180.951.061.071.181.131.050.921.111.011.150.970.951.071.190.961.081.020.910.951.06Standard deviation
0.100.220.170.250.150.210.070.230.200.310.170.130.130.150.120.230.270.150.170.140.180.03Standard error
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Table 35
Q.5 To what extent do you agree or disagree with each of the following statements?
There is more positive than negative in the world
Base: All respondents

Prepared by Populus
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Table 36
Q.6 Which, if any, of the following makes you most happy? Please select up to three.
Base: All respondents

Prepared by Populus

D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

205710674463340475160244814641803482534101446312294325281193184229606Spending time with
69%61%67%54%60%63%55%51%59%58%52%63%64%57%58%60%53%57%57%60%59%59%61%58%57%54%66%59%friends

196083694125376344602850870180321233096430291288352227166197216579Spending time with
66%65%53%51%53%48%51%68%51%58%61%66%36%62%58%56%49%50%54%58%55%58%66%47%49%58%62%57%family

14457159301933504646293913521412759192143225123028219981179221481Doing well at school or
48%48%45%43%39%37%45%54%53%44%63%51%59%46%45%48%19%32%12%58%48%46%53%41%24%53%64%47%university

8315830191721212434917928891632420621831561331101791239769289Having hobbies that I
28%33%37%22%25%33%29%23%28%33%20%22%41%25%29%28%51%33%35%25%30%27%20%37%36%29%20%28%enjoy

1143339811201417211293206810889591231059410990846847199Being able to support
3%15%21%29%10%21%27%15%20%20%26%12%14%18%22%19%17%15%33%17%20%19%20%19%25%20%14%19%myself

317243121914201613617125571086177098969578113935939191Enjoying my job
10%18%15%23%27%17%19%22%19%13%13%22%5%22%18%19%13%28%40%13%18%19%15%23%28%17%11%19%

61320252491117201881382352101914311308010482102745555184Having enough money to
21%14%13%18%31%17%15%18%23%17%17%17%36%20%17%18%19%23%18%18%15%21%15%21%22%16%16%18%buy new things

9203031147171610153106174511471331131968675107746246182Living a healthy,
31%22%19%23%18%13%23%17%12%14%7%13%27%15%14%20%15%22%18%18%18%17%14%22%22%18%13%18%active life

3111512559118141311-10456258158956617542274149117Doing work to help
10%12%9%9%6%10%12%12%9%13%28%14%-9%14%11%11%13%8%12%11%12%14%9%8%12%14%11%people (e.g.

volunteering)

-36733267512141624227342223281711142045Shopping
-3%4%5%4%6%3%6%8%5%2%3%5%4%5%4%4%3%4%5%4%5%5%3%3%4%6%4%

-298333-2322-11224227262512261113141037Other
-2%6%6%4%6%4%-2%3%4%3%-1%4%4%4%3%4%4%5%2%5%2%4%4%3%4%

---1--11-------31-113-212-13None of the above
---1%--1%1%-------1%2%-1%*1%-**1%-**



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

4720188371913415149234233274018435192420606Spending time with
58%67%56%44%69%58%58%75%67%69%62%51%62%66%52%67%31%70%51%57%71%59%friends

3720141037191319106195728254412824232818579Spending time with
46%67%44%56%69%58%56%45%48%46%51%69%53%61%57%44%62%48%62%67%64%57%family

3915121025171001086194026143515922231917481Doing well at school or
48%50%38%56%46%52%43%50%38%46%51%48%49%34%45%56%69%44%62%45%61%47%university

229910191155793101818142772149115289Having hobbies that I
27%30%28%56%35%33%24%35%43%23%27%22%34%34%35%26%15%28%24%26%18%28%enjoy

2015267584456121110156111753199Being able to support
25%3%16%11%11%21%25%20%19%38%16%14%21%24%19%22%8%22%19%12%11%19%myself

193739555422519961122114103191Enjoying my job
23%10%22%17%17%15%24%20%10%15%14%23%17%15%14%7%15%22%11%24%11%19%

176738635321111684195310776184Having enough money to
21%20%22%17%15%18%15%15%10%8%30%19%15%10%25%19%23%20%19%17%21%18%buy new things

11957974467461413410626282182Living a healthy,
14%30%16%39%17%21%19%30%33%31%16%17%25%10%13%22%15%12%5%19%7%18%active life

1533163211-22105783251064117Doing work to help
19%10%9%6%11%9%9%5%-15%5%12%9%17%10%11%15%10%27%14%14%11%people (e.g.

volunteering)

4-2-11121-116132-251-245Shopping
5%-6%-2%3%5%5%-8%3%7%2%7%3%-15%10%3%-7%4%

2-2-1215-2-1-2221-122-37Other
2%-6%-2%6%6%-10%-3%-4%5%3%4%-2%5%5%-4%

------1----2---------3None of the above
------*----2%---------*
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Table 36
Q.6 Which, if any, of the following makes you most happy? Please select up to three.
Base: All respondents

Prepared by Populus



Page 72

Coca-Cola Reasons to Believe Survey
Online Fieldwork : 15th - 24th November 2013

Absolutes/col percents

Table 37
Q.7 Do you think that you are more or less happy than your parents?
Base: All respondents

Prepared by Populus

D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

74561543123344038532230750128253111867342227211238200122153163438NET: More happy
24%48%39%40%40%44%47%43%44%51%48%39%32%44%41%44%23%30%38%46%43%42%44%41%36%45%47%43%

1918148351091243-62862-118775442514536322896Much more happy   (+2)
3%10%11%10%10%6%7%11%10%12%9%4%-5%9%11%-2%10%10%10%8%9%9%11%9%8%9%

6364340232029302941182774410019111174926517316918715586121135342A little more     (+1)
21%39%27%29%30%38%40%32%34%39%39%36%32%39%32%33%23%28%28%36%33%34%35%32%25%36%39%33%happy

1535704932222835373119371343134220222581282209201222188142140128410About the same     (0)
52%38%44%36%42%42%38%38%43%30%41%49%59%38%43%38%47%42%46%38%40%40%41%39%42%41%37%40%

31020141153671216-1033556820645345425643262998A little less     (-1)
10%11%13%10%14%10%4%6%8%12%2%8%-9%11%10%13%13%11%9%10%9%8%12%13%8%8%10%happy

1138-138332-2262355221161713201391133Much less happy   (-2)
3%1%2%6%-2%4%9%3%3%4%-9%2%2%4%11%8%1%3%3%3%2%4%4%3%3%3%

411232211661410153621239781113228569625576563540131NET: Less happy
14%12%15%16%14%12%8%15%12%14%7%8%9%11%13%14%23%22%12%12%13%12%10%16%17%10%12%13%

3241131541523-81026347302024222218101644Don't know
10%2%3%8%4%2%7%4%1%5%4%4%-7%3%5%6%7%4%4%4%5%4%5%5%3%5%4%

0.120.460.340.300.380.370.440.310.400.470.480.370.140.400.370.39-0.110.020.360.440.390.370.430.320.280.430.420.38Mean
0.820.860.921.030.870.820.871.060.920.960.880.700.830.820.870.960.920.940.870.910.920.900.870.960.970.880.890.91Standard deviation
0.160.090.070.090.100.120.110.110.100.100.130.080.180.080.050.040.140.130.070.030.040.040.040.040.050.050.050.03Standard error



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

297167271892767183723134213425191612438NET: More happy
36%23%50%39%50%55%39%35%29%54%49%45%43%32%55%48%31%50%51%38%43%43%

5122542523238421151531296Much more happy   (+2)
6%3%6%11%9%12%11%10%14%15%8%10%8%5%14%19%8%10%8%2%7%9%

24614522146753515291911318320161510342A little more     (+1)
30%20%44%28%41%42%29%25%14%38%41%35%36%27%40%30%23%40%43%36%36%33%happy

35151171913929115142922222010719142214410About the same     (0)
43%50%34%39%35%39%39%45%52%38%38%35%42%54%26%37%54%38%38%52%50%40%

103337-2814-3744921313298A little less     (-1)
12%10%9%17%13%-12%5%19%-8%8%8%10%12%7%8%6%3%7%7%10%happy

221--281---62-31-32--33Much less happy   (-2)
2%7%3%--6%3%5%---7%4%-4%4%-6%5%--3%

12543723624-3136412316332131NET: Less happy
15%17%13%17%13%6%15%10%19%-8%16%11%10%16%11%8%12%8%7%7%13%

53111-132-12422311-11-44Don't know
6%10%3%6%2%-6%10%-8%5%5%4%5%4%4%8%-3%2%-4%

0.260.040.420.350.470.550.330.330.240.750.510.330.370.280.510.540.330.420.470.340.430.38Mean
0.870.900.890.930.850.940.960.970.940.750.781.030.890.721.021.030.780.970.910.660.740.91Standard deviation
0.100.170.160.230.120.160.060.230.210.220.130.120.130.120.120.200.220.140.150.100.140.03Standard error
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Q.7 Do you think that you are more or less happy than your parents?
Base: All respondents
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Table 38
Q.8 Do you hope to have your own children some day?
Base: All respondents

Prepared by Populus

D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

228012696634058747188345313922504503146134594414391429376251277277805NET: Yes
76%86%80%71%82%77%79%80%83%85%74%70%59%81%80%78%66%77%76%80%79%79%80%77%74%82%80%79%

227912695614058737087345313922464473045132591408390425373246275277798Yes, in the future
76%85%80%70%79%77%79%78%81%84%74%70%59%81%79%77%64%75%75%80%78%78%79%77%73%81%80%78%

-1-12--111----431123614352-7Yes, already have
-1%-1%3%--1%1%1%----1%1%2%2%1%*1%*1%1%1%1%-1%children

5612136489774666274810816534839424535262687No
17%6%8%10%8%8%11%10%8%7%9%8%27%5%9%8%21%13%9%7%9%8%8%9%10%8%7%9%

2720278871089817315347966279263686665523544131Don't know
7%8%13%20%10%15%10%11%9%9%17%22%14%13%11%14%13%10%15%12%12%14%12%13%15%10%13%13%



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

5923241349241771716102965453567241237303019805NET: Yes
73%77%75%72%91%73%76%85%76%77%78%78%85%85%87%89%92%74%81%71%68%79%

5823241348241751716102964453566241236303019798Yes, in the future
72%77%75%72%89%73%75%85%76%77%78%77%85%85%86%89%92%72%81%71%68%78%

1---1-2----1--1--1---7Yes, already have
1%---2%-1%----1%--1%--2%---1%children

1254232172413842321514287No
15%17%13%11%6%6%7%10%19%8%8%10%8%5%4%7%8%10%3%10%7%9%

1024327391125104471-8687131Don't know
12%7%13%17%4%21%17%5%5%15%14%12%8%10%9%4%-16%16%19%25%13%
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Q.8 Do you hope to have your own children some day?
Base: All respondents
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Table 39
Q.9 For which, if any, of the following reasons do you not want to have children some day?
Base: All who do not want to have children

Prepared by Populus

D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

5612136489774666274810816534839424535262687Base

525841551532431227646302521202622131146I don't like children
100%33%42%62%67%25%63%56%14%71%75%33%67%50%44%56%60%50%38%57%52%54%48%58%63%50%42%53%

326921442422331223529252318221919101241I don't want to have
60%33%50%69%33%25%50%44%29%57%50%33%50%50%44%48%50%25%56%47%48%46%52%42%54%38%46%47%the responsibility for

anyone else

2254113112221-11141261716101313117826I enjoy life as it is
40%33%42%31%17%25%38%11%14%29%50%33%17%-41%29%10%25%38%32%33%26%31%29%31%27%31%30%and wouldn't want to

change it

321311-123-2-15134131111881194619Disillusioned with life
60%33%8%23%17%25%-11%29%43%-33%-17%19%27%40%13%19%21%23%21%19%24%26%15%23%22%

1--311113--1--571137844864212Wouldn't be able to
20%--23%17%25%13%11%43%--17%--19%15%10%13%19%13%17%10%10%18%17%15%8%14%afford to support them

1-11----1-11--24---642332136My friends are like
20%-8%8%----14%-25%17%--7%8%---11%8%5%7%7%6%4%12%7%family to me

-2141-321212-15132231212710937919Other
-33%8%31%17%-38%22%14%29%25%33%-17%19%27%20%25%19%23%25%18%24%20%9%27%35%22%

-1------------1--1---11--1-1Don't know
-17%------------4%--13%---3%2%--4%-1%



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

1254232172413842321514287Base

5511-11013-253132--12-46I don't like children
42%100%25%50%-50%59%50%75%-67%63%75%50%100%100%--100%50%-53%

93111110-31-322-1-1-1141I don't want to have
75%60%25%50%33%50%59%-75%100%-38%50%100%-50%-20%-25%50%47%the responsibility for

anyone else

32111-6-2-112-11-111126I enjoy life as it is
25%40%25%50%33%-35%-50%-33%13%50%-33%50%-20%100%25%50%30%and wouldn't want to

change it

13111-4-1--1-11--2-1119Disillusioned with life
8%60%25%50%33%-24%-25%--13%-50%33%--40%-25%50%22%

111---4----1-----3-1-12Wouldn't be able to
8%20%25%---24%----13%-----60%-25%-14%afford to support them

11----1--------1-1--16My friends are like
8%20%----6%--------50%-20%--50%7%family to me

3---2-51---211--11-1119Other
25%---67%-29%50%---25%25%50%--100%20%-25%50%22%

---1-----------------1Don't know
---50%-----------------1%
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Table 39
Q.9 For which, if any, of the following reasons do you not want to have children some day?
Base: All who do not want to have children
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Table 40
Q.10 To what extent do you agree or disagree with each of the following?
SUMMARY TABLE
Base: All respondents

Prepared by Populus

Statement
Young people doThe media

a lot ofThe positiveportrays young
positive workThe mediaThe media makesthings thatpeople based onThe media

that isn'trepresentsThe media makespeople moreyoung people dostereotypesportrays young
picked up byyoung peoplepeople afraidhostile togo unnoticed byrather thanpeople in an

the mediafairlyof young peopleyoung peoplethe mediarealityunfair light

1023102310231023102310231023Base

833119737785752845742NET: Agree
81%12%72%77%74%83%73%

32815227273214324187Strongly agree    (+2)
32%1%22%27%21%32%18%

505104510512538521555Somewhat agree    (+1)
49%10%50%50%53%51%54%

145316185178179131221Neither agree nor  (0)
14%31%18%17%17%13%22%disagree

394748752864354Somewhat disagree (-1)
4%46%9%5%8%4%5%

6114148646Strongly disagree (-2)
1%11%1%1%1%*1%

4558810160924760NET: Disagree
4%57%10%6%9%5%6%

1.09-0.560.830.970.851.090.84Mean
0.810.870.920.850.870.800.80Standard deviation
0.030.030.030.030.030.030.02Standard error



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

207211786494153676570406215782324172942122549379363400342216252274742NET: Agree
69%77%74%63%64%79%73%72%76%67%87%82%68%69%75%72%62%70%69%74%72%73%74%70%64%75%79%73%

71721251512151614231012415551138730142101869691476773187Strongly agree    (+2)
24%18%13%18%19%23%21%17%16%22%22%16%18%13%18%20%17%12%17%19%19%17%18%19%14%20%21%18%

1355966134293851514730501163177304213592407278277304251169185201555Somewhat agree    (+1)
45%59%61%45%44%56%52%55%59%45%65%66%50%56%57%53%45%58%52%55%53%56%57%52%50%55%58%54%

61836362381718182641173167116121543151109112107114877559221Neither agree nor  (0)
21%19%23%26%30%15%23%19%21%25%9%14%32%27%22%20%26%25%24%20%21%22%20%23%26%22%17%22%disagree

3241343383713-410406311343420262833111054Somewhat disagree (-1)
10%2%3%10%5%6%4%9%3%7%2%4%-4%3%7%13%5%6%5%6%4%5%6%10%3%3%5%

-1111----11---24--1533422-46Strongly disagree (-2)
-1%1%1%1%----1%2%---1%1%--1%1%1%1%1%*1%-1%1%

3351453383823-412446312393723303035111460NET: Disagree
10%3%3%10%6%6%4%9%3%8%4%4%-4%4%8%13%5%7%5%7%5%6%6%10%3%4%6%

0.830.910.840.710.750.960.890.810.880.811.020.930.860.790.880.840.660.770.790.880.840.850.860.830.670.910.950.84Mean
0.930.750.700.900.880.790.770.820.710.890.770.680.710.710.750.840.920.720.820.790.830.770.790.810.860.740.770.80Standard deviation
0.170.080.060.080.100.110.090.090.080.090.110.080.150.070.040.040.130.090.060.030.040.030.030.040.050.040.040.02Standard error
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Table 41
Q.10 To what extent do you agree or disagree with each of the following?
The media portrays young people in an unfair light
Base: All respondents
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D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

552122134325156131810256141305121640333622742NET: Agree
68%70%69%72%80%76%67%65%86%77%68%73%77%73%66%78%46%80%89%86%79%73%

1375212339232111615620329665187Strongly agree    (+2)
16%23%16%11%22%9%17%10%14%15%30%19%28%15%26%11%15%18%16%14%18%18%

42141711312211711158144526243118431273017555Somewhat agree    (+1)
52%47%53%61%57%67%50%55%71%62%38%54%49%59%40%67%31%62%73%71%61%54%

23684976053210179819659245221Neither agree nor  (0)
28%20%25%22%17%21%26%25%14%15%27%20%17%20%25%22%38%18%5%10%18%22%disagree

332-21162--15327-2112154Somewhat disagree (-1)
4%10%6%-4%3%7%10%--3%6%6%5%9%-15%2%3%5%4%5%

---1--1--11--1----1--6Strongly disagree (-2)
---6%--*--8%3%--2%----3%--1%

332121172-125337-2122160NET: Disagree
4%10%6%6%4%3%7%10%-8%5%6%6%7%9%-15%2%5%5%4%6%

0.800.830.780.720.980.820.760.651.000.770.890.871.000.780.830.890.460.960.970.950.930.84Mean
0.750.910.790.890.740.640.830.810.551.010.970.790.830.850.920.580.970.670.760.660.720.80Standard deviation
0.080.170.140.210.100.110.050.180.120.280.160.090.110.130.110.110.270.090.130.100.140.02Standard error
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Table 41
Q.10 To what extent do you agree or disagree with each of the following?
The media portrays young people in an unfair light
Base: All respondents
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D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

2280128100674659777383416918922654703648137624422423454391250287308845NET: Agree
76%86%81%74%87%88%81%83%85%80%89%91%82%81%85%81%77%80%77%84%80%85%85%80%74%85%89%83%

8325336211922252935192552710618611245123815916517514991113120324Strongly agree    (+2)
28%34%34%26%27%37%30%27%34%34%41%33%23%24%34%32%23%40%29%32%30%33%33%31%27%33%35%32%

1448756446273752444822441365159284252486386263258279242159174188521Somewhat agree    (+1)
48%52%47%47%60%52%51%56%51%46%48%58%59%58%51%49%53%40%49%52%50%52%52%50%47%51%54%51%

5818269513111017454163279710278778535576653927131Neither agree nor  (0)
17%9%11%19%12%10%18%12%12%16%9%7%18%14%10%14%15%17%15%12%15%11%10%16%19%12%8%13%disagree

25129-1143312-51325421324232024192312843Somewhat disagree (-1)
7%5%8%7%-2%1%4%3%3%2%3%-4%4%4%9%3%7%3%4%4%4%4%7%4%2%4%

---11--1-1----13---4224---44Strongly disagree (-2)
---1%1%--1%-1%----*1%---1%**1%---1%*

25121011153412-514284213282522281923121247NET: Disagree
7%5%8%7%1%2%1%5%3%4%2%3%-4%5%5%9%3%7%4%5%4%5%4%7%4%3%5%

0.971.151.070.921.121.231.101.031.151.091.281.211.051.011.141.080.911.170.991.121.061.131.111.070.941.151.191.09Mean
0.870.790.870.890.710.700.730.810.760.840.720.680.650.750.790.820.860.830.860.780.810.790.810.780.860.760.770.80Standard deviation
0.160.080.070.080.080.100.090.080.080.080.110.080.140.070.040.030.120.110.060.030.040.040.040.040.050.040.040.03Standard error
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Table 42
Q.10 To what extent do you agree or disagree with each of the following?
The media portrays young people based on stereotypes rather than reality
Base: All respondents
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D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

7123271548231841614113370423462261040333627845NET: Agree
88%77%84%83%89%70%79%80%67%85%89%84%79%83%81%96%77%80%89%86%96%83%

2391162076947413232015257420151210324Strongly agree    (+2)
28%30%34%33%37%21%30%20%33%31%35%28%38%37%32%26%31%40%41%29%36%32%

481416928161151277204722193719620182417521Somewhat agree    (+1)
59%47%50%50%52%48%49%60%33%54%54%57%42%46%48%70%46%40%49%57%61%51%

7542463724-31010711128341131Neither agree nor  (0)
9%17%13%11%7%18%16%10%19%-8%12%19%17%14%4%15%16%8%10%4%13%disagree

32112411232-21-3-1212-43Somewhat disagree (-1)
4%7%3%6%4%12%5%10%14%15%-2%2%-4%-8%4%3%5%-4%

------1---11--1------4Strongly disagree (-2)
------*---3%1%--1%------*

32112412232131-4-1212-47NET: Disagree
4%7%3%6%4%12%5%10%14%15%3%4%2%-5%-8%4%3%5%-5%

1.121.001.161.111.220.791.030.900.861.001.191.071.151.201.061.221.001.161.271.101.321.09Mean
0.710.870.770.830.740.930.830.851.061.000.810.780.790.710.860.510.910.840.730.760.550.80Standard deviation
0.080.160.140.200.100.160.050.190.230.280.130.090.110.110.100.100.250.120.120.120.100.03Standard error
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Q.10 To what extent do you agree or disagree with each of the following?
The media portrays young people based on stereotypes rather than reality
Base: All respondents
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D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

226911689474458736375366017812374173344130545384368404348230258264752NET: Agree
76%74%73%65%61%85%79%78%73%72%78%79%77%72%76%72%70%73%73%74%73%74%75%72%68%76%76%74%

42628221512182417241311224711174153815711310112193627379214Strongly agree    (+2)
14%28%18%16%19%23%25%26%20%23%28%14%9%21%23%20%9%25%21%21%22%20%23%19%18%22%23%21%

1843886732324049465123491557166300292992388271267283255168185185538Somewhat agree    (+1)
62%46%56%49%42%62%55%53%53%49%50%64%68%50%53%52%62%48%52%53%52%54%53%52%50%55%53%53%

516253521513121611911521461078123112885948990706049179Neither agree nor  (0)
17%17%16%26%27%10%18%13%19%11%20%14%23%19%15%19%17%20%18%17%16%19%17%19%21%18%14%17%disagree

271612722861815-1025516413635333434333203386Somewhat disagree (-1)
7%8%10%9%9%4%3%9%7%17%2%7%-9%8%9%13%7%7%9%10%7%8%9%10%6%10%8%

-11-21--1----132--3333155-16Strongly disagree (-2)
-1%1%-3%2%--1%----1%1%*--2%*1%1%*1%1%-*1%

281712932871815-1128536416665636444838203492NET: Disagree
7%9%11%9%12%6%3%9%8%17%2%7%-10%9%9%13%7%9%9%11%7%8%10%11%6%10%9%

0.830.920.800.730.661.001.010.960.840.781.040.870.860.820.890.830.660.920.840.860.830.860.890.800.740.920.890.85Mean
0.760.920.870.840.980.820.740.860.870.990.760.740.560.900.880.860.810.850.900.860.900.830.850.890.920.790.870.87Standard deviation
0.140.100.070.070.110.110.090.090.090.100.110.080.120.080.050.040.120.110.070.030.040.040.040.040.050.040.050.03Standard error
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Table 43
Q.10 To what extent do you agree or disagree with each of the following?
The positive things that young people do go unnoticed by the media
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

61232613442316311139246542305620739293222752NET: Agree
75%77%81%72%81%70%70%55%62%69%65%78%79%73%73%74%54%78%78%76%79%74%

17467129373411122139214314764214Strongly agree    (+2)
21%13%19%39%22%27%16%15%19%8%30%27%25%22%27%15%23%28%19%14%14%21%

44192063214126898134329213516425222618538Somewhat agree    (+1)
54%63%63%33%59%42%54%40%43%62%35%52%55%51%45%59%31%50%59%62%64%53%

1253368476539139510467765179Neither agree nor  (0)
15%17%9%17%11%24%20%30%24%23%24%16%17%12%13%15%46%14%19%14%18%17%disagree

8221422233-3526112-414186Somewhat disagree (-1)
10%7%6%6%7%6%9%15%14%-8%6%4%15%14%7%-8%3%10%4%8%

--11--1--11----1-----6Strongly disagree (-2)
--3%6%--*--8%3%----4%-----1%

823242233314526113-414192NET: Disagree
10%7%9%11%7%6%10%15%14%8%11%6%4%15%14%11%-8%3%10%4%9%

0.860.830.880.940.960.910.760.550.670.620.810.991.000.800.860.740.770.980.950.810.890.85Mean
0.860.750.911.160.800.880.850.940.970.961.050.820.760.950.980.940.830.870.700.800.690.87Standard deviation
0.100.140.160.270.110.150.060.210.210.270.170.090.100.150.110.180.230.120.120.120.130.03Standard error

Page 84

Coca-Cola Reasons to Believe Survey
Online Fieldwork : 15th - 24th November 2013

Absolutes/col percents

Table 43
Q.10 To what extent do you agree or disagree with each of the following?
The positive things that young people do go unnoticed by the media
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

227412297534354697180396118782404493147132575410375416369238267280785NET: Agree
76%80%77%71%69%83%74%74%83%77%85%80%82%69%77%78%66%78%75%78%78%75%77%76%70%79%81%77%

5243333171621252635191942589155914432071511221411327499100273Strongly agree    (+2)
17%26%21%24%22%31%29%27%30%34%41%25%18%22%29%27%19%23%24%28%29%24%26%27%22%29%29%27%

1750896436273344454520421453151294223389368259253275237164168180512Somewhat agree    (+1)
59%54%56%47%47%52%45%47%52%43%43%55%64%47%49%51%47%55%50%50%49%51%51%49%49%50%52%50%

412273218815181217510325549612133312084949187755746178Neither agree nor  (0)
14%13%17%24%23%15%21%19%14%16%11%13%14%22%17%17%26%22%19%16%16%19%17%18%22%17%13%17%disagree

3687412536251913294-9392725272522111952Somewhat disagree (-1)
10%6%5%5%5%2%3%5%3%6%4%7%5%8%4%5%9%-5%5%5%5%5%5%7%3%5%5%

-11-2-21-1---143--3544353328Strongly disagree (-2)
-1%1%-3%-3%1%-1%---1%1%1%--2%1%1%1%1%1%1%1%1%1%

37976146372511017324-12443129303025142160NET: Disagree
10%8%6%5%8%2%5%6%3%7%4%7%5%9%5%6%9%-7%6%6%6%6%6%7%4%6%6%

0.830.970.920.900.811.120.950.941.091.031.220.990.950.810.990.990.771.020.900.991.000.930.980.960.841.031.030.97Mean
0.850.870.800.820.930.730.930.880.760.910.810.810.720.900.860.830.870.680.880.850.850.840.830.870.870.820.830.85Standard deviation
0.160.090.060.070.110.100.110.090.080.090.120.090.150.080.050.030.130.090.070.030.040.040.040.040.050.040.040.03Standard error
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Table 44
Q.10 To what extent do you agree or disagree with each of the following?
The media makes people more hostile to young people
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

6123271446261661415112861422861231041323323785NET: Agree
75%77%84%78%85%79%71%70%71%85%76%73%79%68%79%85%77%82%86%79%82%77%

1769416953331142515929731715117273Strongly agree    (+2)
21%20%28%22%30%27%23%15%14%8%38%30%28%22%38%26%23%34%41%26%25%27%

441718103017113111210143627193216724172216512Somewhat agree    (+1)
54%57%56%56%56%52%48%55%57%77%38%43%51%46%42%59%54%48%46%52%57%50%

1744354534516178139427354178Neither agree nor  (0)
21%13%13%17%9%12%23%20%24%8%16%20%15%32%12%15%15%14%8%12%14%17%disagree

2311331411-142-6-1224152Somewhat disagree (-1)
2%10%3%6%6%9%6%5%5%-3%5%4%-8%-8%4%5%10%4%5%

1------1-1211-1------8Strongly disagree (-2)
1%------5%-8%5%1%2%-1%------1%

33113314211353-7-1224160NET: Disagree
4%10%3%6%6%9%6%10%5%8%8%6%6%-9%-8%4%5%10%4%6%

0.910.871.090.941.090.970.880.700.810.771.000.961.000.901.061.110.921.121.220.951.040.97Mean
0.790.860.730.800.780.880.830.980.750.931.080.900.880.740.960.640.860.800.820.880.740.85Standard deviation
0.090.160.130.190.110.150.050.220.160.260.180.100.120.110.110.120.240.110.130.140.140.03Standard error

Page 86

Coca-Cola Reasons to Believe Survey
Online Fieldwork : 15th - 24th November 2013

Absolutes/col percents

Table 44
Q.10 To what extent do you agree or disagree with each of the following?
The media makes people more hostile to young people
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

197211492524150695978355616742254223240117548381356392345223250264737NET: Agree
66%77%72%68%68%79%68%74%69%75%76%74%73%65%72%73%68%67%66%74%73%71%73%71%66%74%76%72%

5192927152014172428141571968133111235169124103116111667586227Strongly agree    (+2)
17%20%18%20%19%38%19%18%28%27%30%20%32%17%22%23%23%20%20%23%24%21%22%23%20%22%25%22%

145385653721365235502141955157289212882379257253276234157175178510Somewhat agree    (+1)
48%57%54%48%48%40%49%56%41%48%46%54%41%49%50%50%45%47%46%51%49%51%51%48%46%52%51%50%

412303214814141719714525609513133912088979293775751185Neither agree nor  (0)
14%13%19%24%18%15%19%15%20%18%15%18%23%22%19%16%28%22%22%16%17%19%17%19%23%17%15%18%disagree

57121293791053511124512719594641474034262787Somewhat disagree (-1)
17%8%8%9%12%6%10%10%12%5%7%7%5%10%8%9%4%12%11%8%9%8%9%8%10%8%8%9%

122-2-21-211-329--2121046845514Strongly disagree (-2)
3%2%1%-3%-3%1%-2%2%1%-3%1%2%--1%2%2%1%1%2%1%1%1%1%

69141211391010746114266027217156455348383132101NET: Disagree
21%10%9%9%14%6%12%11%12%7%9%8%5%12%8%10%4%12%12%10%11%9%10%10%11%9%9%10%

0.590.860.800.790.701.120.730.810.850.930.960.841.000.670.850.840.870.750.730.860.840.820.840.820.730.860.900.83Mean
1.090.900.870.861.000.880.980.890.960.910.970.860.870.960.870.930.820.910.940.920.950.880.900.930.930.900.910.92Standard deviation
0.200.090.070.070.110.120.110.090.100.090.140.100.190.090.050.040.120.120.070.030.040.040.040.040.050.050.050.03Standard error
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Table 45
Q.10 To what extent do you agree or disagree with each of the following?
The media makes people afraid of young people
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

542025124325164121311286139325920734273120737NET: Agree
67%67%78%67%80%76%70%60%62%85%76%73%74%78%77%74%54%68%73%74%71%72%

156125954823111181392354131186227Strongly agree    (+2)
19%20%38%28%17%15%21%10%14%8%30%22%25%22%30%19%31%26%30%19%21%22%

39141373420116101010174326233615321162314510Somewhat agree    (+1)
48%47%41%39%63%61%50%50%48%77%46%52%49%56%47%56%23%42%43%55%50%50%

21443544865-61378125410686185Neither agree nor  (0)
26%13%13%17%9%12%21%30%24%-16%16%13%20%16%19%31%20%16%19%21%18%disagree

65326320231185-522633187Somewhat disagree (-1)
7%17%9%11%11%9%9%10%14%8%3%10%9%-6%7%15%12%8%7%4%9%

-1-1-11--121211---1-114Strongly disagree (-2)
-3%-6%-3%*--8%5%1%4%2%1%---3%-4%1%

6633642123239716226432101NET: Disagree
7%20%9%17%11%12%9%10%14%15%8%11%13%2%8%7%15%12%11%7%7%10%

0.780.631.060.720.850.760.820.600.620.690.920.830.810.950.970.850.690.820.890.860.820.83Mean
0.841.100.951.180.830.940.870.820.921.031.040.921.040.800.920.821.110.961.020.810.940.92Standard deviation
0.090.200.170.280.110.160.060.180.200.290.170.100.140.130.100.160.310.140.170.130.180.03Standard error
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Table 45
Q.10 To what extent do you agree or disagree with each of the following?
The media makes people afraid of young people
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

361822751015101526219277185238353664970513434119NET: Agree
10%6%11%16%9%10%14%16%12%14%4%8%9%17%9%12%17%8%13%11%10%13%9%14%15%10%10%12%

1133--1222---1311--4111056966315Strongly agree    (+2)
3%1%2%2%--1%2%2%2%---1%1%2%--2%1%2%1%1%2%2%2%1%1%

2515197591381326218246085197243614361452831104Somewhat agree    (+1)
7%5%9%14%9%10%12%14%9%13%4%8%9%16%8%10%17%8%11%10%8%12%8%13%13%8%9%10%

13385148271420142824162373888183111474217156160167149115100101316Neither agree nor  (0)
45%41%32%35%35%27%27%15%33%23%35%30%32%34%28%32%23%23%42%29%30%32%31%31%34%30%29%31%disagree

1040755335293356404621361050158256223762353254220268206135166173474Somewhat disagree (-1)
34%43%47%39%45%56%45%60%47%44%46%47%45%44%51%44%47%62%35%48%48%44%50%42%40%49%50%46%

3914138410881971136386764188662525361373839114Strongly disagree (-2)
10%10%9%10%10%8%14%9%9%18%15%14%14%5%12%12%13%7%10%12%12%10%10%13%11%11%11%11%

1349896643334364486528471356196323284180439316272321267172204212588NET: Disagree
45%53%56%49%56%63%59%69%56%63%61%62%59%50%63%56%60%68%45%59%60%55%60%55%51%60%61%57%

-0.41-0.55-0.52-0.40-0.57-0.62-0.58-0.59-0.51-0.64-0.72-0.68-0.64-0.37-0.66-0.53-0.55-0.67-0.40-0.58-0.60-0.51-0.59-0.51-0.45-0.60-0.62-0.56Mean
0.910.790.860.920.800.770.930.910.880.980.780.820.850.850.830.900.930.730.890.870.870.870.820.930.920.860.830.87Standard deviation
0.170.080.070.080.090.110.110.090.090.100.110.090.180.080.050.040.140.090.070.030.040.040.040.040.050.050.040.03Standard error

Page 89

Coca-Cola Reasons to Believe Survey
Online Fieldwork : 15th - 24th November 2013

Absolutes/col percents

Table 46
Q.10 To what extent do you agree or disagree with each of the following?
The media represents young people fairly
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

635231343316108610533142119NET: Agree
7%10%16%11%6%3%15%15%14%8%16%12%15%15%13%19%23%6%3%10%7%12%

-1-1--4-11-21-2--2---15Strongly agree    (+2)
-3%-6%--2%-5%8%-2%2%-3%--4%---1%

6251313032-68768531142104Somewhat agree    (+1)
7%7%16%6%6%3%13%15%10%-16%10%13%15%10%19%23%2%3%10%7%10%

2913982213768651214131115751813136316Neither agree nor  (0)
36%43%28%44%41%39%33%40%29%38%32%17%25%27%19%26%38%36%35%31%21%31%disagree

36111652519103685135125173912424202114474Somewhat disagree (-1)
44%37%50%28%46%58%44%30%38%38%35%61%47%41%51%44%31%48%54%50%50%46%

103234-20342687713315346114Strongly disagree (-2)
12%10%6%17%7%-9%15%19%15%16%10%13%17%17%11%8%10%8%10%21%11%

461418829191239127195932245215529232520588NET: Disagree
57%47%56%44%54%58%53%45%57%54%51%71%60%59%68%56%38%58%62%60%71%57%

-0.62-0.43-0.47-0.44-0.56-0.55-0.45-0.45-0.57-0.54-0.51-0.66-0.57-0.61-0.69-0.48-0.23-0.58-0.68-0.60-0.86-0.56Mean
0.800.900.841.040.720.560.880.941.081.050.960.870.950.950.960.940.930.860.670.800.850.87Standard deviation
0.090.160.150.250.100.100.060.210.230.290.160.100.130.150.110.180.260.120.110.120.160.03Standard error
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Table 46
Q.10 To what extent do you agree or disagree with each of the following?
The media represents young people fairly
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

2475130105584661797277396719942584623747137612423410451382249282302833NET: Agree
83%81%82%77%75%88%84%85%84%74%85%88%86%83%83%80%79%78%77%83%81%82%84%79%74%83%87%81%

1332543517212630233219266371071786185524917215620012887106135328Strongly agree    (+2)
45%34%34%26%22%40%36%32%27%31%41%34%27%33%34%31%13%30%31%34%33%31%37%26%26%31%39%32%

1143767041253549494520411357151284312982363251254251254162176167505Somewhat agree    (+1)
38%46%48%51%53%48%48%53%57%43%43%54%59%50%49%49%66%48%46%49%48%51%47%52%48%52%48%49%

315242015510121119652154484811309674716778674632145Neither agree nor  (0)
10%16%15%15%19%10%14%13%13%18%13%7%9%13%14%15%17%18%17%13%14%14%12%16%20%14%9%14%disagree

234103-2236-41372822926251416232081139Somewhat disagree (-1)
7%3%3%7%4%-3%2%3%6%-5%5%3%2%5%4%3%5%4%5%3%3%5%6%2%3%4%

---111---21--123--1533332226Strongly disagree (-2)
---1%1%2%---2%2%--1%1%1%--1%1%1%1%1%1%1%1%1%1%

2341141223814149312210312817192622101345NET: Disagree
7%3%3%8%5%2%3%2%3%8%2%5%5%4%3%5%4%3%6%4%5%3%4%5%7%3%4%4%

1.211.121.140.940.911.251.161.151.070.951.221.171.091.121.141.050.871.051.021.121.071.101.170.990.921.111.221.09Mean
0.900.790.760.880.830.790.760.720.730.950.840.770.750.800.790.830.680.790.860.810.840.780.800.820.860.770.780.81Standard deviation
0.170.080.060.080.090.110.090.070.080.090.120.090.160.080.040.030.100.100.060.030.040.040.030.040.050.040.040.03Standard error
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Table 47
Q.10 To what extent do you agree or disagree with each of the following?
Young people do a lot of positive work that isn't picked up by the media
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

6825271644261831617112870443457221044303724833NET: Agree
84%83%84%89%81%79%79%80%81%85%76%84%83%83%74%81%77%88%81%88%86%81%

25141451986578312261812269214171212328Strongly agree    (+2)
31%47%44%28%35%24%28%35%38%23%32%31%34%29%34%33%15%28%46%29%43%32%

431113112518118998164426223113830132512505Somewhat agree    (+1)
53%37%41%61%46%55%51%45%43%62%43%53%49%54%40%48%62%60%35%60%43%49%

1134187364327108613335623145Neither agree nor  (0)
14%10%13%6%15%21%15%20%14%15%19%12%15%15%17%11%23%10%16%5%11%14%disagree

22-12-13-1-131152-1-3139Somewhat disagree (-1)
2%7%-6%4%-6%-5%-3%4%2%2%6%7%-2%-7%4%4%

--1---1---1---2---1--6Strongly disagree (-2)
--3%---*---3%---3%---3%--1%

22112-14-1-231172-113145NET: Disagree
2%7%3%6%4%-6%-5%-5%4%2%2%9%7%-2%3%7%4%4%

1.121.231.221.111.131.031.001.151.141.081.001.121.151.100.961.070.921.141.221.101.251.09Mean
0.730.900.910.760.800.680.840.750.850.640.940.760.740.741.010.870.640.670.920.790.800.81Standard deviation
0.080.160.160.180.110.120.050.170.190.180.150.080.100.110.110.170.180.090.150.120.150.03Standard error

Page 92

Coca-Cola Reasons to Believe Survey
Online Fieldwork : 15th - 24th November 2013

Absolutes/col percents

Table 47
Q.10 To what extent do you agree or disagree with each of the following?
Young people do a lot of positive work that isn't picked up by the media
Base: All respondents
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Table 48
Q.11 Do you think young people are more or less likely than older people to do each of the following?  Young people are...
SUMMARY TABLE
Base: All respondents

Prepared by Populus

Action
To live aTo be active in

To live anhealthyTo set up theirTo volunteertheir local
active lifelifestyleown businessfor a charitycommunity

10231023102310231023Base

639411488326194NET: More likely
62%40%48%32%19%

184941466738Much more likely  (+2)
18%9%14%7%4%

455317342259156A little more     (+1)
44%31%33%25%15%likely

237316223363332About the same     (0)
23%31%22%35%32%

124255252271416A little less     (-1)
12%25%25%26%41%likely

2341606381Much less likely  (-2)
2%4%6%6%8%

147296312334497NET: Less likely
14%29%30%33%49%

0.640.160.26*-0.34Mean
0.981.031.151.010.95Standard deviation
0.030.030.040.030.03Standard error



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

71725321281620181681521467111611311468610810292527666194NET: More likely
24%18%16%24%16%15%22%22%21%15%17%20%9%12%22%19%13%18%18%20%16%22%19%19%15%22%19%19%

182622338-21-3122312530221620186122038Much more likely  (+2)
3%9%1%4%3%4%4%3%9%-4%1%-3%4%4%2%3%3%4%4%3%4%4%2%4%6%4%

692326106131710166142115588592611664928274466446156A little more     (+1)
21%10%15%19%13%12%18%18%12%15%13%18%9%10%18%15%11%15%15%16%12%18%15%15%14%19%13%15%likely

112356422416262728331927104498180231459236167165171161119103110332About the same     (0)
38%25%35%31%31%31%36%29%33%32%41%36%45%39%32%31%49%23%33%32%32%33%32%33%35%30%32%32%

84968513523233730471629949123235173272295223193230186138129149416A little less     (-1)
28%53%43%38%45%44%32%40%35%45%35%38%41%43%40%41%36%53%41%40%42%39%43%38%41%38%43%41%likely

349116589108351623511315624932344729302281Much less likely  (-2)
10%4%6%8%8%10%11%10%12%8%7%7%5%5%7%9%2%5%8%8%9%6%6%10%9%9%6%8%

1153776241283146405519341055146286183587357272225264233167159171497NET: Less likely
38%57%49%46%53%54%42%49%47%53%41%45%45%49%47%50%38%58%49%48%52%45%49%48%49%47%49%49%

-0.21-0.34-0.37-0.26-0.43-0.44-0.27-0.34-0.28-0.45-0.26-0.30-0.41-0.39-0.29-0.35-0.26-0.42-0.37-0.33-0.41-0.27-0.33-0.35-0.41-0.30-0.31-0.34Mean
1.011.020.851.000.910.961.020.991.110.850.930.890.730.840.970.980.770.930.930.970.960.940.940.970.890.990.980.95Standard deviation
0.190.110.070.090.100.130.120.100.120.080.140.100.160.080.060.040.110.120.070.040.040.040.040.040.050.050.050.03Standard error
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Table 49
Q.11 Do you think young people are more or less likely than older people to do each of the following?  Young people are...
To be active in their local community
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

1375214442143915166147110876194NET: More likely
16%23%16%11%26%12%18%5%19%23%24%18%30%15%18%26%8%20%22%17%21%19%

-1216-7-2-233-12-521-38Much more likely  (+2)
-3%6%6%11%-3%-10%-5%4%6%-1%7%-10%5%2%-4%

13631843512371213613515666156A little more     (+1)
16%20%9%6%15%12%15%5%10%23%19%14%25%15%17%19%8%10%16%14%21%15%likely

2011116121374895132913162011615141412332About the same     (0)
25%37%34%33%22%39%32%40%43%38%35%35%25%39%26%41%46%30%38%33%43%32%

43914926149511851430171834851712198416A little less     (-1)
53%30%44%50%48%42%41%55%38%38%38%36%32%44%44%30%38%34%32%45%29%41%likely

53212222---1971911832281Much less likely  (-2)
6%10%6%6%4%6%9%---3%11%13%2%12%4%8%16%8%5%7%8%

481216102816117118515392419439625152110497NET: Less likely
59%40%50%56%52%48%50%55%38%38%41%47%45%46%56%33%46%50%41%50%36%49%

-0.49-0.23-0.34-0.44-0.19-0.42-0.39-0.50-0.10-0.15-0.14-0.36-0.23-0.34-0.48-0.04-0.46-0.36-0.22-0.36-0.21-0.34Mean
0.841.010.970.921.100.790.950.610.940.800.950.981.140.760.950.980.781.171.000.880.880.95Standard deviation
0.090.180.170.220.150.140.060.140.210.220.160.110.160.120.110.190.220.170.170.140.170.03Standard error
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Table 49
Q.11 Do you think young people are more or less likely than older people to do each of the following?  Young people are...
To be active in their local community
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

6244552251426282535163063198191181257239161165170156114109103326NET: More likely
21%26%28%38%32%27%36%30%29%34%35%39%27%27%32%33%38%20%32%32%31%33%32%32%34%32%30%32%

3651253659823-920382611482839343320262167Much more likely  (+2)
10%6%3%9%6%6%8%5%10%8%4%4%-8%6%7%4%10%6%6%5%8%6%7%6%8%6%7%

318404020112023162714276227815316646191133126136123948382259A little more     (+1)
10%19%25%29%26%21%27%25%19%26%30%36%27%19%25%27%34%10%26%26%25%25%25%25%28%25%24%25%likely

173566513121202624331623850109196172666254184179201162116123124363About the same     (0)
59%38%42%38%40%40%27%28%28%32%35%30%36%44%35%34%36%43%37%34%35%36%37%33%34%36%36%35%

430372817161831332612198298714791645201146125136135859195271A little less     (-1)
14%32%23%21%22%31%25%33%38%25%26%25%36%26%28%25%19%27%25%27%28%25%25%28%25%27%27%26%likely

24105419841024-31743369453429303323152563Much less likely  (-2)
7%4%6%4%5%2%12%9%5%10%4%5%-3%5%7%6%10%5%6%6%6%6%7%7%4%7%6%

63447332117273937361423832104190122254246180154166168108106120334NET: Less likely
21%37%30%24%27%33%37%42%43%35%30%30%36%28%33%33%26%37%31%33%34%31%31%35%32%31%35%33%

0.03-0.09-0.040.190.06-0.02-0.05-0.15-0.08-0.030.040.08-0.090.04-0.01-0.010.11-0.170.03-0.01-0.050.040.01-0.020.010.04-0.06*Mean
0.980.970.930.990.980.921.171.061.091.100.970.990.810.941.001.040.981.080.991.021.001.020.991.041.021.001.021.01Standard deviation
0.180.100.070.080.110.130.140.110.120.110.140.110.170.090.060.040.140.140.070.040.040.050.040.050.060.050.050.03Standard error
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Table 50
Q.11 Do you think young people are more or less likely than older people to do each of the following?  Young people are...
To volunteer for a charity
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

226911997877611242014261211610208326NET: More likely
27%20%28%6%35%27%33%35%33%46%30%29%38%34%34%44%8%32%27%48%29%32%

23316114-22244265-523-67Much more likely  (+2)
2%10%9%6%11%3%6%-10%15%5%5%8%5%8%19%-10%5%7%-7%

2036-1386475492016122071118178259A little more     (+1)
25%10%19%-24%24%27%35%24%31%24%24%30%29%26%26%8%22%22%40%29%25%likely

271813521128912752026131323561215912363About the same     (0)
33%60%41%28%39%36%38%60%33%38%54%31%25%32%30%19%46%24%41%21%43%35%

30499139561514241511201061710116271A little less     (-1)
37%13%28%50%24%27%24%5%24%8%11%29%28%27%26%37%46%34%27%26%21%26%likely

22131310-2129538--522263Much less likely  (-2)
2%7%3%17%2%9%4%-10%8%5%11%9%7%10%--10%5%5%7%6%

32610121412661726332014281062212138334NET: Less likely
40%20%31%67%26%36%28%5%33%15%16%40%38%34%36%37%46%44%32%31%29%33%

-0.120.030.03-0.720.19-0.150.070.300.000.380.14-0.17-0.02-0.02-0.050.26-0.38-0.12-0.050.19-0.07*Mean
0.900.961.000.960.991.000.960.571.141.120.891.071.131.041.121.160.651.170.971.060.901.01Standard deviation
0.100.180.180.230.130.170.060.130.250.310.150.120.160.160.130.220.180.170.160.160.170.03Standard error
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Table 50
Q.11 Do you think young people are more or less likely than older people to do each of the following?  Young people are...
To volunteer for a charity
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

84877673127435841362527751161269193093346256232274214160154174488NET: More likely
28%52%49%49%40%52%59%62%48%35%54%36%32%45%52%47%40%50%53%47%49%47%51%44%47%46%50%48%

3132322691813101388-1847814132510474728066445547146Much more likely  (+2)
10%14%15%16%8%17%25%14%12%13%17%11%-16%15%14%9%22%14%14%14%14%15%14%13%16%14%14%

5355445251825453123171973311418815176824218216019414811699127342A little more     (+1)
17%38%34%33%32%35%34%48%36%22%37%25%32%29%37%33%32%28%38%33%35%32%36%30%34%29%37%33%likely

102038251871612173272183261122121843150110113106117887461223About the same     (0)
34%22%24%18%23%13%22%13%20%31%15%28%36%28%20%21%26%30%24%20%21%23%20%24%26%22%18%22%

1018333821161118262710245246815514936193134118129123729387252A little less     (-1)
34%19%21%28%27%31%15%19%30%26%22%32%23%21%22%27%30%15%20%26%26%24%24%25%21%28%25%25%likely

1710672352944262131235502535283218172560Much less likely  (-2)
3%8%6%4%9%4%4%5%2%9%9%5%9%5%7%5%4%5%3%7%5%7%5%7%5%5%7%6%

1125434428181423283614287308918616124124315915315715590110112312NET: Less likely
38%27%27%32%36%35%19%25%33%35%30%37%32%27%29%32%34%20%23%33%30%31%29%32%27%33%32%30%

-0.030.310.300.290.030.310.600.460.240.040.330.04-0.090.290.320.230.110.470.410.210.280.230.310.190.280.240.240.26Mean
1.051.161.141.171.141.201.141.121.081.161.251.100.971.131.171.151.071.141.051.171.131.171.141.151.101.171.181.15Standard deviation
0.200.120.090.100.130.170.130.120.120.110.180.130.210.110.070.050.160.150.080.040.050.050.050.050.060.060.060.04Standard error
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Table 51
Q.11 Do you think young people are more or less likely than older people to do each of the following?  Young people are...
To set up their own business
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

40914730191107124175333162714526211311488NET: More likely
49%30%44%39%56%58%47%35%57%31%46%64%62%39%35%52%38%52%57%31%39%48%

12451783011151415510517824146Much more likely  (+2)
15%13%16%6%13%24%13%5%5%8%14%17%28%12%13%19%8%14%22%5%14%14%

2859623118061131239181117941913117342A little more     (+1)
35%17%28%33%43%33%34%30%52%23%32%47%34%27%22%33%31%38%35%26%25%33%likely

151065114487548118132353107128223About the same     (0)
19%33%19%28%20%12%21%35%24%31%22%13%15%32%30%19%23%20%19%29%29%22%

20101051166153391510121884136158252A little less     (-1)
25%33%31%28%20%18%26%25%14%23%24%18%19%29%23%30%31%26%16%36%29%25%likely

61212414112342-9-1132160Much less likely  (-2)
7%3%6%6%4%12%6%5%5%15%8%5%4%-12%-8%2%8%5%4%6%

2611126131075645121912122785149179312NET: Less likely
32%37%38%33%24%30%32%30%19%38%32%23%23%29%35%30%38%28%24%40%32%30%

0.250.030.160.060.410.390.220.050.38-0.150.190.530.640.220.010.410.000.360.46-0.100.180.26Mean
1.201.101.221.061.071.371.151.000.971.211.201.121.191.011.211.121.151.081.241.011.121.15Standard deviation
0.130.200.220.250.150.240.080.220.210.340.200.120.160.160.140.220.320.150.200.160.210.04Standard error
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Table 51
Q.11 Do you think young people are more or less likely than older people to do each of the following?  Young people are...
To set up their own business
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

123457612920264136391937942125235222377289200211188223149136126411NET: More likely
41%37%36%45%38%38%36%44%42%38%41%49%41%37%40%41%47%38%44%39%38%42%35%46%44%40%36%40%

-51312105714992821129523718664153385636302894Much more likely  (+2)
-5%8%9%13%10%10%15%10%9%4%11%9%10%9%9%6%12%10%9%8%11%7%12%11%9%8%9%

1229444919151927273017297319618319165922315915815016711310698317A little more     (+1)
41%31%28%36%25%29%26%29%31%29%37%38%32%27%31%32%40%27%33%30%30%32%28%34%33%31%28%31%likely

433543128221922293215277419916919195322516914718613099100117316About the same     (0)
14%35%34%23%36%42%26%24%34%31%33%36%32%36%32%29%40%32%30%30%32%30%35%27%29%30%34%31%

12224340199242514279114277614851842190131124141114819084255A little less     (-1)
41%24%27%29%25%17%33%27%16%26%20%14%18%24%24%26%11%30%24%26%25%25%26%23%24%27%24%25%likely

1444114576312311251-535251622199122041Much less likely  (-2)
3%4%3%3%1%2%5%5%8%6%7%1%9%3%4%4%2%-3%5%5%3%4%4%3%4%6%4%

132647442010283021331212630871736184722515614016313390102104296NET: Less likely
45%28%30%32%26%19%38%32%24%32%26%16%27%27%28%30%13%30%27%30%30%28%30%27%27%30%30%29%

-0.070.100.120.180.230.270.010.220.200.090.130.420.140.180.180.150.380.200.240.130.110.220.080.260.250.150.090.16Mean
1.000.970.991.051.010.931.101.161.091.061.000.911.130.991.021.040.851.011.021.041.021.040.991.061.021.031.041.03Standard deviation
0.190.100.080.090.120.130.130.120.120.100.150.100.240.090.060.040.120.130.080.040.040.050.040.050.060.060.060.03Standard error
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Table 52
Q.11 Do you think young people are more or less likely than older people to do each of the following?  Young people are...
To live a healthy lifestyle
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

2212156231491596203723132812420161817411NET: More likely
27%40%47%33%43%42%39%25%43%46%54%45%43%32%36%44%31%40%43%43%61%40%

5-5144151248126365-423494Much more likely  (+2)
6%-16%6%7%12%6%5%10%31%22%14%11%7%8%19%-8%5%7%14%9%

171210519107647212251710227416141513317A little more     (+1)
21%40%31%28%35%30%33%20%33%15%32%30%32%24%29%26%31%32%38%36%46%31%likely

27413720126210541221111723661912178316About the same     (0)
33%13%41%39%37%36%27%50%24%31%32%25%21%41%30%22%46%38%32%40%29%31%

2813451067546242016822727763255A little less     (-1)
35%43%13%28%19%18%32%20%29%15%11%24%30%20%29%26%15%14%19%14%11%25%likely

41--1151111533421421-41Much less likely  (-2)
5%3%--2%3%2%5%5%8%3%6%6%7%5%7%8%8%5%2%-4%

321445117805735251911269311973296NET: Less likely
40%47%13%28%20%21%34%25%33%23%14%30%36%27%34%33%23%22%24%17%11%29%

-0.11-0.100.500.110.280.300.090.000.140.460.590.230.130.050.050.220.000.180.190.310.640.16Mean
1.000.990.920.900.921.020.990.921.111.331.041.151.141.021.051.250.911.041.000.900.871.03Standard deviation
0.110.180.160.210.130.180.070.210.240.370.170.130.160.160.120.240.250.150.160.140.160.03Standard error
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Absolutes/col percents

Table 52
Q.11 Do you think young people are more or less likely than older people to do each of the following?  Young people are...
To live a healthy lifestyle
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

20609187512547615462285314641873742739113460317322309330217218204639NET: More likely
69%65%58%64%66%48%64%66%63%60%61%70%64%57%60%65%57%65%64%62%60%65%58%68%64%64%59%62%

6142627149121714181017617551067733137968873111685759184Much more likely  (+2)
21%15%16%20%18%17%16%18%16%17%22%22%27%15%18%18%15%12%19%19%18%18%14%23%20%17%17%18%

144665603716354440441836847132268203280323221234236219149161145455A little more     (+1)
48%49%41%44%48%31%48%47%47%42%39%47%36%42%42%46%43%53%45%44%42%47%44%45%44%48%42%44%likely

618392819201315203010197297512616133717112611114196747390237About the same     (0)
21%19%25%21%25%38%18%16%23%29%22%25%32%26%24%22%34%22%21%23%24%22%26%20%22%22%26%23%

3132517771011111073117416538258866587549413746124A little less     (-1)
10%14%16%13%9%13%14%12%13%10%15%4%5%15%13%11%6%13%14%12%13%12%14%10%12%11%13%12%likely

-234--361211-38121-2201671211610723Much less likely  (-2)
-2%2%3%--4%6%1%2%2%1%-3%3%2%2%-1%3%3%1%2%2%2%3%2%2%

31528217713171212841204977482710882658760474753147NET: Less likely
10%16%18%15%9%13%18%18%14%12%17%5%5%18%16%13%9%13%15%15%16%13%16%12%14%14%15%14%

0.790.610.540.650.750.520.590.590.640.630.630.860.860.510.590.680.620.630.660.630.600.680.530.760.690.640.590.64Mean
0.900.981.011.030.860.941.051.120.940.951.060.860.891.011.010.970.900.860.981.001.020.940.970.990.980.980.990.98Standard deviation
0.170.100.080.090.100.130.120.120.100.090.160.100.190.100.060.040.130.110.070.040.040.040.040.040.050.050.050.03Standard error
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Absolutes/col percents

Table 53
Q.11 Do you think young people are more or less likely than older people to do each of the following?  Young people are...
To live an active life
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

4220161039231457156255734224820532243118639NET: More likely
52%67%50%56%72%70%62%35%71%46%68%69%64%54%62%74%38%64%65%74%64%62%

968310743-63815104154-10896184Much more likely  (+2)
11%20%25%17%19%21%18%-29%23%22%18%19%10%19%15%-20%22%21%21%18%

3314872916102793174224183316522162212455A little more     (+1)
41%47%25%39%54%48%44%35%43%23%46%51%45%44%43%59%38%44%43%52%43%44%likely

25611576471036101110151946126810237About the same     (0)
31%20%34%28%13%18%20%50%14%46%27%13%19%37%25%15%46%24%16%19%36%23%

1245374343312974832562-124A little less     (-1)
15%13%16%17%13%12%15%15%14%8%5%11%13%10%10%11%15%10%16%5%-12%likely

2---1-7----62-2--111-23Much less likely  (-2)
2%---2%-3%----7%4%-3%--2%3%2%-2%

144538441331215941032673-147NET: Less likely
17%13%16%17%15%12%18%15%14%8%5%18%17%10%13%11%15%12%19%7%-14%

0.430.730.590.560.740.790.600.200.860.620.840.610.620.540.660.780.230.700.650.860.860.64Mean
0.960.941.040.980.970.931.040.701.010.960.831.121.060.810.990.850.730.971.090.900.760.98Standard deviation
0.110.170.180.230.130.160.070.160.220.270.140.120.150.130.110.160.200.140.180.140.140.03Standard error

Page 103
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Table 53
Q.11 Do you think young people are more or less likely than older people to do each of the following?  Young people are...
To live an active life
Base: All respondents

Prepared by Populus
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Absolutes/col percents

Table 54
Q.12a To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
Be active in your local community: SUMMARY TABLE
Base: All respondents

Prepared by Populus

CharitiesBusinessGovernmentSocietyFriendsMy familyMe

1023102310231023102310231023Base

776540748852565664883NET: A great deal/fair
76%53%73%83%55%65%86%amount

276128324363134186535A great deal
27%13%32%35%13%18%52%

500412424489431478348A fair amount
49%40%41%48%42%47%34%

181345200130363284111Not very much
18%34%20%13%35%28%11%

661387541957529Not at all
6%13%7%4%9%7%3%

247483275171458359140NET: Not very much/Not
24%47%27%17%45%35%14%at all



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

28771341146646638676873967211012684933654151642456427479404290287306883NET: A great deal/fair
97%83%85%84%86%88%86%92%88%84%85%88%95%89%86%85%77%90%85%87%87%86%89%83%86%85%88%86%amount

194779703528396440522240962158306173485399289246304231163177195535A great deal
66%51%50%51%45%54%53%69%47%50%48%53%41%55%51%53%36%57%48%54%55%49%57%48%48%52%56%52%

930554431182422363517271239110187192066243167181175173127110111348A fair amount
31%32%35%32%40%35%33%24%42%34%37%36%55%35%35%32%40%33%37%33%32%36%33%36%38%33%32%34%

115201793947136719346763218154574863364035111Not very much
3%16%13%13%12%6%12%4%8%13%13%9%5%8%11%12%13%5%12%11%10%11%9%13%11%12%10%11%

-14523133412-391753516151410191211629Not at all
-1%3%4%3%6%1%3%3%4%2%3%-3%3%3%11%5%3%2%3%3%2%4%4%3%2%3%

11624221161071017791124384116269769715882485141140NET: Not very much/Not
3%17%15%16%14%12%14%8%12%16%15%12%5%11%14%15%23%10%15%13%13%14%11%17%14%15%12%14%at all
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Table 55
Q.12a To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
Be active in your local community: Me
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

7229301443301861920133278493365231044323625883NET: A great deal/fair
89%97%94%78%80%91%80%95%95%100%86%94%92%80%84%85%77%88%86%86%89%86%amount

382020632161098137225831154212626182016535A great deal
47%67%63%33%59%48%47%40%62%54%59%70%58%37%55%44%46%52%49%48%57%52%

349108111477117610201818231141814169348A fair amount
42%30%31%44%20%42%33%55%33%46%27%24%34%44%30%41%31%36%38%38%32%34%

811411239-1-32369424452111Not very much
10%3%3%22%20%6%17%-5%-8%2%6%15%12%15%15%8%11%12%7%11%

1-1--181--23123-1211129Not at all
1%-3%--3%3%5%--5%4%2%5%4%-8%4%3%2%4%3%

91241134711-554812436563140NET: Not very much/Not
11%3%6%22%20%9%20%5%5%-14%6%8%20%16%15%23%12%14%14%11%14%at all
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Coca-Cola Reasons to Believe Survey
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Absolutes/col percents

Table 55
Q.12a To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
Be active in your local community: Me
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

225410186523949645360335114782193532342106493330334380284191223250664NET: A great deal/fair
76%58%64%63%68%75%67%69%62%58%72%67%64%69%70%61%49%70%60%67%63%67%71%58%57%66%72%65%amount

7202723131314221215614524589951123147998711769456477186A great deal
24%22%17%17%17%25%19%24%14%14%13%18%23%21%19%17%11%18%13%20%19%17%22%14%13%19%22%18%

153474633926354241452737954161254183183346231247263215146159173478A fair amount
52%37%47%46%51%50%48%45%48%43%59%49%41%48%52%44%38%52%47%47%44%50%49%44%43%47%50%47%

7364538198232028301218728751741713571971531311261581128983284Not very much
24%39%28%28%25%15%32%22%33%29%26%24%32%25%24%30%36%22%32%27%29%26%23%33%33%26%24%28%

-312126519514171717507514494233314435261475Not at all
-3%8%9%8%10%1%10%6%13%2%9%5%6%5%9%15%8%8%7%8%7%6%9%10%8%4%7%

739575025132429334413258359222424187124619516415720214711597359NET: Not very much/Not
24%42%36%37%32%25%33%31%38%42%28%33%36%31%30%39%51%30%40%33%37%33%29%42%43%34%28%35%at all
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Absolutes/col percents

Table 56
Q.12a To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
Be active in your local community: My family
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

54232411281815210147276337254416733252719664NET: A great deal/fair
67%77%75%61%52%55%65%50%67%54%73%76%70%61%57%59%54%66%68%64%68%65%amount

1288614532151102011614617694186A great deal
15%27%25%33%26%15%14%5%24%8%27%24%21%15%18%22%8%14%16%21%14%18%

42151651413120996174326193010626191815478A fair amount
52%50%50%28%26%39%52%45%43%46%46%52%49%46%39%37%46%52%51%43%54%47%

237572414598568121512221041511125284Not very much
28%23%16%39%44%42%25%40%24%46%22%14%28%29%29%37%31%30%30%29%18%28%

4-3-212222-28141112213475Not at all
5%-9%-4%3%9%10%10%-5%10%2%10%14%4%15%4%3%7%14%7%

27787261581107610201616331161712159359NET: Not very much/Not
33%23%25%39%48%45%35%50%33%46%27%24%30%39%43%41%46%34%32%36%32%35%at all
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Absolutes/col percents

Table 56
Q.12a To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
Be active in your local community: My family
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

2051876949314151484726451465185301243699406285280294271172192201565NET: A great deal/fair
69%55%55%51%64%60%56%55%56%45%57%59%64%58%59%52%51%60%56%55%54%56%55%56%51%57%58%55%amount

81318189121014810593124574291910477577262414746134A great deal
28%14%11%13%12%23%14%15%9%10%11%12%14%11%14%13%4%15%11%14%15%11%13%13%12%14%13%13%

1238695140193137403721361153140227222780302208223222209131145155431A fair amount
41%41%44%38%52%37%42%40%47%36%46%47%50%47%45%39%47%45%45%41%40%45%41%43%39%43%45%42%

93655532214312831401727740100216161562270193170197166126116121363Not very much
31%39%35%39%29%27%42%30%36%38%37%36%32%35%32%37%34%25%35%37%37%34%37%34%37%34%35%35%

-6161467114717341826607916634748464940302595Not at all
-6%10%10%8%13%1%15%8%16%7%5%5%7%8%10%15%15%9%9%9%10%9%10%12%9%7%9%

94271672821324238572031848126276232478333240218243215166146146458NET: Not very much/Not
31%45%45%49%36%40%44%45%44%55%43%41%36%42%41%48%49%40%44%45%46%44%45%44%49%43%42%45%at all
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Table 57
Q.12a To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
Be active in your local community: Friends
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

432119930201259103254734213714732192416565NET: A great deal/fair
53%70%59%50%56%61%54%45%48%23%68%57%64%51%48%52%54%64%51%57%57%55%amount

99611332116161184123-6572134A great deal
11%30%19%6%24%9%9%5%29%8%16%13%15%10%16%11%-12%14%17%7%13%

34121381717104842193626172511726141714431A fair amount
42%40%41%44%31%52%45%40%19%15%51%43%49%41%32%41%54%52%38%40%50%42%

30998201281891011251816261051515179363Not very much
37%30%28%44%37%36%35%40%43%77%30%30%34%39%34%37%38%30%41%40%32%35%

8-41412732-111141431331395Not at all
10%-13%6%7%3%12%15%10%-3%13%2%10%18%11%8%6%8%2%11%9%

3891392413108111110123619204013618181812458NET: Not very much/Not
47%30%41%50%44%39%46%55%52%77%32%43%36%49%52%48%46%36%49%43%43%45%at all
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Table 57
Q.12a To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
Be active in your local community: Friends
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

2477132110634565787281416418922694733149139633438414467385272276304852NET: A great deal/fair
83%83%84%81%82%87%89%84%84%78%89%84%82%81%86%82%66%82%79%86%83%83%87%79%80%82%88%83%amount

113452393220334731271126114011319982662267192171190173113127123363A great deal
38%37%33%29%42%38%45%51%36%26%24%34%50%35%36%34%17%43%35%36%37%34%35%36%33%38%35%35%

134380713125323141543038752156274232377366246243277212159149181489A fair amount
45%46%51%52%40%48%44%33%48%52%65%50%32%46%50%47%49%38%44%50%47%49%52%44%47%44%52%48%

51522171067711154114183177109278464665278484735130Not very much
17%16%14%13%13%12%10%8%13%14%9%14%18%16%10%13%21%15%15%11%12%13%10%16%14%14%10%13%

-14941183811-31127621122231818231815841Not at all
-1%3%7%5%2%1%9%3%8%2%1%-3%4%5%13%3%6%3%4%4%3%5%5%4%2%4%

5162626147815142351242142104161138106878470101666243171NET: Not very much/Not
17%17%16%19%18%13%11%16%16%22%11%16%18%19%14%18%34%18%21%14%17%17%13%21%20%18%12%17%at all
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Table 58
Q.12a To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
Be active in your local community: Society
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

7125271348251891718103070493459231142333523852NET: A great deal/fair
88%83%84%72%89%76%81%85%86%77%81%84%92%83%77%85%85%84%89%83%82%83%amount

31121162196969715402613241151510176363A great deal
38%40%34%33%39%27%30%30%43%54%41%48%49%32%31%41%38%30%27%40%21%35%

401316727161201193153023213512627231817489A fair amount
49%43%50%39%50%48%52%55%43%23%41%36%43%51%45%44%46%54%62%43%61%48%

85446730333464512227474130Not very much
10%17%13%22%11%21%13%15%14%23%11%7%8%12%16%7%15%14%11%17%14%13%

2-11-114---37-262-1--141Not at all
2%-3%6%-3%6%---8%8%-5%8%7%-2%--4%4%

1055568443337134718428475171NET: Not very much/Not
12%17%16%28%11%24%19%15%14%23%19%16%8%17%23%15%15%16%11%17%18%17%at all
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Table 58
Q.12a To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
Be active in your local community: Society
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

216510995604154696476375717862284172842124554384364406342243242263748NET: A great deal/fair
72%70%69%70%78%79%74%74%74%73%80%75%77%76%73%72%60%70%70%75%73%73%76%70%72%72%76%73%amount

924384229232034273816245339718991955241169155167157110103111324A great deal
31%26%24%31%38%44%27%37%31%37%35%32%23%29%31%33%19%32%31%33%32%31%31%32%33%30%32%32%

1241715331183435373821331253131228192369313215209239185133139152424A fair amount
41%44%45%39%40%35%47%38%43%37%46%43%55%47%42%40%40%38%39%42%41%42%45%38%39%41%44%41%

7223828121015161416616421621131213391361029897103676766200Not very much
24%24%24%21%16%19%21%17%16%15%13%21%18%19%20%20%26%22%22%18%19%20%18%21%20%20%19%20%

1611135148812331621477514493936344128291875Not at all
3%6%7%10%6%2%5%9%9%12%7%4%5%5%7%8%15%8%8%7%7%7%6%8%8%9%5%7%

828494117111924222891952783160191853185141134131144959684275NET: Not very much/Not
28%30%31%30%22%21%26%26%26%27%20%25%23%24%27%28%40%30%30%25%27%27%24%30%28%28%24%27%at all
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Table 59
Q.12a To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
Be active in your local community: Government
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

652123103921162121710286240315722938303120748NET: A great deal/fair
80%70%72%56%72%64%70%60%81%77%76%75%75%76%74%81%69%76%81%74%71%73%amount

2391141777035513341415281151314185324A great deal
28%30%34%22%31%21%30%15%24%38%35%41%26%37%36%41%38%26%38%43%18%32%

42121262214929125152826162911425161315424A fair amount
52%40%38%33%41%42%39%45%57%38%41%34%49%39%38%41%31%50%43%31%54%41%

1378512851741715108102466106200Not very much
16%23%25%28%22%24%22%35%19%8%19%18%19%20%13%7%31%12%16%24%21%20%

321334201-22632103-611275Not at all
4%7%3%17%6%12%9%5%-15%5%7%6%5%13%11%-12%3%2%7%7%

1699815127184392113102054127118275NET: Not very much/Not
20%30%28%44%28%36%30%40%19%23%24%25%25%24%26%19%31%24%19%26%29%27%at all
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Table 59
Q.12a To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
Be active in your local community: Government
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

1240727549334647424730471058162310192994398286254301239175170195540NET: A great deal/fair
41%43%46%55%64%63%63%51%49%45%65%62%45%51%52%54%40%48%53%54%54%51%56%49%52%50%56%53%amount

3616191091414613810112447157189867617355413651128A great deal
10%6%10%14%13%17%19%15%7%13%17%13%5%11%14%12%11%12%10%13%13%12%14%11%12%11%15%13%

93456563924323336342237946118239142276300219193228184134134144412A fair amount
31%37%35%41%51%46%44%35%42%33%48%49%41%41%38%41%30%37%43%41%42%39%42%38%40%40%41%40%

13456239201220303537824940107189192256248172173175170109119117345Not very much
45%48%39%29%26%23%27%32%41%36%17%32%41%35%34%33%40%37%32%34%33%35%33%35%32%35%34%34%

4824228771692085315427899279367716177544935138Not at all
14%9%15%16%10%13%10%17%10%19%17%7%14%13%14%14%19%15%15%13%13%14%11%16%16%14%10%13%

1753866128192746445716291255149267283183341239244236247163168152483NET: Not very much/Not
59%57%54%45%36%37%37%49%51%55%35%38%55%49%48%46%60%52%47%46%46%49%44%51%48%50%44%47%at all
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Table 60
Q.12a To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
Be active in your local community: Business
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

4712161021141229106254432233515827232516540NET: A great deal/fair
58%40%50%56%39%42%52%45%48%46%68%53%60%56%45%56%62%54%62%60%57%53%amount

1035242261327159510324762128A great deal
12%10%16%11%7%6%11%5%14%15%19%18%17%12%13%11%15%8%19%14%7%13%

379118171296874182923182512623161914412A fair amount
46%30%34%44%31%36%41%40%33%31%49%35%43%44%32%44%46%46%43%45%50%40%

28131152914749104923141425951781410345Not very much
35%43%34%28%54%42%32%45%48%31%24%28%26%34%32%33%38%34%22%33%36%34%

6553453721331674173-6632138Not at all
7%17%16%17%7%15%16%10%5%23%8%19%13%10%22%11%-12%16%7%7%13%

3418168331911111117123921184212523141712483NET: Not very much/Not
42%60%50%44%61%58%48%55%52%54%32%47%40%44%55%44%38%46%38%40%43%47%at all
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Table 60
Q.12a To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
Be active in your local community: Business
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

2275119104584257676768356215862294463350122571398378423353250247279776NET: A great deal/fair
76%81%75%76%75%81%78%72%78%65%76%82%68%76%74%77%70%83%69%77%76%76%79%73%74%73%80%76%amount

72043322315183020281327331831591022332111551211571198387106276A great deal
24%22%27%24%30%29%25%32%23%27%28%36%14%27%27%28%21%37%19%29%30%24%29%24%25%26%31%27%

1555767235273937474022351255146287232889360243257266234167160173500A fair amount
52%59%48%53%45%52%53%40%55%38%48%46%55%49%47%50%49%47%50%49%46%52%50%48%49%47%50%49%

61233201281415142691252360931073712794878893616555181Not very much
21%13%21%15%16%15%19%16%16%25%20%16%23%20%19%16%21%12%21%17%18%17%16%19%18%19%16%18%

1661272211510222422384318413333264027261366Not at all
3%6%4%9%9%4%3%12%6%10%4%3%9%4%7%7%9%5%10%6%6%7%5%8%8%8%4%6%

7183932191016261936111472782131141055168127120114133889168247NET: Not very much/Not
24%19%25%24%25%19%22%28%22%35%24%18%32%24%26%23%30%17%31%23%24%24%21%27%26%27%20%24%at all
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Table 61
Q.12a To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
Be active in your local community: Charities
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

5823241542261761717102761443348201041273423776NET: A great deal/fair
72%77%75%83%78%79%76%85%81%77%73%73%83%80%62%74%77%82%73%81%82%76%amount

207103161060373826131120831212159276A great deal
25%23%31%17%30%30%26%15%33%23%22%31%25%27%26%30%23%24%32%36%32%27%

38161412261611614107193531222812729151914500A fair amount
47%53%44%67%48%48%50%70%48%54%51%42%58%54%36%44%54%58%41%45%50%49%

1866296383427128620537883181Not very much
22%20%19%11%17%18%16%15%19%15%19%14%15%15%26%19%23%14%22%19%11%18%

51213119--13101292-22-266Not at all
6%3%6%6%6%3%8%--8%8%12%2%5%12%7%-4%5%-7%6%

2378312757343102298297391085247NET: Not very much/Not
28%23%25%17%22%21%24%15%19%23%27%27%17%20%38%26%23%18%27%19%18%24%at all
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Table 61
Q.12a To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
Be active in your local community: Charities
Base: All respondents

Prepared by Populus



CharitiesBusinessGovernmentSocietyFriendsMy familyMe

1023102310231023102310231023Base

923468639769474556877NET: A great deal/fair
90%46%62%75%46%54%86%amount

648119241252112136483A great deal
63%12%24%25%11%13%47%

275349398517362420394A fair amount
27%34%39%51%35%41%39%

69385268199417359113Not very much
7%38%26%19%41%35%11%

311701165513210833Not at all
3%17%11%5%13%11%3%

100555384254549467146NET: Not very much/Not
10%54%38%25%54%46%14%at all
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Absolutes/col percents

Table 62
Q.12b To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
Volunteer for a charity: SUMMARY TABLE
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

2581138116694463797183387018962734903748154638447430477400284286307877NET: A great deal/fair
86%87%87%85%90%85%86%85%83%80%83%92%82%85%88%85%79%80%87%86%85%86%89%82%84%85%88%86%amount

144784593324374837451936657147273182479362255228282201147160176483A great deal
48%51%53%43%43%46%51%52%43%43%41%47%27%50%47%47%38%40%45%49%49%46%53%41%43%47%51%47%

1134545736202631343819341239126217192475276192202195199137126131394A fair amount
38%37%34%42%47%38%36%33%40%37%41%45%55%35%41%38%40%40%42%37%37%41%36%41%41%37%38%39%

410161476109111556413296766208163504667394034113Not very much
14%11%10%10%9%12%14%10%13%14%11%8%18%12%9%12%13%10%11%11%12%10%9%14%12%12%10%11%

-24612-5463--492046320151814191512633Not at all
-2%3%4%1%4%-5%5%6%7%--4%3%3%9%10%2%3%3%4%3%4%4%4%2%3%

4122020881014152186417388710122310178686086545240146NET: Not very much/Not
14%13%13%15%10%15%14%15%17%20%17%8%18%15%12%15%21%20%13%14%15%14%11%18%16%15%12%14%at all
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Table 63
Q.12b To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
Volunteer for a charity: Me
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

652628154729200181713347350355923843293926877NET: A great deal/fair
80%87%88%83%87%88%86%90%81%100%92%88%94%85%77%85%62%86%78%93%93%86%amount

361517729171061195184529173315423142013483A great deal
44%50%53%39%54%52%45%55%43%38%49%54%55%41%43%56%31%46%38%48%46%47%

291111818129478816282118268420151913394A fair amount
36%37%34%44%33%36%40%35%38%62%43%34%40%44%34%30%31%40%41%45%46%39%

12433632414-363612345632113Not very much
15%13%9%17%11%9%10%5%19%-8%7%6%15%16%11%31%10%16%7%7%11%

4-1-1191---4--61122--33Not at all
5%-3%-2%3%4%5%---5%--8%4%8%4%5%--3%

16443743324-3103618457832146NET: Not very much/Not
20%13%13%17%13%12%14%10%19%-8%12%6%15%23%15%38%14%22%7%7%14%at all
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Table 63
Q.12b To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
Volunteer for a charity: Me
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

1350876243334155485026481370176297173279428278278318238148193215556NET: A great deal/fair
45%54%55%46%56%63%56%59%56%48%57%63%59%62%57%51%36%53%45%58%53%56%59%49%44%57%62%54%amount

411281391071216122124174867591410869678155304363136A great deal
14%12%18%10%12%19%10%13%19%12%4%16%18%15%15%12%11%15%8%15%13%13%15%11%9%13%18%13%

93959493423344332382436953128230122365320209211237183118150152420A fair amount
31%42%37%36%44%44%47%46%37%37%52%47%41%47%41%40%26%38%37%43%40%42%44%38%35%44%44%41%

143556542615282628391622833114204201974246187172176183137111111359Not very much
48%38%35%40%34%29%38%28%33%38%35%29%36%29%37%35%43%32%42%33%36%35%33%38%41%33%32%35%

281520844121015461102176109246560484365533421108Not at all
7%9%9%15%10%8%5%13%12%14%9%8%5%9%7%13%21%15%14%9%11%10%8%13%16%10%6%11%

164371743419323838542028943135280302898311247220219248190145132467NET: Not very much/Not
55%46%45%54%44%37%44%41%44%52%43%37%41%38%43%49%64%47%55%42%47%44%41%51%56%43%38%46%at all
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Table 64
Q.12b To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
Volunteer for a charity: My family
Base: All respondents
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D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

4114211128181186123255133213916728202420556NET: A great deal/fair
51%47%66%61%52%55%51%30%57%23%68%61%62%51%51%59%54%56%54%57%71%54%amount

856294211617117611629293136A great deal
10%17%19%11%17%12%9%5%29%8%19%13%13%15%14%22%15%18%5%21%11%13%

339159191497562184026152810519181517420A fair amount
41%30%47%50%35%42%42%25%29%15%49%48%49%37%36%37%38%38%49%36%61%41%

321486201185127101021181825741813146359Not very much
40%47%25%33%37%33%36%60%33%77%27%25%34%44%32%26%31%36%35%33%21%35%

8231643022-2112213424442108Not at all
10%7%9%6%11%12%13%10%10%-5%13%4%5%17%15%15%8%11%10%7%11%

401611726151151491012322020381162217188467NET: Not very much/Not
49%53%34%39%48%45%49%70%43%77%32%39%38%49%49%41%46%44%46%43%29%46%at all
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Table 64
Q.12b To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
Volunteer for a charity: My family
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

1343736636283146414017401053158253203174349234240256218153155166474NET: A great deal/fair
45%46%46%49%47%54%42%49%48%38%37%53%45%47%51%44%43%52%42%47%45%48%48%45%45%46%48%46%amount

411201679771211-8212405848158557556151334039112A great deal
14%12%13%12%9%17%10%8%14%11%-11%9%11%13%10%9%13%8%12%11%11%11%10%10%12%11%11%

93253502919243929291732841118195162359264177185195167120115127362A fair amount
31%34%34%37%38%37%33%42%34%28%37%42%36%36%38%34%34%38%33%36%34%37%36%34%36%34%37%35%

1339615132193733354124321150116240201874305220197212205130142145417Not very much
45%42%39%38%42%37%51%35%41%39%52%42%50%44%37%42%43%30%42%41%42%40%39%42%38%42%42%41%

3112419955141023541103784711298571616963554136132Not at all
10%12%15%14%12%10%7%15%12%22%11%5%5%9%12%15%15%18%16%12%14%12%13%13%16%12%10%13%

16508570412442474564293612601533242729103390291258281268185183181549NET: Not very much/Not
55%54%54%51%53%46%58%51%52%62%63%47%55%53%49%56%57%48%58%53%55%52%52%55%55%54%52%54%at all
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Q.12b To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
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D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

341418825181087122184126183214425132116474NET: A great deal/fair
42%47%56%44%46%55%46%35%57%15%49%49%49%44%42%52%31%50%35%50%57%46%amount

85711041725155669418-8-112A great deal
10%17%22%6%19%12%7%10%24%8%14%6%11%15%12%15%8%16%-19%-11%

269117151491571133620122310317131316362A fair amount
32%30%34%39%28%42%39%25%33%8%35%43%38%29%30%37%23%34%35%31%57%35%

331311921119010711172924182811719191910417Not very much
41%43%34%50%39%33%39%50%33%85%46%35%45%44%36%41%54%38%51%45%36%41%

14331843532-2133517226522132Not at all
17%10%9%6%15%12%15%15%10%-5%16%6%12%22%7%15%12%14%5%7%13%

47161410291512513911194227234513925242112549NET: Not very much/Not
58%53%44%56%54%45%54%65%43%85%51%51%51%56%58%48%69%50%65%50%43%54%at all
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Table 65
Q.12b To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
Volunteer for a charity: Friends
Base: All respondents
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D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

207012094554258806075385716852374312745127570397372427342242247280769NET: A great deal/fair
69%75%76%69%71%81%79%86%70%72%83%75%73%75%76%75%57%75%72%77%76%75%80%70%72%73%81%75%amount

71643242019173220258217296615061540191143109145107797994252A great deal
24%17%27%18%26%37%23%34%23%24%17%28%32%26%21%26%13%25%23%26%27%22%27%22%23%23%27%25%

135477703523414840503036956171281213087379254263282235163168186517A fair amount
45%58%49%51%45%44%56%52%47%48%65%47%41%50%55%49%45%50%49%51%48%53%53%48%48%50%54%51%

72234291681372020716624571121211381389710289110687358199Not very much
24%24%22%21%21%15%18%8%23%19%15%21%27%21%18%19%26%18%21%19%18%20%17%23%20%22%17%19%

2141362266913-41734841231312421342818955Not at all
7%1%3%10%8%4%3%6%7%9%2%4%-4%5%6%17%7%7%4%6%5%4%7%8%5%3%5%

923384222101513262981962874146201550169128126110144969167254NET: Not very much/Not
31%25%24%31%29%19%21%14%30%28%17%25%27%25%24%25%43%25%28%23%24%25%20%30%28%27%19%25%at all
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Volunteer for a charity: Society
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D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

632125154023172131711237340335221838293121769NET: A great deal/fair
78%70%78%83%74%70%74%65%81%85%62%88%75%80%68%78%62%76%78%74%75%75%amount

2481041144478373014102010497144252A great deal
30%27%31%22%20%12%19%35%38%23%19%36%26%24%26%37%31%18%19%33%14%25%

391315112919128698164326233211429221717517A fair amount
48%43%47%61%54%58%55%30%43%62%43%52%49%56%42%41%31%58%59%40%61%51%

147631394364213512617638796199Not very much
17%23%19%17%24%27%18%30%19%15%35%6%23%15%22%22%23%16%19%21%21%19%

421-11181--15128-2412155Not at all
5%7%3%-2%3%8%5%--3%6%2%5%10%-15%8%3%5%4%5%

1897314106174214101382565128117254NET: Not very much/Not
22%30%22%17%26%30%26%35%19%15%38%12%25%20%32%22%38%24%22%26%25%25%at all
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Q.12b To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
Volunteer for a charity: Society
Base: All respondents
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D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

18588885493546614764345414681983592037115467328311366273213199227639NET: A great deal/fair
62%62%56%63%64%67%63%66%55%62%74%71%64%60%64%62%43%62%65%63%62%62%68%56%63%59%65%62%amount

101734291819162616251219427631474104518213111014893758086241A great deal
34%18%22%21%23%37%22%28%19%24%26%25%18%24%20%25%9%17%25%25%25%22%28%19%22%24%25%24%

841545631163035313922351041135212162770285197201218180138119141398A fair amount
28%44%34%41%40%31%41%38%36%38%48%46%45%36%43%37%34%45%40%39%38%40%41%37%41%35%41%39%

627523319132221272381733286147181643191140128121147839590268Not very much
21%29%33%24%25%25%30%23%31%22%17%22%14%28%28%25%38%27%24%26%27%26%23%30%25%28%26%26%

58181894511121745513277197198157595066424430116Not at all
17%9%11%13%12%8%7%12%14%16%9%7%23%12%9%12%19%12%11%11%11%12%9%14%12%13%9%11%

113570512817273239401222845113218272362272197187171213125139120384NET: Not very much/Not
38%38%44%38%36%33%37%34%45%38%26%29%36%40%36%38%57%38%35%37%38%38%32%44%37%41%35%38%at all
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D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

471821123416143111210225633254716631302920639NET: A great deal/fair
58%60%66%67%63%48%61%55%57%77%59%67%62%61%61%59%46%62%81%69%71%62%amount

2410113126503726251171983710134241A great deal
30%33%34%17%22%18%21%15%33%15%16%30%21%17%25%30%23%14%27%31%14%24%

23810922109385816312218288324201616398A fair amount
28%27%31%50%41%30%40%40%24%62%43%37%42%44%36%30%23%48%54%38%57%39%

306841613617819171611149513497268Not very much
37%20%25%22%30%39%26%35%38%8%24%20%30%27%18%33%38%26%11%21%25%26%

463244292126104516226341116Not at all
5%20%9%11%7%12%12%10%5%15%16%12%8%12%21%7%15%12%8%10%4%11%

34121162017909931527201630117197138384NET: Not very much/Not
42%40%34%33%37%52%39%45%43%23%41%33%38%39%39%41%54%38%19%31%29%38%at all
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Table 67
Q.12b To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
Volunteer for a charity: Government
Base: All respondents
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D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

134362693721344636412640951141267142489341239229265203157160151468NET: A great deal/fair
45%46%39%51%48%40%47%49%42%39%57%53%41%45%45%46%30%40%50%46%46%46%49%42%46%47%44%46%amount

49191311971311869114317354199171486752374240119A great deal
14%10%12%10%14%17%10%14%13%8%13%12%5%12%10%13%11%7%11%12%14%10%12%11%11%12%12%12%

9344356261227332533203183711019492070250168181198151120118111349A fair amount
31%37%27%41%34%23%37%35%29%32%43%41%36%33%35%34%19%33%40%34%32%36%37%31%36%35%32%34%

1236704427233125363914281038124213252558277200185202183116122147385Not very much
41%39%44%32%35%44%42%27%42%38%30%37%45%34%40%37%53%42%33%37%38%37%38%38%34%36%42%38%

4142623138822142468324469781130121868470100655649170Not at all
14%15%16%17%17%15%11%24%16%23%13%11%14%21%15%17%17%18%17%16%16%17%13%21%19%17%14%17%

1650966740313947506320361362170310333688398286269272283181178196555NET: Not very much/Not
55%54%61%49%52%60%53%51%58%61%43%47%59%55%55%54%70%60%50%54%54%54%51%58%54%53%56%54%at all
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Table 68
Q.12b To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
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D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

3714101024101085116213920203114524232313468NET: A great deal/fair
46%47%31%56%44%30%46%25%52%46%57%47%38%49%40%52%38%48%62%55%46%46%amount

1143352232616125386-6562119A great deal
14%13%9%17%9%6%10%10%29%8%16%14%9%7%10%22%-12%14%14%7%12%

2610771988535515271517238518181711349A fair amount
32%33%22%39%35%24%36%15%24%38%41%33%28%41%30%30%38%36%49%40%39%34%

341216719178711661025251723962091511385Not very much
42%40%50%39%35%52%37%55%29%46%27%30%47%41%30%33%46%40%24%36%39%38%

10461116384416198423426544170Not at all
12%13%19%6%20%18%16%20%19%8%16%23%15%10%30%15%15%12%14%10%14%17%

4416228302312515107164433214613826141915555NET: Not very much/Not
54%53%69%44%56%70%54%75%48%54%43%53%62%51%60%48%62%52%38%45%54%54%at all
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D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

28851441217247668075904372211002835194054150679472451493430304300319923NET: A great deal/fair
97%91%91%89%94%90%90%86%87%87%93%95%95%88%91%90%85%90%85%92%90%91%92%88%90%89%92%90%amount

2254948156394757546729481370182383264192489352296347301207209232648A great deal
76%58%59%60%73%75%64%61%63%64%63%63%59%62%59%66%55%68%52%66%67%59%65%62%61%62%67%63%

6315040168192321231424830101136141358190120155146129979187275A fair amount
21%33%32%29%21%15%26%25%24%22%30%32%36%27%32%24%30%22%33%26%23%31%27%27%29%27%25%27%

18129347676241922374619403633343524242169Not very much
3%9%8%7%4%8%10%6%8%6%4%5%5%8%7%6%9%10%11%5%7%7%6%7%7%7%6%7%

--2621-7481--46213-820171410211014731Not at all
--1%4%3%2%-8%5%8%2%--4%2%4%6%-5%3%3%3%2%4%3%4%2%3%

18141555713111434113285876276053474456343828100NET: Not very much/Not
3%9%9%11%6%10%10%14%13%13%7%5%5%12%9%10%15%10%15%8%10%9%8%12%10%11%8%10%at all

Page 132

Coca-Cola Reasons to Believe Survey
Online Fieldwork : 15th - 24th November 2013

Absolutes/col percents

Table 69
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D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

7129291750312101819123472483764261044354027923NET: A great deal/fair
88%97%91%94%93%94%90%90%90%92%92%87%91%90%83%96%77%88%95%95%96%90%amount

5622218362014411128255138284619729242716648A great deal
69%73%66%44%67%61%62%55%57%62%68%61%72%68%60%70%54%58%65%64%57%63%

15789141166774921109187315111311275A fair amount
19%23%25%50%26%33%28%35%33%31%24%25%19%22%23%26%23%30%30%31%39%27%

912141142213553511512169Not very much
11%3%6%6%7%3%6%10%10%8%8%6%9%7%6%4%8%10%3%5%4%7%

1-1--19----6-18-211--31Not at all
1%-3%--3%4%----7%-2%10%-15%2%3%--3%

1013142232213115413136221100NET: Not very much/Not
12%3%9%6%7%6%10%10%10%8%8%13%9%10%17%4%23%12%5%5%4%10%at all
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CharitiesBusinessGovernmentSocietyFriendsMy familyMe

1023102310231023102310231023Base

277804759619498643866NET: A great deal/fair
27%79%74%61%49%63%85%amount

4842234914698178579A great deal
5%41%34%14%10%17%57%

229382410473400465287A fair amount
22%37%40%46%39%45%28%

449141174304393285108Not very much
44%14%17%30%38%28%11%

29778901001329549Not at all
29%8%9%10%13%9%5%

746219264404525380157NET: Not very much/Not
73%21%26%39%51%37%15%at all
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D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

28751391146441648379793862181002614873352152629444422466400287289290866NET: A great deal/fair
97%81%88%84%83%79%88%89%92%76%83%82%82%88%84%84%70%87%86%85%85%85%87%82%85%86%84%85%amount

1950947541294155465627461067174328193299429307272312267186195198579A great deal
66%54%59%55%53%56%56%59%53%54%59%61%45%59%56%57%40%53%56%58%58%55%58%55%55%58%57%57%

92545392312232833231116833871591420532001371501541331019492287A fair amount
31%27%28%29%30%23%32%30%38%22%24%21%36%29%28%28%30%33%30%27%26%30%29%27%30%28%27%28%

11515121088551478473958105187557514563353439108Not very much
3%16%9%9%13%15%11%5%6%13%15%11%18%6%13%10%21%8%10%10%11%10%8%13%10%10%11%11%

-3410331521116-61132437352425262316151849Not at all
-3%3%7%4%6%1%5%2%11%2%8%-5%4%6%9%5%4%5%5%5%5%5%5%4%5%5%

1181922131191072581441350901482511081767186514957157NET: Not very much/Not
3%19%12%16%17%21%12%11%8%24%17%18%18%12%16%16%30%13%14%15%15%15%13%18%15%14%16%15%at all
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D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

7029251344291911720123173513159241146313722866NET: A great deal/fair
86%97%78%72%81%88%82%85%95%92%84%88%96%76%77%89%85%92%84%88%79%85%amount

452019830211258139224734204417526212718579A great deal
56%67%59%44%56%64%54%40%62%69%59%57%64%49%57%63%38%52%57%64%64%57%

2596514866973926171115762010104287A fair amount
31%30%19%28%26%24%28%45%33%23%24%31%32%27%19%26%46%40%27%24%14%28%

71649427211561511313524108Not very much
9%3%19%22%17%12%12%10%5%8%14%7%2%12%14%11%8%6%14%5%14%11%

4-111-151--14157-1113249Not at all
5%-3%6%2%-6%5%--3%5%2%12%9%-8%2%3%7%7%5%

111751044231161021018324656157NET: Not very much/Not
14%3%22%28%19%12%18%15%5%8%16%12%4%24%23%11%15%8%16%12%21%15%at all
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Table 71
Q.12c To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
Set up your own business: Me
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

255111179493041635561275113821963521942106476311332359284200219224643NET: A great deal/fair
86%55%70%58%64%58%56%68%64%59%59%67%59%73%63%61%40%70%60%64%59%67%67%58%59%65%65%63%amount

51335211211131712151014824451013103113489899880546856178A great deal
17%14%22%15%16%21%18%18%14%14%22%18%36%21%14%18%6%17%18%18%17%18%18%16%16%20%16%17%

203876583719284643461737558151251163275342222243261204146151168465A fair amount
69%41%48%43%48%37%38%49%50%44%37%49%23%51%49%44%34%53%42%46%42%49%49%42%43%45%48%45%

43837422015252024301416923881652311541971551301321531009293285Not very much
14%41%23%31%26%29%34%22%28%29%30%21%41%20%28%29%49%18%31%27%30%26%25%31%30%27%27%28%

-410158771071359-827605717665936464938273095Not at all
-4%6%11%10%13%10%11%8%13%11%12%-7%9%10%11%12%10%9%11%7%9%10%11%8%9%9%

44247572822323031431925931115225281871263214166178202138119123380NET: Not very much/Not
14%45%30%42%36%42%44%32%36%41%41%33%41%27%37%39%60%30%40%36%41%33%33%42%41%35%35%37%at all
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Table 72
Q.12c To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
Set up your own business: My family
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

5126161226211456159255832284515833233019643NET: A great deal/fair
63%87%50%67%48%64%62%30%71%69%68%70%60%68%58%56%62%66%62%71%68%63%amount

1166310536-91916119113-9986178A great deal
14%20%19%17%19%15%15%-43%8%24%19%21%22%14%11%-18%24%19%21%17%

40201091616109668164221193412824142213465A fair amount
49%67%31%50%30%48%47%30%29%62%43%51%40%46%44%44%62%48%38%52%46%45%

2441142711611263101615922103131185285Not very much
30%13%34%22%50%33%26%60%29%23%27%19%28%22%29%37%23%26%30%19%18%28%

6-5211272-129641022434495Not at all
7%-16%11%2%3%12%10%-8%5%11%11%10%13%7%15%8%8%10%14%9%

304166281288146412252113321251714129380NET: Not very much/Not
37%13%50%33%52%36%38%70%29%31%32%30%40%32%42%44%38%34%38%29%32%37%at all
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Table 72
Q.12c To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
Set up your own business: My family
Base: All respondents
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D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

124189643821334946441942864159267162987366244254266232157172169498NET: A great deal/fair
41%44%56%47%49%40%45%53%53%42%41%55%36%57%51%46%34%48%49%50%46%51%50%48%46%51%49%49%amount

27201076681184941027572615755543514727413098A great deal
7%8%13%7%9%12%8%9%13%8%9%12%18%9%9%10%4%10%8%10%10%9%9%10%8%12%9%10%

103469543115274135361533454132210142372291189211215185130131139400A fair amount
34%37%44%40%40%29%37%44%41%35%33%43%18%48%42%36%30%38%41%39%36%42%40%38%38%39%40%39%

1539585028233228304522231337115228252066282210183206187131134128393Not very much
52%42%37%37%36%44%44%30%35%43%48%30%59%33%37%40%53%33%37%38%40%37%38%38%39%40%37%38%

213112211881610155111123782611249171616567503250132Not at all
7%14%7%16%14%15%11%17%12%14%11%14%5%11%12%14%13%18%14%12%14%12%12%14%15%9%14%13%

1752697239314044406027341449152310313190373281244271254181166178525NET: Not very much/Not
59%56%44%53%51%60%55%47%47%58%59%45%64%43%49%54%66%52%51%50%54%49%50%52%54%49%51%51%at all
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Table 73
Q.12c To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
Set up your own business: Friends
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

3613121021151186145194627213211632142515498NET: A great deal/fair
44%43%38%56%39%45%51%30%67%38%51%55%51%51%42%41%46%64%38%60%54%49%amount

73416416-5-584474-926398A great deal
9%10%13%6%11%12%7%-24%-14%10%8%10%9%15%-18%5%14%11%10%

291089151110269514382317257623121912400A fair amount
36%33%25%50%28%33%44%30%43%38%38%46%43%41%32%26%46%46%32%45%43%39%

3515146261882116615231816331241419128393Not very much
43%50%44%33%48%55%35%55%29%46%41%28%34%39%43%44%31%28%51%29%29%38%

102627-333123148412434455132Not at all
12%7%19%11%13%-14%15%5%15%8%17%15%10%16%15%23%8%11%12%18%13%

451720833181151478183726204516718231713525NET: Not very much/Not
56%57%63%44%61%55%49%70%33%62%49%45%49%49%58%59%54%36%62%40%46%51%at all
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Table 73
Q.12c To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
Set up your own business: Friends
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

15579978463147595056295215671873502235105457327292337282206204209619NET: A great deal/fair
52%61%63%57%60%60%64%63%58%54%63%68%68%59%60%61%47%58%59%62%62%59%63%58%61%60%60%61%amount

592517811813161211116134780262111774727967485048146A great deal
17%10%16%13%10%21%11%14%19%12%24%14%27%12%15%14%4%10%12%16%14%14%15%14%14%15%14%14%

104874613820394634441841954140270202984340253220258215158154161473A fair amount
34%52%47%45%49%38%53%49%40%42%39%54%41%48%45%47%43%48%47%46%48%44%48%44%47%46%46%46%

1125444524172222293316166351001631818502181481561511539698110304Not very much
38%27%28%33%31%33%30%24%34%32%35%21%27%31%32%28%38%30%28%29%28%31%28%31%28%29%32%30%

31115137441271518111246477226450504951363628100Not at all
10%12%9%10%9%8%5%13%8%14%2%11%5%10%8%11%15%12%12%9%10%10%9%10%11%11%8%10%

143659583121263436481724746124227252572282198206200204132134138404NET: Not very much/Not
48%39%37%43%40%40%36%37%42%46%37%32%32%41%40%39%53%42%41%38%38%41%37%42%39%40%40%39%at all
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Table 74
Q.12c To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
Set up your own business: Society
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

48151913322213212178235636234017830213314619NET: A great deal/fair
59%50%59%72%59%67%57%60%81%62%62%67%68%56%52%63%62%60%57%79%50%61%amount

95636426363515668819764146A great deal
11%17%19%17%11%12%11%15%29%23%14%18%11%15%10%30%8%18%19%14%14%14%

391013102618106911518413017329721142710473A fair amount
48%33%41%56%48%55%45%45%52%38%49%49%57%41%42%33%54%42%38%64%36%46%

2512122171076634121713142373181578304Not very much
31%40%38%11%31%30%33%30%14%31%32%20%25%34%30%26%23%36%41%17%29%30%

831351252112104414322126100Not at all
10%10%3%17%9%3%11%10%5%8%5%12%8%10%18%11%15%4%3%5%21%10%

3315135221110184514271718371052016914404NET: Not very much/Not
41%50%41%28%41%33%43%40%19%38%38%33%32%44%48%37%38%40%43%21%50%39%at all
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Q.12c To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
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Base: All respondents
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D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

256611893604356686270376118852314252946129555395364405354254237268759NET: A great deal/fair
86%71%75%68%78%83%77%73%72%67%80%80%82%75%74%74%62%77%73%75%75%73%75%73%75%70%77%74%amount

10244443341824343240192763810120412256724520014918716213597117349A great deal
34%26%28%32%44%35%33%37%37%38%41%36%27%34%32%35%26%42%38%33%38%30%35%33%40%29%34%34%

1542745026253234303018341247130221172162310195215218192119140151410A fair amount
52%45%47%37%34%48%44%37%35%29%39%45%55%42%42%38%36%35%35%42%37%43%41%40%35%41%44%40%

31432301081313161671241956951193511984908985586254174Not very much
10%15%20%22%13%15%18%14%19%15%15%16%18%17%18%16%23%15%20%16%16%18%17%17%17%18%16%17%

1138137141281823-924577513654644434726392590Not at all
3%14%5%10%9%2%5%13%9%17%4%4%-8%8%10%15%8%7%9%9%9%8%10%8%12%7%9%

427404317917252434915428801521814481841301341321328410179264NET: Not very much/Not
14%29%25%32%22%17%23%27%28%33%20%20%18%25%26%26%38%23%27%25%25%27%25%27%25%30%23%26%at all
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Table 75
Q.12c To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
Set up your own business: Government
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

572526123825166161610296640304921940283620759NET: A great deal/fair
70%83%81%67%70%76%71%80%76%77%78%80%75%73%64%78%69%80%76%86%71%74%amount

27109216106889617321617271042214205349A great deal
33%33%28%11%30%30%29%40%43%46%46%39%30%41%35%37%31%44%38%48%18%34%

30151710221598874123424132211518141615410A fair amount
37%50%53%56%41%45%42%40%33%31%32%41%45%32%29%41%38%36%38%38%54%40%

1836387453536810711436756174Not very much
22%10%19%17%15%21%19%15%24%23%16%10%19%17%14%15%23%12%19%12%21%17%

62-381221--29341721421290Not at all
7%7%-17%15%3%9%5%--5%11%6%10%22%7%8%8%5%2%7%9%

24566168674538171311286410968264NET: Not very much/Not
30%17%19%33%30%24%29%20%24%23%22%20%25%27%36%22%31%20%24%14%29%26%at all
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Q.12c To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
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D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

277512999574757706976386017872494512951132592419385438366258261285804NET: A great deal/fair
93%81%82%73%74%90%78%75%80%73%83%79%77%77%80%78%62%85%75%80%80%77%82%75%76%77%82%79%amount

123254474024284139422538643132241142465319236186241181122147153422A great deal
41%34%34%35%52%46%38%44%45%40%54%50%27%38%42%42%30%40%37%43%45%37%45%37%36%43%44%41%

1543755217232929303413221144117210152767273183199197185136114132382A fair amount
52%46%47%38%22%44%40%31%35%33%28%29%50%39%38%36%32%45%38%37%35%40%37%38%40%34%38%37%

1121928134121014123135183979143309466756576544839141Not very much
3%13%12%21%17%8%16%11%16%12%7%17%23%16%13%14%30%5%17%13%13%15%12%16%16%14%11%14%

161097141331653-823474615534038344426292378Not at all
3%6%6%7%9%2%5%14%3%15%11%4%-7%7%8%9%10%8%7%8%8%6%9%8%9%7%8%

218293720516231728816526621261894514710611399120807762219NET: Not very much/Not
7%19%18%27%26%10%22%25%20%27%17%21%23%23%20%22%38%15%25%20%20%23%18%25%24%23%18%21%at all
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Q.12c To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
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D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

6328291542311691518112965423352251041313322804NET: A great deal/fair
78%93%91%83%78%94%73%75%86%85%78%78%79%80%68%93%77%82%84%79%79%79%amount

311214917128279519372418291842219259422A great deal
38%40%44%50%31%36%35%35%43%38%51%45%45%44%38%67%31%44%51%60%32%41%

32161562519878961028181523761912813382A fair amount
40%53%47%33%46%58%37%40%43%46%27%34%34%37%30%26%46%38%32%19%46%37%

161219244421468412128284141Not very much
20%3%6%6%17%6%19%20%10%8%11%7%15%10%16%4%15%16%5%19%14%14%

21123-20111412341311141278Not at all
2%3%3%11%6%-9%5%5%8%11%14%6%10%17%4%8%2%11%2%7%8%

182331226453281811825239696219NET: Not very much/Not
22%7%9%17%22%6%27%25%14%15%22%22%21%20%32%7%23%18%16%21%21%21%at all
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D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

7253342211219342918162143382158317462111461311631148489104277NET: A great deal/fair
24%27%21%31%27%23%26%37%34%17%35%28%18%29%26%27%6%28%26%29%28%26%30%23%25%26%30%27%amount

218644365333141429-37383117252316151748A great deal
7%1%5%4%5%8%4%6%6%3%7%4%5%4%5%5%-5%4%5%6%3%5%5%5%4%5%5%

5242536178162824151318329681293143917311511413891687487229A fair amount
17%26%16%26%22%15%22%30%28%14%28%24%14%26%22%22%6%23%22%23%22%23%26%19%20%22%25%22%

1036805934263433345017361146148244272577320234215248201143149157449Not very much
34%39%51%43%44%50%47%35%40%48%37%47%50%41%48%42%57%42%44%43%45%43%46%41%42%44%45%44%

1232453522142026233613197348117517185420814515212617111110086297Not at all
41%34%28%26%29%27%27%28%27%35%28%25%32%30%26%30%36%30%31%28%28%31%23%35%33%30%25%29%

226812594564054595786305518802294194443131528379367374372254249243746NET: Not very much/Not
76%73%79%69%73%77%74%63%66%83%65%72%82%71%74%73%94%72%74%71%72%74%70%77%75%74%70%73%at all
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Table 77
Q.12c To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
Set up your own business: Charities
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

16766135673311334148171141712137277NET: A great deal/fair
20%23%19%33%24%15%29%15%14%8%35%41%26%20%22%41%31%34%32%31%25%27%amount

222--111-1-4711331331248A great deal
2%7%6%--3%5%-5%-11%8%2%2%4%11%8%6%8%2%7%5%

14546134563219271371483149125229A fair amount
17%17%13%33%24%12%24%15%10%8%24%33%25%17%18%30%23%28%24%29%18%22%

441116622191011112614262425309522141814449Not very much
54%37%50%33%41%58%43%55%57%46%38%31%45%61%39%33%38%44%38%43%50%44%

211210619965666102315830741111117297Not at all
26%40%31%33%35%27%28%30%29%46%27%28%28%20%39%26%31%22%30%26%25%29%

652326124128166171812244939336016933252921746NET: Not very much/Not
80%77%81%67%76%85%71%85%86%92%65%59%74%80%78%59%69%66%68%69%75%73%at all
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Table 77
Q.12c To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
Set up your own business: Charities
Base: All respondents

Prepared by Populus



CharitiesBusinessGovernmentSocietyFriendsMy familyMe

1023102310231023102310231023Base

382326711799710868971NET: A great deal/fair
37%32%70%78%69%85%95%amount

6375286289227386767A great deal
6%7%28%28%22%38%75%

319251425510483482204A fair amount
31%25%42%50%47%47%20%

40342220516224611538Not very much
39%41%20%16%24%11%4%

23827510762674014Not at all
23%27%10%6%7%4%1%

64169731222431315552NET: Not very much/Not
63%68%30%22%31%15%5%at all
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Table 78
Q.12d To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
Live a healthy lifestyle: SUMMARY TABLE
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

288815012773496790801004475221052955494357165706501470512459320321330971NET: A great deal/fair
97%95%95%93%95%94%92%97%93%96%96%99%100%93%95%95%91%95%93%96%95%94%95%94%95%95%95%95%amount

267212393594156746371335616872354292749130561400367414353250253264767A great deal
90%77%78%68%77%79%77%80%73%68%72%74%73%77%76%74%57%82%73%76%76%74%77%73%74%75%76%75%

2162734148111617291119618601201683514510110398106706866204A fair amount
7%17%17%25%18%15%15%17%20%28%24%25%27%16%19%21%34%13%20%20%19%21%18%22%21%20%19%20%

1576216-5221-71219329241721201813131238Not very much
3%5%4%4%3%2%8%-6%2%4%1%-6%4%3%6%3%5%3%3%4%4%4%4%4%3%4%

--1322-312---1491139775954514Not at all
--1%2%3%4%-3%1%2%---1%1%2%2%2%2%1%1%1%1%2%1%1%1%1%

158943636421-816284312332428252718171752NET: Not very much/Not
3%5%5%7%5%6%8%3%7%4%4%1%-7%5%5%9%5%7%4%5%6%5%6%5%5%5%5%at all
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Table 79
Q.12d To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
Live a healthy lifestyle: Me
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

8029291852322161720133580494172251148354128971NET: A great deal/fair
99%97%91%100%96%97%93%85%95%100%95%96%92%100%94%93%85%96%95%98%100%95%amount

592725114426165161811286442285818840273121767A great deal
73%90%78%61%81%79%71%80%86%85%76%77%79%68%75%67%62%80%73%74%75%75%

212478651122716713147388107204A fair amount
26%7%13%39%15%18%22%5%10%15%19%19%13%32%18%26%23%16%22%24%25%20%

111-211331---4-321221-38Not very much
1%3%3%-4%3%6%15%5%---8%-4%7%8%4%5%2%-4%

--2---4---23--2-1----14Not at all
--6%---2%---5%4%--3%-8%----1%

113-211731-234-522221-52NET: Not very much/Not
1%3%9%-4%3%7%15%5%-5%4%8%-6%7%15%4%5%2%-5%at all
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Table 79
Q.12d To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
Live a healthy lifestyle: Me
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

2584137105644564827584416218982724804055136637441427481387272290306868NET: A great deal/fair
86%90%87%77%83%87%88%88%87%81%89%82%82%87%87%83%85%92%77%86%84%86%90%80%80%86%88%85%amount

113964452725243635312029842124212112650299208178226160103124159386A great deal
38%42%41%33%35%48%33%39%41%30%43%38%36%37%40%37%23%43%28%40%40%36%42%33%30%37%46%38%

1445736037204046405321331056148268292986338233249255227169166147482A fair amount
48%48%46%44%48%38%55%49%47%51%46%43%45%50%48%46%62%48%49%46%44%50%47%47%50%49%42%47%

2816228377917412313306964307557584768453733115Not very much
7%9%10%16%10%6%10%8%10%16%9%16%14%12%10%12%13%7%17%10%11%12%9%14%13%11%10%11%

2159542423121292811112727139312111840Not at all
7%1%3%7%6%8%3%4%2%3%2%3%5%2%3%5%2%2%6%4%5%3%2%6%6%3%2%4%

49213113791111205144153997754110284715699664841155NET: Not very much/Not
14%10%13%23%17%13%12%12%13%19%11%18%18%13%13%17%15%8%23%14%16%14%10%20%20%14%12%15%at all
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Table 80
Q.12d To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
Live a healthy lifestyle: My family
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

7026271848291921516103273483659241145323324868NET: A great deal/fair
86%87%84%100%89%88%82%75%76%77%86%88%91%88%77%89%85%90%86%79%86%85%amount

351214102311853761231171525932318198386A great deal
43%40%44%56%43%33%36%15%33%46%32%37%32%37%32%33%23%46%49%45%29%38%

351413825181071294204231213415822141416482A fair amount
43%47%41%44%46%55%46%60%43%31%54%51%58%51%44%56%62%44%38%33%57%47%

1022-5327443454415314483115Not very much
12%7%6%-9%9%12%20%19%23%11%6%8%10%19%11%8%8%11%19%11%11%

123-111411-15113-1111140Not at all
1%7%9%-2%3%6%5%5%-3%6%2%2%4%-8%2%3%2%4%4%

1145-64415535105518325594155NET: Not very much/Not
14%13%16%-11%12%18%25%24%23%14%12%9%12%23%11%15%10%14%21%14%15%at all
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Table 80
Q.12d To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
Live a healthy lifestyle: My family
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

216711986583850685863305217762243933545118512358352373337235237238710NET: A great deal/fair
72%72%75%63%75%73%68%73%67%61%65%68%77%67%72%68%74%75%67%69%68%71%69%69%70%70%69%69%amount

91741311918161917188144227212961437170112115113114717383227A great deal
31%18%26%23%25%35%22%20%20%17%17%18%18%19%23%22%13%23%21%23%21%23%21%23%21%22%24%22%

1250785539203449414522381354152264293181342246237260223164164155483A fair amount
41%54%49%40%51%38%47%53%48%43%48%50%59%48%49%46%62%52%46%46%47%48%48%46%49%49%45%47%

622313914819182332122253572134101247177124122137109768189246Not very much
21%24%20%29%18%15%26%19%27%31%26%29%23%31%23%23%21%20%27%24%24%24%26%22%22%24%26%24%

2481156475942-215502312504324274027202067Not at all
7%4%5%8%6%12%5%8%6%9%9%3%-2%5%9%4%5%7%7%8%5%5%8%8%6%6%7%

8263950191423252841162453787184121559227167146164149103101109313NET: Not very much/Not
28%28%25%37%25%27%32%27%33%39%35%32%23%33%28%32%26%25%33%31%32%29%31%31%30%30%31%31%at all
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Table 81
Q.12d To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
Live a healthy lifestyle: Friends
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

51222215392715912188296439304418736232918710NET: A great deal/fair
63%73%69%83%72%82%68%60%86%62%78%77%74%73%57%67%54%72%62%69%64%69%amount

211011413851-82916119157-108104227A great deal
26%33%34%22%24%24%22%-38%15%24%19%21%22%19%26%-20%22%24%14%22%

30121111261910812106204828212911726151914483A fair amount
37%40%34%61%48%58%46%60%48%46%54%58%53%51%38%41%54%52%41%45%50%47%

266631235962561310727751210129246Not very much
32%20%19%17%22%9%25%30%10%38%16%16%19%17%35%26%38%24%27%29%32%24%

424-331521-2644621241167Not at all
5%7%13%-6%9%6%10%5%-5%7%8%10%8%7%8%4%11%2%4%7%

308103156748358191411339614141310313NET: Not very much/Not
37%27%31%17%28%18%32%40%14%38%22%23%26%27%43%33%46%28%38%31%36%31%at all
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Table 81
Q.12d To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
Live a healthy lifestyle: Friends
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

2472121100624563756377366116932434472849133589410389439360256254289799NET: A great deal/fair
83%77%77%74%81%87%86%81%73%74%78%80%73%82%78%77%60%82%75%80%78%78%82%74%76%75%83%78%amount

92046371622242827281121629861681018482131601291691208393113289A great deal
31%22%29%27%21%42%33%30%31%27%24%28%27%26%28%29%21%30%27%29%30%26%31%25%25%28%33%28%

1552756346233947364925401064157279183185376250260270240173161176510A fair amount
52%56%47%46%60%44%53%51%42%47%54%53%45%57%50%48%38%52%48%51%48%52%50%49%51%48%51%50%

316322695712181591061648921463111178847983566343162Not very much
10%17%20%19%12%10%10%13%21%14%20%13%27%14%15%16%30%10%18%15%15%17%15%17%17%19%12%16%

25510623651215-420385513393725194326211562Not at all
7%5%3%7%8%4%4%6%6%12%2%7%-4%6%7%11%8%7%5%7%5%4%9%8%6%4%6%

52137361571018232710156206813019114415011510998126828458224NET: Not very much/Not
17%23%23%26%19%13%14%19%27%26%22%20%27%18%22%23%40%18%25%20%22%22%18%26%24%25%17%22%at all
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Table 82
Q.12d To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
Live a healthy lifestyle: Society
Base: All respondents
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D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

6724261443231761417112970463355221135283421799NET: A great deal/fair
83%80%81%78%80%70%76%70%81%85%78%84%87%80%71%81%85%70%76%81%75%78%amount

22914415763-849211813211141511146289A great deal
27%30%44%22%28%21%27%-38%31%24%25%34%32%27%41%31%30%30%33%21%28%

4515121028161131497204928203411720172015510A fair amount
56%50%38%56%52%48%48%70%43%54%54%59%53%49%44%41%54%40%46%48%54%50%

1134398435326846124211855162Not very much
14%10%13%17%17%24%18%25%14%15%16%10%8%15%16%15%15%22%22%12%18%16%

3321221411-2532101-413262Not at all
4%10%6%6%4%6%6%5%5%-5%6%6%5%13%4%-8%3%7%7%6%

1466411105764281378225215987224NET: Not very much/Not
17%20%19%22%20%30%24%30%19%15%22%16%13%20%29%19%15%30%24%19%25%22%at all
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Table 82
Q.12d To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
Live a healthy lifestyle: Society
Base: All respondents
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D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

18649994574153616670365212872223902843117523366345391320225226260711NET: A great deal/fair
62%69%63%69%74%79%73%66%77%67%78%68%55%77%71%68%60%72%66%71%70%69%73%66%67%67%75%70%amount

5213939202521262630151943185166719502101521341591278985112286A great deal
17%23%25%29%26%48%29%28%30%29%33%25%18%27%27%29%15%32%28%28%29%27%30%26%26%25%32%28%

134360553716323540402133856137224212467313214211232193136141148425A fair amount
45%46%38%40%48%31%44%38%47%38%46%43%36%50%44%39%45%40%38%42%41%42%43%40%40%42%43%42%

62041311061522141671782058119131139142102103103102757060205Not very much
21%22%26%23%13%12%21%24%16%15%15%22%36%18%19%21%28%18%22%19%19%21%19%21%22%21%17%20%

5918111055106183726316866217457504364384227107Not at all
17%10%11%8%13%10%7%11%7%17%7%9%9%5%10%12%13%10%12%10%11%10%8%13%11%12%8%10%

11295942201120322034102410268918719176021615915314616611311287312NET: Not very much/Not
38%31%37%31%26%21%27%34%23%33%22%32%45%23%29%32%40%28%34%29%30%31%27%34%33%33%25%30%at all
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Table 83
Q.12d To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
Live a healthy lifestyle: Government
Base: All respondents
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D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

571826104023160101282857373049231038292620711NET: A great deal/fair
70%60%81%56%74%70%69%50%57%62%76%69%70%73%64%85%77%76%78%62%71%70%amount

2451541486327310251413201031811107286A great deal
30%17%47%22%26%24%27%10%33%23%27%30%26%32%26%37%23%36%30%24%25%28%

3313116261597855183223172913720181613425A fair amount
41%43%34%33%48%45%42%40%24%38%49%39%43%41%38%48%54%40%49%38%46%42%

186369753854516107133375107205Not very much
22%20%9%33%17%21%23%40%24%31%14%19%19%17%17%11%23%14%14%24%25%20%

6632532024141064151-5361107Not at all
7%20%9%11%9%9%9%10%19%8%11%12%11%10%19%4%-10%8%14%4%10%

241268141073109592616112843128168312NET: Not very much/Not
30%40%19%44%26%30%31%50%43%38%24%31%30%27%36%15%23%24%22%38%29%30%at all
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Table 83
Q.12d To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
Live a healthy lifestyle: Government
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D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

8224144241620343139182923510218782362233166160175151110100116326NET: A great deal/fair
28%24%26%32%31%31%27%37%36%38%39%38%9%31%33%32%17%38%35%32%32%32%33%31%33%30%33%32%amount

317134748711371826401212604035373824222975A great deal
10%1%4%10%5%13%5%9%8%11%7%9%5%7%8%7%2%3%7%8%8%7%7%8%7%7%8%7%

52134312091626242815221277614772150173126125138113867887251A fair amount
17%23%22%23%26%17%22%28%28%27%33%29%5%24%24%25%15%35%28%23%24%25%26%23%25%23%25%25%

1145685435233439352917321346132231232369307214208231191128144150422Not very much
38%48%43%40%45%44%47%42%41%28%37%42%59%41%42%40%49%38%39%42%41%42%43%39%38%43%43%41%

102649381813192020361115732771591614461991451301311441009481275Not at all
34%28%31%28%23%25%26%22%23%35%24%20%32%28%25%28%34%23%26%27%28%26%24%30%30%28%23%27%

217111792533653595565284720782093903937115506359338362335228238231697NET: Not very much/Not
72%76%74%68%69%69%73%63%64%63%61%62%91%69%67%68%83%62%65%68%68%68%67%69%67%70%67%68%at all
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Table 84
Q.12d To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
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D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

3288616666272133115123113317131411326NET: A great deal/fair
40%27%25%33%30%18%28%10%33%15%35%37%28%29%40%48%23%34%35%33%39%32%amount

83311-15-213723104-422475A great deal
10%10%9%6%2%-6%-10%8%8%8%4%7%13%15%-8%5%5%14%7%

2455515651251102413921931311127251A fair amount
30%17%16%28%28%18%22%10%24%8%27%29%25%22%27%33%23%26%30%29%25%25%

3111159231710387618332416209719142111422Not very much
38%37%47%50%43%52%44%40%33%46%49%40%45%39%26%33%54%38%38%50%39%41%

181193151064107561914132653141076275Not at all
22%37%28%17%28%30%27%50%33%38%16%23%26%32%34%19%23%28%27%17%21%27%

4922241238271671814112452382946141033242817697NET: Not very much/Not
60%73%75%67%70%82%72%90%67%85%65%63%72%71%60%52%77%66%65%67%61%68%at all
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Table 84
Q.12d To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
Live a healthy lifestyle: Business
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

92655552825253440342328546123208172661278192190210172121122139382NET: A great deal/fair
31%28%35%40%36%48%34%37%47%33%50%37%23%41%40%36%36%43%34%38%37%38%39%35%36%36%40%37%amount

3281435546436181539158493627352819182663A great deal
10%2%5%10%4%10%7%4%7%4%7%8%5%7%5%7%2%8%5%7%7%5%7%6%6%5%7%6%

62447412520203034302022438108169162153229156163175144102104113319A fair amount
21%26%30%30%32%38%27%32%40%29%43%29%18%34%35%29%34%35%30%31%30%33%33%30%30%31%33%31%

104070482817343632401533940123231132071299214189227176125140138403Not very much
34%43%44%35%36%33%47%39%37%38%33%43%41%35%40%40%28%33%40%40%41%38%42%36%37%41%40%39%

1027333321101423143081582765138171445162119119100138927670238Not at all
34%29%21%24%27%19%19%25%16%29%17%20%36%24%21%24%36%23%25%22%23%24%19%28%27%22%20%23%

206710381492748594670234817671883693034116461333308327314217216208641NET: Not very much/Not
69%72%65%60%64%52%66%63%53%67%50%63%77%59%60%64%64%57%66%62%63%62%61%65%64%64%60%63%at all
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Table 85
Q.12d To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
Live a healthy lifestyle: Charities
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

299158141085495163416162714423181214382NET: A great deal/fair
36%30%47%44%26%30%36%20%43%38%43%41%30%39%35%52%31%46%49%29%50%37%amount

63211-15-21354244-321463A great deal
7%10%6%6%2%-6%-10%8%8%6%8%5%5%15%-6%5%2%14%6%

236137131070474132912142310420161110319A fair amount
28%20%41%39%24%30%30%20%33%31%35%35%23%34%30%37%31%40%43%26%36%31%

3711982116969661129251529781910229403Not very much
46%37%28%44%39%48%41%45%29%46%30%35%47%37%38%26%62%38%27%52%32%39%

151082197527621020121021618985238Not at all
19%33%25%11%35%21%22%35%29%15%27%24%23%24%27%22%8%16%24%19%18%23%

52211710402314816128214937255013927193014641NET: Not very much/Not
64%70%53%56%74%70%64%80%57%62%57%59%70%61%65%48%69%54%51%71%50%63%at all
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Q.12d To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
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CharitiesBusinessGovernmentSocietyFriendsMy familyMe

1023102310231023102310231023Base

342307678762711852969NET: A great deal/fair
33%30%66%74%70%83%95%amount

6656250246231334757A great deal
6%5%24%24%23%33%74%

276251428516480518212A fair amount
27%25%42%50%47%51%21%

42744222119123813241Not very much
42%43%22%19%23%13%4%

25427412470743913Not at all
25%27%12%7%7%4%1%

68171634526131217154NET: Not very much/Not
67%70%34%26%30%17%5%at all
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Q.12e To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
Life an active lifestyle: SUMMARY TABLE
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D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

299115112671496991761014273221022955504256165706503466510459316322331969NET: A great deal/fair
100%98%96%93%92%94%95%98%88%97%91%96%100%90%95%95%89%93%93%96%96%94%95%94%93%95%95%95%amount

257612494554052765372335717842284282048135554400357409348241253263757A great deal
86%82%78%69%71%77%71%82%62%69%72%75%77%74%73%74%43%80%76%75%76%72%76%72%71%75%76%74%

4152732169171523299165186712222830152103109101111756968212A fair amount
14%16%17%24%21%17%23%16%27%28%20%21%23%16%22%21%47%13%17%21%20%22%19%23%22%20%20%21%

-157424-10233-912204310241625221918101341Not very much
-1%3%5%5%4%5%-12%2%7%4%-8%4%3%9%5%6%3%3%5%4%4%5%3%4%4%

-12321-2-11--2471129675846313Not at all
-1%1%2%3%2%-2%-1%2%--2%1%1%2%2%1%1%1%1%1%2%1%2%1%1%

-2710634210343-1116275412332232272722161654NET: Not very much/Not
-2%4%7%8%6%5%2%12%3%9%4%-10%5%5%11%7%7%4%4%6%5%6%7%5%5%5%at all
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Q.12e To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
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D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

8030301853322171820133380513875251046334027969NET: A great deal/fair
99%100%94%100%98%97%93%90%95%100%89%96%96%93%97%93%77%92%89%95%96%95%amount

602625144525161171912256641295516833273320757A great deal
74%87%78%78%83%76%69%85%90%92%68%80%77%71%71%59%62%66%73%79%71%74%

204548756111814109209213677212A fair amount
25%13%16%22%15%21%24%5%5%8%22%17%19%22%26%33%15%26%16%17%25%21%

1-1--11211-2123123432141Not very much
1%-3%--3%5%5%5%-5%1%4%7%1%7%23%8%8%5%4%4%

--1-1-41--22--1---1--13Not at all
--3%-2%-2%5%--5%2%--1%---3%--1%

1-2-111621-4323223442154NET: Not very much/Not
1%-6%-2%3%7%10%5%-11%4%4%7%3%7%23%8%11%5%4%5%at all

Page 166

Coca-Cola Reasons to Believe Survey
Online Fieldwork : 15th - 24th November 2013

Absolutes/col percents

Table 87
Q.12e To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
Life an active lifestyle: Me
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

2678127107634464837085426319902694743952129632427425469383260285307852NET: A great deal/fair
90%84%80%79%82%85%88%89%81%82%91%83%86%80%86%82%83%87%73%86%81%85%87%79%77%84%88%83%amount

102955442023233426251827837981917194925917116319114383114137334A great deal
34%31%35%32%26%44%32%37%30%24%39%36%36%33%32%33%15%32%28%35%33%33%36%29%25%34%39%33%

1649726343214149446024361153171283323380373256262278240177171170518A fair amount
55%53%46%46%56%40%56%53%51%58%52%47%50%47%55%49%68%55%45%50%49%53%52%49%52%51%49%51%

1132520104761417411221347577397973596072564234132Not very much
3%14%16%15%13%8%10%6%16%16%9%14%9%19%11%13%15%12%22%11%14%12%11%15%17%12%10%13%

2269442422-2128281192825148312211639Not at all
7%2%4%7%5%8%3%4%2%2%-3%5%2%3%5%2%2%5%4%5%3%1%6%7%3%2%4%

31531291489101619413323421038848107987368103785340171NET: Not very much/Not
10%16%20%21%18%15%12%11%19%18%9%17%14%20%14%18%17%13%27%14%19%15%13%21%23%16%12%17%at all
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Q.12e To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
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D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

7327271744231861517103274473561211142323325852NET: A great deal/fair
90%90%84%94%81%70%80%75%81%77%86%89%89%85%79%78%85%84%86%79%89%83%amount

3211129159713771032181123651414169334A great deal
40%37%38%50%28%27%30%15%33%54%27%39%34%27%30%22%38%28%38%38%32%33%

4116158291411512103224229243815628181716518A fair amount
51%53%47%44%54%42%49%60%48%23%59%51%55%59%49%56%46%56%49%40%57%51%

81218933333454514527582132Not very much
10%3%6%6%15%27%14%15%14%23%11%6%8%12%18%19%15%14%14%19%7%13%

-23-211421-142121-1-1139Not at all
-7%9%-4%3%6%10%5%-3%5%4%2%3%4%-2%-2%4%4%

8351101047543596616628593171NET: Not very much/Not
10%10%16%6%19%30%20%25%19%23%14%11%11%15%21%22%15%16%14%21%11%17%at all
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Q.12e To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
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D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

227111086583752675764335417782173993443110524359352372339225243243711NET: A great deal/fair
76%76%70%63%75%71%71%72%66%62%72%71%77%69%70%69%72%72%62%71%68%71%69%70%67%72%70%70%amount

924392714151821151812194207313491141170120111111120787380231A great deal
31%26%25%20%18%29%25%23%17%17%26%25%18%18%23%23%19%18%23%23%23%22%21%25%23%22%23%23%

1347715944223446424621351358144265253269354239241261219147170163480A fair amount
45%51%45%43%57%42%47%49%49%44%46%46%59%51%46%46%53%53%39%48%46%48%49%45%43%50%47%47%

518333913918202529111853078125121353160125113129109847381238Not very much
17%19%21%29%17%17%25%22%29%28%24%24%23%27%25%22%26%22%30%22%24%23%24%22%25%22%23%23%

241511663641124-516531414554133363829222374Not at all
7%4%9%8%8%12%4%6%5%11%4%5%-4%5%9%2%7%8%7%8%7%7%8%9%7%7%7%

722485019152126294013225359417813176721516614616514711395104312NET: Not very much/Not
24%24%30%37%25%29%29%28%34%38%28%29%23%31%30%31%28%28%38%29%32%29%31%30%33%28%30%30%at all
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D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

53232117412115711179286339265019734252921711NET: A great deal/fair
65%77%66%94%76%64%67%55%81%69%76%76%74%63%65%70%54%68%68%69%75%70%amount

241067168442717181491641128116231A great deal
30%33%19%39%30%24%19%10%33%8%19%22%26%22%21%15%8%24%22%26%21%23%

2913151025131139108214525173415622171815480A fair amount
36%43%47%56%46%39%48%45%48%62%57%54%47%41%44%56%46%44%46%43%54%47%

23571101055534715111218761310115238Not very much
28%17%22%6%19%30%24%25%14%31%19%18%21%29%23%26%46%26%27%26%18%23%

524-322141-253391-322274Not at all
6%7%13%-6%6%9%20%5%-5%6%6%7%12%4%-6%5%5%7%7%

287111131276944920141527861612137312NET: Not very much/Not
35%23%34%6%24%36%33%45%19%31%24%24%26%37%35%30%46%32%32%31%25%30%at all
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D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

216411999564454746473365814852334302940120573394368418344231253278762NET: A great deal/fair
72%69%75%73%73%85%74%80%74%70%78%76%64%75%75%75%62%67%68%78%75%74%78%71%68%75%80%74%amount

92138302019152917229177327713071743179126120142104728292246A great deal
31%23%24%22%26%37%21%31%20%21%20%22%32%28%25%23%15%28%24%24%24%24%26%21%21%24%27%24%

124381693625394547512741753156300222377394268248276240159171186516A fair amount
41%46%51%51%47%48%53%48%55%49%59%54%32%47%50%52%47%38%44%53%51%50%51%49%47%51%54%50%

62430261561313181781582260101151644116901019695776351191Not very much
21%26%19%19%19%12%18%14%21%16%17%20%36%19%19%18%32%27%25%16%17%20%18%20%23%19%15%19%

25911626641423-618463413504129234730221870Not at all
7%5%6%8%8%4%8%6%5%13%4%4%-5%6%8%6%7%7%7%8%6%4%10%9%7%5%7%

8293937218191922311018828781471820571661311301191421078569261NET: Not very much/Not
28%31%25%27%27%15%26%20%26%30%22%24%36%25%25%25%38%33%32%22%25%26%22%29%32%25%20%26%at all
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Table 90
Q.12e To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
Life an active lifestyle: Society
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

592225123925174111592767433153231035293122762NET: A great deal/fair
73%73%78%67%72%76%75%55%71%69%73%81%81%76%69%85%77%70%78%74%79%74%amount

19101051575215411241210198387124246A great deal
23%33%31%28%28%21%22%5%24%31%30%29%23%24%25%30%23%16%19%29%14%24%

4012157241812210105164331213415727221918516A fair amount
49%40%47%39%44%55%52%50%48%38%43%52%58%51%44%56%54%54%59%45%64%50%

186551274175381158123213695191Not very much
22%20%16%28%22%21%18%35%24%23%22%13%9%20%16%11%15%26%16%21%18%19%

4221311821125521211222170Not at all
5%7%6%6%6%3%8%10%5%8%5%6%9%5%16%4%8%4%5%5%4%7%

2287615859964101610102443158116261NET: Not very much/Not
27%27%22%33%28%24%25%45%29%31%27%19%19%24%31%15%23%30%22%26%21%26%at all
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Table 90
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D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

1561968956375062606436529862103732841113496340338372306212217249678NET: A great deal/fair
52%66%61%65%73%71%68%67%70%62%78%68%41%76%68%65%60%68%64%67%65%68%69%63%63%64%72%66%amount

417363721191728172714134317014551249184139111146104827791250A great deal
14%18%23%27%27%37%23%30%20%26%30%17%18%27%23%25%11%20%28%25%26%22%27%21%24%23%26%24%

114460523518333443372239555140228232964312201227226202130140158428A fair amount
38%47%38%38%45%35%45%37%50%36%48%51%23%49%45%40%49%48%36%42%38%46%42%42%38%41%46%42%

9214332141115171719617112168121121242155118103115106867362221Not very much
31%23%27%24%18%21%21%18%20%18%13%22%50%19%22%21%26%20%24%21%22%21%21%22%25%22%18%22%

5111915748149214726338377228867575074404836124Not at all
17%12%12%11%9%8%11%15%10%20%9%9%9%5%11%14%15%12%12%12%13%11%9%15%12%14%10%12%

143262472115233126401024132710120419196424318516016518012612198345NET: Not very much/Not
48%34%39%35%27%29%32%33%30%38%22%32%59%24%32%35%40%32%36%33%35%32%31%37%37%36%28%34%at all
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Table 91
Q.12e To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
Life an active lifestyle: Government
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Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

5815239371916351010265737254521933302719678NET: A great deal/fair
72%50%72%50%69%58%70%25%48%77%70%69%70%61%58%78%69%66%81%64%68%66%amount

1941121395825411241412198291293250A great deal
23%13%34%11%24%27%25%10%24%31%30%29%26%29%25%30%15%18%32%21%11%24%

39111272410105356153323132613724181816428A fair amount
48%37%38%39%44%30%45%15%24%46%41%40%43%32%34%48%54%48%49%43%57%42%

16975121049127-813912135395116221Not very much
20%30%22%28%22%30%21%60%33%-22%16%17%29%17%19%23%18%14%26%21%22%

762454213433137419118243124Not at all
9%20%6%22%9%12%9%15%19%23%8%16%13%10%25%4%8%16%5%10%11%12%

23159917147015113112616163264177159345NET: Not very much/Not
28%50%28%50%31%42%30%75%52%23%30%31%30%39%42%22%31%34%19%36%32%34%at all
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Table 91
Q.12e To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
Life an active lifestyle: Government
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

621395129152029302715253359517410165822315515215914810594108307NET: A great deal/fair
21%23%25%38%38%29%27%31%35%26%33%33%14%31%31%30%21%27%33%30%30%31%30%30%31%28%31%30%amount

24711363642352814322414362333272920152156A great deal
7%4%4%8%4%12%4%6%5%2%7%7%9%7%5%6%4%7%8%5%4%7%5%6%6%4%6%5%

41732402691723262512201278114281244187132119132119857987251A fair amount
14%18%20%29%34%17%23%25%30%24%26%26%5%24%26%25%17%20%25%25%25%24%25%24%25%23%25%25%

1144724736243441354219371154143234243073315228214248194141152149442Not very much
38%47%46%35%47%46%47%44%41%40%41%49%50%48%46%41%51%50%41%43%43%43%46%40%42%45%43%43%

12284738121319232135121482473169131446201142132130144929290274Not at all
41%30%30%28%16%25%26%25%24%34%26%18%36%21%23%29%28%23%26%27%27%27%24%30%27%27%26%27%

237211985483753645677315119782164033744119516370346378338233244239716NET: Not very much/Not
79%77%75%63%62%71%73%69%65%74%67%67%86%69%69%70%79%73%67%70%70%69%70%70%69%72%69%70%at all
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Table 92
Q.12e To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
Life an active lifestyle: Business
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D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

2667613107217319281310181422091310307NET: A great deal/fair
32%20%22%33%24%30%31%5%33%23%51%34%25%24%23%52%15%40%24%31%36%30%amount

42322113-313524-3-221356A great deal
5%7%9%11%4%3%6%-14%8%8%6%4%10%-11%-4%5%2%11%5%

2244411959142162311618112187127251A fair amount
27%13%13%22%20%27%25%5%19%15%43%28%21%15%23%41%15%36%19%29%25%25%

33111662314991110714372319348719172113442Not very much
41%37%50%33%43%42%42%55%48%54%38%45%43%46%44%30%54%38%46%50%46%43%

2213961896284341817122554111185274Not at all
27%43%28%33%33%27%27%40%19%23%11%22%32%29%32%19%31%22%30%19%18%27%

5524251241231611914101855403159131130282918716NET: Not very much/Not
68%80%78%67%76%70%69%95%67%77%49%66%75%76%77%48%85%60%76%69%64%70%at all
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Table 92
Q.12e To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
Life an active lifestyle: Business
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

52850512719213131282625632112192132049260169173188154109106127342NET: A great deal/fair
17%30%32%38%35%37%29%33%36%27%57%33%27%28%36%33%28%33%28%35%32%35%35%32%32%31%37%33%amount

2671067576343182235187503333343220133366A great deal
7%6%4%7%8%13%7%8%7%3%9%4%5%7%7%6%2%13%4%7%6%7%6%7%6%4%10%6%

3224341211216242525222252490157121242210136140154122899394276A fair amount
10%24%27%30%27%23%22%26%29%24%48%29%23%21%29%27%26%20%24%28%26%28%29%25%26%28%27%27%

133767483523353735471238959129230262680295221206231196142141144427Not very much
45%40%42%35%45%44%48%40%41%45%26%50%41%52%41%40%55%43%45%40%42%41%43%40%42%42%41%42%

112841371510172520298137227015581448184135119118136879176254Not at all
38%30%26%27%19%19%23%27%23%28%17%17%32%19%23%27%17%23%27%25%26%24%22%28%26%27%22%25%

246510885503352625576205116811993853440128479356325349332229232220681NET: Not very much/Not
83%70%68%63%65%63%71%67%64%73%43%67%73%72%64%67%72%67%72%65%68%65%65%68%68%69%63%67%at all

Page 177

Coca-Cola Reasons to Believe Survey
Online Fieldwork : 15th - 24th November 2013

Absolutes/col percents

Table 93
Q.12e To what extent is it each of the following's responsibility to provide opportunities to help or encourage you to...
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D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

196117141381185163114142212422181113342NET: A great deal/fair
23%20%34%39%26%39%35%5%38%38%43%37%26%34%29%44%31%44%49%26%46%33%amount

6223-312-215823431521166A great deal
7%7%6%17%-9%5%-10%8%14%10%4%7%5%11%8%10%5%2%4%6%

1349414106916411231211189317161012276A fair amount
16%13%28%22%26%30%30%5%29%31%30%28%23%27%23%33%23%34%43%24%43%27%

4613145241191108616322318359616102212427Not very much
57%43%44%28%44%33%39%50%38%46%43%39%43%44%45%33%46%32%27%52%43%42%

16117616961952520169206312993254Not at all
20%37%22%33%30%27%26%45%24%15%14%24%30%22%26%22%23%24%24%21%11%25%

62242111402015219138215239275515928193115681NET: Not very much/Not
77%80%66%61%74%61%65%95%62%62%57%63%74%66%71%56%69%56%51%74%54%67%at all
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Table 94
Q.13 Which, if any, of the following would you like to see the Government do to support young people more?
Base: All respondents

Prepared by Populus

D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

195812591503953686079355415902333932945124533365366425306213245273731Make work experience
66%62%79%67%65%75%73%73%70%76%76%71%68%80%75%68%62%75%70%72%70%73%79%63%63%72%79%71%more readily available

196310298523954645980345916812184083139105548373350387336209250264723Give more funding to
66%68%65%72%68%75%74%69%69%77%74%78%73%72%70%71%66%65%59%74%71%70%72%69%62%74%76%71%schools and university

1454858353364452487231391372196330304289450303308349262182205224611Create more jobs
48%58%54%61%69%69%60%56%56%69%67%51%59%64%63%57%64%70%50%61%58%62%65%54%54%61%65%60%specifically for young

people

1739785836272945395719401355153263253287340241243276208154159171484Give more career advice
59%42%49%43%47%52%40%48%45%55%41%53%59%49%49%46%53%53%49%46%46%49%51%43%46%47%49%47%

1843666932273739345120311053135269162377351245222244223140164163467Give young people a
62%46%42%51%42%52%51%42%40%49%43%41%45%47%43%47%34%38%44%47%47%45%45%46%41%49%47%46%role in their decision

making processes

154966483322334736342329114514623372976323236199255180122149164435Tell more positive
52%53%42%35%43%42%45%51%42%33%50%38%50%40%47%40%15%48%43%44%45%40%47%37%36%44%47%43%stories about young

people

1139615032243141325520301244140230172165323225201230196123141162426Give young people the
38%42%39%37%42%46%42%44%37%53%43%39%55%39%45%40%36%35%37%44%43%40%43%40%36%42%47%42%opportunity to share

their views more

1138704833202838344217381148135223162879294228189244173139138140417Encourage people to
38%41%44%35%43%38%38%41%40%40%37%50%50%42%43%39%34%47%45%40%43%38%45%36%41%41%40%41%support or mentor young

people

113762433525323532372330843128223171968298218184235167129131142402Provide funding for
38%40%39%32%45%48%44%38%37%36%50%39%36%38%41%39%36%32%38%40%42%37%44%34%38%39%41%39%local community groups

2366-154623243825128292317152514161040Other
7%3%4%4%-2%7%4%7%2%7%3%18%3%3%4%2%3%5%4%4%3%3%5%4%5%3%4%

21143-211--211213-331111651275517Don't think the
7%1%1%3%4%-3%1%1%--3%5%1%1%2%-5%2%1%2%1%1%2%2%1%1%2%government should do

any more to support
young people



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

642023103424163141862859393355191331292821731Make work experience
79%67%72%56%63%73%70%70%86%46%76%71%74%80%71%70%100%62%78%67%75%71%more readily available

60202412372016214139235938286019833293421723Give more funding to
74%67%75%67%69%61%70%70%62%69%62%71%72%68%78%70%62%66%78%81%75%71%schools and university

48152012291814411116244934295015925261620611Create more jobs
59%50%63%67%54%55%62%55%52%46%65%59%64%71%65%56%69%50%70%38%71%60%specifically for young

people

4017197231110510135164223174312721162116484Give more career advice
49%57%59%39%43%33%45%50%62%38%43%51%43%41%56%44%54%42%43%50%57%47%

4418211026131038107133424104215221171811467Give young people a
54%60%66%56%48%39%44%40%48%54%35%41%45%24%55%56%15%42%46%43%39%46%role in their decision

making processes

351513102715931075134323112912523191413435Tell more positive
43%50%41%56%50%45%40%50%33%38%35%52%43%27%38%44%38%46%51%33%46%43%stories about young

people

3711144241492476143821223914416171513426Give young people the
46%37%44%22%44%42%39%20%33%46%38%46%40%54%51%52%31%32%46%36%46%42%opportunity to share

their views more

38111272211951193143520182615617131915417Encourage people to
47%37%38%39%41%33%41%55%43%23%38%42%38%44%34%56%46%34%35%45%54%41%support or mentor young

people

3711156201285856172924143013517191514402Provide funding for
46%37%47%33%37%36%36%40%24%46%46%35%45%34%39%48%38%34%51%36%50%39%local community groups

221-219-2--44115-221140Other
2%7%3%-4%3%4%-10%--5%8%2%1%19%-4%5%2%4%4%

12--115---111--1-1-1117Don't think the
1%7%--2%3%2%---3%1%2%--4%-2%-2%4%2%government should do

any more to support
young people
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Table 95
Q.14 Which, if any, of the following would you like to see businesses do to support young people more?
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D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

2477136104634558817488366519962624744050140621437414476375270274307851Make work experience
83%83%86%76%82%87%79%87%86%85%78%86%86%85%84%82%85%83%79%84%83%83%89%77%80%81%88%83%more readily available

186710694653957725778355618872403993846122538370374413331234241269744Create more jobs
62%72%67%69%84%75%78%77%66%75%76%74%82%77%77%69%81%77%69%73%70%75%77%68%69%71%78%73%specifically for young

people

1757858245314556354826451265174321233294423310262334238172187213572Give more career advice
59%61%54%60%58%60%62%60%41%46%57%59%55%58%56%56%49%53%53%57%59%53%62%49%51%55%61%56%

1133634629202741334319261341106231142385269212179229162143118130391Encourage people to
38%35%40%34%38%38%37%44%38%41%41%34%59%36%34%40%30%38%48%36%40%36%43%33%42%35%37%38%support or mentor young

people

11225037301226292431102810341041628194423915115916414688107115310Give more funding to
38%24%32%27%39%23%36%31%28%30%22%37%45%30%33%28%17%32%25%32%29%32%31%30%26%32%33%30%schools and university

8204632211520292527132063192147101355198148128156120869397276Provide funding for
28%22%29%24%27%29%27%31%29%26%28%26%27%27%30%25%21%22%31%27%28%26%29%25%25%28%28%27%local community groups

720432619142530183362483685136121450189132133133132849190265Give young people a
24%22%27%19%25%27%34%32%21%32%13%32%36%32%27%24%26%23%28%26%25%27%25%27%25%27%26%26%role in their decision

making processes

71631201791821101851262458967102813995899886556564184Give young people the
24%17%20%15%22%17%25%23%12%17%11%16%27%21%19%17%15%17%16%19%18%18%18%18%16%19%18%18%opportunity to share

their views more

2112218166111813145124154782691911471777078415552148Tell more positive
7%12%14%13%21%12%15%19%15%13%11%16%18%13%15%14%13%15%11%15%14%15%13%16%12%16%15%14%stories about the young

people

-1-2-121-1---116-116534444-8Other
-1%-1%-2%3%1%-1%---1%*1%-2%1%1%1%1%1%1%1%1%-1%

12-3212-1323-15141231412871359620Don't think businesses
3%2%-2%3%2%3%-1%3%4%4%-1%2%2%2%3%2%2%2%2%1%3%1%3%2%2%should do any more to

support young people



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

6824271348281861817103074453563201244293723851Make work experience
84%80%84%72%89%85%80%90%81%77%81%89%85%85%82%74%92%88%78%88%82%83%more readily available

60192314381916316178316741305519931313023744Create more jobs
74%63%72%78%70%58%70%80%81%62%84%81%77%73%71%70%69%62%84%71%82%73%specifically for young

people

471719935211361196225135173516518212616572Give more career advice
58%57%59%50%65%64%58%55%43%46%59%61%66%41%45%59%38%36%57%62%57%56%

2811112241582984133919202914322151310391Encourage people to
35%37%34%11%44%45%35%45%38%31%35%47%36%49%38%52%23%44%41%31%36%38%support or mentor young

people

2312721696774516272211211051381510310Give more funding to
28%40%22%11%30%27%29%35%19%38%43%33%42%27%27%37%38%26%22%36%36%30%schools and university

19891127595741026181123136810128276Provide funding for
23%27%28%6%22%21%25%25%33%31%27%31%34%27%30%48%46%16%27%29%29%27%local community groups

2489412747363102919112411295139265Give young people a
30%27%28%22%22%21%20%15%29%23%27%35%36%27%31%41%15%18%14%31%32%26%role in their decision

making processes

1974210634452111812715825364184Give young people the
23%23%13%11%19%18%15%20%24%15%30%22%23%17%19%30%15%10%8%14%14%18%opportunity to share

their views more

1023-105302418159411936466148Tell more positive
12%7%9%-19%15%13%10%19%8%22%18%17%10%14%33%23%12%11%14%21%14%stories about the young

people

1-1-1-2-----2-1------8Other
1%-3%-2%-1%-----4%-1%------1%

-1--2-5----1-131-122120Don't think businesses
-3%--4%-2%----1%-2%4%4%-2%5%5%4%2%should do any more to

support young people

Page 182

Coca-Cola Reasons to Believe Survey
Online Fieldwork : 15th - 24th November 2013

Absolutes/col percents

Table 95
Q.14 Which, if any, of the following would you like to see businesses do to support young people more?
Base: All respondents
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Table 96
Q.15 Which three, if any, of the following would you say are your greatest ambitions in life?
Base: All respondents

Prepared by Populus

D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

17591107547335664556532457792003722136126475338320381277205212241658To have a happy family
59%63%70%55%61%63%77%69%64%63%70%59%32%70%64%64%45%60%71%64%64%64%71%57%61%63%69%64%life

16528568422645485252273615621673052936102382285264289260190183176549To have a job that you
55%56%54%50%55%50%62%52%60%50%59%47%68%55%54%53%62%60%58%52%54%53%54%53%56%54%51%54%enjoy

639615531202537343119331041122218182163289200191213178120127144391Being successful in my
21%42%39%40%40%38%34%40%40%30%41%43%45%36%39%38%38%35%36%39%38%38%40%37%36%38%41%38%career

92440372519192821381118538871591115392241421471701198094115289To make your parents
31%26%25%27%32%37%26%30%24%37%24%24%23%34%28%28%23%25%22%30%27%30%32%24%24%28%33%28%proud

83336291614142927371521423761761215382141511281571228589105279To travel the world
28%35%23%21%21%27%19%31%31%36%33%28%18%20%24%31%26%25%21%29%29%26%29%25%25%26%30%27%

1021423320111310162081972865123895215411111296127867166223To live a healthy and
34%23%27%24%26%21%18%11%19%19%17%25%32%25%21%21%17%15%29%21%21%22%18%26%25%21%19%22%active life

5123118148111216151112816538813132611377886699615747165To be able to afford to
17%13%20%13%18%15%15%13%19%14%24%16%36%14%17%15%28%22%15%15%15%18%12%20%18%17%14%16%buy whatever you want

71624268671882091211754896928118728910259505853161To help other people
24%17%15%19%10%12%10%19%9%19%20%16%5%15%17%15%13%15%16%16%14%18%19%12%15%17%15%16%(through charity work

for example)

691619119781018116212437388239177536961434839130To experience different
21%10%10%14%14%17%10%9%12%17%2%21%9%11%14%13%17%13%13%12%15%11%13%13%13%14%11%13%cultures

139943-53516441427128382326143516191449To be rich
3%3%6%7%5%6%-5%3%5%2%8%18%4%5%5%2%3%5%5%4%5%3%7%5%6%4%5%

-29641256411221819119301823132817101441To own a business
-2%6%4%5%2%3%5%7%4%2%1%9%2%6%3%2%2%5%4%3%5%2%6%5%3%4%4%

-1-5--421--1-2210332611341082414None of the above
-1%-4%--5%2%1%--1%-2%1%2%6%5%1%1%2%1%1%2%2%1%1%1%

1112--1-11---224-2-617622428To be famous
3%1%1%1%--1%-1%1%---2%1%1%-3%-1%*1%1%*1%1%1%1%



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

49181812341914315138255842275117832272517658To have a happy family
60%60%56%67%63%58%61%75%62%62%68%70%79%66%66%63%62%64%73%60%61%64%life

39161811311713110116184233223920626212111549To have a job that you
48%53%56%61%57%52%56%50%52%46%49%51%62%54%51%74%46%52%57%50%39%54%enjoy

34613918188985917341815184723161614391Being successful in my
42%20%41%50%33%55%38%40%24%69%46%41%34%37%23%15%54%46%43%38%50%38%career

2510114167652541422131230481010107289To make your parents
31%33%34%22%30%21%28%10%24%31%38%27%25%29%39%15%62%20%27%24%25%28%proud

26867169535528241014251121810911279To travel the world
32%27%19%39%30%27%23%25%24%15%22%29%19%34%32%41%15%36%27%21%39%27%

15118410950111021191171641116116223To live a healthy and
19%37%25%22%19%27%21%55%48%15%30%11%21%17%21%15%8%22%16%26%21%22%active life

175727729292610861111131057165To be able to afford to
21%17%22%11%13%21%12%10%43%15%16%12%15%15%14%4%8%26%27%12%25%16%buy whatever you want

15762114423211174812532673161To help other people
19%23%19%11%20%12%18%15%10%8%3%20%8%20%16%19%23%4%16%17%11%16%(through charity work

for example)

1065-103291134656155151122130To experience different
12%20%16%-19%9%12%5%5%23%11%7%9%15%19%19%8%10%3%29%7%13%cultures

41-12217---15-2411112449To be rich
5%3%-6%4%6%7%---3%6%-5%5%4%8%2%3%5%14%5%

3-1-238-12252-42-411-41To own a business
4%-3%-4%9%3%-5%15%5%6%4%-5%7%-8%3%2%-4%

----1-5----32--1-1-1-14None of the above
----2%-2%----4%4%--4%-2%-2%-1%

-1--1-21---1-1---1---8To be famous
-3%--2%-1%5%---1%-2%---2%---1%
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Q.15 Which three, if any, of the following would you say are your greatest ambitions in life?
Base: All respondents
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Table 97
Q.16 Do you think that you are more or less optimistic than your parents about the future?
Base: All respondents

Prepared by Populus

D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

164570603620374247472737658143277121989364258226251233145184155484NET: More optimistic
55%48%44%44%47%38%51%45%55%45%59%49%27%51%46%48%26%32%50%49%49%45%47%48%43%54%45%47%

413211512717111515761204379222911076676776435545143Much more opti-   (+2)
14%14%13%11%16%13%23%12%17%14%15%8%5%18%14%14%4%3%16%15%14%13%12%16%13%16%13%14%mistic

123249452413203132322031538100198101760254182159184157102129110341A little more     (+1)
41%34%31%33%31%25%27%33%37%31%43%41%23%34%32%34%21%28%34%34%35%32%34%32%30%38%32%33%optimistic

72856402521223224341221122510318219195123316016217115110997116322About the same     (0)
24%30%35%29%32%40%30%34%28%33%26%28%55%22%33%32%40%32%29%32%30%33%32%31%32%29%33%31%

21318161399107156132204861910209263687655454145131A little less     (-1)
7%14%11%12%17%17%12%11%8%14%13%17%9%18%15%11%19%17%11%12%12%14%14%11%13%12%13%13%optimistic

151010113574112493444833282120292291849Much less opti-   (-2)
3%5%6%7%1%2%4%5%8%4%2%1%9%4%3%6%9%7%5%4%5%4%4%6%7%3%5%5%mistic

3182826141012151419714424579513142812591899684675063180NET: Less optimistic
10%19%18%19%18%19%16%16%16%18%15%18%18%21%18%16%28%23%16%17%17%18%18%17%20%15%18%18%

32410212414-4-682338917162119181771337Don't know
10%2%3%7%3%2%3%4%1%4%-5%-5%3%4%6%13%5%2%3%4%4%4%5%2%4%4%

0.620.380.340.310.440.310.550.370.480.390.570.390.050.470.400.41-0.070.060.490.440.420.380.390.420.310.540.360.40Mean
0.981.071.061.091.000.991.121.031.131.040.980.930.951.111.011.061.001.001.061.041.061.031.011.091.081.001.051.05Standard deviation
0.190.110.090.100.120.140.130.110.120.100.140.110.200.110.060.040.150.140.080.040.050.050.040.050.060.050.060.03Standard error



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

3216101024131106124203825183721328231816484NET: More optimistic
40%53%31%56%44%39%47%30%57%31%54%46%47%44%48%78%23%56%62%43%57%47%

104237231333512126119-11432143Much more opti-   (+2)
12%13%6%17%13%6%13%15%14%23%14%14%23%15%14%33%-22%11%7%7%14%mistic

221287171179391152613122612317191514341A little more     (+1)
27%40%25%39%31%33%34%15%43%8%41%31%25%29%34%44%23%34%51%36%50%33%optimistic

28815319157186592818142456146146322About the same     (0)
35%27%47%17%35%45%30%40%29%38%24%34%34%34%31%19%46%28%16%33%21%31%

1325272273227107710123685131A little less     (-1)
16%7%16%11%13%6%12%15%10%15%19%12%13%17%13%4%15%6%16%19%18%13%optimistic

5113231411--43-4-232--49Much less opti-   (-2)
6%3%3%17%4%9%6%5%5%--5%6%-5%-15%6%5%--5%mistic

18365954143271410714146885180NET: Less optimistic
22%10%19%28%17%15%18%20%14%15%19%17%19%17%18%4%31%12%22%19%18%18%

331-2-112-213-22--2-2137Don't know
4%10%3%-4%-5%10%-15%3%4%-5%3%--4%-5%4%4%

0.240.590.160.280.380.210.390.220.520.450.500.400.450.440.401.07-0.230.630.460.320.480.40Mean
1.080.970.901.361.010.991.071.111.031.130.971.051.150.971.070.831.011.101.070.890.891.05Standard deviation
0.120.190.160.320.140.170.070.260.220.340.160.120.160.150.120.160.280.160.180.140.170.03Standard error
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Q.16 Do you think that you are more or less optimistic than your parents about the future?
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Table 98
Q.17 To what extent do you agree or disagree with each of the following statements?
SUMMARY TABLE
Base: All respondents

Prepared by Populus

Statement
My opinion isI have hopesMyself and my

It's the littleheard inand valuesparents look2013 has been a
things in lifeThe good farnationalMy parents knowsimilar tofor similargood year for2013 has been aI am optimistic

that make meoutweighs theI am exciteddecisions thatwhat is bestthose of mythings to makethe country asgood year forabout what 2014I am looking
happybad in lifeabout my futureaffect mefor my futureparentsus happya wholemewill bringforward to 2014

10231023102310231023102310231023102310231023Base

849665816145426683592296730784800NET: Agree
83%65%80%14%42%67%58%29%71%77%78%

323232387368820214138306348380Strongly agree    (+2)
32%23%38%4%9%20%14%4%30%34%37%

526433429109338481451258424436420Somewhat agree    (+1)
51%42%42%11%33%47%44%25%41%43%41%

137231142305322162209490149158163Neither agree nor  (0)
13%23%14%30%31%16%20%48%15%15%16%disagree

299351314203127171172916248Somewhat disagree (-1)
3%9%5%31%20%12%17%17%9%6%5%

8341425972515165531912Strongly disagree (-2)
1%3%1%25%7%5%5%6%5%2%1%

37127655732751782222371448160NET: Disagree
4%12%6%56%27%17%22%23%14%8%6%

1.100.721.10-0.640.160.640.450.030.821.011.08Mean
0.791.020.911.081.061.081.080.911.110.950.90Standard deviation
0.020.030.030.030.030.030.030.030.030.030.03Standard error



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

277912796604551776876355918952534342851145576401399441359257265278800NET: Agree
93%85%80%71%78%87%70%83%79%73%76%78%82%84%81%75%60%85%82%78%76%80%82%74%76%78%80%78%

152965393018304432391623546122207112669274191189228152113121146380Strongly agree    (+2)
52%31%41%29%39%35%41%47%37%38%35%30%23%41%39%36%23%43%39%37%36%38%42%31%33%36%42%37%

1250625730272133363719361349131227172576302210210213207144144132420Somewhat agree    (+1)
41%54%39%42%39%52%29%35%42%36%41%47%59%43%42%39%36%42%43%41%40%42%40%43%43%43%38%41%

-1020301351991424811414401051732411992716499635446163Neither agree nor  (0)
-11%13%22%17%10%26%10%16%23%17%14%18%12%13%18%36%5%14%16%18%14%12%20%19%16%13%16%disagree

248942253324-41331258332523282016161648Somewhat disagree (-1)
7%4%5%7%5%4%3%5%3%3%4%5%-4%4%5%4%8%5%4%5%5%5%4%5%5%5%5%

--31--121112--57-1-11754823712Strongly disagree (-2)
--2%1%--1%2%1%1%2%3%--2%1%-2%-1%1%1%1%2%1%1%2%1%

24111042374436-41838268443228322818192360NET: Disagree
7%4%7%7%5%4%4%8%5%4%7%8%-4%6%7%4%10%5%6%6%6%6%6%5%6%7%6%

1.381.121.130.911.121.171.051.201.101.061.020.971.051.211.131.030.791.171.161.081.051.111.180.981.041.081.141.08Mean
0.820.760.950.910.870.760.960.970.880.900.950.950.650.800.900.930.860.980.830.920.920.890.890.910.870.890.950.90Standard deviation
0.150.080.080.080.100.110.110.100.100.090.140.110.140.070.050.040.130.130.060.030.040.040.040.040.050.050.050.03Standard error
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Table 99
Q.17 To what extent do you agree or disagree with each of the following statements?
I am looking forward to 2014
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

572727154826175181710306739355425940282924800NET: Agree
70%90%84%83%89%79%75%90%81%77%81%81%74%85%70%93%69%80%76%69%86%78%

25151042210791076163624143117418111110380Strongly agree    (+2)
31%50%31%22%41%30%34%50%33%46%43%43%45%34%40%63%31%36%30%26%36%37%

32121711261696810414311521238522171814420Somewhat agree    (+1)
40%40%53%61%48%48%41%40%48%31%38%37%28%51%30%30%38%44%46%43%50%41%

21-3256421226911519247574163Neither agree nor  (0)
26%-9%11%9%18%18%5%10%15%16%11%21%12%25%7%31%14%14%17%14%16%disagree

2321111312115213--234-48Somewhat disagree (-1)
2%10%6%6%2%3%6%5%10%8%3%6%4%2%4%--4%8%10%-5%

1-----3----21-1--112-12Strongly disagree (-2)
1%-----1%----2%2%-1%--2%3%5%-1%

3321111612117314--346-60NET: Disagree
4%10%6%6%2%3%7%5%10%8%3%8%6%2%5%--6%11%14%-6%

0.961.301.091.001.281.061.011.351.051.151.221.131.111.171.041.561.001.080.920.761.211.08Mean
0.890.920.820.770.710.790.930.810.920.990.821.000.990.740.970.640.820.921.011.100.690.90Standard deviation
0.100.170.140.180.100.140.060.180.200.270.130.110.140.120.110.120.230.130.170.170.130.03Standard error

Page 189

Coca-Cola Reasons to Believe Survey
Online Fieldwork : 15th - 24th November 2013

Absolutes/col percents

Table 99
Q.17 To what extent do you agree or disagree with each of the following statements?
I am looking forward to 2014
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

267112099604254736578366015952444302845144567400384422362253260271784NET: Agree
90%76%76%73%78%81%74%78%76%75%78%79%68%84%78%75%60%75%81%77%76%77%79%74%75%77%78%77%

12296332301927352939132054698199102456258178170208140102108138348Strongly agree    (+2)
41%31%40%24%39%37%37%38%34%38%28%26%23%41%32%34%21%40%32%35%34%34%39%29%30%32%40%34%

1442576730232738363923401049146231182188309222214214222151152133436Somewhat agree    (+1)
48%45%36%49%39%44%37%41%42%38%50%53%45%43%47%40%38%35%50%42%42%43%40%46%45%45%38%43%

11524251071211161791161349901572111583757583575645158Neither agree nor  (0)
3%16%15%18%13%13%16%12%19%16%20%14%27%12%16%16%32%12%12%16%16%15%14%17%17%17%13%15%disagree

2581163464814141047469433131303221202162Somewhat disagree (-1)
7%5%5%8%8%6%5%6%5%8%2%5%5%4%3%8%9%10%5%6%6%6%6%7%6%6%6%6%

-2611-3311-1-1810-2314118109721019Strongly disagree (-2)
-2%4%1%1%-4%3%1%1%-1%-1%3%2%-3%2%2%2%2%2%2%2%1%3%2%

271412737959151518574812574239404128223181NET: Disagree
7%8%9%9%9%6%10%10%6%9%2%7%5%4%6%10%9%13%7%8%8%8%7%8%8%7%9%8%

1.240.981.030.871.061.120.971.031.021.031.040.970.861.191.020.970.720.981.051.021.001.021.080.930.951.021.061.01Mean
0.830.941.050.890.980.861.071.030.910.970.760.860.830.840.910.990.901.110.890.950.960.940.960.940.950.881.010.95Standard deviation
0.150.100.080.080.110.120.120.110.100.100.110.100.180.080.050.040.130.140.070.040.040.040.040.040.050.050.050.03Standard error
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Table 100
Q.17 To what extent do you agree or disagree with each of the following statements?
I am optimistic about what 2014 will bring
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

572627134428172171510286440335624740292826784NET: Agree
70%87%84%72%81%85%74%85%71%77%76%77%75%80%73%89%54%80%78%67%93%77%

2212115229719971431221428135179117348Strongly agree    (+2)
27%40%34%28%41%27%30%45%43%54%38%37%42%34%36%48%38%34%24%26%25%34%

35141682219101863143318192811223201719436Somewhat agree    (+1)
43%47%50%44%41%58%43%40%29%23%38%40%34%46%36%41%15%46%54%40%68%43%

1813474392335117514366692158Neither agree nor  (0)
22%3%9%22%13%12%17%10%14%23%14%13%13%12%18%11%46%12%16%21%7%15%disagree

63212117-1-45336--224-62Somewhat disagree (-1)
7%10%6%6%4%3%7%-5%-11%6%6%7%8%--4%5%10%-6%

----1-512--33-1--2-1-19Strongly disagree (-2)
----2%-2%5%10%--4%6%-1%--4%-2%-2%

6321312213-48637--425-81NET: Disagree
7%10%6%6%6%3%9%5%14%-11%10%11%7%9%--8%5%12%-8%

0.901.171.130.941.151.090.931.200.901.311.031.011.001.070.991.370.921.020.970.791.181.01Mean
0.890.910.830.870.920.720.981.011.300.850.991.041.140.880.990.690.951.000.801.020.550.95Standard deviation
0.100.170.150.210.130.130.060.220.280.240.160.110.160.140.110.130.260.140.130.160.100.03Standard error
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Table 100
Q.17 To what extent do you agree or disagree with each of the following statements?
I am optimistic about what 2014 will bring
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

227111990543954666067335518762194172631132541389341388342226246258730NET: Agree
76%76%75%66%70%75%74%71%70%64%72%72%82%67%70%72%55%52%75%73%74%68%72%70%67%73%74%71%

932463830172227292912157359117347582371741321781289194121306Strongly agree    (+2)
31%34%29%28%39%33%30%29%34%28%26%20%32%31%29%30%9%12%33%32%33%27%33%26%27%28%35%30%

1339735224223239313821401141128244222474304215209210214135152137424Somewhat agree    (+1)
45%42%46%38%31%42%44%42%36%37%46%53%50%36%41%42%47%40%42%41%41%42%39%44%40%45%39%41%

31017271278121324610124438110151810670797079595139149Neither agree nor  (0)
10%11%11%20%16%13%11%13%15%23%13%13%5%21%14%14%21%25%10%14%13%16%13%16%17%15%11%15%disagree

1111110948978581927544619624942523931293191Somewhat disagree (-1)
3%12%7%7%12%8%11%10%8%8%11%11%5%8%9%9%9%10%11%8%9%8%10%8%9%9%9%9%

3111922366523242225788301736272622121953Strongly disagree (-2)
10%1%7%7%3%4%4%6%7%5%4%4%9%4%7%4%15%13%5%4%3%7%5%5%7%4%5%5%

41222191161115131371131349791114279266787965534150144NET: Disagree
14%13%14%14%14%12%15%16%15%13%15%14%14%12%16%14%23%23%15%12%13%16%15%13%16%12%14%14%

0.830.970.840.740.920.920.850.770.810.750.780.740.910.830.770.840.260.270.880.890.910.720.860.780.720.850.890.82Mean
1.231.021.131.141.121.061.101.161.191.101.091.021.191.071.171.091.211.211.121.071.061.161.131.091.151.041.141.11Standard deviation
0.230.110.090.100.130.150.130.120.130.110.160.120.250.100.070.050.180.160.080.040.050.050.050.050.060.060.060.03Standard error
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Table 101
Q.17 To what extent do you agree or disagree with each of the following statements?
2013 has been a good year for me
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

562221134227162171510275741265222833262924730NET: Agree
69%73%66%72%78%82%70%85%71%77%73%69%77%63%68%81%62%66%70%69%86%71%

17912620136877217231662694181187306Strongly agree    (+2)
21%30%38%33%37%39%29%35%33%15%46%28%30%15%34%33%31%36%30%19%25%30%

3913972214941088103425202613415152117424Somewhat agree    (+1)
48%43%28%39%41%42%40%50%38%62%27%41%47%49%34%48%31%30%41%50%61%41%

11464533422251341216337562149Neither agree nor  (0)
14%13%19%22%9%9%15%10%10%15%14%16%8%29%21%11%23%14%14%14%7%15%disagree

1213162191313863421447-91Somewhat disagree (-1)
15%3%9%6%11%6%8%5%14%8%8%10%11%7%5%7%8%8%11%17%-9%

232-1118-1-252-5-162-253Strongly disagree (-2)
2%10%6%-2%3%8%-5%-5%6%4%-6%-8%12%5%-7%5%

1445173371415138392210672144NET: Disagree
17%13%16%6%13%9%16%5%19%8%14%16%15%7%12%7%15%20%16%17%7%14%

0.700.800.811.001.001.090.751.150.810.851.000.750.890.710.831.070.690.700.780.710.960.82Mean
1.041.211.230.911.051.011.180.811.210.801.201.151.090.811.150.871.251.361.160.971.001.11Standard deviation
0.120.220.220.210.140.180.080.180.260.220.200.130.150.130.130.170.350.190.190.150.190.03Standard error
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Table 101
Q.17 To what extent do you agree or disagree with each of the following statements?
2013 has been a good year for me
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

926524023181733282192053186174510612201561401531438992115296NET: Agree
31%28%33%29%30%35%23%35%33%20%20%26%23%27%28%30%11%17%34%30%30%28%28%29%26%27%33%29%

-3773232431315824134302117162213111438Strongly agree    (+2)
-3%4%5%4%4%4%2%5%3%2%4%5%4%3%4%2%5%2%4%4%3%3%5%4%3%4%4%

92345332016143124188174267815047571901351231371217681101258Somewhat agree    (+1)
31%25%28%24%26%31%19%33%28%17%17%22%18%23%25%26%9%12%32%26%26%25%26%25%22%24%29%25%

1151737035254336364923381160151268303174355250240265225160160170490Neither agree nor  (0)
38%55%46%51%45%48%59%39%42%47%50%50%50%53%49%46%64%52%42%48%48%48%49%46%47%47%49%48%disagree

6122421148101515211115417481037123012386869478566749172Somewhat disagree (-1)
21%13%15%15%18%15%14%16%17%20%24%20%18%15%15%18%15%20%17%17%16%17%18%16%17%20%14%17%

34955139713332526325712413332254033191365Strongly disagree (-2)
10%4%6%4%6%2%4%10%8%13%7%4%9%4%8%6%11%12%7%6%6%6%5%8%10%6%4%6%

916332619913242234141862274135121942164119118119118898662237NET: Disagree
31%17%21%19%25%17%18%26%26%33%30%24%27%19%24%23%26%32%24%22%23%24%22%24%26%25%18%23%

-0.100.100.110.120.030.190.050.020.03-0.22-0.150.03-0.090.08-0.020.05-0.23-0.220.060.060.050.010.050.01-0.06-0.010.160.03Mean
0.980.820.910.860.930.820.810.990.990.970.870.860.970.860.920.910.840.980.920.900.910.900.860.960.970.890.850.91Standard deviation
0.180.090.070.070.110.110.100.100.110.100.130.100.210.080.050.040.120.130.070.030.040.040.040.040.050.050.050.03Standard error
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Table 102
Q.17 To what extent do you agree or disagree with each of the following statements?
2013 has been a good year for the country as a whole
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

1999513107288113311391885198108296NET: Agree
23%30%28%28%24%30%31%40%38%8%35%37%25%22%23%30%38%38%22%24%29%29%

3-212-1011-123-3114-1238Strongly agree    (+2)
4%-6%6%4%-4%5%5%-3%2%6%-4%4%8%8%-2%7%4%

169741110627711229109157415896258Somewhat agree    (+1)
20%30%22%22%20%30%27%35%33%8%32%35%19%22%19%26%31%30%22%21%21%25%

401116103217122759143030223513615192413490Neither agree nor  (0)
49%37%50%56%59%52%52%35%24%69%38%36%57%54%45%48%46%30%51%57%46%48%disagree

19662643056271578134111866172Somewhat disagree (-1)
23%20%19%11%11%12%13%25%29%15%19%18%13%20%17%15%8%22%22%14%21%17%

3411329-2137321121522165Strongly disagree (-2)
4%13%3%6%6%6%4%-10%8%8%8%6%5%14%7%8%10%5%5%4%6%

2210739639583102210102462161087237NET: Disagree
27%33%22%17%17%18%17%25%38%23%27%27%19%24%31%22%15%32%27%19%25%23%

-0.04-0.170.090.110.060.060.150.20-0.05-0.230.030.050.06-0.07-0.180.040.230.04-0.110.020.070.03Mean
0.861.020.890.900.830.830.840.891.120.730.990.990.890.791.040.941.011.120.810.810.940.91Standard deviation
0.100.190.160.210.110.140.050.200.240.200.160.110.120.120.120.180.280.160.130.130.180.03Standard error
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Table 102
Q.17 To what extent do you agree or disagree with each of the following statements?
2013 has been a good year for the country as a whole
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

1859857243294258565228501479183316243394441301291338254179198215592NET: Agree
62%63%54%53%56%56%58%62%65%50%61%66%64%70%59%55%51%55%53%60%57%58%63%52%53%59%62%58%

41419121510111791461022742702111511374679051294468141Strongly agree    (+2)
14%15%12%9%19%19%15%18%10%13%13%13%9%24%14%12%4%18%8%15%14%13%17%10%9%13%20%14%

1445666028193141473822401252141246222279328227224248203150154147451Somewhat agree    (+1)
48%48%42%44%36%37%42%44%55%37%48%53%55%46%45%43%47%37%45%44%43%45%46%42%44%46%42%44%

81035341411141616241116418631241411361489611391118776864209Neither agree nor  (0)
28%11%22%25%18%21%19%17%19%23%24%21%18%16%20%21%30%18%20%20%18%23%17%24%23%20%18%20%disagree

320272115101516101969316491039123811292798784655749171Somewhat disagree (-1)
10%22%17%15%19%19%21%17%12%18%13%12%14%14%16%18%19%20%21%15%18%16%16%17%19%17%14%17%

-4119522349111-1634-49383615213017151951Strongly disagree (-2)
-4%7%7%6%4%3%3%5%9%2%1%5%-5%6%-7%5%5%7%3%4%6%5%4%5%5%

3243830201217191428710416651379164715012894108114827268222NET: Disagree
10%26%24%22%26%23%23%20%16%27%15%13%18%14%21%24%19%27%27%20%24%19%20%23%24%21%20%22%

0.660.480.350.330.430.480.470.570.550.280.570.640.500.800.460.370.360.400.300.500.400.500.560.330.320.460.560.45Mean
0.861.121.111.051.201.131.071.080.991.170.960.901.010.971.071.090.851.201.061.081.131.011.071.071.041.061.121.08Standard deviation
0.160.120.090.090.140.160.130.110.110.110.140.100.220.090.060.050.120.150.080.040.050.050.050.050.060.060.060.03Standard error
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Table 103
Q.17 To what extent do you agree or disagree with each of the following statements?
Myself and my parents look for similar things to make us happy
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

3918191337241211087244933184415834232919592NET: Agree
48%60%59%72%69%73%52%50%38%54%65%59%62%44%57%56%62%68%62%69%68%58%

6464932423210169713334355141Strongly agree    (+2)
7%13%19%22%17%9%10%10%14%15%27%19%17%17%17%11%23%8%8%12%18%14%

3314139282197855143324113112530202414451Somewhat agree    (+1)
41%47%41%50%52%64%42%40%24%38%38%40%45%27%40%44%38%60%54%57%50%44%

20871675444261581215557878209Neither agree nor  (0)
25%27%22%6%11%21%23%20%19%15%16%18%15%29%19%19%38%14%22%17%29%20%disagree

1935211141573416127136-5551171Somewhat disagree (-1)
23%10%16%11%20%3%18%25%33%23%11%19%23%17%17%22%-10%14%12%4%17%

3112-11712133-451-411-51Strongly disagree (-2)
4%3%3%11%-3%7%5%10%8%8%4%-10%6%4%-8%3%2%-5%

22464112586947191211187-9661222NET: Disagree
27%13%19%22%20%6%25%30%43%31%19%23%23%27%23%26%-18%16%14%4%22%

0.250.570.560.610.650.730.300.250.000.310.650.520.570.240.440.370.850.500.510.640.820.45Mean
1.020.971.081.290.990.801.101.121.261.251.231.121.031.221.151.080.801.050.930.930.771.08Standard deviation
0.110.180.190.300.140.140.070.250.280.350.200.120.140.190.130.210.220.150.150.140.150.03Standard error
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Table 103
Q.17 To what extent do you agree or disagree with each of the following statements?
Myself and my parents look for similar things to make us happy
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

245910975523448686066325615812113762536123499345338375308219219245683NET: Agree
83%63%69%55%68%65%66%73%70%63%70%74%68%72%68%65%53%60%69%68%66%68%70%63%65%65%71%67%

717291818916282018111123158111313321549910312577606676202Strongly agree    (+2)
24%18%18%13%23%17%22%30%23%17%24%14%9%27%19%19%6%22%18%21%19%21%23%16%18%20%22%20%

1742805734253240404821451350153265222391345246235250231159153169481Somewhat agree    (+1)
59%45%51%42%44%48%44%43%47%46%46%59%59%44%49%46%47%38%51%47%47%47%47%48%47%45%49%47%

314273410813101213711418509012132511278847587576243162Neither agree nor  (0)
10%15%17%25%13%15%18%11%14%13%15%14%18%16%16%16%26%22%14%15%15%17%14%18%17%18%12%16%disagree

1161519126913915662123677108208965626364463942127Somewhat disagree (-1)
3%17%9%14%16%12%12%14%10%14%13%8%9%11%12%13%21%13%11%12%12%12%12%13%14%12%12%12%

1478343251013121434-39393714242716181751Strongly disagree (-2)
3%4%4%6%4%8%4%2%6%10%2%4%5%2%5%6%-5%5%5%7%3%4%6%5%5%5%5%

22022271510121514257931450111101129128102768791625759178NET: Disagree
7%22%14%20%19%19%16%16%16%24%15%12%14%12%16%19%21%18%16%17%19%15%16%19%18%17%17%17%

0.970.560.690.430.680.560.670.850.710.470.760.720.590.850.660.590.380.580.660.660.580.700.720.550.590.620.710.64Mean
0.911.111.021.071.121.141.081.071.121.211.040.950.961.001.051.120.901.121.061.101.141.021.081.081.081.091.091.08Standard deviation
0.170.110.080.090.130.160.130.110.120.120.150.110.200.090.060.050.130.150.080.040.050.050.050.050.060.060.060.03Standard error
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Table 104
Q.17 To what extent do you agree or disagree with each of the following statements?
I have hopes and values similar to those of my parents
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

512420133720141111492959382253181034273221683NET: Agree
63%80%63%72%69%61%61%55%67%69%78%71%72%54%69%67%77%68%73%76%75%67%

16754112375441024136156411783202Strongly agree    (+2)
20%23%16%22%20%6%16%25%19%31%27%29%25%15%19%22%31%22%19%19%11%20%

351715926181046105193525163812623202418481Somewhat agree    (+1)
43%57%47%50%48%55%45%30%48%38%51%42%47%39%49%44%46%46%54%57%64%47%

17462594934239869436454162Neither agree nor  (0)
21%13%19%11%9%27%21%15%19%15%8%11%15%15%12%15%23%12%11%12%14%16%disagree

101421143032231367112-6523127Somewhat disagree (-1)
12%3%13%11%20%12%13%15%10%15%8%16%11%17%14%7%-12%14%5%11%12%

31211-1331-221643-413-51Strongly disagree (-2)
4%3%6%6%2%-6%15%5%-5%2%2%15%5%11%-8%3%7%-5%

1326312443632515713155-10653178NET: Disagree
16%7%19%17%22%12%18%30%14%15%14%18%13%32%19%19%-20%16%12%11%17%

0.630.930.530.720.650.550.520.350.670.850.860.800.810.220.640.591.080.620.730.760.750.64Mean
1.050.911.111.131.080.791.081.421.061.071.081.101.001.311.111.250.761.191.021.050.801.08Standard deviation
0.120.170.200.270.150.140.070.320.230.300.180.120.140.210.130.240.210.170.170.160.150.03Standard error
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Table 104
Q.17 To what extent do you agree or disagree with each of the following statements?
I have hopes and values similar to those of my parents
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

124460543416314138432330756113250112164330214212233193117138171426NET: Agree
41%47%38%40%44%31%42%44%44%41%50%39%32%50%36%43%23%35%36%45%41%43%43%40%35%41%49%42%

21310143251010114411626451513693652533522283888Strongly agree    (+2)
7%14%6%10%4%4%7%11%12%11%9%5%5%14%8%8%2%8%7%9%7%10%10%7%7%8%11%9%

1031504031142631283219266408720510165126117816018015895110133338Somewhat agree    (+1)
34%33%32%29%40%27%36%33%33%31%41%34%27%35%28%36%21%27%29%35%34%32%34%33%28%33%38%33%

12245537232321282833122673511316724176122016615616715512011686322Neither agree nor  (0)
41%26%35%27%30%44%29%30%33%32%26%34%32%31%36%29%51%28%34%30%32%31%31%32%36%34%25%31%disagree

31931341610171915159157196311410163813997106103100736466203Somewhat disagree (-1)
10%20%20%25%21%19%23%20%17%14%20%20%32%17%20%20%21%27%21%19%18%21%19%21%22%19%19%20%

2612114345513251322462614504824343828202472Strongly disagree (-2)
7%6%8%8%5%6%5%5%6%13%4%7%5%3%7%8%4%10%8%7%9%5%6%8%8%6%7%7%

52543452013212420281120822851601222521891451301371381018490275NET: Disagree
17%27%27%33%26%25%29%26%23%27%24%26%36%19%27%28%26%37%29%26%28%26%26%28%30%25%26%27%

0.240.280.090.090.170.040.150.240.270.130.300.12-0.050.420.100.15-0.04-0.030.060.220.110.220.210.110.030.180.270.16Mean
0.991.141.031.130.980.931.041.071.071.171.031.011.001.021.051.080.831.131.061.071.071.051.061.061.041.031.101.06Standard deviation
0.180.120.080.100.110.130.120.110.120.110.150.120.210.100.060.040.120.150.080.040.050.050.050.050.060.060.060.03Standard error
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Table 105
Q.17 To what extent do you agree or disagree with each of the following statements?
My parents know what is best for my future
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

2513108291291786213624193010621211712426NET: Agree
31%43%31%44%54%36%39%35%38%46%57%43%45%46%39%37%46%42%57%40%43%42%

5322921712128421042534-88Strongly agree    (+2)
6%10%6%11%17%6%7%5%10%8%5%10%8%5%13%15%15%10%8%10%-9%

20108620107466519282017206416181312338Somewhat agree    (+1)
25%33%25%33%37%30%32%30%29%38%51%34%38%41%26%22%31%32%49%31%43%33%

321214611137187382517927761310158322Neither agree nor  (0)
40%40%44%33%20%39%30%40%33%23%22%30%32%22%35%26%46%26%27%36%29%31%disagree

1936212554333618118126113567203Somewhat disagree (-1)
23%10%19%11%22%15%23%15%14%23%16%22%21%20%16%22%8%26%14%14%25%20%

52222317231241584-314172Strongly disagree (-2)
6%7%6%11%4%9%7%10%14%8%5%5%2%12%10%15%-6%3%10%4%7%

2458414871564822121320101166108275NET: Disagree
30%17%25%22%26%24%30%25%29%31%22%27%23%32%26%37%8%32%16%24%29%27%

0.010.300.060.220.410.090.090.050.050.150.350.220.280.070.160.000.540.140.460.170.110.16Mean
0.991.020.981.171.121.041.061.051.201.141.011.050.951.151.161.300.881.110.931.100.921.06Standard deviation
0.110.190.170.270.150.180.070.230.260.320.170.120.130.180.130.250.240.160.150.170.170.03Standard error
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Table 105
Q.17 To what extent do you agree or disagree with each of the following statements?
My parents know what is best for my future
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

11517209481617127192154385452311372737174444754145NET: Agree
3%16%11%15%12%8%11%17%20%12%15%25%9%13%14%15%9%8%13%15%14%15%13%15%13%14%16%14%

-4275143342113923-2628181817191181736Strongly agree    (+2)
-4%1%5%6%2%5%3%3%4%4%1%5%3%3%4%-3%3%4%3%4%3%4%3%2%5%4%

111151343413148518112346243178554555455333937109Somewhat agree    (+1)
3%12%9%10%5%6%5%14%16%8%11%24%5%11%11%11%9%5%10%12%10%11%10%11%10%12%11%11%

123048442418222521251323639971631816482231491561691369697112305Neither agree nor  (0)
41%32%30%32%31%35%30%27%24%24%28%30%27%35%31%28%38%27%27%30%28%31%31%28%28%29%32%30%disagree

5275740271723252733122143410317317196121716015416714711010599314Somewhat disagree (-1)
17%29%36%29%35%33%32%27%31%32%26%28%18%30%33%30%36%32%34%29%30%31%31%30%33%31%29%31%

11213632171320272134141310256815682045186144115130129888982259Strongly disagree (-2)
38%23%23%24%22%25%27%29%24%33%30%17%45%22%22%27%17%33%25%25%27%23%24%27%26%26%24%25%

16489372443043524867263414591713292539106403304269297276198194181573NET: Disagree
55%52%59%53%57%58%59%56%56%64%57%45%64%52%55%57%53%65%60%55%58%54%55%57%59%57%52%56%

-0.90-0.54-0.70-0.57-0.61-0.73-0.70-0.65-0.57-0.82-0.67-0.36-0.95-0.58-0.60-0.65-0.62-0.87-0.69-0.61-0.68-0.59-0.63-0.64-0.68-0.67-0.55-0.64Mean
0.981.100.971.111.090.971.101.141.131.101.161.071.171.031.041.110.871.051.061.101.091.071.051.111.061.061.111.08Standard deviation
0.180.110.080.090.120.130.130.120.120.110.170.120.250.100.060.050.130.140.080.040.050.050.050.050.060.060.060.03Standard error
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Table 106
Q.17 To what extent do you agree or disagree with each of the following statements?
My opinion is heard in national decisions that affect me
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

9123833113171276106210689145NET: Agree
11%3%6%17%15%9%13%5%14%8%19%14%13%15%13%22%15%20%16%19%32%14%

1--12-911-3321421221-36Strongly agree    (+2)
1%--6%4%-4%5%5%-8%4%4%2%5%7%8%4%5%2%-4%

81226322-2149556418479109Somewhat agree    (+1)
10%3%6%11%11%9%9%-10%8%11%11%9%12%8%15%8%16%11%17%32%11%

20121171811752741224141716869101111305Neither agree nor  (0)
25%40%34%39%33%33%32%10%33%31%32%29%26%41%21%30%46%18%27%26%39%30%disagree

26511716117411531122181025621912155314Somewhat disagree (-1)
32%17%34%39%30%33%32%55%24%23%30%27%34%24%32%22%15%38%32%36%18%31%

26128112853665725148267312983259Strongly disagree (-2)
32%40%25%6%22%24%23%30%29%38%19%30%26%20%34%26%23%24%24%19%11%25%

521719828191271711818473218511353121238573NET: Disagree
64%57%59%44%52%58%55%85%52%62%49%57%60%44%66%48%38%62%57%55%29%56%

-0.84-0.93-0.78-0.28-0.56-0.73-0.60-1.05-0.62-0.92-0.41-0.69-0.70-0.46-0.82-0.44-0.38-0.62-0.59-0.52-0.07-0.64Mean
1.030.980.910.961.080.941.060.941.161.041.171.131.081.031.141.251.191.141.141.060.981.08Standard deviation
0.110.180.160.230.150.160.070.210.250.290.190.120.150.160.130.240.330.160.190.160.180.03Standard error
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Table 106
Q.17 To what extent do you agree or disagree with each of the following statements?
My opinion is heard in national decisions that affect me
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

228013497614363776674396017972494532845145598421395442374248276292816NET: Agree
76%86%85%71%79%83%86%83%77%71%85%79%77%86%80%79%60%75%82%81%80%79%82%77%73%82%84%80%

113962393718343734351823645122214111664296204183226161102131154387Strongly agree    (+2)
38%42%39%29%48%35%47%40%40%34%39%30%27%40%39%37%23%27%36%40%39%37%42%33%30%39%44%38%

1141725824252940323921371152127239172981302217212216213146145138429Somewhat agree    (+1)
38%44%46%43%31%48%40%43%37%38%46%49%50%46%41%41%36%48%46%41%41%43%40%44%43%43%40%42%

6516251476814235133114187127249969737072644236142Neither agree nor  (0)
21%5%10%18%18%13%8%9%16%22%11%17%14%10%13%15%26%12%14%13%13%15%13%15%19%12%10%14%disagree

-751222454613241629667322427213021141651Somewhat disagree (-1)
-8%3%9%3%4%5%5%5%6%2%4%9%4%5%5%13%10%4%4%5%5%4%6%6%4%5%5%

1132---3211--1581211011341056314Strongly disagree (-2)
3%1%2%1%---3%2%1%2%--1%2%1%2%3%1%1%2%1%1%2%1%2%1%1%

1881422486723252137788423530254026201965NET: Disagree
3%9%5%10%3%4%5%9%7%7%4%4%9%4%7%6%15%13%5%6%7%6%5%8%8%6%5%6%

1.071.181.170.881.251.131.271.111.070.971.171.050.951.201.111.080.660.851.131.141.101.091.191.000.941.131.221.10Mean
0.960.920.880.970.850.790.840.990.980.940.880.800.900.830.930.921.051.040.830.900.940.880.860.960.930.910.870.91Standard deviation
0.180.100.070.080.100.110.100.100.110.090.130.090.190.080.050.040.150.130.060.030.040.040.040.040.050.050.050.03Standard error
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Table 107
Q.17 To what extent do you agree or disagree with each of the following statements?
I am excited about my future
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

622227154730180181712306747295324939323323816NET: Agree
77%73%84%83%87%91%77%90%81%92%81%81%89%71%69%89%69%78%86%79%82%80%

3111128241376119618312611281442013147387Strongly agree    (+2)
38%37%38%44%44%39%33%55%43%46%49%37%49%27%36%52%31%40%35%33%25%38%

31111572317104786123621182510519191916429Somewhat agree    (+1)
38%37%47%39%43%52%45%35%38%46%32%43%40%44%32%37%38%38%51%45%57%42%

1664-413613-6831018326465142Neither agree nor  (0)
20%20%13%-7%3%15%5%14%-16%10%6%24%23%11%15%12%11%14%18%14%disagree

3-1321161-115225-23-3-51Somewhat disagree (-1)
4%-3%17%4%3%7%5%-8%3%6%4%5%6%-15%6%-7%-5%

-2--111-1--31-1--21--14Strongly disagree (-2)
-7%--2%3%*-5%--4%2%-1%--4%3%--1%

3213321711118326-2513-65NET: Disagree
4%7%3%17%6%6%7%5%5%8%3%10%6%5%8%-15%10%3%7%-6%

1.110.971.191.111.241.211.021.401.141.311.271.051.300.930.961.410.851.041.161.051.071.10Mean
0.851.100.781.080.890.890.890.821.010.850.841.020.890.850.990.691.071.070.830.880.660.91Standard deviation
0.090.200.140.250.120.160.060.180.220.240.140.110.120.130.110.130.300.150.140.140.130.03Standard error

Page 205

Coca-Cola Reasons to Believe Survey
Online Fieldwork : 15th - 24th November 2013

Absolutes/col percents

Table 107
Q.17 To what extent do you agree or disagree with each of the following statements?
I am excited about my future
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

246010486513748585365295017712043731932116498339326351314211224230665NET: Agree
83%65%66%63%66%71%66%62%62%63%63%66%77%63%66%65%40%53%66%67%65%65%65%65%62%66%66%65%

623352525101622172612154326413241338177129103125107717487232Strongly agree    (+2)
21%25%22%18%32%19%22%24%20%25%26%20%18%28%21%23%9%22%21%24%25%21%23%22%21%22%25%23%

1837696126273236363917351339140241151978321210223226207140150143433Somewhat agree    (+1)
62%40%44%45%34%52%44%39%42%38%37%46%59%35%45%42%32%32%44%43%40%45%42%43%41%44%41%42%

221333219917212225121843171125181844151115116127104867174231Neither agree nor  (0)
7%23%21%24%25%17%23%23%26%24%26%24%18%27%23%22%38%30%25%20%22%23%24%21%25%21%21%23%disagree

19151354611611481923608814634944444931293393Somewhat disagree (-1)
3%10%9%10%6%8%8%12%7%11%9%11%5%8%7%10%17%13%8%9%9%9%8%10%9%9%10%9%

23652223531--21319223272212151910141034Strongly disagree (-2)
7%3%4%4%3%4%3%3%6%3%2%--2%4%3%4%3%2%4%4%2%3%4%3%4%3%3%

31221187681411145811136791010179071565968414343127NET: Disagree
10%13%13%13%9%12%11%15%13%13%11%11%5%10%12%14%21%17%10%12%14%11%11%14%12%13%12%12%

0.860.730.710.650.870.750.740.680.630.710.760.750.910.800.700.710.230.550.760.760.710.720.750.690.680.710.760.72Mean
1.031.041.041.011.030.990.991.061.061.051.020.900.751.001.011.040.981.080.941.031.070.970.991.051.001.031.021.02Standard deviation
0.190.110.080.090.120.140.120.110.110.100.150.100.160.090.060.040.140.140.070.040.050.040.040.050.050.060.050.03Standard error
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Table 108
Q.17 To what extent do you agree or disagree with each of the following statements?
The good far outweighs the bad in life
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

44242512362215114148245039235218930232720665NET: Agree
54%80%78%67%67%67%65%70%67%62%65%60%74%56%68%67%69%60%62%64%71%65%

76551665842212201542773101139232Strongly agree    (+2)
9%20%16%28%30%18%25%20%10%15%32%24%28%10%35%26%23%20%30%7%32%23%

371820720169310126123024192511620122411433Somewhat agree    (+1)
46%60%63%39%37%48%40%50%57%46%32%36%45%46%32%41%46%40%32%57%39%42%

24353117526429218121674121087231Neither agree nor  (0)
30%10%16%17%20%21%22%30%19%15%24%25%15%29%21%26%31%24%27%19%25%23%disagree

111134322-23394562-337193Somewhat disagree (-1)
14%3%3%17%7%9%9%-10%23%8%11%8%12%8%7%-6%8%17%4%9%

221-318-1-13213--51--34Strongly disagree (-2)
2%7%3%-6%3%3%-5%-3%4%4%2%4%--10%3%--3%

133237430-334126692-8471127NET: Disagree
16%10%6%17%13%12%13%-14%23%11%14%11%15%12%7%-16%11%17%4%12%

0.440.830.840.780.780.700.730.900.570.540.840.660.870.490.870.850.920.540.780.551.000.72Mean
0.921.020.851.061.130.981.050.720.981.051.071.071.040.931.100.910.761.181.060.860.861.02Standard deviation
0.100.190.150.250.150.170.070.160.210.290.180.120.140.140.130.170.210.170.170.130.160.03Standard error
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Table 108
Q.17 To what extent do you agree or disagree with each of the following statements?
The good far outweighs the bad in life
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

2680137109594658777385405916972594773353153610424425475374267285297849NET: Agree
90%86%87%80%77%88%79%83%85%82%87%78%73%86%83%83%70%88%86%83%81%85%88%77%79%84%86%83%

1328513828211731303417156411011756215324316415920811589108126323Strongly agree    (+2)
45%30%32%28%36%40%23%33%35%33%37%20%27%36%32%30%13%35%30%33%31%32%39%24%26%32%36%32%

13528671312541464351234410561583022732100367260266267259178177171526Somewhat agree    (+1)
45%56%54%52%40%48%56%49%50%49%50%58%45%50%51%52%57%53%56%50%50%53%50%53%53%52%49%51%

211182114414128173134134278126229777605285574139137Neither agree nor  (0)
7%12%11%15%18%8%19%13%9%16%7%17%18%12%14%14%26%10%12%13%15%12%10%17%17%12%11%13%disagree

112542-33224235191-22619108211210729Somewhat disagree (-1)
3%1%1%4%5%4%-3%3%2%4%5%9%3%2%3%2%-1%4%4%2%1%4%4%3%2%3%

-111--112-1---5311-653262248Strongly disagree (-2)
-1%1%1%--1%1%2%-2%---2%1%2%2%-1%1%1%*1%1%1%1%1%

123642145234231022212322413102714121137NET: Disagree
3%2%2%4%5%4%1%4%6%2%7%5%9%3%3%4%4%2%1%4%5%3%2%6%4%4%3%4%

1.311.131.161.031.081.251.001.111.121.131.150.920.911.191.111.090.771.201.151.101.061.141.250.941.011.121.181.10Mean
0.760.740.720.810.870.760.750.830.890.750.890.760.920.740.810.780.790.750.670.810.830.750.720.830.790.770.790.79Standard deviation
0.140.080.060.070.100.110.090.090.100.070.130.090.200.070.050.030.110.100.050.030.040.030.030.040.040.040.040.02Standard error
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Table 109
Q.17 To what extent do you agree or disagree with each of the following statements?
It's the little things in life that make me happy
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

612728184527199171882868413466231143333222849NET: Agree
75%90%88%100%83%82%85%85%86%62%76%82%77%83%86%85%85%86%89%76%79%83%

161314915107151021524131431113201377323Strongly agree    (+2)
20%43%44%50%28%30%30%25%48%15%41%29%25%34%40%41%23%40%35%17%25%32%

451414930171281286134428203512823202515526Somewhat agree    (+1)
56%47%44%50%56%52%55%60%38%46%35%53%53%49%45%44%62%46%54%60%54%51%

1722-75263357111279125166137Neither agree nor  (0)
21%7%6%-13%15%11%15%14%38%19%13%23%17%12%4%15%10%3%14%21%13%disagree

312-116---23--22--24-29Somewhat disagree (-1)
4%3%6%-2%3%3%---5%4%--3%7%--5%10%-3%

----1-2----1---1-21--8Strongly disagree (-2)
----2%-1%----1%---4%-4%3%--1%

312-218---24--23-234-37NET: Disagree
4%3%6%-4%3%3%---5%5%--3%11%-4%8%10%-4%

0.911.301.251.501.061.091.121.101.330.771.111.051.021.171.231.111.081.181.140.831.041.10Mean
0.740.750.840.510.810.770.770.640.730.730.910.820.690.700.761.050.640.920.920.820.690.79Standard deviation
0.080.140.150.120.110.130.050.140.160.200.150.090.100.110.090.200.180.130.150.130.130.02Standard error
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Table 109
Q.17 To what extent do you agree or disagree with each of the following statements?
It's the little things in life that make me happy
Base: All respondents

Prepared by Populus
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Table 110
Q.18 To what extent do you agree or disagree with each of the following statements about the economic recession?
SUMMARY TABLE
Base: All respondents

Prepared by Populus

Statement
The economicI'm not reallyThe economicThe economic
recession willconcerned aboutrecession makesThe economicrecession makes
be over by thethe impact ofme worriedrecession makesme less
time I need tothe economicThe economicabout beingme worriedoptimistic
worry aboutrecession on myrecession doesable to affordabout finding aabout the
money etcfuturenot worry meto buy a homejobfuture

102310231023102310231023Base

135228192740677568NET: Agree
13%22%19%72%66%56%

265934369269160Strongly agree    (+2)
3%6%3%36%26%16%

109169158371408408Somewhat agree    (+1)
11%17%15%36%40%40%

256195192171158256Neither agree nor  (0)
25%19%19%17%15%25%disagree

34533434484129160Somewhat disagree (-1)
34%33%34%8%13%16%

287266295285939Strongly disagree (-2)
28%26%29%3%6%4%

632600639112188199NET: Disagree
62%59%62%11%18%19%

-0.74-0.57-0.690.950.680.48Mean
1.061.201.141.051.161.05Standard deviation
0.030.040.040.030.040.03Standard error



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

1951737641273750546829431853179318323885413293275311257181197190568NET: Agree
66%55%46%56%53%52%51%54%63%65%63%57%82%47%58%55%68%63%48%56%56%55%58%53%54%58%55%56%

813132071210131724121121851899142311485758278605545160Strongly agree    (+2)
28%14%8%15%9%23%14%14%20%23%26%14%9%16%16%15%19%23%13%15%16%15%15%16%18%16%13%16%

1138605634152737374417321635128229232462299208200229179121142145408Somewhat agree    (+1)
38%41%38%41%44%29%37%40%43%42%37%42%73%31%41%40%49%40%35%40%40%40%43%37%36%42%42%40%

230463820162122182251613479142101551180138118136120887989256Neither agree nor  (0)
7%32%29%28%26%31%29%24%21%21%11%21%5%30%25%25%21%25%29%24%26%24%25%25%26%23%26%25%disagree

6103217127131712811153194296453012179817783524959160Somewhat disagree (-1)
21%11%20%13%16%13%18%18%14%8%24%20%14%17%14%17%9%8%17%16%15%16%14%17%15%14%17%16%

227542242612-71121121125152413261713939Strongly disagree (-2)
7%2%4%4%5%4%3%4%2%6%2%3%-6%4%4%2%3%6%3%3%5%2%5%5%4%3%4%

81239221691521141412173265311757411469410590109696268199NET: Disagree
28%13%25%16%21%17%21%23%16%13%26%22%14%23%17%20%11%12%23%20%18%21%17%22%20%18%20%19%

0.590.540.250.510.360.540.410.410.640.690.610.460.770.340.530.470.740.720.320.480.510.440.540.410.460.520.460.48Mean
1.300.941.021.011.021.111.031.081.031.091.181.050.811.121.031.050.941.031.091.041.021.080.991.111.101.051.001.05Standard deviation
0.240.100.080.090.120.150.120.110.110.110.170.120.170.110.060.040.140.130.080.040.040.050.040.050.060.060.050.03Standard error
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Table 111
Q.18 To what extent do you agree or disagree with each of the following statements about the economic recession?
The economic recession makes me less optimistic about the future
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

5520141027151219115194127255318630242117568NET: Agree
68%67%44%56%50%45%52%45%52%38%51%49%51%61%69%67%46%60%65%50%61%56%

99637425132512872062101173160Strongly agree    (+2)
11%30%19%17%13%12%11%5%14%15%14%14%15%17%26%22%15%20%30%17%11%16%

461187201196883142919183312420131414408Somewhat agree    (+1)
57%37%25%39%37%33%41%40%38%23%38%35%36%44%43%44%31%40%35%33%50%40%

22212618106546510211312115410596256Neither agree nor  (0)
27%7%38%33%33%30%28%20%29%38%27%25%25%29%14%19%31%20%14%21%21%25%disagree

4662773963-615123732107105160Somewhat disagree (-1)
5%20%19%11%13%21%17%30%14%-16%18%23%7%9%11%15%20%19%24%18%16%

-2--2181132611611-12-39Strongly disagree (-2)
-7%--4%3%3%5%5%23%5%7%2%2%8%4%8%-3%5%-4%

486298477438211341343108125199NET: Disagree
5%27%19%11%17%24%20%35%19%23%22%25%25%10%17%15%23%20%22%29%18%19%

0.740.630.440.610.430.300.390.100.430.080.380.310.400.660.700.700.310.600.700.330.540.48Mean
0.721.301.010.921.001.051.001.071.081.381.091.151.060.941.181.071.181.031.181.160.921.05Standard deviation
0.080.240.180.220.140.180.070.240.230.380.180.130.150.150.130.210.330.150.190.180.170.03Standard error
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Table 111
Q.18 To what extent do you agree or disagree with each of the following statements about the economic recession?
The economic recession makes me less optimistic about the future
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

2163998955354562597630431573206383324480521338339383294195235247677NET: Agree
72%68%63%65%71%67%62%67%69%73%65%57%68%65%66%66%68%73%45%71%64%68%71%60%58%70%71%66%

122437231814162626381322836891361625222061271421631067884107269Strongly agree    (+2)
41%26%23%17%23%27%22%28%30%37%28%29%36%32%29%24%34%42%12%28%24%29%30%22%23%25%31%26%

93962663721293633381721737117247161958315211197220188117151140408Somewhat agree    (+1)
31%42%39%49%48%40%40%39%38%37%37%28%32%33%38%43%34%32%33%43%40%40%41%39%35%45%40%40%

312262598111111177182204888883510786727781594653158Neither agree nor  (0)
10%13%16%18%12%15%15%12%13%16%15%24%9%18%15%15%17%13%20%14%16%14%14%17%17%14%15%15%disagree

2112216771411137811315466557358269606069514038129Somewhat disagree (-1)
7%12%14%12%9%13%19%12%15%7%17%14%14%13%15%11%11%12%20%11%13%12%11%14%15%12%11%13%

3711662393414251141212729322717423317959Strongly disagree (-2)
10%8%7%4%8%4%4%10%3%4%2%5%9%4%4%7%4%2%15%4%6%5%3%9%10%5%3%6%

5183322139172016119155205710678621111018777111845747188NET: Disagree
17%19%21%16%17%17%23%22%19%11%20%20%23%18%18%18%15%13%35%15%19%17%14%23%25%17%14%18%

0.860.670.580.620.700.730.560.630.770.950.720.610.730.740.730.640.831.000.070.790.630.740.840.510.460.720.860.68Mean
1.331.201.191.041.161.121.151.281.141.071.131.201.351.171.131.161.151.091.281.091.161.151.081.221.271.111.061.16Standard deviation
0.250.120.090.090.130.160.140.130.120.110.170.140.290.110.060.050.170.140.100.040.050.050.050.060.070.060.060.04Standard error
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Table 112
Q.18 To what extent do you agree or disagree with each of the following statements about the economic recession?
The economic recession makes me worried about finding a job
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

592122143222148121583053323057161033242019677NET: Agree
73%70%69%78%59%67%64%60%71%62%81%64%60%73%74%59%77%66%65%48%68%66%

191286126426641124121529731413119269Strongly agree    (+2)
23%40%25%33%22%18%18%30%29%31%30%29%23%37%38%26%23%28%35%26%32%26%

40914820161066941929201528971911910408Somewhat agree    (+1)
49%30%44%44%37%48%45%30%43%31%51%35%38%37%36%33%54%38%30%21%36%40%

17341953942231078115174115158Neither agree nor  (0)
21%10%13%6%17%15%17%20%10%15%8%12%13%20%14%19%8%14%11%26%18%15%disagree

435293302422101117627883129Somewhat disagree (-1)
5%10%16%11%17%9%13%10%19%15%5%12%21%2%9%22%15%14%22%19%11%13%

131143162-1210322--313159Strongly disagree (-2)
1%10%3%6%7%9%7%10%-8%5%12%6%5%3%--6%3%7%4%6%

566313646443420143962109114188NET: Disagree
6%20%19%17%24%18%20%20%19%23%11%24%26%7%12%22%15%20%24%26%14%18%

0.890.800.720.890.500.580.550.600.810.620.950.570.510.980.970.630.850.680.730.400.820.68Mean
0.871.351.111.181.221.171.131.311.081.331.051.351.221.061.061.110.991.201.241.271.121.16Standard deviation
0.100.250.200.280.170.200.070.290.240.370.170.150.170.170.120.210.270.170.200.200.210.04Standard error
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Table 112
Q.18 To what extent do you agree or disagree with each of the following statements about the economic recession?
The economic recession makes me worried about finding a job
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

226611996573751686377345016872264113144124541365375415325235246259740NET: Agree
76%71%75%71%74%71%70%73%73%74%74%66%73%77%73%71%66%73%70%73%70%75%77%67%70%73%75%72%

113853403420242932431926841126194152764263187182213156116128125369Strongly agree    (+2)
38%41%34%29%44%38%33%31%37%41%41%34%36%36%41%34%32%45%36%36%36%37%40%32%34%38%36%36%

112866562317273931341524846100217161760278178193202169119118134371Somewhat agree    (+1)
38%30%42%41%30%33%37%42%36%33%33%32%36%41%32%38%34%28%34%38%34%39%38%35%35%35%39%36%

3162430121014121319711316579511122712193788388555957171Neither agree nor  (0)
10%17%15%22%16%19%19%13%15%18%15%14%14%14%18%16%23%20%15%16%18%16%15%18%16%17%16%17%disagree

2813862511854122722535317595133325235272284Somewhat disagree (-1)
7%9%8%6%8%4%7%12%9%5%9%16%9%6%7%9%11%5%10%8%10%7%6%11%10%8%6%8%

23222332231313618-19181612721136928Strongly disagree (-2)
7%3%1%1%3%6%4%2%2%3%2%4%5%3%2%3%-2%5%2%3%2%1%4%4%2%3%3%

411151085813108515310287154267767453973483331112NET: Disagree
14%12%9%7%10%10%11%14%12%8%11%20%14%9%9%12%11%7%15%10%13%9%7%15%14%10%9%11%

0.930.970.980.911.050.940.880.880.971.051.020.760.911.021.020.890.871.100.860.960.891.001.080.800.860.990.990.95Mean
1.191.110.970.941.071.131.081.051.061.031.061.201.151.001.021.070.991.001.161.031.091.000.951.131.121.021.011.05Standard deviation
0.220.110.080.080.120.160.130.110.110.100.160.140.250.090.060.040.140.130.090.040.050.040.040.050.060.060.050.03Standard error
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Table 113
Q.18 To what extent do you agree or disagree with each of the following statements about the economic recession?
The economic recession makes me worried about being able to afford to buy a home
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

56222212362517317139295538316021738302818740NET: Agree
69%73%69%67%67%76%74%85%62%69%78%66%72%76%78%78%54%76%81%67%64%72%

2811127201275684212318133711419171310369Strongly agree    (+2)
35%37%38%39%37%36%32%30%38%31%57%28%34%32%48%41%31%38%46%31%36%36%

281110516139811558322018231031913158371Somewhat agree    (+1)
35%37%31%28%30%39%42%55%24%38%22%39%38%44%30%37%23%38%35%36%29%36%

2147494451425138910445255171Neither agree nor  (0)
26%13%22%22%17%12%19%5%19%15%14%16%15%22%13%15%31%10%5%12%18%17%disagree

4221741124121151412547484Somewhat disagree (-1)
5%7%6%6%13%12%5%10%19%8%5%13%9%2%5%4%15%10%11%17%14%8%

-2112-4--1142-31-212128Strongly disagree (-2)
-7%3%6%4%-2%--8%3%5%4%-4%4%-4%3%5%4%3%

44329415242315717227595112NET: Disagree
5%13%9%11%17%12%6%10%19%15%8%18%13%2%9%7%15%14%14%21%18%11%

0.990.900.940.890.831.000.981.050.810.771.240.710.891.051.131.070.690.961.110.710.790.95Mean
0.901.181.081.181.181.000.930.891.171.241.061.151.100.801.081.041.111.121.101.221.201.05Standard deviation
0.100.220.190.280.160.170.060.200.250.340.180.130.150.130.120.200.310.160.180.190.230.03Standard error
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Table 113
Q.18 To what extent do you agree or disagree with each of the following statements about the economic recession?
The economic recession makes me worried about being able to afford to buy a home
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

413302515121719191951421753120108371371068676116845553192NET: Agree
14%14%19%18%19%23%23%20%22%18%11%18%9%15%17%21%21%13%21%19%20%17%14%24%25%16%15%19%

-384411-4513-310211362419159251215734Strongly agree    (+2)
-3%5%3%5%2%1%-5%5%2%4%-3%3%4%2%5%3%3%4%3%2%5%4%4%2%3%

41022211111161915144112144399953111387716791724046158Somewhat agree    (+1)
14%11%14%15%14%21%22%20%17%13%9%14%9%12%14%17%19%8%18%15%17%14%12%19%21%12%13%15%

41342292061413131791252763971073813798949696656562192Neither agree nor  (0)
14%14%27%21%26%12%19%14%15%16%20%16%23%24%20%17%21%12%21%19%19%19%18%20%19%19%18%19%disagree

9384851221724352730133084095201142563242176168193151101121122344Somewhat disagree (-1)
31%41%30%38%29%33%33%38%31%29%28%39%36%35%31%35%30%42%36%33%34%34%36%31%30%36%35%34%

1229383120171826273819207291001591320392231451501721238897110295Strongly disagree (-2)
41%31%24%23%26%33%25%28%31%37%41%26%32%26%32%28%28%33%22%30%28%30%32%25%26%29%32%29%

21678682423442615468325015691953602745102465321318365274189218232639NET: Disagree
72%72%54%60%55%65%58%66%63%65%70%66%68%61%63%62%57%75%58%63%61%64%68%56%56%64%67%62%

-1.00-0.86-0.54-0.62-0.56-0.73-0.58-0.73-0.67-0.79-0.98-0.70-0.91-0.69-0.75-0.66-0.62-0.90-0.55-0.71-0.65-0.74-0.84-0.53-0.54-0.72-0.81-0.69Mean
1.071.081.151.091.181.191.131.081.221.211.091.130.971.071.141.161.151.121.121.141.151.121.061.201.191.131.081.14Standard deviation
0.200.110.090.090.130.170.130.110.130.120.160.130.210.100.060.050.170.140.080.040.050.050.050.050.060.060.060.04Standard error

Page 217

Coca-Cola Reasons to Believe Survey
Online Fieldwork : 15th - 24th November 2013

Absolutes/col percents

Table 114
Q.18 To what extent do you agree or disagree with each of the following statements about the economic recession?
The economic recession does not worry me
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

75838442545819137148311594192NET: Agree
9%17%25%17%15%12%18%25%19%38%22%23%25%17%18%30%23%22%14%21%14%19%

-1-2--7123311143-113-34Strongly agree    (+2)
-3%-11%--3%5%10%23%8%1%2%2%5%11%-2%3%7%-3%

74818435422518126105310464158Somewhat agree    (+1)
9%13%25%6%15%12%15%20%10%15%14%22%23%15%13%19%23%20%11%14%14%15%

21423895635110128911327684192Neither agree nor  (0)
26%13%6%17%15%27%24%15%24%8%27%14%15%22%14%11%15%14%16%19%14%19%disagree

2891382298534383120122110415111315344Somewhat disagree (-1)
35%30%41%44%41%27%36%15%19%23%22%37%38%29%27%37%31%30%30%31%54%34%

2512941611509841121121331641715125295Strongly disagree (-2)
31%40%28%22%30%33%21%45%38%31%30%25%23%32%40%22%31%34%41%29%18%29%

53212212382013512127195232255216832262520639NET: Disagree
65%70%69%67%70%61%58%60%57%54%51%63%60%61%68%59%62%64%70%60%71%62%

-0.88-0.90-0.72-0.61-0.85-0.82-0.58-0.75-0.67-0.23-0.51-0.64-0.57-0.73-0.84-0.41-0.69-0.74-0.95-0.60-0.75-0.69Mean
0.951.181.141.241.021.041.081.371.351.641.281.121.141.141.241.341.181.191.131.250.931.14Standard deviation
0.110.220.200.290.140.180.070.310.300.460.210.120.160.180.140.260.330.170.190.190.180.04Standard error
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Table 114
Q.18 To what extent do you agree or disagree with each of the following statements about the economic recession?
The economic recession does not worry me
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

621332519151625231991732360142111134172119109102126876675228NET: Agree
21%23%21%18%25%29%22%27%27%18%20%22%14%20%19%25%23%18%19%23%23%22%19%26%26%20%22%22%

268953264545161834357442138194019251559Strongly agree    (+2)
7%6%5%7%6%6%3%6%5%5%9%7%5%5%6%6%6%8%4%6%4%8%4%8%6%7%4%6%

415251614121419191451221742108862712898718386684160169Somewhat agree    (+1)
14%16%16%12%18%23%19%20%22%13%11%16%9%15%14%19%17%10%15%17%19%14%15%18%20%12%17%17%

3173634128171416181195266110310642137969910887626370195Neither agree nor  (0)
10%18%23%25%16%15%23%15%19%17%24%12%23%23%20%18%21%10%24%19%18%20%20%18%18%19%20%19%disagree

6285948301918342431829835104187182460232169165170164109125100334Somewhat disagree (-1)
21%30%37%35%39%37%25%37%28%30%17%38%36%31%33%32%38%40%34%31%32%33%32%34%32%37%29%33%

14273029161022202336182162986145819411981411251571098084102266Strongly disagree (-2)
48%29%19%21%21%19%30%22%27%35%39%28%27%26%28%25%17%32%23%27%27%25%29%22%24%25%29%26%

20558977462940544767265014641903322643101430310290327273189209202600NET: Disagree
69%59%56%57%60%56%55%58%55%64%57%66%64%57%61%58%55%72%57%58%59%58%61%56%56%62%58%59%

-0.90-0.59-0.49-0.53-0.49-0.40-0.60-0.46-0.50-0.76-0.67-0.64-0.73-0.57-0.64-0.52-0.43-0.77-0.57-0.56-0.59-0.54-0.68-0.44-0.48-0.60-0.62-0.57Mean
1.351.241.121.151.201.211.191.221.231.201.331.231.121.181.191.221.161.241.121.221.181.221.151.241.211.201.201.20Standard deviation
0.250.130.090.100.140.170.140.130.130.120.200.140.240.110.070.050.170.160.080.040.050.050.050.060.070.070.060.04Standard error
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Table 115
Q.18 To what extent do you agree or disagree with each of the following statements about the economic recession?
I'm not really concerned about the impact of the economic recession on my future
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

12795137396461223137168214889228NET: Agree
15%23%28%28%24%21%17%30%19%46%32%28%25%17%21%30%15%28%22%19%32%22%

2312229122563153-233259Strongly agree    (+2)
2%10%3%11%4%6%4%5%10%15%14%7%6%2%6%11%-4%8%7%7%6%

1048311530524717106115212557169Somewhat agree    (+1)
12%13%25%17%20%15%13%25%10%31%19%20%19%15%14%19%15%24%14%12%25%17%

2136-137535418148811728862195Neither agree nor  (0)
26%10%19%-24%21%23%25%19%8%22%17%15%20%14%26%15%16%22%14%7%19%disagree

256129141093593829161424641361810334Somewhat disagree (-1)
31%20%38%50%26%30%40%25%43%23%22%35%30%34%31%22%31%26%16%43%36%33%

23145414948443917161226651515107266Strongly disagree (-2)
28%47%16%22%26%27%21%20%19%23%24%20%30%29%34%22%38%30%41%24%25%26%

4820171328191419136174632265012928212817600NET: Disagree
59%67%53%72%52%58%61%45%62%46%46%55%60%63%65%44%69%56%57%67%61%59%

-0.70-0.80-0.38-0.56-0.50-0.58-0.61-0.30-0.52-0.08-0.24-0.41-0.60-0.73-0.71-0.26-0.92-0.54-0.68-0.64-0.46-0.57Mean
1.091.421.131.341.191.231.071.221.211.501.381.231.261.121.261.321.121.271.361.191.321.20Standard deviation
0.120.260.200.320.160.210.070.270.260.420.230.140.170.170.140.250.310.180.220.180.250.04Standard error
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Table 115
Q.18 To what extent do you agree or disagree with each of the following statements about the economic recession?
I'm not really concerned about the impact of the economic recession on my future
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

6102020612615131377113388358279571644491584433135NET: Agree
21%11%13%15%8%23%8%16%15%13%15%9%5%12%12%14%11%13%15%13%14%13%8%19%17%13%10%13%

-35521-33112-28161531710166201211326Strongly agree    (+2)
-3%3%4%3%2%-3%3%1%2%3%-2%3%3%2%8%2%2%2%3%1%4%4%3%1%3%

671515411612101265111306743247861483871463330109Somewhat agree    (+1)
21%8%9%11%5%21%8%13%12%12%13%7%5%10%10%12%9%5%14%11%12%10%7%15%14%10%9%11%

425434116141927172781522380151121246186135121134122718699256Neither agree nor  (0)
14%27%27%30%21%27%26%29%20%26%17%20%9%20%26%26%26%20%26%25%26%24%25%25%21%25%29%25%disagree

635584334132932292515261040107188151849263178167201144104114127345Somewhat disagree (-1)
21%38%37%32%44%25%40%34%34%24%33%34%45%35%34%33%32%30%28%36%34%34%37%30%31%34%37%34%

132337322113191927391628937861551522551951411461581291059488287Strongly disagree (-2)
45%25%23%24%27%25%26%20%31%38%35%37%41%33%28%27%32%37%31%26%27%29%29%27%31%28%25%28%

19589575552648515664315419771933433040104458319313359273209208215632NET: Disagree
66%62%60%55%71%50%66%55%65%62%67%71%86%68%62%59%64%67%59%62%61%63%67%56%62%62%62%62%

-0.90-0.73-0.68-0.60-0.88-0.50-0.84-0.56-0.78-0.86-0.85-0.96-1.23-0.88-0.75-0.69-0.83-0.82-0.73-0.73-0.72-0.76-0.87-0.60-0.72-0.73-0.77-0.74Mean
1.211.021.041.080.961.150.911.061.121.081.111.040.811.041.041.071.051.231.091.041.041.080.961.151.151.070.951.06Standard deviation
0.220.110.080.090.110.160.110.110.120.110.160.120.170.100.060.040.150.160.080.040.050.050.040.050.060.060.050.03Standard error
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Table 116
Q.18 To what extent do you agree or disagree with each of the following statements about the economic recession?
The economic recession will be over by the time I need to worry about money etc
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

86526329252415597626652135NET: Agree
10%20%16%11%11%9%12%10%24%15%11%18%9%22%9%22%15%12%16%12%7%13%

--111-911113--12-2-2-26Strongly agree    (+2)
--3%6%2%-4%5%5%8%3%4%--1%7%-4%-5%-3%

86415320141312596424632109Somewhat agree    (+1)
10%20%13%6%9%9%9%5%19%8%8%14%9%22%8%15%15%8%16%7%7%11%

2041021886764110241313155310986256Neither agree nor  (0)
25%13%31%11%33%24%29%30%19%8%27%29%25%32%19%19%23%20%24%19%21%25%disagree

296101119128287711311882310315101213345Somewhat disagree (-1)
36%20%31%61%35%36%35%40%33%54%30%37%34%20%30%37%23%30%27%29%46%34%

2414731110554531213171132651912177287Strongly disagree (-2)
30%47%22%17%20%30%24%20%24%23%32%16%32%27%42%22%38%38%32%40%25%28%

532017143022137121210234435195516834222920632NET: Disagree
65%67%53%78%56%67%59%60%57%77%62%53%66%46%71%59%62%68%59%69%71%62%

-0.85-0.93-0.56-0.78-0.63-0.88-0.66-0.65-0.52-0.77-0.81-0.47-0.89-0.51-1.03-0.52-0.85-0.90-0.76-0.93-0.89-0.74Mean
0.961.201.081.000.980.961.051.041.211.171.081.040.971.121.031.221.141.131.091.160.881.06Standard deviation
0.110.220.190.240.130.170.070.230.260.320.180.110.130.180.120.230.320.160.180.180.170.03Standard error
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Table 116
Q.18 To what extent do you agree or disagree with each of the following statements about the economic recession?
The economic recession will be over by the time I need to worry about money etc
Base: All respondents

Prepared by Populus
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Table 117
Q.19 Have you ever been inspired by your friends' posts on social media to do any of the following?
SUMMARY TABLE
Base: All respondents

Prepared by Populus

Action
Make future

Connect withplans (e.g.Do something
someone youapply for a jobfor a good

haven't seen inenrol on aBe nicer tocause (e.g.Take up a new
Be morea while (friendcourse go tothose aroundfundraiseVisit a newBe healthier /hobby /

Something elsesociableor family)college/uni)youvolunteer)place / countrymore activeactivity

102310231023102310231023102310231023Base

377699723513550576647513514Yes
37%68%71%50%54%56%63%50%50%

646324300510473447376510509No
63%32%29%50%46%44%37%50%50%



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

217011493553958666364324816782284013242121528375348398325229251243723Connect with someone
72%75%72%68%71%75%79%71%73%62%70%63%73%69%73%69%68%70%68%71%71%70%74%67%68%74%70%71%you haven't seen in a

while (friend or
family)

156510594493654665669355513812233823038114517361338388311209239251699Be more sociable
52%70%66%69%64%69%74%71%65%66%76%72%59%72%72%66%64%63%64%70%69%68%72%64%62%71%72%68%

17579586463644575973255210761993622842117460319328349298210219218647Visit a new place /
59%61%60%63%60%69%60%61%69%70%54%68%45%67%64%63%60%70%66%62%61%66%65%61%62%65%63%63%country

125097733528445351572848775184310193595427282294341235153205218576Do something for a good
41%54%61%54%45%54%60%57%59%55%61%63%32%66%59%54%40%58%54%58%54%59%64%48%45%61%63%56%cause (e.g. fundraise

volunteer)

1449797233294346505729491163182294203086414278272312238151197202550Be nicer to those
48%53%50%53%43%56%59%49%58%55%63%64%50%56%59%51%43%50%49%56%53%55%58%49%45%58%58%54%around you

1242796738284148464722441060156288202586383258256276238151184179514Take up a new hobby /
41%45%50%49%49%54%56%52%53%45%48%58%45%53%50%50%43%42%49%52%49%51%51%49%45%54%52%50%activity

104780783425424835522141958168278172688382254259294219152181180513Be healthier / more
34%51%51%57%44%48%58%52%41%50%46%54%41%51%54%48%36%43%50%52%48%52%55%45%45%54%52%50%active

124775733725405043581934653162292232874388254259280233150177186513Make future plans (e.g.
41%51%47%54%48%48%55%54%50%56%41%45%27%47%52%51%49%47%42%53%48%52%52%48%44%52%54%50%apply for a job enrol

on a course go to
college/uni)

1134614722222736293916331039117211161964278194183189188119130128377Something else
38%37%39%35%29%42%37%39%34%38%35%43%45%35%38%37%34%32%36%38%37%37%35%39%35%38%37%37%

4812141036971141041124598918635147336544243098None of these
14%9%8%10%13%6%8%10%8%11%9%13%18%10%8%10%17%15%10%9%10%9%6%13%13%7%9%10%
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Table 118
Q.19 Have you ever been inspired by your friends' posts on social media to do any of the following? NET: YES SUMMARY
Base: All respondents
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D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

612224153924161151411266044254723735282319723Connect with someone
75%73%75%83%72%73%69%75%67%85%70%72%83%61%61%85%54%70%76%55%68%71%you haven't seen in a

while (friend or
family)

63162312362115814147265639304517932312921699Be more sociable
78%53%72%67%67%64%68%70%67%54%70%67%74%73%58%63%69%64%84%69%75%68%

521819112918150111262152342956181035192720647Visit a new place /
64%60%59%61%54%55%64%55%57%46%57%63%64%71%73%67%77%70%51%64%71%63%country

461318926231279148214432234320927212419576Do something for a good
57%43%56%50%48%70%55%45%67%62%57%53%60%56%56%74%69%54%57%57%68%56%cause (e.g. fundraise

volunteer)

4515131226191163117223932284020825252717550Be nicer to those
56%50%41%67%48%58%50%15%52%54%59%47%60%68%52%74%62%50%68%64%61%54%around you

431315922191138136194628233016626182120514Take up a new hobby /
53%43%47%50%41%58%48%40%62%46%51%55%53%56%39%59%46%52%49%50%71%50%activity

4011151121201219126194631253213422162217513Be healthier / more
49%37%47%61%39%61%52%45%57%46%51%55%58%61%42%48%31%44%43%52%61%50%active

4012141324211147115204830253717724141614513Make future plans (e.g.
49%40%44%72%44%64%49%35%52%38%54%58%57%61%48%63%54%48%38%38%50%50%apply for a job enrol

on a course go to
college/uni)

2712138201679675113522113411315121614377Something else
33%40%41%44%37%48%34%30%33%38%30%42%42%27%44%41%23%30%32%38%50%37%

6432612213-5933911636498None of these
7%13%9%11%11%3%9%5%14%-14%11%6%7%12%4%8%12%8%14%14%10%
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Table 118
Q.19 Have you ever been inspired by your friends' posts on social media to do any of the following? NET: YES SUMMARY
Base: All respondents
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Table 119
Q.20 When was the last time you did each of the following on social media?
SUMMARY TABLE
Base: All respondents

Prepared by Populus

Activity on social media
Connected
with an old

Searchedfriend /
for andLeft aWrote aLeft afamilyTagged aPosted /

Accepted /DefriendedAskedadded /positivenegativenegativemember youfriend in ashared a
sent a/Said "HappyBroke upsomebodyfollowedGavecomment oncommentcomment onhaven't“Liked” apost orfunny
friendunfollowedBirthday"without on asomeone youShared badShared goodsomeone aa photo orabouta photo orseen for acomment orpicture orpicture or

requestsomebodyto someonesomeonedatefancynewsnewscomplimentvideosomeonevideowhilepostvideovideo

1023102310231023102310231023102310231023102310231023102310231023Base

989878977262360789680935927916343399938978937915NET: Ever
97%86%96%26%35%77%66%91%91%90%34%39%92%96%92%89%

1303210567343895142731315453976376Today
13%3%10%1%1%3%4%9%14%7%1%1%4%39%6%7%

4311843827281051002422992782121139392278260This week
42%18%37%1%3%10%10%24%29%27%2%2%14%38%27%25%

23920726110331321322362312564454208120265229This month
23%20%26%1%3%13%13%23%23%25%4%5%20%12%26%22%

981371011932897810491100315015729117110Last month
10%13%10%2%3%9%8%10%9%10%3%5%15%3%11%11%

72229945273150168179111149678926618139161This year
7%22%9%5%7%15%16%17%11%15%7%9%26%2%14%16%

198934168187279164795360167170123227579Longer ago
2%9%3%16%18%27%16%8%5%6%16%17%12%2%7%8%

34145467616632343438896107680624854586108Never
3%14%4%74%65%23%34%9%9%10%66%61%8%4%8%11%



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

2585146123724569837192386621982845124353161658466449485430296311308915NET: Ever
86%91%92%90%94%87%95%89%83%88%83%87%95%87%91%89%91%88%91%89%89%90%90%88%88%92%89%89%

2159994628111-252346479564333373921243176Today
7%16%6%7%12%8%8%2%9%11%2%-9%4%7%8%9%12%5%8%8%7%7%8%6%7%9%7%

426382914171832203011215437114141338205138122139121719990260This week
14%28%24%21%18%33%25%34%23%29%24%28%23%38%23%24%9%22%21%28%26%24%26%25%21%29%26%25%

7164439181114191817917217811291574016711911013495668479229This month
24%17%28%29%23%21%19%20%21%16%20%22%9%15%26%22%32%12%23%23%23%22%25%20%20%25%23%22%

46231175138511710212405618267553575753443234110Last month
14%6%15%8%9%10%18%9%6%11%15%13%9%11%13%10%2%13%15%10%10%11%11%11%13%9%10%11%

5162023176141313165136134010212123710078837685664748161This year
17%17%13%17%22%12%19%14%15%15%11%17%27%12%13%18%26%20%21%14%15%17%14%17%20%14%14%16%

361212724977554829387611553544423728252679Longer ago
10%6%8%9%9%4%5%10%8%7%11%7%18%7%9%7%15%10%6%7%7%9%8%8%8%7%7%8%

481213574101512810115276547168159495256422739108Never
14%9%8%10%6%13%5%11%17%12%17%13%5%13%9%11%9%12%9%11%11%10%10%12%12%8%11%11%
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Q.20 When was the last time you did each of the following on social media?
Posted / shared a funny picture or video
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D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

7526271649322101819133773513470241041303525915NET: Ever
93%87%84%89%91%97%90%90%90%100%100%88%96%83%91%89%77%82%81%83%89%89%

10335711212-7-6672-31--76Today
12%10%9%28%13%3%5%5%10%-19%-11%15%9%7%-6%3%--7%

21493121053664826129251221010108260This week
26%13%28%17%22%30%23%30%29%31%22%31%23%22%32%44%15%20%27%24%29%25%

187641286165481611101161127115229This month
22%23%19%22%22%24%26%30%24%31%22%19%21%24%14%22%8%24%19%26%18%22%

74314724123191129232546110Last month
9%13%9%6%7%21%10%5%10%23%3%11%21%5%12%7%23%4%14%10%21%11%

1555-103394311011115122110284161This year
19%17%16%-19%9%17%20%14%8%27%13%21%12%16%7%8%20%5%19%14%16%

43134321-11311-26-3452279Longer ago
5%10%3%17%7%9%9%-5%8%8%13%-5%8%-23%8%14%5%7%8%

6452512322--10277339773108Never
7%13%16%11%9%3%10%10%10%--12%4%17%9%11%23%18%19%17%11%11%
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Table 120
Q.20 When was the last time you did each of the following on social media?
Posted / shared a funny picture or video
Base: All respondents
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D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

24891461236848708578954368191042895254155162679488449508429295316326937NET: Ever
83%96%92%90%88%92%96%91%91%91%93%89%86%92%93%91%87%92%92%92%93%90%95%88%87%93%94%92%

2876636561031281736339483330313212232863Today
7%9%4%4%8%6%8%5%7%10%7%1%9%7%5%6%6%5%5%6%6%6%6%7%4%7%8%6%

327533791524242330132054588140419422131421361731056398117278This week
10%29%34%27%12%29%33%26%27%29%28%26%23%40%28%24%9%32%24%29%27%27%32%22%19%29%34%27%

9294534191319202715122341787157131143198152113156109879385265This month
31%31%28%25%25%25%26%22%31%14%26%30%18%15%28%27%28%18%24%27%29%23%29%22%26%28%24%26%

7515149881481838214326957178851665562454428117Last month
24%5%9%10%12%15%11%15%9%17%7%11%9%12%10%12%11%12%10%12%10%13%10%13%13%13%8%11%

3121922187914813773153982810378473666970553648139This year
10%13%12%16%23%13%12%15%9%13%15%9%14%13%13%14%17%17%21%11%14%13%13%14%16%11%14%14%

-8710724869593526418514483738245133222075Longer ago
-9%4%7%9%4%5%9%7%9%11%12%14%4%8%7%17%8%8%6%7%8%4%10%10%7%6%7%

541213943889383922526515603749295743222186Never
17%4%8%10%12%8%4%9%9%9%7%11%14%8%7%9%13%8%8%8%7%10%5%12%13%7%6%8%
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Q.20 When was the last time you did each of the following on social media?
Tagged a friend in a post or picture or video
Base: All respondents
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D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

7925301652302141718133375503473261144353626937NET: Ever
98%83%94%89%96%91%92%85%86%100%89%90%94%83%95%96%85%88%95%86%93%92%

63225112---346461-431-63Today
7%10%6%11%9%3%5%---8%5%11%10%8%4%-8%8%2%-6%

24376121364583721191419641411612278This week
30%10%22%33%22%39%27%25%38%23%19%25%36%34%25%22%31%28%30%14%43%27%

23984197598541116141010133129174265This month
28%30%25%22%35%21%25%40%24%31%30%19%26%24%13%48%23%24%24%40%14%26%

12751421923351432174-5234117Last month
15%23%16%6%7%6%8%10%14%23%14%17%6%5%22%15%-10%5%7%14%11%

837-87402235145312234443139This year
10%10%22%-15%21%17%10%10%23%14%17%9%7%16%7%23%8%11%10%11%14%

6-134-20---26319-1565375Longer ago
7%-3%17%7%-9%---5%7%6%2%12%-8%10%16%12%11%7%

2522231933-4837412626286Never
2%17%6%11%4%9%8%15%14%-11%10%6%17%5%4%15%12%5%14%7%8%
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Q.20 When was the last time you did each of the following on social media?
Tagged a friend in a post or picture or video
Base: All respondents
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D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

259315112673517088821004673201083045464458169707504474521457317323338978NET: Ever
86%100%96%93%95%98%96%95%95%96%100%96%91%96%98%95%94%97%95%96%96%95%97%94%94%96%97%96%

83759442924323641402027961123204152360299200197237160100145152397Today
28%40%37%32%38%46%44%39%48%38%43%36%41%54%40%35%32%38%34%40%38%40%44%33%30%43%44%39%

113567513022293427371831635119232152370284212180214178135122135392This week
38%38%42%38%39%42%40%37%31%36%39%41%27%31%38%40%32%38%40%38%40%36%40%37%40%36%39%38%

515181593513111358311456189238057634674513930120This month
17%16%11%11%12%6%7%14%13%13%11%11%14%10%14%11%17%15%13%11%11%13%9%15%15%12%9%12%

121911122522-16221-7211613821138829Last month
3%2%1%7%1%2%1%2%2%5%4%3%-1%2%4%2%-4%3%3%3%1%4%4%2%2%3%

-253212--2-1--7111251071181074718This year
-2%3%2%3%2%3%--2%-1%--2%2%2%3%3%1%1%2%1%2%2%1%2%2%

-2142-1313142-416414131210814115622Longer ago
-2%1%3%3%-1%3%1%3%2%5%9%-1%3%9%2%2%2%2%2%1%3%3%1%2%2%

4-710413544-32573132832212416292115945Never
14%-4%7%5%2%4%5%5%4%-4%9%4%2%5%6%3%5%4%4%5%3%6%6%4%3%4%
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Q.20 When was the last time you did each of the following on social media?
“Liked” a comment or post
Base: All respondents
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D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

7926321854322201819133678503776261347374027978NET: Ever
98%87%100%100%100%97%94%90%90%100%97%94%94%90%99%96%100%94%100%95%96%96%

369154231271118717282613351372414168397Today
44%30%47%22%43%36%30%55%38%54%46%34%49%32%45%48%54%48%38%38%29%39%

3411127181410256614311917237217181415392This week
42%37%38%39%33%42%44%25%29%46%38%37%36%41%30%26%15%34%49%33%54%38%

753510624-3-413459534253120This month
9%17%9%28%19%18%10%-14%-11%16%8%12%12%19%23%8%5%12%11%12%

-11-2-10---1211411-22-29Last month
-3%3%-4%-4%---3%2%2%2%5%4%8%-5%5%-3%

--11--821-----3--1--118This year
--3%6%--3%10%5%-----4%--2%--4%2%

2--11-5-1--4-12--113-22Longer ago
2%--6%2%-2%-5%--5%-2%3%--2%3%7%-2%

24---11322-153411-3-2145Never
2%13%---3%6%10%10%-3%6%6%10%1%4%-6%-5%4%4%
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Q.20 When was the last time you did each of the following on social media?
“Liked” a comment or post
Base: All respondents
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D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

22871501236947708978934367201062865264458164672481457511427303313322938NET: Ever
76%94%95%90%90%90%96%96%91%89%93%88%91%94%92%91%94%97%93%91%92%92%95%88%90%93%93%92%

-61522656633-4113014337222325205192145Today
-6%1%4%3%4%8%5%7%6%7%4%-4%4%5%2%7%2%5%4%5%5%4%1%6%6%4%

2111915111110241010793133984771610973667663345154139This week
7%12%12%11%14%21%14%26%12%10%15%12%14%12%13%15%15%12%9%15%14%13%14%13%10%15%16%14%

5263722151315181720515529651099163215110810012187645985208This month
17%28%23%16%19%25%21%19%20%19%11%20%23%26%21%19%19%27%18%20%21%20%23%18%19%17%24%20%

41324251351211131310144164493872511787706988506146157Last month
14%14%15%18%17%10%16%12%15%13%22%18%18%14%14%16%17%12%14%16%17%14%13%18%15%18%13%15%

8214336191020252428151753183147121758179132134158108978881266This year
28%23%27%26%25%19%27%27%28%27%33%22%23%27%27%25%26%28%33%24%25%27%29%22%29%26%23%26%

3102620967681639313446377307959646261533535123Longer ago
10%11%16%15%12%12%10%6%9%15%7%12%14%12%14%11%15%12%17%11%11%13%12%13%16%10%10%12%

768138534811392725513213674441265935252585Never
24%6%5%10%10%10%4%4%9%11%7%12%9%6%8%9%6%3%7%9%8%8%5%12%10%7%7%8%
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Online Fieldwork : 15th - 24th November 2013

Absolutes/col percents

Table 123
Q.20 When was the last time you did each of the following on social media?
Connected with an old friend / family member you haven't seen for a while
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

7723291650322161819133379503669261244353724938NET: Ever
95%77%91%89%93%97%93%90%90%100%89%95%94%88%90%96%92%88%95%88%86%92%

2-2-4-62-1-542441231245Today
2%-6%-7%-3%10%-8%-6%8%5%5%15%8%4%8%2%7%4%

152643523222820859316762139This week
19%7%19%22%6%15%10%10%10%15%22%24%15%12%12%11%8%12%19%14%7%14%

1956515644534813121215738468208This month
23%17%19%28%28%18%19%25%14%31%22%16%23%29%19%26%23%16%11%14%29%20%

134411083813368113122198102157Last month
16%13%13%6%19%24%16%5%14%23%16%10%21%7%16%7%8%18%22%24%7%15%

24974138656728251181875131187266This year
30%30%22%22%24%24%28%30%33%15%22%30%21%20%23%26%38%26%30%19%25%26%

43425540241384611316263123Longer ago
5%10%13%11%9%15%17%10%19%8%8%10%8%15%14%11%8%12%5%14%11%12%

4732411722-4435811625485Never
5%23%9%11%7%3%7%10%10%-11%5%6%12%10%4%8%12%5%12%14%8%
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Absolutes/col percents

Table 123
Q.20 When was the last time you did each of the following on social media?
Connected with an old friend / family member you haven't seen for a while
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

931635930243240324311251036117236192876276213186149250139130130399NET: Ever
31%33%40%43%39%46%44%43%37%41%24%33%45%32%38%41%40%47%43%37%41%37%28%51%41%38%37%39%

-2112-1-23-31-592-7669213104115Today
-2%1%1%3%-1%-2%3%-4%5%-2%2%4%-4%1%1%2%*3%3%1%*1%

222313-322-1-1515333121011219143421This week
7%2%1%2%1%6%-3%2%2%-1%-1%2%3%6%5%2%2%2%2%*4%4%1%1%2%

15982-1877152515324412342826144021211254This month
3%5%6%6%3%-1%9%8%7%2%7%9%4%5%6%9%7%7%5%5%5%3%8%6%6%3%5%

-49544652515221531117413020183215181750Last month
-4%6%4%5%8%8%5%2%5%2%7%9%2%5%5%2%2%4%6%6%4%3%7%4%5%5%5%

38121310768710231925545816604940424726352889This year
10%9%8%10%13%13%8%9%8%10%4%4%5%8%8%9%11%13%9%8%9%8%8%10%8%10%8%9%

31030291110181612167841952954123112390807199534968170Longer ago
10%11%19%21%14%19%25%17%14%15%15%11%18%17%17%16%9%20%18%17%17%16%13%20%16%14%20%17%

20629577472841535461355112771943412832101463312312388236199208217624Never
69%67%60%57%61%54%56%57%63%59%76%67%55%68%62%59%60%53%57%63%59%63%72%49%59%62%63%61%
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Absolutes/col percents

Table 124
Q.20 When was the last time you did each of the following on social media?
Left a negative comment on a photo or video
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

36914616139471081633211535133209138399NET: Ever
44%30%44%33%30%39%40%35%48%62%43%40%40%37%45%48%23%40%24%31%29%39%

3-----3-1---112--2-2-15Today
4%-----1%-5%---2%2%3%--4%-5%-1%

122-115---13-111-1-1-21This week
1%7%6%-2%3%2%---3%4%-2%1%4%-2%-2%-2%

21--611013225-3522311454This month
2%3%--11%3%4%5%14%15%5%6%-7%6%7%15%6%3%2%14%5%

5-3-2111111355222--15-50Last month
6%-9%-4%3%5%5%5%8%8%6%9%5%3%7%--3%12%-5%

934334212-35743101141-189This year
11%10%13%17%6%12%9%10%-23%14%8%8%7%13%4%8%8%3%-4%9%

163534644352513115157-10643170Longer ago
20%10%16%17%7%18%19%15%24%15%14%16%21%12%19%26%-20%16%10%11%17%

452118123820139131152150322642141030282920624Never
56%70%56%67%70%61%60%65%52%38%57%60%60%63%55%52%77%60%76%69%71%61%
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Absolutes/col percents

Table 124
Q.20 When was the last time you did each of the following on social media?
Left a negative comment on a photo or video
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

5305453232226322635112683596204162560242181162134209115117111343NET: Ever
17%32%34%39%30%42%36%34%30%34%24%34%36%31%31%35%34%42%34%33%34%33%25%43%34%35%32%34%

11121-2-13-1-13921376711274213Today
3%1%1%1%1%-3%-1%3%-1%-1%1%2%4%2%2%1%1%1%*2%2%1%1%1%

-434-1-314-1--9122341261551694821This week
-4%2%3%-2%-3%1%4%-1%--3%2%4%5%2%2%1%3%1%3%3%1%2%2%

-467224365-5141425141029232183619131244This month
-4%4%5%3%4%5%3%7%5%-7%5%4%5%4%2%7%6%4%4%4%1%7%6%4%3%4%

1225221335142432211227181312191291031Last month
3%2%1%4%3%4%1%3%3%5%2%5%9%4%1%4%2%2%1%4%3%3%2%4%4%3%3%3%

1411884764455191839369494324264120262167This year
3%4%7%6%10%8%10%6%5%4%11%7%5%8%6%7%6%10%5%7%8%5%5%8%6%8%6%7%

215312710131217111451041749977103211885828285486158167Longer ago
7%16%20%20%13%25%16%18%13%13%11%13%18%15%16%17%15%17%18%16%16%16%15%17%14%18%17%16%

246310483543047616069355014782153733135117497344336403277223221236680Never
83%68%66%61%70%58%64%66%70%66%76%66%64%69%69%65%66%58%66%67%66%67%75%57%66%65%68%66%
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Absolutes/col percents

Table 125
Q.20 When was the last time you did each of the following on social media?
Wrote a negative comment about someone
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

3551351688471051224181428921710138343NET: Ever
43%17%41%28%30%24%36%35%48%38%32%29%34%34%36%33%15%34%27%31%29%34%

11----4-1---112--1-1-13Today
1%3%----2%-5%---2%2%3%--2%-2%-1%

1-1-316--1-2-22--1--121This week
1%-3%-6%3%3%--8%-2%-5%3%--2%--4%2%

3-2-3110211123235-1-2244This month
4%-6%-6%3%4%10%5%8%3%2%6%5%4%19%-2%-5%7%4%

31-1--512-131231-213131Last month
4%3%-6%--2%5%10%-3%4%2%5%4%4%-4%3%7%4%3%

8121221312166514--442267This year
10%3%6%6%4%6%6%5%10%8%16%7%9%2%5%--8%11%5%7%7%

1928384463424118614328552167Longer ago
23%7%25%17%15%12%20%15%19%15%11%13%15%15%18%11%15%16%14%12%7%16%

462519133825149131182559352749181133272920680Never
57%83%59%72%70%76%64%65%52%62%68%71%66%66%64%67%85%66%73%69%71%66%
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Absolutes/col percents

Table 125
Q.20 When was the last time you did each of the following on social media?
Wrote a negative comment about someone
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

22861461197148708772924261191042765174051160665481435489427296309311916NET: Ever
76%92%92%88%92%92%96%94%84%88%91%80%86%92%89%90%85%85%90%90%92%87%91%88%88%91%90%90%

3877456751533192538535604330373622252673Today
10%9%4%5%5%10%8%8%6%14%7%4%5%8%8%7%11%5%3%8%8%6%7%7%7%7%7%7%

53047381713212825211023103186151102253193150128162116929294278This week
17%32%30%28%22%25%29%30%29%20%22%30%45%27%28%26%21%37%30%26%29%26%30%24%27%27%27%27%

720484022161714182511181337814491042195129127137119848092256This month
24%22%30%29%29%31%23%15%21%24%24%24%5%29%25%25%19%17%24%26%25%26%26%24%25%24%27%25%

3617121669910723114256048177150505149323929100Last month
10%6%11%9%21%12%12%10%12%7%4%4%5%12%8%10%9%13%10%10%10%10%9%10%9%12%8%10%

4132115741322141610105134091823510481687475505148149This year
14%14%13%11%9%8%18%24%16%15%22%13%23%12%13%16%17%3%20%14%15%14%14%15%15%15%14%15%

-9675447-864142233468422832283216222260Longer ago
-10%4%5%6%8%5%8%-8%13%5%5%4%7%6%9%10%5%6%5%6%5%7%5%7%6%6%

7712176436141241539356079177444634859422936107Never
24%8%8%13%8%8%4%6%16%12%9%20%14%8%11%10%15%15%10%10%8%13%9%12%12%9%10%10%
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Absolutes/col percents

Table 126
Q.20 When was the last time you did each of the following on social media?
Left a positive comment on a photo or video
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

7823301451322091819113576523569241240333322916NET: Ever
96%77%94%78%94%97%90%90%90%85%95%92%98%85%90%89%92%80%89%79%79%90%

634243811-3552143-332173Today
7%10%13%11%7%9%3%5%5%-8%6%9%5%18%11%-6%8%5%4%7%

27664161263855721141214113139139278This week
33%20%19%22%30%36%27%40%24%38%19%25%26%29%18%41%23%26%24%31%32%27%

21712212868583141512101744117106256This month
26%23%38%11%22%24%29%25%38%23%38%18%23%24%22%15%31%22%19%24%21%25%

6341542612188817334221100Last month
7%10%13%6%9%12%11%5%10%8%22%10%15%2%9%11%23%8%5%5%4%10%

14413942923221910911328644149This year
17%13%3%17%17%12%12%10%14%15%5%23%19%22%14%11%15%16%16%10%14%15%

4-3251151--18316--162160Longer ago
5%-9%11%9%3%6%5%--3%10%6%2%8%--2%16%5%4%6%

37243124222271683110496107Never
4%23%6%22%6%3%10%10%10%15%5%8%2%15%10%11%8%20%11%21%21%10%
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Absolutes/col percents

Table 126
Q.20 When was the last time you did each of the following on social media?
Left a positive comment on a photo or video
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

22881461226747698877954264201062865154156166664473454503424297311319927NET: Ever
76%95%92%90%87%90%95%95%90%91%91%84%91%94%92%89%87%93%94%90%90%91%94%87%88%92%92%91%

5111617101081513186132174974431811774687864305260142Today
17%12%10%13%13%19%11%16%15%17%13%17%9%15%16%13%9%5%10%16%14%14%15%13%9%15%17%14%

43253441913222727261022736861701219572111491501761239395111299This week
14%34%34%32%25%25%30%29%31%25%22%29%32%32%28%29%26%32%32%29%28%30%33%25%28%28%32%29%

92439291810231816239135327012491839165124107119112768372231This month
31%26%25%21%23%19%32%19%19%22%20%17%23%28%23%21%19%30%22%22%24%21%22%23%22%25%21%23%

141411865119135421223546916603952444737302491Last month
3%4%9%8%10%12%7%12%10%13%11%5%9%11%7%9%13%15%9%8%7%10%8%10%11%9%7%9%

11015156581391011825406463267657546150403734111This year
3%11%9%11%8%10%11%14%10%10%24%11%9%4%13%11%13%5%15%10%11%11%11%10%12%11%10%11%

2796633435142418294410353023252821141853Longer ago
7%8%6%4%8%6%4%4%3%5%2%5%9%4%6%5%9%7%6%5%6%5%5%6%6%4%5%5%

75121410545994122725626411755244346241272896Never
24%5%8%10%13%10%5%5%10%9%9%16%9%6%8%11%13%7%6%10%10%9%6%13%12%8%8%9%
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Absolutes/col percents

Table 127
Q.20 When was the last time you did each of the following on social media?
Gave someone a compliment
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

7723301651312121620123377493572251343343622927NET: Ever
95%77%94%89%94%94%91%80%95%92%89%93%92%85%94%93%100%86%92%86%79%91%

13664642024-7147516516754142Today
16%20%19%22%11%12%9%10%19%-19%17%13%12%21%19%8%12%19%12%14%14%

3248219107475711171212181231681111299This week
40%13%25%11%35%30%32%35%24%54%30%20%23%29%23%44%23%32%22%26%39%29%

16974149563728201810143596101231This month
20%30%22%22%26%27%24%15%33%15%22%24%34%24%18%11%38%18%16%24%4%23%

514-3321212410431123443191Last month
6%3%13%-6%9%9%10%5%15%11%12%8%7%14%7%23%8%11%7%4%9%

71345527-11211649315844111This year
9%3%9%22%9%15%12%-5%8%5%13%11%10%12%11%8%10%22%10%14%11%

42224-1422-15214--313153Longer ago
5%7%6%11%7%-6%10%10%-3%6%4%2%5%--6%3%7%4%5%

47223221411464652-736696Never
5%23%6%11%6%6%9%20%5%8%11%7%8%15%6%7%-14%8%14%21%9%
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Table 127
Q.20 When was the last time you did each of the following on social media?
Gave someone a compliment
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

24901461207246698681914466201052895214455162674478457503432302314319935NET: Ever
83%97%92%88%94%88%95%92%94%88%96%87%91%93%93%90%94%92%92%91%91%92%94%89%89%93%92%91%

231391354813135721236455413735045534225373395Today
7%3%8%7%17%10%5%9%15%13%11%9%9%11%12%8%11%7%7%10%10%9%10%9%7%11%10%9%

5273938148193018189177286414391742174123119127115708587242This week
17%29%25%28%18%15%26%32%21%17%20%22%32%25%21%25%19%28%24%24%23%24%24%24%21%25%25%24%

422432918122019222311133238412651545171124112126110788078236This month
14%24%27%21%23%23%27%20%26%22%24%17%14%20%27%22%11%25%25%23%24%22%23%23%23%24%22%23%

31115155661071556116266165207357475747422834104Last month
10%12%9%11%6%12%8%11%8%14%11%8%5%14%8%11%13%8%11%10%11%9%11%10%12%8%10%10%

5192618131217141715101322256991392513284959881535769179This year
17%20%16%13%17%23%23%15%20%14%22%17%9%19%18%17%28%15%14%18%16%19%18%17%16%17%20%17%

5810119335474105423476517514039423734271879Longer ago
17%9%6%8%12%6%4%5%5%7%9%13%23%4%7%8%13%8%10%7%8%8%8%8%10%8%5%8%

53121656475132102822563515654741345436242888Never
17%3%8%12%6%12%5%8%6%13%4%13%9%7%7%10%6%8%8%9%9%8%6%11%11%7%8%9%
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Absolutes/col percents

Table 128
Q.20 When was the last time you did each of the following on social media?
Shared good news
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

7725281751322101819133577493469261347353426935NET: Ever
95%83%88%94%94%97%90%90%90%100%95%93%92%83%90%96%100%94%95%81%93%91%

92312314231104421361663-95Today
11%7%9%6%4%9%6%10%14%8%27%5%8%5%17%22%8%12%16%7%-9%

2164517956475526158105411888242This week
26%20%13%28%31%27%24%20%33%38%14%31%28%20%13%19%31%22%22%19%29%24%

24452158532551219128216214766236This month
30%13%16%11%28%24%23%10%24%38%32%23%23%20%27%22%15%28%19%14%21%23%

933-652321128589224533104Last month
11%10%9%-11%15%10%10%5%8%5%10%9%20%12%7%15%8%14%7%11%10%

135105854272-4141189738567179This year
16%17%31%28%15%15%18%35%10%-11%17%21%20%12%26%23%16%14%14%25%17%

15343222111262-7-1448279Longer ago
1%17%9%22%6%6%9%5%5%8%5%7%4%-9%-8%8%11%19%7%8%

4541312322-264781-328288Never
5%17%13%6%6%3%10%10%10%-5%7%8%17%10%4%-6%5%19%7%9%
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Absolutes/col percents

Table 128
Q.20 When was the last time you did each of the following on social media?
Shared good news
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

156110492554054676365273714762013893541109495357323345335210244226680NET: Ever
52%66%66%68%71%77%74%72%73%63%59%49%64%67%65%67%74%68%62%67%68%65%64%69%62%72%65%66%

1-4363147612141221334282117182010121638Today
3%-3%2%8%6%1%4%8%6%2%3%5%4%4%4%6%5%2%4%4%3%3%4%3%4%5%4%

191614559996710115265845157652485248243343100This week
3%10%10%10%6%10%12%10%10%6%15%13%5%13%8%10%9%8%8%10%10%10%10%10%7%10%12%10%

4102822106813912464134570511199768646270385044132This month
14%11%18%16%13%12%11%14%10%12%9%8%18%12%14%12%11%18%11%13%13%13%12%14%11%15%13%13%

32111254571410144625436419494137314735281578Last month
10%2%7%9%6%8%7%8%16%10%2%5%18%5%8%7%13%7%11%7%8%7%6%10%10%8%4%8%

22025191210131714196112204898872712686829276506553168This year
7%22%16%14%16%19%18%18%16%18%13%14%9%18%15%17%17%12%15%17%16%16%17%16%15%19%15%16%

42020221712181710128421845999112511989759074535655164Longer ago
14%22%13%16%22%23%25%18%12%12%17%5%9%16%14%17%19%18%14%16%17%15%17%15%16%17%16%16%

14325444221219262339193983711018812196824416817519215112894121343Never
48%34%34%32%29%23%26%28%27%38%41%51%36%33%35%33%26%32%38%33%32%35%36%31%38%28%35%34%
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Online Fieldwork : 15th - 24th November 2013

Absolutes/col percents

Table 129
Q.20 When was the last time you did each of the following on social media?
Shared bad news
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

621625113419154121311285840245123636241914680NET: Ever
77%53%78%61%63%58%66%60%62%85%76%70%75%59%66%85%46%72%65%45%50%66%

212-1-5-2-432352-41-138Today
2%3%6%-2%-2%-10%-11%4%4%7%6%7%-8%3%-4%4%

9223342112248834423753100This week
11%7%6%17%6%12%9%5%10%15%11%10%15%7%5%15%15%6%19%12%11%10%

1543249333324116312423324132This month
19%13%9%11%7%27%14%15%14%15%11%13%11%7%16%15%15%6%8%5%14%13%

634-1-2012-353-1051912278Last month
7%10%13%-2%-9%5%10%-8%6%6%-13%19%8%18%3%5%7%8%

1327315435324416101196-10464168This year
16%7%22%17%28%12%15%15%10%31%11%19%19%27%12%22%-20%11%14%14%16%

17473102404239151141121784-164Longer ago
21%13%22%17%19%6%17%20%10%23%24%18%21%10%14%7%8%14%22%10%-16%

1914772014798829251317264714132314343Never
23%47%22%39%37%42%34%40%38%15%24%30%25%41%34%15%54%28%35%55%50%34%
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Absolutes/col percents

Table 129
Q.20 When was the last time you did each of the following on social media?
Shared bad news
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

1980116102593860747183355217832414483245139573413376406383253259277789NET: Ever
66%86%73%75%77%73%82%80%83%80%76%68%77%73%77%78%68%75%79%78%79%76%76%79%75%77%80%77%

-4475-224411-3131812229151916186141434Today
-4%3%5%6%-3%2%5%4%2%1%-3%4%3%2%3%1%4%3%4%3%4%2%4%4%3%

26111386516138710711305755158051544560373038105This week
7%6%7%10%10%12%7%17%15%8%15%13%32%10%10%10%11%8%8%11%10%11%8%12%11%9%11%10%

41421211051310814572163084351910571616171333861132This month
14%15%13%15%13%10%18%11%9%13%11%9%9%14%10%15%6%8%11%14%14%12%11%15%10%11%18%13%

11019104279794711327482914644544424728233889Last month
3%11%12%7%5%4%10%10%8%9%9%9%5%12%9%8%4%15%8%9%9%9%8%10%8%7%11%9%

411211514141415121331421647854142310974768367405753150This year
14%12%13%11%18%27%19%16%14%13%7%18%9%14%15%15%9%23%13%15%14%15%15%14%12%17%15%15%

83540361811192227351513524941561710661861571221591201099773279Longer ago
28%38%25%26%23%21%26%24%31%34%33%17%23%21%30%27%36%17%37%25%30%24%30%25%32%29%21%27%

10134234181413191521112453070129151538166112122131103857970234Never
34%14%27%25%23%27%18%20%17%20%24%32%23%27%23%22%32%25%21%22%21%24%24%21%25%23%20%23%
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Coca-Cola Reasons to Believe Survey
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Absolutes/col percents

Table 130
Q.20 When was the last time you did each of the following on social media?
Searched for and added / followed someone you fancy
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

6720231545231721516103063413164251140303117789NET: Ever
83%67%72%83%83%70%74%75%76%77%81%76%77%76%83%93%85%80%81%74%61%77%

3---5-8-21111151121-134Today
4%---9%-3%-10%8%3%1%2%2%6%4%8%4%3%-4%3%

52511617131613535529573105This week
6%7%16%6%2%18%7%5%14%8%16%16%9%7%6%19%15%18%14%17%11%10%

164229328333978413313443132This month
20%13%6%11%17%9%12%15%14%23%24%8%15%10%17%11%8%6%11%10%11%13%

81-15223223185652-633389Last month
10%3%-6%9%6%10%10%10%23%3%10%9%15%6%7%-12%8%7%11%9%

135915527541513137105-7465150This year
16%17%28%6%9%15%12%25%19%8%14%16%25%17%13%19%-14%11%14%18%15%

2287102076942182191026971313112279Longer ago
27%27%22%56%37%21%30%20%10%8%22%25%17%24%34%33%54%26%35%26%7%27%

14109391061553720121013221071111234Never
17%33%28%17%17%30%26%25%24%23%19%24%23%24%17%7%15%20%19%26%39%23%
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Coca-Cola Reasons to Believe Survey
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Absolutes/col percents

Table 130
Q.20 When was the last time you did each of the following on social media?
Searched for and added / followed someone you fancy
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

5275752311530323443122293210521418246525319616412523514012595360NET: Ever
17%29%36%38%40%29%41%34%40%41%26%29%41%28%34%37%38%40%37%34%37%33%23%48%41%37%27%35%

-1111---12--1-151--643252327Today
-1%1%1%1%---1%2%--5%-*1%2%--1%1%1%*1%1%1%1%1%

-15521413123-310152-32314147211112528This week
-1%3%4%3%2%5%1%3%1%4%4%-3%3%3%4%-2%3%3%3%1%4%3%4%1%3%

113741253312-4111812102016177261411833This month
3%1%2%5%5%2%3%5%3%3%2%3%-4%4%3%2%3%6%3%3%3%1%5%4%3%2%3%

-177211522-4118221332519139231312732Last month
-1%4%5%3%2%1%5%2%2%-5%5%1%3%4%2%5%2%3%4%3%2%5%4%4%2%3%

1106128458781331021392914483439205329172773This year
3%11%4%9%10%8%7%9%8%8%2%4%14%9%7%7%4%15%8%6%6%8%4%11%9%5%8%7%

313352014818131827810414541151110351311097880107717046187Longer ago
10%14%22%15%18%15%25%14%21%26%17%13%18%12%17%20%23%17%20%18%21%16%15%22%21%21%13%18%

246610184463743615261345413812063632936112486329334412251198213252663Never
83%71%64%62%60%71%59%66%60%59%74%71%59%72%66%63%62%60%63%66%63%67%77%52%59%63%73%65%
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Coca-Cola Reasons to Believe Survey
Online Fieldwork : 15th - 24th November 2013

Absolutes/col percents

Table 131
Q.20 When was the last time you did each of the following on social media?
Asked somebody out on a date
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

34685181177613416261720311432211108360NET: Ever
42%20%25%28%33%33%33%30%62%31%43%31%32%49%40%52%23%44%30%24%29%35%

1---1-2------2---1---7Today
1%---2%-1%------5%---2%---1%

1-11-151212-2-21-321228This week
1%-3%6%-3%2%5%10%8%5%-4%-3%4%-6%5%2%7%3%

31--1-12---15113212---33This month
4%3%--2%-5%---3%6%2%2%4%7%8%4%---3%

3-1--110-2-231-22--12232Last month
4%-3%--3%4%-10%-5%4%2%-3%7%--3%5%7%3%

122217114121361462-411273This year
15%7%6%6%13%3%6%5%10%8%8%7%2%10%8%7%-8%3%2%7%7%

1434398344728121213187212762187Longer ago
17%10%13%17%17%24%15%20%33%15%22%14%23%32%23%26%15%24%19%14%7%18%

47242413362215614892157362146131028263220663Never
58%80%75%72%67%67%67%70%38%69%57%69%68%51%60%48%77%56%70%76%71%65%
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Absolutes/col percents

Table 131
Q.20 When was the last time you did each of the following on social media?
Asked somebody out on a date
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

5183934221220222931111952179157121950181135127117145918091262NET: Ever
17%19%25%25%29%23%27%24%34%30%24%25%23%19%25%27%26%32%28%24%26%26%22%30%27%24%26%26%

--1-1-11-11---151-2333-63216Today
--1%-1%-1%1%-1%2%---*1%2%-1%*1%1%-1%1%1%*1%

---11--31--1-124-11543253227This week
---1%1%--3%1%--1%-1%1%1%-2%1%1%1%1%*1%1%1%1%1%

1211-11-12---145---10463734310This month
3%2%1%1%-2%1%-1%2%---1%1%1%---1%1%1%1%1%1%1%1%1%

--16121113211378-131591081165819Last month
--1%4%1%4%1%1%1%3%4%1%5%3%2%1%-2%2%2%2%2%1%2%2%1%2%2%

15874-53115-31314342315322725223019161752This year
3%5%5%5%5%-7%3%13%5%-4%5%3%5%6%4%5%8%4%5%5%4%6%6%5%5%5%

311281915912141520814313511019142911688808286575160168Longer ago
10%12%18%14%19%17%16%15%17%19%17%18%14%12%16%18%19%23%16%16%17%16%15%18%17%15%17%16%

2475119102554053715773355717922324203541127558390371420341247258256761Never
83%81%75%75%71%77%73%76%66%70%76%75%77%81%75%73%74%68%72%76%74%74%78%70%73%76%74%74%
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Absolutes/col percents

Table 132
Q.20 When was the last time you did each of the following on social media?
Broke up with someone
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

26565109552821118141322941810132262NET: Ever
32%17%19%28%19%27%24%10%38%15%30%22%26%32%29%33%31%36%27%31%7%26%

------1-1--111----1--6Today
------*-5%--1%2%2%----3%--1%

2-----1---12---1-----7This week
2%-----*---3%2%---4%-----1%

-1--1-3-----1-3--1---10This month
-3%--2%-1%-----2%-4%--2%---1%

3-2---6---1-1-2-112--19Last month
4%-6%---3%---3%-2%-3%-8%2%5%--2%

71-22311-1-2232331513-52This year
9%3%-11%4%9%5%-5%-5%2%6%5%4%11%8%10%3%7%-5%

1434376332627138101452116102168Longer ago
17%10%13%17%13%18%14%10%29%15%19%16%15%24%18%19%15%22%16%24%7%16%

552526134424178181311266539285518932272926761Never
68%83%81%72%81%73%76%90%62%85%70%78%74%68%71%67%69%64%73%69%93%74%
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Table 132
Q.20 When was the last time you did each of the following on social media?
Broke up with someone
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

26901511287449719082984672221073055434555171706501476520457318325334977NET: Ever
90%97%96%94%96%94%97%97%95%94%100%95%100%95%98%94%96%92%97%96%95%96%97%94%94%96%96%96%

113131812461087762122962-3109262436144214242105Today
3%14%8%13%16%8%8%11%9%7%15%8%9%11%9%11%-5%6%12%12%9%11%9%6%12%12%10%

133665411925313036371831746113216182566273190192223159117123142382This week
45%39%41%30%25%48%42%32%42%36%39%41%32%41%36%37%38%42%37%37%36%39%42%33%35%36%41%37%

627333423121824232613225348313981349191137124143118779787261This month
21%29%21%25%30%23%25%26%27%25%28%29%23%30%27%24%17%22%28%26%26%25%27%24%23%29%25%26%

27231383714693629355516247047544853392636101Last month
7%8%15%10%10%6%10%15%7%9%7%8%9%8%11%10%2%10%14%9%9%11%9%11%12%8%10%10%

341415736129123644325414618564648355951241994This year
10%4%9%11%9%6%8%13%10%12%7%8%18%4%10%9%30%10%10%8%9%10%7%12%15%7%5%9%

1337523--72122131742424191510241313834Longer ago
3%3%2%5%6%4%4%--7%4%1%9%2%4%3%9%3%2%3%4%3%2%5%4%4%2%3%

3378332346-4-6634256332422172920131346Never
10%3%4%6%4%6%3%3%5%6%-5%-5%2%6%4%8%3%4%5%4%3%6%6%4%4%4%
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Absolutes/col percents

Table 133
Q.20 When was the last time you did each of the following on social media?
Said “Happy Birthday” to someone
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

7927311752322221819133780513575261248374026977NET: Ever
98%90%97%94%96%97%95%90%90%100%100%96%96%85%97%96%92%96%100%95%93%96%

91237527212610426224613105Today
11%3%6%17%13%15%12%10%5%15%16%12%8%5%8%7%15%8%16%2%11%10%

31141752010748125112524152812425131910382This week
38%47%53%28%37%30%32%40%57%38%30%30%45%37%36%44%31%50%35%45%36%37%

2867618957222132111121683109129261This month
35%20%22%33%33%27%24%10%10%15%35%25%21%29%21%30%23%20%24%29%32%26%

62214428122611719122523101Last month
7%7%6%6%7%12%12%5%10%15%16%13%13%2%12%4%15%4%14%5%11%10%

53311424422-11321131625194This year
6%10%9%6%2%12%10%20%10%15%-13%6%5%14%11%8%12%5%12%4%9%

-1-12-121--12235--121-34Longer ago
-3%-6%4%-5%5%--3%2%4%7%6%--2%5%2%-3%

2311211122--3262112-2246Never
2%10%3%6%4%3%5%10%10%--4%4%15%3%4%8%4%-5%7%4%
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Table 133
Q.20 When was the last time you did each of the following on social media?
Said “Happy Birthday” to someone
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

19811371136447697878884163171032654933848152640449429475403274295309878NET: Ever
66%87%87%83%83%90%95%84%91%85%89%83%77%91%85%85%81%80%86%87%86%86%88%83%81%87%89%86%

-2653431242-237201-526151718145121532Today
-2%4%4%4%8%4%1%2%4%4%-9%3%2%3%2%-3%4%3%3%3%3%1%4%4%3%

61526261610122217168103245110651023146919311470476869184This week
21%16%16%19%21%19%16%24%20%15%17%13%14%21%16%18%11%17%13%20%17%19%21%14%14%20%20%18%

8202922111016222119131643168104416311569910811592626481207This month
28%22%18%16%14%19%22%24%24%18%28%21%18%27%22%18%9%27%18%21%19%22%21%19%18%19%23%20%

1152120911139813413317378089289277606374474248137Last month
3%16%13%15%12%21%18%10%9%13%9%17%14%15%12%14%17%15%16%12%15%12%12%15%14%12%14%13%

4183930168211922269174227213115945160121108122107837769229This year
14%19%25%22%21%15%29%20%26%25%20%22%18%19%23%23%32%15%25%22%23%22%23%22%25%23%20%22%

-1116109445810571630525420604643434630322789Longer ago
-12%10%7%12%8%5%5%9%10%11%9%5%5%10%9%11%7%11%8%9%9%8%9%9%9%8%9%

101221231354158165135104684912259976696283644338145Never
34%13%13%17%17%10%5%16%9%15%11%17%23%9%15%15%19%20%14%13%14%14%12%17%19%13%11%14%
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Table 134
Q.20 When was the last time you did each of the following on social media?
Defriended / unfollowed somebody
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

7820291646281901718133467493467261045333127878NET: Ever
96%67%91%89%85%85%82%85%86%100%92%81%92%83%87%96%77%90%89%74%96%86%

4-2---813-112231-22--32Today
5%-6%---3%5%14%-3%1%4%5%4%4%-4%5%--3%

157558545211101996126-12646184This week
19%23%16%28%15%15%19%10%5%8%27%23%17%15%16%22%-24%16%10%21%18%

1986313237456719118166410977207This month
23%27%19%17%24%6%16%20%24%46%19%23%21%20%21%22%31%20%24%17%25%20%

12162118292-25712511316275137Last month
15%3%19%11%20%24%12%10%-15%14%8%23%12%14%11%8%12%5%17%18%13%

23463710496838151310187411996229This year
28%13%19%17%13%30%21%30%38%23%22%18%25%24%23%26%31%22%24%21%21%22%

5-4373222113623731454389Longer ago
6%-13%17%13%9%9%10%5%8%8%7%4%7%9%11%8%8%14%10%11%9%

31032854333-31647101354111145Never
4%33%9%11%15%15%18%15%14%-8%19%8%17%13%4%23%10%11%26%4%14%
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Table 134
Q.20 When was the last time you did each of the following on social media?
Defriended / unfollowed somebody
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

269315212774507292831014673211083065544657171715510479524465322328339989NET: Ever
90%100%96%93%96%96%99%99%97%97%100%96%95%96%98%96%98%95%97%97%97%96%98%96%95%97%98%97%

11323126611151814471194268151510971597555214663130Today
3%14%15%9%8%12%15%16%21%13%9%9%5%17%14%12%2%8%8%15%14%12%14%11%6%14%18%13%

1241645330333043324019341047116258112753340234197241190108150173431This week
41%44%41%39%39%63%41%46%37%38%41%45%45%42%37%45%23%45%30%46%45%40%45%39%32%44%50%42%

823393721418201522131922484129101547167125114135104917474239This month
28%25%25%27%27%8%25%22%17%21%28%25%9%21%27%22%21%25%27%23%24%23%25%21%27%22%21%23%

381711103857155641136479532524355425650341498Last month
10%9%11%8%13%6%11%5%8%14%11%8%18%10%12%8%19%8%18%7%8%11%8%12%15%10%4%10%

177115349974526214313322343141234942191172This year
3%8%4%8%6%6%5%10%10%7%9%7%9%5%7%7%28%5%12%5%6%8%4%10%12%6%3%7%

1123211-2312217922213613811105419Longer ago
3%1%1%2%3%2%1%-2%3%2%3%9%1%2%2%4%3%1%2%1%3%1%2%3%1%1%2%

3-69321133-31552313624151913211610834Never
10%-4%7%4%4%1%1%3%3%-4%5%4%2%4%2%5%3%3%3%4%2%4%5%3%2%3%
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Table 135
Q.20 When was the last time you did each of the following on social media?
Accepted / sent a friend request
Base: All respondents
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D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

7827321854322221819133782523776271347374127989NET: Ever
96%90%100%100%100%97%95%90%90%100%100%99%98%90%99%100%100%94%100%98%96%97%

1423187261112157412529343130Today
17%7%9%6%15%21%11%5%5%8%5%18%13%10%16%19%15%18%8%10%11%13%

3712209231383108821352022271361717219431This week
46%40%63%50%43%39%36%50%38%62%57%42%38%54%35%48%46%34%46%50%32%42%

158231586847181716715521010810239This month
19%27%6%17%28%24%29%20%33%8%22%20%30%17%19%19%15%20%27%19%36%23%

7333422521255621211531598Last month
9%10%9%17%7%6%11%10%5%15%14%6%11%5%16%4%8%10%8%2%18%10%

51314215121-931821535-72This year
6%3%9%6%7%6%6%5%10%8%-11%6%2%10%7%8%10%8%12%-7%

-111--5---11-1211112-19Longer ago
-3%3%6%--2%---3%1%-2%3%4%8%2%3%5%-2%

33---11122--1141--3-1134Never
4%10%---3%5%10%10%--1%2%10%1%--6%-2%4%3%
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Table 135
Q.20 When was the last time you did each of the following on social media?
Accepted / sent a friend request
Base: All respondents
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Table 136
Q.21 How often, if at all, do you feel the following when you're using social media?
SUMMARY TABLE
Base: All respondents

Prepared by Populus

Feeling
Closer to
family andUp-to-dateLucky to

friends whoThat youwith yourhave such
you don'tCloser toInspired byProud ofHappy forJealous ofmiss yourfriends'great
get to seethoseyouryouryouryourfriends andlives andfriends and
that oftenaround youfriendsfriendsfriendsfriendsUpsetfamilyAngrynewsExcludedIncludedLonelyfamilyEntertainedHappy

1023102310231023102310231023102310231023102310231023102310231023Base

878827886932948702717862776945731917714909962942NET: Ever
86%81%87%91%93%69%70%84%76%92%71%90%70%89%94%92%

16015610716320448651747537459143101241452244Daily
16%15%10%16%20%5%6%17%7%37%6%14%10%24%44%24%

313292287406475170116289209389199397186369367447Weekly
31%29%28%40%46%17%11%28%20%38%19%39%18%36%36%44%

24224327224620419518823319413919426519519896183Monthly
24%24%27%24%20%19%18%23%19%14%19%26%19%19%9%18%

16313622011765289348166298432791122321014768Less than monthly
16%13%22%11%6%28%34%16%29%4%27%11%23%10%5%7%

1451961379175321306161247782921063091146181Never
14%19%13%9%7%31%30%16%24%8%29%10%30%11%6%8%



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

24871491206949718476964572181062945244056163683480462509433301317324942NET: Ever
83%94%94%88%90%94%97%90%88%92%98%95%82%94%95%91%85%93%92%92%91%93%95%89%89%94%93%92%

5212825241619252528121643474132611351921191251401045585104244Daily
17%23%18%18%31%31%26%27%29%27%26%21%18%30%24%23%13%18%20%26%23%25%26%21%16%25%30%24%

743735231244038384420371158123255242580318230217238209145152150447Weekly
24%46%46%38%40%46%55%41%44%42%43%49%50%51%40%44%51%42%45%43%44%44%44%43%43%45%43%44%

1114383413881191412112126910031534131988510182745752183Monthly
38%15%24%25%17%15%11%12%10%13%26%14%9%11%22%17%6%25%19%18%19%17%19%17%22%17%15%18%

1910911410410181228377514423335303827231868Less than monthly
3%10%6%7%1%2%5%11%5%10%2%11%5%2%9%6%15%8%8%6%6%7%6%8%8%7%5%7%

569168329108144717537414564536285337212381Never
17%6%6%12%10%6%3%10%12%8%2%5%18%6%5%9%15%7%8%8%9%7%5%11%11%6%7%8%
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Table 137
Q.21 How often, if at all, do you feel the following when you're using social media?
Happy
Base: All respondents
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D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

7625311551312141819123474523672241145364026942NET: Ever
94%83%97%83%94%94%92%90%90%92%92%89%98%88%94%89%85%90%97%95%93%92%

215741411433521121141320114121067244Daily
26%17%22%22%26%33%18%15%24%15%30%25%26%32%26%41%31%24%27%14%25%24%

3981752712961087163431153211523152313447Weekly
48%27%53%28%50%36%41%50%38%54%43%41%58%37%42%41%38%46%41%55%46%44%

151165555935171156101271063183Monthly
19%37%19%28%9%15%25%15%24%8%19%13%9%15%13%4%15%14%27%14%11%18%

11115316212-822101-315368Less than monthly
1%3%3%6%9%9%7%10%5%15%-10%4%5%13%4%-6%3%12%11%7%

551332192213915532512281Never
6%17%3%17%6%6%8%10%10%8%8%11%2%12%6%11%15%10%3%5%7%8%
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Table 137
Q.21 How often, if at all, do you feel the following when you're using social media?
Happy
Base: All respondents
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D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

24891531237250728778984571181083025344257168695490472518444310320332962NET: Ever
83%96%97%90%94%96%99%94%91%94%98%93%82%96%97%93%89%95%95%94%93%95%96%91%92%95%96%94%

1141744841223738325423311162136243172465346219233266186118149185452Daily
38%44%47%35%53%42%51%41%37%52%50%41%50%55%44%42%36%40%37%47%42%47%50%38%35%44%53%44%

93453532223293931271631435113215192270256192175186181129127111367Weekly
31%37%34%39%29%44%40%42%36%26%35%41%18%31%36%37%40%37%40%35%37%35%35%37%38%38%32%36%

4518177448127462738493919655244504641282796Monthly
14%5%11%13%9%8%5%9%14%7%9%8%9%6%12%8%6%15%11%9%10%9%9%9%12%8%8%9%

-985212231023141527321428272016312216947Less than monthly
-10%5%4%3%2%3%2%3%10%4%4%5%4%5%5%6%3%8%4%5%4%3%6%7%5%3%5%

545135216861545943539443526194228181561Never
17%4%3%10%6%4%1%6%9%6%2%7%18%4%3%7%11%5%5%6%7%5%4%9%8%5%4%6%
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Table 138
Q.21 How often, if at all, do you feel the following when you're using social media?
Entertained
Base: All respondents
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D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

7725311652322181819133778523972241246363926962NET: Ever
95%83%97%89%96%97%94%90%90%100%100%94%98%95%94%89%92%92%97%93%93%94%

38111362618878118243226213713618201217452Daily
47%37%41%33%48%55%37%40%52%62%65%39%49%51%48%48%46%36%54%29%61%44%

291015718992774935241022822110226367Weekly
36%33%47%39%33%27%39%35%33%31%24%42%45%24%29%30%15%42%27%52%21%36%

743-34272114913724543296Monthly
9%13%9%-6%12%12%10%5%8%11%11%2%7%9%7%31%10%11%7%7%9%

3--351121---21561-222147Less than monthly
4%--17%9%3%5%5%---2%2%12%8%4%-4%5%5%4%5%

4512211522--512531413261Never
5%17%3%11%4%3%6%10%10%--6%2%5%6%11%8%8%3%7%7%6%
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Table 138
Q.21 How often, if at all, do you feel the following when you're using social media?
Entertained
Base: All respondents
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D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

24871401126647728176924369161052835054053158658467442494415290302317909NET: Ever
83%94%89%82%86%90%99%87%88%88%93%91%73%93%91%88%85%88%89%89%89%89%92%85%86%89%91%89%

62232302315242117241116435621406123518811612515289568699241Daily
21%24%20%22%30%29%33%23%20%23%24%21%18%31%20%24%13%20%20%25%22%25%28%18%17%25%29%24%

74156472318283134342129541124199191763270201168203166111126132369Weekly
24%44%35%35%30%35%38%33%40%33%46%38%23%36%40%34%40%28%36%37%38%34%38%34%33%37%38%36%

81634231671422181771662061111916371361029689109875952198Monthly
28%17%22%17%21%13%19%24%21%16%15%21%27%18%20%19%19%27%21%18%19%19%17%22%26%17%15%19%

38181247677174819365568236448535051363134101Less than monthly
10%9%11%9%5%13%8%8%8%16%9%11%5%8%12%10%13%13%13%9%9%11%9%10%11%9%10%10%

56182411511210123768287277198158564371483630114Never
17%6%11%18%14%10%1%13%12%12%7%9%27%7%9%12%15%12%11%11%11%11%8%15%14%11%9%11%
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Table 139
Q.21 How often, if at all, do you feel the following when you're using social media?
Lucky to have such great friends and family
Base: All respondents
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D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

7425301650311981816123572523469241145343726909NET: Ever
91%83%94%89%93%94%85%90%76%92%95%87%98%83%90%89%85%90%92%88%93%89%

1778511124545513181892010371077241Daily
21%23%25%28%20%36%19%20%24%38%35%22%34%22%26%37%23%14%27%17%25%24%

307148259859641427191323932216197369Weekly
37%23%44%44%46%27%36%45%29%31%38%33%36%32%30%33%23%44%43%45%25%36%

19831111043131721118124511469198Monthly
23%27%9%6%20%30%18%5%14%8%19%25%21%20%16%15%38%22%11%14%32%19%

83523-254221644141-5453101Less than monthly
10%10%16%11%6%-11%20%10%15%3%7%8%10%18%4%-10%11%12%11%10%

75224235251211178325352114Never
9%17%6%11%7%6%15%10%24%8%5%13%2%17%10%11%15%10%8%12%7%11%
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Absolutes/col percents

Table 139
Q.21 How often, if at all, do you feel the following when you're using social media?
Lucky to have such great friends and family
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

166610798483953706470315215852144003543117519371343386328235218261714NET: Ever
55%71%68%72%62%75%73%75%74%67%67%68%68%75%69%69%74%72%66%70%71%69%72%67%70%64%75%70%

292210774691168212295874197151505546303437101Daily
7%10%14%7%9%13%5%6%10%11%13%11%9%11%9%10%15%7%11%10%10%10%10%9%9%10%11%10%

61923221014192018129145276094131425134919510779605274186Weekly
21%20%15%16%13%27%26%22%21%12%20%18%23%24%19%16%28%23%14%18%17%19%20%16%18%15%21%18%

3172631121118211816715321591128142814599969897626370195Monthly
10%18%16%23%16%21%25%23%21%15%15%20%14%19%19%19%17%23%16%20%19%19%18%20%18%19%20%19%

5213635197122319319155256613671145169130102126106836980232Less than monthly
17%23%23%26%25%13%16%25%22%30%20%20%23%22%21%24%15%18%25%23%25%20%23%22%25%20%23%23%

1327513829132023223415247289717712176022015415515115810312086309Never
45%29%32%28%38%25%27%25%26%33%33%32%32%25%31%31%26%28%34%30%29%31%28%33%30%36%25%30%
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Table 140
Q.21 How often, if at all, do you feel the following when you're using social media?
Lonely
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

671724123623158141511256134294922936252621714NET: Ever
83%57%75%67%67%70%68%70%71%85%68%73%64%71%64%81%69%72%68%62%75%70%

162335221-5435-210325451101Daily
20%7%9%17%9%6%9%-24%31%8%6%-5%13%11%15%10%11%12%4%10%

17786643384-7171578729768186Weekly
21%23%25%33%11%12%14%40%19%-19%20%28%17%10%26%15%18%19%14%29%18%

1339-1354821392310711729677195Monthly
16%10%28%-24%15%21%10%5%23%24%28%19%17%14%26%15%18%16%17%25%19%

21543121256454616913205313885232Less than monthly
26%17%13%17%22%36%24%20%24%31%16%19%17%32%26%19%23%26%22%19%18%23%

1413861810756621222191228541412167309Never
17%43%25%33%33%30%32%30%29%15%32%27%36%29%36%19%31%28%32%38%25%30%
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Table 140
Q.21 How often, if at all, do you feel the following when you're using social media?
Lonely
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

22871381196749708475914471161052815154154155667478439496421294303320917NET: Ever
76%94%87%88%87%94%96%90%87%88%96%93%73%93%90%89%87%90%88%90%91%88%92%87%87%90%92%90%

11314181391214141771121836876121211375687865365057143Daily
3%14%9%13%17%17%16%15%16%16%15%14%9%16%12%15%13%20%7%15%14%14%15%13%11%15%16%14%

73568453124362834342233649127215161763301206191214183110140147397Weekly
24%38%43%33%40%46%49%30%40%33%48%43%27%43%41%37%34%28%36%41%39%38%40%38%33%41%42%39%

829414418121628172791673181146131555182141124146119998185265Monthly
28%31%26%32%23%23%22%30%20%26%20%21%32%27%26%25%28%25%31%25%27%25%27%24%29%24%24%26%

6101512546141013611173767610257156565854493231112Less than monthly
21%11%9%9%6%8%8%15%12%13%13%14%5%6%12%12%13%17%14%10%11%11%11%11%14%9%9%11%

7620171033911132568306266227247594165443527106Never
24%6%13%13%13%6%4%10%13%13%4%7%27%7%10%11%13%10%12%10%9%12%8%13%13%10%8%10%
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Absolutes/col percents

Table 141
Q.21 How often, if at all, do you feel the following when you're using social media?
Included
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

7423311650312011818133475513568241243354025917NET: Ever
91%77%97%89%93%94%86%90%86%100%92%90%96%85%88%89%92%86%95%95%89%90%

152444823232997615428736143Daily
19%7%13%22%7%24%10%10%14%15%24%11%13%15%19%15%15%16%19%7%21%14%

3371742510828128172727142314617152110397Weekly
41%23%53%22%46%30%35%40%57%62%46%33%51%34%30%52%46%34%41%50%36%39%

208951712705226271411175210896265Monthly
25%27%28%28%31%36%30%25%10%15%16%33%26%27%22%19%15%20%22%21%21%26%

661341263112123413128573112Less than monthly
7%20%3%17%7%3%11%15%5%8%5%14%6%10%17%4%15%16%14%17%11%11%

7712423223-38269317223106Never
9%23%3%11%7%6%14%10%14%-8%10%4%15%12%11%8%14%5%5%11%10%
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Absolutes/col percents

Table 141
Q.21 How often, if at all, do you feel the following when you're using social media?
Included
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

186710698574256716469325116782164213346123529386345385346247220264731NET: Ever
62%72%67%72%74%81%77%76%74%66%70%67%73%69%69%73%70%77%69%72%74%69%72%71%73%65%76%71%

331363444411312617345412382930302919192159Daily
10%3%8%4%4%8%5%4%5%11%7%1%9%5%5%6%11%7%7%5%6%6%6%6%6%6%6%6%

520262013915192415112262176961516241449410511386595981199Weekly
17%22%16%15%17%17%21%20%28%14%24%29%27%19%24%17%32%27%14%19%18%21%21%18%17%17%23%19%

5192336141320161510914422461228728151103919797606173194Monthly
17%20%15%26%18%25%27%17%17%10%20%18%18%19%15%21%17%12%16%20%20%18%18%20%18%18%21%19%

525443627161732213391442977169519591961601191451341098189279Less than monthly
17%27%28%26%35%31%23%34%24%32%20%18%18%26%25%29%11%32%33%27%30%24%27%28%32%24%26%27%

112652382010172222351425635951561414542101391531521409111883292Never
38%28%33%28%26%19%23%24%26%34%30%33%27%31%31%27%30%23%31%28%26%31%28%29%27%35%24%29%
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Table 142
Q.21 How often, if at all, do you feel the following when you're using social media?
Excluded
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

6518271338191651512112963402852191035262620731NET: Ever
80%60%84%72%70%58%71%75%57%85%78%76%75%68%68%70%77%70%70%62%71%71%

5323-113-2213349--431-59Daily
6%10%6%17%-3%6%-10%15%3%4%6%10%12%--8%8%2%-6%

185549532762817129955128138199Weekly
22%17%16%22%17%15%14%35%29%15%22%20%23%22%12%19%38%24%22%31%29%19%

125111146522158151258729757194Monthly
15%17%34%6%26%18%22%10%5%38%22%18%23%12%10%26%15%18%19%12%25%19%

305951576863212281310267310875279Less than monthly
37%17%28%28%28%21%29%30%14%15%32%34%25%24%34%26%23%20%22%17%18%27%

161255161468592820131325831511168292Never
20%40%16%28%30%42%29%25%43%15%22%24%25%32%32%30%23%30%30%38%29%29%
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Absolutes/col percents

Table 142
Q.21 How often, if at all, do you feel the following when you're using social media?
Excluded
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

24891471197149728480954471181062955264155165684488457512433306311328945NET: Ever
83%96%93%88%92%94%99%90%93%91%96%93%82%94%95%91%87%92%93%93%93%92%95%89%91%92%95%92%

93355393220283634461725114212120010225428818818622514993129152374Daily
31%35%35%29%42%38%38%39%40%44%37%33%50%37%39%35%21%37%31%39%36%37%42%31%28%38%44%37%

103462482521343436321835549119216242170274196193195194134125130389Weekly
34%37%39%35%32%40%47%37%42%31%39%46%23%43%38%37%51%35%40%37%37%39%36%40%40%37%37%38%

5142326135710714872124580510319378617762584437139Monthly
17%15%15%19%17%10%10%11%8%13%17%9%9%11%14%14%11%17%18%13%15%12%14%13%17%13%11%14%

-87613343314-31030221029261715282113943Less than monthly
-9%4%4%1%6%4%4%3%3%2%5%-3%3%5%4%3%6%4%5%3%3%6%6%4%3%4%

541117631969254716516512553741255332271978Never
17%4%7%13%8%6%1%10%7%9%4%7%18%6%5%9%13%8%7%7%7%8%5%11%9%8%5%8%
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Absolutes/col percents

Table 143
Q.21 How often, if at all, do you feel the following when you're using social media?
Up-to-date with your friends' lives and news
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

7525311653312091719133676523672241248353926945NET: Ever
93%83%97%89%98%94%90%85%90%100%97%92%98%88%94%89%92%96%95%93%93%92%

2310115221764410718352218351361913139374Daily
28%33%34%28%41%52%27%20%48%54%49%42%42%44%45%48%46%38%35%31%32%37%

42101461889086611282511258521142013389Weekly
52%33%44%33%33%24%39%40%29%46%30%34%47%27%32%30%38%42%38%48%46%38%

9533934343-7104610116633139Monthly
11%17%9%17%17%9%18%20%14%-19%12%8%15%13%4%8%12%16%7%11%14%

1-3243121---31122-223143Less than monthly
1%-9%11%7%9%5%5%---4%2%2%3%7%-4%5%7%4%4%

6512122432-1715531223278Never
7%17%3%11%2%6%10%15%10%-3%8%2%12%6%11%8%4%5%7%7%8%
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Table 143
Q.21 How often, if at all, do you feel the following when you're using social media?
Up-to-date with your friends' lives and news
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

177011895594462726182385817862474263549130562399377419357242262272776NET: Ever
59%75%75%70%77%85%85%77%71%79%83%76%77%76%79%74%74%82%73%76%76%76%78%73%72%78%78%76%

1686275109116431024388410533837363917273175Daily
3%6%5%4%3%13%7%11%10%11%13%5%14%9%8%7%17%7%6%7%7%7%7%8%5%8%9%7%

417322419101617152092641953133413341581149511594646877209Weekly
14%18%20%18%25%19%22%18%17%19%20%34%18%17%17%23%9%22%19%21%22%19%21%19%19%20%22%20%

419262913121811162113124206310761326149959911381437477194Monthly
14%20%16%21%17%23%25%12%19%20%28%16%18%18%20%19%13%22%15%20%18%20%21%17%13%22%22%19%

828523625152334213010166371071481719602021521461551431189387298Less than monthly
28%30%33%26%32%29%32%37%24%29%22%21%27%33%34%26%36%32%34%27%29%29%29%29%35%28%25%29%

122340411881121252281852764151121147177126121118129967675247Never
41%25%25%30%23%15%15%23%29%21%17%24%23%24%21%26%26%18%27%24%24%24%22%27%28%22%22%24%
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Table 144
Q.21 How often, if at all, do you feel the following when you're using social media?
Angry
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

681828143823168161512306242316324635312923776NET: Ever
84%60%88%78%70%70%72%80%71%92%81%75%79%76%82%89%46%70%84%69%82%76%

724-1391222837531742275Daily
9%7%13%-2%9%4%5%10%15%5%10%6%17%6%11%8%14%11%5%7%7%

2046775414641014137166-881310209Weekly
25%13%19%39%13%15%18%20%29%31%27%17%25%17%21%22%-16%22%31%36%20%

1648313446123812116195210975194Monthly
20%13%25%17%24%12%20%5%10%23%22%14%21%15%25%19%15%20%24%17%18%19%

25810417117210531028151123103101076298Less than monthly
31%27%31%22%31%33%31%50%24%23%27%34%28%27%30%37%23%20%27%17%21%29%

13124416106546172111101437156135247Never
16%40%13%22%30%30%28%20%29%8%19%25%21%24%18%11%54%30%16%31%18%24%
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Table 144
Q.21 How often, if at all, do you feel the following when you're using social media?
Angry
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

2281138111624564797189415916982674813948145630450412480382270284308862NET: Ever
76%87%87%82%81%87%88%85%83%86%89%78%73%87%86%83%83%80%82%85%86%83%89%79%80%84%89%84%

21724258111221171710102205110171128128918311856355386174Daily
7%18%15%18%10%21%16%23%20%16%22%13%9%18%16%18%15%18%16%17%17%17%22%12%10%16%25%17%

8335224271722252427151553492158139412261551341661238597107289Weekly
28%35%33%18%35%33%30%27%28%26%33%20%23%30%30%27%28%15%23%31%30%27%31%25%25%29%31%28%

720323515101721222011236227213381935171121112119114827477233Monthly
24%22%20%26%19%19%23%23%26%19%24%30%27%19%23%23%17%32%20%23%23%22%22%23%24%22%22%23%

5113027127131282551132252891194110583837789686038166Less than monthly
17%12%19%20%16%13%18%13%9%24%11%14%14%19%17%15%23%15%23%14%16%17%14%18%20%18%11%16%

71220251579141515517615449681232109758657104685439161Never
24%13%13%18%19%13%12%15%17%14%11%22%27%13%14%17%17%20%18%15%14%17%11%21%20%16%11%16%
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Table 145
Q.21 How often, if at all, do you feel the following when you're using social media?
That you miss your friends and family
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

7123291249301951719113069473367241040333320862NET: Ever
88%77%91%67%91%91%84%85%90%85%81%83%89%80%87%89%77%80%89%79%71%84%

17255484014242087145110953174Daily
21%7%16%28%7%24%17%5%19%15%11%24%15%17%18%19%8%20%24%12%11%17%

21812325755785161917921124131287289Weekly
26%27%38%17%46%21%24%35%38%38%43%23%32%22%27%44%31%26%32%19%25%28%

208621285562271914101364118137233Monthly
25%27%19%11%22%24%24%30%10%15%19%23%26%24%17%22%31%22%22%31%25%23%

1356287453523118719116473166Less than monthly
16%17%19%11%15%21%19%15%24%15%8%13%15%17%25%4%8%12%11%17%11%16%

10736533832271468103310498161Never
12%23%9%33%9%9%16%15%10%15%19%17%11%20%13%11%23%20%11%21%29%16%
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Absolutes/col percents

Table 145
Q.21 How often, if at all, do you feel the following when you're using social media?
That you miss your friends and family
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

136711592523852725971365015812243973346119519365352412305224229264717NET: Ever
45%72%73%68%68%73%71%77%69%68%78%66%68%72%72%69%70%77%67%70%70%71%77%63%66%68%76%70%

24911354758433715407310453431333221242065Daily
7%4%6%8%4%10%5%8%6%8%9%4%14%6%5%7%15%5%6%6%6%6%6%7%6%7%6%6%

11324155746151178114326946178956607442303056116Weekly
3%14%15%11%6%13%5%6%17%11%15%11%5%12%10%12%9%10%10%12%11%12%14%9%9%9%16%11%

52120251713161910178174185710961130141989010286536471188Monthly
17%23%13%18%22%25%22%20%12%16%17%22%18%16%18%19%13%18%17%19%19%18%19%18%16%19%20%18%

52962412713284029351722742120179162662244177171203145120111117348Less than monthly
17%31%39%30%35%25%38%43%34%34%37%29%32%37%39%31%34%43%35%33%34%34%38%30%36%33%34%34%

1626434425142121273310267328718014145822016014612518111410983306Never
55%28%27%32%32%27%29%23%31%32%22%34%32%28%28%31%30%23%33%30%30%29%23%37%34%32%24%30%
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Table 146
Q.21 How often, if at all, do you feel the following when you're using social media?
Upset
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

681323113921164131710266235275322931292222717NET: Ever
84%43%72%61%72%64%70%65%81%77%70%75%66%66%69%81%69%62%78%52%79%70%

72321214-222415621243-65Daily
9%7%9%11%2%6%6%-10%15%5%5%2%12%8%7%8%4%11%7%-6%

5164533035-264112617744116Weekly
6%3%19%22%9%9%13%15%24%-5%7%8%2%16%22%8%14%19%10%14%11%

2157212637215101612811418677188Monthly
26%17%22%11%22%18%16%10%5%38%27%19%23%20%14%15%8%16%16%17%25%18%

3557321108389312361813241061412811348Less than monthly
43%17%22%17%39%30%36%40%43%23%32%43%34%32%31%37%46%28%32%19%39%34%

131797151269743112118142454198206306Never
16%57%28%39%28%36%30%35%19%23%30%25%34%34%31%19%31%38%22%48%21%30%
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Table 146
Q.21 How often, if at all, do you feel the following when you're using social media?
Upset
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

146611087513659656569334712862143903440127501369333392310228222252702NET: Ever
48%71%70%64%66%69%81%70%76%66%72%62%55%76%69%68%72%67%72%68%70%67%73%64%67%66%73%69%

23105333744221712284210322622311715112248Daily
7%3%6%4%4%6%4%8%5%4%4%3%5%6%4%5%9%3%6%4%5%4%6%3%4%3%6%5%

3151725121618131716414222451018122212889818981505862170Weekly
10%16%11%18%16%31%25%14%20%15%9%18%9%19%14%18%17%20%12%17%17%16%17%17%15%17%18%17%

41832222061717181712126276010279371421078810392606273195Monthly
14%19%20%16%26%12%23%18%21%16%26%16%27%24%19%18%15%15%21%19%20%18%19%19%18%18%21%19%

53051351611212826321519330971591517581991471421691201039195289Less than monthly
17%32%32%26%21%21%29%30%30%31%33%25%14%27%31%28%32%28%33%27%28%29%31%25%30%27%27%28%

15274849261614282135132910279718713205023815616514517611011695321Never
52%29%30%36%34%31%19%30%24%34%28%38%45%24%31%32%28%33%28%32%30%33%27%36%33%34%27%31%
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Table 147
Q.21 How often, if at all, do you feel the following when you're using social media?
Jealous of your friends
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

6315211039211501416122756412852221035262816702NET: Ever
78%50%66%56%72%64%64%70%76%92%73%67%77%68%68%81%77%70%70%67%57%69%

6212-110-3115233-1232-48Daily
7%7%3%11%-3%4%-14%8%3%6%4%7%4%-8%4%8%5%-5%

173103923353181212109828375170Weekly
21%10%31%17%17%6%14%25%14%8%22%14%23%24%12%30%15%16%8%17%18%17%

14433147421331215174146310857195Monthly
17%13%9%17%26%21%18%5%14%23%32%18%32%10%18%22%23%20%22%12%25%19%

26672161165877624101126841512144289Less than monthly
32%20%22%11%30%33%28%40%33%54%16%29%19%27%34%30%31%30%32%33%14%28%

181511815128365110271213255315111412321Never
22%50%34%44%28%36%36%30%24%8%27%33%23%32%32%19%23%30%30%33%43%31%
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Table 147
Q.21 How often, if at all, do you feel the following when you're using social media?
Jealous of your friends
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

22891491227148708777974571181072965274356163686483465516432303316329948NET: Ever
76%96%94%90%92%92%96%94%90%93%98%93%82%95%95%91%91%93%92%93%92%93%96%89%90%93%95%93%

520302517111322142410132286311110112815510310112084567375204Daily
17%22%19%18%22%21%18%24%16%23%22%17%9%25%20%19%21%18%16%21%20%20%22%17%17%22%22%20%

1443765332263944385218401455150256212680348251224252223140165170475Weekly
48%46%48%39%42%50%53%47%44%50%39%53%64%49%48%44%45%43%45%47%48%45%47%46%41%49%49%46%

3183436168131621121512218561287143914410210210599786264204Monthly
10%19%22%26%21%15%18%17%24%12%33%16%9%16%18%22%15%23%22%19%19%20%20%20%23%18%18%20%

-89863554926-627325516392738392629162065Less than monthly
-9%6%6%8%6%7%5%5%9%4%8%-5%9%6%11%8%9%5%5%8%7%5%9%5%6%6%

74914643697154615504414534233215435221875Never
24%4%6%10%8%8%4%6%10%7%2%7%18%5%5%9%9%7%8%7%8%7%4%11%10%7%5%7%
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Table 148
Q.21 How often, if at all, do you feel the following when you're using social media?
Happy for your friends
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

7623301652322171818123677513673241343363827948NET: Ever
94%77%94%89%96%97%93%90%86%92%97%93%96%88%95%89%100%86%97%90%96%93%

1866691041332111881016647947204Daily
22%20%19%33%17%30%18%15%14%15%30%22%15%24%21%22%31%14%24%10%25%20%

421415526159811105163933174313420132313475Weekly
52%47%47%28%48%45%42%55%48%38%43%47%62%41%56%48%31%40%35%55%46%46%

163731265935461384934151284204Monthly
20%10%22%17%22%18%25%15%24%31%16%16%15%10%12%11%31%30%32%19%14%20%

--2251191-13725521123365Less than monthly
--6%11%9%3%8%5%-8%8%8%4%12%6%7%8%2%5%7%11%6%

57222116231162543-714175Never
6%23%6%11%4%3%7%10%14%8%3%7%4%12%5%11%-14%3%10%4%7%
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Table 148
Q.21 How often, if at all, do you feel the following when you're using social media?
Happy for your friends
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

22871451216848708577954470181062895194353162674476456508424295314323932NET: Ever
76%94%92%89%88%92%96%91%90%91%96%92%82%94%93%90%91%88%92%91%91%92%95%87%87%93%93%91%

-1525241211122291671022548889821125847910063346267163Daily
-16%16%18%16%21%16%24%10%15%15%13%9%22%15%15%19%13%12%17%16%16%19%13%10%18%19%16%

1733654028203136324719381046129221172266301203203210196126141139406Weekly
59%35%41%29%36%38%42%39%37%45%41%50%45%41%41%38%36%37%37%41%39%41%39%40%37%42%40%40%

528373718101718301913144227414681750171136110132114927084246Monthly
17%30%23%27%23%19%23%19%35%18%28%18%18%19%24%25%17%28%28%23%26%22%25%23%27%21%24%24%

-11182010710961358213386496257753646651434133117Less than monthly
-12%11%15%13%13%14%10%7%13%11%11%9%12%12%11%19%10%14%10%10%13%12%10%13%12%10%11%

761315943899264722584715654942296243242491Never
24%6%8%11%12%8%4%9%10%9%4%8%18%6%7%10%9%12%8%9%9%8%5%13%13%7%7%9%
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Table 149
Q.21 How often, if at all, do you feel the following when you're using social media?
Proud of your friends
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

7723301650322111716123675513572241343353727932NET: Ever
95%77%94%89%93%97%91%85%76%92%97%90%96%85%94%89%100%86%95%88%96%91%

1515399381416195713634644163Daily
19%3%16%17%17%27%16%5%19%8%16%23%9%17%17%22%23%8%16%10%14%16%

3217127181377684193327183410517152014406Weekly
40%57%38%39%33%39%33%30%38%31%51%40%51%44%44%37%38%34%41%48%50%40%

2257416763742814135167419995246Monthly
27%17%22%22%30%21%27%35%19%15%22%17%25%12%21%26%31%38%24%21%18%24%

8-6273333-539659113544117Less than monthly
10%-19%11%13%9%14%15%-38%8%11%11%12%12%4%8%6%14%10%14%11%

47224122351182653-725191Never
5%23%6%11%7%3%9%15%24%8%3%10%4%15%6%11%-14%5%12%4%9%
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Table 149
Q.21 How often, if at all, do you feel the following when you're using social media?
Proud of your friends
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

21831391166643658375834369151012695013750157642455431480406286295305886NET: Ever
72%89%88%85%86%83%89%89%87%80%93%91%68%89%86%87%79%83%89%87%87%87%89%84%85%87%88%87%

18171777101151059311336042188356516344254339107Daily
3%9%11%13%9%13%14%12%6%10%11%12%14%10%11%10%9%3%10%11%11%10%12%9%7%13%11%10%

726443123181827282614255368616011174521414813915213584103100287Weekly
24%28%28%23%30%35%25%29%33%25%30%33%23%32%28%28%23%28%25%29%28%28%28%28%25%30%29%28%

73248321572525272971853094143141748193135137141131928496272Monthly
24%34%30%24%19%13%34%27%31%28%15%24%23%27%30%25%30%28%27%26%26%28%26%27%27%25%28%27%

61730362111122015181717224561388144615211610412496856570220Less than monthly
21%18%19%26%27%21%16%22%17%17%37%22%9%21%18%24%17%23%26%21%22%21%23%20%25%19%20%22%

810192011981011213771242761010209770675780524342137Never
28%11%12%15%14%17%11%11%13%20%7%9%32%11%14%13%21%17%11%13%13%13%11%16%15%13%12%13%
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Table 150
Q.21 How often, if at all, do you feel the following when you're using social media?
Inspired by your friends
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

7622251648312011517123372483362241242343825886NET: Ever
94%73%78%89%89%94%86%75%81%92%89%87%91%80%81%89%92%84%92%90%89%87%

1223-5525-5-410656313435107Daily
15%7%9%-9%15%11%-24%-11%12%11%12%8%11%8%6%11%7%18%10%

2271171411534571424159221161312128287Weekly
27%23%34%39%26%33%23%20%24%54%38%29%28%22%29%41%46%26%32%29%29%28%

2275419145964-122117122193154117272Monthly
27%23%16%22%35%42%25%30%19%-32%25%32%29%27%33%23%30%11%26%25%27%

206651016453531710713121114125220Less than monthly
25%20%19%28%19%3%27%25%14%38%8%20%19%17%17%4%15%22%38%29%18%22%

587262325414115815318343137Never
6%27%22%11%11%6%14%25%19%8%11%13%9%20%19%11%8%16%8%10%11%13%
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Table 150
Q.21 How often, if at all, do you feel the following when you're using social media?
Inspired by your friends
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

1876128103624364787481396115962504663449144600428399449378268267292827NET: Ever
62%82%81%76%81%83%88%84%86%78%85%80%68%85%80%81%72%82%81%81%82%80%84%78%79%79%84%81%

11424211012121813184912049865112511582749264385068156Daily
3%15%15%15%13%23%16%19%15%17%9%12%5%18%16%15%11%18%14%16%16%15%17%13%11%15%20%15%

1127403325132021332817249318416813114122715513716312986103103292Weekly
38%29%25%24%32%25%27%23%38%27%37%32%41%27%27%29%28%18%23%31%30%28%30%27%25%30%30%29%

323433215122522202110174298112961946172120123126117837684243Monthly
10%25%27%24%19%23%34%24%23%20%22%22%18%26%26%22%13%32%26%23%23%25%23%24%25%22%24%24%

31221171267178148111163683108328671656868613837136Less than monthly
10%13%13%13%16%12%10%18%9%13%17%14%5%14%12%14%21%13%18%12%14%13%13%14%18%11%11%13%

11173033159915122371571761111131133139979988108707155196Never
38%18%19%24%19%17%12%16%14%22%15%20%32%15%20%19%28%18%19%19%18%20%16%22%21%21%16%19%
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Table 151
Q.21 How often, if at all, do you feel the following when you're using social media?
Closer to those around you
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

7419271445291821115133168463161241043293322827NET: Ever
91%63%84%78%83%88%78%55%71%100%84%82%87%76%79%89%77%86%78%79%79%81%

15163682946341861112914343156Daily
19%3%19%17%11%24%12%20%29%23%11%22%11%27%16%33%8%8%8%10%11%15%

26128217859343171716622962014149292Weekly
32%40%25%11%31%24%25%15%19%23%46%20%30%15%29%33%46%40%38%33%32%29%

19384151159236618198195114797243Monthly
23%10%25%22%28%33%25%10%14%46%16%22%36%20%25%19%8%28%19%21%25%24%

143557235221415568125563136Less than monthly
17%10%16%28%13%6%15%10%10%8%11%18%9%15%10%4%15%10%14%14%11%13%

71154945196-61571016337896196Never
9%37%16%22%17%12%22%45%29%-16%18%13%24%21%11%23%14%22%21%21%19%
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Table 151
Q.21 How often, if at all, do you feel the following when you're using social media?
Closer to those around you
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

21811361116645678273884167161002734893555152636452426482396283291304878NET: Ever
72%87%86%82%86%87%92%88%85%85%89%88%73%88%88%85%74%92%86%86%86%86%90%81%84%86%88%86%

1192516151214111017128-22498981024118847611149375172160Daily
3%20%16%12%19%23%19%12%12%16%26%11%-19%16%15%17%17%14%16%16%15%21%10%11%15%21%16%

10304840201619343126142511239418512174723716315016115299110104313Weekly
34%32%30%29%26%31%26%37%36%25%30%33%50%20%30%32%26%28%27%32%31%30%30%31%29%33%30%31%

720373520102120152412215307812972148166118124126116867878242Monthly
24%22%23%26%26%19%29%22%17%23%26%28%23%27%25%22%15%35%27%22%22%25%23%24%25%23%22%24%

312262011713171721313-255286873311587768479615250163Less than monthly
10%13%16%15%14%13%18%18%20%20%7%17%-22%17%15%17%12%19%16%17%15%16%16%18%15%14%16%

812222511761113165961338881252510373725590554743145Never
28%13%14%18%14%13%8%12%15%15%11%12%27%12%12%15%26%8%14%14%14%14%10%19%16%14%12%14%
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Table 152
Q.21 How often, if at all, do you feel the following when you're using social media?
Closer to family and friends who you don't get to see that often
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

7322281547291941617133372483565241142323725878NET: Ever
90%73%88%83%87%88%83%80%81%100%89%87%91%85%84%89%85%84%86%88%89%86%

16185683256-8109118614943160Daily
20%3%25%28%11%24%14%25%29%-22%12%17%27%10%22%8%8%24%10%11%16%

24119521673363102817428841813148313Weekly
30%37%28%28%39%18%31%15%29%23%27%34%32%10%36%30%31%36%35%33%29%31%

20783121354326121814101542118128242Monthly
25%23%25%17%22%39%23%15%10%46%32%22%26%24%19%15%15%22%22%29%29%24%

13332823553431681014649276163Less than monthly
16%10%9%11%15%6%15%25%14%31%8%19%15%24%18%22%31%18%5%17%21%16%

8843743944-4115612328553145Never
10%27%13%17%13%12%17%20%19%-11%13%9%15%16%11%15%16%14%12%11%14%
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Table 152
Q.21 How often, if at all, do you feel the following when you're using social media?
Closer to family and friends who you don't get to see that often
Base: All respondents

Prepared by Populus



Uses of social of media
Third mostSecond most
importantimportantMost importantTop 3 (Net)

1023102310231023Base

70195628893Keep in contact with
7%19%61%87%friends

16615626348Connect with new
16%15%3%34%friends

20012335358Share positive news
20%12%3%35%about my life

51713Share negative news
**1%1%about my life

1507940269Share funny pictures
15%8%4%26%and videos

55313Share negative pictures
***1%

183342194719Plan arrange social
18%33%19%70%events

46221381“like” company pages
4%2%1%8%and find out more about

companies

36151465To enter competitions
4%1%1%6%

1111325To complain about bad
1%1%*2%customer service

123419To leave product
1%**2%reviews on company

pages

139715656None of the above
14%7%5%5%
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Table 153
Q.22 Which three, if any, of the following are the most important uses of social media to you? SUMMARY TABLE
Base: All respondents

Prepared by Populus
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Table 154
Q.22 Which three, if any, of the following are the most important uses of social media to you? Top 3 Most important (NET)
Base: All respondents

Prepared by Populus

D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

23821461106747677776894267171062754953651158648453440489404286297310893Keep in contact with
79%88%92%81%87%90%92%83%88%86%91%88%77%94%88%86%77%85%89%88%86%88%91%83%85%88%89%87%friends

196212383573852646365345916922084033132120536374345391328221237261719Plan arrange social
66%67%78%61%74%73%71%69%73%63%74%78%73%81%67%70%66%53%68%73%71%69%73%67%65%70%75%70%events

64065412218322929322321446118190142263259180178205153110135113358Share positive news
21%43%41%30%29%35%44%31%34%31%50%28%18%41%38%33%30%37%36%35%34%36%38%31%33%40%33%35%about my life

12355047191921362939162563610919711145127217817018516392120136348Connect with new
41%38%32%35%25%37%29%39%34%38%35%33%27%32%35%34%23%23%29%37%34%34%34%34%27%36%39%34%friends

625393028172025173562132687153142053182144125144125997991269Share funny pictures
21%27%25%22%36%33%27%27%20%34%13%28%14%23%28%27%30%33%30%25%27%25%27%26%29%23%26%26%and videos

141015743107776-931415414583843404122302981“like” company pages
3%4%6%11%9%8%4%11%8%7%15%8%-8%10%7%11%7%8%8%7%9%7%8%7%9%8%8%and find out more about

companies

249105127114551721366411443035343120242165To enter competitions
7%4%6%7%6%2%3%8%13%4%11%7%5%6%7%6%13%7%6%6%6%7%6%6%6%7%6%6%

-346---523111-61821616817718144725To complain about bad
-3%3%4%---5%2%3%2%1%5%-2%3%4%2%3%2%2%3%1%4%4%1%2%2%customer service

-222-2421211-26111141391081176619To leave product
-2%1%1%-4%5%2%1%2%2%1%-2%2%2%2%2%2%2%2%2%1%2%2%2%2%2%reviews on company

pages

--232--1111211382-7449211103-13Share negative pictures
--1%2%3%--1%1%1%2%3%5%1%1%1%4%-4%1%1%2%*2%3%1%-1%

-312--1132---238-3464931084113Share negative news
-3%1%1%--1%1%3%2%---2%1%1%-5%2%1%1%2%1%2%2%1%*1%about my life

64413424447-4321437468383422203628151356None of the above
21%4%3%10%5%4%5%4%5%7%-5%14%2%5%6%9%10%5%5%6%4%4%7%8%4%4%5%



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

732431105231199181912326751366524945343724893Keep in contact with
90%80%97%56%96%94%85%90%90%92%86%81%96%88%84%89%69%90%92%88%86%87%friends

551922939231541717132756442651211134263421719Plan arrange social
68%63%69%50%72%70%66%85%81%100%73%67%83%63%66%78%85%68%70%81%75%70%events

3271510201979673102621926941721125358Share positive news
40%23%47%56%37%58%34%30%33%23%27%31%40%22%34%33%31%34%57%29%18%35%about my life

2513971910807751031161826761812814348Connect with new
31%43%28%39%35%30%34%35%33%38%27%37%30%44%34%26%46%36%32%19%50%34%friends

2661041685354317221414247178128269Share funny pictures
32%20%31%22%30%24%23%25%19%23%46%27%26%34%31%26%8%14%22%29%29%26%and videos

51321418--351042532435181“like” company pages
6%3%9%11%2%12%8%--23%14%12%8%5%6%11%15%8%8%12%4%8%and find out more about

companies

32112119-2-36-1425443265To enter competitions
4%7%3%6%4%3%8%-10%-8%7%-2%5%7%38%8%11%7%7%6%

---12-712--4-221-111-25To complain about bad
---6%4%-3%5%10%--5%-5%3%4%-2%3%2%-2%customer service

1-11--5----3321--1-1-19To leave product
1%-3%6%--2%----4%6%5%1%--2%-2%-2%reviews on company

pages

2-----4-1-1---1--111113Share negative pictures
2%-----2%-5%-3%---1%--2%3%2%4%1%

1--21-2-1--1--21-2---13Share negative news
1%--11%2%-1%-5%--1%--3%4%-4%---1%about my life

46-211162--151442-3-2256None of the above
5%20%-11%2%3%7%10%--3%6%2%10%5%7%-6%-5%7%5%
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Table 154
Q.22 Which three, if any, of the following are the most important uses of social media to you? Top 3 Most important (NET)
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

15619676533841545463334412801963402939110450308320351277204208216628Keep in contact with
52%66%61%56%69%73%56%58%63%61%72%58%55%71%63%59%62%65%62%61%59%64%65%57%60%62%62%61%friends

318342315816191120819620551139829148105899896526577194Plan arrange social
10%19%22%17%19%15%22%20%13%19%17%25%27%18%18%20%19%13%16%20%20%18%18%20%15%19%22%19%events

145533333613121324-112272416231715121340Share funny pictures
3%4%3%4%4%6%4%3%3%6%2%4%5%2%4%4%-2%7%4%5%3%4%3%4%4%4%4%and videos

1383-1347212-31022-1331231217189121435Share positive news
3%3%5%2%-2%4%4%8%2%2%3%-3%3%4%-2%2%4%4%2%3%4%3%4%4%3%about my life

3-56--3413-1-4814-242015111610712726Connect with new
10%-3%4%--4%4%1%3%-1%-4%3%2%-3%2%3%3%2%3%2%2%4%2%3%friends

-134---12111--8611210777773414To enter competitions
-1%2%3%---1%2%1%2%1%--3%1%2%2%1%1%1%1%1%1%2%1%1%1%

-2141-121-1---6721285821157113“like” company pages
-2%1%3%1%-1%2%1%-2%---2%1%4%2%1%1%1%2%*2%1%2%*1%and find out more about

companies

--11---131----16-124-7164217Share negative news
--1%1%---1%3%1%----*1%-2%1%1%-1%*1%1%1%*1%about my life

------21--1--1-3--2213222114To leave product
------3%1%--2%--1%-1%--1%**1%**1%***reviews on company

pages

---1-----1-1---31-1112-321-3To complain about bad
---1%-----1%-1%---1%2%-1%***-1%1%*-*customer service

--1-1------1-1-21-2-21-33--3Share negative pictures
--1%-1%------1%-1%-*2%-1%-**-1%1%--*

64413424447-4321437468383422203628151356None of the above
21%4%3%10%5%4%5%4%5%7%-5%14%2%5%6%9%10%5%5%6%4%4%7%8%4%4%5%
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Table 155
Q.22 Which three, if any, of the following are the most important uses of social media to you? Most important
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

4616248392214213106255128234819732282615628Keep in contact with
57%53%75%44%72%67%61%65%48%46%68%61%53%56%62%70%54%64%76%62%54%61%friends

1636311639564914158152365117194Plan arrange social
20%10%19%17%20%18%17%25%29%31%24%17%28%20%19%7%23%12%14%26%25%19%events

6112117--1123341-21-340Share funny pictures
7%3%3%11%2%3%3%--8%3%2%6%7%5%4%-4%3%-11%4%and videos

5112126-21-3112-331--35Share positive news
6%3%3%11%2%6%3%-10%8%-4%2%2%3%-23%6%3%--3%about my life

23---19-11-32111---1-26Connect with new
2%10%---3%4%-5%8%-4%4%2%1%4%---2%-3%friends

------7-1-----2--21-114To enter competitions
------3%-5%-----3%--4%3%-4%1%

1--11-4----22--1--1--13“like” company pages
1%--6%2%-2%----2%4%--4%--3%--1%and find out more about

companies

------1-1--1--11-2---7Share negative news
------*-5%--1%--1%4%-4%---1%about my life

1----------21--------4To leave product
1%----------2%2%--------*reviews on company

pages

------1------1-----1-3To complain about bad
------*------2%-----2%-*customer service

------1---1--------1-3Share negative pictures
------*---3%--------2%-*

46-211162--151442-3-2256None of the above
5%20%-11%2%3%7%10%--3%6%2%10%5%7%-6%-5%7%5%
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Table 155
Q.22 Which three, if any, of the following are the most important uses of social media to you? Most important
Base: All respondents

Prepared by Populus



D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

7286040252024313628162764597194181562247170172192150117109116342Plan arrange social
24%30%38%29%32%38%33%33%42%27%35%36%27%40%31%34%38%25%35%33%32%35%36%31%35%32%33%33%events

714372211818201813720419551176739143107889798646962195Keep in contact with
24%15%23%16%14%15%25%22%21%13%15%26%18%17%18%20%13%12%22%19%20%18%18%20%19%20%18%19%friends

318202311961611208113124794681812485717779375366156Connect with new
10%19%13%17%14%17%8%17%13%19%17%14%14%11%15%16%13%13%10%17%16%14%14%16%11%16%19%15%friends

315181311615651588-165651413198761627944414240123Share positive news
10%16%11%10%14%12%21%6%6%14%17%11%-14%18%9%9%22%11%12%12%12%15%9%12%12%12%12%about my life

29131010567391421320443817513940433626282579Share funny pictures
7%10%8%7%13%10%8%8%3%9%2%5%9%12%6%8%6%13%10%7%7%8%8%7%8%8%7%8%and videos

1-182--1252--2911114169131111471122“like” company pages
3%-1%6%3%--1%2%5%4%--2%3%2%2%2%2%2%2%3%2%2%1%2%3%2%and find out more about

companies

-13----4412-14372-21151011427615To enter competitions
-1%2%----4%5%1%4%-5%4%1%1%4%-1%1%1%2%2%1%1%2%2%1%

-1-3---3211---471-28292971311To complain about bad
-1%-2%---3%2%1%2%---1%1%2%-1%1%*2%*2%2%*1%1%customer service

--111----11---14--32141432-5Share negative pictures
--1%1%1%----1%2%---*1%--2%**1%*1%1%1%-*

-----1-1---1--12--1221-321-3To leave product
-----2%-1%---1%--**--1%***-1%1%*-*reviews on company

pages

-1-------------1---11--1-1-1Share negative news
-1%-------------*---**--*-*-*about my life

665166344511-56218456810474328244735181871None of the above
21%6%3%12%8%6%5%4%6%11%-7%27%2%6%8%13%13%6%6%8%6%4%10%10%5%5%7%

Page 297

Coca-Cola Reasons to Believe Survey
Online Fieldwork : 15th - 24th November 2013

Absolutes/col percents

Table 156
Q.22 Which three, if any, of the following are the most important uses of social media to you? Second most important
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

26712517137586511302092312421121511342Plan arrange social
32%23%38%28%31%39%32%40%29%38%30%36%38%22%30%44%31%42%32%36%39%33%events

1876198404844141761222115107195Keep in contact with
22%23%19%6%17%24%17%20%38%31%11%17%32%15%16%7%15%22%14%24%25%19%friends

1044486374127153815444646156Connect with new
12%13%13%22%15%18%16%20%5%15%19%18%6%20%19%15%31%8%16%10%21%15%friends

1436472291116583122-5761123Share positive news
17%10%19%22%13%6%12%5%5%8%16%6%15%7%16%7%-10%19%14%4%12%about my life

622-9216131764733--33179Share funny pictures
7%7%6%-17%6%7%5%14%8%19%7%8%17%4%11%--8%7%4%8%and videos

-1----10---11-23-121--22“like” company pages
-3%----4%---3%1%-5%4%-8%4%3%--2%and find out more about

companies

2---111-1--3-1-1211--15To enter competitions
2%---2%3%*-5%--4%-2%-4%15%2%3%--1%

---1--3----3-1-1-11--11To complain about bad
---6%--1%----4%-2%-4%-2%3%--1%customer service

1-----1-1-----1---1--5Share negative pictures
1%-----*-5%-----1%---3%--*

--1--------1-------1-3To leave product
--3%--------1%-------2%-*reviews on company

pages

---1-----------------1Share negative news
---6%-----------------*about my life

461231212--151482-5-3271None of the above
5%20%3%11%6%3%9%10%--3%6%2%10%10%7%-10%-7%7%7%
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Table 156
Q.22 Which three, if any, of the following are the most important uses of social media to you? Second most important
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D.2 Living
D.5 RegionD.4 Urban/RuralD.3 Working statussituationGenderAge

Hamlet
&Living

Isol-Work-Work-Indep-at
N.EastWestYorks.atedTownNotingingendentpar-
Ire-SouthSouthEasterMid-Mid-&NorthNorthScot-Dwell-Vill-andwork-partfullStu-froment's
landWestEastLondonnWaleslandslandsHumberWestEastlandingageFringeUrbaningtimetimedentparentshomeFemaleMale22-2419-2116-18Total

2993158136775273938610446762211331157747601777395254985374863383383471023Base

2223925111114191715141142752117108411419610410991608159200Share positive news
7%24%25%18%14%21%19%20%20%14%30%14%18%24%17%20%21%13%23%19%18%21%20%19%18%24%17%20%about my life

9162920171012141617101342756964929141998410182526368183Plan arrange social
31%17%18%15%22%19%16%15%19%16%22%17%18%24%18%17%9%15%16%19%19%17%19%17%15%19%20%18%events

6172518810121617168133205489542912878889274485563166Connect with new
21%18%16%13%10%19%16%17%20%15%17%17%14%18%17%15%11%7%16%17%15%18%17%15%14%16%18%16%friends

312211515911151120414-11548511112410481697872583953150Share funny pictures
10%13%13%11%19%17%15%16%13%19%9%18%-10%17%15%23%18%14%14%15%14%15%15%17%12%15%15%and videos

171312318341323172438159553832412918203270Keep in contact with
3%8%8%9%4%2%11%3%5%13%4%4%5%6%8%7%2%8%5%7%7%6%8%6%5%6%9%7%friends

-28344274246-71623228342422271913161746“like” company pages
-2%5%2%5%8%3%8%5%2%9%8%-6%5%4%4%3%5%5%5%4%5%4%4%5%5%4%and find out more about

companies

223651225224-31023337231818162011141136To enter competitions
7%2%2%4%6%2%3%2%6%2%4%5%-3%3%4%6%5%4%3%3%4%3%4%3%4%3%4%

-222-12-12---1561119666634512To leave product
-2%1%1%-2%3%-1%2%---1%2%1%2%2%1%1%1%1%1%1%1%1%1%1%reviews on company

pages

-242---2-1--1-28-137565652411To complain about bad
-2%3%1%---2%-1%--5%-1%1%-2%2%1%1%1%1%1%1%1%1%1%customer service

---2---11--11-221-22141441-5Share negative pictures
---1%---1%1%--1%5%-1%*2%-1%**1%*1%1%*-*

-2-1--1--1---221-221322341-5Share negative news
-2%-1%--1%--1%---2%1%*-3%1%*1%**1%1%*-*about my life

6914301459141015211883489914229476635980624235139None of the above
21%10%9%22%18%10%12%15%12%14%4%14%36%7%11%15%19%23%12%13%14%13%11%16%18%12%10%14%
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Q.22 Which three, if any, of the following are the most important uses of social media to you? Third most important
Base: All respondents

Prepared by Populus



D.6 Which of the following cities do you live in, or nearest to?
None of

thePlym-South-Brigh-MiltonBirm-Nott-Liver-Manch-Sheff-New-Edin-
aboveBelfastCardiffouthBristolamptonLondonOxfordtonKeynesNorwichinghaminghampoolesterieldHullLeedscastleburghGlasgowTotal

81303218543323320211337835341772713503742281023Base

13384121544541418125127191364200Share positive news
16%10%25%22%22%45%19%25%19%8%11%22%23%12%16%26%8%18%35%14%14%20%about my life

13941114404547129913747983183Plan arrange social
16%30%13%6%20%12%17%20%24%31%19%14%17%22%17%26%31%14%24%19%11%18%events

1365311334352313119102214638166Connect with new
16%20%16%17%20%9%15%15%24%15%8%16%21%22%13%7%15%28%16%7%29%16%friends

1437265304119147417315494150Share funny pictures
17%10%22%11%11%15%13%20%5%8%24%17%13%10%22%11%8%10%11%21%14%15%and videos

91114117112326753-211270Keep in contact with
11%3%3%6%7%3%7%5%5%15%8%2%11%17%6%11%-4%3%2%7%7%friends

4-31-44--3472-221215146“like” company pages
5%-9%6%-12%2%--23%11%8%4%-3%7%8%4%3%12%4%4%and find out more about

companies

12111-11---33--213123136To enter competitions
1%7%3%6%2%-5%---8%4%--3%4%23%2%5%7%4%4%

---1--5-----221--1---12To leave product
---6%--2%-----4%5%1%--2%---1%reviews on company

pages

----2-312--1--2------11To complain about bad
----4%-1%5%10%--1%--3%------1%customer service

1-----2----------1--15Share negative pictures
1%-----1%----------2%--4%*

1--11-1-------1------5Share negative news
1%--6%2%-*-------1%------*about my life

12633614223-4134512218174139None of the above
15%20%9%17%11%3%18%10%14%-11%16%8%12%16%7%8%16%3%17%14%14%
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