
RegionAgeGender
South

NScot-(excl.Mid-
IrelandWaleslandLondonLondon)landsNorth65+55-6445-5435-4425-3418-24FemaleMaleTotal

3155961432502532222311421991891891005335171050Unweighted base

3152891342322662462351511871721821225395111050Weighted base

2035609315716915113610812512312865321364684BBC News website/ apps
64%67%68%69%68%63%61%58%71%67%71%71%53%60%71%65%

11202838838284503667706954200145346Facebook website/ apps
34%39%32%29%36%31%34%21%24%36%41%38%44%37%28%33%

10112359596272343955606545139158297Google website/ apps
32%20%26%44%26%23%29%14%26%29%35%36%37%26%31%28%

892140687557644640425629147130277The Daily Mail website/
26%17%24%30%29%28%23%27%30%22%24%31%24%27%25%26%apps

69153250423824225139371871121192Sky News website/ apps
20%17%17%23%21%16%15%10%14%28%23%20%15%13%24%18%

37123240463926242632432674105179The Guardian website/
9%13%13%24%17%17%16%11%16%14%19%24%21%14%21%17%apps

6911233837432730402525218978167Huffington Post
19%17%13%17%16%14%17%11%20%21%14%14%17%17%15%16%website/ apps

3111025343539912243643347186157Twitter website/ apps
9%21%11%19%15%13%16%4%8%13%21%24%27%13%17%15%

6416233634252925262626136382145Yahoo News website/
19%8%18%17%16%13%10%12%17%14%15%14%11%12%16%14%apps

499202529282312182826165371124ITV News website/ apps
13%16%10%15%11%11%11%10%8%10%16%15%13%10%14%12%

655262721291329152222175662118MSN News website/ apps
19%9%5%19%12%8%12%5%19%8%13%12%14%10%12%11%

145172831273521181413123578113The Daily Telegraph
3%7%5%13%12%12%11%15%14%10%8%7%10%7%15%11%website/ apps

23417293022179192025173869106The Independent
6%5%4%12%13%11%9%7%6%10%12%14%14%7%13%10%website/ apps

183131724271110172638543993Buzzfeed website/ apps
3%16%3%10%7%9%11%*1%5%10%14%31%10%8%9%

225162920198922172412365692The Metro website/ apps
7%3%5%12%12%8%8%3%6%12%10%13%10%7%11%9%
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Table 1
Q.1a/Q.1b Which, if any, of the following websites or apps do you visit for news at least once a month?
Base: All respondents
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RegionAgeGender
South

NScot-(excl.Mid-
IrelandWaleslandLondonLondon)landsNorth65+55-6445-5435-4425-3418-24FemaleMaleTotal

3152891342322662462351511871721821225395111050Weighted base

188131520151279221516374380Channel 4 News website/
3%15%9%10%7%7%6%5%4%5%13%8%13%7%8%8%apps

144111717211371516159324375The Mirror website/
3%7%4%8%7%6%9%5%5%8%9%8%8%6%8%7%apps

23310141814761117157253864The Sun website/ apps
6%6%3%7%6%7%6%3%4%6%10%8%6%5%7%6%

1231213187124812108163955The Times website/ apps
3%4%3%9%6%7%3%5%3%4%7%6%7%3%8%5%

121914179117117115203252The Daily Express
3%3%1%6%6%6%4%5%5%6%4%6%4%4%6%5%website/ apps

--11191042-710115122335The Financial Times
--1%8%4%4%2%1%-4%6%6%4%2%5%3%website/ apps

-3249116548891171835AOL News website/ apps
-5%2%3%4%4%3%2%3%4%5%5%1%3%3%3%

3118610545858442934CNN website/ apps
10%2%1%6%3%4%2%2%3%4%3%5%3%1%6%3%

122558563468272229Al Jazeera website/
3%4%2%4%2%3%2%3%2%2%3%4%2%1%4%3%apps

-21251062-478581726The Daily Star website/
-4%1%1%2%4%2%1%-2%4%4%4%2%3%2%apps

---51071-13451161824Vice news website/ apps
---4%4%3%1%-1%1%3%3%9%1%4%2%

14381081016810352202344Other news website/ app
3%7%3%6%4%3%4%7%5%5%2%3%2%4%5%4%(please specify)

3610132843375620191116198060140Do not visit news
10%11%12%10%12%16%15%24%13%10%6%9%15%15%12%13%websites
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Table 1
Q.1a/Q.1b Which, if any, of the following websites or apps do you visit for news at least once a month?
Base: All respondents
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RegionAgeGender
South

NScot-(excl.Mid-
IrelandWaleslandLondonLondon)landsNorth65+55-6445-5435-4425-3418-24FemaleMaleTotal

3155961432502532222311421991891891005335171050Unweighted base

3152891342322662462351511871721821225395111050Weighted base

284883130225250234228142182162172112512486998NET: Very/ Fairly
93%93%93%96%97%94%95%97%94%97%94%94%92%95%95%95%important

27406511119420219219212315113613791419411830Very important      (4)
87%76%73%82%84%76%78%82%81%81%79%75%75%78%80%79%

2918193148423619322735209375168Fairly important    (3)
6%16%20%14%13%18%17%15%12%17%15%19%17%17%15%16%

123147333244481321Not very important  (2)
3%3%3%1%2%3%1%1%2%1%3%2%4%1%2%2%

-1--1111-1-11224Not at all important (1)
-2%--****-*-*1%***

1331584433456101425NET: Not at all/ Not
3%5%3%1%2%3%2%2%2%1%3%3%5%2%3%2%very important

1134388462665171128Don't know
4%2%3%3%1%3%3%2%4%1%3%3%4%3%2%3%

3.873.703.723.843.823.753.783.813.833.793.793.743.723.783.793.78Mean

0.420.640.520.390.450.510.470.450.430.460.470.520.580.480.490.48Standard deviation

0.080.090.050.030.030.030.030.030.040.030.030.040.060.020.020.02Standard error
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Table 2
Q.2a How important, if at all, do you think it is that there is trustworthy and impartial news available to read online in the UK?
Base: All respondents
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RegionAgeGender
South

NScot-(excl.Mid-
IrelandWaleslandLondonLondon)landsNorth65+55-6445-5435-4425-3418-24FemaleMaleTotal

3155961432502532222311421991891891005335171050Unweighted base

3152891342322662462351511871721821225395111050Weighted base

294781128226245237223138179165173115506487993NET: Very/ Fairly
96%91%91%95%97%92%96%95%91%96%96%95%94%94%95%95%important

26416510118820718819212715313113380407409816Very important      (4)
84%79%74%75%81%78%76%82%84%82%76%73%65%76%80%78%

4716263739483111263440359978177Fairly important    (3)
13%13%18%20%16%15%20%13%7%14%19%22%29%18%15%17%

--41456673112101020Not very important  (2)
--4%1%2%2%2%3%5%1%*1%2%2%2%2%

-2-2-4-2121-2538Not at all important (1)
-4%-1%-2%-1%1%1%*-2%1%1%1%

-243496885215151428NET: Not at all/ Not
-4%4%2%2%4%2%3%5%2%1%1%4%3%3%3%very important

13443114554682181129Don't know
4%5%4%3%1%4%2%2%3%2%3%4%2%3%2%3%

3.873.753.723.743.803.763.753.793.813.803.773.753.613.743.783.76Mean

0.340.660.550.550.440.570.490.520.540.500.470.450.630.530.500.52Standard deviation

0.060.090.060.050.030.040.030.030.050.040.030.030.060.020.020.02Standard error
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Absolutes/col percents

Table 3
Q.2b How important, if at all, do you think it is that the BBC provides trustworthy and impartial news online to read on its website and apps?
Base: All respondents
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RegionAgeGender
South

NScot-(excl.Mid-
IrelandWaleslandLondonLondon)landsNorth65+55-6445-5435-4425-3418-24FemaleMaleTotal

3155961432502532222311421991891891005335171050Unweighted base

3152891342322662462351511871721821225395111050Weighted base

283873113199224198189123155150155101433441874NET: Definitely/
90%73%83%84%86%84%80%80%81%83%87%85%83%80%86%83%Probably should

223160951571771581529812712012675342357699Definitely should  (+2)
73%60%67%70%68%66%64%65%65%68%70%69%62%64%70%67%

5714194248403725283029269184174Probably should    (+1)
17%13%16%14%18%18%16%16%17%15%18%16%21%17%16%17%

21111102328403621211117188145126No view either way  (0)
7%21%13%7%10%11%16%15%14%11%7%10%15%15%9%12%

1-133314124--4711Probably should not (-1)
3%-1%2%1%1%*2%1%1%3%--1%1%1%

-1-1152-251112810Definitely should  (-2)
-2%-1%*2%1%-2%2%**1%*2%1%not

111447343651161521NET: Definitely/
3%2%1%3%2%3%1%2%2%3%3%*1%1%3%2%Probably should not

-337664644581191130Don't know
-5%3%6%3%2%2%3%3%2%3%5%1%3%2%3%

1.601.361.541.601.561.501.451.471.461.481.581.611.441.481.551.51Mean

0.760.950.770.780.760.870.850.820.880.920.770.710.820.810.840.82Standard deviation

0.140.130.080.070.050.050.060.050.070.070.060.050.080.040.040.03Standard error
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Absolutes/col percents

Table 4
Q.2c Do you think that the BBC should or should not continue to provide news coverage online to read on its website and apps as it does now?
Base: All respondents

Prepared by Populus



RegionAgeGender
South

NScot-(excl.Mid-
IrelandWaleslandLondonLondon)landsNorth65+55-6445-5435-4425-3418-24FemaleMaleTotal

3155961432502532222311421991891891005335171050Unweighted base

3152891342322662462351511871721821225395111050Weighted base

1827466211413910510679108947747-511511Male
58%53%52%46%49%52%43%45%52%58%54%43%39%-100%49%

1324427211912714112973797810575539-539Female
42%47%48%54%51%48%57%55%48%42%46%57%61%100%-51%
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Table 5
Gender
Base: All respondents
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RegionAgeGender
South

NScot-(excl.Mid-
IrelandWaleslandLondonLondon)landsNorth65+55-6445-5435-4425-3418-24FemaleMaleTotal

3155961432502532222311421991891891005335171050Unweighted base

3152891342322662462351511871721821225395111050Weighted base

110619192739-----122754712218-24
4%19%7%14%8%10%16%-----100%14%9%12%

-81131364947----182-1057718225-34
-16%13%23%16%18%19%----100%-19%15%17%

871225335334---172--789417235-44
27%13%13%19%14%20%14%---100%--15%18%16%

7121517414748--187---7910818745-54
24%24%16%12%18%18%20%--100%---15%21%18%

721725343334-151----737915155-64
24%4%19%18%15%12%14%-100%----14%15%14%

6132819695745235-----12910623565+
20%25%31%14%30%21%18%100%-----24%21%22%

53.4145.4652.2643.7350.5846.2345.0869.9659.7049.7939.5629.8521.1446.5948.0147.28Average age
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Table 6
Age
Base: All respondents
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RegionAgeGender
South

NScot-(excl.Mid-
IrelandWaleslandLondonLondon)landsNorth65+55-6445-5435-4425-3418-24FemaleMaleTotal

3155961432502532222311421991891891005335171050Unweighted base

3152891342322662462351511871721821225395111050Weighted base

--89----28171512116424689Scotland
--100%----12%11%8%7%6%5%8%9%8%

------433714495251843North East
------17%1%4%8%2%5%4%5%4%4%

------1172419171221246453117North West
------48%10%13%9%7%11%20%12%10%11%

------8718817171710523487Yorkshire & Humberside
------35%7%5%9%10%9%8%10%7%8%

-----92-171610171716504292West Midlands
-----34%-7%10%5%10%9%13%9%8%9%

-----75-1271718147304575East Midlands
-----28%-5%4%9%11%8%6%6%9%7%

-52-----132127810242752Wales
-100%-----5%1%7%4%4%8%5%5%5%

-----99-28102018184475299Eastern
-----37%-12%7%11%10%10%3%9%10%9%

---134---1925172531197262134London
---100%---8%16%9%14%17%15%13%12%13%

----143--4819222024107468143South East
----61%--20%13%11%12%13%8%14%13%14%

----90--21151913139444590South West
----39%--9%10%10%8%7%7%8%9%9%

31------6778-1131831Northern Ireland
100%------3%5%4%5%-1%2%3%3%
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Table 7
GO Region
Base: All respondents
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